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Part 11 Listening Comprehension (30 minutes)

Section A

Directions: In this section, you will hear two long conversations. At the end of each conversation , you
will hear four questions. Both the conversation and the questions will be spoken only once.
After you hear a question, you must choose the best answer from the four choices marked
A), B), C) and D). Then mark the corresponding leiter on Answer Sheet 1 with a
single line through the centre.

Questions 1 to 4 are based on the conversation you have just heard.

1. A) A six-month-long negotiation. C) A project with a troublesome client.
B) Preparations for the party. D) Gift wrapping for the colleagues.
2. A) Take wedding photos. C) Start a small business.
B) Advertise her company. D) Throw a celebration party.
3. A) Hesitant. C) Flattered.
B) Nervous. D) Surprised.
4. A) Start her own bakery. C) Share her cooking experience.
B) Improve her baking skill. D) Prepare for the wedding.

Questions 5 to 8 are based on the conversation you have just heard.

5. A) They have to spend more time studying.
B) They have to participate in club activities.
C) They have to be more responsible for what they do.
D) They have to choose a specific academic discipline.

6. A) Get ready for a career. C) Set a long-term goal.
B) Make a lot of friends. D) Behave like adults.

7. A) Those who share her academic interests.
B) Those who respect her student commitments.
C) Those who can help her when she is in need.
D) Those who go to the same clubs as she does.

8. A) Those helpful for tapping their potential.
B) Those conducive to improving their social skills.
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C) Those helpful for cultivating individual interests.
D) Those conducive to their academic studies.

Section B

Directions;: In this section, you will hear two passages. At the end of each passage, you will hear three
or four questions. Both the passage and the questions will be spoken only once. After you
hear a question, you must choose the best answer from the four choices marked A) ,B) ,C)
and D). Then mark the corresponding letter on Answer Sheet 1 with a single line
through the centre.

Questions 9 to 11 are based on the passage you have just heard.

9. A) They break away from traditional ways of thinking.
B) They are prepared to work harder than anyone else.
C) They are good at refining old formulas.

D) They bring their potential into full play.

10. A) They contributed to the popularity of skiing worldwide.
B) They resulted in a brand-new style of skiing technique.
C) They promoted the scientific use of skiing poles.
D) They made explosive news in the sports world.

11. A) He was recognized as a genius in the world of sports.
B) He competed in all major skiing events in the world.
C) He won three gold medals in one Winter Olympics.
D) He broke three world skiing records in three years.

Questions 12 to 15 are based on the passage you have just heard.

12. A) They appear restless. C) They become upset.
B) They lose consciousness. D) They die almost instantly.

13. A) It has an instant effect on your body chemistry.
B) It keeps returning to you every now and then.
C) It leaves you with a long lasting impression.
D) It contributes to the shaping of your mind.

14. A) To succeed while feeling irritated.
B) To feel happy without good health.
C) To be free from frustration and failure.
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D) To enjoy good health while in dark moods.

15. A) They are closely connected. C) They are too complex to understand.
B) They function in a similar way. D) They reinforce each other constantly.
Section C

Directions: In this section, you will hear three recordings of lectures or talks followed by three or four
questions. The recordings will be played only once. After you hear a question, you must
choose the best answer from the four choices marked A) , B) , C) and D). Then mark the
corresponding letter on Answer Sheet 1 with a single line through the cenire.

Questions 16 to 18 are based on the recording you have just heard.

16. A) They differ in their appreciation of music.
B) They focus their attention on different things.
C) They finger the piano keys in different ways.
D) They choose different pieces of music to play.

17. A) They manage to cooperate well with their teammates.
B) They use effective tactics to defeat their competitors.
C) They try hard to meet the spectators’ expectations.
D) They attach great importance to high performance.

18. A) It marks a breakthrough in behavioral science.
B) It adopts a conventional approach to research.
C) It supports a piece of conventional wisdom.
D) It gives rise to controversy among experts.

Questions 19 to 21 are based on the recording you have just heard.

19. A) People’s envy of slim models.
B) People’s craze for good health.
C) The increasing range of fancy products.
D) The great variety of slimming products.

20. A) They appear vigorous. C) They look charming.
B) They appear strange. D) They look unhealthy.
21. A) Culture and upbringing. C) Peer pressure.
B) Wealth and social status. D) Media influence.
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Questions 22 to 25 are based on the recording you have just heard.

22. A) The relation between hair and skin. C) The color of human skin.

B) The growing interest in skin studies. D) The need of skin protection.
23. A) The necessity to save energy. C) The need to breathe with ease.

B) Adaptation to the hot environment. D) Dramatic climate changes on earth.
24. A) Leaves and grass. C) Their skin coloring.

B) Man-made shelter. D) Hair on their skin.

25. A) Their genetic makeup began to change.
B) Their communities began to grow steadily.
C) Their children began to mix with each other.
D) Their pace of evolution began to quicken.

Part II1 Reading Comprehension (40 minutes)

Section A

Directions; In this section, there is a passage with ten blanks. You are required to select one word for
each blank from a list of choices given in a word bank following ihe passage. Read the
passage through carefully before making your choices. Each choice in the bank s identified
by a letter. Please mark the corresponding letter for each item on Answer Sheet 2 wiih a
single line through the centre. You may not use any of the words in the bank more than

once.

Pasta is no longer off the menu, after a new review of studies suggested that the carbohydrate
can form part of a healthy diet, and even help people lose weight. For years, nutritionists have
recommended that pasta be kept to a 26 , to cut calories, prevent fat build-up and stop blood
sugar 27  up.

The low-carbohydrate food movement gave birth to such diets as the Atkins, Paleo and Keto,
which advised swapping foods like bread, pasta and potatoes for vegetables, fish and meat. More
recently the trend of swapping spaghetti for vegetables has been 28 by clean-eating experts.

Butnowa 29 review and analysis of 30 studies by Canadian researchers found that not
only does pasta not cause weight gain, but three meals a week can help people drop more than half a
kilogram over four months. The reviewers found that pasta had been unfairly demonized (3% BE1L)
because it had been _ 30  in with other, more fat-promoting carbohydrates.

“The study found that pasta didn’t 31 to weight gain or increase in body fat,” said lead
author Dr John Sievenpiper. “In 32 the evidence, we can now say with some confidence that

4 12 ZiF l'?'_
EZIERE, IEEH EW



pasta does not have an 33  effect on body weight outcomes when it is consumed as part of a
healthy dietary pattern.” In fact, analysis actually showed a small weight loss 34  to concerns.
Perhaps pasta can be part of a healthy diet.

Those involved in the 35 trials on average ate 3.3 servings of pasta a week instead of other
carbohydrates, one serving equaling around half a cup. They lost around half a kilogram over an
average follow-up of 12 weeks.

A) adverse I) minimum

B) championed J) radiating

C) clinical K) ration

D) contrary L) shooting

E) contribute M) subscribe

F) intimate N) systematic

G) lumped 0O) weighing

H) magnified |

Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
statement contains information given in one of the paragraphs. Identify the paragraph from
which the information is derived. You may choose a paragraph more than once. Each
paragraph is marked with a leiter. Answer the questions by marking the corresponding letter
on Answer Sheet 2 .

The Best Retailers Combine Bricks and Clicks

[A] Retail profits are falling sharply. Stores are closing. Malls are emptying. The depressing stories
just keep coming. Reading the earnings announcements of large retail stores like Macy’s,
Nordstrom, and Target is about as uplifting as a tour of an intensive care unit. The Internet is
apparently taking down yet another industry. Brick and mortar stores (3£ #& /&) seem to be going
the way of the yellow pages. Sure enough, the Census Bureau just released data showing that
online retail sales surged 15.2 percent between the first quarter of 2015 and the first quarter
of 2016.

[B] But before you dump all of your retail stocks, there are more facts you should consider. Looking
only at that 15.2 percent “surge” would be misleading. It was an increase that was on a small
base of 6.9 percent. Even when a tiny number grows by a large percentage terms, it is often still
tiny.
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[C] More than 20 years after the Internet was opened to commerce, the Census Bureau tells us that
brick and mortar sales accounted for 92.3 percent of retail sales in the first quarter of 2016. Their
data show that only 0.8 percent of retail sales shifted from offline to online between the beginning
of 2015 and 2016.

[D] So, despite all the talk about drone(F. A#L) deliveries to your doorstep, all the retail executives
expressing anxiety over consumers going online, and even a Presidential candidate exclaiming
that Amazon has a “huge antitrust problem,” the Census data suggest that physical retail is
thriving. Of course, the closed stores, depressed executives, and sinking stocks suggest otherwise.
What's the real story?

[E] Many firms operating brick and mortar stores are in trouble. The retail industry is getting
reinvented, as we describe in our new book Matchmakers. It'’s standing in the path of what
Schumpeter called a gale( X ) of creative destruction. That storm has been brewing for some
time, and as it has reached gale force, most large retailers are searching for a response. As the
CFO of Macy’s put it recently, “ We're frankly scratching our heads.”

[F] But it’s not happening as experts predicted. In the peak of the dot.com bubble, brick-and-mortar
retail was one of those industries the Internet was going to kill-——and quickly. The dot.com bust
discredited most predictions of that sort. And in the years that followed, conventional retailers’
confidence in the future increased as Census continued to report weak online sales. And then the
gale hit.

[G] It is becoming increasingly clear that retail reinvention isn’t a simple battle to the death between
bricks and clicks. It is about devising retail models that work for people who are making
increasing use of a growing array of Internet-connected tools to change how they search, shop,
and buy. Creative retailers are using the new technologies to innovate just about everything stores
do from managing inventory, to marketing, to getting paid.

[H] More than drones dropping a new supply of underwear on your doorstep, Apple’s massively
successful brick-and-mortar-and-glass retail stores and Amazon’s small steps in the same direction
are what should keep old-fashioned retailers awake at night. Not to mention the large number of
creative new retailers, like Bonobos, that are blending online and offline experiences in creative

ways.

[I] Retail reinvention is not a simple process, and it’s also not happening on what used to be called

“Internet Time.” Some Internet-driven changes have happened quickly, of course. Craigslist
quickly overtook newspaper classified ads and turmed newspaper economics upside down. But
many widely anticipated changes weren’t quick, and some haven’t really started. With the benefit

of hindsight (J& WZ_#H), it looks like the Internet will transform the economy at something like
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the pace of other great inventions like electricity. B2B commerce, for example, didn’t move
mainly online by 2005 as many had predicted in 2000, nor even by 2016, but that doesn’t mean it
won’t do so over the next few decades.

[J] But the gale is still blowing. The sudden decline in foot traffic in recent years, even though it
hasn’t been accompanied by a massive decline in physical sales, is a critical warning. People can
shop more efficiently online and therefore don’t need to go to as many stores to find what they
want. There’s a surplus of physical shopping space for the crowds, which is one reason why
stores are downsizing and closing.

[K] The rise of the mobile phone has recently added a new level of complexity to the process of retail
reinvention. Even five years ago most people faced a choice. Sit at your computer, probably at
home or at the office, search and browse, and buy. Or head out to the mall, or Main Street, look
and shop, and buy. Now, just about everyone has a smartphone, connected to the Internet almost
everywhere almost all the time. Even when a retailer gets a customer to walk in the store, she can
easily see if there’s a better deal online or at another store nearby.

[L] So far, the main thing many large retailers have done in response to all this is to open online
stores, so people will come to them directly rather than to Amazon and its smaller online rivals.
Many are having the same problem that newspapers have had. Even if they get online traffic, they
struggle to make enough money online to compensate for what they are losing offline.

[M] A few seem to be making this work. Among large traditional retailers, Walmart recently reported
the best results, leading its stock price to surge, while Macy’s, Target, and Nordstrom’s dropped.
Yet Walmart’s year-over-year online sales only grew 7 percent, leading its CEO to lament (L),
“Growth here is too slow.” Part of the problem is that almost two decades after Amazon filed the
one-click patent, the online retail shopping and buying experience is filled with frictions. A recent
study graded more than 600 Internet retailers on how easy it was for consumers to shop, buy, and
pay. Almost half of the sites didn’t get a passing grade and only 18 percent got an A or B.

[N] The turmoil on the ground in physical retail is hard to square with the Census data. Unfortunately,
part of the explanation is that the Census retail data are unreliable. Our deep look into those data
and their preparation revealed serious problems. It seems likely that Census simply misclassifies a
large chunk of online sales. It is certain that the Census procedures, which lump the online sales
of major traditional retailers like Walmart in with “ non-store retailers” like food trucks, can mask
major changes in individual retail categories. The bureau could easily present their data in more
useful ways, but they have chosen not to.

[O] Despite the turmoil, brick and mortar won’t disappear any time soon. The big questions are

which, if any, of the large traditional retailers will still be on the scene in a decade or two because
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36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

they have successfully reinvented themselves, which new players will operate busy stores on
Main Streets and maybe even in shopping malls, and how the shopping and buying experience
will have changed in each retail category. Investors shouldn’t write off brick and mortar. Whether
they should bet on the traditional players who run those stores now is another matter.

Although online retailing has existed for some twenty years, nearly half of the Intemet retailers
still fail to receive satisfactory feedback from consumers, according to a recent survey.

Innovative retailers integrate Internet technologies with conventional retailing to create new retail

models.

Despite what the Census data suggest, the value of physical retail’s stocks has been dropping.
Internet-driven changes in the retail industry didn’t take place as quickly as widely anticipated.
Statistics indicate that brick and mortar sales still made up the lion’s share of the retail business.

Companies that successfully combine online and offline business models may prove to be a big
concern for traditional retailers.

Brick and mortar retailers’ faith in their business was strengthened when the dot.com bubble burst.

Despite the tremendous challenges from online retailing, traditional retailing will be here to stay
for quite some time.

With the rise of online commerce, physical retail stores are likely to suffer the same fate as the
yellow pages.

The wide use of smartphones has made it more complex for traditional retailers to reinvent their

business.

Section C
Directions: There are 2 passages in this section. Fach passage is followed by some questions or

unfinished statements. For each of them there are four choices marked A), B), C) and
D). you should decide on the best choice and mark the corresponding letter on Answer
Sheet 2 with a single line through the centre.
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Passage One
Questions 46 to 50 are based on the following passage.

Professor Stephen Hawking has wamed that the creation of powerful artificial intelligence (AI)
will be “either the best, or the worst thing, ever to happen to humanity” , and praised the creation of
an academic institute dedicated to researching the future of intelligence as “ crucial to the future of our
civilisation and our species”.

Hawking was speaking at the opening of the Leverhulme Centre for the Future of Intelligence
(LCFI) at Cambridge University, a multi-disciplinary institute that will attempt to tackle some of the
open-ended questions raised by the rapid pace of development in AT research. “ We spend a great deal
of time studying history,” Hawking said, “ which, let’s face it, is mostly the history of stupidity. So it’s
a welcome change that people are studying instead the future of intelligence.”

While the world-renowned physicist has often been cautious about Al, raising concerns that
humanity could be the architect of its own destruction if it creates a super-intelligence with a will of
its own, he was also quick to highlight the positives that Al research can bring. “The potential
benefits of creating intelligence are huge,” he said. “ We cannot predict what we might achieve when
our own minds are amplified by Al. Perhaps with the tools of this new technological revolution, we
will be able to undo some of the damage done to the natural world by the last one—industrialisation.
And surely we will aim to finally eradicate disease and poverty. And every aspect of our lives will be
transformed. In short, success in creating AI could be the biggest event in the history of our
civilisation.”

Huw Price, the centre’s academic director and the Bertrand Russell professor of philosophy at
Cambridge University, where Hawking is also an academic, said that the centre came about partially
as a result of the university’s Centre for Existential Risk. That institute examined a wider range of
potential problems for humanity, while the LCFI has a narrow focus.

Al pioneer Margaret Boden, professor of cognitive science at the University of Sussex, praised
the progress of such discussions. As recently as 2009, she said, the topic wasn’t taken seriously, even
among Al researchers. “ Al is hugely exciting,” she said,”“but it has limitations, which present grave
dangers given uncritical use.”

The academic community is not alone in waming about the potential dangers of Al as well as
the potential benefits. A number of pioneers from the technology industry, most famously the
entrepreneur Elon Musk, have also expressed their concerns about the damage that a super-intelligent
Al could do to humanity.

46. What did Stephen Hawking think of artificial intelligence?
A) It would be vital to the progress of human civilisation.
B) It might be a blessing or a disaster in the making.
C) It might present challenges as well as opportunities.
D) It would be a significant expansion of human intelligence.
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47. What did Hawking say about the creation of the LCFI?
A) It would accelerate the progress of Al research.
B) It would mark a step forward in the Al industry.
C) It was extremely important to the destiny of humankind.
D) It was an achicvement of multi-disciplinary collaboration.

48. What did Hawking say was a welcome change in Al research?
A) The shift of research focus from the past to the future.
B) The shift of research from theory to implementation.
C) The greater emphasis on the negative impact of Al
D) The increasing awareness of mankind’s past stupidity.

49. What concerns did Hawking raise about AI?
A) It may exceed human intelligence sooner or later.
B) It may ultimately over-amplify the human mind.
C) Super-intelligence may cause its own destruction.
D) Super-intelligence may eventually ruin mankind.

50. What do we learn about some entrepreneurs from the technology industry?
A) They are much influenced by the academic community.
B) They are most likely to benefit from Al development.
C) They share the same concerns about Al as academics.
D) They believe they can keep AI under human control.

Passage Two
Questions 51 to 55 are based on the following passage.

The market for products designed specifically for older adults could reach $ 30 billion by next
year, and startups (#1€)/>5]) want in on the action. What they sometimes lack is feedback from the
people who they hope will use their products. So Brookdale, the country’s largest owner of retirement
communities, has been inviting a few select entrepreneurs just to move in for a few days, show off
their products and hear what the residents have to say.

That’s what brought Dayle Rodriguez, 28, all the way from England to the dining room of
Brookdale South Bay in Torrance, California. Rodriguez is the community and marketing manager for
a company called Sentab. The startup’s product, SentabTV, enables older adults who may not be
comfortable with computers to access email, video chat and social media using just their televisions
and a remote control.

“It’s nothing new, it’s nothing too complicated and it’s natural because lots of people have TV
remotes,” says Rodriguez.

But none of that is the topic of conversation in the Brookdale dining room. Instead, Rodriguez
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solicits residents’ advice on what he should get on his cheeseburger and how he should spend the
afternoon. Playing cards was on the agenda, as well as learning to play mahjong (#<¥).

Rodriguez says it’s important that residents here don’t feel like he’s selling them something. “T've
had more feedback in a passive approach,” he says. “Playing pool, playing cards, having dinner,
having lunch,” all work better “than going through a survey of questions. When they get to know me
and to trust me, knowing for sure ’'m not selling them something—there’ll be more honest feedback
from them.”

Rodriguez is just the seventh entrepreneur to move into one of Brookdale’s 1,100 senior living
communities. Other new products in the program have included a kind of full-body blow dryer and
specially designed clothing that allows people with disabilities to dress and undress themselves.

Mary Lou Busch, 93, agreed to try the Sentab system. She tells Rodriguez that it might be good
for someone, but not for her.

“I have the computer and FaceTime, which I talk with my family on,” she explains. She also
has an iPad and a smartphone. “So I do pretty much everything I need to do.”

To be fair, if Rodriguez had wanted feedback from some more technophobic (& 44 AL #4)
seniors, he might have ended up in the wrong Brookdale community. This one is located in the heart
of Southern California’s aerospace corridor. Many residents have backgrounds in engineering,
business and academic circles.

But Rodriguez says he’s still learning something important by moving into this Brookdale
community: “People are more tech-proficient than we thought.”

And besides, where else would he learn to play mahjong?

51. What does the passage say about the startups?
A) They never lose time in upgrading products for seniors.
B) They want to have a share of the seniors’ goods market.
C) They invite seniors to their companies to try their products.
D) They try to profit from promoting digital products to seniors.

52. Some entrepreneurs have been invited to Brookdale to
A) have an interview with potential customers
B) conduct a survey of retirement communities
C) collect residents’ feedback on their products
D) show senior residents how to use IT products

53. What do we know about SentabTV?
A) It is a TV program catering to the interest of the elderly.
B) It is a digital TV which enjoys popularity among seniors.
C) It is a TV specially designed for seniors to view programs.
D) It is a communication system via TV instead of a computer.
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54. What does Rodriguez say is important in promoting products?
A) Winning trust from prospective customers.
B) Knowing the likes and dislikes of customers.
C) Demonstrating their superiority on the spot.
D) Responding promptly to customer feedback.

55. What do we learn about the seniors in the Brookdale community?
A) Most of them are interested in using the Sentab.
B) They are quite at ease with high-tech products.
C) They have much in common with seniors elsewhere.
D) Most of them enjoy a longer life than average people.

Part IV Translation (30 minutes)

Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into English.
You should write your answer on Answer Sheet 2.

A3 ( Chinese idioms) ZPUEH I —FMABFHREF X, REHUNMNFHR, EIEE
gk BN E e, [HEEEERMEAIRANE L, BIERSEORE T EGRASCEESR,
W SREME GHEH LB X, MRAHEEA RIE N G, s AR R L&
X, H, %5 BIEA B T AR i3 b Bfe g ik, BUEAE H i SIERSCERIEF 2
HH, BYERABETTUE—- N ANIESERLRIS, ZREAR,

Part 1 Writing (30 minutes)
(FFEXAERFNEATRIXEBS , 2 FBEITIHAERL)
Directions: For this part, you are allowed 30 minutes to write an essay on the importance of team

spirit and communication in the workplace. You can cite examples to illustrate your
views. You should write at least 150 words but no more than 200 words.
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(DTeam members will only become highly motivated to
fulfill their own duties when they stand united in the pursuit
of a common goal and communicate smoothly. @ Moreover,
mutual respect, support and encouragement in a team helps
foster & sense of belonging. maintain harmony in the
workplace and thus improve job satisfaction. @) Consider the
tech giant Alibaba, whose huge success, as its CEQ Jack Ma
acknowledges. benelits considerably from joint efforts and
efficient coordination among both clerks and departments,
driving the corporation to handle arduous tasks, confront
tough challenges and even pull through severe crises,

(D1In short, team spirit and effective communication are
conducive to employee and business performance alike. @
Any leader who has an ambition to run a successful
business. therefore, must create a corporate culture that

emphasizes teamwork and communication skills.

ORA S AR K R AL —HEH
Fl — A~ B 474 3t B Ak NG A) 4 58 B, 410
TeRBMEFIMAFACHRT. @
SESR, B K R B0 AR B F A3 o g b
A B T3R5 R T AR T A
WAE ABBESTEHREE, ORA
HEELFM LB, CEO & & KA,
AR ARREEEFAETRAZ
[ A2 3 1) Z 06] 04 3k Bl % H Ao A 2B,
AR AT G id pxt B4R S, A @A E
R N Soda B

O s, A4S A kil
SR L ARA 8] A RS,
QB ELAETAELLEE LR
BT AR AR R i FALE
FA&4F 4= i 3 4k 7 #9 4 B ST AL,

cohesive [koav hiwiv ] a. HAE Ay Hs }j coordination [ kouoidi'netfon] n. #4E . B2 4
irreplaceable [ir1'plesabol] a. & T 445 64 % clerk [klak] n. 323

operational[ ppa'retfonal | o, EA4F8) 2 F L é corporation [ kopa'reifon | n. 4 dk, K 4§
productivity [ prodak'tivit ]| n, &£ = 4, £ = & é arduous ['adjuas] a. A, F H 6
smoothly ['smudli] ad. N ¥ 4, 06 #] 3 7 pull through # it #f #

foster 'fosto] v, {2,324 (3 corporate culture £+l 4L

think that sth should be done first

i *!‘ﬁﬁ%*** give top/first/main priority to sth
HAE—HHMESR get together to do sth stand/remain united in (doing) sth
WEEEHE be helpful in (doing) sth be conducive to (doing) sth

§EEEEE

& Alone we can do so little; together we can do so much. (Helen Keller)
— A FRS KRR —REMHFRS . GEHE - L)
& No matter how brilliant your mind or strategy. il you're playving a solo game. you'll alwavs lose
out to a team. (Reid Hoffman)
' ke kA SR, KB S8 AL RIBAR ST —LAR, (28 FLD)
& Communication allows teams to build a shared culture, to resolve personal disagreements. to

designate roles effectively and to ensure everyone is aligned toward the same goal.

4 38 4% 17 B AR A R 80 AL, R R AN A - R AORAE R R & E IR A AR AR — L,
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§AEHRE

[ WHardly anyone would deny the necessity of
(doing) s but it is never easy [or us to tackle
the issue well. @ It actually requires us to place
equal emphasis on = A and B

Il @ These two factors are indispensable for the
ultimate success in (doing) . mainly because

the former ensures (a) better and the latter

enables/allows us to . @ Moreover, they
facilitate , paving the way for . @A
notable example for us to follow is/are . @
Having realized the significance of both A and
__B_. he/she/they ;

Il ®In general, A and B play a crucial

role in offering the way out when we get stuck in
@ We must therefore keep reminding
ourselves about their value and considering how to

gain maximum benefits from (doing)

OLF A AL TR HEe

FPH., QX EFF LEELHMA o
TR FER,

D&M A B4 2 T £ 0 # @R
BRAWGRALRT Y, 2 2R A AW K5
REFH(AERALLRBEAHEF)

W-F & B ¥} o @3tsh, B M
#hieit K H wEEs, O
H—RAMBFAMFIOBAALE (A
%K), @FinE Fa —HNE
BWZ G A (K4 ] 5

Déz, 5 &M 4R HESH,
e EABMNEAEBF GILLE
AR, QAL KMLMu 2R Y T HE
FAA R AL B 2] B o AT BB A () P
KERKNE,

[(ERER] E—BadZAEM (. . FI ABRXREF)NH T 200 R AP 4FX — P M 84 7 & 3
d@EAHAE T EEE, TEBO@gHEMBY £— "I A (mainly because. . . Moreover. .. ) Il i & 4 B %
HEER QOB BHBE"EREEFERS, FERIEL L XARETHEL OO TRALTLSL
MEASLENARAERTRANGRNE (o BRANA T BAFIFHH BT BgE),

Part II Listening Comprehension

Section A
Conversation One & ntg#lL

1.

A) A six-month-long negotiation. 2.
B) Preparations for the party.

C) A project with a troublesome client.
D) Gift wrapping for the colleagues.

A) Take wedding photos.

B) Advertise her company.

C) Start a small business.

D) Throw a celebration party.

. A) Hesitant. 4,

B) Nervous.
C) Flattered.

D) Surprised,

A) Start her own bakery.

B) Improve her baking skill,

() Share her cooking experience.
D) Prepare for the wedding.

[ 3 150 > 42 77 T 1) ¢

1, B A 434848, A B /R H SRS AR AU ARSI RE/ Al ¥,
HamaaEE(NL)ANEERERRMZE.
2AMM A HERE BELFA L BB FTASE kL (hen X, EMNBAA WP ELTHHZE
(. AL L= ®E).
3. AR AMER MESE/ S A4THATHENAR P EABEEHAONE.

LBy A EEE HEELE he) W FAENMAB PN ELLT(BE/NZ)MHTH.
[(FEMERARMUER] £ A P party. wedding L, B 1.4 P ¥ H & &3 the(the party, the
wedding) At 25 F A L HIEFLIRY; AT M2 OAHBFA  —HMB)EEFAAMITA, TR

2z IHE
FIEE, (HEET EeT



Axtit 2 2R E/RE/MRFBZE" R,

T EEAR

1-W: Hi, my name’s Cathy. Nice to meet you!

2-M. Nice to meet you too, Cathy, My name’s John. I'm a university friend of the bride. What about
you? Who do you know at this party?

3-W: I am a colleague of Brenda. I was a little surprised to be invited. to be honest. We've only been working

together the last six months. but we quickly became good friends. ™ We just wrapped up a project with a

difficult client last week, 1 bet Brenda is glad it's done with, and she can focus on wedding preparations.

BLitigEBEEARNTB. S HEM, EIEMRICHE: Hi. my name's. .. ; My name’s. .. : We've only been
working together, .. . #0158 338 :university [riend of the bride; colleague of Brenda. . . wrapped up a project
with a difficult client last week,

1.2 BBELHEETITBIE, FNFEBHMNE., #5654 £ v2 Hi.my name’s, Nice to meet you 5 4 # % 88
BB A E, ARSI G . B R AW K40 . B L 4 Who do you know at this party(you & i 4R 3L £ 2 &
HOk ) FRhERN G FIENFEASL L,

3B LZ+ORMIERAERIER—FE BN Brenda T T —{HEHEZRAHNMAB”, £ a litle surprised
LA Z S honest FH L B FESMEIF AL R IEMENRAMB EFHEAREL”. 5 Kt
RE) R AT A AN AL, wrapup FLEL A e ok PR E AE AR EEF AR T W
=53 . THIEGFitsdone with( R T . &R THAIE.

4-M: Oh. yes, so you're Cathy from the office. Actually I've heard a lot about you, and that project,
[ The client sounded like a real nightmare.
5-W: Oh, he was, I mean we deal with all kinds of people on a regular basis. It's part of the job, but

[ he was especially particular, enough about that. What line of work are you in?

BAAEHEE "R, §IEFRIZE  Actually I've heard a lot. .. swe deal with, .. but, .. . DB Y
] :nightmaresespecially particular,

#5338 a real nightmare—=he was—=especially particular & i, HLifi i B 4o 9k 46 ¥ 69 48 2 38 92 . o 47 5% 9
#1 L difficult client, # #4535 cnough about that( 2 FE F 4L £ T 4 A TF —# 8 m) + 9 4 What
line of work are you in(fR A FMA 47 ) - 8 F L AFE8 T 4T,

6-M: Well, right out of college, I worked in advertising for a while. Recently though. I turn my photography

hobby into a small business. EIT11 actually be taking photos during the big event as a wedding gift,
7-W: That sounds wonderful, and very thoughtful of you. T bake just as a hobby but Brenda has asked me to

do the cake for the wedding. BT was a bit nervous saying yes. because I'm far from a professional.

B EEHEENBIE.EFRA Brenda LT Z ]|, 1HEFRIZIA :right out of college. .. Recently
though. .. T'llactually he... ;1 bake... T was.... #0i& X 38 taking photos. .. as a wedding gift: a bit
nervous saying yes,

CEETNEECSHMIIE.EH RN Brenda IFFLEF M 2 T, o 8 35 7 99 right out of college. Recently
though 42 5= 4~ 4 % 4k s advertising . photography hobby ,small business 4 &% 2 T 4F 2% 4F 8 4 s turn. L . into,
actually( Al T 3] 4736835 A T 69 T4F 5 Brenda 69454LA0F8 & , taking photos.big event(3§ Brenda #§30L) &
IR PTAEZ F ke AR TS 3]k B Y as a wedding gilt

TEZTABRECHETFREA Brenda IFFLAAM Z T, & v, wonderful . thoughtlul H & ¥ -F#% . 54545
HAANA ] bake .just as a hobby.do the cake A * ¥ =42 = F "8G5 T b id 42 AR 4o A A S b
TG B IR EAL T MG nervous ik FP R 3R B e 4R S A S 0 40 B KO B s because 31 8 & B L far from a
professional (i 3F 4 bk A 4)=F & bake just as a hobby,




8-M: Did you bake the cookies here at the party tonight?
9-W: Yes, I got the idea [rom a magazine.
10-M: They're delicious., You've got nothing to worry about. You're a natural,

BE+EHE L THBIEKTFE, FiERigiE. Did vou. .. ; They're... You've. .., #%i& X id : nothing to
worry about, .. You're a natural,
Hohmad e - ATk Ea ST R A2 F . MBS They're delicious

] g, LB
4 89 1% 3 48 3 2 Hr s nothing to worry about, You're a natural (4R2 X 7 @ 64 £ 4 )~ &

E— 23 4
Sk B ERE
11-W: You really think so?
12-M: If you hadn’t told me that, I would have guessed they were baked by the restaurant. mm
know, with your event planning experience, you could very well open your own shop.
13-W: One step at a time, First I'll see how baking the wedding cake goes. If it’s not a disaster, maybe

I'll give it some more thought.

Bt tRHEW, {FEiE#RIZHE: You really think so?. .. You know. .. One step at a time. .. First. ..
If. ... maybe I'll. .. . #%vi& X 38 :open your own shop . .. give it some more thought.

11,12 F§ i it “i8 o) — @x"ﬁ—ﬁﬁﬁﬁiﬁtimﬂiﬁ‘rﬁéﬂo M B23E & I you hadn't told me that,T
would have({H Z R AR EIF K . KLV H ) FHRER KA L 1dE £214, M/ You know
7 5]t 3290, with. . . experience Ié“lﬁ.ﬁ’]@ﬁ”ﬁ EiEH AL R 5 LS F 5158 very well #2838 ik, %
i # 3L open your own shop % 4 T 47,

I3ERTTEMEELTEI. One step at a time #4543 %] First. .. If... maybe U'll. .. AR 4L8 3 %] %
# % B (give sth some more thought & =“IA L Z B EE")

[ i) 8 43 47 ]

Q1: What did Cathy and Brenda finish doing last week?
Q2: What is John going to do for Brenda?

Q3: How did Cathy feel when asked to bake the cake?
Q4 : What does the man suggest the woman do?

Q1: Cathy,Brenda FRE F730 4, 8540 8] j2 2 5 B 4 F B) A 45 6947 3 ; finish doing | last week ¥ ik, FR & B
)i SR AT A" R R R R

Q2. John...do for Brenda £ 80 s A s £ & (John A 47 4% L  #,Brenda % 4 2 # );is... going to do
FRE B ] B A AT AT,

Q3: feel TiERMHEF R Z" swhen R FHGMRE LANH MU EEER 5B X

Q4: suggest Tk iR B, LG o8 4E43 4, 5] L4 woman,

G EEWRR

1. BV A EiA J:Jﬁ;n:ﬁi_l'ﬁ'l'?

A)&i&f—w’[\ﬂéﬁ.u]n C)—AMEEPHAR,
B) ik s ag e & T4k, D) A R ¥F & KAl ,

[BEER] #2164 "ﬁiéiﬁﬁiiingL just ... last week),

[BEE|HBR]IC), OF 4 3 HAAHRL KNG/ ?ma:ﬁw#ﬁ%s@_!—.ﬂ Rk T—AmEpeymar. &
F 4 troublesome client F) 3L #3% a difficult dlcm-.ﬂ_’ﬁ?}& [ J& The client sounded like a real nightmare ¥A 2 he was
especially particular, A)#)J8 3 E last six months T30 423X 359U E f Ak ey L Fab a7, F e e 7,
B)#| A wedding preparations %% £ T {2 X 2 HA EE R AEEZE . HFtbk - AMGE", DIFRAA/EF L
colleague . wrapped up,wedding gift 2% #& F ., 345 P £ FRF A48 2 & R A0 40 . B wrapped up & # “ 45 &, B i

ERR¥E, 1bER




LABITHAR R EMEN 42
A) AR 4GALE K . O F e —aE £ &,
B) &5 Hudh > a] D) # 4 R ALk 2T,

[EEEL] st F 5 T ANB LT actually. , . ),

[EFRBH] A)o AR H 57 E I'll actually be taking photos during the big event as a wedding gift 4 F)
LA (B FR ETF LT 4 the big event 4% wedding) . B)#| A 6 FL advertising T3, {28135 F %8945 8 £i¢
FQAET FLIHA”, OAA 6 # a small business T#H, 2% Ll AL FL T H I XM, MEHTHLHK,
D) g 3L 339 party B B A28 35 P A A R GG FLT OF AR AN A A ik ok A RALIR A,

LB EERENERENEHARSE?
A, B K&K, O%*¥, D) i %,

(&M EA] »i8 P 4o+ B £ 509 4 (I was a bit nervous. .. ),

[EREH]B), BYELI 7T H 4 LA 1 was a bit nervous saying yes( .k & 7T 40 saying yes & 4“5 &
HHEA), AVOfRZSF B EH I RN (AMNKENS T2 T, TRAAIN KRR ES), o
#PHRRAE, D)IEA 3 1 was a little surprised , 42 i & 44§ #) 4§41 18 7 83 76 2

4 BAE WL+ MH4Ar
M F—R O THEMSE, C) 4 Fibd T 250,
B)#% & ey B A, D) H 4§ AL &,

[&BER] 273 + — 76 5 — F 82 th 3234 (you could very well open your own shop),

[ERMITTA) VR 2BFEMETRREREFR REAAHFRETHY, hZLTRETF
JE (you could very well open your own shop)” &} iE 5 it id: , 3L F bakery # # shop FT45., B)® # 7.13 B4+
B ik far from a professional \I'll see how. . . goes F AR 43 . C)3% 12 £ event planning experience F i #

cooking experience, B 4Zi% 3t 3% 9 K48 & 49 share. .. experience, D)#| M 3 f& focus on wedding preparations
BEFTHR EAA[ALRAONEAACECLREZ TR ZF,FEF L2 F,

JoovE L, R AMGE, RFHALIE,

BoARFHALER, E, RRGH, HRAF A MA . R RIAIR B R 3T L ey R4

L BAFRAGRAF, LEKIHEFEAALET., BRNFETAFLE—RIE BB THEMA, &£
MERMEGRT —AMAEPHTRE, KRTWFACA—EZRFLADLART EAHBHTAE S HSE
#HALT .

FoaR R AR RA AT EONE”, AR AT HTREILTHRAHFATBYFE, RAEPFF L
ETAANEY,

oo AR, BA.BMNBFREMAIT LML, XX 26— A2 AL PP, RIALT . hAFAR
A A

BoRFMELE, KES ST LIt —BHE, PRE KL CHBEEFERT — I 4A2E, £HF

b R A EEAAEREDCEI) PR B H 4 L8 A6 AL,

cIFAR KR AR AR, SRRl EAEA R e AL A R SAL R R A S e RS

P P N 3

AW IR AT b 64 BT AR AR e 0

A BN —A L E TR A A,

AR R RIR A AT AR 0 AR A B R

ARFLOG I A AT

s R REFA A EAAGFRBEERY, il RERFEFHEXNHEE HAGT LT CFE,

—H— ke, RAEAFRAGILEEEFELH R RLRMHOE, NFRSALFEFE,

A

Ao ok % W e

%E E;;E
SRS, LEEE [EeT



Conversation Two XZE4£FE5EPEFTHNE S

5. A) They have to spend more time studying. 6. A) Get ready for a career,
B) They have to participate in club activities. B) Make a lot of friends.
() They have to be more responsible for what they do. C) Set a long-term goal.
D) They have to choose a specific academic discipline, [)) Behave like adults,
7. A) Those who share her academic interests, 8. A) Those helpful for tapping their potential.
B) Those who respect her student commitments. B) Those conducive to improving their social skills.
C) Those who can help her when she is in need. () Those helpful for cultivating individual interests.
D) Those who go to the same clubs as she does. [)) Those conducive to their academic studies,
[ 1% 157 >c £ 37 T ) o) 43

5. A) D) ¥ #9 #4545 & spend more time studying, choose a. .. academic discipline B % They ¥ 5 A %
£/%E M E T have to LT B LA LS MABEF)" G A FiaEREE/ZHEHN
FRFEERMNEEFTAZR"EE L),

6. BAH U E R A K, LAEANE A RDUAFES AN A L LR B4R R EAREAT
A FBAEFAGFOAD B FZBRMATEAKF A M FiardKEENBNHEK.

7. &I A E 35 M8 54 B w38 Those, B % & 4%73 who YA & & A &) 3 35 7 42 Those 84 £ £ A, X
£ A E4L 4 F £ (B P her student commitments @ 3§ F AN H — T B A A B AR —F (A,
D) AEEF ACHRB.O, &N THFNRNLEZERE/NZETWEPE.

8, &Ml E“H B F A & T (helpful for.conducive to) # # % 3 1 42 & 44 46 F & 1] Those., D) P
their academic studies B+~ their( RIS F A FIAY) A F A/ FH5ARE 5.6 MM, 3T & T2
K EadpaMFigEme il REPEME/ NiZESTMEN ,NEE/ViZREFEHEEY.

[(BEXEMENAMNUER AP EN Az LEPARE, — A 8K/ F 0069990, have to, helpful for,
conducive to; =, & 5 & /5 3 48 % #9379 iC ; studying , academic discipline, acadeniic interests,student commitments.,

academic studies, &M A EEEREFERT K AMNFERZHOZER, EfMROAGRIW.
FER v

1-M: You are heading for a completely different world now that you are about to graduate from high school.
2-W: I know it’s the end of high school, but many ol my classinates are going on to the same university

and we are still required to study hard, so what's the dilference?

BL - ASIHMIEEAM“AFEEBTREFNERIN", iFiEH1CH : You are heading for. .. now that... .l
know. ... but... what’s the difference, #%ii& X 17 :graduate from high school/the end of high school, going
on to, ... university.

1 BETIRBLXT“SHRENVERHERELT”. H EHMAH5 3 You're heading forChead for™ §f -« -+ it
&), ik completely different (world) 24 L @ is £ E X Lo/ A £ 37 87, # o dd 8 /5 LA &) now
that, .. (BE K- A # & B ,graduate (from) high school ¥ i£4 =R B AT L,

2EETIRHEOENERRXPTAME", L+ BiEH & 1 know( L5 end of high school &8 E
B, ELF LML), ARIAFEH T, AP Ei many . still BAXKF RGP HAMAZL, B Tt
difference & 28 B “ @B E R AT RRET.

3-M: B Many aspects are different here at university. The most important one is that you have to take
more individual responsibility for your actions, It’s up to your own self-discipline how much effort
you put into study. Living in college dormitories, there are no parents to tell you to study harder or
stop wasting time. Lecturers have hundreds of students and they are not going to follow you up or

question you if you miss their lectures.




BEXNMARI—"XFeEMKEL, EXECEMRAE", B 127 Many aspects are different. ..
The most important one is. .. It's up to. .. . #0iF XA . more individual responsibility . self-discipline.

DEOARMAREEMEAN"RZEEMASEMHAHK", D4 Many. .. here FHiH F ik 37 5 LXK A
KFELEHFH EMEA ., @& the most important one( & H P A F Mt EE.OQé —F— @M £it
8 20 more individual responsibility ,own sell-discipline, iR E T L E M=k A4,

DORBERR“EELIMBINEY, ReEEEEC", M & L Fik Living in. . . dormitories, hundreds
of students BPEA XK FAREOF R ELH , ERXR", 8/ EiTF 7 %4 4M no.not going to. .. RiFEXFF
W ER L F AWML EETREALY,

4-W . Nobody cares, you mean?

5-M; It's not that nobody is concerned about you. ©1t’s just that suddenly at university you are expected

to behave like an adult, that means concentrating on the direction of your life in general and your

own academic performance specilically.

BELEEXIHNTFREHN—POEED:TAEEHETAXL, TEHFMNKEAE A, FBEHKIEH: you
mean?,1t’s not that, .. It's just that. . that means, .. . #1038 %8 :behave like an adult,concentrating on. . .

1Bt ST ERHBN“ IR TERF AN REEBERLN", S+ 4 you mean 78 £ 19,
7 B ¥ bt it — AR,

SEELTREZHEAMNETXL, MERFENESHEANLEAR", O Fif nov 41K L L5 &,
@8] Tt’s just that suddenly at university Fi s w84 45 47, M ¥ F % expected to. . . adult RAAMNL E N &
CRAEMECE AR R EFATMEL T (hat means, .. 42 EF HiESLF o adult. £ik concentrating # — ¥ fif
# behave like an adult B . F4& %z A T ALRLF L,

6-W. For example?

7-M: Well, like you need to manage your daily, weekly and monthly schedules so that you will study
regularly. Be sure to attend all classes and leave enough time to finish assignments and prepare
well for examinations,

BErTEZXTEREOEBXZENMKAR A MITEE R, RITMEFI", Fi54ri28. For
example, .. \like you need to. .. Be sure to. .. , #0817l : manage your. . ., schedules. . . leave enough time.,

6 B TERBLHEM, For example 7H8 & & 58 19 3L 7 T 4 PP o35 42 4" do 7440 A0 AL — 4 42 358 5] F

TEELZGEH E M iFatE 2 H, RIERBEI", like you need to. .. Be sure to. .. ¥ # #4L, F F
manage your. . . . schedules. . . leave enough time & 3% 3% 4 of 8] & 22 09 F 20, 50 that. .. (1o, Z 07 % A 454, 42
R3] IR 4 B 8RR G 3 49 B ANER W B i 4T (study regularly, classes , assignments. examinations) .

8-W. Okay, and what else is different?

9-M: Well, in college there are lots of distractions and you need to control yourself. ™ You will make
interesting friends, but you need only keep the friends who respect your student commitments,

Bl Also, there are a lot of wonderful clubs, but you shouldn’t allocate too much time to club

activities, unless they are directly related to your study. It's also your choice if you want to go out

at night, but you will be foolish to let that affect your class performance during the day,

BN EXFERPEFTNRYI "X EFEFENT A MANEE S BREEZXSHBR TR, FiEHK
ic Al : what else is different?, need only, . . shouldn't. .. will be foolish to. . #%i0ME 37 : lots of distractions. . .
respect your student commitments, . . directly related to your study. . . allect your class performance.

SHATHERETIEHEIN —, # A 2L Okay(F M T 4R EM 7 LRI (B A —) & — &5 8
Bk else i E B L K=,

IRDABTHEUHRIN-"KZEFTIFS THEENR", ¥+ Fik lots of (1545 distractions™ 53 & A
BFH) RS LA R ZEMFIHEE L you nced to. .. BRI S B BRI R F L H KiEHT,

IRDOODABE LM T A MHA EEF' =X THERRHEZN,

@4) B % kA E ik interesting friends, W K 52 A 895 % %3] 5 ;b you need only 48 f 3| & 4%

iz M
EBRE, TAER EF



dr A2 gk, b only Eik5RIRY R A B A AR L EM 8 who. .. 1545 the friends, 48 # E ARG A A A1
BRBMBAFFEE SO/ AE AR BE AT F oA (respect Y F# & FIA"Z &, commitment i £ &2 . s
FELEFA S MBESN TS,

@a kAT Also, RFENHEQ8 H#7 # A% —FHE %, a lot of wonderful clubs f ¥ H &
#9454 sbut you shouldn't .., J1 K 447 2 h 8 & £ ¥+ 100 much ¥4 38 8 /2 & & F AL M 35 2h o) % s unless
AR AP L 5 Bl SPE 5 3 ] AAEARE (T PR D,

@ ¢ &k It's also your choice.. . #FRF X —H A B F“A B L HEALE" but BRI, Fik foolish
A PERELE DiLAREHHhER LR, 5D & respect your student commitments,directly related to
your study 5k 48 L3H vl 3 3 hF"

10-W: Well, I'm determined to do well at university and I guess T am going to have to grow up fast.

TEWMEE @I, FTEROFFRN, BB A", B EHFIEZR : I'm determined. .. T am going to have
to. ... #iB XAl . do well at university. . . grow up fast,

determined ¥ 4% 5% 8 4 £ B 52 3w s and | guess(guess JU3L“4 A A ") FHA IR T de L BN & 9] T EE B Th
# AE" Mgk,

[ 18] 43 47 ]

Q5: What does the man say about college students as compared with high schoolers?
Q6: What are college students expected to do according to the man?

Q7: What kind of friends does the man suggest the woman make as a college student?
Q8: What kind of club activities should college students engage in according to the man?

Q5: What does the man say $2 & £ % /& B " H 335" ;as compared with 37 % #4341, ¥ college students
5 high schoolers # Ak o . 7 F 42 FLSIGlL_FEH,

Q6 college students &% 3% 7 B 88 24K K G A7 4595 according to the man B2 £ €% B Y L i£5",

Q7: What kind of friends # & 3 4 @ 12 & 4% ] & ;4% #1 5 . the man suggest the woman B & ZEH“ 8
FR T ARG (FEHANEERE) W EHEA SRFEHHBRA/EEAE),

Q8: What kind of club activities 3% 7 4 2 @ 12 & ¥ 4L H] 7% 3h ; 48 #1 55 . should. . . according to the man F
HRTEEDL LT kAR EsH L,

5. XFXZE(ERHEMEL), Bk THA?

A) # A sk AR ZE E % afa) T C) Al Mat g ey 4T h & 4o fi 4,
B) Al 5 A w AL B iE 3, D) feAdi] ok 40 ik 454 & 69 F AL,

[i& B 2= & i 85| 4 (so what's the difference?) .,

[(BEREN]IC). OLEIBROOYFINBRELE[H P —ARA LMD A THITARLAIE
% T #£" (you have to take more individual responsibility for your actions) #8145, A)MA % 3 B @ & study
harder,stop wasting time 87 FR L, AL FAKFAFF LR AR FTH, TUALRAELETEAF T Ut's
up to your own sell-discipline...)”. BY @ § 9 Q) & “ (K F)AiF $ R84 A (there are a lot of wonderful
clubs)”it A B K FAELMA AR, DIBEBFRRFASFLRTLI TR BLHFEBRENE,
6. BELFIR, KEEHBEHT A
A) Ak A EHOCRE &, C) # k847,
B) 5 M A, D) AT,

(188 %= & )& 25 40 (It's not that. .. It's just that,.. ).
[ZREHRID). DEIAFL S HOOAMNTRFEGMFLERF M EERFATELF (at

Zig EH3
EFIRIEE, 102G Eetia




university you are expected to behave like an adul0)”, AV % 7 Q4 F LW K 5 A 5 % & F b f Iet A
35 4] T S & K AT & (prepare well for examinations) F i A AR A BEHIF AL, B)E5F 0O
B b af e ah A /U R Ao AR ek 3 B 4R Sk S 449 AR AR B 30 A£ (you need only keep the friends who. .. »
B oA BB M EE LAY R A EDANE, ORTEFSRAQF LML EFEZATALY
Bk ), 4 7 52 5 7 Cthat means concentrating on the direction of your life in general and your own
academic performance specifically) {2 b 4 15 4 & £ 32 F“ B A —H A B AR A L B A6 E A", @ 3R
skt Bif/B e &AHEA(AIFKES T FH)",

7. BELB UL TEA—BRBE, HIZETBHAK?

A) Fodbfi 5l A ERF ARG A C) 54 B He o 48 48 80 db g A,
B) B FmAEAFEGLGFMNA, D) Fodkl o AR — AL H 6 A,

[EMEA] 5474 (but you need only. .. ).

[2EHEH]IB). DEZ IHQOHT LA RRELEFHRF A LFH M AIRH A (you need only
keep the friends who respect your student commitments) "84 . A) & % 9 B A3 39iL interesting,related to
your study ¢ M B AL R H A LA AR LA, A B R EN(5F TR, OB FiRLiE
ok EEP AR, DAF RO BN AHE 5@  Amit a2 2 HEkmER,

8., BB, KFENZSEMHEHEFED?
A) HBFRBIAMGEHGED, C) HB FRFEMANAGEFSD,
B) Ao FHRAMALZIIFTHFS, D) & THMegFesEs,

[ig@m=E A ] #4r4t (but you shouldn't...),

[BEBHID). DEABET RO ER REEK S A £ EH L hFCNERGFI Ak
##£ (shouldn't, .. v unless, . VB4 E T $AmEF I AL/ FTFIAHNGAAZTH", A dFR
Eidm Ak ALY RRE, BRI 74 D)VR, A FEMA"E“ Aot A2 B mKE B KL ARTE
SR TAACERAMNERFFARA/RALIHTGH/EA". O FHEF 3 B individual (-4
responsibility) 7L % 9 & interesting(f54% friends) #)i& T £,

B HRARESHPELT GFEOA—ARLFRRAHER,

, BB PAEEAT FEROTFIRAEHRLAINA-—FMRFEGLES ALENMATEE AT I H
2 kFFFHPRIFHLRAR?

B EXFARSFOEHTRE, REZGREMNET HLMAA B SHIFARIREL S F4E, hEFT
LA S EARE TR OREES., EAKRFES AR ALFLERGEZENEAZET A FREH
M, EFHFLEASEE N4 FRSRERAOE L, BAMREE LR ENERERARGRA 2L,

SR, RFALEER?

HFREAAARCK, RAERF ERZAGKABHERRFARHLF X ERAEGREEFEZTAT

A ST EERANERT AT HF LR,

o Hdm iR

E e AR BUF R A AR, AR, RIEFERRE Y, FAGE LGN R

WA b HF AR AR

4o A3V EA A R IR

E ERFPHRS FLibhoe A EEONREN, RAXIAROMA RERAESMAGFE L0

AR A A R AE T, sboh, A S MM AR AN S MB LA TS hAEEMNS ke F

bHmt, wRAR LR ERELMAR 2R E A FORGREANMLKMRT .,

S KRS R K PRI AIL BB AR RRBAT,

¥

b

8

10 i =
Ziz GaE
EIEIEE, 1L EH T



Section B

Passage One HEEBIF A METBRERE

9. A) They break away from traditional ways of thinking. | 10. A) They contributed to the popularity of skiing worldwide.
B) They are prepared to work harder than anyone else. B) They resulted in a brand-new style of skiing technique.
C) They are good at refining old formulas, C) They promoted the scientific use of skiing poles.
D) They bring their potential into full play. D) They made explosive news in the sports world.
11. A) He was recognized as a genius in the world of sports, C) He won three gold medals in one Winter Olympics,
B) He competed in all major skiing events in the world. D) He broke three world skiing records in three years.
(T T8 Fm e & ]
9. EAB AR AN DHER L TR BERTHF I A A E Ao A7 CHGE BRI R e R e

AVKE R T ER I They TRREFTAMERR/DSERAM/AEELFTRANFEREEREFZ A, A8
FlizE ARMEXER.

10, A7 =7 3 M ik They o F T &30 /R R 69 % #h (contributed to.result in, promoted) , B # 4F JU# 42 4 %
% (popularity ,brand-new style,scientific use) . ™ # B 3 i & resulted in( ® £/ F ) ¥ They A LT
(MmAEXEZA).DAMBELERTRO Y0 . oAb MEEE/ARAEEINEREMHELTY
HEXER.

11, WBRREURRARTRRA" S FERF  RALELM " P HAR TR THI 235
He ¥ AHMBTEHR . AMG P ZEHRAMBEXER.

[(FEMERAMMWER] AP S L AL FTiEs/HARAMEHN & 91 13 (skiing, skiing technique,
skiing poles,skiing events.skiing records ) ¥A & 5 & F 48 X 9 39 JC (sports, Winter Olympics) .11 72 # £ 3 4=
A FTEH AL LIALFBEEHAEMAHNBETEDA.

e,

T B Most successful people are unorthodox persons whose minds wander outside traditional ways of

thinking. Instead of tiyving to refine old formulas, they invent new ones.

ARERAXSUMIATHHBA:RETHERNG I E %, 15184512 : Most successful people
are. .. whose minds, Instead of. ., they, ... #% s #& X i : unorthodox. wander outside traditional ways of
thinking.invent new ones.

(D & 4 £ #4537 unorthodox persons Fik 0 BAS 8, M7 d) FA AL, EH & 542 0. %19 L1k 450,
PP AF SELEREAO9 4% B s A 8] 5] -39 whose mind 2 TN B X LB R mAF 4. 2504 T4HH 509
wander outside traditional ways of thinking (46 % 5 4t 4 5 £) T M@ &) F ik 47729 Instead of 6932 713 8" 4%
FRAERELE B EOMHEL, invent new ones( £ A 6 k%M LHRA LB o s

Il When Jean-Claude Killy made the French national ski team in the early 1960s, he was prepared to
work harder than anyone else to be the best. At the crack of dawn he would run up the slopes with his
skis on, an unbelievably backbreaking activity. In the evening he would do weight lifting and running,
But the other team members were working as hard and long as he was. He realized instinctively that
simply training harder would never be enough.

RRAEHBE"RE“TA", FRNEEDALTIL-ZFHE - BERNBEHEG, FiBHRIZHE: When
Jean-Claude Killy, At the crack of dawn,In the evening, But, He realized., # /{:»i& X i : work harder than
anyone else.run up the slopes,weight lifting and running.,working. . . hard and long,simply training harder,

CORANEEFMBVINRA‘EEMAHESSHURBHEI"RER LR, D4 When Jean Claude
Killy 42 = 3] 32 s sh A 3b-% % 48 « L #) o) A A F 4, prepared. . . work harder. . . anvone else ¥ ik 3% 18 J& #
W ERGEAER. QO 4 5 vAntiE 42 739 At the crack of dawn(E B 35 8) . In the evening(4E 8L o) 5] th 3

LR E,




A 65 B 91 % A A run up the slopes with his skis on(F & # & #5340 .do weight lifting and running(## &
#2038, % iZ %)) ; unbelievably (Mt vA & 42 #2) + backbreaking( & B f2 65 , & A 64 ) #§ A A58 f o & 4k, 7% A
FFRAGEN

@OQOAEMIEHEF AR EMNET " ERNNAHERFEEANE", @4 But ¢ TESLE 445,
the other team members ¥ H &8 L 3, 402 hard and long as he was -5 L&k, B A FAL—HH
AT KA LR RS ERFE D4 He realized Mk ik i, 5] 1 A A 3% 4 D 469 #7300 Tk e st &
ik never be enough(if it R R P L T s M BT FLALAAHN T HFANE M FL2HE L,

I Killy then began challenging the basic theories of racing technique. Each week he would try

something different to see if he could find a better, faster way down the mountain. His experiments
resulted in a new style that was almost exactly opposite the accepted technique of the time. It involved skiing

with his legs apart for better balance and sitting back on the skis when he came to a turn. He also used ski poles
in an unorthodox way—to propel himself as he skied. The explosive new style helped cut Killy's racing time

dramatically. In 1966 and 1967 he captured virtually every major skiing trophy. B The next year he won three

gold medals in the Winter Olympies, a record in ski racing that has never been topped.

MEUNTEEMZAOFTSEERUR B IS E M, EIERIZA:Killy then, Each week, His
experiments resulted in a new style,He also.In 1966 and 1967 , The next year, #% (0 i& X 37 : new style ,opposite
the accepted technique,every major skiing trophy.three gold medals.

O@aEHEMFHAEENBSHAFHTUFRKL, O4 Killy then & L8 75 B 47H T T
% #% 19 challenging ,theories.technique ¥ &L Eoh L LB AN G " L4 H", @ 4 8 [ 39 Each
week 3% 7 5] i 3 8 4 BLAT A ; something different € ik, to see( B 894K EF A T FH A ™) R E I MAF 4, 32
T4 hE XA G4 e) B 69 F ik 5 19 better.faster {2450 H 84,

RECORMEREF AP BEHRE A, @4 His experiments resulted in a new style( new style ¥ ik
WBHOR TR EERLAA S RERERFHIHE A, almost exactly opposite — 38 — #i , & 2 37 8 F M 69 €]
## . @ & skiing. better balance, sitting back on the skis,turn &Rk F it B T H R K EFHif bt X 5 &
58 5, B8 Healsodt w3 d# 3 Keh % —3 55 8 5 ; i35 ski poles, unorthodox 3% 7 5] & & F
e 438 3, © & The explosive new style 42 7 4§ af #7 4 K it /7 & 25, T34 49 racing time 9 # 474 K
o) Lk

ORANBEAMNEBRTSREFNEMNEKRAM, @& Tikot @i In 1966 and 1967 42 744~ 23 A A] 31X
S 8] 49 47 A / A #E . L BP every major skiing trophy Wi 4 F4, W 2 F X &%, @ & HE35 The next
vear 7k B3 T4k 4 A2 L A) 6 A T sk L 0w 39 three gold medals, Olympics,record, ski racing ,never been
topped(top & A “ it B4 A" fOR ik RIS R iz A AR Z A2 M7 R H RGE,

I Killy learned an important secret shared by many creative people: innovations don't require
genius, just a willingness to question the way things have always been done.

BEEENEFLAZADALIHAFER. EEXR, AFERAETHEMB L4, WBIFERIEHE:Killy
learned .don’t require genius, %108 X 18 : sceret ,ereative people.don’t require genius, willingness to question,

Killy learned #2 & & #5 & 4] ¢ #71L 47 ; secret . creative people ik 32 T4 5] h m A A L&) 8137 L4k T &
# A& don't require genius(genius EA“RABR . AT T, R FHE TLHR“ AL ER"Y R4 4 L) (il
CRUATE AT HRE) M B TS A ETIME AL KR just a willingness( R & e 8t & B
question( i £8) \way, .. always been done( FAATF F Xk Fik R IL R T 4] 7Y JLE AL

[ra @447 ]

Q9: What does the speaker say about most successful people?
Q10: What does the speaker say about Killy's experiments?
Q11: What is said to be Killy’s biggest honor in his skiing career?

Q9: say.successlul people Tik . W R FMERM MY ER"AEFEEE RAA LM F 407,
QI10: say.experiments ¥if:, M B P ME M @ P AR E F B 55 R R0y d N W),
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Q11: biggest honor ¥ i KB, 487 P M ok 7. 45 (B 454k £ & £ 15 8, M 5 skiing career ¥ KA
KR BEAMESEE“RTAETHRRER,

I . HEERNKBHBEIATEMER?
A An 3T sk 45 4e 89 B 4 7 X, C) Al & F e it | 1 4,
BEA B Z b ATt 4 5 DMl o A8 8 & itkdk,

(88 E A 4o £ 4% & 8 # 2 (unorthodox persons whose. .. ).

[(HERBEHIA), VDAL TROOT RS HA DAL ORHAELEL L LB BEEAT R X 9FE ERA
+”, BY# 11 B & €] he was prepared to work harder than anyone else Bfi£ 69 B4k A4h (he/3E- 4 % 5 « R 4))
EAA“They/ R EHAHAE", OB TROHEMAREZFFA AR (M A4 BLHBEX)"Z 248
H. DETFRERE T RLPHARREEZL,

10. X FEF AL E , HEFREt 4

AEMRRT AHRFTiEHE R, O EMNRERET HTHGIFER.,
B)yEMp&T &R THK, D) EAN AT KR € T R,

[EMEAR] B4 .. resulted in...),

[ERWIT]IB), BDEMBST N ACOH it 3 RKBRHT—HLFE5 NG FERETORRE
MBI F X/ AR, VDRI E R RGO R F XL TIRERE G FR b s TR Biashes £
AR, OWEAGEEHEA T EGAH D EAFXTAFELF X" O HAHERSEFXEHH 5 H
A", D)y 111 # explosive 12 @ & {2 & L ¥ explosive #4549 2 new style( 2 % kX m e K), B
HERTFUHHREFARAN LR AE X (M EF SH T RL), B L AL AR Y409,

HNXFRHEFNEBELEEFHRAFEFRMT 42
INFIE SIS P 5 F OE—RARA LG T =440,
Biyfefin TR LA ERFTHF DIEZFRITHTZAERBT TR,

(@M ER] #2539 3% M4 (. . . has never been topped) .

[(ERWA]C)e OEHIA N AR F_FrerRe bEATZHAEM, DA RMEAK S LA
genius I E THAZR G AL A E XM/ ELAE. BDF MBADH“ILF2ETHARTE XL "F A&
AT R A ERBTHFE AR AL HEREAFBELGEE, DB ITEO® & Ak KA £
1966-1968 = % [a] 69 /8 & k", 2T R A TR M- LT 1968 F LT AF LA, AL P RRA—A2 %k,

REBMBAATHA LG L BEFARLEFT XA ELIHAL, RNFAAREATBRG . mASHE
ZAIEH

it AAE 0L 60 FRMMMAEERERATAN LEETARAMGEE SHAURS R
RAEHEH R, FRRANE R FEREHRER XA —AFFR A5, SRR L MFEfoundis
B AR Foth — L AT R F A At KA D 4. A AL E B 4 B4 A D] L4 xR B,

EAMB T B RRERE ARG AR, FRALKLLEEARARNNED, FATHRLI EF £ e Tk
FR, Bif FRKBRIT —FANLFEEHGTARR T MR HF A, ©aEF T o k5 F Ak
BEFGFH HTHEELTRTRE, REUAFEELRGFXEARTH B FMLL o LB
Ao XM F X KMWAEALT A b Ru i, £ 1966 F4 1967 F. ILFHETHARST R,
P M EARS R T M, XAFTRF PR iTa R ek,

EAFBRTHEANRSOALTHPEG A EEAA A HAEEER, AFTE—HARFATESF
AKeER.

P T
Ziz FRE
EIEEE, 1DEETH Ewtia



Passage Two FEBFZBEKX

Ao,

G = R

12. A) They appear restless, 13. A) It has an instant effect on your hody chemistry,
B) They lose consciousness. B) It keeps returning to you every now and then.
C) They become upset. C) It leaves you with a long lasting impression.
D) They die almost instantly. D) It contributes to the shaping of your mind.
14. A) To succeed while feeling irritated. 15. A) They are closely connected. L, =
B) To feel happy without good health, B) They function in a similar way.
C) To be {ree from frustration and failure. C) They are too complex to understand.
D) To enjoy good health while in dark moods. D) They reinforce each other constantly.
[ &% 10 < 42 17 T ja) 4

12 MHHEOEREFCMANABLR(BAEAR A Lo AT Ao, M TFRAAR
ITAXNEBE(A/Z0M S 0RIE.,

13. 2R HHE Tt AN CRENF AT EERLEAYw o LI 8 FRAGP R RidE ), EN
AT 6 17 R F AN SRR,

14. ) .B) DB LH AR ERAHH TEAAHLER"ZEOFMA—FHAALR AH S5 F RS
A Al TR ARNSS L REFEXNTHEG—FRLER"ES.

15. B & Az sha“EFmE AR ETEM ZMBAFESTBILMEAT EM"F O7HR
They AT EEFER“EH 0", M B THF ALFEENIERER.

[(BExEmMERNEAMUER] AL AT NG HMaEFTFHE. — 1 @4 KL restless, upset,
irritated , frustration,dark moods; =, & & LAk A& 4k JE 48 % 49 3% consciousness, body chemistry,the shaping
of your mind.good health, 3@ K X Tt 5 R A ETEE XN S EREENRN,

S RESH

I Scientific experiments have demonstrated incredible ways to kill a guinea pig, a small furry

animal. Emotional upsets generate powerful and deadly toxic substances. E Blood samples taken from’

persons experiencing intense fear or anger when injected into guinea pigs have killed them in less than

two minutes. Imagine what these poisonous substances can do to your own body.

MEWS HIEE: A EH S EM, 1§18 # 12 1 Scientific experiments have demonstrated. . . .

Imagine. .., #% @38 ¥ 1 kill a guinea pig... powerful and deadly toxic substances... intense fear or
anger. . . in less than two minutes, .. poisonous substances,

OASIHMETRPEMEERRARAKXE, ways ik GHEF M SR LENBERAR"F
5&&?-&."“

OORBENBEFFX AAEBERE, @4 powerful & @454 3] £ #1358 and deadly toxic substances
Al FikB TR Eh AT, @8 persons experiencing i 3 = £ 4f kR shave kill them F i 42 7 %
BHERCGEH LG BRALEBIHART,

DRASIHARFEER - AEABLEFERNBTED R ABBEE, Imagine JLiT 9 & B4, poisonous
substances %7 your own body ¥ 5] 7 A MR R ER M G @k ARG E,

ne Every thought that you have affects your body chemistry within a split second. Remember how you

feel when you're speeding down the highway and a big truck suddenly brakes twenty meters in front of you. A

shockwave shoots through your whole system. Your mind produces instant reactions in your body.

14




DUBERR— 2RSS — S K" RE, EiEHRi0E : Every thought that you have. .. Remember
how you feel when. .. ., #%(yi& 318 :affects your body chemistry. .. how you feel. .. .

OSSR, Every thought that you have #F98 & if # within a split-second (£ ¥ & 9] )
LR RSN R RN R ACEEE:

Qa5 ABEERIREE R, Remember how you feel 738 3] if: o % 2 B 44 b Hr 4 4

OORIFENBE—BFETH., B4 A shockwave shoots through (shoot +~38 & A “4& 30 & 7 &) & B b
#%7)... Your mind produces instant reactions. ., # &kt E R A T4 SR LRE R BT,

Il The toxic substances that fear, anger, frustration, and stress produce not only kill guinca pigs

but kill us off in a similar manner. &1t is impossible to be fearful, anxious. irritated, and healthy at the

same time. It is not just difficult, it is impossible.

HHAEBEENEEMNE XHE., 51541217 : The toxic substances... It is impossible to... it is
impossible. #0181 : toxic substances. . . kill us off .

DAEHEMAEEERYE MG, lear, anger. [rustration, and stress 212 &ik —3 — ik h 72 &
A AR R A BAF R @2, but kill us in a similar manner( 24 Bl #6855 X)) it VIR MK e Ak AT A
ERH+ o384,

OOAEHATHEZE - AMATLENE SRR, M4 It is impossible I LI A2 & LT i.Z F7,10 be
fearful, anxious, irritated, and healthy at the same time — 3 —#iik &, 20 i @i sk VSR FH L Z

IV Simply put, your body's health is a reflection of your mental health. Sickness will often then be a

result of unresolved inner conflicts which in time show up in the body.

UEOXBERBRAAHEN SEMNHIN, 15EFRI2A : Simply put. .. . #H0OIE X i :a reflection of your
mental health. .. a result of unresolved inner conflicts .

ORIt HOXBEMPAE. Simply put(=To put it simply* & £ 494" ) 3] th 2+ £ L It is impossible to. . .
&) f##F . #7453 & vour body's health,your mental health ¥4 ¥k % %,

QMBI EOMAXEE, a result ik B4, 3] 1 & o T4 B ; inner conflicts /& 85 & 5 M £)
which in time show up in the body ik, 3t Aoy Rk EE R v £ S 4A L0, i @A 4 F 80 R E A,

V. ©1t is also fascinating how our subconscious mind shapes our health. Do you recall falling sick on

a day when you didn’t want to go to school? Headaches brought on by fear?

WIABEIR N BEMEIE, iiE4RIE 8 It is also fascinating. .. Do you recall.... # 15 X i :
subconscious mind shapes our health,

ORHBAEEIRHIER, fascinating 8 3] # 5 —4F ik A% i 2 ¥, subconscious mind (& A “# &4
TG, R ERGER.

QOASITABEEESIZEESETHEIE., B4 Do you recall. .. didn’t want to go to school. . .
brought on by fear &8 E35 . L Pl 3| r A el Bl A & 458 (bring on A3l &£, F 85",

VI @ The mind-body connection is such that if, for example, we want to avoid something. very often

our subconscious mind will arrange it. Once we recognize that these things happen to us. we are halfway

to doing something about them.

MBEERRMAENE S E, EIBFRIZA: i, for example... Once..., # L iF X i¥: The mind-body
connection is, ., our subconscious mind will arrange it,

ORIREESOEEFRBEIINIER, is such that if, for example Tk E1EM R T2 S H o2 FEH NS,
will arrange it £ & Fm kT k4730,




ORBRIAEEINEIBRER"IERM, £.515 & these things happen to us. halfway to doing something
about them “A EiZ#H LA B ERETALTPREMEM.

[ie) 53 #

Q12: What happens to guinea pigs, when blood samples of angry people are injected into them?
Q13: What does the speaker say about every thought you have?

Q14: What does the speaker say is impossible?

Q15: What does the passage say about our mind and body?

Q12; when $# 74 5 A B4k .blood samples of angry people ¥ i 3% i s 4% £ B

Q13: What does the speaker say J& 1§ #1 5] 4% 7] 2+ £ , every thought ¥ % X 4845 &“H A 4:£" , you
have PR & thought & A4 ] “ 4%/ 8 4

Ql4: impossible €, FTHE R TREZF",

Q15: our mind and body # 1R E &R FAMELFH O X R,

12, MRS hEEHEERENN, KRS R EMT A7
AYEAN 217 k. C)EAME AT,
B)eflk &&9, D)ﬁmi;ﬁﬂmto

(B E A ] ¥4 49 4 (Blood samples. . . have killed them in less than two minutes),

[ZRWEH]ID), DAL ELAL maaﬁ%aﬁ%ﬁ%mﬁﬁiiﬁ$hmmmmmmummnmn
two minutes, A).C)HH fL# A 15 .8 Emotional upsets.fear or anger F#,12 S #) 45 A F 49 i & 5 45 7 3F
BAMHEE, DETHEQOH EHAHERREBSH ARG EAABRALET L,

3. X FHRES—1T8E , HEFBRT 42

A ekt F R F R m = AP Ha, OesmBTRAGPE,
(ol e N R U G D)€ B ik ey & e,
(& E S ] 57| th 4k (Every thought, . . affects. .. ),
[BFERBW]A), MF+A)AE S [ £ 4 4 Every thought that you have affects your body chemistry

within a split second., B) . C) . D)¥HF M FR“ B2 IR TEEY 28I AL RS LHERE TR .25

FHAPH L LH,

14, EE AT LR TRER?

A 2 B ) AR ak JUAF R COABBEIL 7 Ao % .
B) /2 fik Bt R RN AR B AR D) 5 & by 2R B4R 1R R,

[EREA] A5 5] (It is impossible to),

[BE=RHF]I D), MF+D) Eassl £ D4 It is impossible to be fearful, anxious, irritated, and
healthy at the same time, A)#1Z8) R THbZ F e R A8 M Elal s P RFEBE MR L EH
ISR B WA LA AR AR AR R CERAE ). O WAL Ea F L R e
KT,

15. X FEMHF O, BXH T H A7
MENEERE. CAE T A m e A
B) & 411 84 48 JA & X A9 D) g4 R W48 & A ik,
(&M EA] #es— 54 4 (The mind-body connection is such that if, for example. ..)
[EEEIN]A), ABHESG RN L0 ket & 5 B8 o305 7509 bk % 2 2 ok e od o7, 4k
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MG ORI WA HIERLY, TRE CHELEEMEN, K A EH, LPREARTAAY
RO TR AFARE SRS HEEROBH/ERN  &BBB).D) . Ot F i &m Ak
HMREFEAH P AL LK,
W 2R

HEIBEFTTFERA—HLELG NP ORAFTR, HAABLAEBAMIAK GO AL,
HMEZD BRI ZRET BT EOAL ERBG IR0 AN BRAEBI T AES, AE—T
TEFFM R LR o FRERt 2 YR,

GBI RERLABRLZ YRR ARG FR A, ORI AEDRASB LA 5 20 K45 %
HimRFEEMNEMNOBAL, —RBRARBL S, KR4 5 hsCd Bt R 5.

B MB EEPENEEGHEDRARLZRBER AL AENOFXAREN., RAERR £5.
HAsa F e AR AR R R, R, mALARA R TAE,

Mt SR RA CHEBEN R, AAEERAMEOACT FENRE THIRE

BERLTHARRELIAFE, REERAAEAARESL G457 R TFE/EAMA LA

HORR W ERE AET HIARF ANAABEXF B ERAFHEEY, —2Rux e FHg
AAFM L. ENWEHEMRI LT EEF LB EFET,

Section C
Recording One ¥MEESITRMXFTARE

16. A) They differ in their appreciation of music. 17. A) They manage to cooperate well with their teammates.
B) They focus their attention on different things. B) They use effective tactics to defeat their competitors,
C) They finger the piano keys in different ways. C) They try hard to meet the spectators’ expectations.
D) They choose different pieces of music to play, D) They attach great importance to high performance.
18. A) It marks a breakthrough in behavioral science, C) It supports a piece of conventional wisdom.
B) It adopts a conventional approach to research. D) Tt gives rise to controversy among experts,
[ 3E 701 =< 4 7 91 o) A |

16. & & 5 337 differ/diflerent 3 M They 35K M £ A FIesa e B K, Fd C) P piano 2t — F 3z #
They #5X A EMEMEH Lo EMELIEVMAD QP HRANEREENARE 24,

17. B3 ABCHEL(SAABRGRE AALEA LM F AR aHP  FA L4 £ ) HA They
ERL AR T BTN EN A — AN B A P ETES P B FHEMER/TH.

18. MEABCELGFERFTARTOTR RPAEHETF XN EFHAELSE L EREB)EM L
WRENGTARFAARE MO SEMRBEARHEL(ESL FE . AE.HH0),

[ 7 1% 57 & 10 3 7 3 3 4 )

&ﬁiﬂrﬂﬁﬁ‘{a%ﬁfﬁ QiR A AT &M M R REL I 16,17 M A L KBK LKA, 18 40
/T AHFRR  TREEMNALUNEREENEDEF LR BRERITAHARSHARNHER,

LS REAR

I Teachers and students alike have experienced the curious paradox that beginners, as a rule, tend to
think too little about what they are doing because they think too much about what they are doing. Take . for
example, people who are learning to play basketball or the piano. They have to give so much thought and
attention to the low-level mechanics of handling the ball or fingering the keys or reading the music, that they are
unable to give any thought to the thing that matters—the game, or the music, respectively.

%1— p;._g@
EEIREE, IhEEH =



NEBERNSFENEMTFEER, EEHFI12 : Teachers and students alike. .. Take, for example. .. .
#Zi0E M 18 : curious paradox. .. so much thought and attention to the low-level mechanics, .. unable to give
any thought to the thing that matters,

ORMIEER BB RKVEABB AL, Tcachers and students alike EHM . RFLEN BT R AH
IR 8 i M s #7415 B curious paradox ¥ E ik b B, that 5] S0y B AL B G A2 T JE 6 A, BT af B
beginners ¥A #3 & % .as a rule(F il — I ED e tend to( A FME T EAEDOHESAHBME N
. F G Z 4 too little # too much ¥A E ik Fols i 4 2,

OORAUESRMPNEZNFEEAGMNEEERX—HEH, ©4 Take, for example & 47 41 . 4 5 3k G # 5] 5L
8 ; 4745 8 basketball #o piano R EF# G 2. R FEAHA S E A FHERARXNBRAEHAT, @4 so much
thought. . . attention Tk, L EMIEM 4L TR G 5] kid A A B L E W £ #1428 low-level mechanies ¥4
Fif b % ,0f handling the ball J& 4% # . or fingering the keys or reading the music # % & 45 81, 15 vA 3547 2R
Fo AR E M BHE AR E Y R 5 Fi(so...) that 3l HeyRFAG N BT S A EmT UL R . ARG L
unable. . . any thought. , . matters ¥4 & #: ¢4 2 , the thing that matters 54541 427 7| h L E & B89 A E (M
#. iA3% # the thing that counts),

1 ™ With experts, it's just the other way around. They're open to the tactical possibilities and the

musical challenges precisely because they're freed. through skill, from the need to pay attention to the

low-level details of how to play. Indeed, when the expert pays attention to the mechanics, this is liable to

disrupt performance.

NERFRITHFPEERE, EFBEHRICI1E ;: With experts. ., the other way around. .. precisely because. ..
Indeed, when the expert. .. this is liable. .. . #i: & X 17 :freed. . . low-level details. . . zone.

Q@R EEE A TNEFERAT . D4 experts Ei b 247 ¢ &4 5F £ . the other way around &
$ R FEE AN BAAEEH(EMAKZER in/by contrast,on the contrary ¥), @ & precisely because #3, :
RENBIHREREEEH/ HEAFHRRA, X812 L freed. . . low-level details WA Fik: 0 2,

QRAPBEE -FWEIE. Indeed WA Fik & B, When 427 5] 45 H .mechanics ¥A Ei 4 2 LR IFH “ 47
R ECGE)IH A", iable,performance 5] 25 R Foh LW,

Il This has led some to say that the expert operates in a zone “beyond thought”, in a state of flow.
But this is misleading. Expert performance is not beyond thought.

NBRMAMEHFFURRE, EIBEFRICIE: This has led some to say. .. But... . & X :zone “beyond -
thought”. . . state of flow. .. misleading. . . not beyond thought.

DRANMERE ATRITEk/BER (CWAR ) XERE, This has led some to say G158, 32 75| H L A
W5 s that 5] F64 B MG AU E A A, #1358 zone”beyond thought" (A F=“45 A FH AL P kS EH
H" L Eik O R ,a state of flow( £ 7T 2#H R iE BAERNKA B A A AL RHEAF A E7RA.
ALK AR AT B

DQORAER ITRHIEFRBE, @& 24749 Bue 7] i af Lk A5 65 L3, £ 8845 8 misleading ¥4 Tk &
R, @48 #4845 A not bevond thought ¥A &4k & %, 90 #5175 A %F 37 i WL 5, 69 B &),

IV Y Smart basketball players or skilled musicians need to pay close attention to the demands of high
performance, to the challenges to be overcome. What they don’t need to do—what would be a
distraction—is to have to think about where their fingers are, or how to control the ball while running.

It's not mechanics, but the play itself, that absorbs the expert’s intelligence.

BRTRAEXTS . Eo/EE(MERA)E S, FiBHRIEE need to. .. What they don't need to do. . .

It's not... but.... #% W #& X i : Smart, .. skilled... demands of high performance... challenges to be
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Zig TH
BRRE, TAEH Ee



overcome. . . distraction, , . play itsell,

DOAITER/BNFNITRABONIFNBIRXFIMAX TS 4, O4 Smart basketball players or
skilled musicians #f , 3% 7 # & 27 § ; £ 4845 B demands, . . high performance. . . challenges. . . overcome vA &
mhE, @6 What 5| F 8 EEMORFEEN BT ELE AE 24, don't £ik 8 % F & 5 4, ; distraction
Tk, BPTEARER A DT HRE “Hu”,

ORNBHEE FAXTVEEASMEYT , MEETEH/BEAS, It'snot... but. .. #73| hiEsL &5,
itself TG EHFRANES/HERASFH L Z,

V. A nice video published online last month sheds light on expertise and the conscious mind. The

video reports a new study using an eye-tracking device.

NBFREUHEMTIRLMAONEZMITR LM EHTFR, EBSRI2E: A nice video. .. sheds light
on. .. The video reports a new study. ... 0 i& X id :expertise and the conscious mind. . . eye-tracking.

OANBMMEB, A nice video J& #4541 , 3 7 35 B 4% 3 £ L AL ; sheds light(5 on/upon i M . & &
“WY LRSS ERT SIS R FLE B M/ A A expertise and the conscious mind.

QARERMMAT . EREARDUNFAR. a new study GHA.RFLEABHLOMES L, G
B eye-tracking device A ik £,

VI Tt turns out that the less skilled pianist spends more time looking at her fingers than does the
expert who. in contrast. is more likely to be looking at the sheet of music, or looking ahead at keys he’s

not yet playing. In general, the expert’s gaze was calmer and more stable.

NEHREMR, HIEHRIEH: It turns out that. .. In general. .. . ¥ D iF X 3 : the less skilled. . .
fingers. . . the expert. . . the sheet of music. . . gaze. . . calmer and more stable,

ORANMBEEER, It wuns out S 2 FHEN B LI/ 4 B (EMARXFEA It finds/shows/ reveals
%) sthat 5] 564 F3EM 8 A BB A I, £ 5812 8 spends more time. fingers. the sheet music. keys A Fif I 2,

QRBIEMRLE L, 24599 In general 3] T HE BB R B4 25 # , calmer and more stable 2A ¥ iE 0 2,

Wi This is not a surprising finding. ™It supports what we might almost think of as conventional
P p

wisdom.

MR E P UEL . FIEARIE A This is. .. It supports. .. . 018 %8 :not a surprising finding. . .
conventional wisdom,

OREEME  HREIMATRA . not 2 surprising A Fikh 2,48 576 L5 5] h .

QRABHERE FiLCAMRBEES 1t supports T AL /E A, what 51 F L EMNO A BF AL
Loy LR, X842 8 conventional wisdom ¥A &k B,

MI But it’s remarkable for all that, nonetheless. The eye tracker gives expert and learning

performers a glimpse into what they do without thinking about it.

BETNHRES, EEIRIZIA :But.. . nonetheless. # 0 iE XA : remarkable. . . what they do without
thinking about it,

ORMBERAREG, #4793 But 5] RO W5 £ 48435 8 remarkable A Tk & 2, B #3735 249 all
that 4= nonetheless ¥ v & if: &b £ , 45 4k & &0 BF 3 E @ R4,

QRBABHRNME, what 3| F69RER N BH R G L EMAMAT A, L8158 they do A FiE D 2,

IX The topic of the nature of skill—and the differences between beginners and experts—has been one

of considerable discussion in cognitive science and philosophy.




AW EYE, EEHRIZE : The topic, B8 XA :nature of skill. . . differences between beginners and
experts, ., considerable discussion,

The topic $2 7 5| th 4 A~i& 80 ; % 445 & skill 4= differences A E ik b B . & ¢ & L3584, 0 5k o # F A
HEe R L,

[ e} 43 47

Ql6: What does the speaker say about beginners and expert pianists?
Q17; What do smart basketball players do according to the speaker?
Q18: What do we learn about the new study published in an online video?

Q16: say #Hif, L G438, 4 = A M 8 5 35 A FF £ A 5 beginners 4= expert pianists % i, 4{ £ 3% ]
E.

Q17: What &% =4 do & i &7 KM ] LARAT A .

Q18 study iR E ik, 42w AM &) sF F A HRL,

INERGEE FXE S S EICE OREF T EIETE SN
B) #ediide iz & A ERR S F L. D) A A & R AR,

[8BE L] #1585 4 (With experts) o 2 5 4 (just the other way around),

[BEREH]IB). BARMEXEFAANBCEL - WEF2LETEZEMRATR TR L, LT F
RRG B MATEAEREN RSN R T tmY, AR K reading the musicCiR#) 2 h“F R %
FAHFLM A AS . O .D) 45 # A H B4 K 428 fingering the keys # music R E T .24 %R
BAEFERIFAESAR.

17, BRIEAFRS BANEREHREMITA?
A tineFh 5 Aficeki, C) HuAi1 &Ry ith 2 WL Ax B 78,
B) #4148 A a8 AR & e st F D) #edndEd E4L LA R,

(i85 % & )45 47 40 4k £ 5 9L 5 48 (But. . . Expert performance is not... ),

[ZREH]ID). DELAS N E & Smart basketball players. . . pay close attention to the demands of
high performance, 3 E#, A) . B).C) =534 M nIr B R A i 4 g B R, ) $rik 3| 00 &k B 8)
EEFHR.LPHARA,

18, XTFREMMPEAMIAR, KN THRETA?
A ERFREHTAMFOEHR, C) BiRET—HHEHRALE,
B) € R ARG BT F ik, D) B3 AT+ ERZMe ik,

(188 %= & 19713 .8 3] 4 (A nice video. .. ),

[BEEHR] Clo ORLAE W HED 4 It supports what we might almost think of as conventional
wisdom.# E&, AV BVEE X —ERHFRAAFF MM, LAFE RGN oM/ 5 0k h A7 H#H
#7 BB VR EENMER LR TAARAOFEEER, DHENANA SO RB R HEGARAM
FEAITRORAX— MR FRAXAHARL.

L L

Wi FAHEHit— RO FEHB . AFTRL FESTFREZFWAMNOEELFLY . BH
Pzt FERAFH@MYOBRRE, DEARRNEDNFTEAF, RNAHFREFEZCEPEEALIER I8
L REFMER AR Y L AETAARANER T RXLEXAFENER R EEMEE,

SATE RLN EAFARR, MAZ AR TRSEFEAFEART RIKR B2 BAARNEBERE

T
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SHREBACAET R E MR/ RENWAMY, AL, wREFEREEAHNEL R B Y L XZRTHRS
AP &N

Wik — AR T REF /A ARER AT HCALS (AL CHRAELP. AL 8E), {2 F
BLiEAASAEM, TR FERARE,

R BERED NAAMBN T RETEE A ZNAT LR AN X UART R ARG IR, 210
E B 23k i1 4 89 A BEFI AT, R AR, FEE ST EMETES/
BEAG MAABEFHERESY

TAAREEAD—BERENMAEATF LS TR EB(ZMGXE), WHAAFT —AE AR
F AL aG #HF 5 .

BREEN, RBMBGMEFREF ST E R LS RAAFR. MEEEZMA, ETRA KRG, XA A
R EHTHE, R ITENEAEHTFHAEE,

B— K RAARST, BEETHRNLFREAFAF LG EG,

it LEFT AR, RINLEHFEFEIEZRLATATRRETHHMZF,

“HEEMARARMFHS5ITRGR 3 LA N oA 5 Fo 45 403800 M5 M,

Recording Two 5 5 ##

19. A) People’s envy of slim models. 20. A) They appear vigorous.
B) People’s craze for good health. B) They appear strange.
() The increasing range of fancy products. C) They look charming.
D) The great variety of slimming products. D) They look unhealthy.
21. A) Culture and upbringing. B)Wealth and social status. C) Peer pressure, 1) Media influence.
[ i o1 o< 2 17 o ) =) A ]

19. 3\ AHLBAFE HRAE—-AGE/HBP AP H BFRANBEFH SR CE,COO.DF A
CREEMBRAENE N EMNAB G XHRENE—STENZ(FEXTFRER.EFHESRE).

20, B MM A LB+ R+ HEATA T K, h stk —BK (they) K& /SRR 854 19 BT
Hem) AR 16 19 48 XU B —1B K R E I S AU BE K (they )" Sh R /R BRI IR /1F Mo

21. BMM A 2 EFE AIREOMTAN At —A L. MR R ERANEAEEZ/MEN
AR.TEeFilzimp L,

[(FERER AT ET] e AP LAATHAHwE, — AFAL/EEH &) slim.sliming; = A FA
A7 5F & / 4k HE 69 42 2 . People’s envy/craze.increasing range,great variety; = f& = ¥ & /M $f . appear.look; v9 |
#FHAEE 2l MMER, GATHF AL HLES/BERERARMER,

1 Every summer when I top up my selection of summer cutfits from the department stores. my eyes
would nearly pop out of my head. ™1'm overwhelmed with a wide range of different slimming products
each year. And more shockingly. these products are often advocated by very slim models.

BERASEEXMNEH,EH X TR % 57§ (slimming products)”, iFiE#R1217 : Every summer when L., I'm
overwhelmed with. . . And more shockingly. .. . #0337 :summer outfits. .. sliming products, .. slim models,

CRBEREH - BHEXMEBELEMARIFARE, Every summer /& 454, 3 .+ LG A 88 LA 45 52 s when
NS EENONBHBEFSFATLEN, #1255 outlits A FHA G 2 ; £ 4) my eyes. .. out of my head #4 3
& HLOA 5 A B 42, pop out of my head ¥k ¥4 5% " K A %" (sb's eyes pop (out of their head) F i sL" 3 A
kAR R T, PR AERE,

QOABBENMERIRR . ES-SMEEL BEHBREEFERE. @4 I'm overwhelmed with(#
e BAFIF/ RO RTEEAGIRIT NN E/ANE. overwhelmed,a wide range of & 5 3% ] 3 i Al
FALE /R RE,— F— i £ M4 slimming products,# 8 ¥ & X2, Q& And more shockingly %
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&L 2, 5] £ 4743 6 (E LK R R A more importantly/significantly) sadvocated (F & 7= “3218 ., £ # 7.
AR EETZEERESM,E R LS L very slim models.

I Having lived in Asia for almost 10 years now, I've seen various dieting tips come and go. I
remember in Japan, people heading directly to the fruit section in the supermarket. when the banana diet
was at its peak. Then there was the black tea and oolong tea diet, followed by the soybean diet and the
tomato juice diet. The list goes on and on.

I 48 T2 i T 8 BARMEMN T &%, WEIFHRIZIA: Having lived in Asia. .. I remember in Japan. ..
Then there was. . followed by. ... #(0iF X 38 various dieting tips. .. the banana diet. .. the black tea and
oolong tea diet, . . the soybean diet and the tomato juice diet,

OafReh EEMERO+ERET—BEX—RPTRAEIIRTRE, Asia Tit AL G405 .48 =4
F 44 various dieting tips A4 (449, Ti£ %8 come and go(F A FHE— M miFA R 2L EE"
FELMEFEEILAE S Huhdpi,

QZORUBEAOGEHE, IZESTAEFE. @4 Japan.banana.peak T 7~ R B8 A A K Y
RERANEH, O6 Then B MR 7S GIT Rk, RF PR EZ A48 A K 5, 4003 black
tea,oolong tea,soybean.tomato juice Ei£ & M. @4 on and on FiEFARBIF T £ 7 £ 2 % (The list goes on
and on & % ik a6 F R BEFLIET) |

IT Apart from what people eat, I've also seen many interesting slimming products. EIn Hong
Kong, I've seen girls wrapping their whole body or both legs up with a special type of slimming tape
which is supposed to help make them thinner. But it just reminded me of the roasted ham my mother
usually puts on the dinner table at Christmas. Then there were the face slimming rollers that were said to
improve your blood circulation and make your face smaller.

METHAENE S K. EBHRICH: Apart from what people eat. .. In Hong Kong. .. Then there
were. . . . s i 38 :many interesting slimming products. . . slimming tape. . . face slimming rollers.

OHRRAaE REALEXAERY BABE TR, cat TiE4 EX“RHAEE"; Apart from. . . also. . .
FTHRBEETLEFL R S * B many interesting B B § F B2 7 5448",

QORANBERBRTH EEHE", ©4 Fi& Hong Kong, # AL f 3% 3| & # ; wrapping. .. up( &, £,
whole both FikZM“% § F M e k" B EH B . F LR HFEASTAMNMEA FI2F5 28 & 415,
special. . . tape THR LR F > % 2, RBiEE, @4 But 275 L 3#37, roasted ham F 3k 4 vl 1% 8 & 39
just(R RO B X AR G A dHisA T L) FiEm

CDﬂﬁéﬁﬁ—ﬁ!EE-Fﬁ“iﬁ%EBﬁ#"o Then B3 MR T A28 5 715 8 ;there were £ 7 7] % s the &
4540 5] B &) F 445 1% B face slimming rollers. & ik 42 i1,

IV = Personally I do not believe in any of these slimming gadgets and I think I have a very different
perspective when it comes to the definition of what is beautiful. Asian women prefer to avoid the sun.

because being pale or white is considered beautiful whereas a tanned complexion is considered much more

beautiful and sexy in the West, BTt is most certainly shaped by a person’s culture as well as how they
were raised in their childhood.

RBUHMABREN AMFEFEELERRER, FiEHIZE :Personally I do not believe. .. 1 think I have
a very different perspective,.. It is most certainly shaped by.... ¥ i85 % 8 : the deflinition of what is
beautiful. . . culture. . . how they were raised in their childhood,

ORFNMESFRAREDPIATFEAFEER, Personally (“#AAR Z", % A F 2] k5 4kl AR B 85 4
AMEIRFRELESW RTEET LR BEAAAAR L do not F ik any BT E  gadgets(FEH IR E
LML, AR O RHEA A § * &6 R E— M have a very different perspective (4 & R [ 89 & %)
% ik the definition & 44, 5] £ & ik 69 4215 8 what is beautiful R R RS ENEL,FEL”,

ORFMLEHFERAHEER, Asia women. ... whereas. .. in the West. .. 3k 254 0 2 £ 55 5 2 1k ;
being pale or white VS a tanned complexion #H LA KRB FFELF . LG HE VSl 2B HE, 20
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Asian women VAF 8 458 % R smuch more ik R RA B FTH E£65 £ F,
OREHSHEEEZNHLER X FILHBE, certainly ik, w2 F 15 A ;as well as 48
BREE.

V As each summer season approaches, there's no escape from it. But it's not only women who are
affected by this pressure to look good. Men aspired to be able to show off their 6 packs, or their v-shaped

backs and there's a growing market of slimming pills aimed at men too.

BHTE/EMNENLEBEGFEE, TR ELXHAEES, 1E1BHRIZ: But it's not only women. .. Men. ..

too., #ZiiE X 17 :there’s no escape from ... this pressure to look good.
QaMmitT AEERRE S /HEE AN, each.no ik, 4 8 there's no escape from. .. (KA BE -0 o0n) 3 [
s g R S e il

QORAKIWH,IEHELHBAGII, @48 Bur 3| #4748 5it's not only women FiH 2 A2 £ JE" &t " = S} 5
HEREAY 0t Bh, @8 Men A AL R AMBEHM, HAQH R T H —FHAEAHF W #4mF 6 packs,v-
shaped backs.slimming pills AAFM R 4 Fiki% 8,458 Koo TR AL GEHAG R EZNAFH S Hh

VI 1 think no matter what diets we follow or what slimming products we obsess ourselves with, at
the end of the day there’s no magic trick to shape up for the summer. Eat in a balanced way and

incorporate the right level of physical activity., For me, this still seems to be the best plan,

FLIEWR NI E & 77 %21, i§iE4R121@ 1 think. . . For me. . . the best plan, #0i& X i :no magic trick. . .
Eat, .. balanced. . . right level of physical activity,

DRERNES . BRLTER(EETMEA), no matter what. .. or what... at the end of the day there’s no
magic trick, .. (at the end of the day & # "&£, 8] 3k & ;magic trick F@ LB A K E" G| PLREZHLEHZ LT
et/ By et B, &% obsess(obsess onesell with, .. “#ik /i R F ") TR B AHFEANTES
J& ;at the end of the day( &, 8]k &) Fik LG58 7]t 3HiE A0 & BB EAERTE,

QORARWEMNBR F X, @4 7] 4714k 4 324, balanced ,right & ik 4~ 5| 38 i B A & I 34 B0 48
BiEEHEEZE, and B FHE RARLLTEEZA_ESE T, @8 me(For sh"sF EARZT". A T3 &
A S )Tk S IE MR T B2k R ALE L still best Tk sE L L,

[ o] & 43 #7

Q19: What overwhelms the speaker when she buys her summer outfits each year?
Q20: What does the speaker think of girls wrapping their legs up with slimming tape?
Q21: What does the speaker think affects people’s interpretation of beauty?

Q19: when 32 73 5 TR E B4R 5 soverwhelms  buys her summer outfits &4 . 0§ & T £ R LK 3| F L
BIELHA,

Q20: girls G444, )6 Fik V-ing A BB L0 La4b4E AR P A &,

Q21: think £ A B4 . AT AP #HEAW S beauty LA FiE , BARP L F T £ FE7,

= AEw

19 HEAEBEMNETRER, 234 RE T H5RF?

AY A=A A 65 £ R, C) & 3% F St AF £ 38 ho,
B) A a4k R 69z 08 K, D)SFEHBREF TR,

(8 E A £ &% 4 (I'm overwhelmed with, .. )

[(BXRBHFID), “MTFID)"LAAFHROQO) FFLERTEBMETLEAN  ERANNHAS =242k
F A% F 27 the great variety of Bl L# # a wide range of. A) £ M4 & slim models. 2L F A2 2“8 &
RSB EAMAT, F AR EANERARE", DDFRRILAMNIZERE RO E A S "R RE",
OB ABR“EHEANIGEF * & (a wide range of different slimming products) i34 “Z N8 &%~ &

(increasing range of fancy products)”,

ERR¥, IhEEHK




20, HEANAESFHESHEMS L
AwMNAREALBFS, C) A AN A AL R AR E A,

B) H A1 & AL R AR F 12, D) Ml A A R AR .
[EBMERIME 25 AWM E L ('ve seen. . . it just reminded me of. .. ).
[BERWBHIB), it AL N RAABAEE X BOA Y 7L MAY 60 %2 % 3 AR (girls

wrapping. .. ), &4 A F 2K aF L AT R R AR A0 4L 58 E F eh — i W AR B KRR, 3 29T 4o i
HEARAZHBREF R+ 4 FE/RTELBESR, D) OARAFRLBGEBHE LB EH FFEA
HEFR AP HARRNE G HF ARG LB ARME, DARNIV.VIR#EASEHFESTRERY
5 # 8 %& B(1 do not believe in any of these slimming gadgets.no magic trick) % & T4k, {2253k f 5], 88 B 19 &9
ABLIEAN R G A Bk e LB (girls. .. )"0 F ik,

2L B NIA AT ASEANITFEEE?

A) AL Fe e H E 1, CORMFEA .,

B) W & fedt &b, D) 4408

(@B EATA HaE 4 (Ot is. . . shaped by...),

[BERBWIA), MTE4kzhh 23,457 IVEDH It is most certainly shaped by, .. (It 3544 & the
definition of what is beautiful) . A) 2 & by FI AR S TLE LMELHRFT EA" . EH LA HBAHAMN
“abTEAEMTeE . L b upbringing 45 how they were raised in their childhood, C) L8 V & ® &
pressure, 2L P HLHRATIHHEA" . HERAFEA”., BD.DIEFRFH AL P HM,

G EeXmE

GHEAREEMBHEW EHET LA AR E RO BRFE L ERERERT, 524 ANHE Y~
KT T, LR EROR X Lo B aamg,

REXRCEZHAFTTETAF K LEEHTFTLENH AL EE, AL AADA FEY L ERAHN
&R AMN—ERBTRAFKRE, MERATERPLAR YA . BEAX LY AR ESRT T L%,
ESOUSRE & N 2

R Trot)  RE LT HSHARGAS S, BT FEN LA — kA ST o EsS W, #
A AF R R, B X i R AR R TR R A S YAt LR R R, A ERA R R EH T
P i A B A AR 6 e D,

BAAZAFMEEAEG ST A, M ARIE NI ANEAFRLRAGEE, TH B RE®H
X, BARNAEOI QAL AR , BEOKERAAZEMBERFS, LIFTUF L. B EM
) A G ASAPT AL 6 A AR & S at R A e S F M e,

GFELFRBEZF AMNBRTE LM LHENFTEOY 0, LR BHRIFIBEA YRR R
b, FHREFZACEESFARENFBE=Z AN 4B med FRLaen & k,

LA R RBAVRMATH IR FT 5 AABETFTHBEI S AREI R BH LR LR R AETE
4, M E SRR ES e, PR R TSR R F ik,

Recording Three K5 EX

Lol 3

22. A) The relation between hair and skin, 23. A) The necessity to save energy.
B) The growing interest in skin studies, 11 Adaptation to the hot environment.
) The color of human skin. C) The need to breathe with case,
D) The need of skin protection, D) Dramatic climate changes on earth,

24. A) Leaves and grass, 25. A) Their ;f,-@l;_et.l.c makeup began to change.
B) Man-made shelter, B) Their communities began to grow steadily.
() Their skin coloring. C) Their children began to mix with each other.,
D) Hair on their skin, D) Their pace of evolution began to quicken.

24
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22, W& TE I skin THA AL F R LS AL GG SRS A Fapeg L8 R
WAL AR AR E KRR TN A THAAZEEM( SRBEEX).

23. ¥ B.DAEMMFELE ABREI"E A CRARERGBEE K44 AN B DLTREGLBERET
WH ARG ER AL AT I ABRTHRURE T AR REBFEENES/ B4 ER/SHE,

24, W B shelter M AM T P A4 A T/ (LT A BIASHEAL.C.DHEALER
). ERECDAHEO G ARIBK A FFEM AR T — T RN TRIEFRENBRAGNBEE XY
AR HPX TR R EREPER.

25, &% C A Their children 02 B AT s £ A% £ AR, B & & began to it — F 0 A H 5] &
ZEABETEENXEREAEZEHTN.

[(FEDERARMER] 2AFTHIANALZEPERE. — 5 LA B k& A X490 hair, skin,
color of human skin, skin coloring; = . 5 3 {t. (2 B | 2R 5L) 48 % 49 38 JC ; Adaptation. . . environment, climate changes,
genetic makeup,evolution, @b KGR EMHH TR L TFAERK/ R/ ELMHLINS .

I Skin may seem like a superficial human attribute, but it's the [irst thing we notice about anyone

we meet. As a zoologist focusing on the studies of apes and monkeys. B I've been studying why humans

evolved to become the naked ape. and why skin comes in so many different shades around the world.

SIHIEE: NEBEEEHNELEMEEMAEE, EIEMRICW . Skin may seem like. .. but... I've been
studying why. .. and why. .., 80 i& X7 : Skin. . . naked ape # so many different shades,

OaISIHAFEB: AEKER, Skin T MBFM. BT AB"TiAKAEFZF LM but 7] & 34,827
5] # 5 superficial # & 2 Fo #) #7415 & s the first thing.anyone ®if , 728 skin 4§ & &M

QS HNMEE: NENAREXELE, AT HELHSMBEE, As.. B EF S . RFHER LTS
L EMAT £ ; U've been studying /& 15 #1 . 7 = 3] & 4F # AF 7 4% 3 ; evolved to become the naked ape #o so
many different shades ® ik SR BMAEA B AL L E A L LM, naked: £ £ £ B4, naked ape M R B HEA L
MU BRI LA,

Il We can make a very good estimate from the fossil record that humans probably evolved naked skin
around a million and a half years ago, and meanwhile they mostly lost their coat of fur. Today we have a few
patches of hair remaining on various parts of our bodies. but compared with apes and monkeys, we have very

little, EE Basically, we turned our skin darker to serve as a natural sun protector in the place of the hair we lost.

N BAREEE BETFERPEE, EIBHRICHE:  a very good estimate. . . meanwhile. . . Today. .. but. . .
Basically. .. . #%(0vi& X 18 : naked skin. . . mostly lost their coat of fur. .. skin darker. . . natural sun protector in
the place of the hair we lost.

DANBAEREEELENITE, very good estimate ik — {53+ 22 M that 3] 8 estimate 45 1
7 A& naked skin 4% 5 45 41 L 48 R 75 L E & and meanwhile & 458, TR 7] i — aF 69 4L M A, mostly
lost their coat of fur YA E &G R,

QAN BEHWALEEENHELE R, Today 73| B £ A 4o doh kb2, but compared with 7% 5| #
ANEREARLE B LS 2 ) very little Ei2RIAAEZB N LAEF Y.

QANBANERKETRNER B, UBEREENEEL, Basically 3] # %4813 & .to serve... 5| H K &
E R 69 B 49 ;a natural sun protector ¥A i 32K & Bk 69 B W9 3 fE ;in (the) place of (X % AR ) A # jk &
TERFREFLEANHALE .

Il E We think we lost this hair because of the need to keep ourselves cool when we were moving around

vigorously in a hot environment. We can’t really lose heat by breathing quickly and loudly like dogs. We have

to do it by sweating, So we evolved the ability to sweat plentifully and lost most of our fur.
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NBAEBREEZMNFEE, IEIBHRICH : because of. .. when. .. So. ¥ i& X i : keep ourselves cool. . .
sweat plentifully. . . lost most of our fur,

DANBAEREZELZMER  RAKRFETRIFFEE, because of M7 3] 1 F H i keep ourselves cool —
E—MERIAAREZLEANBE,RFTEEXIE; when 3] £ F 45 F 5 & 698 AL vigorously, hot
environment ¥ i £ F R HRFEE X RO FH (LA A 5EFH).

QAN BAEGHEHAARANTE ., We can't really. .. We have to. .. a2 b . 508 AL fo J # 0 F
KA A Fl by sweating £, B AA @ b F i,

@ﬁ‘ﬂ%%ﬁ%&tiﬁﬁkﬂﬁo So 5] A F G # F X F Beh #1025 R s sweat plentifully, lost most of
our fur FiEEPA LRI E R EFHTRAFLBELTEL,

IV Most animals protect themselves from the sun with fur. Bl What we did in our ancestry was to
produce more permanent natural coloring in our skin cells.

FLEshMAEMBEAR - ER VS BB E, FIEHR1218  Most animals. .. What we did. .. . #0viE
X iA : fur. . . more permanent natural coloring.

OANEHYHOBHEAR:ER, Most T2 73] 2 X % S50 45 &9 H M, protect themselves from the
sun EAF R T 7] Sh Al By i 49 AR 7 X fur EiE AR H dh 6h By X,

QENBALKMBELAR . HBEBE, What we did ¥ we it B FALPHHGBEFAFTERALL:...in
our ancestry 515,48 T 3| th A 40 2k 89 15 i X ;more permanent natural coloring & i 7% 18 A 84 15 8 o X,

V. This was really an important revolution in human history because it allowed us to continue to
evolve in equatorial environments. It really made it possible for us to continue along the path toward
modern humans in Africa.

NRARMEEL HEETRNEZERE X, FiEHRIDE: This was really. .. because, . . It really made it
possible. ., o By 8 X 1 :important revolution. . . evolve in equatorial environments, . . modern humans in Africa,

OMNABEX — FEFERBERYEH L, continue to evolve B 4L 75| h & 242 8 sin equatorial
environments — ¥ — MM h F R0 2T LA A FE R LG EEE L,

QENABEXZ BRIEMARAZB, 1t really made it possible ¥ possible Tik sl B A £ £4 k&
T A K89 T HE M, continue along the path toward ... ey i ik 38 5% sk b 2 R A AR 4E M A9 B4

VI For most of human history we all had dark skin. What we see today is the product of evolutionary events
resulting {rom the dispersal of a few human populations out of Africa around 60,000 to 70,000 years ago.

TRANEREOHWHE, EIEHRIEE : For most of human history. . . What we see today is. . . . #iiB
X i :dark skin. ., dispersal of a few human population out of Africa,

OAEHALRE LXERFEEBKE, weall had —F —## & dark skin,# For most of human history
KRR ARERELED & Eey-Finnt,

QmIEHLUMWAXKERAUEENLER, today THREHM AT H 5 bR A L E S50,
resulting from T FHF O RIB. AL L B EN,

M Our species originated around 200, 000 years ago and underwent tremendous diversification—
culturally, technologically, linguistically, artistically — for 130, 000 years. B After that, a few small
populations left Africa to populate the rest of the world. These early ancestors of modern Eurasians
dispersed into parts of the world that had more seasonal sunshine and much lower levels of sun radiation.

It’s in these populations that we begin to see real changes in the genetic makeup of natural coloring.

TTRANEkBFHUITRE, FEIRITE originated. , . After that. .. parts of the world that. .. It's in these
populations. . . . %8 X 37 :left Africa to populate the rest of the world. .. seasonal sunshine. . . lower levels
of sun radiation. .. changes in the genetic makeup of natural coloring,

QANMBAENBEMEPERSWA R, around 3] A F A2 K 65 8 19 ; tremendous diversification & it
26 ‘ _
EiE E i
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BAAEZME K& £ FLIAR ; culturally, technologically, linguistically, artistically — 73 — 41 3% i & /4~ 7
mARZMNE R EFIL,

QO@AER AXMHNESH AR TEMNRBEEBEINZETHERFSMAMES BEFTRY
WE MM XACEERERFREETL,

@48 that FiLG1e@M . -7 3] b A M 412 810 populate the rest of the world i A B f VAL E
FaEH B AT H .,

@ & parts of the world & 14341, & 2 3 & F £ 12 & ; more seasonal sunshine.much lower levels of sun
radiation F 4k 3% 8 A K4 S e 4E 5

@& vAi& 4 & Tt’s in these populations that. . . BRIAX AL AR THOAH . BEIHNEF R BE $ L
P43 41 3% 8 # AR HL K 89 A sreal changes ik AL B T oy 4 4 |

Ml Today. skin color is evolving via new mixtures of people coming together and having children
with new mixtures of skin color genes. We can see this in almost every large city worldwide. Not only
the coloring genes, but lots of other genes are getting mixed up, too.

NEMESFEEHLNFERE, $FIEHR1217 : Today, skin color is evolving via. .. Not only. .. but. .. , 10\ i8
M 3 :new mixtures of people coming together. .. children with new mixtures of skin color genes.

OaANEMSHeaf AR BEORE A HEARBREEANEF. Today T /6 454, 75 3] & 404
& #E A4 L sevolving viaGi it it T LA BB R E LR 2,

@ARAX—#HE AR EBME, almost every large city Tk R Hix —it b 7 X ah 5 %,

QARHALKERERNARS, FEHEEEBEHERS., Not only. .. but, .. tool 4% /A not only. .. but
also...) [RAZeeee B | EBAANAFIAS BAKREAARALCR S ARAHRARS.

Cia) & 4347

Q22: What does the speaker mainly talk about?

Q23: What had probably caused humans to lose most of their hair one and a half million years ago?
Q24: What does the speaker say protected early humans from the sun?

Q25: What happened after humans migrated from Africa to other parts of the world?

Q22 :mainly talk about # =AM AL FHEEE FLAGEEZTTAEHEA A TRALAA, R LAMH,

Q23: What. .. caused #7148 ] /2 B ,one and a half million years ago B 1] 4K & FR & B 4k 8 1] , B 7= L%
T4 A X — B} ) 69 ) LR L E AL,

Q24: protected & early humans F i & -7 A 7 s A £ R P HFHE , from the sun RE & T A EFH
st &,

Q25: after A EiE 4 R HE B X845 8 ,from Africa to other parts of the world R =EH F &, FFwLPT
AR AT X — iE P 4F A B L AL LS I,

22, WIEBNEERIETH 42

A EE R AL, OALEBRBHRE,
B) #t B BA AT 5069 AR B B, D) fRdP KR8 F &

(&M ZE &S] 3 4 (I've been studying. . . ;humans probably evolved. . . turned our skin),

[(ERWENIA), [HIGEFEAOTRAR A LSBLAREYRAABRALMA 44K E64 KA (5
THEZAGELE) A ARE R EAFANBTALENELEL(ERARIONRARSHKRE LB RA.,
AT HEPmBEELE ATHHIERETR ALL NI BERBKE, TR, BEFAZEITHGE
MAXRTFBEARE)ACEA) ARGRE)Z R X" A)EH, BYA A 1 EAEH O T I've been
studying. . . why skin Fit.{2“% B A 8" H LARB, AXFEAL LT RLASE, OB EHEZELATY—
Ry EMTHRSANEE (ARG FTAAKE T RKAEE)"H X BT, DA A skin. .. natural
sun protector £ Mk 2R AR A TAHABAKETRGREA —HWH,“KBEPBLE L E L,

£z Dy
EEE, IHEET Wl



23, 150 FEH, T ARTERESHB ALREEABSEL?
LR E R R A s Clézsrefl o9 &,
B)iE m K 39 IRBy, D) M3k k&g B 2l R 4& T 1k,

[iGEEALA] & B4 (we lost this hair because, .. ),

[ZEREHF] Bl DERBMS N BAAZ AL NBLAGRRAE, TE2AEXRNREFTRB SRR, #
B A KHBALE T REHTORA BT L5 L L”, A)d I & moving around vigorously 42i¢ t & B
"HBEFHRE". OMNMAREHS AR Akt Ko 2R REA"ESHEFEALLMEZ S
B A2 B L RIRAR FE T XA PR T X R, R E SR E LK &4 A, D) in a hot environment Bf
TR R XABRBIRE KA AT R AR T,

4. WEANAD B ARPEBAXEZHBE?
Ao#tetfa i, Ot e,
B) A i /& Ff D) e 1 BB b 9 £

[EEEA] @Y% 5.9 4 (Basically.. .. )%= 2t 1 4 (Most animals. . . what we did... ),

[BEERH]C), OFEMBBEINERLG BRNEARTERFE" IVESRMNAL LS O ENF A ALK
Bl P AR EFANRKEEZ(PAMBETHE)”, D). BAAAFR At g BERTUHBm RS ™k,
ERELFABRE, DERAFR.“ AL ADIHEGTHEFX,MIEARGHEF X,

25, AENEMTHEIIERECHFTREEETHA4?
A A B HRFEE, O A ey 3 -F A4 L 4,
Byt filag 4t K 4548 F 2 &, D) #4178 i 4L i JE TF 4 Am B,

[EBMEA] ®iAL(It's in these population. .. ),

[EREEH] Ao AVEHBE VIRZE VHEAHBEFENS SR TRRLEEFSRARES kM
AR IRE BARAYM,. EREX LR P ANABAFINERECEORARAA G EEAL "B A A VI &
CIUFEHEREXE AT AL R LKA EF RO ARELA R BN T AN "L HEAF AR 2
REMMHPHFARAALARELRE TR, COF A VI having children with new mixtures, , . 12 i%
R AREZEHRBEFANGRESBERAE AEBRFEAMZL4E, D)AM VIIEH 4 evolving ik Mk {2 F &
M R R AL ik A,

T — “g“
7@‘ u b
at - R SRR |

BERTRAEMAAREAGRE RPAEMNEABAN ELEEINHEAD, EH— 2520 BALY
HHFE B —AEFRAEAMBIACRER" AR LA T H et SR EGBRE .,

RBAL BT FE AT A F SR AT o AL KA/ 150 7 5973k bk 4R 55 WLAR L A ) 4k 4] Ak 3
THEXH AL, ALE ANFASDREAFEERGE LR LA 255K B, RNIELEF V., #
Bl R HAMBEAMERRATHRLAGAAGBS, ARSI EH LA,

FAVRA EMNMELARAAALEXRTER T REAAATREERBIARFR, SMAELHAHS
KEBAR AWM, ALt A T RAH, ATl BNt d X SHTFORD . FARBLHSLLE,

KEfshthA A LR LA C L AW, AMNALHRAOLTEL KM TERERAGEKE L,

HAMAAET L L= ERFEF AACEAMNESEFEFE PG, SAGERMNB RS
B AN ILARAZ B3,

EAERERTP AN AR K SHBEAREN, SHTRNHE2N OB EHR ML KL 6~7 F 53
ARk AE N BT ) A e AL Ay,

AERRBTXH20FHW. 2R TRE B FFHOERLEFMLBE L HALA BZALALY,
BV HMABEFIEN SESEREM, XTI KBRER G TRALKER R RR, XERREY
MAMBE S KAMEHBZELRK, E2EXEHHPANALAINZIACELAD ARG A EETL,

AR MO LR, AR B R ARERAREYET e X AR E, BHFAKEMNAL
FTAAEFEHEERETAS, RARAABERR . EHARS LA RLERS,

[
o

=i N
TR, ILEET et



LN
@ Reading Comprehension

Section A
BAF AT ER

]

ALk g ¥ E(H B EIAIRD2018. 04. 03 3L ; Pasta can help you lose weight, major review finds( ¥ Xk #f
REERER, EXADTHRBIE), XERE: AHAARFERA . R EDERRLERRE . T
LR B EERATRL T E(F I LR,

A B FAMBR(F— EZF)
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Y ERERR

I ®Pasta is no longer off the menu, after a new &R A ﬁ“ﬁ‘-’ﬁ-ﬁ-ﬁ#“f‘i#tﬂ‘. —
review of studies suggested that the carbohydrate” can A 64 B L LR R, BRAR IS T RAR A
form part of a healthy diet, and even help people lose 1k B4k & 49 —#%,&1%3# Bh A4 8
weight, @For years. nutritionists® have recommended e, $5k, %##?"1&%“1\-@%&
that pasta be kept to a 26 ., to cut calories”, REATRHABERE, ABKFB 2,
prevent fat build-up® and stop blood sugar 27  up. B ok i B 3R AR 18 o AR AR A,

(Decarbohydrate [ kabo'haidrert | n. # K AL 445 45 % D calorie | 'keelor1 ] n. F8& 2 (#hF £ 45)

J
@ nutritionist [ nju'trifonist | n, & kK FE f (@build-up [ bild'ap] n. & #7 he d f2 B
- BERE -

26. % :1) minimum

[(BEAE] 24 ERa, TEALF , EHALAEREEEFLINAH LA,

[SEEREID S L no longer.new review & 4 & 31t Gt 2) & @k & F £ & > 4 VSHL &) ##8F 3 &
PHEASHTRARBELE S LEA THIE, @8 A For years JI A kb B it —F A B, &5 %
RAEBAMSDEEATHREE AT, Q) EFAQH " E @ &N AH R ER Y M B H &
7 ATUEROREEBEANE.DEH, B ZE £ be kept to a minimum & A “1R 4 £ RACR A",

K)ration # “FR 4} «eeee HE"ZE A—EFHA2TAATAHENER. — ZARAHA G T EHhaEs,
AR FRE”  FAERAFEB ' BT RRERMBRH"; = ZARAF —EHE", RAS LA E B 8 £ (off
the menw)”, = 3% — 45 @ 3k of sth, & HF %45 & 9, 4 the weekly meat ration( B £ 69 & B % %) .a
small ration of sugar( " E&548) . M RL L1k B (FF :be kept to a ration #& L R T8 |

27. &% :L) shooting

[@ERMIZ 44T B Z 44 stop sb/sth (from) doing sth # . E# 6 #H up, 419 5 4 A B WAL
ing 4317 .

(HRERIZ#AMAERETXFANLEMo..., (10)...and (10)... EEEB“R4E@BAE"H B 8, cut
calories,prevent fat build-up AL RH LR B G B 547 LA AL ST R T ERL LA F (B L ALE)
HE”.L)EH, BFE Kk shoot up & AH“A, k",

[=3HT5) 26,27 M09 555 £ 4 £ T %479 no longer.a new review.for yvears 18 % 45 #f b, 5f 2
12 8 )2 £ . — Pasta #= carbohydrate Bl 5. % % 3 87 & ; = ,off the menu. be kept to a Jto... and stop
blood sugar up — .M AEE" S F Rt @AM HEF 75 = L healthy diet, help people lose weight % % —
#4456 Ao A2 @AY AT,

II' @ The low-carbohydrate food movement gave birth to” such EREBREZHMET IR 2
diets as the Atkins, Paleo and Keto. which advised swapping” foods Hiak A SRS RS, N
like bread, pasta and potatoes for vegetables, fish and meat. @ HANFEE, & @ raFehikA
More recently the trend of swapping spaghetti for vegetables has HE. & .8, :ﬁlis EAPMAERRE
been 28 by clean-eating experts. ﬁﬂﬂ.ﬁﬁ'ﬁ T4 &%gﬁ#:ﬂa

RCERSRAS - o/
Dagive birth to /= 4 . i & § @swap Afor B4§ A4 B, Bk A

28. % :B) championed
[BERTEYZ 46374 has been. 5 # by. .. experts, #1394 ed 4318 (G % I & 5 58tk 7 2,
[BHEERYEAMAEO N “UEERERY A SR T 2L+ CE R — AR

30 o "
Ziz BN
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MR —HEN AR EATERBETA R EH". B =K But now #33EE  (DHHFRER
ERAYBTHRE, THhub R E X AATOLFHNE THUAERTOORS, DAL LE,

H) magnified( E A A A (FFF)” THHKXXAE ALEF)"RAFLSARSK, LFLEE SRS
MAEAS S HE WS —H B RERTAAMELEH BRFHREMER, [2TAHAA AR, — ZHER
UM EAIT SRR MR LR EARKR”, WX B EFF A F K (experts)”; = E 9 J5 A 56/
BFEHHR RELEEABDOGHE, ELDE trend( M &) — ¥ KAMBRRLEDN LB K%,

[l @But now a 29 review and analysis of 30 1231, e & K8 A R H AN xE 30 AR
studies by Canadian researchers found that not only does AT RASEEeRA S L, &8
pasta not cause weight gain” , but three meals a week can FALR e FHEET o, & Bt = LE 4k
help people drop more than half a kilogram over four WHAMAEEAA WAL 0.5 F L8
months, @ The reviewers' found that pasta had been hE, BFR A AN E @it kA oR
unfairly demonized (3% HE4t) because it had been 30 HIEBELT BAANKEECE L Eikt
in with other, more fat-promoting carbohydrates. FRE s KA iR b —i% .

SRLERSRASN - o/
(Dweight gain 3§ & , /& T35 o § @reviewer [ri'viuo] n, i FRE . GFEMASH

But now a systematic review and analysis of 30 studies by Canadian researchers found that not only does pasta
not cause weight gain, but three meals a week can help people drop more than half a kilogram over four months.

But now a systematic review and analysis of 30 studies found
g e v o = e over four months
A RiE Fif Wi

A i
SN s
that  not only does pasta not cause weight gain - but  three meals a week can help people drop more than halfa kilogram
5| 58] 4141 I 3 4m] 4342
mazn-
29, & 2 :N) systematic
[#E R TE])a review and analysis of 30 studies /£ &) ¥ 4F £ 45, £ 4413 & % & 39 review and
analysis 6945 R 2  THAELEZTEZFLMNBR B . ing 517 ced 27 .
(SR ERY =4 5 35 & 51 R 4 5 30 ABF K BRAA SR TR AR LA E AT

ME, XSRS T 2AME (30 studies) BT HEEAMNMNE @GR AP, EA43E LRI LY
“EEM/AgME/EEME/ERMET.N) EH,

30. % :G) lumped

(%8 E @M YE %47 2 it had been, J& # X /-18 £ #) in+with other. .. . E #1382 3 RN E ¥ AR/ ing 417
B ed 431 .

[SiEERIE 4749 because M &) B £ 6 B H . BRI & @ 4 48 B AL (demonized) "= 2 R F
8 (unfairly) "M EA L, L6 MATHRL PEFRE. FOHERAMN—ARAG LR IE, Ln A 8T e,
AMZFEAREEENABRABCES LR EE S ERBHOHE RS HRBERA—R G & 0L —F#
Fe),G)EH, lump A in with B A B ZH8E,. EAX“WHF AL BRA—#",

[EHFELI"HREF—H"AEAEXERANBBER . Qa4 b s 2L srHEeBE T AR ELK,
TAHARCH A", E 29 BRI E L, systematict AL A FEOEFTAARENL ;D48 £4 F unfairly fo
demonized 3 3% A L, REAM & & B 5 £ — 5, lump" (R 3 4Lk ) REB) —R"F AV R L,

IV @ “The study found that pasta didn't 31 to “HFA A, E @ RGN T o5 o
weight gain or increase in body fat” .” said lead author Dr KA E ", X FH TR HHH -
John Sievenpiper. @“In 32  the evidence. we can now Mgk igpiiE, “AdREEE. R NAE

3l
iz FAE
FIEIE, 25T el



say with some confidence that pasta does not have an 33 AR — R e R AL, & @ A A R AR
effect on body weight outcomes when it is consumed as part REX G- A, R R EMEA
of a healthy dietary” pattern.” @ In fact. analysis actually EA L. EFE L, SRR FET S
showed a small weight loss 34 1o concerns, @ Perhaps TR EHRE EEAMNGEKEBER.
pasta can be part of a healthy diet, RFEETARARRLAG .

ATEESRaNE -/
i §  @dietary [ 'datotort] a, R #

body weight outcomes when it is consumed as part of a healthy dietary pattern,

|ln weighing the evidence Iﬂhm it is consumed as part of a healthy dietary pattern.
CINT S I )R AR
Y i = ]'ti.jl' Y
we  cannow say with some confidence |\ 41| that pasta does not have an adverse effect on body weight outcomes
Fik Wi ARIE D ELERE e it il N

- mERs -
31, % E) contribute
[WBEREIZHENA didn't, B4 tot+ L #4858, ERIALATRYHARE, Lkl o 458,
[HIEERYIZHONBA K LI (The study found) : E @R 2 hE KA L, EAAEL
# = B AT A 4 i (Canadian researchers found)* # & & 4 R £ 5 8 4k & K Ao, 3§ 4 B9 A {17 8 JE (not only does
pasta not cause weight gain)”— 8, E#3 E 5 cause L, A “ER/SH".E) £,
32, &X.0) weighing 33, Z%:A) adverse

[BERAE]n the evidence 1 F £ &) W 46K #& .2 32 A4k ing 4. An __ effect & that
FEMNGFHEEF,Z3B LATETRFLNEIN B ing HAH ed 437,

[GiEERIZH 4% In the evidence + we can now say. .. RIA“F R FiE— H A LR £ %,
2 4, the evidence 45 30 studies;pasta does not have an effect on body weight outcomes # A pasta

didn’t contribute to weight gain or increase in body fat, Ff¥A, % 32 B 5 review.analysis ¥ 2L, & =" @ /4
W/ ZR/BE"F. O E#H;% 33 AAFHWMHREN I AEH/ AR, A) EH,
34, ZXE:D) contrary

[BERAMITAOCIHETE, to concerns R At 1F weight loss 96 £ i, S & T A RE
iA Jing 4317 \ed 4398, BLAE 5 10 /2,
[SEERICHBOEL FESWERLEFRT I BEMAE. X —B 5 A0k . weight

loss 5l LA — A vl & HEFF % @ 69 R B “ 420 i N 5, R A 42 & (fat build-up. weight gain. increase in
body fat %) "4 A, 439 2 A “H R/ LH”, D) E 5 ,contrary to A E E A ., FEH S e dg A7,
(ARG ] - HREE AR R A Z AR NEFRA S RS XhNARN BN, BEHES
RIWEER, £31.33 ) L L& "HRALI/4#", 5 5 % —F the carbohydrate can form part of a healthy
diet. .. Z % Z £ not only does pasta not cause weight gain, but ... ;% 32 BE“FF L F ", 156 H — & a new
review of studies & % =& a systematic review and analysis of 30 studies, — .37 RYERXRE"SEAEM, 8
BERPEMNZELZ, T3 RAEI P AL LA M BAR"H £ R, @ 8% — K Pasta is no longer off the
menu, after a new review of studies,.. & 5% = But now a systematic review. .. The reviewers found that

pasta had been unfairly demonized 4R HL& 53 £ % .

V @ Those involved in the 35  trials” on average ALK ABRA L X4F3HER
ate 3.3 servings® of pasta a week instead of other vL 3. 3 I & W, M A b B K AL A B
carbohydrates, one serving equaling” around half a cup. hEURHFEFROE, £FH 12 A
@ They lost around half a kilogram over an average follow- HERM T P NG EERIKT Y
up” of 12 weeks. 0.5.F #

H
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(Dtrial [ 'traal | n, % % ¢ Dequal ['ikwal] v. ¥ F
@serving ['savin] n. (f— A AvE 8g) — 45 A 4 5 @follow-up ['folov ap] n. &4 ¥ 5 4473
-waERs -

35. % %£:C) clinical

[# Z @A Jinvolved in the
#F i \ing 7317 \ed 5317 .

[(HEERIK &t iy HIEMAFAHERALIIHER. FNHF AT, Y 12 A6
HRETHOSFE, TRARIRAGAL XAt R Tl &2 RF Qs

[RHEL)] BEZRAEHRS"TRARE N EXH AN BRHETHERE E4ARAEIEHED
HFETAHEMWDI. K 3.3 servings of pasta a week. .. one serving equaling around half a cup. .. lost
around half a kilogram. .. 12 weeks A" $ N A M F B T A BT A EH Y T E" £ Rq P RA
clinical“ 15 R 8 X (LB " S = 2 4|

trials 4 Those /& & & &, £ 4814 4 trials 899545 i 4, T A KA ¢

Section B
RETERRELASEZ LHNES
= B
A X ik § Harvard Business Review (" 4h % L% # 52016 % 5 H 30 8 — & # 4 The Best Retailers

Combine Bricks and Clicks(RERE H 2 LR 54 4L E, LT HABFEAER A TR, &
MEBL—PF2hER” BB NELIRFTORNALIATHHERTERBEFEN 2R RTMA

FHROR ADRERLTH, AP EREIRE K LaEL",

S REaw

36. Although online retailing” has cxisted for

R e L ke

A IRy A P

[1] some twenty years EXHEREREHG L
som.e twen.ty y‘ears. nef-:lrly h‘ﬂ.H of the Imemit Do laianly balk aithe Itesnit W2 A — A AW
retailers still fail to receive satisfactory feedback” : B

2 retailers AT,
from consumers, according to a recent survey.
37. Innovative retailers integrate® Internet EE [ Tnncvetine etatlets & 7 AR R e 4 Ak .
technologies with conventional® retailing to create : ML KA EE
; [2] Internet technologies
new retail models, 2,
38. Despite what the Census” data suggest, the [1] Census data EhERE ALY RE L
value of physical retail's stocks® has been [2] the value of physical retail’'s 45, A o & & 448 & W0,
dropping. stocks MR,
39. Internet-driven changes in the retail industry [1] Internet-driven changes EHERAELE LT F
didn’t take place as quickly as widely [2] not...as quickly as widely Wik A RAF S ATM
anticipated” . anticipated o AR e,
40. Statistics indicate that brick and mortar sales still [1] brick and mortar sales ERAEE 6 W A0
made up the lion’s share® of the retail business. [2] lien's share LT P
41. Companies that successfully combine online [ 1] combine online and offline 4% & & 3 & 42 it &)
and offline business models may prove to be a big  business models F. 44 & THX
concern for traditional retailers. [2] a big concern w4k,
42. Brick and mortar retailers’ faith in their [1] Brick and mortar retailers’
business was strengthened when the dot, com® Eai?h i R
BoERBEMERMRE,

bubble burst® .

[2] the dot. com bubble

EEIRE, HEEHK
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43. Despite the tremendous” challenges from

Ea :
online retailing‘. traditiorllal retailing will be here [1] will be here to stay iézi:ﬁﬂi% a=
to stay” for quite some time.

44, With the rise of online commerce, physical Fil e s f onli EAREARETHEMGE,
e rise of online commerce

retail stores are likely to suffer the same fate as o e ol AL R, T35
e yellow pages

the yellow pages. e o ERLE

At EEHaRE

more complex for traditional retailers to reinvent [1] The wide use of smartphones  #¢§ B & . & £ F 4L 6

their business. i,
ATERSEAS -

(D anticipate [ en'tisipert | o, 27 £ . B wy; a4+ . 37 M

B lion’s share (3 #7) 1 K 45— 1

@ dot. com [ dot'kom | n. 4 4 2> 3]

(D burst [ baist | v, #8318k

45, The wide use of smartphones has made it

(Dretailing [ 'riternn ] n, ZAE

@ feedback [ 'fidbeek | n. B4

@integrate [ 'intugret | v. 4 LS
(Deonventional [ kon'venfonal | . % % 8%, i #L8%
(D census [ 'sensos | n. A o4 F (Dtremendous [tri'mendos | o, LA & . E K

@ stock [sipk] n, &1, 0E & §  @be here to stay 4% | 2 {5 1] 34 &

ELRCFEEBE N : (1) He bk % 2R 5 B4 £ 8 M 43 .8 conventional/traditional retailing.online retailing/
commerce F;# EF L SN o b A AKX #E ey dm 7 M AR 3 40, W 45 o7 45 1299 28 5t A S 849, 4o 44
# the rise of online commerce; (2) K LA F S A LHHF  FA L1 ANM L AFHIE L, 4o some twenty
vears, the yellow pages,Census data; (3) 4 A b 35 & 8 F K # T 3L 4 2 89 4w ¥ 15 &, 4 combine online and
offline business models.
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The Best Retailers Combine Bricks and Clicks
[A7] @ Rerail profits are falling sharply. @ Stores are
closing, @ Malls are emptying, @ The depressing stories just keep
coming. @ Reading the earnings announcements of large retail
stores like Macy’s. Nordstrom. and Target is about as uplifting”

as a tour of an intensive care unit”. @ The Internet is

apparently taking down’ vyet another industry, @ Brick and

mortar stores (% #J5) seem to be going the way of " the yellow

pages. @ Sure enough, the Census Bureau just released data

showing that online retail sales surged” 15. 2 percent between the

first quarter of 2015 and the first quarter of 20186,

[B] @ But before you dump  all of vour retail stocks.
there are more facts you should consider. @ Looking only at
that 15, 2 percent “surge” would be misleading. @1t was an
increase that was on a small base of 6. 9 percent. @ Even
when a tiny number grows by a large percentage terms, it is

often still tiny.
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[C] @@ More than 20 years after the Internet was
opened to commerce., the Census Bureau tells us that brick

and mortar sales accounted for” 92. 3 percent of retail sales in
the first quarter of 2016. @ Their data show that only 0. 8
percent of retail sales shifted from offline to online between
the beginning of 2015 and 2016,

EHER B kA 20 %55,
AvHF B LiF&A,2016 £ 5 —%
E. 4 EMENRE LAY
92.3%. A4 ¥ 27,2015 £ E
2016 £/, A A 0.8% 8 B MM &K
THELZE,

(2)intensive care unit ¥ 5 5 ¢ &
(Dtake down sb &+ B & & L 3 A
@go the way of & - B3 T BG e
@surge [sad3] . Bl . H

©dump [damp] v. £ 7. 54

(D] ¥ @so, despite all the talk about drone (£ A #L) B R AR F R AL
deliveries to your doorstep, all the retail executives expressing LERIARN 2 RELEFE MR
anxiety over consumers going online, and even a Presidential EREMHRAREGHG B E, &
candidate exclaiming” that Amazon has a “huge antitrust® E—EEGIERA LGS E LA
problem,” the Census data suggest that physical® retail is EBROREHFA, 2A 24
thriving”. @ (f course, the closed stores, depressed HRERTICFCELEDRR,
executives, and sinking stocks suggest otherwise., @ What's SR AANDBE LB GHEFF R
the real story? B TR E XA H LAt

A4 I FEH LR 4 dT?
CRALERSRAHH -
(Duplifting [ ap'lfin ] a. 4~ A& 64 S/‘ (Daccount for (3% k] E) Lo

," @exclaim [1k'skletm | v, (B E 1% 2% ) o

(@ antitrust [ eenti'trast ] a. B £ #F 89
(0 physical [ 'fizikol | a. % #7849 . 4 % 64
thrive [Orarv] v, 3% BE, ik ik & 5

&
e
#*
AT AT AT AT B

B ey
[AJZE[(D]EHS|F I EELEBRMRSIH EMIR"E E WA (A OTS B KE ), HEEFE

REEE " LGUSEFEAMTH",

(AR REBWE XL EFEEMEE, FXE L TERAFRK” FNNETREEORT, DL

QONBFERBA HERE RHARLZFREEFREEREF L. ©D& 4 & 4 %40 ¥ 7 #l (apparently,
seemto be) EARETREPIE “RAAARHLAZHERG FT—AB422", @4 Sure enough. .. &l A D& H 5
HP@EEEER, ERBOEEN. (DERECLRE;(OX L EERELR ) EREL G,

(R L8 ZE fL144 A the rise of online commerce #} & ®) 4 online retail sales surged. the yellow pages £ @

& LA,

you should consider. . .
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[EGAEALYI0 # brick and mortar sales I 3.0 & &9 .lion’s share 5% & 92. 3 percent 84,
(DX EERID 6 k4R TR M b £4 8969 92.3%"5 40 Mo L—5,
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data suggest that physical retail is thriving VS closed. . . depressed. . . sinking, . . suggest otherwise #& 3L &£ #f
B, EHLCACIE VS HLAK TR 6 F JE L Q) 4] 4K fn & B8 ) What's the real story, FF & & LK+, ERBEOER
ARG ST B VS RN TRk NI 275 ) (SRR AR E IR A AR i,
[EfRAEA YIS # Census data (D & & 38, the value of physical retail’s stocks #F & (@) 4 sinking
stocks( 45 4 A FX £ 407 4R AL 69 BLAK " VT 4m b 4 sinking stocks $F35  EARRERM TR,
[(ROXERYIDD & 2R —aFF AL HHBRN VS NE BT . HFALRMKMIL"S
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[E] @Many firms operating brick and mortar stores are
in trouble, @ The retail industry is getting reinvented. as we
describe in our new hook Matchmakers. @ 1It's standing in
the path of what Schumpeter called a gale (X)) of creative
destruction, @ That storm has been brewing" [or some time.
and as it has reached gale force, most large retailers are
searching for a response. @ As the CFO of Macy's put it

recently, “We're frankly scratching our heads™ . ”

[F] @But it's not happening as experts predicted. I-]g

In the peak of the dot. com bubble, brick and mortar retail

was one of those industries the Internet was going to kill—

and quickly. @ The dot.com bust” discredited” most

predictions of that sort. @ And in the years that followed,

conventional retailers’ confidence in the future increased as

Census continued to report weak online sales, ® And then

the gale hit.
(G] @It is becoming increasingly clear that retail
reinvention isn’t a simple battle to the death between hricks

and clicks. @ @1t is about devising” retail models that work

for people who are making increasing use of a growing array

of Internet-connected tools to change how they search, shop.

and buy. @Creative retailers are using the new technologies

to innovate just about everything stores do from managing

inventory" , to marketing, to getting paid.

[H] @ More than drones dropping a new supply of
underwear on your doorstep, Apple's massively successful
brick-and-mortar-and-glass retail stores and Amazon's small
steps in the same direction are what should keep old-

fashioned retailers awake at night. 1 @ Not to mention” the

large number of creative new retailers, like Bonobos, that
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are blending” online and offline experiences in creative ways. 2k kAo &K F AR Ao L Gk A,
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It is about devising retail models that work for people who are making increasing use of a growing array of

Internet-connected tools to change how they search, shop. and buy.

HTETF. =
Wk S
It is about devising retail models | retail models R .
= — . at work for people
it R Rl “ | z
57 M ipeople
who  are making increasing use of a growing array of Internet-connected tools
e AT EE i+
A s B R

| to change how they search, shop, and buy.'

mEEm .
[E]Z[H]E#N TR, AP BEVAR'ELHBE"HRBPSE"EENXBETAERRRHEHERX",
[E]BREHRR. TELEELHEYR AEXATEFHARTEN, O2Q 4 & A3 2] — & (Many

firms. .. The retail industry. .. [It]. . VAR EAZEEFIRARE A ENRF R, OO MR EhE

4 W iR IR A R @ 317 (brewing for some time—>reached gale force. .. searching for a response. .. scratching

our heads) B =4 % £ E R A/ AW FFHiTR,. EEBOERA.(DEEFLEE TR (D ERE

EmacaoisEBRE,

[EMRAEAMIL.

[FIEsHEGEEmAMR TR - EBEMaEMEEARBESB. ©a But it's not happening as
experts predicted # 4 £ X MBEA G R E R AME LR —RAT A, Qa5 LHAZHKM ALK
BB RERELE”, QEQOABERMEARRLEFAMNETARAZEHEHRA L AWM ERAR . HHR
FREEHRCRKBGAER)”, EEBZOERI . (DERAMNEAKMFREN X TAEE; () BKERL
HEHEREZHAEEHEC,

[EAFEEAL Y12 M the dot. com bubble burst 4£@ &) 3L 3L, Brick and mortar retailers’ faith Bl 3L 4@ &
conventional retailers’ confidence( & F it AKX T L P LA R EN"5 K EEH"RAHE. AT L
3 i ph b R D .

(ZOXERIOEDS EHM G RB L Hoa AR LR Eg HE R TRR 42 8H L,

[CIRAMFELEIMLR/AEFRELASE LA L, MEITSOSHRABERNFBIEERA",
D@ & B4 # (It is increasingly clear that) ... isn't... It is about. .. 3t £ f& " Z B M & R sk R, 4] 37 AR
REEAAFFZHARELNGERAET AN L MAETREMAATREHRFTRL. Ot TR
& ) 2 A% W5, Creative retailers. ., using the new technologies #f L E é] people. .. use... Internet-
connected tools, R AA FELEHELH B X TR, A ABERAERAEHABN, 2BZOMERBR . R 8
deF R E /AR RERX

[E A ELLY37 M Innovative retailers Bl L34 @) 4 Creative retailers, Internet technologies #4320 4)
Internet-connected tools.the new technologies,

(O ERIOO 4 4 47 54 fE A R (ERFHERENRATEHRA"E 37 Mbos Ln s,
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GERBEFEZEKSTH/ FHHTC,

[ELRAEAYL] M combine online and offline business models B 3L # # @) 4] blending online and offline
experiences,a big concern # & (D 4] what should keep. .. awake at night,
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[1] & @Retail reinvention is not a simple process, and

it's also not happening on what used to be called “Internet

Time.” @ Some Internet-driven changes have happened
® Craigslist

newspaper classified ads and turned newspaper economics

quickly. of course. quickly  overtook”

upside down. 2@ But many widely anticipated changes

weren't quick, and some haven't really started. @With the
benefit of hindsight” (J& L2, it looks like the Internet

will transform the economy at something like the pace of

other great inventions like electricity, @B2B commerce. for
example. didn’t move mainly online by 2005 as many had
predicted in 2000, nor even by 2016, but that doesn’t mean

it won't do so over the next few decades.

[J] @ But the gale is still blowing. @ The sudden
decline in foot traffic” in recent years, even though it hasn'i
been accompanied by a massive decline in physical sales, is a
critical warning. @ People can shop more efficiently online
and therefore don’t need to go to as many stores to find what
they want, @There's a surplus” of physical shopping space
for the crowds. which is one reason why stores are

downsizing” and closing.

[K] B @ The rise of the mobile phone has recently

added a new level of complexity to the process of retail

reinvention. @ Even five years ago most people faced a
choice. @ Sit at your computer, probably at home or at the
office. search and browse. and buy. @ Or head” out to the
mall, or Main Street, look and shop, and buy. 1 @Now, Just

about everyone has a smartphone. connected to the Internet

almost everywhere almost all the time. @Even when a retailer

gets a customer to walk in the store, she can easily see if there's

a better deal online or at another store nearby.
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(Dovertake [ auva'teik | v, 48 it
@ with the benefit of hindsight # 5 F ¥ /5 il %
@foot traffic (£ 3 B o) ¥ 47 Ak

(Usurplus [ 'saiplos ] n, # 4, it #)
(S downsize [ 'davnsaiz | v, (48] ) & M4, 35 R
(Ohead [ hed | o, 3 e Tk, B eeeees *
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[(NRGHAEFEVESS S (HERER)NAX—"EBMOMEMRE", OO +4 not a simple
process K4E[ G ] not a simple battle. 7 B sF R 0 & 8 F J M ag 5 4, 5 £ 4 not happening on...
“Internet Time”® [ F £ not happening. . . In the peak of the dot, com bubble. 3] 4% AT ERAE LHFRE
ERMF A RRE TR, @EOQHEF 45742 M (Some. . . of course, .. But many. .. )45 % R E" LB A L
PR ALK T L SHABNLAER", EEEOEEN . ZHAERLE Ly kg,

[E iR E AL 139 # Internet-driven changes £ A @ 4 B . F 5@ 4 changes Fl] 5 . not. .. as quickly as

widely anticipated #F & @ & widely anticipated. . . not quick.
38
1A
ZiE
ZIRIR¥E, IEFHK




(DX ERYD & #ik 4 5 23 MK ah TR AAN TN ARk (HOH Tookst bz EE L
)7L 39 A L,

IS MERELER SR UNEE - "EL4NYMNFESH " REE="SHAMYNEEY K", O
But the gale is still blowing ¥ 6 i@ #wb ) THLER(ZHERAY D ER ~2Ya s d). QaHiLF#
I even though. . . a critical warning REBAMNW Y L EHRGE RGO TRH LN T AEZATHRE. QD8 A
AL R REATAMBE A M h AR FAL STHELN IR EHERAEE L, — AT KW
M, EEBEOMERA . E AR EEAT RN AA.,

[EfREMIL.

[KIBENHEEEVEES R UHEEN“SEFNMORT . OF recently added. . . complexity A&4[1]
& not a simple process 3l L —#HEE“FN”, QEQH 4 F e FHETFMABERiTH LR EE
W Sk a4 SR 7 A T MR B RE & B ARIE BT A ST, 2EEOER N T AT,

[ELFAEARIS M The wide use of smartphones #f 22 (5) 4] just about everyone has a smartphone,
[BONERIDDH ISR ERT B A" FLa) mAT" T IC & 45 M s 3L,

[L] @®So far, the main thing many large retailers
have done in response to all this is to open online stores,
so people will come to them directly rather than to
O Many are
having the same problem that newspapers have had. @

Amazon and its smaller online rivals®”,

Even if they get online traffic, they struggle to make
enough money online to compensate for® what they are
losing offline.

[M] @ A few seem to be making this work.
® Among large traditional retailers. Walmart recently
reported the best results. leading its stock price to surge,
while Macy's, Target, and Nordstrom’s dropped. @ Yet
Walmart's year-over-year” online sales only grew 7
percent, leading its CEO to lament (Z "), “Growth
here is too slow. " @ Part of the problem is that almost

two decades after Amazon filed” the one-click patent” ,
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b ta Mra a8 5] (B M) W Tk, A
W, &R R L4 A5 4R R A48k
RIEKT 7%, XL 6 FHATE Aol
“roBkART . HEosRAEET, £
ThBPHFT—TRLEHIE =T F

B EAEEMMFHERBARBT R
B, RIEM—AARLI 600 5 XLZHRAR
EHHITTER, SETHHEEEMH W
Fh MM FTAERE, LF—F O RER
tRikdr, RA 18U WEENT AN B,

the online retail shopping and buying experience is filled

with frictions”. EJ @ A recent study graded more than 600

Internet retailers on how easy it was for consumers to

shop. buy, and pay. @ Almost half of the sites didn’t get

a passing grade and only 18 percent got an A or B,

CATERSEANN -
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Drival [ 'ravl] », % 43} F f @file [rai] v 3%k (P

(@ compensate for sth FRE oo F AR e i Gpatent ['pettont] n, & A4, & FE H

(@ year-over-year F 5t . 5 £ F #1481k ¥ ®friction [frikfon] n. (AZ A #) b % EH
CwEw e

(LIBNMBXBEAGTES AN IERA G BY AL B H"RERB R EWAERMETHRE". ©
& in response to all this 5l # X A B A ERELEHA RS ES EBHRLRGH R L E ALK, OO
& having. .. problem.struggle to. . . 3% M A BEX—BAH AL, SRBOERN . FHEEMATHARRR
HHEAEGEE AR,
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making this work. .. Yet... (this @45 L]# opening online stores) % “ 4 % 542 4 £ £ 8% = % & A A
G MEFEE", DEQEH Part of the problem ... 4748 [ B B *“ & & i 1k b fE 2 AR A Dﬂ]#ﬁ’?ﬂ B RS
FEALANY(HATETRERFALLTHT)., SERMOERA. (DEATLEAAEAK L LG A
WD EEREHAG N A HEL,

[E LA E L 136 # some twenty vears 332 @ & almost two decades, nearly halfl of the Internet retailers
st /2 (® 4 Almost half of the sites(the sites B145® & Internet retailers),

(ZAXERIOO 4 5 & H 4B E — F f 8 A Bl ARl iRk

[N] @The turmoil” on the ground in physical retail is
hard to square with® the Census data. @ Unfortunately,
part of the explanation is that the Census retail data are
unreliable. @ Our deep look into those data and their
preparation revealed serious problems, @ It seems likely
that Census simply misclassifies a large chunk” of online
sales. @It is certain that the Census procedures, which
lump® the online sales of major traditional retailers like
Walmart in with “non-store retailers” like food trucks. can
mask” major changes in individual retail categories. @ The
bureau could easily present their data in more useful ways,
but they have chosen not to.

[O] @ol)espite the turmoil,

disappear any time soon. @ The big questions are which, if

brick and mortar won't

any, of the large traditional retailers will still be on the scene in
a decade or two because they have successfully reinvented
themselves, which new players will operate busy stores on
Main Streets and maybe even in shopping malls, and how the
shopping and buying experience will have changed in each retail
category. @ Investors shouldn’t write off” brick and mortar,
O Whether they should bet on the traditional players who run

those stores now is another matter. [ 1204 words]
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RECTFTAEEN AKX,

[EARIENL)I3 # will be here to stay A @ 5 D4 won't disappear.
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[(BFER] [(M]I[HER] (MEOONMBENTELZREFTRFGBEEFTHRABEALTMEA.©H A
BAEEREEREREHRELAF, S4[CIROGBLETHAENEZKAEECH 20 345 &, XML
FE e iF & AR Ab et ) B ah ke b L af TR & R eG4 WA s . £ fail to receive satisfactory feedback *t &
didn't get a passing grade.

V. AUENEEOREBENEASEHAEEMES, UUBEHFHEEER,

[BER][(GI[HEM] [GlarOAH B TR T L ERFAMNHTHEERA . ALK A& AHEMLL
WA e M7 Q6 BBl e E R R WA T4 £ M FAAFA MR T L)X EHBE R L EHAA
X", KUARAHHAEH A, L P integrate Internet technologies with conventional retailing # &
using the new technologies to innovate just about everything stores doCGIHF#fH R 5 B X 445 = M HIL KK
Il AR,

B REAOESETHFEMUAETR, TESEARMNNFE T,

[#R]1[p] WM [(DI&OA 24 LA TEE LKA R k69 %K E 4 R WHEH Gs thriving) . D&
ik 4 4k & & @) &) (despite,suggest otherwise) WG H M Z TR EFTAMR G EMT L, TRLAXBEZTHH R
28903 #4835, L P the value of physical retail's stocks. . . dropping #F & sinking stocks.

N EEMERNEFEEMTESHRMNFE ARGHIHERELZAE,

[(BR][] [(HW] (1ROHEXZHEMELN NI L (AR LEFELHTRL", QLD 5
BT AT AN RELAE LEZXELFL". QOO R HLPAANGET ZRA S THEE
b oy Homik E. T A A BB L eI 4 3 P didn't take place as quickly as widely anticipated
EH R AT S L EH A6 % £,

0. Gt HIERBE, THEHENSETE VMR,

[BEE]I[C] [(BR][CIrOa3IMADEERHB" AW EREERSE EE ST 92.3%7, M2
i% ) 09 F] 3L 4kE . X made up 5 accounted for F) 3L,

AN A EEEETRR, PERIESE EHETHLEIN AT TRERE —XER,

(FR]I[H] [FR] [HROH S R TH R R (RAWEE) HEE R (2EREL B+
PRAFHEERARER, Ot mab A" F RS A LA THBGOA T, TRAERAABRSA L
4 TR A AN 3 R R R TR WAk ad o F LA 0 A 202 UL B 6 A A% 45, 3L P may prove to be a big
concern JE # i} ik more than—=Not to mention B 4 16 1 1% 5 |

2. HEEMSFERN, TETEHHASTUNEORAT,

[(ZFRI[F] [(HR] [FlaOa 8+ LM ERMAFREH R EREE”, Q@ 6) 4 ik X — 7 B 4o 47
KA EIEA NG M (R AR A LM E R FRFRRENFE BT, ABANZHA
MR AE S 45, L faith. . . was strengthened 2 5 confidence. . . increased( % £ 30 A4 3h) .

B EEAREEFTEMN™IEHE, ﬁ&?ﬁﬂ&%#ﬁ*ﬁék ERE,

[ZER][0] [W@&] [O]aOQafHsrhEFEMa“aRkE2ha % . 2F40 LHET", £4[A]
B4 b4t turmoil 5K ERE /A EECHELZFTENER T &, AL E50 A4S E T £ A80L
TR LRG

MU HEEELZTFHNE, XUTEHEETVREBSERNHRNGIE,

[FR]I[A] [(HR] [AJRCOOOREE LKA F LM ERRAAREZH LA, FHREE
PRAZANER.QOHIN"ELXATEHER" T —HEmUHN, AMANOEIOH AEG I HIMIE,
3 With #= is. . . taking down #EAILEZBERM /E X\ S LA TE G H o,

45, BREFIWN zEAEEHAESEFIELNSESEFLEEME S,

[(HFR][K] [(WR] (KIROaHEmEE AL R EL T, O 0“F i F A RAT A
T VAR o e e T AR JE A ) JE | EARJE o AR E Z R BT ok B L b T e A AR FALEY S 2 e R
GERTEHARER LI L, AMAXNHE A EOMIEHERE,

Ziz §A
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Section C

Passage One EEEBEHE AIXTALET
 —REAH
iR : The Guardian{ 3R )2016, 10, 19 3L % Stephen Hawking: Al will be ‘either best or worst thing’ for
humanity (FE & AT AR KRB TRARFG, LTHARBGF ), WM. FL2FF 445 LCFIFHR AL LS

EAINALGBERM  FERIILENHARRATRIGL RN, REMHFHATLLE(P—FE=
BO)—LCFl 24406 (FwE) Al L HANE (B AR —HBAR(BMEF AF(H <),

S ERAHRAERR

T @ Professor Stephen Hawking has warned that 25 - Zﬁﬁ'ﬁ&f%ﬁ.,@]iﬁﬁ
the creation of powerful artificial intelligence (AD will be == RMAZFEADHA AL £ L
“either the best, or the worst thing, ever to happen to PLE AT, RA R F, 5 24
humanity” ”. and © praised the creation of an academic *“*ﬁj’f”f%***ﬁ*"***“
institute dedicated to” researching the future of intelligence T T 5t 4, A" (GR) 3 KA 8 L
as “crucial to the future of our civilisation and our species”, ABEAMEABHGAREXRER",

CALERSREAN - o/

(Dhumanity [ hjuo'meenit] n. A % g (@ blessing [ 'blest) | n. L. ¥ F (46 1)
@be dedicated to 3 A F/#k & F e S| § @in the making & & P £ H R F (16 M)
- BB -

F—EZZRAXEE KBS, BEELE LCFI FEAIL FHRH,

FHBERESEE M AIEBEHES, WAL LCFI FLLEH,

AL gk 6] B L 2R Professor Stephen Hawking has warned. . . and praised. . . vA /520385 5 5] 5] 8 F 4
BTV fe AR

WEIEHESR AIEBDEHES, el 2sH will be “either...or...” #H AT HLRALZ X
% (the best thing), #9 3 A %2 X % (the worst thing) , 24 warned — @ T E 42 FLE#,

BIE2ERERNHEN TR ZE . —RE IR A EETENNMELIE T, praise,..as... & #35| & E
B IEMAN FHE N A RL AR EZAENHOARBEXL TR, . L FALGIE,

[BERRIIELOE T oA EEEBE R LB AL A TSR AAKXZ KA (the worst thing) , T LI A
FHEARBROFAMH A pEmE  AEBEX-HHBAL,

mamm-

46. What did Stephen Hawking think of artificial intelligence? | 46, P& - E4 WA LSS ME 5?2

A) Tt would be vital to the progress of human civilisation. A EMAEIANREF R A TR,
B) It might be a blessing or a disaster in the making. B) B T fk A& JE A A F 69 AR 3 5% A,
C) It might present challenges as well as opportunities. C) & 7T HE BLAF A HLB LA R PLik,

D) It would be a significant expansion of human intelligence. DENeRERBEALEED,
[HEEAM] AMEFF L2 Al 89 F %, & Hawking, artificial intelligence # 12 £ § — H (Stephen
Hawking. .. Al will be...).
[HEER]IB), ¥ABEFLLELAINLAALALRZHOF XL RMOF".BH S E. in the
making (£ B P, £ & P) A EL P will be( & & I ,a blessing or a disaster 3 & X % either the best, or

the worst thing.
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[(HEBRTFHRIAGE —BEELUL G EFALEETRINANALLHUEATZ "M A A ATERTA
EXPEXEL”, CHE—BELBRP AT “FHTR(BLAAALFRANTF. . BARB RN LA it
AHFI A Z(MBEREFF) LT ANBRI R ERALEL AP ER A TFALET", DRKF
ZHQOEAEOTHRHEN L. LiE i S H 40160 X IEH AL 38 K o T 6 2 B AF T sk " o 4 4“5 £ by
B Al RFRAALGT A,

[(REEBIAMFEF LT AINOEAEEZ, SHLEEHTHARET, AN TENTFOELHK Al A
# % 2 will be “either the best, or the worst thing” ® 4tk AT H G B TR Y G, RAAEZZ K F
VS AAERZ R BHEEEFOEEMRIMERRFRGMNA XA TR E LB H 2 Al
SBEALZ AR FHALEZ X E" MAmHE B EH, FI MEHEFEF LWL, 4T A BMIRIE,

I o Hawking was speaking at the opening of the EeRrESMRFHAERKER
Leverhulme Centre for the Future of Intelligence (LCFI) at kAP C(LCFD A RN EX 69 £
Cambridge University, a multi-disciplinary institute” that # . LCFI & — A% FAHH . &
will attempt to tackle some of the open-ended questions” HTFBE AR RE LR H
raised by the rapid pace of development in Al research. Aoy AAKX M, “KMNET RKF
(19 @“We spend a great deal of time studying history,” REEAE SW & 2 P S
A KBsABEG AL, P,
of stupidity. @ So it's a welcome change that people are AN o B FAF 89 R R R — A

studying instead the future of intelligence. ” TEHEL”

Hawking said, “which, let’s face it”, is mostly the history

(D multi-disciplinary institute 5 5 f+8F 7. AL
@) open-ended questions GE A #1 £ £ F o) T @8
cwmaw

ERERESHMEERG LCFI AL RRETEARVTEXHE— N XEH LB “HRRE",

ORBIHICFIFH T RETFE, T TLHEAL LiE A T 4 “LCFI HF 3% X" (an academic institute 3§
LCFD) ; Fl 4% #% a multi-disciplinary institute, . . ## LCFl 9 R (F FHA LM AT §(H EMk AIFR
bR AR LRI AKX, & F open-ended AU R AW, AHME L EN”. 85 LCFI 84 T #k
R AR E S FRE AR EIRL.

QORAMBEESAMEH LCFIMMIL, SoR~HARIH . AMNMEREH MM AMFLOALS
$EREXBHSABREN LA EFAFAERO AR R L LCFD) A& —F T & 654 £, history VS
future & instead & BF @KL WE THEA L > AL AR, @& iEAE let's face it (A T 5| 4 A
ABEHETIRS ' RETHETH AL AN EE ;@8 ¥ 6 it's a welcome change. . . ¥ # 31" 4 &)
R AR .

[B&BIEID S *F LCF1 #9448 £ A 3@ @ & F 4 49 4% 45 #4841 . D 4 w4 multi-disciplinary ,open-ended
questions 3% LCFI A & & $AFH LAl LR XA PHAEZRG BEL LGP . TRKLEX
B, QOHEEA T RHFIFE MR LS4 GALRERAGRFL G TEEAL,

47. What did Hawking say about the creation of the LCFI1? 47. EE£X BB LCF1 i F %"

A) It would accelerate the progress of Al research. AMeHmik ATSFRGER .

B) It would mark a step forward in the Al industry. Bye#trdd Al Fhd izt T —+F,

C) It was extremely important to the destiny of humankind. | O Ed AL GEH A T2,

D) It was an achievement of multi-disciplinary collaboration, | D)€ £ #5 FH&4E 6 R R,

[(HBERMEIAMEEF T 224 2 LCF1 #9& #%. W Hawking,LCFI £ 1% £ § — . =& (Hawking ... the

creation of an academic institute, ., LCFD
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[(BEER]C), HHRELUDHCUE-ARA THLARFENF KA LCFD 7l 3 o A % LW
FALMAAG R REL TR, Pt —FHREICFIATHATRNS AR, XA -ATEHERL, TL
C E# A ILE WL,

[HERR FHIA 45 4 D& LCFT 89 7 § Mk AT SF 50 &b SR P o 9069 340 b 390 8 OR 4 iR 45 4] AL
KR THI) @M A e AT, BEEAl ZL"E@, X PHARE, DRE—HOH it F
FULCF1 A8 F4 /A REFHAALFTAAELNLLCFI A 2 M FH45EHRRT,

[(IRBEBEIAMES T LA LCFI A X  BARAZAZE B 1. HiZ Fh o) AHEFH 2. FiEFHhehn

FEIFE W e r (K2 S %), LR kA . FEEIARHH —E an academic institute 35 LCFL, 0] jR &
M 4B & 2 A 48 9% F) crucial to the future of our civilisation and our species 4f 3] £ % (C ¥ extremely
important to the destiny of humankind 5 3 F] s0) ; 40 T 4R 38 5§ — 8 @ ©) &) T BF & 7 6 89 31 £) ) 43 3 4= KK
(LCFIRAHEME AN TERHE > FALEX TR ;B THYE LS (AN HAFE . BRE U
FORABER (A0 Al F e s e TRAEGLIALFE NMmE BD.EC,

48, What did Hawking say was a welcome change in Al rescarch? | 48. ES R AR Al T D AT E T2
A) The shift of research focus from the past to the future. A)arwE s AT ikl AR,

B) The shilt of research from theory to implementation. B) A 50 A 22 2 56 o) 9 8%,

() The greater emphasis on the negative impact of Al C) & sl Al 65 fi @,

D) The increasing awarl:nu—ss of mankind's past stupidity. D) AN AL et R P ARt H 6B &,

[(BHEEMIAMEE T2 AIFR O EFE". B a welcome change in Al research £ 4% £ % —ft £,

[MEBER]A). F_EARBOPELEE XANETREFRNALAE 2K BHH LR BEN. A
AMAESERTFLERGARRA—ATEGHT TR A RS ELUE G EHBIE,

[HEBR FHRIB b Fim sk Al A FRBHATEH AL REAMIZLAl ST R B M b H R,
CHE-BRFRELELAMAZ Al AWM E W so il h Emkid Al A @RATEEL” (2 —F 1
AFHAEEMF TR FRLEAETELZT®R, DHE —HAMOTHTLIADAELD LA B LM, TR
T RKRE—ANATEAEL"OBAAIRLCEIVNPINALTERABESD(FIAFBIFRAR), K
BINAEXRTEGHELT”,

(REBHEIAUESFLAMRBGOAIFLOTES L, FATHTLEABBAR —RAY itsa
welcome change that. .. P A & M % people are studying instead the future of intelligence, 3 # 4 % /& ¢4 £
EECE ARG KRR M B M instead RIL AR AE so KILW“EHR"E A L &, 4 spend a great deal of
time. .. let's face it. . . stupidity ERI M TN R EZ L “FAHEL"UAF4+ S LT L AR MM AT L E. TH
HERAXEL LR KEARAL",

Il ® While the world-renowned” physicist has often & RIX A5 A ] 4 G 4p B 5 R st
been cautious about Al. yaising” concerns that humanity Al BFHERSE , RBAMAZA
could be the architect of " its own destruction if it creates a EhEE R AT SR EHRAR
super-intelligence with a will of its own, he was also quick” ﬁﬁ.&'ﬁl’f@.-%ﬁﬁ'iﬂ; BLHBR", 2bb
to highlight the positives” that Al research can bring. @ HMBRRET Al LGP RGO RAF
“The potential benefits of creating intelligence are huge,” @, ‘Rl AERARE K8,”
he said. ®“We cannot predict what we might achieve when Wi, “HAN Rk T e B A KRR
our own minds are amplified” by Al. @ Perhaps with the Alﬁkﬂf]‘ﬁ'.ﬂ:ﬁ%-ﬁﬁ.ﬁﬂ&ﬁ., ﬁ‘ﬁ'
tools of this new technological revolution, we will be able to BBy LGB A Aoy TR, K4S
undo” some of the damage done to the natural world by the EME—RFEGF— T L FH—s
8RR A 6 — B IR, M B KA
RS RBELFEREAHRE TR, &M
AEG G T RBHRER LML, MR
creating Al could be the biggest event in the history of our Ei’ﬁ‘%ﬂiﬁ&l AT T e R A % A
, * ERAFT KRG FH,

last one—industrialisation. @ And surely we will aim to”
finally eradicate” disease and poverty. @ And every aspect

of our lives will be transformed. @ In short. success in

civilisation, ’

=H
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cRALCERSRASMN -

©amplify ['emplifar | o, 4k k5 3%
(Dundo [an'dw:] v. 4 B, Bk

(®aim to do sth A £/ 5 FH LT
@eradicate [1'reedikent | v, M. i R

(D world-renowned & f % £ 45

Draise [reiz]| v, 2,4 & A&

(Dthe architect of sth 3 3 69 €] 3% & / 4F & &
@quick [kwik] a. #CHL 6, BLiL el

@ positive [ 'pozativ | n, AL @ L5

AP AR

E-REMNTAESRRUN"AIEXEEE",

OREAR. ELESMRER T AIFSNESRMNARAE, &9 £4 0L While. .. , he was also, ., i aid
TR Rk ALRHES, TEFORENAEANS, 5 E &5 Al #9428 /% 45 cautious
about,raising concerns F 8 324 A & ; that A 4] BF & 2 0o b 7 HiEE AICLA A S EEGRME R T
AL ARGBR, BEXOHMRE TS E . LA AIFRLT R SHFL.

QEQAMEESIBEEREEWA.

DAIEIR. S Al BERME KX, FI94. . are huge HEAWZAFE AR,

QEDiFR Al BEERAL

QAUBELMBNE LTS AL AXBBHLARR"#TREAIRELTRTE, HENEER
MELLAE S, when our own minds are amplified by Al 32 Al KA AA T EA R /B ART R,

@@ ® %L Perhaps. . . And surely. .. And every aspect, . . R X IBEXBi# ER Al SLEAMLSHEN
WFhh ML L ESARRRF - RERFPT T T RAZEFT L FAG U,

@I In short 5| HH B GEF4%E B EH AITTERAXXHE ERERBEH, the biggest event in
the history of our civilisation # A 5% A ARM & T ds sk R dlib h ATRTHRAARZAF,

[BEERIEYT B 48R ulE A Al T A A £ Z KM (the worst thing; humanity could be the
architect of its own destruction): 4L 7T f& 52 A % X % (the best thing; success in creating Al could be the
biggest event in the history of our civilisation) ; % —# ¥ ARG — A Tht, H =B ELZME—H Tik. ™
$ B R LCFIRATA BTSN X EFRALTEXRNREAME AL AIFZAAH TALSG T @

% B (crucial to the [uture of our civilisation and our species;a welcome change) .

49. What concerns did Hawking raise about AI? 49. XF AL EERH THARMNER?

A) Tt may exceed human intelligence sooner or later, | A)€ TH R FLMMA LY ),

B) It may ultimately over-amplify the human mind. B)E Thaf e aid A KA L6 XA,

C) Super-intelligence may cause its own destruction. | C)BEBA TR T3 A F o9 R,

D) Super-intelligence may eventually ruin mankind. DIRAFRTRRESHRAE,

(AR IAREEFE 2 Al t9d2ik, B8 -F %4299 raise. . . concerns, Hawking Al 42 £ % =2 D4 .

[EERID). FAOHHNA TR ALGEZE R AT AL ELNRATE RTRLG S
Baése R, D 4 HAE %  ruin mankind #F & humanity. . . its own destruction,

[HBRFRIAGF=HOOFE AL TRAV S EZBAFE R B Al TREOBBALY ). 2E &
PRORAAIHNAF SR HAATHALG B h(AFTLABEALEN BAXRAL)”, BAAR =8O
F AR EATF ik T A % A8 KIS AT AR KB AT AP MR e 2 Al AR AR KRG £ 69 A
sk, dE4uik, C 45 % = F5 D4 the architect of its own destruction #9 -4 X * A (Ll B AF ) TR L AR
RE"WMBABAFETRELARRT”,

[BEERRAMESEAHNEMF AL, BUAREIERRE TG /Ko (R =gOag), LEER
fEd b AR Gts, . it .. its) FT4E, A EF B T . H —4 its = it 3 = 3E humanity(AE) . H =4
its M B 4% super-intelligence(A B A7 i /AD it mBA Mg M X A . A RSB (A A T ERGBEFRMATES
ARXT,

ziz IR
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N @ Huw Price, the centre’s academic director and the LCFI ﬁ**i&.ﬁ]ﬂ‘k#(x
Bertrand Russell professor of philosophy at  Cambridge AU BRFEIG T U FHIEH
University, where Hawking is also an academic, said that the c B EMETFP -uﬁﬂ.iﬁ"ﬁ‘ﬁlﬁ
centre came about” partially as a result of” the university's Tﬁlﬁk¥iﬁiﬁ-ﬂ.&3f£ N
Centre for Existential’ Risk. @ That institute examined a Eﬂ%*ﬂﬁikiﬁ%ﬁikﬁ
wider range of" potential problems for humanity., while the B # 9 M, @ LCFL % i Y|
LCFI has a narrow focus” . By,

CATERSRAN -

(Deome about % & , = 4% :3 HARGT R A
@as a result of #F & -89 2% W F 3} @Da wide range of X j& [F 47 ;3F $ &4 R [l 49

@existential [iega'stenfal] a. % FA LA L£H;BE § Gfocos ['fovkos]| n. (GE& tMEF ) f o, &6

cERan .

FHUENEBLCFI EAH - ERGFEFBEXLOWE LCFIRYBE“QHF AN EERRTFRFL"H
fBIL(ED:LCF1 XF Al B AR EFRE"),

OfEH LCFI MM BARE £ FRBRBIE PO (A{BI). came about partially as a result of. .. &
AR R LR 7 LCFl 69 2 FALAERE,

QREHFANANEN - BHEXFALTROEEDE, AREEAZEEE I, That institute = 45 k&) 6
“ A A W50 F &7 potential problems for humanity % # # % Fl % i % ;2 wider range VS a narrow focus
B Z R . £ EEEARRALCFIREE T AIARA T ROAX L GM,

(R BRI H# % 45 Centre for Existential Risk #5222 & & 4k ¥ ¥ 2. Existential Risk(existential & 3%
“XTAXEAENSDEFDEH potential problems for humanity 8 % F A £ & 69 # £ ", # T D
@ € R EZ 4 . Centre for Existential Risk AR 2 £ FPAL A TR E B E N (BT EH KFE),
AT 69 LR B Rtk AR B A oL B R 5 — A F TTHLM, B 8308 2 LCFI,

Vi @ Al pioneer Margaret Boden, professor of | | Al &3 HE LMK FikdoftF 4k
cognitive science at the University of Sussex, praised the 0 A A . ﬁ“ﬁ‘#&‘ T EFHEMAEH
progress of such discussions. @ As recently as” 2009, she #, WA, E B R LA 2009 X
said, the topic wasn't taken seriously” . even among Al ; — & A v I *ﬁiﬂ.ﬁ_%, BP g £ AL AF
rescarchers. @Al is hugely exciting.” she said, “but it RAE PO, “ALIEFA4ARS "
has limitations. which present grave dangers given” B2 R R PR, R A A 2T L
uncritical® use. ” R e ERE i.ﬁ.&‘,\”

(Das recently as. .. #t4E R 2 A7 4 --ewer §  @agiven ['givan] prep. (EFEEIfHE . HE
(@ take sth seriously / #f 354 & Jr 4 § @uncritical [ an'keitikal | a. 7R An bt $) 89 L F Ao 5 5] 49

CERAW .

FSHBRNEAIERBEMS - HBE LCFI AR _EAIHIE B AL BB, EHEN E it REl
(%4 LCFI &3L),

ORAIEHHEZERET Al Wit @R (LCFI BB i KB B M ), praised... such discussions (such
discussions B 4§ _E & potential problems for humanity) £ FRA2 £ 4 LCFI 2, B A LCFIR AT 8 5 F
B AL R 6] 8 " 6 47 57 3%

QOAFRAHENME,

QmRE ALHE RSB R JLE BT AL KUBS (5) 80 #F 5% ok # A R X 65 (104 LCFI R T80 A1 R
FiE) SR EM) o As recently as 2009 32 # 3k ££ R A 2 37 ; the topic @ 4§ such discussions: even among Al
researchers 3% AT 7 AT KU 9] 2 69 2wk 3K BF R AL 69 AL A A JL aF 4 .
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QAREEN Al MR EEO L EM., & F % but BALF . £ RE Al 89 E X # & Chugely
exciting) . /5 # £ Al 69 % 4% £ it (limitations) . which A &) ¥4, ., given(given 4E 4~ 5| F £ HKE,. E AL
e B TR R R R e B R Ao A M4k A AlCuncritical use) , o049 R & E L (grave
dangers) .

[REMIKYF —F AR ERME RANEAFHEATL b o 2425 K5 Al LB AL LCF1 F R %
AL L6 S R AT R TG WF—LCFI MM T g —— AERRGE"ZE L],

WVl @ The academic community is not alone in warning *ﬂkﬁiﬁ-#**ﬁ%ﬂk‘m Al
about the potential dangers of Al as well as the potential ﬁﬂ*ﬁﬁ%&ﬂ-ﬁﬁ.&. AT
benefits. © @ A number of pioneers from the technology ﬁ“&kﬂﬁ%(.ﬁ-?i*ﬂﬁi%
industry. most faniously the entrepreneur” Elon Musk, have &iiﬁ&o %ﬁ'ﬁ,)&.&ﬁﬁﬂﬁﬂ’
also expressed their concerns about the damage that a super- A AL T AT A R P R 69 4R F R4
intelligent Al could do t0® humanity. [425 words] ?33'%#.

(Dentrepreneur [ ontropro'naiwr | n, £k %, 4] de 5§ @do damage to 41 F
CERAH .

ABEINEEHMERTAHbE AINEERIEATER,

DAIFEEXEHRNERFEENT Al ¥, The academic community 3§ £ 0 F & 3% 3 A7 1 5 574K
F 0% KB, warning about... &% Lo &84 Al ¢ # £ %", not alone in doing sth & 4 “Jf &
A RH e HMEFT G T LA AR £ ARk,

QalmEHFEFHREER Al WK, A number of pioneers from the technology. .. have also
expressed their concerns. .. & £ 4 The academic community is not alone in warning, #& # #3Jf &9 X A 42
Wz Bd L3k F 2% Al ; most famously. .. F]ERE P F 4 £ AWK FE « L A7 L ; the damage that a super-
intelligent Al could do to humanity 35 o Al i & 2.

[BEEREIALENTAATEXLE VA Ads not alone in.,.Balso... S #H (R ABT EF . BALK
T Rl A6 )4k &£ 35t “ #4T (the technology industry) "L ik T fo " F KR/ — £ A Btk A A (The
academic community) "4 ] 49 42 5E

mEmm -/
50. What do we learn about some entrepreneurs from the | 50, X TR T — & 4l K, RN AIE
technology industry? HLER?

A) They are much influenced by the academic community. | A) AT & 5 KR ah Hah .

B) They are most likely to benefit from Al development. | BMEAI A THA Al LR P&,

C) They share the same concerns about Al as academics. | O # F Al M5 AR A LA R A o524k,

D) They believe they can keep Al under human control. D) A ARAZ e AT 7T wh ik ALl 32 T A,

[(HAEEMIAMEEZHHER L L RHMASE L, M F X5 entreprencurs, technology industry &
EERK,

[SEERIC), KBt RAFRRAESRAAN AL 6 SR & 4 FHEAT L) — L IRAH
(Bl 2oL REE - SHADLLHRAFRAIOBEARRRET 2K, CHELE,

[HEBRFIRIA WREELHERA— L2 R FRARARHGREEH T LLETRLFRAR
et ML P HF AR T Hh, BARFERAIARSHB AT FRTERH LA AT, L
PHARAE, DEARELHIARLLELE AI A BEAREFALBHBEALARANFL B ELLE
Tkik AT RBLE A LI H”,

[(BERRIAMESIFENY, BEAARATALBERAH ARG LA . GARAHHEH LI A s
not alone in. .. Balso, .. (RN AMTEF.BELMTEAMHOF) ToEEFEN E"F LI (The academic

a7
ZiE e
FEEY, DEEE [Ewlh



community) " Fr“#+H R (the technology industry)” 45 # ) 2 4k ; F#4& warning about. . . AL . . expressed their
concerns about. ., Al .. T =& 2G> 4 & T3 AL 493=2 87,

Passage Two ZF R RVMEARAANEEZBEHEX

SR :NPRCE B 2 3t #6 % 42016, 11, 12 L ¥ For Startups Marketing To Seniors, A Novel Ideas
Move In With Them (¢ ##F A A E oG] 28 kL. A H T 25 M EFo B, FH.Brookdale
AR B MR A A G AR K LR R, BRYE . B ) A X5 M “Brookdale £ # A A .
WHEFR DD GNE KEF AR P =B AR BEMA L EH Sentab 4] 2 8 R EHF B
4 g1 3F 49 M3 (A &y “Sentab A SIANEAR F B ML RL> S S A AR EF X ~F) 2% — 7 PR 2t #k
HRBARA P FRME B> S FAEANE S S, RAEER D 50,

(A

I @ The market for products designed specifically” for EEAEN ST "E#—ﬁﬂﬂi
older adults could reach $ 30 billion by next year, and startups 300 10 % 7, 4 s An 4] 2 4] ‘t_-ﬂi"g
(G 4] 2> 3)) want in on the action. @What they sometimes lack Aeokd, ) fetksha
is feedback from the people who they hope will use their F”fﬁﬁ‘ﬂ-@ EREM, TA£8
products. @@ So Brookdale, the country’s largest owner of i&ﬂla‘:ﬁé{] ikﬁﬁ'iﬁ_ﬁ)\. Brookdale
— B4R (R 6] B ) i 3 — 2 o B ik
o 4] b FA A ADMEILK , BAk K B R AT
S N S YL

retirement  communitiess  has  been inviting a few select”

entrepreneurs” just to move in for a few days, show off their

products and hear what the residents have to say.

specifically [spa'sifikli] ad, 4% 3,5 13 ¢ @entrepreneur [ ontropra'na | n, 42k 5 4] b
@select [sa'lekt] a. ik ol Hit od gﬁ @senior ['sitnin] n, £ HF A, £ H(51H)

So Brookdale, the country’s largest owner of retirement communities, has been inviting a few select
entrepreneurs just to move in for a few days, show off their products and hear what the residents have to say.

| the country’s largest owner of retirement communities] Iﬁr a few days
[l i AR
Y Y
So Brookdale has been inviting a few select entrepreneurs just to move in, show off... and hear... say.
Wil LR i il ML

F—RSINEE: ZFE ARV 27 Z %\ Brookdale IR A K™ R K 1%,

OONHEER VUL ARELEE AT HFSB—HKE SARZBAARE,

OREHNNLAASBREE . ZERALTHA M, $ 30 billion by next year # oy B £ i # i¥ $£ 49 and 1§
VAR “An €] > 8] Fak 4 "6 R B3k W% A) I 00 A A 300 12 £ AT

ORIEUHMAFAFEBEE . BARBAR, £i5M 4 What they sometimes lack + $] i &) X_jd) 4& 4% 38
tH— A 3% 15 S AT S B B R s " 5D 8 startups want* A A8 Feee e K E LA L AT AR e e s I 4l
fUA B 2p L e eeee s T ]t 6 40 3] 7= S A B 09 2368 . = B B AE . the people who they hope will use their
products® i #§ &4 A WA = S g AT Rp ek E A",

QDASIHEXZLEH VLT FLER KB KK 2 7 Brookdale i§ 5 £ & S EREIE &9 P2
R, has been inviting vA L4 TR SEAT S RO A 6) L IRIA“ D0 4] 2 8] % ik ANAE R RAL R KRR AR X —
FHAGMAAFHYQACGRAY A A ARLE LAY, afew select &9 Brookdale it — 7 B % 8 AR A

48
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5 H Ao Az A Y 8 2l A B e ik 69 (45 & Brookdale &9 LR8I 23], #ARE X just to
move in. .. show off. .. and hear... & W 4§ and ## 69“ KB K575 L F 0% /£ hear. .. “FIAE P CGR AR
ey & LHLET LI 4 feedback from the people. .. #& 3L, ERFH4—F F" £ 5. largest % % Brookdale
MARE K M AT e Dy L B AR R AR,

51. What does the passage say about the startups? 51 XFHRILA,RLHTH4A?

A) They never lose time in upgrading products for seniors, | A) AT RIS £ FAFE FHFi @i et,

B) They want to have a share of the seniors’ goods market. | B) e LA X FA RN TH T 5 —4H %,

C) They invite seniors to their companies to try their products. | C) il i EF A e 3 4R &~ 30,

D) They try to profit from promoting digital products to seniors. | D) 441X B &) £ F A 4580 F F Bl dE4) |
[FHAHATEM] ABE S b A5 64 E T m AREMH T £ 429 startups 41 £ % — D@ & (startups

want, .. What they sometimes lack is...) .

[(MEER]IB), LHHIE . LEANBTHIME K, 4] 23 L2 AL K4 54 £ (want in on the
action) . # B E#

[HBRFIR] A 5QQa el na Lt EXE AN T H 5 AL, 42K 0 K 5 B 48 E 2 = 569 BAKY
Fire e R A X FAXN T R BHZAAE. CHOHGTHAERKER AT AR "EDAMALFAL
A EEERT, DREOAABMELFARLRTHSRE SO ALFARFT S AMERRIEE L
(show off E“FEF"ME BRI "L 4G M KB HLT F B AR, A HF 20" FEKL,

[REB] AMF¥ F 2 $E £k want in on the action 8972 #}, 2 454 £ F & L% 4F (44 Bh T 4549 1§
B EEFERF )M R AN, ¥ 4799 and/So A5 B A K 78 want/lack(“ e ViR 3R A GR R £ 4h 5k
&) &, What they sometimes lack is. . . (35 M 5 AP I B b 2 oo " i — 5T 3298 & ok B7 B 5L o R 0% 95 3L
T4 A 14 23] want in on the action FEAHBAERMNEZF N L TH ML (and B DY FH & H AR £
B) ./ Brookdale # i 3 X ik it 2 #1742 8] 49 /= & B4R % K (So i DD 4) 1] B R X B), AR 4 22 i s
"M BEERKXTHPA R, RE TACRESRRhHAEE AR EHBE (RS REEA—
J 2 Hu) ,Brookdale M) i 43X — & £ 4] b £ & AR $F i —38 L4 5,

‘t.SZ. Some entrepreneurs have been invited to Brookdale 52, 7 85 WA B = Brookdale .
0 —

A) have an interview with potential customers A) & M R R AT R F

B) conduct a survey of retirement communities B) atiB R4t K #4780 &

C) collect residents’ feedback on their products COHMCEEAE P 2 3 & ob oY RUER

D) show senior residents how to use IT products D&aEFEP ETwTER IT &8

[HEAEEAL] AH#4 F) Brookdale @ 3 4] d 5 - 8h F 4, #1383 F £ 4899 entrepreneurs #= Brookdale &
12 2 F — @ 4 (Brookdale. . . entreprencurs) .

[SiEER] C)o 45445 H ,Brookdale sl Y S A L FAME L F K, G4 F BT = % B oL 6
T PP S R, C B,

[HEBRFH] A & potential customers” i £ E" & & L F @ 4 the people who they hope will use their
products, Bp45“ £ HF A7 42 interview" £ 35 "5 &) £ show off. .. and hear. .. F &g A TR & H" 400,
H 5 TF LHF P Sentab 23] 4L K 45 230 F /5 EAEM vA SR F X RIS 8940E R A, B A58k #6938
EFREFACGTERGEM)ERAEFHE”, DB AT AR"HESN“ KRB E A H o £
FAERT, AR FRTEAACIT P,

(RGBE] AMERESH KL WM, SREBEATFHPGE X EEH, T KA invite to 5 RLIKFF
A NE M4 E AR to move in. .. show off. .. and hear. .. = A3 5] 15 35 30 33 BT #9 %, 69 033 R 2 &, iE 36 &

40
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Poand A @ EHRAMEHEZ E HEFSEE hear what, .. say" TR ZF/FERL" AL ML AT " BEREKRE
EMBTH EE—F 2L TEHEZ FRh" T EHAAA C,

I ®That's what brought Dayle Rodriguez, 28, all TR 28 A E Y - FREZHEMN
the way from England to the dining room of Brookdale FE AR E — 33 AT 4R Ao of) 48 R T N Fe 4 by
South Bay in Torrance, California. @ Rodriguez is the Brookdale 1B EF A RE, ¥4 2
community and marketing manager for a company called Ml EZ—F2H Sentab A FHARF
Sentab. 1@ The startup’s product. SentabTV. enables A2s2, X R4l e A6 SentabTV
older adults who may not be comfortable with computers S CAGEAR R BEOR AE TR A R R A
to access’ email, video chat and social media using just ARAL A 35 & AL AL Fw ik b2 3 3 AR MK b o

their televisions and a remote control”" AR FAe 37 P AR AR,

I “It’s nothing new, it’s nothing too complicated AT FARKELE, LRAR,
and it's natural because lots of people have TV remotes,” ARSAMA CNEILE,” T & LA M
says Rodriguez. Lk,

(Daccess [ 'ekses | v. A 8,35 P ; LT g @ cater to i#h Lo 89 F i 4 (53 M)
(Ziremote control i% 3% % §

The startup’s product, SentabTV, enables older adults who may not be comfortable with computers to access
email, video chat and social media using just their televisions and a remote control,

| SentabTV | who may not be comfortable with computers
[ fEih AETR A
Y
The startup’s product enables older adults to access email... media using just their televisions. .. control.
Eifi i i ik TR TR
cEEaw .

E-—FXEB LT HEE Sentab AT A RBIFIE R,

B ZEME Sentab NEARFRIEXWR,

E 5|t Sentab ANE AT BB R H ™M SentabTV F M H T 48,

M@ a7 _E"“Brookdale #iE ¥ 1l 22 7 A" 3| H 4 61" F {8 B % H — B 3 ¥ 11 36 3 B Brookdale B % 1t
E" HNMAFEREHSH " DAHREEHETE", all the way from... to... & @ £ B 3% ki, W4k
1F, £ Fr E35L9 Brookdale A M E KB AL AME 08 P iz E 2,

QANBAFAFAEZNZFER TR SentabTV—— 5| HBHMH R BEBHBARBIZEE. 4 A cnables sb
to do sth 31 8 & S5 AF Z ol b G R AT 2h ey H F A" RS54 AR AL AL R & 4 B ok B AT M BB 1ET, just
AL AR TR e A A B E O FAT R, may" THE, LF VIR B T SentabTV 3 # F 244
B EALH TH R R F %,

FZRABEONGIZEEBR Z S @B SentabTV A B . FEZESEEAER, nothing new.nothing
too complicated .natural # A (HAR F @ F L E B F L (FERFLAT AR MA)"EHNT L
AN HE. AR (BB AT RAR "L —EHARE, A SRERSEEN PR T HHH
o AT 6045 5. because. .. 3l 2t el B = A S A0 6 MAR AR R 3 5 S 0 5 60 AR iR 4 38 BE R AT
ARE S m Bk AR K,

-/
53. What do we know about SentabTV? 53. X F SentabTV, R 1M E+ 47
A) Ttis a TV program catering to the interest of the elderly. AVEA—AREGEFABH LAY E,

%E E%!E
SERE, IEETE Ew



B)iX & — 3R % A 8 B F A,
OBXE—HREAHAEFART MEANAY B

B) It is a digital TV which enjoys popularity among seniors.

O It is a TV specially designed for seniors to view programs.

) AL,
D) It is a communication system via TV instead of a | D)ik & — A #) A &40/ 4E & fg ok 47 36 45 09
computer. &,

[(WEEM] A¥M4 & SentabTV A F 5, €12 £ % =53 & (SentabTV, enables. .. ).

[MEERID), 424354 ,SentabTV LR 57 10 & B 69 3 5 A B b A0 Fo it 32 2 5k 4k 00 & & op 0 37
WA CFR AR, EP AL E M mIE LIRS A A A/BE,. %D ER,

[HEBR F4R] A 4 SentabTV 9 B “ &ML & " T A A LAFT A", L 4o £ FAXE", B P g
EFEAS B EIZE, GF R VL ERLIAREERRT K ER AR PR  Th, i PR AT REELEA
HEEMARTH, CH SentabTV 84 T H AL M & 43"F dy h Aoy A",

[JREBH] A% 214 #£ Sentab TV Sk fm Y, f LR ¥ A 2t Sentab TV e945 it B £ 4 F,
— RN EEGHECE L ARG A A E i Bl AR PO b IR AR
WAR)”, = BB RS LA ALY B i 435 Ak” Bl &, 8 2 L5 CU et s WA B”. D'y
A A MM EEE), = B P T R EHEER D,

2k 4 R 2 F % ERNE
Brookdale g % 4 K £ /T 2 3% it 45 i

IV @®But none of that is the topic of conversation in the

Brookdale dining room. @ Instead. Rodriguez solicits”

residents’ advice on what he should get on his cheeseburger
® Playing
cards was on the agenda”. as well as learning to play
mahjong (BR3H).

Ve Rodriguez says it's important that residents

and how he should spend the afternocon.

here don’t feel like he's selling them something. @1 ve had

more feedback in a passive approach,” he says. @ “Playing
pool. playing cards, having dinner. having lunch.” all work
better “than going through a survey of questions. E/@
When they get to know me and to trust me, knowing for

B, AR L FEEER, o
Bk R Bt 4, LR A AT
HETHu L, aFEm@f Ly
W A TR
FREBMK, L0 R T o) fE
PREAEGRNE R AD, “Kid
HREGFTXRAGRML 5,7,
“ATRIE WA LB AL PR R
RAIFLFILME AN F 2T HA A
BRZE, NI LLERRNE

AL L E S REFHY
BARER.”

sure I'm not selling them something—there’ll be more

honest feedback from them. ”
CRATERSEASH -
(Dsolicit [sa'lisit] v, & K 42K §  (@agenda [2'd3zendo] n. B § T FMA

BRSNS

N EBRNEFTEER (IR Sentab 227 ) WEFFREBRN AR S %,

FNBRNMAFTHEERFANE. TREBFSAE MBEREFEFANER,

OREH: SFERBETR 0B, Bu A LS L H Akt B Rad X —AREL DMkt~
Y ML LR AR L ARE AT T LR TR SR MERALRA, dining room ¥A 1 BT A
AP REAAE" AR TLL —ANTHENG) F St BAERTIFHS,

QOREH MBEMEFTEAIEMA, Instead KD 4 none(H & not. . . instead. . . 25 #), 3] t % R
# ;@8] how he should spend the afternoon 5 @ 4 Playing cards.learning to play mahjong # & * F]— % . #%
& RAHR"BE, solict"[EXJF R BK. CR"RAFRIBMAL AL BRI IRELEFEPHESE,
agenda" H ¥ THEFRA"X 2 EFEP U AT EEFTA,

FIREFHERNZERTRMEENTL - REEAEE NATMENESBHEES,

Oa (EES B )R- ERAEUHEATREREERBETR. it's important that 7] 8 ¥ & 244 MR T 49
Frdalfe ;B Ay AR BLA L A 69 AR AL (B R B LA B L 2R (don't feel like) . = b iR A5 B,
BH R RS ME R, F T TR,

M
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@-OfR (HZESI A AR . KREPEEREFTSHLPENRBERL, had more feedback . all work
better.there'll be more, .. feedback Ff 20 69& LB B AN E R B $ 7SI B A3 3% £ Je, passive 52 39
AAFF@EL T ARARF IR SAGREFENRE. PR ASEATERA TR . EETFATA
4 F Bt ;more,work betier BLAE45 i 8] 48 7 X AL T 5465 X ; When. . . there'll be.. . W 447 T i fr ik & £
o9 BB AT R IR FME AR A B R B A AR R AT AP 1 AW B AL B A RF R 6 L A

54. What does Rodriguez say is important in promoting products? | 54. ZEBREETL E FaNESE2 T4
A) Winning trust [rom prospective customers. A) IR L EAZ R

B)Y Knowing the likes and dislikes of c:uslnmu;;. B)THMmEEL, =~

C) Demonstrating their superiority on the spot. ORI R TEsmibd,

D) Responding promptly to customer feedback. D) & 8 @ g Bl % B4R .

[(AEM] AMEE FEATHRIR P& HIE) 925 4B A L Rodriguez 2 % 433 important & 1% £
§ 23 (D4 (Rodriguez says it's important that, .. ).

[HMEER]IA), S4B . FREIRMNAARLEPEFACERHREL", REHEFHZILHY
kg it AT R AN F F XA SRS RN T G A T il A R R A, AL
EKRESPHOEL, B s TRAMESIE,A EH,

[HERFRIB.CHREFRRE, R ZMAGLLHE, DR FR IR R ELEFAR"ES A
“wl B AR

[BEBRRIMEAAMMARATE RN REB(FPEA P AHAETE@-@ )R 44755 (D
AR AR BLY L AP F R RN EN T LA ETHA RILEF AP LR ACEALAB i TEE, A
BN T fuah it AR BT AT AEAFLERESEP EIFeM 4  Rike N EM AT A
ARG REKBESAASSROPTFEL MM EEEA A,

M O Rodriguez is just the seventh entrepreneur to yi&!##-ﬂs&hﬁ Brookdale #t
move into one of Brookdale's 1,100 senior living F 1100 ﬁ(%ﬁ*ﬂﬁ B#)EFEE
| communities. @ Other new products in the program have #&iaﬂ%«bﬁtﬂ g, FFHPHE
Cincluded a kind of full-body blow dryer’ and specially @ = B i &#‘&Q‘*&K%ﬂ&
designed clothing that allows people with disabilities 10 ?%ﬁﬁki‘iﬁﬁ\ﬁﬁ*ﬂignﬁ

dress and undress® themselves, JRE, g

(Dblow dryer 542 &, . ot J AL 5 @undress [an'dres] v, B3 (seeeee b)) RR
BRSO . 4

ENEBMIENE, T Brookdale EM A RN EEARERWER,

DA #hFE Brookdale FFF M B IFMA AT ANEURB R ERG"HESHR: L 1100 REFHESS
Heh, just the seventh VS 1,100 senior living communities 3238 i — 7& #h 69 ML8E X, JF AT E sh 3k Shf ) K,

QAMKEMANELATAHE RN =R LERRN.AKEA L FTIEMRE full-body blow dryer,
clothing that allows people with disabilities to dress and undress themselves 4% i &1 /= &b & 4 HFH4L (2 4p 4 7
4" 0 Aok AR IL T & 3 T i AT Fh RAL 69 B F B4R

[BEEEEBIEIAE A E R A "Brookdale ##47 €) 2 3] AL R B , A5 47 &5 ¥4 Sentab 4> 3]
o E 6 R ARSI A A L Sentab 28] A — AR ST L R EP SCFE R B 8 E T4 Sentab
AN E AR B, WG A EBrookdale ¥ B A EEF PR TG A RBE—H A",
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M ®Mary Lou Busch, 93, agreed to try the Sentab
system. @She tells Rodriguez that it might be good for
someone, but not {or her.

M @1 have the computer and FaceTime, which 1
talk with my family on,” she explains, @She also has an |
| iPad and a smartphone. “So I do pretty much everything .

I need to do. ™

93 F M « F o AR KA
Sentab # &, 464 ¥ 5 2 #3715 5
ARRTRA A 23R AL,

“H A B Ao Facelime, £ 8 5 MY
FABE,"RMB, WEH iPad T 47 e

A, PR AT AT A

OOk S

FEENBRKLUEARHAXERBRBBELPENRBRERL”, I EMNELPRBELTF LUEHA,

ELENBEmMYNTRRB - ACHAA L, agreed to try. .. tells... BT & 35 L& 5 @ 4 18 4w 8 5
JE NP (R &R )5 4 & 48 A E A ) . might be good for someone. . . not for her 4R 3L # = 5% 89 F 5 fir 1 .
ERISE S E S e BT - D

FNERADMAHNEE . EMEREFREABM, computer,FaceTime.iPad,smariphone ¥ 4 (5
Zf)Sentab A3 R EFARKASBAES HHIL R .12 1 do pretty much everything T need to do & 8 T L
FFRAL A0 45 R

[ERBERRRY A fL i s sk RO~ B "M AR AWM AL HACAERAMHER »RE” % FRE
REWRH T 12 EAEMUL E VARG F KT S B MEPHOEL" MRRBETAA L —AEH LA,

IX @ 7To be fuir. if Rodriguez had wanted feedback from
some more fechnophobic (E W4 K 45) seniors. he might
| have ended up" in the wrong Brookdale community. @ This

. one is located in the heart of Southern California’s aerospace”

corridor’, /@ Many residents have backgrounds in

engineering, business and academic circles.

X But Rodriguez says he's still learning something
important by moving into this Brookdale community;
| “People are more tech proficient” than we thought, ”

M And besides. where else would he learn to play

WO AEE, TR F T HNEN
—HEARRBREGEFATLER
B, AR AL T f AL T 44 % 49 Brookdale
HE, A GhE) R L% AL d oW AL
EMAILELRG PP, REE
PHRAIAR ARAFLBOHF,

R F LM R T, KRN
1E Brookdale 7 4k X #9 4k 4 f& 4716 5]
— X F CAMBEANAE LY &8
HA,”

mahjong? [ 451 words ] A it %ﬂ-%*éd‘f#ﬁ%?

(Dend up je 9% i A ; ks 4 T NS R I L
(D aerospace [ 'earavspers | n, MEME L, FALL &k i (Dproficient [ pro'fifont | a. # 4 &4 4% i 45
Deorridor [ 'korado: | n. (T 8 B £ 2 ] R R T8 @

BAZERBENTEEE UK\ Brookdale i B4R EE KK (MEF R Brookdale X & 3h
MEMEXY),

EFABE(FER) A EX“UHFEBEEL"EF “Brookdale( 8 ) HEL2EEAEE", 3 H“HiZHEXEA
MEFNB".

DRAEMARIEH S EERITTRENES T A, #8295 To be fair 8935 A e 4 . L LI W &9 A 4L
FERuE FARERMRAERRE R AR EEFEATRFE . AFL G XA RGP £&E R
. W& Al .. had wanted, .. might have ended up. .. % 8 7 ¥ & 24 07 ok Brookdale 8 24 K 2
TR RSB R " RLTHNHMH RO EFABEYAR,

QROAMHBE AR HEHERPAXSEMNEREmRBEA B, the heart of Southern California’s
aerospace corridor (aerospace corridor" i E M A L " A WA S i T L X E, L HHAFTELEE ) S
backgrounds in engineering. business and academic circles Z M4 AR AR . B AR T4 R BT HE L

ziz D
FIIES, 25 el



BX ARASMEFEPRSAAHABMATLEE R . AATREFSHEL S,

E+ . +—EBiHmiEH S EER (5 Sentab 27 ) ANELH K, EF 52 X5 E R H Brookdale
HRTEMEN,

FHRESIZFEERFZSHEHER . AEIZFALBR P EMHE AR, more tech-proficient than we
thought #% M 4 A — . — £ sb 4 21 & we thought £ 9 Sentab A3 st 2 FAMFAE T AR A (2R A K
) PR LB EMAERS L IR A I AL RTERANEFALEHARY; —# &2 F more
tech-proficient # 8] Brookdale & B # RAE FxrAH THAE ZIE . @5 Lk iEi K42 7 o) SRR,

FEHFE (And besides) FEERITHAEEN S — WK . ZLITHE, whereelse. .. AA P EAFZT
FREIBMAELFARFAITARE TR . ERGELHALS LT AR . FE T Brookdale i#
HAMARGNELFARETAEGAD EL RN KRBT ERGRN P A LEAFARAKET
—JeB R EFE,

AR -/
55. What do we learn about the seniors in the Brookdale | 55. X F Brookdale XM #HE M EEEA,EMN
community? IBER § /A
A) Most of them are interested in using the Sentab. Atk % HAHR A &4 A Sentab,
B) They are quite at ease with high-tech products, B)tb A s A F RiE N e,

C) They have much in common with seniors elsewhere, O filfe R T e X FAR R S LR Z 4,

D) Most of them enjoy a longer life than average people. | DMl P X S AN EBAFGF ],
[HEAEERL] R84 & b B8 Brookdale(d i )4t K # 45 7 6915 0L, £ 42 £ § JLE (seniors. . . in the

wrong Brookdale community. .. This one is... Many residents ... ),

[(EER]IB). FABOHH LIG . Fi& LM KB # Brookdale BBA R #h £ 4542 P F REMHE KR
(technophobic), @@ & itm#E . hF LR LE ThMREMAEER PR F AP REAIHER.H
F FARARG T, ER LNFEEHRER AHHRAZEA A, BEH,

[HERR TR A KR LEAG DB ¥ B TR E LK Sentab B & "EH AL BARL K S REFEPHA

EEA Sentab it 7. CHEQOD&“F 2 ZHIAAEM T Brookdale 4 4E K , X A FE[K covees "B 1 4 L 43X A
AL L RE L XTFRGEANLERA) M, DR CEAHI3 F &k ey 50w it A0 iE 4L R
XFEPHFETRERLFHKFE,

[$BHEB 2] A % Brookdale dy B ALK £ H 45 P oy ik i A 5 LB A B 3 B A5 08 o2 148 2 4199 5 3L
B Ak o) X F T EAMRF AT e 4R A B iE L E S, P 5 LR e technophobic® 3 K &7 (D &)
VS the heart of. .. aerospace corridor”# K 47w "(@ & )/ backgrounds in engineering. business and academic
circles" TERX HR . FARFR(@a)EM B AAEZC T MA R (RW#”E AENLE)”. BEOHE
MBEBATHRENDEEAOBRAMBR, RPAIA LA EF B LIRS M EH, BE .5 THTELHN
3+ (Brookdale fy i 4 X ) & F A 69 3 0" 2 44 K (more tech-proficient)” AL4348 T A M 25 %

Part IV Translation
RiE

Chinese idioms are a unique type of Chinese expression, most of which consist of four characters. Though

highly compact and structurally fixed, they usually can express profound meanings vividly. Chinese idioms are
mostly derived from ancient literature, and often linked with certain myths, stories or historical facts. The
precise meaning of an idiom can be difficult to understand without the knowledge of its origin. Therefore,
learning Chinese idioms helps people better understand traditional Chinese culture. Chinese idioms are widely
used in daily conversations and literary works. Proper use of Chinese idioms can make one’s words more

expressive and communication more effective,

o4




LAERNEFH—FMMENEREFRX, ASHENMNFER,

(38T 4 & 14k 4¥ 49 unique/special ; £ 35 % X a type of expression; #++++ 41 & be composed of/consist of/
comprise

(A FMBITIA D0 LB HA BB XS ORBE)” BFLEAH, THRABELNR, EHRALHE
Mo TRELTSEN KTHTOLRAEF RS, WG 6L E A EEME most of which(which 4% 4§
Chinese idioms) . “iLi& P 6 —Ffeeeees ik F X (B —#F i 6 & ik 5 X )7 T#$4F a type of Chinese expression.

2EMNBEESBERXEE, ERFEREERIERTANOEN.,

[iRIC# #& 1M % concise/compact/succinct; # X B & structurally fixed/a fixed structure; # %3 vividly:
K %) 694 3L profound/deep meanings

[AFMT]T 274574 W iL ¥ 237 E 8, T 44 ik ¥ i 4§ 7 though/although/even though/despire
that S 37 L 499 but/yet Tultbih, T #d, “A"RF“ZAENLE" XA HHINL L, KB EH
AR R B 58 " K AL A 5 & #F highly compact and structurally fised, 4 5T 4R 35 7 4 5 L& &
(HABRAAL EHEBABX AN A ABLEIONTEREAZREH, RIS HHRARE AR
A7 with A3 2 # (PP with a fixed structure) . VL Ak Z HL 8 E 5, 3 dr 22 ) b “ F ik ceeeee & LT 34
express/convey/deliver. . . meanings.,

IBEXRSHRETHESRAIEER BESELMIF EREFEEHFTEL,

[RIC#E & ] & & T originate from/be derived from;dg - A %# be linked with/be related to; 5 £ 4 (Ep
# %) historical fact

[(AFBHZEOASGARAFERB T S A ABE TR LSS FITEE, T and #
., WIETEAARRMNERARAGE AL 2 EFH R LSRR KBRS E T AT S
CTHE A JE H 8h  -T 4E 2 £ E£ 89, 4 B 3 &2 myth #= story.

SMBETHEENHRIBHHL, MREERERTS X,

[T HE & ] & origin/source; # 37 (89 ) precise/exact

[AFMAITF O SRR hoil " T AI A FEHIREMNE, A A i one doesn't know. .. 4%k 3
unless one knows. .. , AL 7T 4L 32 4 4 X 419 25 Hy, 40 iF4F without the knowledge of. ... /& ¥ 4 “/R M 12 g
seevee foennn fR AE AL P2 337 ST 4L 32 5 sth+ be difficult to understand 8 X,

5. b, E¥IMEFEHTFANEFHERDEERME,

[AC A& ]+ B 4% % 4L traditional Chinese culture

[AFR@RF]IO A AR TS L& B R LB, T4 B R X & 15 £ therefore/thus/hence. 6 F 4k
TR M. .. help sh do sth(--+- A TEARET SN . “FIRE"MEH LE, RIS 539 X learning
Chinese idioms,“ & 4F 022 ff -+ " 0 7 A 3% 4 better understand. . . & # $ % %4 have a better understanding
(of)....

6. RHEERESENXFEOMERTZHEH,

[ ##&] 8 ¥ 4% daily/everyday conversations; % 4] 4E literary works

[AIFRRF]E T &GO 7 2R AR F4E# 3D & X Chinese idioms are widely used.“ /& 8 % &% #o
A AE bR B AL 2 A KE n. ..,

T.REERARIBATUE—PANBESEARMN, THEEH,

[T A & 145 2 () properly/appropriately; (38 3 ) B &I A expressive; B 2 ellective

[AFMHFI B EEARE" AL H 25, 542 A 3 %39 % X Using Chinese idioms properly/
appropriately &% % 13 + & & £ i7" 4 #) Proper/ Appropriate use of Chinese idioms., “#— M A#5i& 2 # AL 4
WA ) ZREA M H 6 F FASF 5985, T A B A make stht+adj(fk £ F 4 & 2 4) 2 H, vl and # &
H % =4 make T H,

B  highly compact, highly concise very simple

HRAEE structurally fixed, formally fixed a regular form,a steady form
A RiE 64 AL ' the origin of an idiom,an idiom’s origin  where an idiom comes from

2z Iy
EIEESE, IDEET T



PR k6 £ A RF, 38 U T ik R 4097 /4% 93] + of + whom/which (547 78 48 A Ml whom, {545
which)” 3] 549 4F Fi 4 & & & A #] . ¥A“some. none, many, most, neither, either % 4538 (one, two % 4479 ,one/a

third, two thirds ¥ 4%, fifteen pereent/ 15U F B4 "R FH S BA, W RKMLEF — " miF e K % (i,
FE ) eerees T T — N ) AR (L)Y B — b 8) AR - (L) 7 #UE — 8 T iF4F most of which(which %45

Chinese idioms) 3| §-64 £ &M & , 48 5 F # 7] 4 and most of them. .. (them 4§ Chinese idioms) .
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