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Section I Use of English

Directions:

Read the following text. Choose the best word(s) for each numbered blank and mark
A, B, C or D on the ANSWER SHEET. (10 points)

In Cambodia, the choice of a spouse is a complex one for the young male. It may

involve not only his parents and his friends, 1 those of the young woman,
but also a matchmaker. A young man can __ 2 a likely spouse on his own and
then ask his parents to 3 the marriage negotiations, or the young man’s

parents may make the choice of a spouse, giving the child little to say in the
selection. __ 4 , a girl may veto the spouse her parents have chosen. 5 a
spouse has been selected, each family investigates the other to make sure its child is
marrying __ 6 a good family.

The traditional wedding is a long and colorful affair. Formerly it lasted
three days, _ 7 by the 1980s it more commonly lasted a day and a half. Buddhist
priests offer a short sermon and__8  prayers of blessing. Parts of the ceremony
involve ritual hair cutting, 9 cotton threads soaked in holy water around
the bride’s and groom’s wrists, and 10  a candle around a circle of happily
married and respected couples to bless the 11 . Newlyweds traditionally move
in with the wife’s parentsand may _ 12~ with themuptoayear, 13 they

can build a new house nearby.

Divorce is legal and easy to 14, but not common. Divorced persons are
15  with some disapproval. Each spouse retains 16 property he or she
17 into the marriage, and jointly-acquired property is 18 equally.

Divorced persons may remarry, but a gender prejudice_ 19 up: The divorced
male doesn’t have a waiting period before he can remarry 20 the woman

must wait ten months.




1. [A] as well as
2. [A] adapt to
3. [A] renew
4.[A] In theory
5. [A] Although
6. [A] within
7. [A] since
8. [A] test
9. [A] folding
10. [A] passing
11. [A] association
12. [A] grow
13. [A] whereas
14. [A] follow
15. [A] isolated
16. [A] whatever
17. [A] changed
18. [A] withdrawn
19. [A] clears
20. [A] while

Part A

Directions:

[B] by way of
[B] provide for
[B] close

[B] In time
[B] Lest

[B] into

[B] or

[B] recite

[B] piling

[B] lighting
[B] meeting
[B] part

[B] until

[B] obtain

[B] persuaded
[B] however
[B] brought
[B] invested
[B] shows

[B] once

Section II Reading Comprehension

[C] on behalf of
[C] compete with
[C] arrange

[C] Above all
[C] After

[C] from

[C] so

[C] copy

[C] wrapping
[C] hiding

[C] collection
[C]live

[C] for

[C] challenge
[C] viewed

[C] whenever
[C] shaped

[C] donated

[C] warms

[C] so that

[D] with regard to
[D] decide on
[D] postpone
[D] For example
[D] Unless

[D] through

[D] but

[D] create

[D] tying

[D] serving

[D] union

[D] deal

[D]if

[D] avoid

[D] exposed

[D] wherever
[D] pushed

[D] divided

[D] breaks

[D] in that

Read the following four texts. Answer the questions below each text by choosing A,

B, C or D. Mark your answers on the ANSWER SHEET. (40 points)




Text 1

France, which prides itself as the global innovator of fashion, has decided its
fashion industry has lost an absolute right to define physical beauty for women. Its
lawmakers gave preliminary approval last week to a law that would make it a crime
to employ ultra-thin models on runways. The parliament also agreed to ban websites
that “incite excessive thinness” by promoting extreme dieting.

Such measures have a couple of uplifting motives. They suggest beauty
should not be defined by looks that end up impinging on health. That’s a start. And
the ban on ultra-thin models seems to go beyond protecting models from starving
themselves to death — as some have done. It tells the fashion industry that it must
take responsibility for the signal it sends women, especially teenage girls, about the
social tape-measure they must use to determine their individual worth.

The bans, if fully enforced, would suggest to women (and many men) that
they should not let others be arbiters of their beauty. And perhaps faintly, they hint
that people should look to intangible qualities like character and intellect rather
than dieting their way to size zero or wasp-waist physiques.

The French measures, however, rely too much on severe punishment to
change a culture that still regards beauty as skin-deep — and bone-showing. Under
the law, using a fashion model that does not meet a government-defined index of
body mass could result in a $85,000 fine and six months in prison.

The fashion industry knows it has an inherent problem in focusing on material
adornment and idealized body types. In Denmark, the United States, and a few
other countries, it is trying to set voluntary standards for models and fashion images
that rely more on peer pressure for enforcement.

In contrast to France’s actions, Denmaik’s fashion industry agreed last month
on rules and sanctions regarding the age, health, and other characteristics of models.
The newly revised Danish Fashion Ethical Charter clearly states: “We are aware of
and take responsibility for the impact the fashion industry has on body ideals,
especially on young people.” The charter’s main tool of enforcement is to deny
access for designers and modeling agencies to Copenhagen Fashion Week (CFW),
which is run by the Danish Fashion Institute. But in general it relies on a name-and-
shame method of compliance.

Relying on ethical persuasion rather than law to address the misuse of body
ideals may be the best step. Even better would be to help elevate notions of beauty
beyond the material standards of a particular industry.




21.

22.

23.

24.

25.

According to the first paragraph, what would happen in France?
[A] Physical beauty would be redefined.
[B] New runways would be constructed.
[C] Websites about dieting would thrive.
[D] The fashion industry would decline.

The phrase “impinging on” (Line 2, Para. 2) is closest in meaning to
[A] indicating the state of.

[B] heightening the value of.

[C] losing faith in.

[D] doing harm to.

Which of the following is true of the fashion industry?
[A] The French measures have already failed.

[B] Its inherent problems are getting worse.

[C] Models are no longer under peer pressure.

[D] New standards are being set in Denmark.

A designer is most likely to be rejected by CFW for
[A] pursuing perfect physical conditions.

[B] caring too much about models’ character.

[C] showing little concern for health factors.

[D] setting a high age threshold for models.

Which of the following may be the best title of the text?
[A] The Great Threats to the Fashion Industry

[B] Just Another Round of Struggle for Beauty

[C] A Dilemma for the Starving Models in France

[D] A Challenge to the Fashion Industry’s Body Ideals




Text 2

For the first time in history more people live in towns than in the country. In
Britain this has had a curious result.While polls show Britons rate “the countryside”
alongside the royal family, Shakespeare and the National Health Service (NHS) as
what makes them proudest of their country, this has limited political support.

A century ago Octavia Hill launched the National Trust not to rescue stylish
houses but to save “the beauty of natural places for everyone forever.” It was
specifically to provide city dwellers with spaces for leisure where they could
experience “a refreshing air.” Hill’s pressure later led to the creation of national
parks and green belts. They don’t make countryside any more, and every year
concrete consumes more of it. It needs constant guardianship.

At the next election none of the big parties seem likely to endorse this
sentiment. The Conservatives’ planning reform explicitly gives rural development
priority over comservation, even authorising “off-plan” building where local
people might object. The concept of sustainable development has been defined as
profitable. Labour likewise wants to discontinue local planning where councils
oppose development. The Liberal Democrats are silent. Only Ukip, sensing its
chance, has sided with those pleading for a more considered approach to using
green land. Its Campaign to Protect Rural England struck terror into many local
Conservative parties.

The sensible place to build new houses, factories and offices is where
people are, in cities and towns where infrastructure is in place. The London agents
Stirling Ackroyd recently identified enough sites for half a million houses in the
London area alone, with no intrusion on green belt. What is true of London is even
truer of the provinces.

The idea that “housing crisis” equals “concreted meadows” is pure lobby talk.
The issue is not the need for more houses but, as always, where to put them. Under
lobby pressure, George Osborne favours rural new-build against urban renovation
and renewal. He favours out-of-town shopping sites against high streets. This is
not a free market but a biased one. Rural towns and villages have grown and will
always grow. They do so best where building sticks to their edges and respects
their character. We do not ruin urban conservation areas. Why ruin rural ones?

Development should be planned, not let rip. After the Netherlands, Britain is
Europe’s most crowded country. Half a century of town and country planning has
enabled it to retain an enviable rural coherence, while still permitting low-density
urban living. There is no doubt of the alternative — the corrupted landscapes of
southern Portugal, Spain or Ireland. Avoiding this rather than promoting it should
unite the left and right of the political spectrum.




26.

27.

28.

26

30.

Britain’s public sentiment about the countryside
[A] is not well reflected in politics.

[B] is fully backed by the royal family.

[C] didn’t start till the Shakespearean age.

[D] has brought much benefit to the NHS.

According to Paragraph 2, the achievements of the National Trust are now being
[A] largely overshadowed.

[B] properly protected.

[C] effectively reinforced.

[D] gradually destroyed.

Which of the following can be inferred from Paragraph 3?
[A] Labour is under attack for opposing development.

[B] The Conservatives may abandon “off-plan” building.
[C] Ukip may gain from its support for rural conservation.
[D] The Liberal Democrats are losing political influence.

The author holds that George Osborne’s preference
[A] shows his disregard for the character of rural areas.
[B] stresses the necessity of easing the housing crisis.
[C] highlights his firm stand against lobby pressure.

[D] reveals a strong prejudice against urban areas.

In the last paragraph, the author shows his appreciation of
[A] the size of population in Britain.

[B] the enviable urban lifestyle in Britain.

[C] the town-and-country planning in Britain.

[D] the political life in today’s Britain.




Text 3

b

“There is one and only one social responsibility of business,” wrote Milton
Friedman, a Nobel prize-winning economist, “That is, to use its resources and
engage in acfivities designed to increase its profits.” But even if you accept
Friedman’s premise and regard corporate social responsibility (CSR) policies as a
waste of shareholders’ money, things may not be absolutely clear-cut. New research
suggests that CSR may create monetary value for companies — at least when they
are prosecuted for corruption.

The largest firms in America and Britain together spend more than $15 billion
a year on CSR, according to an estimate by EPG, a consulting firm. This could
add value to their businesses in three ways. First, consumers may take CSR
spending as a “signal” that a company’s products are of high quality. Second,
customers may be willing to buy a company’s products as an indirect way to
donate to the good causes it helps. And third, through a more diffuse “halo effect,”
whereby its good deeds earn it greater consideration from consumers and others.

Previous studies on CSR have had trouble differentiating these effects because
consumers can be affected by all three. A recent study attempts to separate them
by looking at bribery prosecutions under America’s Foreign Corrupt Practices Act
(FCPA). It argues that since prosecutors do not consume a company’s products as part
of their investigations, they could be influenced only by the halo effect.

The study found that, among prosecuted firms, those with the most
comprehensive CSR programmes tended to get more lenient penalties. Their
analysis ruled out the possibility that it was firms’ political influence, rather than
their CSR stand, that accounted for the leniency: Companies that contributed more
to political campaigns did not receive lower fines.

In all, the study concludes that whereas prosecutors should only evaluate a
case based on its merits, they do seem to be influenced by a company’s record in
CSR. “We estimate that either eliminating a substantial labour-rights concern,
such as child labour, or increasing corporate giving by about 20% results in fines
that generally are 40% lower than the typical punishment for bribing foreign
officials,” says one researcher.

Researchers admit that their study does not answer the question of how much
businesses ought to spend on CSR. Nor does it reveal how much companies are
banking on the halo effect, rather than the other possible benefits, when they
decide their do-gooding policies. But at least they have demonstrated that when
companies get into trouble with the law, evidence of good character can win them
a less costly punishment.




31. The author views Milton Friedman’s statement about CSR with
[A] tolerance.
[B] skepticism.
[C] approval.
[D] uncertainty.

32. According to Paragraph 2, CSR helps a company by
[A] guarding it against malpractices.
[B] protecting it from being defamed.
[C] winning trust from consumers.

[D] raising the quality of its products.

33. The expression “more lenient” (Para.4) is closest in meaning to
[A] less controversial.
[B] more effective.
[C] more lasting.

[D] less severe.

34. When prosecutors evaluate a case, a company’s CSR record
[A] has an impact on their decision.
[B] comes across as reliable evidence.
[C] increases the chance of being penalized.

[D] constitutes part of the investigation.

35. Which of the following is true of CSR, according to the last paragraph?
[A] Its negative effects on businesses are often overlooked.
[B] The necessary amount of companies’ spending on it isunknown.
[C] Companies’ financial capacity for it has been overestimated.
[D] It has brought much benefit to the banking industry.




Text 4

There will eventually come a day when The New York Times ceases to publish
stories on newsprint. Exactly when that day will be is a matter of debate. “Sometime
in the future,” the paper’s publisher said back in 2010.

Nostalgia for ink on paper and the rustle of pages aside, there’s plenty of
incentive to ditch print. The infrastructure required to make a physical
newspaper— printing presses, delivery trucks — isn’t just expensive; it’s excessive at a
time when online-only competitors don’t have the same set of financial constraints.
Readers are migrating away from print anyway. And though print ad sales still dwarf
their online and mobile counterparts, revenue from print is still declining.

Overhead may be high and circulation lower, but rushing to eliminate its print
edition would be a mistake, says BuzzFeed CEO Jonah Peretti.

Peretti says the 7imes shouldn’t waste time getting out of the print business, but
only if they go about doing it the right way. “Figuring out a way to accelerate that
transition would make sense for them,” he said, “but if you discontinue it, you’re
going to have your most loyal customers really upset with you.”

Sometimes that’s worth making a change anyway. Peretti gives the example
of Netflix discontinuing its DVD-mailing service to focus on streaming. “It was
seen as a blunder,” he said. The move turned out to be foresighted. And if Peretti
were in charge at the Times? “I wouldn’t pick a year to end print,” he said. “I
would raise prices and make it into more of a legacy product.”

The most loyal customers would still get the product they favor, the idea goes,
and they’d feel like they were helping sustain the quality of something they
believe in. “So if you’re overpaying for print, you could feel like you were helping,”
Peretti said. “Then increase it at a higher rate each year and essentially try to
generate additional revenue.” In other words, if you’re going to make a print product,
make it for the people who are already obsessed with it. Which may be what the
Times is doing already. Getting the print edition seven days a week costs nearly $500
a year — more than twice as much as a digital-only subscription.

“It’s a really hard thing to do and it’s a tremendous luxury that BuzzFeed doesn’t
have a legacy business,” Peretti remarked. “But we’re going to have questions like
that where we have things we’re doing that don’t make sense when the market
changes and the world changes. In those situations, it’s better to be more aggressive
than less aggressive.”




36. The New York Times is considering ending its print edition partly due to
[A] the high cost of operation.
[B] the increasing online ad sales.
[C] the pressure from its investors.
[D] the complaints from its readers.

37. Peretti suggests that, in face of the present situation, the Times should
[A] end the print edition for good.
[B] make strategic adjustments.
[C] seek new sources of readership.

[D] aim for efficient management.

38. It can be inferred from Paragraphs 5 and 6 that a “legacy product”
[A] helps restore the glory of former times.
[B] is meant for the most loyal customers.
[C] will have the cost of printing reduced.
[D] expands the popularity of the paper.

39. Peretti believes that, in a changing world,
[A] traditional luxuries can stay unaffected.
[B] cautiousness facilitates problem-solving.
[C] aggressiveness better meets challenges.

[D] legacy businesses are becoming outdated.

40. Which of the following would be the best title of the text?
[A] Shift to Online Newspapers All at Once
[B] Make Your Print Newspaper a Luxury Good
[C] Keep Your Newspapers Forever in Fashion
[D] Cherish the Newspaper Still in Your Hand

-10 -




Part B

Directions:

Read the following text and answer the questions by choosing the most suitable
subheading from the list A-G for each of the numbered paragraphs (41-45). There are
two extra subheadings. Mark your answers on the ANSWER SHEET. (10 points)

[A] Create a new image of yourself
[B] Have confidence in yourself
[C] Decide if the time is right

[D] Understand the context

[E] Work with professionals

[F] Know your goals

[G] Make it efficient

No matter how formal or informal the work environment, the way you present
yourself has an impact. This is especially true in first impressions. According to
research from Princeton University, people assess your competence, trustworthiness,
and likeability in just a tenth of a second, solely based on the way you look.

The difference between today’s workplace and the “dress for success” era is
that the range of options is so much broader. Norms have evolved and fragmented.
In some settings, red sneakers or dress T-shirts can convey status; in others not so
much. Plus, whatever image we present is magnified by social-media services like
LinkedIn. Chances are, your headshots are seen much more often now than a
decade or two ago. Millennials, it seems, face the paradox of being the least
formal generation yet the most conscious of style and personal branding. It can be
confusing.

So how do we navigate this? How do we know when to invest in an upgrade?
And what’s the best way to pull off one that enhances our goals? Here are some tips:

41.

As an executive coach, I’ve seen image upgrades be particularly helpful during
transitions — when looking for a new job, stepping into a new or more public role,
or changing work environments. If you’re in a period of change or just feeling stuck
and in a rut, now may be a good time. If you’re not sure, ask for honest feedback
from trusted friends, colleagues and professionals. Look for cues about how others

perceive you. Maybe there’s no need for an upgrade and that’s OK.

-11 -




42.

Get clear on what impact you’re hoping to have. Are you looking to refresh your
image or pivot it? For one person, the goal may be to be taken more seriously and
enhance their professional image. For another, it may be to be perceived as more
approachable, or more modern and stylish. For someone moving from finance to
advertising, maybe they want to look more “SoHo.” (It’s OK to use characterizations
like that.)

43.

Look at your work environment like an anthropologist. What are the norms of
your environment? What conveys status? Who are your most important audiences?
How do the people you respect and look up to present themselves? The better you

understand the cultural context, the more control you can have over your impact.

44.

Enlist the support of professionals and share with them your goals and context.
Hire a personal stylist, or use the free styling service of a store like J.Crew. Try a
hair stylist instead of a barber. Work with a professional photographer instead of

your spouse or friend. It’s not as expensive as you might think.

45.

The point of a style upgrade isn’t to become more vain or to spend more time
fussing over what to wear. Instead, use it as an opportunity to reduce decision fatigue.
Pick a standard work uniform or a few go-to options. Buy all your clothes at once

with a stylist instead of shopping alone, one article of clothing at a time.

- s
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Part C

Directions:

Read the following text carefully and then translate the underlined segments into
Chinese. Your translation should be written neatly on the ANSWER SHEET. (10
points)

Mental health is our birthright. (46) We don’t have to learn how to be
mentally healthy: it is built into us in the same way that our bodies know how to

heal a cut or mend a broken bone. Mental health can’t be learned, only reawakened.
It is like the immune system of the body, which under stress or through lack of
nutrition or exercise can be weakened, but which never leaves us. When we don’t
understand the value of mental health and we don’t know how to gain access to it,
mental health will remain hidden from us. (47) Our mental health doesn’t really go
anywhere; like the sun behind a cloud, it can be temporarily hidden from view, but it
is fully capable of being restored in an instant.

Mental health is the seed that contains self-esteem — confidence in ourselves
and an ability to trust in our common sense. It allows us to have perspective on
our lives — the ability to not take ourselves too seriously, to laugh at ourselves, to
see the bigger picture, and to see that things will work out. It’s a form of innate or
unlearned optimism. (48) Mental health allows us to view others with sympathy if
they are having troubles, with kindness if they are in pain, and with unconditional
love no matter who they are. Mental health is the source of creativity for solving

problems, resolving conflict, making our surroundings more beautiful, managing our
home life, or coming up with a creative business idea or invention to make our lives
easier. It gives us patience for ourselves and toward others as well as patience
while driving, catching a fish, working on our car, or raising a child. It allows us to
see the beauty that surrounds us each moment in nature, in culture, in the flow of our
daily lives.

(49) Although mental health is the cure-all for living our lives, it is perfectly
ordinary as you will see that it has been there to direct you through all your
difficult decisions. It has been available even in the most mundane of life situations
to show you right from wrong, good from bad, friend from foe. Mental health has
commonly been called conscience, instinct, wisdom, common sense, or the inner
voice. We think of it simply as a healthy and helpful flow of intelligent thought. (50)
As you will come to see, knowing that mental health is always available and
knowing to trust it allow us to slow down to the moment and live life happily.

- 13 -




Section III  Writing

Part A
51. Directions:

Suppose you are a librarian in your university. Write a notice of about 100 words,
providing the newly-enrolled international students with relevant information about
the library.

You should write neatly on the ANSWER SHEET.

Do not sign your own name at the end of the notice. Use “Li Ming” instead.

Do not write the address. (10 points)

Part B
52. Directions:

Write an essay of 160-200 words based on the following pictures. In your
essay, you should
1) describe the pictures briefly,
2) interpret the meaning, and
3) give your comments.
You should write neatly on the ANSWER SHEET. (20 points)

HoF.
A ARG E T

SHRRER, A~
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5 R B O AL Z RSO AR AR .

4. [A] In theory #it I [B] In time MW ;d 5 & T
[C] Above all B 2 [D] For example | H

[ZRREK] AREEXER,

LR R B ] 2 i L SCOATTR M 4 47 5 58 W 00 S B8 D R 306 P 1 0, IR 4 A e OB HE X 73X — B 4%
WREABALETMN, SHAMEN, LIRS IR B . P ][] S B 1) X b Ok
R I FI KR B EBA R EA VS VA B oA S B e BB & H A, [A] In theory R
“HEFAEHIE b S AH B E BL AT BB 2o A 7 3R A AL £ R AL B Dy L 5 1) I A Y T BE R R REAE B
WS BUSE AP B AT REMEAR /N 1R 5 b A 3 ] 2R B 2007 X A B T e 5 ) I 0 Bk AR B R B AL, R
B SCEE AL I 05 R B R RE A L AT S R

Lo T AEBR 1 [ B2 7R A% Y S 8 45 5 a0 R o 403 7, 249 38 9] ] 22 48 L (5 g 4% 75 B A0 B O L
FEROWE 5 LSRR 5B PR AR R P 0 T RS AE TR I R 5C R [CI9R B Id N A P o B B R Y

— BRSSO [R] R G e R ASAE AR X 0k im0 [ DR B R AR R
BERBEAN T |- SCA- 8 55 A Ju (1% 1 0 46 Bk R G v A B IE S 2R
5. [A] Although 4 ; A+t [B] Lest PLA ; MERL
[C] After fE=-++- =i [D] Unless B&E
[ZRRE] ETXELE,
[REEE] SR, MOk E , S0 FEE A E R A, i a5 #6455 LK 3h iR B 25

H32 ¥ has been selected—investigates W %l , §ij J5 Wi A AT M B FIEMEE LR ML EZ 5, R
FEFF IR M A R EE 5, [C] After £ X — TR 4
[SETHERR ] [ATE % 2L 8 vl XAk 25 4 A L 3608 O R I ARE X E S T £

2z IR
TR, IDEET ENT

(§N]



A 5 AR TE A B 22 08 AE 5 WUTT T 0 R A 5 E 15 S O DR 22 A i IR Ak 2P s A 2 4 5 [ B AR H AY
5 s 8 77 b G s AN A B R AR B I s O T be afraid/anxious S5 4% AR Z J5 5| 7= A R A Y B AL
[DIFR&M . 5IH E MR BB RS R ERRE LM ME— F {4, 588 2 B 2" X7 5K B2 JT iR I8 & K
FEH FRORTHE LG/ BRARTC S C 280k 8 BT KIE T il A R IE R R A28 .

6. [A] within £+ Z W [B] into A, F] - - il
[C] from py-eeee: [D] through % it s 283k ; B 5 42 4

[(ZRRE] BEEER,

[ il 7818 B ] 25 # A) 38 H DU R A B VR A FREE 5 5 19 H 19 (to make sure) : B PRALAT A £ F 1K (B
AN REE. KIS marry H8CE FRFE IR B its child 5 a good family Y2 & , H 1B R A
CEEIR AN AN TS B RBE T W] S50 2 — T b A O RE T I AR, I R (B
into A 5 marry A4 B [ G2 #5 B , 2R 38 o 6 WA g 8 A CRC A T T 0 20 B2 s AL 14 7, 7 A U

[(EHER] AR —ME LA TFFEYHBIRE E— T TRENEB RANENRES B
RENTES A TN T RERT "B A L%, 5ECHE; [CITIRETFaEANZR A
PR F LSBTk A AR F7 kK& S 4 4 from BEILA 24, W 25 4% A IE 6 R R B4 to
make sure its child is marrying a spouse from a good family, ifij it L 25 4% K a good family, 3 & K4t 1A a
spouse; [ D3 /R %8 [0] A9« 28l "al il £ R LB S VA E,

(Dspouse [spavz] n. HfH % @ matchmaker [ 'meet/imeika] n. I A
@complex [ 'kompleks] a. 241 j  @negotiation [nigoofi'erfon] n. ¥H , P

A young man can decide on a likely spouse on his own and then ask his parents to arrange the marriage

negotiations, or the young man’s parents may make the choice of a spouse, giving the child little to say in the

selection.
EaYI5: - A young man can decide on a likely spouse on his own and then

Fi& HEL ik NI W]

ask his parents to arrange the marriage negotiations,
WHik2
_ or the young man’s parents may make the choice of  a spouse,
SEET] FiE HE FEif
giving the child little to say in the selection.
FEBEIRE

ThEEERE cor WA 50 040, LB I M E N AP R0 738, 43/) 2 ¥ giving the child little to
say in the selection £ FCIRTE B M4 4] 2 B A10E N 2.

HENERBENE LFEERE. OFFFIIIL WL, BRIV RS FHEMENE HRE, O—

O PERM A AR EI 2L, Q) NI LA G717 M AR Z8 Z 4b . FF 5138 3 258 not

only. .. but also 5 as well as —# B s = (B I EK L FEL IO BERK., Q@M NEMEF

FERAE A, QWA AP EEFRMEOPMET . — FRE FREhERME, BEHERLEE%

HedEsg; — AR M ERE . T ILFRAFT. NRRENXR, BYHA A FEER(E 2285 F 2 HEw,

HAFEBULT RZ i e B R B MRy E i, @aaFA ST it g & T
3

e ERE
EiE i

SR, IDEEE E



SCHE R B BC B B A B U AL, B R E S BR B AR R o ek A IS I Y A iZ . In theory. .. may
veto. .. FF B @ 4] giving the child little to say in the selection, 7% 8 Z W W ELIE R X HZ ., O
MFEF A A E U E 2224k, each family B 5B L W7 REEX T L B M F % HEH, to make
sure. .. 5| W7 FRBE T 5L A 0 B 0 80X T R E NI AR .

H 0 The tradltlondl wedding is a long and colorful | DA G AL 2 — 4 20 % B LA
affair®. @ Formerly it lasted three days, 7 by the Aok ., QAN BALEE =R B
1980s it more commonly lasted a day and a hall. & 5 T 20 #4080 £ 4%, K%L%E%@?_fi
Buddhist priests offer a short sermon® and 8  prayers” X, @AM LA 5 E N EHABE
of blessing®. @ Parts of the ceremony involve ritual hair Pk, @ AL L0 R A B A AL
cutting, 9  cotton threads® soaked” in holy water KA Bk P i i i G A G AT
around the bride’s and groom’s wrists, and 10 & Sy AREF L, A — Qi&ﬁ%ﬂﬁ’:
candle around a circle of happily married and respected A BB P A R R v LS X A O
couples to bless the 11 . @ Newlyweds traditionally 1 @ﬁ‘rﬁﬁ'f?%,}fr—ﬁ‘iﬁﬂﬁiﬂ:%% %E

move in with the wife’s parents and may 12 with them B, Tl —REGE S — %, 853
up to a year, 13  they can build a new house nearby. o A] B8 15 W 38 2k i 3 2

- mEEg . o/
7. [A] since G M +eeee PASE s KR, T [B] or 8 ; A%, 75 0
[C] so H ik, LA [D] but {H &

[ZRIBE] ARENEE,

(AR ] =iaded, DRt mislieg =X, BT 20 4 80 FRMEALFF LR I i) g — K
2 formerly VS by the 1980s #l lasted three days VS lasted a day and a half JF & B0 A [&] B4R 1§ 4L
5 2 F ) (49 X5 LY, T A U 7 ) SRy 930 ), B[] Dl X R BT K & LD but fFESCE.

(AR ] [AIRA RIS R E ,[CIRE R, &5 S 050 3 R KR (FE/— WA, kI
B K Z& (G3) — 4340, ELIR SCE A9 7 sf 18] @I 3] , B () 3% 48 5 0 0 5 25 % JE P9 285t O O 25 A T P9 8 1Y AL
BAE R HEBR ML I, [BIER R 9 B £ 3¢ R L R 1 10 B D5 PR {0 50 SO O oI 2 7 00 BT S AL WD RE = FF
S REE —RE/EIL T BB SRS = K, B M R 82— K27, 1 2 U6 W1 A [ B 58 4% AL 57 2 i 6] f) 4<
B HCHEBR

8. [A] test Ml ; BRI EE [B] recite i » ¥ i
[C] copy #5 ;{5 i [D] create I 4E

[EREE] ARIEX RN,

[ B ] =&adE it BT A E, R E VLG . M2 A& AT and ATHERD,
prayers of blessing 5 “#E47 & % 19 45 1 (offer a short Sermon)”lEX}JFﬁ'J fﬁJi%xT!@%Li%%ﬂWﬂl]ﬁﬁﬂ
11 2% B, [B] recite 5 prayers of blessing # Bt » B 4 “ W4 I 450 #5 18] 7, B #5 Bc & 22, SCRE T 4L 05 4L 1Y
TEARL AR

[EEmaEm ] [ATRE ML B4R 5 prayers of blessing # FL A X, ([HH G H — MR L IWMEE",
EMEALIAL E R EHITEE N R A B RSH W, MABTHEE, H test F/n I E B 2 438, A T oAb ia]
HEARFE;[CIEBR Y B Z R, “BE G AR A E G IS AL a9 0K, 25 B 0 18 7 2Z 5, ) 05 1 WL 45 37) 7
B . Rt ™ i M R E 2 5 IS AL A AT 5 4% BRI, B0 TR — AR R 2 E 1A L B E R Y FE IR AL A K
24310 52 R AT, BT AE IR AL B AT Q4 , R B[ DIt R AR A S0

9. [A] folding #7%& , X i [B] piling HEjik [C] wrapping 3, 2 [D] tying &,
[ZRRE] shiR ¥,
4
iz

SR, IDEEE Ew



[f# R0 B B ] 25 4% J5 2¢ 8817 cotton threads. . . around sb’s wrists (4 £ BN F i) R
A ) FEAEA S N AR R AE /90 5 A RS RUR BB F B 73X — A7k, R % 5 cotton threads(FR£R)
T RA D] tying, i JFIE H tie, BA“R LG FE)”, B AREH IR, ZMLx—NURXEGEH
N GGV K GG W0 0 B A A BRI I 5E .

[FEmHERR ] (AT H H T4 A% AT S HY [ BIF R K EF Y . BikfE—&”,[CIER
“ AR AT S AL B, AR S cotton threads 5T,

10. [A] passing {& [B] lighting A4 [C] hiding F& K [D] serving #&4t

[ZRRE] shiAEE,

[REERE] and RGN AESRENFIELI B . %08 B E8IT a candle/a circle of ...
couples/bless(— S #f ot \— B A, KA $2 /8 B A4 25 4% 16 5 a candle lx‘lv]](fﬁ.j(ﬁ’ﬂ around a circle ¥4 i
B BRAETC o W) I ARF B 75 — BB ] — S5 Jolu Al o 0156 ke 400 A4 0T A7 B9 3 L3 5t . [A] passing 5 & X
& ypass sth around R M8 ALIK”,  [F] IS AE — B US 0 55 5 FL 52 A RE A 9 18 v 42 36 I Jol 33 — 43 =X
A AN AR A IS R AR B 2 T A B S AR SR LA

[$ETHER ] [(BIMAR AT LY a candle 5 B 38 /5 “ AR dlt” {1 light a candle around a circle of. .. 3f
JE KR — P8 N B85 — 2 A 00 Il T R R % T — P A Bl s A — S el W AR R Tk SE LY
W AEEE, [CIER“BR, 75 "0 % H F hide sb/sth in/under/behind ete £5 44 # , {H & “ 7F — Pl
N el B AT kg A A5 B AL 1 3 S P R BB AR IR B W O AR B o HERE . (DR R (1 3 5k
SR HER AR AL, H T provide sb/sth (with sth) 4544 H, i b “ i) — P 48 35 36 FL 22 2584 e 197
R AL — 7 i hh Ca candle) ” B S AN & B, [6] B WS TE AN 24, IE 8 JH 55 W OB serve a circle of. .. with a
candle , HiCHE BRI

11. [A] association it ; Bt & [B] meeting 23 ; /0 , &1
[C] collection i , R4 s R 4R [D] union £54 ; i 1
[(ZRRE] ARBY FRFARE,
[f#FE & ] to bless the (HLAR )6 AE — B0 R 26 6 EL 32 B0 SR 18 T A% 3ok 0 e

(B B4 R 0 0 56 W L 32 R8I0 S 107 T AR 0, Atb 7] % 388 s el 1) T A R 2R K B S A O A 38 4 X
X 08 SR T S RPRL AR OBE 25 0 R 32 AR AL T A AS IR . DA ST B AT 2 B B RB I ROR G R FE |
IS ) A (D] union (B4 union FE & a marriage) .

(SR THERR ] [ AR CL R A DM (B AR SE ) B, SCAE M S R 7 [BIHE “ AT RE S — e FHAF
M) e W SR s e Z HEAA I ST [CHIe “ — BB — Y &7 =Tz F8 “ AT 6 R R
27 IR BT N B S S R .

12. [A] grow i ;K [B] part BIF ;45
[C] live & fE [D] deal (with) XFAF, B AT 545+ AR

[FRRE] BiABE,

[0 B B ] 25 A% A1 A BT IS R 1A B0 85 5 8 A3 b . Pl =S AR I 9 % 06 and AT AT, with them
L5 L PN S R AL G T S O 1A 2 T 19 AC B &K (move in with sb R CHOR AR A —REAE )7 E
SCR T 1) — 3, WO A R 2 R A AT — A JE AR VAR YE 7L [C live 5 A SCE live (with) KR “ 5 e e {3
E—R".

[FETHERR ] [A] grow 55 with B RIR e oo — R A", — MEFE 4 3 5 (R 166 25 80 4 51 [R] 3¢ 22 JH]
AR WK 3R K R A HE X . [B] part (with) 8“1 - 4B 7B 5 3 3C move in with 3

SUMA B 5 3 7R O JE ) TR, & F 57 HJR 0 sth, BB 5 SCREARAT R 5 245 )5 them #5 o A
M HCHERR . (D] deal (with) 328" (I8 S fiff e 3 Ta) BT ) SR BB abh ZEAT 37, “ B WS R0 5 Lo 07 BT AL
7 H AT A SR AR FT 3 E 7 0 vk AR B AT A 7E — R 0 S, (R I s R B R A R IR R e T K
1 AR B LA FE A B, 5 )5 SC b AT B AE BRI 35 B AR AN SRR R OGRS S A AT T O

2z Iy
TR, ILEEE [EeT



B HERR

13. [A] whereas 2R , {H /& [B] until H 3| [C] for KA [D] if a5
[(FARE] ETXZE,
[fB BB 2 MR8 B 35 R 0 Bk 32 T I A B 52, Al ] — i B 3 ik —4F . 28 4% T #E 43 /1)

fath,  MATREAEME A RS . B SO RO A up to a year(ZE 2 —4F) I fER L 4 ) 2 (0] 47 7E B
VEL) 5 4 o BT 80 S 4 A 0 T A A A O ACEE R 43 A A BT R B — sk (]2 4L [ BT undl IE B .

[$EBHERR ] [A] whereas REEYT, FI LA LA SRS L BT 4~ 35 55 5 [C] for #F 3% JAl ., 22 PSR O 2 5 0o 1)
I 1B B 5 R B — BOAt IR, (D] if A B AT RE R G B E R A5 L 5 AQ B[R A ] AS 7F 7R X

Daffair [o'fea] FH {4, H G
@sermon [ 'samon | 7. Y . A il ®thread [Ored] n. £&.40%E
@prayer [prea] n. #4 4k : ©soak [sovlc] v, B, B

F_BNERBENEBRESE, OSBRGSO FE K e Wik, QmN458—14
o FERT RS . SR TR bue BB IHGE P 4L X HL 54 (Hormerly VS by the 1980s #ll lasted three days VS
lasted a day and a halD) , P45 X 3R WL GEUB AL RR 2 () 09 251k . Q@A 4355 — A e o oA B IR .
QA BUEALAY — T4 - (B AT 7 8 A Al , A KW i A a1 . @A) 28 AL () — R 90 i e - B R
1% 3 (ritual hair cutting) =4 £ £k (tying cotton threads) —{% i# I 4l (passing a candle) , £ & #4858 A
EAER AR E AFTANETER. ONAEHERENIEEEI ., JF51454 move in with the
wife's parents and may live with them 55 F 5 |- 87 A 55 0 7 525 ) £ 26 9 o € 60 5 46 5 i 2.,
A —1 s up to BB E BB B £K, BL7, WHFER R KK . EL —4; until 5] 5 89 8 R
TN ) A L R 5 2y Ak ) A3 A ) A5 B A A R

[l @ Divorce is legal and easy to 14, but not

15 with some
16

into the marriage, and jointly-acquired

D &4 S ki LRSS FALH,
EHARE L, QAMNARAR G B LER
BRZA, QA2 ARBHHEEGE
DL EE = Soh e d B e S & S E)
B, OBFZATAFSE 2L BB LA

common, @ Divorced persons are
disapproval”. @ Each spouse retains® property”
17

18

he or she

property is equally. @ Divorced persons may

remarry. but a gender prejudice” 19 up: The EEL R EEN R ARG RS S
divorced male doesn’t have a waiting period before he can . s

remarry 20  the woman must wait ten months.

14. [A] follow MR i 5 {75 %% ; 0 firt
[C] challenge #kfi% ; Jifi 5
[Z AR shiR g,

kL AEFETAA

: :Lf;

[B] obtain 3£ #i
[D] avoid #Ef

[FR R B B | A4, IR TE Rl 28 G0k, T B 5 ARTEA UL . iz RO 5 i 1
and A Fl, easy to 45 legal i SCIR] ], BEAR B US 2 G vk 9, IS B i B A TR AE TR, B A 5 S L HL

T B S A A (Divorced persons) ™1 §E E[VIE B 4% 1 7T #2 F Mx — #fE L, [ BT obtain 7445 S0,
[SEHERR ] [AJRAR“IhAL B Bl (to copy sb/sth)” 8 “H f | B /1 Ud A ol &5 87, SR B 0§ “ A 5 1

Zie FME
EHRY, ERER R,



B AR NLZ 25 IR — R WLAT 2, 55 DR SCU RS S R R LR A, A B B 5 R SC@ A with some
disapproval 1 XA N JE . [Cl.[D]H 5 legal i LK I7 [0 A0 1 , il HES: .
15. [A] isolated 9Nz, & 5 X 3 & [B] persuaded i Ik
[C] viewed & % [D] exposed % % ; ¥ #& ; {42 fih , {7 {4 56

[ZHRG] ARIEX 3R,

[ B RE] B LS B ISR W7 Feas #% )5 G # 4] with some disapproval A 4 %1, “ AN A [/ W 1% 42
AT TR Z NS S are . NSRRI, RRYWHEFZE, &0 h LALC]
viewed BERE 5 J5 SCAY with #EHL, R “Lhe - B BOCHE R, 8 IEH I,

[ ] [A] isolated FE /R “INST, FE 2571 2 HE 5 A7) from #41L , isolate sb/sth from sb/sth, 3
TR e Moo RGBS IRSL” 5 3R < X B R TR 7, B R — B A L ) AR, S BE A sb, W T isolate
sth from sth 544/, T L 3025 4% Ak 18 32 %8 3215 4 Divorced persons. i fE 5% . [ B persuaded 7 {21 GE fift B
3 not common BY A L K g AATSZ B35, Ir LA B U 09 080, B S A H 0L . {H i 3218 Divorced
persons A A1, B IS B R E 52, BT DL 2“7 A K a8, [ D] exposed Fn“Hf% ., B % (— T LI
i B FE R B AR ) 7 B R R T (BB L B BT B X e i, AR 5 R AR R TR, W T
expose sth/sb to sth 5Ky A ; FR“ P 8%, # & 5 A sl 3 35 10 A7 I, % FH T expose sth 8¢ expose sb as
sth Z5# i, A B 2 AN Bk 2 ez /48 &7 8k 5 B R S0, B 5 H 5 19 with some disapproval JG i
4 R A BRAE T

16. [A] whatever it 4 [B] however JGit i
[ C] whenever JGi ] i [D] wherever J&it 7E W)

[(ERRE] ANEE IR,

(R R BE ] 2548 M) A0 23 B I 1 U 7= Ak 8 [ R, T 2600 A /) DA 7 065 OO 7 1 40510 700 4 ) BBE R A 3R
BB EEH RYF, 2548 Z T A B iR) retains, i DL %S #6 Ab BEIZ I ACTE 29 (9 56 F2 4 1 T 55 A, OF
H AU 52548 J5 1) property #& L , 4 M = iH WA A 221 . HA[A] whatever BB 5] 5 24 144 A A7)

CEmHER ] (B9 S 07 2CRiE AT, LCT 51 S i DR 18 ), [ D51 5 R 35 I A), =i ek
property &I . fE A retains 1 FE 3 , i HERR .

17. [A] changed 20728 ; P46 ; 5.4 [B] brought #73k , &3k
[C] shaped ¥8 1 ; 520 - - 1Y) 2 J [D] pushed #3h ; {2 fif

[ERRE] ARNIE X+ shiE i,
(R R RE] MW R 50, B U Fa W 7= 0% o0 510, A 45 88 W0 08 7= 08 4 80 LA BB T e =28 X AR ] i A4 I
TR 4 #) . B S jointly-acquired property (3 [7] #5145 19 W 72 ) S 4§ 5 2 [8) W 72, # property he or she
into the marriage I & 7% UF AT W 7™ . 107 05 100 004 7™ {8 02 Kk 22 4% A 4 F 05 0 A9 108 7=, el kT A (B

brought & X & .

[T AR ] CALR A 2% 22 X5 X 0§ 4 WF 7= 7 ok 19 2548 35 47 T 4, change sb/sth into sth 7R “4
seeees AR e [CIEAEEY R R oo JEAR ¥ %7, % T shape A into B 45 #)sh [ D]F R “HESN,
IR foff 3 30 L BE SR AR L AE OB 0 7 S84/ 78 T S U A0 B0 e 0 R IS B SR A iR LB

18. [ A withdrawn HH [B] invested &% [C] donated f ik [D] divided 4>

(& SR ER] 3R PR o

[(BEBE] i RELAE M= E R . S FYy . AZEHEE BN equally
CEX ) LK B 05 0 7= 85 B B 1 9 22 X007, #IW i RA D] divided 856 CE

(SEmHER] [AlE — BN SR, A BE S property (W 7=) #4 Bl , WCHEBR M 701, K 22 2L [ W
PER DAHEAT SR IR R (BB T B R ER”, RICBIAILCI A BE S equally 51T 5 73 4 , 1 9 10T 2
55 B0 W 7 A B ] — T S ORAE

19. [A] clearsCup) 55 1§ ; I Ff 45 3, V& 75 [B] showsCup) H#; B#%; BH

7 .,
%E E‘%iﬁ.m
EERE, AR HEa



[C] warms(up) I B 3k [D] breaks(up) % 1k ; 453K
[ AR hiaiR A,

[fREBE] hE S5 NE B RIS 2 A B SR oo e B SRR JOR 7 AT 0, £ P A )
L A 2 [V O UL S 2s M BT AE R 5 up BKFRRAEAE, tH I R, [B] shows 756 30,

[T HEBR ] [A] clears(up) /R “ (KA F 7 80 CBRAR R ) Ip L7 sl e 30 (R AR 19 " it 3 5
EFCCEIC K, R GRS T BR CBE DB, H E3E — BN sb, BiE A sth, AL a gender
prejudice by 3 15 1M A 2 5218 , S FC A 24, Bk 50 0045 LTS BR 75 TR SCB IS Lo T I R [R]85 08 7 i S0
HTE. [C] warms up o “ () Fe A 5k 5 3590 5 BRE e , $AHS A o o 8“1 il v L 32 4 1 B2 Ofe ™ 32 W
X B LS R N TC R A BRI, SRR A AN FREBWE LRI EA
7% . [D] breaks(up) & 4 to come to an end, 5 '8 5 J5 5 £ 1 T U5 77 78 M 5 0 (%) =5 SEAH P L

20. [A] while 1 , 2R 1 [B] once —=++efgfiseeer s —H
[C] so that Kt BT 8 T, LAE [D] in that R &, KN

[(ZRRE] ANEE,

(@B AT E R BRI RESHEN 5SS KR T ELMEER A
FEVE AT (B 5 B VS ot (SR VS /54D ilezs # 4b pi R B LB % . [A] while 1T
St LB A SR

[E T HERR ] [B] once 1E % i) i & 4 as soon as, &4 ;[C] so that B 5] 455, 83K /R B ;[D] in
that R FIR KRR AL B LWL HMESF A7 B S B IS CESF7 0 &0 4R
B’UU?D,'JIN‘:I‘?EE—I‘T

Ddisapproval [diso'pruwvl] n. ANHE[E] , ANIA R Sé (@ property [ propati] n. ¥7E, W FE
@retain [ri'temn] v. ¥ (A ) @prejudice ['predzudis] n. L, L
Divorced persons may remarry, but a gender prejudice show up: The divorced male doesn’ t have a

waiting period before he can remarry while the woman must wait ten months.

gy

Divorced persons may remarry,
BN 1Z5] \l'ElF.]-l 53

but a gender prejudice show up : (5 AR ) The divorced male doesn’t
eI i) ES- T e
have a waiting period, while the woman must wait ten months.
15 TG EREw 1515

I AR 8 AR
before  he can remarry
gl FiE OIEE

TR B AR AU ph B AT 0 but MBS AR ), B SR 9 F R R R UL TR 43, b while i
BRI,

FEZENERBENTIBOE, O HEID B U5 7F oI 28 0945 5 . FEYr a8 A but £ 1B B9 1% 78 50
FERRATYE . (S F) &% 5 32 (legal Leasy to obtain) VS(SZ B ) R % WL (not common) . @ ) il B
B WL . with some disapproval 48 7 B 28 AT B IS O . AN . O A 4 B IR Y

8
ZiE 5
SRR, EEEE [



Wt 7 53 W 1) R« BT 0 7 4 B BT L SR W P R 3 o . @A R AR O« S S B A T S L R TR AE
S W . % 08 while 3 LA 4 %t H 45449 (The divorced male VS the woman.doesn’t have a waiting period
VS must wait ten months) FEA B A T4 . BR B HEELHESFEY VS B 5 409 %75+
AH o

Part A
/ Text 1 B & MBS B 7 B2 56 H I Bk 5

s L

ALk H The Christian Science Monitor ( 3B #H B FH S M) 2015 4F 4 A 5 H—BH A
Challenge to the Fashion Industry’s Body IdealsCH [ Ml 19 B b4 813 i il #k 8O 0 SC 5, 1EE BISEEE
FE Y 52 B e o B B XU T S VS R RIS A L 4R IR Rk BB SL s A 4 T VA 4
At 1) e ke ] — [70) A0 £ S TR f —— MR 4 VF 3 7 b LB O 5 O 4R th A R W B PR AT . SRR T
Xf b 2 EHE L RR SR 2 SR .

R AR — BB i A R R BB R T WO SCE R B AR A X R
— {3 W B M R AR AR B PR SO 2, T 2 it L A X 25 2 R A ¢ E T R R SR R AR AT
B LA T 0 R 4 PN [ R RS, IR A T U A I B 3R R R A3 A T PR TR L A2 B R R Y HE
S, ARSCEAE UL P AE SR TAME 37 T8 1 24 B LL R ) A T R SR AR R T R R SO KL,

Y . BRAMRRESR

I @France, which prides itself as the global innovator SE,—ABETHO AR
of fashion, has decided its fashion industry has lost an EHEGHBE R, A RELH B
absolute right to define physical beauty for women. @ Its Dk 3 TR L kb AR £ 8 4 ST,
lawmakers gave preliminary” approval last week to a law that Eamk A BT — TR, B

. ’ D _ 1 : iRt ; %
would make it a crime to employ ultra®-thin models on RAMA T cBELRHFTE, RA
runways. @ The parliament also agreed to ban websites that FR G A RS ML A M

“incite® excessive” thinness” by promoting extreme dieting. X R ah it L N R 3k,
.................................... /-5
_____ WLERSEADN - f
(Dpreliminary [pri'limmeri] a. ¥4 1Y , £ 1Y % @pride as( HZE T, LLeereee HEE)
@ultra- ['altro] pref. % . i 3 bR B é @fashion industry i # k)
®incite [n'sart ] v. #5303 3h § @absolute right(4 %40
@excessive [1k'sestv] a. 13 £ 1, L JFE 1 é @give approval to(Ht #E -+ )
@ ZHIER 53

France., which prides itself as the global innovator of fashion, has decided its fashion industry has lost an

absolute right to define physical beauty for women.
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&yl which prides itself as the global innovator of fashion,

e P AL
SE A
f)FFE+ |France,... has decided...
T R ]
ik A
its fashion industry has lost an absolute right to define physical beauty for women.
il I G

IgeE R . A = F 4 France. .. has decided (that). .., 38 EEFHEFEE T -0 E . =iE
M ] (that)its fashion industry. .. BeHIH 25, which 5] 5 b =E B 6 2 E 18 M 4] & i France, #b 78 Ui B4
R B 404 BR A M

E—BAE—HS5  NMEHFEEG . ZEIZZENSLEARERSERESIET R, X8R
2 : @ make it a crime; @ban,

OABRRB  ZEREERSULABERETRELUHREENETN, ETHMABFEFm, P
58 WLIF 7S has decided(decided 4 B0 “[H 7 sk H 18P HIE ™) (has lost B 7R I R AT , JF 58 98 25
R E K%, absolute right to define beauty for women A 25 5 (1 35 15 3 8 B il R A 41 2552
M 77 . AR which ] (pride 2547 LL+-- -+ HAZEND 54T ETRRELE— R EC Rl A 2,
HI G FHAH AR, ™ 5k Lk AR I B R R R R B AL .

QORRAIEENBERHNE . gave preliminary approval 5 also agreed to. .. F I FER A,

QANRFEL—  ZILEBMEESEESF, employ ultra-thin models on runways ¥ 2 i3 B © fJ
define physical beauty for women 5 [i] CEIl . 5 241 X B G2 ) - i o ol J ) 68 8 A5 | a2 SRR 988 2 26 s make it
a crime W [ i D 4] has lost, I 38 P8 5 4 (4“5 i 17 F0 7™ D5

QANEELZ - NHEREMF TR . HEAHEEEH N M, A4 F_ LA LL runways + websites &
% E b 2 3k ([F] i 4] fashion industry T SCiaD) 56 B 9 30 7% 4 4 &1 %1 J5 ) 15 & £F 4T T £ (runways I
REREFRCRBE LT &7, J5 & &1 Xt 3, B9 5 29 o Bk 0 ol 55 4 “ M 8 b 967 22 M, ultra-thin & excessive
thinness & extreme dieting 5 incite (B &) R {1 ) — B — W% , ™ 58 BF 349 b “ B o Mk R {EE B2, ban
make it a crime, - YR 52 8 1k 52 1Y “ A5 APk oI PET

[ = RS DA BN “ Se 3 a5 R — 5 1A A 28 7 (10 R o 45 40 U2 ok B S R S WA S e (45 3R — R
W B D BT R 50 7 A IR SR B B, 3k o 2 B O R, 0 R A 4 SR R B 4 MR A AR Dy 36 I i B 3R R
T IIfs i i PR . 53 40, SCEE T o B decide/ decision GG R L 0 s rule CHIGE L 3058 ) » validate (fifl A 75
1k, i %% , approve/approval Gl i) 25 {al51 , W) 4 3¢ [l 28 5 ) ol alg 37 367 J8 JF 068 18 30 3 85 B ) e 5l
SEIE AR YR SRR R AMEE R LA,

EEwm
21. According to the first paragraph, what would | 21. RIFFE—BAZTT N, ZEBSEXE T4
happen in France? 12
[ A] Physical beauty would be redefined. [A] EHRESPEHAE.
[B] New runways would be constructed. [B] #i0 T 6w,
[C] Websites about dieting would thrive. [CT A7 £ W ol & Mk
[D] The fashion industry would decline. (D] B il 2 2E9% .

[HEREEA] o — B OAE k[ RE FEmE ok 3 2k T R L MR K 36 19 e X AL, @ O ) B4R 4
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0BT AT L N A AR R R A AR T 5 BCAR B R A B R ) B0 Ot AT DL, L B Ol 36 I A
B pl o R LATIEH .,

[@RafEE ] [ A6 OO XD 4] its fashion industry has lost an absolute right to define physical
beauty 8 ) 1E 4 fi7: 152

(B Q A P28 vA B0 A8 L Ay 2 il e Ao B A9 T A B4 (A 17 45 M on runways 15 1
models) ™, MAE“BAFTE CHRTID T 5 EATE” . [CIHE 3C A X G2 I B2 A8 Bk g 57 43 14 0 308 iy 46 g “ 3 38
TR R, H AR T M S R A U L, A SRR A R . (D B O A A i
Wb R 5 R 5 R A SR 4 X B I T B SR I, T T W

[HT5 B A ] 2 3E 100y o0 B 9 R i 1k 9 2, 07 X6 L i - “ & TR 30 o0 " R AR B A RO, T al B
AL 5 AR BCPER 0 IB E BB M N R T AW IE R NE ., T EMTASMEBE/ XEEE .G
W AT S X 24 1) IR o AT ) A B B R — @ LR SC b X, A, [ A]Physical beauty.[ B]runways,
[C]Websites about dieting.[ D]the fashion industry 2§ #,[B] 5[ CJE LRI TE“T &7 f“Mul” I, ¥
F 2 {8 Qi B R 4R, LD 8& 15 a8 1 B i b 115 3% 5 HH R S AR B Y L 0 T ok B AT

[l @ Such measures have a couple of uplifting” Bl A LA R B H . T
motives. @ They suggest beauty should not be defined by B LR R E R R
looks that end up impinging” on health. @ That’s a start. R, ERE A ok, AL AR A
O And the ban on ultra-thin models seems to go beyond FRAMAERPEEE T AT
protecting models from starving themselves to death — as Ede— k(BB EMT 8., ©Hh AN
some have done. @1t tells the fashion industry that it must Y B e S SRR
take responsibility for the signal” it sends women, Dk 845 i A B 2 A
especially teenage girls, about the social tape-measure they RHET O H AN AL R
must use to determine their individual worth.

T — . #
RICERSBRADIN - o4
uplifting [ap'liftn] . (FEIEFE SRS T7 D YEATHETH 09 (\é @go beyond G 1} , k1)
@impinge [1m'pind3] v. @11 . FH é @protect. . . from. .. (ff4f1e e Y/ ARIRILE k= -3 | LT
Dsignal [ 'signol] n. {55 . 55 5% £t Jeeeeee)
§ Bt sponsibili Foeereef T
® ZHLER (E Dtake responsibility for (X} Ma7)
2 . 2R,
Biend up doing BB Fee v LLE TR 0K )S ®tape-measure(JZ R, )

T oy i A "
@impinge onCH % , i , 2 11) Dindividual worth(4~ AHr1E)

It tells the fashion industry that it must take responsibility for the signal it sends women, especially
teenage girls, about the social tape-measure they must use to determine their individual worth.

gralsy

A]FET | It tells the fashion industry that. ..
EE WG R ERE]
Seil A
it must take responsibility for the signal ....about the social tape-measure
FiE I !
SE TR SE VB ) H HR TR

| it sends women, especially teenage girls, l mey must use to determine their individual worth.]
IhEE sE B K A = T K It tells the fashion industry that..., Z & M A F F K it must take
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responsibility for the signal. .. about. .. ; R E B 40K that 192 7 M A 1 it sends women. . . f&1fi the
signal, Ui W I 3 b T & 505 S 0 “ 8200 3 /32 52 i % 7 5 they must use. .. 8 the social tape-measure, if
— R R LB S

FoEMBRAENY . 2ETERZENIEZES, EFE_BEETENREHN. XBRA:
a couple of uplifting motives,

OmBAREYE. LRZESHTF/LFMMRLEE, a couple of uplifting motives B B A Bt & i s “ 32 8h
BL”, WA VE = B A . uplifting B b “ (FE T8 18 . SCAR %5 5 D SEAT 82 TH 07 2 B i 28 LR

QEQREENBIFEHW=FMMII# ., They suggest. .. And...go beyond. .. It tells... XA,

QOAMNUL"EEHMAZZHIN—: YEAMNTE"HEIRNIR. @F that & &M H ,end up
doing sth(#{~ in a particular state) & “F| e ------ JRE R IR AR W 2 L looks B ik — F8 1a) P B
14 5 1 A, N2 should not £ 3K B “ S 1IE” 2 3 , & W i Ab looks ELAAH8 “ 4 S5 98 H (4 SR 7, T] i e
A # W7 impinge on health KER“JHERAF"ZH ., Of) a start /R T O AL A A H AL,

OORHMBEREEFSES”, RBALZENBINFEZIH s the ban on ultra-thin models. . . It. ..
W8 15 4, ¥ R 8 — B QA iR kS R CE D .

@M\ S BRI ZHIZ ISR EF RMIE, seems to go beyond. . . (beyond &
RGBT I E RN E AL, BEVEM L R AR RERZ NI, PN A ERZSN; — as
some have done #h FE 48 B FE T B BSLIFAE G F B W W2 O A B .

QAMNHEL" EmREMAIENN= . RLHELNELZENHEERE"BES AR, tell(EH 0
say that sb must do sth“f7 4, 54" 5|t & 4 M % ; take responsibility 2 [ 58 8 “ & 47 8 y 567 (14 Al i
WA 5T, signal ZOR“ G KD AE S 57 R R L 0T 25 AUCGEA AT sl sl 78w 2 LA 1SR
X ; tape-measure A< 5“4 R, 330 HL G YSRGS 00 2 00 W1 B ol DA — 4 g RUSAL 8 2 57 S 2
eG4 ROBEE /bR, 28 S il 9 B K52 1), especially teenage girls $5 [6] 5 55 22 52 Wi (4 7 1 < 3l Bifi
W E R A R AR R L %, W A F SR X4 . E 1 A (that) they must use to determine
their individual worth #F — 25 5% 4t 2 A5 RO b I & 2% 45 5 B9 B R Ak 25 5 o A B« B 15 ol AN SR 5
BN ZE 04 e g B AT A (E W

URE#iEIA B L have a couple of uplifting motives. .. That's a start... And. .. go beyond. .. It
tells. . . JE " S (DA — 43 (QBQ A 454 , 48 th 4151 1% 4 1 £ F R 4 sh bl ; % A uplifting 59 5E 4 B
SRR BT . QI © A A A X O shin] 4 15 28 2hiR) A5 (B T i A GO TR L Ul
e AN @4 suggest. . . should not. . . i [6] “ K AR & HIEH IBESH HE R ©5] tell. .. it must. .. ifi
) B gk TR T A E R S R,

22. The phrase “impinging on” (Line 2, Para. 2) is closest | 22. %81% impinging on( £ "B E ~1T) & X
in meaning to . mEEF

[A] indicating the state of [A] e RS

[B] heightening the value of [B] @& my M a

[C] losing faith in [C] %o REF A

[D] doing harm to (D7 Xeee e 35 B 17

DA RE 4] 225 4 ) 35 — B @D B8t Wk IR 1 5 0 0 A 0 S B J 2o+
HE ) 51 Bk ™ ) ELARAR b 3C 85— B — B D) A0 e 4 R 10 38 o M 5 S0 B0 0
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T BUEAE A A A B B ML Cuplifting motives) , A L, fF & X E M RA[D].

[ R A% % ] J 15 end up doing T & A9 BEAH AR E)” uplifting f9“ %8 7 6% , LA K - SO B 4 ol 6 2
B O SR I E S R VT SO A RAE AR P B DL T R B S ke B e g I A A
A EME, 5SEMB[D]IRE.

LA o PR B 3 R AIE S e B 44 4l BROIR 507 F 8 (H X S A A WA AT S k. (B4R — B O A
uplifting S5 W ) “ V5 25 X ¥ 4 S LAY 15 %2 5 AT 5 I i b o7 58 A o X BRE A S i 7 56 BE . [CIi s —
B@%) starving them to death & X, N FH F Ul LA BEZ — RGBSR T A%, 3FEL
B A4 Ok 2 T MHEEE B0 1507

(275 B 4 | impinging on 24 “H 44 18 + & 51 CHE R AR BL T “ 87 F“ (e " 19 56 &, LA o A/ 3 % B i
i i 7E S T A )7 R B A ) OB A, AR ATFEN E TR R EBHLR.
TP ERZREERLCR UREERENMEEE, “ BRI IEERBFRERFERNTE
PR, [DIA 5 R SO B3 32 55 - i i b B B 4 003 BE 7 B SR A5 e A R —— A B E
P ol £ B R VR XX — LR B LR R E .

. @ The bans, if fully enforced®” , would suggest to ik B A 4 A O R AT B
women (and many men) that they should not let others b (‘VX&4&§ B AP, R B A E T
be arbiters” of their beauty. @ And perhaps faintly, they LR e ATNETREARB ST,
hint” that people should look to intangible® qualities® AMBHLERE A BERY S, T

> e peea o © - @ . ) .
like character” and intellect” rather than dieting their R vk A E AL R

way to size zero or wasp-waist physiques® .

L RATCEBRSEAS - f

(Denforce [n'fois] v. AT, St “ @intellect [ 'tntalekt] n. & S . A%
@arbiter ['abita ] n. ik EH KA ? ® physique [ f1'zik] n. AH , (45
@hint [hint | v. K578, 78 B § @ ZHER

@intangible [ in'teend3ibol | a. LI 1Y )

®quality [ 'kkwnlrt1] n. 2, 5=, &k
©character [ 'kerakto] n. AN, AR

% Dlook to(FEE , 1 GF Bt
g @rather than(ifij AS &)

And perhaps faintly, they hint that people should look to intangible qualities like character and intellect

rather than dieting their way to size zero or wasp-waist physiques.

&Yl
And  perhaps faintly, —>fi) 31| they hint that N
PR PR tERE T IHE
NG
people should look to intangible qualities like character and intellect rather than dieting their
i 151, P44 should...rather thanHY & 45 #4)

way to size zero or wasp-waist physiques.

ThEEERE . A4 £ T4 they hint that. .. , that & M AJLL people should. . . rather than. .. B & 45
BT, B8 EH . AEFEM R perhaps faintly B4 4 /A) , 35 B B /R (5 B ML .
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EEaw ./

E-RHMERESESULH, T EmENRBE N, XEIRA :if fully enforced,

DREHFETHEHRBEEZMZ — Lt ANBRA“FAEILMEAMBSENHRE", would
suggest. . . they should not let others be arbiters of their beauty(F 1 arbiter B8 “fER A R A HEH
B il B LA XA B R E MR E . BES B X, AR
5788 DL T 19 45 4 R %2 7 G fully enforced would. . . ) {7513 X vk R B B U HEWT W LT “KHE
A7k, B S5 SE E gk 22 0T B8 ME LA IS St .

QMiIEHTEEMNBERIZ —  EANFERERR BT IERE", A H W iEE # perhaps
faintly(a faint hope/possibility 2 4 a very small or slight hope/possibility*#55 i , W& #9715 FH D e 25
@4 if fully enforced , 3 i 7= 47 JIT oA FELM 5 i “ B (3 77 7 , R AEH S5 . Al look to B A RIELL
F6 5% Sk 17 ; size zeroC BLIE N “F0S 4K A N7 35 “B 8 2 N”) . wasp-waist physiques(wasp waist EL 3%
Sy e B, W AR 40 B9 BB 5 physique 3R R T O AR F VL L 46 1) Bl € A 3 s intangible qualities
like. . . (intangible Z #j abstract or is hard to define or measure® ¥ DL #2 #85/ % & 7)) W A E S BAES F A
(IESEXNE I WA R [HAFeE N

UR B R AR B — 5 T B 4k 1 BE A “ 5 A B M T vk 28 W 6B 7= A 09 BRI, 55 — 7 1D 3L LA R UL
155 if fully enforced. ¥ &l 17l perhaps faintly Pl J %01 5] 1] suggest, hint 554k 3% — B % 0, i 4E
FHIH B TR R E R R SOX ¥k A TR T IE T I A

IV @ The French measures, however, rely too much PR BB S T
on severe” punishment® to change a culture that still RACKE — AR RIS LA A B A
regards beauty as skin-deep-and bone-showing. @ Under A, MBI TR, B ALK AR

the law, using a fashion model that does not meet a KRB e 8 B B T 5 5 85000 £
" & @ @ . .
government-defined index” of body mass™ could result in a ATHASAA K,

$ 85,000 fine® and six months in prison.

Dsevere [si'vio] a. ™7, T /Y § @ ‘Zﬂﬂiﬁlﬁﬂ

@ punishment [ 'panifmont] ». &5, 4b §i) 2 Dsevere punishment (™ 57 #E 1)
®@index ['indeks]| n. $5%% § @regard as(J{h--- -+ IAE e oo M)
@mass [ mees] n. i it é @result inCHE, & M)

®fine [fam] n. ¥4, 51 &K %

FHEEMEHZEZERENESRE . “"mEE"EZSHUMTREIFENTFELHL, XBRH rely
too much on severe punishment,

O FEEZEERNEE L FRHB™FEHNET ., however B F BRI . AR X“H &7 AKRE
B “HE B srely too much on . .. to change a culture. .. L) too. .. to. .. ZEH (I eee e MASEE e oo ) WA E
BRI . that 5E 7 M A) # 3 4) severe punishment [A] I & B K74 25— M 4581 S H0K £ %5 R T
AT 1Y B IR, i B B A o X B 1 Al b A AR i A A A F RO R B A

QAR , ZHEAEFHHEHESH“TmEM", Under the law [ @4 The French measures;
could result in B “PH (47 ) - (FE5)” 2 & : using a fashion model that does not meet. . . Jy “# 58 15 43
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P 445 1k 5 $ 85,000 fine and six months in prison(85000 2G5 2 -+ 6 4~ A Wak) ™ &8 54 5%
17 M B =A% R B D 4] severe punishment, ¥ :index of body mass(BMI £ {£ i & 5 %) . /& B 77 H k& -
iﬁﬂ%@iﬁ}\ﬁ‘}ﬁéﬁ;’ﬁlﬁLJZ’(%@@J%E"J%#E,,\Wﬁﬁﬁfﬁﬂ“ﬁiﬁ/\ﬁ BB LA B RO BOE

[REREVEKRBARESHNIEERRESE B4 too much. . L — B BUE AR Xk R B
T A A B T 9 A e R ) R ) A A P*,gtlll )\Uﬁiﬂé/\iﬂc ?EE’/J’FE TR Ay Nt (537 |
AL Z AL, i — P B UEE B E S R B BRIEE L,

V @ The fashion industry knows it has an A R S gy

. o ®
mher:ent ‘ pri)blcm in focusing on material adornme.nt BAKA? L AEEBARAME, AAE £8A
and idealized” body types. @ In Denmark, the United S U E R, B %A E R gk A A A

States, and a few other countries, it is trying to set MR HR AR AL LG EAE S
voluntary standards for models and fashion images that A R E AR

rely more on peer pressure for enforcement® .

CRCERSRASHN -
inherent [m'hioront | a. #4419, R AEH % Dfocus on(FEHF GER S KT
@adornment [2'domnment | n. 23 ifi @rely on(fK ¥, fc )
®idealize [ar'dolaiz | v. #f -+ P Jg FAE OJfeeeeen HAE L ¢ Qpeer pressure [ HfE J1)
®enforcement [en'tolsmont | n. 047, L g
@ ZHIER ?3
........................... k

%

FERANBEAE=ZMS, e ﬂ%%@ﬂqﬁmiiﬁﬁﬁ%!ﬁﬁ”t el s 2T B IEEERE,

FREBMR.AZEENHHLEESRFETLERBIRE, X$17 A4 :set voluntary standards,

QAN B @k m” . el E RS FEBEARB B, inherent ([ A K, N 7E KD ™ A AR
TR 4% M s material adornment (4 i 25 401) #1 idealized body types(BRAR fk A& ; H b idealized 3 & imagined,
unrealistic® BEAEAL I, AN SEBR 97 43 501 5 4 35 407 55 (g e A Y | 2% S R 7 AH X 5 know — ) F AT %
15 Bl X B R R TSR 0 S g A AT B O

QAMHmEELN“ T (FE.ANEEHTE)  AEZFEMNE ML IE K G ELTIE BREFRR
8] & 5 set voluntary standards(voluntary & & done willingly and without being forced) Ll }% peer pressure
5 [ fT SR B “ o i 57 5 (law s made it a crime, ban)” 5 S5 i % FE #% ifi (severe punishment)” %€ i B
DI ) B AT

DREMIEIB A0 B EE AR B ENT I 2R, KM AT e Bk EEE LR AL
B/ BB A R O RN EER R, ASCHT M B B H £15 4 France, Such measures,
The bans, The French measures, 3 B 3 56 3 & 0“8 E £ X 0 il 6 2 09 3 27, & Bt The fashion
industry & W] 3CEE FF 406 S FE X 4" K ZE AN ik BRI E DL E A B K S O . T AS B R P 22 5
5 it 5 B ik [ it 22 S 4K, I R VR 3 o L AR T 2 A g =X

VI @®I1n contrast to I*rance s actions, Denmark’s fashion LA EGERY RS, FEES

industry agreed last month on rules and sanctions” regarding Fl EANAETFHESE REAL
the age, health, and other characteristics® of models. @ The MR A TR R T — %, #
newly revised Danish Fashion Ethical® Charter® clearly STHC £ SR E S A YR
states: “We are aware of and take responsibility for the 114 8 5 3B B 5 Al & A kS 6 e
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impact the fashion industry has on body ideals, especially on AERREBAN YA AT LWL
young people. ” @ The charter’s main tool of enforcement is BEHEED AR RRER SR

to deny access for designers and modeling agencies to N E B B R A BT AR

Copfenhagen ‘Fashion. Week (CFW.) ,» which i.S rur% by the S (CEW), {2 &k b &R o2
Danish Fashion Institute. @ But in general it relies on a 5 : :
RUAS A e Sl LN

name-and-shame method of compliance® .

(Dsanction [ 'seengkfon | 7. il % , &b 37 MDin contrast to( 5+« XF kb)

@ characteristic | keerokta'ristik | n. $#1F , 45 P @agree on (K -« - UG — B WD

®@ethical ['eOikol] a. H A, (B HLAY ®be aware of (EIRE], ] H , A5

@charter [ 'tfaito] n. &= s @ take responsibility for (GRHH (40 F 35 19 534E5)
® compliance [ kom'plarons] 7. fIlR DA , 3 DA, I A 5 ®in general (R TE , N EE EF)

® ZHRER é&

CARGEE - AZRHMULRXTFREBRENAEMATIINE T —HER, In contrast to B
P32 5 vk [ 28 15 10 “ A Fi AN JA] 7 s agreed on rules and sanctions. . . [0 [ Bt @4] , B U6 B J) 22 A28 1.

QEQARANBLAEA—HER, IR EZMHEBEE),

QREENB(ERE) EEEE.HELEENETANMESEMA R, The newly revised Danish
Fashion Ethical Charter W1#fj |- B¢ agreed on rules and sanctions fif 1§ ; clearly states J& LA B 5| 18 15 8 FF
B E . Charter £ G FNAO BEBIAUR] L B AR R Y 1E XS0, X5 F 58 25 i /Y law,

Q@mEMIEH(EEVLER T —EHESE FE, enforcement.deny access. . . to. .. A& i 5 il P 2
“FEZE B ol & R — BRAE L HE A, B R R Tk B a7 ik ARk, 3T KR 2R, main tool of
enforcement I 7% “ 45 £6 113 J5 58 355 7 BH 25 201 0k 266 ] 7 6 2 d5 7™ 77 ) i 1 1k T B, S PR A B 55 4k SE TR A
R 1l 1 B R

ORHEMBECERE) DA E M I FEUR MR, But in general W35 B 5 S B T A M), X (EFE)
P47 EIF . a name-and-shame method Wi B¢ relies more on peer pressure AW « i i “ 23 T 5 22 it 37 89 5
77 o T 2 B0 o DA TR 3B G 28T R . compliance B R ¢ Gl R0 IS ER B SR ) IR LIEESE

[REMEI LBRC AR R EZSFEARR F 5% E, A B XS E N6 MR LB, I EdE A In
contrast to France’s actions B ff i i L SR S [R] , ) L “ b LU G [ 85 " S AE F M B AE B a0, B R B R A
ROEE TR IR ) 952 22 R TR R S I SR YR R R R 5 S5 b B TEAR T (A — L
Bt ¥ 3 2l Sk 28 B A SR B S A 1 G

£ L O
23. Which of the following is true of the fashion industry? | 23. “F %l 3¢ F B & Ml A9 3% 3% WP 101 1E 3 2
[A] The French measures have already failed. CA] B HW#EEE LK.
[B] Its inherent problems are getting worse. [B] HEA 8 H 25 %4k,
[C] Models are no longer under peer pressure. [C AR S 15 1 1 T8 6% FE T
[D] New standards are being set in Denmark. (D] FF22 1E 7 il 52 B Ak

(SR REAL ] 45 T B Q)48 )9 22 45 [ i i i ol 1F 2300 52 11 B vl 35 7 B IO L 32 S 1l A 20
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BARREIE , 7T W, P22 EAE e B bR e, [ D]IE# .

[ ] EWID]EX 2 B @4 In Denmark . .. it is trying to set voluntary standards I &
555 75 B PN A 1Y e B ME A

CADK 56 10 B {5 B B 36 A A7 46 A B A8 78 ol “ 0 [ 1 3 4 B 4 8 I Chave already failed)”,
[B]#I %8 H. Bt O 4] The fashion industry knows it has an inherent problem T4 ,{H are getting worse 4
FR A, 5 @A) I v b 1E 7E )R8 AT Ml b o A e R A () 0 AR . [COXH A L BE @A) models. . . peer
pressure W7 EICSC, 5 b i b B X0 B R R s T B 4R 5 ()46 0 4R D A E’Fm?ﬁ"i‘iﬁ“ﬁﬁx
-2 R fF & F15 0,

[FI5 54 ] AT 81 fashion industry #8 i & fi , HLEE 0 ¥5 K A9 9 &0 FIAR K (5500 L 1 N B
A 4 R S A T O B 3R] (FE SC b B B 9 4% 3] 55 EC AR 440 43 S ] i Sk A E A — TR 0 01 (5 8 5 R S H
BFIWIE R IE B0 AL AR B X R S E B AE B MR SIS A B e, A, FI A in Denmark,
standards ¥ [ D]E N £ .75 B ; #I F The French measures, failed #[ AJxE 7 2 28 VU EL . ) J inherent
problems ¥ [ B1E 7 £ % 7. B O] ; # H models. peer pressure $:[ ClE M 24 A EQ A, Bl 5 % 1 & B)
[D]New standards are being set #4558 7L Bt is trying to set voluntary standards DA B2 85 /N BN 25 .

24. A designer is most likely to be rejected by CFW | 24, ¥ {ii& i1 Ufi#& 2| CFW 3B 4 & 7] fE 2
for . BA__ o

[A] pursuing perfect physical conditions [A] R 5EFE K SR

[B] caring too much about models’ character [B] it F 7 A A

[C] showing little concern for health factors [C] JL AR BRE H %

[D] setting a high age threshold for models (D 45 0 41 i 15 1 e 1T A

[FEEEM] RYEE T L8\ CFW S EEANB . OQFE@H) HMAFE P22 5 ok 9 80 - T &
1 3 7 5 ) v 7 BT A ol ke B b LS A S e £ BE O 48 5 R 2 B BB 20 R A 0 AR A 2 R
(CFW) PRI, AS 5 T 4l e 1A 38 ) B I ol B > 9 CFW 4B 2 1740 [ CTIEH .

[frfa % ] IF # 3 [ C] showing little concern for health factors /& 4% & 4 75 Bt D 4] rules and
sanctions regarding. . . health. .. of models A & @ take responsibility for the impact the fashion industry
has on body ideals, %} @] to deny access for designers f H 194 FH 4 W ,

CATFI S S BEO@ A H health,body ideals JE i T4 . {H #E i ff physical conditions #§“ S AR L7,
I S AR R B R P8 B B (I SR TN AT B S8 SRR D 7, [BIHESE 7S Bt D 4] characteristics of models
fii ¥ % models’ character,{HRT# characteristics B N “4FAE”, J5 # character M “PEAE” . [DIF] N
B 4] age. .. of models T4t . (HH AR Fg H 5 1l £ X515 45 4F i 158 1 14 (setting a high age threshold
for) , B J0 2 4k 0 U I 2 R b ke 2 R 4R 22 1T 40

(R T BRG] ARG &AL A XE S AE T - e 2 5 R SR 7 AR AL, FR ME S, o 1 25 00 B 2240
CONT G LB K BR B AT A X LY, B ) 25 T e ARE A OC R A A S SO N 2 Y AN 2 R 5 LR B SO RE BRI
SR T A A B B 0 B o L BT 3 T o R D S U R OO L, A (E SO L. [Alperfect
physical conditions fl body ideals % {bL #H [F] , 52 W] 52 3 ; [ B] " 9 models’ character (£ 55 PR 4% ) 5 Ji 3¢
characteristics of models tJE ¥ X i ; [ D] age. .. for models 5 3 A age. .. of models AE & A1 1, {H
setting a high threshold & JR X TEMEMNE R . BN SETYE L OCRE P12 0 i\l 19 26 75 7E F 0
W B A, ) AL IR R RE 55 , T B M A AR IR T AR S R Ta e, R LCIE S seh 4y — B, X
aEL.
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l VI zReléini on .ethi;al fp(;rs(lilas.ic;)n“; rathe; th;’m . Wﬁ?ﬁ%% o ox %&f?* Y 3t &Mk
est step. ven better would be to help elev: , e P :

’ R4 £ 69 UL & H2 Tt B A8 A AT I 40 BT AT R Y
i ‘

notions of beauty beyond the material standards of a

particular industry. [419 words]

(Dpersuasion [ pa'swerzon | 7. Ui} §  @elevate ['elivert] v. 2Tt
@address [o'dres] v, XA}, 4L B, 3% W T i I fi ok é @ ZHiEm
@ misuse [ mis'juiz] n. ¥ H 2 —

% (Dethical persuasionGE 1% 3115 , i 8 56 )

ELtERABNE, FELX EEMR"ETFEEEH", BHEESRAFERREE, X8
4 :elevate notions of beauty,

DA X & 3T B i 7 Fh & 55 K B B9 2548 1 3 E 48 o misuse of body ideals ) B2 3 F B 1 b 7 S8 82
9 2B« A (misuse B “9R L W) sRelying on. . . rather than. .. may be the best step B #i4E #
TE“ 27 % RO E 72 38 Cethical persuasion)” I “#E [# 37 3 i i Claw) ” 22 18] B9 B 55 - 38 78 ) 16 5 4E
may be the best step i f5/E # A9 B 15 b “IB iR H R 7 B9 Bk L B R F SCK F— 2542 oAb R gl

QRBHMFTEW T ANEFHENS, Even better 5| HAEH A9 T @B, IR A B E M U7 F
.. help elevate notions of beauty beyond. .. & Xt“ K XM &, 2T HF L ZIR, M ELEEAY ethical
persuasion CGE 78 2 15 /& “ B 1 B B AT 07, P& P AMEE & 1A B 1R A SCHs A BRSO AR
Pl 24 SE ML A A R B LB I, AT ELIE AR IR . 1 :a particular industry 3% BUAR AU o

DR B A ) A B 225 B, A (OB 3 AICSE Y 1 I K38 4 5 — ZE U BE A vk B L 27 M8 L N B
WY “ B PE UL A AT RS T A TE 2B b 7 A, i R TR in 58 5 A0, PR N S VR S

25. Which of the following may be the best title of the text? | 25. FHIHMHATEE AW RETE?
[A] The Great Threats to the Fashion Industry CAT Bk b 1 1 09 B s

[B] Just Another Round of Struggle for Beauty [B] AR RN —#k“e”

[C] A Dilemma for the Starving Models in France [C s B ALk 55 A5 T I %) 790 X0 Ak 5%
[D] A Challenge to the Fashion Industry’s Body Ideals (D] B i b fr B A4 M3 T 1 Bk %

(454 7€ fir ] 8 24 30, 7 VU B A 48 I PF 0 vk 6 46 Xof i ol AR B R 367 BT T 254 88 L S B T
I8 ¥ 22 55 1) X092 1) 0 ) A [i) e R S B 7 2 U o A B B A O R R R R e, Ok — AP R I, T
U, 4 SR AR X G2 2 45 18 Xt e v ol LAORE U8 28 987 e S B Bk L [ D R il A A it

(@] IEFIL DX 03 22 N A M 435 . the Fashion Industry’s Body Ideals 8 33
B X B0 4 B i Ml LA 98 Ol 3675 A Challenge 3845 “ 3% [ 14 38 il 45 i (law) 7 LA B3 22 46 B i © 38 78 3 IRk 5
3 (ethical persuasion)”,

CAJ% 1A , T I gl B 8 9 =l 2 S AN B ol T S i ol oIk 5 40 0 A 2 7. (B4 b B
A B R IS M B R R TR R R R 98 L, (At S S R s ol o 3 7 6 R 4 IF I I
P By X BB 26 1, R M R B 9 L —FhoRk SE 2 287, [CTRI SO 4077 {5 B — Lo SR 5 B8 T4
{EAL Ry SCrr dns , FdE S F T AN .
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[T BE] B H M2 TS, RIS EHITXR, XBEAGh S, 8t
AL A& B AR R R - O LA SR 3 SR bR ST T 28 2 R 1 i O A ®%&7§(E&E¥)Ia%%ﬁl
SR — I RIT ; O X H T B A OUH B IF R A58 — BoR ) 4 By ) R SC R B4 . T
Ol F A - OF I CE QAR T T H TR, Tﬁﬁ@é‘:%)’c-@%’Jﬁﬁiﬁﬁl’cﬁ%ﬁﬂu&ﬁﬁﬁ,

(B9 B3t G 30 4E 30T E A O R FHVE A 15 BE T4, B 08 1 0k ek 47 78 iR i, 3F dE e A5
/ Text 2 ZEZABRGEKRBEHE ;
B A &Sk LR

[m] g :
Fi&b%ﬁﬁﬂﬁ

V= XERERH

A3k B The Guardian { T )2014 4 11 A 5 H 3CF . Is Ukip the Only Party That Cares about the
British Countryside? (Jis7 % BME— DI E & F BG4 3CH B B IF2 B R 8. £ F R4
oA R T AR EN AR M BT ) CF = BO —— /0 M I i DR m) 8. IR & & e 75 2 R R R AT, 45 IR LR 7 B N Bk
%;ﬁﬂéﬁ?}i‘é‘ﬁfﬂ?i&)”ﬂgﬂ*%@ﬂiﬁi@

§ = BRAREAERR

I @®For the first time in history more people live in HEARE —k fEEBAGAS T
towns than in the country. @ In DBritain this has had a LBESHBA, XELBRAT FRM
curious result. @ While polls’ show Britons rate “the %2 ZRREEAELFEBDAALL S
countryside” alongside® the royal family, Shakespeare and 47”5 £ % 3 L T f= B K 4% 1 4 E

the National Health Service (NHS) as what makes them (NHS)—#F, 215 8 o9 B RRA A
RA T AL XGRS ZFA R,

proudest of their country, this has limited political support.

..... ﬂﬁﬁﬁﬁﬁﬁﬁﬁm,
Opoll [povl] n. REJH4 Sé Drate as GAN ,BEAH)
@alongside [olog'said] prep. ()Ml @National Health Service ((3 [ ) [ E {4 il B

@proud of (i -+« -+« B F| B {1

® ZHER )

While polls show Britons rate “the countryside” alongside the royal family, Shakespeare and the National
Health Service(NHS) as what makes them proudest of their country, this has limited political support.

g8ya.
Britons rate ‘“the countryside” alongside the royal family, Shakespeare and the National Health
FiE  EE G RiE

Service (NHS)  as....

A

G asf) =15 A
While polls showV what makes them proudest of their country,
SBW TE BE FiE HiE EiE FEEh
LSRG |
fJFETF: |this  has limited political support.
EiE  EiE TR
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T8 . 4] = F K this has limited political support, #§ A% £ A A2 8 2 F K45 204 R
BOA X H . ik RiE WA While. .. 5| H — 50 R &8 #5 , 52 78 M4 (that) Britons. . . BARBEHIAATX &+
MEMLZE.

E-Z-RAIE—EBER,BRHUHEEL OB - RENSHAPEREMEDNERBFT@E,

& — B LA B B, X818 :O“the countryside” ;@ limited political support,

DABEEFAR . FLURERMEAOXTF SR AO, For the first time in history (& 5 LA 58
—VORBAMGE“HZ 40N B EEMAETE, B /R © 0 A8 R i 5 K5 W ; more. . . than. .. R UL H
PSS SRR N VS RAEAE S MY, SE A4 T SCHIZR“ I VS £ Rk

QORARHEMEH I, BRELXIFET,

QOaEAEn . CEEHATEELEE, MAEZMIT has had 1R IH“4E R B 24 L7 ; curious(strange
and unusual) U8B 45 RS [F] 55, 51 1T SO R,

QAMEBOARELR" . XENSFHRAPEIRERE  AXBIBEXHF. (AT While...,
this. . . JE B ik 8T, BN 4] curious, JB 7R 7 IG5 (i X EH 5 8 TR2ka/E4D .

A A] LA sb rate A alongside B, C, and D as sth (rate. .. as. .. &} consider as having a particular
value or standard“¥f =« -« $EH A /% A=+ ;alongside 4 exist together at the same time “ (5 ++++0) —
B LI E A X £ F (the countryside) " i TG b 2 W1 6 H 5 TG b % 7 A9 £ % (the royal family) . —f{
X EEVEH] (Shakespeare) | i) [ 2 R 9 [E K BEJ7 iRk 55 & &R (NHS) — 2, %8 “ [ Z 10 5 (what makes them
proudest of their country)”, Bl . AMTLA B & 09 Z A “ L mdE#0 2 R A 5.

FHAERER RUIMEEELE S BRY S A2 0E M BOAZFR AR, limited political
support A B0 R B R, 45 M BT E - 06 E & KB I R R R B m AR I 2 17 008 T 3Gk
X,

(R EfEE]— SCE LR AL I . O B H A (For the first time) “fE7EUEH 9 A H X
L ETE S BRI s QO M)A 48 % 5 19 I H 45 5 (a curious result) “ AfT1TE LWL £ A, (H UK SO A
R /BT AN R & 7, NI B E TG R & AR . SRR 1 BOAS AU 0 B0 4 09 B AT 3 0 B A ket

e (While. . . 5. ... ) DA ZE L U6 (rate A along B, C,D as. .. ), N 2845 iy M0\ 76 350 B 20 52 56 R,
CEER -/
26. Britain’s public sentiment about the countryside . 26 EERANMESHAME
[A] is not well reflected in politics [A] fEHOE %A 1R iR 3
[B] is fully backed by the royal family [B] 183 F 2= 74 2
[C] didn’t start till the Shakespearean age [C] B2V WA H 3
[D] has brought much benefit to the NHS [D] H4y NHS i £ 45-4b

[fBEEM] B—BOmMAHIE L . HEARERS K AR S H”E TE P+ 0T NHS —#, %
A5 LA A, B2 3 i R B AT B BUA SRR R AR, 0E 2 S E R AN £ R R W SR TR BUA
PR RIRA R, [AJIEH.

[EfeE] EMILATRX S —BEQ 4] has limited political support ()4 PR,

[B]#| F @] royal family.support &5 il #i ¥ t “ 57 %] T % (9 &1 L 357, B3PI RN A EZENE
. [CJFH @A) Shakespeare i 3 5 B¢, {5 3 I H B 754K 38 “ AT % countryside fY 8 1. ¥ H 5
Shakespeare A2 3187, I AR A A 3 [H R AR £ A WA LG B, (DRI H @A) NHS #7 3 5CHK , i makes
them proudest 2 3& i “#f 45 NHS F Z 454k 7 B[R AE SC R 42 8] NHS 5 76 28 th ATTX 2 R 9 500 CRy H
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5 NHS 389, A “E2mE") , — & IF THEXE,

(RT3 B85 A B2 s oS — B QA (R MEADD , SE bR & 1 % 2 % 4 — Be 5 B A e h . IE#
fipp 2 e R AT BB A L 1) A, HIUAE 5 8 T DG B8 A 8., 0 2 S 115 2) 40 932 3, % B vk e TR L v
A5, B A G I A B E A5 1R R T EE L, AR TR L E S U R BRI R ZE LR,

ELARSRE 1 5518 8 R % 1Y S %8 351 ¢ 48147 politics, royal family . Shakespearean age, NHS A 4fi 5 7%
A R R A AT, e i B B ) T 45 # - While #4804 o8 56 3, 1 CHE SR S5 < 5% 3T Z BT Britons rate
the countryside alongside. .. as... (AfTTIA R S K 5 eeeoer — K HR S eeeooe ) A TR N A CRVR A X 2 4
B F ) , H i “the countryside” 5 the royal family,Shakespeare . NHS b 34| F47 454 , PU % 22 18] I & &
Bl B R E; this (FEMCHT 2 A)) has limited political support N1 X & 5, &5 T35 X & & bt
VeI e A LA B4R & 5 98 N &, i IE 85 [BI.LCI. (D] LL I 41 F 47 45 #5 the royal family,
Shakespeare \NHS 5 A= S BE , #4512

I @ A century ago Octavia Hill launched® the ——4‘&2&%,9&5{,%%& A RAERT
National Trust not to rescue stylish houses but to save @&%%ﬁ@sﬁzi?@'fﬁ%ﬂﬁ'ﬁ#ﬁ%%
“the beauty of flatural places for everyone forever.” @1t fﬁﬁ:&“ﬁﬁfiﬁkﬁ.x{% %é oL
was specifically? to provide city dwellers® with spaces for B AR Rﬁ{%?ﬂﬂ{& 14 5 3]
leisure where they could experience “a refreshing® air.” “_wEHEACMRR T, Bk, AR
® Hill’s pressure” later led to the creation of national ne o] R RAE ﬁwﬁ*ﬂc%‘»ﬁy){ﬁﬂ &, 7
parks and green belts. @ They don’t make countryside S e *ﬁ-ﬁ‘iﬁ 5, RS
any more, and every year concrete” consumes® more of it. LEHIH, IHEERERY,

(63}

Dlaunch [lomt[] v. &L ? Dconsume [ kon'sjuim] v. H#E
@specifically [spi'sifikali] ad. 455, %1 @ guardianship [ 'gadonifip] 7. Y, R
@ dweller [ 'dwelo] n. iR § ® TR

@refreshing [ri'frefi] a. 750, H Y 8 Dprovide sb with sth(3 A3 M 25 3 A0
©pressure ['prefo] n. 442, Hid , FFPE é @green belt(&1bH5)

®concrete [ 'kopkrit] n. JREE L éﬁ

- ZEREBROE, HPF BB REEHL (the National Trust, RE AR ) & HRPEHE
SETN" KA IHEEEE, %817 Dthe National Trust; @don’t make countryside any more,

OORMEWEREEHALENCIEZME,

OREHZAAEERAREE R =MW", fE# % H KA launched(to start something, usually
something big and important) & 7F 58 H % A T S PEAE R %, H OV EE v 5 g [ Py s b — Kok, e
45K not to. .. but to 4 L for everyone forever ¥ 5% 8 DI HE , ™ & 1% 21 4L B £ 0 3 < OB B A 9 A KA A
REZ M, A stylish house FEACIR X A b #E3 (9 & 00 4 20 5 7, 54818 A 28 £ £ 19 natural places
2 A B St L 5 3 AR rescue 5 save B JE PR, £5 35 420 B R) 0. “ & R OR AP VS SBLAE B SR 3
T LA i ke 2

QRASHEIEHIZALEEIHTERERTERFMESSHNIKRRZTE, A specifically(intended for
one particular thing only“¥F &, & [T #™) FH DL BZ 4 40 H i 54 . % 1 ; provide. . . with spaces for
leisure. . . refreshing air /R IZ 4 SR R Z AL (£ IK“ S A7 Z T30 7 0 T 20, 98 & BAF A B2,
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QORAESETLZHLAFRAMEENTH,

@A later A AR, EHZEAAEZWZ THER . (HTEARERP BH8) EHK2A B (5
) G EE LA = Hill's pressure(pressure & 4 the act of trying to persuade or to force sb to do sth
CHEAR I AR 45 the National Trust %% 01, S A RA L EH & LA AT KFE W . the creation B3
M B A E B BBOSE” B A R B R TS 4 SR VR i T, 6 O S TR K
7 e R4 7T SR AR

@A L They don’t...any more R AABH TN . BEMZEAFMPNARABEEL BEESEHIF
BABENSHEP BETEASENRERTRES Y, They IR LAl creation(5 4] make i X
A ED WS T8 AUR AT, HE X /. not. .. any more {RBLAE %), Bz B 24 5 76 “ Ik & @i )8k
HI7S BEAS AL . AT IR & e, T R M T iR . and B KR IE P 45 AE MBS £ AN IR T R L &
£ % # (concrete 2% X “YRBE £, L AL F8 40 45 AR BUAR 857 5 consume — 1) JR L BN SRS & 1 Z B &
EAREE, R E RICE AL Z 0 BT B, 5% A LUK AR AR SEM B E T,

OAEZEIRTME HFF . 2/ EFZFHFEMRP . constant(continual or continuous, incessant“$:F4EHY,
2% 197 8 B @ 4] every year, 3 8 £ F AR AN T = K AT o 3 K G %) 78 07 A< 300 H5 8, A XY JR) it B 1)
HIEE R 0 R O RE B AE £ AR P R) R 09 & BT Al 2,

[FREMEEY ABLL A century ago.later & — B 7ER} 2% (They don’t. . any more. . ) 24 B[] 4 , 5 2
X [ B 4147 (the National Trust) 6l 841 % |7 82k 8t & BUR 9 4 48 . D @ 4] not to rescue. . . but to
save,was specifically to. . . P Z AR FZ B “KARP HR KX ZH”; @ @A) Hill’s pressure led to. . .
don’t. . . any more. . . consumes more i} B iZ 4 1% £ AR B b 2 0000 AR B 3 S E RN AR
o BURBEREIR , IR G,

EERE -

o

27. According to Paragraph 2, the achievements of the | 27. RIEF KR, EXEEHEANWHA R
National Trust are now being . EEH

[A] largely overshadowed [A] KKkZEEB#

[B] properly protected [B] 45

[C] effectively reinforced [C] B&mss

[D] gradually destroyed [ D] & #i w3k

[FBEELM] B _B@ATEH  IAE M7 CRIZE E 24 /) ROURF I S #5284 IR 51 (R
MEBFESHN (L), XRUBR S5O TR ERIECEHRSE T G B R 3EZH) ¥ 18 5t , 1558
T O] iR 1% 20 2 B A5 9 B SR (45 B 8 [l A b s 45 UG ED . S (DIIEH .

[EEE] EWMTLD]EX @A) e =441 i B XAEHE , H o gradually %f % every year, destroyed
T consumes.,

CAJHE @4 They don’t make countryside any more and. . . consumes more of it 1fij 3 , {E /] H They SZ 8%
B 24 Jay s 10 =R 2 204 B, 20 207 AT A0 Bt R M IR BT AR T AR B LR B AR R 2, [BIMRE
® 4] constant guardianship(FF£ £ 3 il & H properly protected (1A 24 54 , HI¥ LB “VEH EW S HFE
FREL ORI SO “MEH R 4L B 61 89 BUR4E 5 6L . [CIUR B @A) concrete — 1] , {H I b 12 17) g 44 17
“NREE 7GR EE LW T IZH R AR 336 3h 17 “ ILE L insk” (B 29 BUCR TE R .

[FT5 B4 ] AR A H AR b LA B A 48 Jo X 42 4 B v (5 — B A thl 39 SCABE 48 . A 285 I 28
Ah o B 2 A o 1) AR 91 B SC B 25 & s A AR 32 37] (no more. not any more.no longer) %5 i 25 ST 40 MR 15
WAL 2 B EE e i R IE R R Rt 3,
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AR, 58 T ST ARYE A century ago " #E%I E [RICEHA WA B2 ECS

TERBE H 2R 3K

ZH” AR later AT I 0S4 21 Y 1 i 45 1% 2 1 50N el R gt Ak i 45 L B L AR 4E — e B 7E B AR K

every year Al #fE HISE E(E & SR AHEBR & M, MR BFEREE LEFES ., BEBES

R AT AU R B B AE PR . BJR 45 B R AR I
e 22

=N o

Il @At the next election none of the big parties seem

0]

likely to endorse® this sentiment®. @ The Conservatives’

development
© ¢

planning reform explicitly® gives rural

priority” over conservation®, even authorizing® “off-plan”

building where local people might object. @ The concept of

sustainable development has been defined as profitable”.

B local planning

@ The Liberal

Democrats are silent. @Only Ukip, sensing its chance, has

O Labour likewise® wants to discontinue®

where councils” oppose development.
sided with those pleading” for a more considered® approach
to using green land. @ Its Campaign to Protect Rural

England struck terror into many local Conservative parties.

(Dendorse [in'dois] v. BE[E, ¥4
@sentiment [ 'sentimont ] n. WA FH B
@explicitly [1k'splisitli] ad. B
@priority [ prar'oriti] 7. 56

® conservation [ konsa'verfon] n.

@pl

Trar

(@ considered [ kon'sidad] a.

XA
) S N T E RS P” / i E (DN

EFT—R#&EFEP , MFEAHPA KL
THRARR XA E, 4T %GR K
FHAREHLRAERL T T M FLMIER
KRR, £ EBE AL S B R T RE R AT 84
Wt AT RIS R, THREX KN
BMECLHEXAAATE, AHE, LEb
B S A B X R 637 45k
M, BHREICERERS., RARS
KK T ML, 5 ARLeFoT )l —F &
AAtFZ X RAEMAAEET —&,
LRI FEAZ I NEHE BT ST
BT ARSI,

@ council [ kaunsal ] n. (FE B # 7 BT A9 B 55 & B
2 T &

ead [ plid] v. 5K

230 BB BB

@ ZHIER
®authorize [ 'oi0oraiz | v. i, FZF Dbe defined as (G 5E L)
Dprofitable [ 'profitobal] a. A F| 7] [& # @side with (5« 3 7E—
S S S e @strike terror into (HIE AR LA B

@discontinue [ diskon'tinjur] v. H 1l . 5 (|

The Conservatives’ planning reform explicitly gives rural development priority over conservation, even

authorizing “off-plan” building where local people might object.

R MR
The Conservatives’ planning reform explicitly gives rural development priority over conservation,
EHE 1B D HE  WBORE
BUAE 8 S5 F A AR

——— i RUIRTE A
l even authorizing “off-plan” building ’4—1

ThEEiF B . A 4] £ Tk The Conservatives’ planning reform. . .

Rz b IAE R 45 even authorizing 5] H 4/ 5F 58 18 %
R R A0 g8 SR 04

FEZREERPAEE

?atﬂ%jtﬂzﬁéfﬁ{%*ﬁ‘ﬂ’]xi##u

where local people might object.l

FEHMRT MM BEESNITRT

K RIS EE S, M SR E where, L. B H

o X #8177 :none of the big parties,
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DOODOAMNE—EBR, NBAZHLIHRPHEXRE R,

Of (B REA)IEH T — 8% % d 7 8% B £ — K % (none of the big parties) X5 % F R, At
the next election $4E I Bt A century ago. .. , later... , don’t...any more, and every year. .. i [a] fli , ¥
B[] f o 2= B M i S5 PS5 I B HR F . this sentiment(sentiment: an opinion or a feeling, especially based
on emotions* (FE T E ) 3 0, W A5 7) ¥ 2 1148 | BE K 41 Tt needs constant guardianship, 7246 48 L 3C
FIARESHSEE WL NHS 3, #5728 2R AWM. A 43R5 none of
the big parties 3R A — N K& HF £ ARY ™ B 2481 2 AR /A a0, B/ 10, AT RE
M35 seem likely to TR T 304 45 HAH G B4 /3552,

Q@O AIFEAT N BIRF % (Conservatives) T E ,,

QAHRETREEMIKMETPEBE LINFLETEARIPZ L, give A priority over BGE A [k B
EAHEMRELRO WHAF RO T WK S NI KE T B RRIP Z B explicitly Cexpressed clearly and
directly) 58 WX — i 7] + /0 5 2 B . Even 5| X 1B BB U, 51 1 A A A9 0. OF 2 B IF R AE
PR Z AT S T RS ) B E A 2 M R R X B i R AN L D B R E TR, £
FERESRE. & .4 off-plan building A< LR “Hi 5, AL off-plan M55, BUL 510 Z A FETHRIZ
B, FEFH R Z A0 ™ B Y BRSSO 2 BRI B E DL SR B SR IR AR A AT A B R B
3, development Jy 2 ia] i & , & 4 the process of using an area of land, especially to make a profit by
building on it, ete. “(JLF8 B =) FF &7

QEIEEITRENH RTFIREEER IHELZB"ENAARMER", A+ sustainable, profitable
¥ILh-able W J2, G285 W2, B T 9 30 /) 20 A is defined as B /535 /E & K], R 7 3 B E v Fr 42 & B
(sustainable development)” & X h“A F) 1] & (profitable development)”, HAMNZ & JETEFT &H “ Wt &
J&7 R BEMEAT I & S K VIR IR R A 457 2 52 4 “ AR BEIR A B P8 5 T & F B AR BT
AR R Z AR T UL S ABREE Z %

@ORFMNA L IR (Labour) EE: B ELM USSR AL A hET A MY, 2K HiRidHE
likewise B 78 56 5 0R 5F 56 A BEAH [F], ¥ 38 8 R B . 40 7185 B B9 A8 AR I 09 3 4 35 17 discontinue,
oppose 2 K41 H A BEAR I X 3L 2 2 i 2 RO E R Toat 4 0k 2 b A R G WS AR RO RE .

QAR ENH B HRIE R (The Liberal Democrats) IS E : BRA RS, silent —iAFH A B R E X
SRR DURR A, B BRI ROR DL S A O AR IR T L (E R R SRR 2 M

COORAAE_BR,IRNEXIFISNRIPOE—BRE—MI R (Ukip: RE=Z KB R Z 5, RiE
R 2 B B3R ) o

OREHEFMIRZNREERTERF ., 4% F£E Only BA 3048 %F 4544 none of the big parties,
JEB AN ] 018 CXT S, SEARIC I sided with (2 #F, 5 - 3578 — 1) F W Ukip 5 B A 3 7 4
[A . pleading(to ask for something that you want very much, in a sincere and emotional way“ B3R, 73K,
FRD EIAN IR A S 4 % 5 P & B A AR B I & A R B WP BT IR R
more considered (H: 1 considered %} carefully thought and weighed® %8 15 ¥ JEL 30 18 1) i — 2B R A
AT X 75 e 3t I 2R 0 285 S B 1 S 1] e 108 VS SRS S Tk s L S R 2 R 9 & R T R IR R &
R ENEE,

A T4 A sensing its chance Bk 5l By A% 43, F0E SCEE K CUd B 0k 57 5% B 3R D SE R AR B, HOR AR R
FERY £ K ¢ sensing(to become aware of sth even though you cannot see it, hear it, etc“ & R3], % %L
HA 7D I 7 il 37 5 MR 3E R 48 ; chance(a suitable time or situation when you have the opportunity to do sth“#l
23 HLIE AL SRR B AN IR AR R Z B R S AR T BUANL S IS BRI S MR A E
FT B A AR, DA A5 B 22 BRI J e 2% 1) ik 34

QARBHIERPENEDERTIEFEKEANFT(ELRIPSIFA"BRERE). Its
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Campaign. . . 8 Ukip & &2 1“fR4P A5 22 £ A2 87 struck terror intoCfH 3 AJH G50 BB Ukip FE M8 1%
18 B A AR 22 M T DRSS 7S AR AR R L BV - A T M R R AR IR GIESE T “4- 97 & R AR T D

[REMIEY — A BAE none of the big parties. . . only Ukip & i i 3% 5 5 (B AH — DKo% eee - MEA
PR SL A wee oo VA BUE ST & R AR BAS B BB R Z R EAT T 3R 45, DT 4 1 B BT 3k ) JL“ &

RN RE ARG [0 7 LA FE R R . T BN LR GE IR 2 R ORI i b L R BLR A R R
B2, B AT 0 S B

28. Which of the following can be inferred from Paragraph 3? | 28. I\ &5 = Bk /] LAHERT i T & M0 — I 2
[A] Labour is under attack for opposing development. CA] T3 A s st F & i 8 2 o+
[B] The Conservatives may abandon “off-plan” building. [B] f&5F 56 AT RE S “THRI AN SR,
[C] 2h ~7 3% 7] B N SZ 7 PR 4 £ A P
Kid o
[D] The Liberal Democrats are losing political influence. [D] AR FRIEREBIRHW T,

(R ] RS = BO©OA R, Ukip & F—JH %26 o — 308 & RPNV BUE , H © 4] iR
B THLE7HE R UKip #5M p 3R A, B8 HF — JE 26 K18 R A FF . ftkal WL, [CJE T & B HE W ,
EH .,

[(EMRE] EFMTCIESE =B KA HHMER, K may gain B chance,

(A4 = Bt @ 4] councils oppose development ( 24 #l1 1% 45 2 XF JF & ) 4l % 156 A Labour. . . opposing
development (T3 X FF &) » M1 SE PR b T3 5t M il 45 L FHF & . [BIES R HES O “fRF 32
TR A EE A7 5 TR SR ST S8 A vETE 24 M R AT RE RO 9 b 5 R AT RIS Bk AR . (D] TR IR
H @] silent —if B iZiAE E R EEAERY S W7 mE - RFFTUR, I AR 18 %50 IE R B BURE M T .

(B EEIABMY R LT MEA R LA FLME B hl Fmy 8, MERKEERNNTSS
CEMIE” G CHERIET 1) SR 4% 0 T 6 S 1) s L IR 30 20 AR JE N 1R 0T N A 5 R S0 — 3R AT A B
HE , b F e RS SR SO A 5 ) A R T — M R AN A B BB SR S AR, IEFR LA AT RE R R XE R E
HhZE.

ELRSEF , 15 Se AR 3 6 3 36 £ 97 Labour. The Conservatives, Ukip, The Liberal Democrats 435l %€ {37
Exh@®F.QA . @O O A, 1#E 74X & B . [ Alopposing development 5 @ 4] gives rural
development priority over conservation j& X ) , H. under attack J& F ¥ M5 & ;[ Blmay abandon 5®@%]
authorizing A4, B IE M HEH ; [CImay gain K[ © A chance (Ml £) Z &, H© @4 # 5L 45 1 Ukip 3¢
4 % A (sided with those pleading for. .. ), HAR I & A iz sh (i 45 oAb 38 JR S8 0 B52, Fly okt AT 4 00 322 3
] A PR ST H R AR & AR A R — JE 226 A7 2% 0w 2B W7 HE B s [D]losing political influence M\
© ) e LAHEWT , IS [CIE# .

V' @ The sensible® place to build new houses, ERFEF LS A IATHAE LA
factories and offices is where people are, in cities and zﬁ./\'ﬁ] B A5 8 o o, A T i A fE Ao 4 8 3R,
towns where infrastructure® is in place. @ The T AL Ao B AR TR AT A - W % B 4
London agents Stirling Ackroyd recently identified” “iiﬁl'fl& 4%%:% K 3k ik & 2 {%% 50 F A A

enough sites for half a million houses in the London b A R A AR AT B A A3 A ik B
area alone, with no intrusion® on green belt. @ What W 5 % B AR B :

[C] Ukip may gain from its support for rural conservation.

is true of London is even truer of the provinces.

9
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(Dsensible [ 'sensibal | a. B Y, & LK §  @intrusion [m truzon | n. {230
@infrastructure [ 'infrostraktfo] n. Kl % i 2 @ B
®identify [ar'dentifar] v. (£ % )i é )

?S Din place (HE&HLLE 1)

;.‘ In%ﬁﬂ? 1/

FNERNBAE_BR, SWHMBREE,

EM AERSHEE - BEFLSFNHAERRETEENIENER AR (RHFZE . SRFRPEIEE
19 T 4 B R B UK T SR, 1E W A B2 468 T S 1] R B AT R R S A LR AP B R ) o

EFNEULGSmEBREERIENAEZMENE ., <17 :the sensible place,

ORBELXEREHAEREZM: ADSER EMZHE SN T MEHE, sensible(reasonable,
practical, and showing good judgment) $§ i £ i £ 15 A B 22 b, 2 0 SR ZE B 0 & A A JE B IS where
AR 7R 8 B B A 2 Ak, o in place A existing and ready to be used“ #E & HLEE 97,

QA L “IE B ith 7= 2 42 B Stirling Ackroyd FiEETHEEEB EXEHFFUFEHNET A M FIE
(D4, identified enough sites. . . in the London area alone 38 & )6 T P9 8t fig $8 18 70 4 19 43 5 2 156 FH M,
IESLE AWM REETE TFERAEZ M, 2P identified A5 “$83 , & 8L, e Ab ZE 4 b 38 5 B 22 7,
with no intrusion on green belt PA“3 7 £ 55 FH b JC 75 W I g k45 i B B A0 3% 77 4F AE AT AR W A Ik &
T —FAREPEAT R,

QAatmMmIUtIHY REMBK . S EHARHXECEAAMMETES S A L (2EBIEDOR),
what is true of A is even truer of B Z5#J F B “ ACA T @ 57 15 % 45 10 B #R4E BO AR R M 3 A9 31 BS54
BN ARG BN s Horh true $E AT UG, B2 X — 155 00 8 S, 1 I % 3 R A0 2 TE 5 B 5 even JH LU AR [E
BGRARCERE , WINTZ A SRIEANE TN R kT S b, TC R AN A S A

[REMBE] — & » gk Ky . DA LL The sensible place. .. is in
cities and towns 5| H 2 5 19 & 3 U AE A £ 2 40 SR8 O ) 3R 4 i SR S 4], L recently identified
enough sites. .. in the London area alone #§ t 1 7™ f 78 (A 1 B 555 o0 % 42 00 1 80O /8 SR B T 2 % 7
SR b, 90 25 BHIE D 4 5 @A) gk i A What is true of London is even truer of the provinces #E K ( A 1, &
SFAXS D KA, 2 IEO A, — . Bl sensible, enough sites in the London area alone, with no
intrusion on green belt,what is true of A is even truer of B W i 1% 126 175 /i I Wi B /R E & L3 .

“
iy

V @ The idea that “housing crisis” equals “{i%f@ﬂ”% T‘“%ﬁ%%ﬁ&&i”ﬁﬁ
“concreted meadows®” is pure lobby® talk. @ The issue ﬁ?%ﬁiﬁ?‘vﬁm 'Wé’JﬁﬁF MRSk
is not the need for more houses but, as always, where B AT R, — e, AR T AT
to put them. @& Under lobby pressure, George Osborne B E AT A o LA LHE S A
favours rural new-build® against urban renovation® and #ﬁ;i\%%xﬁék‘é&ﬁ&a%?ﬁw‘fiﬁg Jo % B ARSI
renewal®. @ He favours out-of-town® shopping sites %%ﬁﬁﬁﬂiiﬁﬂk&h ERRAW TS AL
against high streets. @ This is not a free market but a AR T . AR R BB % R —
biased® one. @ Rural towns and villages have grown EARTE, E;{ﬁw&:#{i.ﬁl:‘iﬁ-éf-:@ﬁ%%,ﬁ.

and will always grow. @ They do so best where building T B R R, RATEA S T

sticks to their edges and respects their character. @ We do

PR, AT ERIR S AR KT
not ruin urban conservation areas. @ Why ruin rural ones?
26
Zig F

SR, IDEEE E



DOmeadow [ 'medov] n. i ? @Dbiased [ balast] a. A DL S D AR — Y
@lobby ['Iobr] n. Wi H f P—

Onew-build ». EEHE [ HSAEHEHT £ § Dhigh streets (L8 CH T BRI X 9 2 % 6380))
@renovation [irena'verfn] n. #HT é Dfree market [ H 1 5)
!

®renewal [ri'njuel] n. & X% @stick toCEH , BH, W L)
®out-of-town a. I{FM AT, IR A ) )

FIREMBERASEH “EER m”%m%%“&&ﬂt@% SN ZFEESERP B
id : Why ruin rural ones?

COAHRBE EERIN"ERAT " ER M LIBRE"NHIEZH(EERNA . "EERBIN"RAE T A
FiEEE"),

OREH“BERRBIER T “EEih LEZE 4B IFH 2, concreted meadows R H 15 7 4t i -

ERE L, EREFEXEBRS L FEE R pure lobby talk (A pure & & complete and total“5g 4>

By, ARG, lobby B “UF ik K7, talk & & words that are spoken, but without the necessary facts or
actions to support them®Zs ¥ , 25 R ™) 1 R BRI , & BAVEH U . F & AT G st 2 55 58 58 & 4 0k ) 2 2 i
YR Z B X R O S B S LR RRE ERAT —CRF.

QOREMEHEBEEBINXEBAREESEFMEEWERE F, The issue I LA F AN, K
JB I B IX — 2 () B f S ROAR A 25 E AR TR . HUE S5 is not. . . but SR I (] 85 A4 5E 25 78 “ o] 4b 22 5 7 T
E“BEELHE”, BN BRI FZMAEREMIE S M. as always 38 8 7] 855 57 R & 4= i 502, X

AR EH,
O-Oat—FEHBKAHANERME , EHSHMPE T —HAFTWIF,
O @ 4R ik 15 A {5 W T~ B IV 48 B HT 7 B9 4£ 22 {8 8] ( favours. . . against) : X SN B H B MIEHE

TEHHMEE, ERFBMEEMRY R OMIETREER L, rural new-build, out-of-town shopping
sites 55 urban renovation and renewal, high streets £ @ Xf b, 2 BT S /A L7 MW HF &7, 1E
high streets My $& 3 48 3= 2 5 b 738 , v 3 Ab BN “ R b #57
QEQAM B AEEMBIETHE,
OREEEHXMEEERNAREATH " ME“RRTIH", BESM not. .. but. .. EEG|H
biased (7 1 I 19 » I 45— 75 ) , 4% 35V 3 XoF B iy A< it ik A9 AS 88 () 25 8E A 1) 3R 71, S T &
COAEMNBLHERE A (BN LA a free market) : D2 A EBBEBBELER T X, FREW T
EHRESHNERAALEEESTF, sticks to their edges and respects their character B35 “ # B M 5F i 7, 3F
BESNES, RAWHRBTA“TRES R AFRHEEMMESR S E S RS, HUHES S A AR
best — AN A S FEZHNEE , ARBEIFRK"HH LT 4 FRi i ZRIRE.
® @4 33 T LA Kz 9] BT 5% BT A< 4 5] ( [B] fZ _E £) a biased one) :EE R AR =EE SHTRIPE, hAEE
ESHREPR(EERNA . SHRPESHTRIPREENZIRERP), ©H We LU — AFRE 4 K1
EEWMBEARAGENRESAS)EAE—E, AT D BELEWASE  RANBAEER LW R X
(do not ruin urban conservation areas [A] 37 B3 A {5 [7] “ 7 5 & A F & AR PR T L IE AT E LR E S
37 X (rural ones=rural conservation areas) W&? & [A]4] 3 Why ruin. .. ? 32K E X5 52507 A B ) 19 58
UL A,
LREBIEI— ABMNEFBYATF, 5 BB A £ I &6 E BB n , L RIEEN S NI AR
RAAE. QORI EH fEHL, the issue [A 35 the housing crisis 3L BL# #:; @ @ 4] f Under lobby
27
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pressure SCH 5 Q@] B A& , I LA favours. . . against I IR T IRIG « BMITATF & £ F A0 ; ©
©@O® @A VEH LhJe fude UK R AL 8 A B WL 5, @A) FE R T A 16 , © @ /) BUA £ A KBS UAE e
P, @ @) LA S 7] 3he J5 5 B8 30 AR i 11

CEEnR -/
29, The author holds that George Osborne’s preference . 29. fEFIN A TG - RETER IR 0

[A] shows his disregard for the character of rural areas | [A] ZEI T b 3F £ A 3 X 45 45 19 Z 40

[B] stresses the necessity of easing the housing crisis [B] 5&i4 T AL B fE ML) b Bk

CCT 38 T fib X B W 36 B & & 7 09 18 58
Y

[D] reveals a strong prejudice against urban areas (D] &7 T X 3k X 1) 55 2 g UL

[(BEEMLIFHEOOAML s NEATARAKE —HERBT L AR REAHEEN SN LR
1 i s © @ /AL 1) B0y Al - SCHFAE & RSB A T S 2 o 39 T T80 0T 0 i, SRR AE SRR AE B e ) L
AR AR P R R A A R AT R X H BN T S MR X . AT ILATIE#

[ @R 2 1R+ TE A 00 [ A ] J2 58 0 B B Jr Al ] favours. . . against. .. KX AE# % H &S 7F a biased
one, ruin rural ones & HFHEWT,

[ B 1K 5% 0 B O B 25 9 5 3 fife (32 55 6 ML 20 2 7 9 8 4% £l * U 3 11 44 Clobby) ™ 456 i 8L J8ir A<
(Osborne)”, [CI# % F B O 47 “ W 37 7 76 Ui U6 F 4k 19 6 1 F 25 76 £ A1 @ 3 7 F (Under lobby
pressure, George Osborne. .. ) B fit fy 5 Z A 52 #5837 75 6 40 0% 150 A1 19 5737 1% %2 (firm stand against
lobby pressure)”, [D]¥ 58 H B @ @ 4] favours rural new-build against urban. .. . favours out-of-town
shopping sites against high streets 7% (1 “ BT A R Fi L & A R 97, Xt & 4 o X 55 i 0L 7 2 1) il it
“ BT AR X 48 T Btb X A 5% 204 L Ca strong prejudice against urban areas)” ,

[HE 15 285 28 A R DG S 2 8 By = N B 638 (@A) favours. . . against; @ 4] favours. . . against;
@] not a...but a...),— A FiEE (@ D4 do not ruin... Why ruin. .. ?) . YL K& i#% £ I 4537 &l 17
(biased . always %) B it @ — @ /5] fiir iR B8y A A JeAE# df A B, BARE , A5 B @ @ 1) L& 45 44
A 1 AT A B0 5 5 B © A B @ @) S 8] | LA K T %% 1) Bl ), B A8 10 5 ok B 307 A4S 0 1) O 2% 1 8 9k 7
PRAP X, A BB £ R OR3P DO A HEEE, AT 2 [ A IE B, Hofib = 300 34 5 B SCAR 1, W] HERR .

PEHEAR 1. A0 R R A BLL AT [DI5E S % 37 8300, 2 52 45 W) BB AE H b 2 — Wi [ DIAR B | 5 SCREASAF
MCAJIE® . MHERR 2. 308 EE PR & AR B R A8 B BUF 2 4 0, BT Osborne 52 FRAC 2 BUR , %€
Tt A [ATER countryside #4531, H A8 1 T Osborne X} £ £ (1 200 , 50 IE i .

[C] highiights his firm stand against lobby pressure

VI @Development should be planned, not let rip. @ FEBEMR, P RRERETL ., WA

After the Netherlands, Britain is Europe’s most crowded e ERERHNBWFORR, LA
= WA o

country. @ Half a century of town and country planning R S AL R R B AA LR Y

has enabled it to retain® an enviable® rural coherence®

T KR R AR AR W AR A T
while still permitting low-density urban living. @ There is B EARAES—EBE HEFE
no doubt of the alternative® —the corrupted® landscapes LT AR REMBETRERE S, B

of southern Portugal, Spain or Ireland. @ Avoiding this 3 A L T R A ok Bh R R s b
rather than promoting it should unite the left and right of e E G E A AR

Y o o
the political spectrum. [448 words |
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CRACERSRANN -/
®corrupted [ko'raptid] a. #M IR, BB IR Y

@ ZHIER
Dlet rip( H i HEHITE B
@ political spectrum (B IA Y1)

(Dretain [ri'tein] v. {§3F

@enviable [ 'enviobal | a. 4 A 5L

@ coherence [ kou'hiorons] 7. — 3%, Pril

@alternative [o:'tamativ ] n. 25 (L % % 88, ¥E £ 11
A it

R U

CERAE -

FEREMAOIT - HIHMNEBRBRAEEATMNELAARX, EREENENBEEBEEFRI S #,
X #17 : Otown and country planning; @ unite the left and right,

D2, FHFARERITY, MEBBF K. A LM should be A, not BGEH should & Fl 2 fiE
A :used to show what is right, appropriate. etc. especially when criticizing sb’s action; let rip & 4 to
allow to proceed at full speed or without restraint) 5 & 1181 2 FF & 09 1F 561 , 446540 185 32 2 07 & 09 65 1k
B Aol 24 T JF A ol Z LA L2 J6 19 i L o A R A DA LIS IE A, PP 2 = BE @A off-plan Z 3K,

QORI EEFENML I L MR IKE M I EFE I, town and country planning 5 B 3 2 3 {3l
“Yk & M7, enviable (4 AR FEHY .2 ARG 1) BB 15 35 1 & X 3% & 00 R sk — S0k 9 g B8 TR 3%« il 4%
e[ & R LA K, FE Al 1R KW AR 4y 4y 345 . low-density BB most crowded , P 4 3 AE 3 155 gk .
P AL A WA B [, A L R AT R R R R A R IR S R R A5 B T 32 A K B A A
AT XA/AL ABHK .

OORAMNEENEFRAEREHE LTS HNTLZ B,

@aEAOA, EHB M —FMARX: LA RTEEET AORKZERE £, the alternative #i &
planned development 1fii & , Bl 45 “let rip” development;corrupted DA H it F2 0 G ik ¥ sh UL 2 il 2 & .
A A PE PSS L R 22 AR RS & R XU 5 R i B U A B IR

QAFNEEMERENERBE UENTIERFZERNHTRZERBE", this 1 it ¥ @48
corrupted landscapes; BUE 4514 rather than J& @ /E 3 B 745 B . B2 3 %0 S 38 £ A 17 i X ot 4 0t Bl i
unite the left and right of the political spectrum(4i & ¥ : BUA i —FrE SR eI BEE— I HE £
B9 JUAT A6 A5 b LAXT L 80 G A6 AS [ BOIE 7 3 19 5 200 [0 8 SCE = BT R & R AR 3 8 R RECH) R i B
JI 167 i 3 2% RBSE R LR AP & 57 D i RSl i A B 1) R A TR N . E O, SCEE T R ARG B
Wi

UR EE] AR O R BUE F 8 A, 4 HAEHE B 0L JF & B4 1R B BT B 3 © @4 i iE
o BRI B AR @ © ) DA S T I A% 5 ) dR KA R R RN & R R IR T R S SCE A —
JE R S B4R ) R ——— figp e ) 8 1) B

B o/
30. In the last paragraph, the author shows his appreciation | 30. R F—ER F ,EE R M HMbxt
of . B,
[A] the size of population in Britain [A] BE AR KN
[B] the enviable urban lifestyle in Britain [B] 3[4 A %R AL 893 i A= 1 7 X
[C] the town-and-country planning in Britain [C] % E 3k £ M4
[D] the political life in today’s Britain [D] 2443 [ BIA A 1
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[ /72 A 155 75 B /0 8t 2/ 220 B 31 2 0 50 (0 45 0 55 13 07 5 B O 2405 — 1 3 T 90 A 4 A 9 1Y
5 A B R D R AR v A A L AR PR B AE X IR S MR R kB . [CIIE®A

[ EE T+ EMBi[CTE X4 < B @M town and country planning has enabled. .. enviable
rural coherence. . . low-density urban living Y& 3 7 ,

[ AJF FH @ /) Ji7 ik “ 35 [ 2 % I 55 1 3% 19 [§ % ( Britain is Europe’s most crowded country)” il i&
“HeE A\ 0 A (the size of population)” i F 4 , 18 7 3C o 4 5 FF o X 3 BN H R/ 3R R ik B . [B]“3&
4 A 55 52 1 38 717 46 7% 77 3 (the enviable urban lifestyle in Britain)” T4t 3% B @A) “ 4 A FEH M £ K Pr
# (an enviable rural coherence)” ,{HAEFH R E] £ F B MR N T Rk £ MR A3, [D]* 443 H
B34 A2 1 (the political life in today’s Britain) ” F 42K [H © /&) “ B 63k b 89 22 IR #1475 IR (the left and right
of the political spectrum) ,{B/E & &4 F &5 B id H BRI 2 b, 1 Al 2 ik e BOA A2 16 1 IR

[HT RG] fEF TR B Xt 4 30T R (A 5B ) gt i 2 BA 785 A L FL 3R K 0F ) A 3], i LN T
Wik ESEMNEEELEENFLEENST U L2 TSR, MBS AET D EMIEEMN
@1 (should be. .. snot...) . MEM (rather than. .. should. .. ) ;2) Ff# 3C # B 4~ 55 f4l (Britain VS Southern
Portugal, Spain or Ireland) # IF JZ 3¢ % ; 3) 1K BR JE %2 17) & 17 (enviable, still permitting, .. ) 45 & ik 1 1E &
A 0 BN BIEF BB [R] (9 0 %€ 5 SCEE I A 3 RUEE B MR 3 TS R AR A A0 BCR T

HARXE . XE—HBZSESHNAEE RGP IR 2 MR 6 F 8 & JF, [Clthe town-and-country
planning in Britain S35 ¥ 8 ; H KB Q@ AR R T 3 H M £ MRk T4 AR £ A F il F K
2% B 3 T 42 7 (enviable rural coherence.low-density urban living) - 30 HU/E % 19 F0iR L, i (CIIEH .

P"‘

JE 35

Hh
V= XEBKSE |

APk H The Economist (A3 AN) 20154 6 A 27 H—%5 /8 N The Halo Effect: Do-gooding
Policies Help Firms When They Get Prosecuted GGINRE N < 47 35 B 5K e 18 A b 9k VR i A Br Bl 25) i SC 3,
CEAE T IR Al i 4L 4 T8 (CSR) 5 2 A B i 3 JE #2840 IF , CSR 7 g #% 4k oy 28 B W 45
ZAOER M BIRE 2 W (KR E S0 HAE B RBEMAATD .

G . EELAHRAEER

I @ “There is one and only one social responsibility L R WA AR TN =
of business,” wrote Milton Friedman, a Nobel Prize- BHREREE LR - B IR E ,“5[5‘
winning economist, “That is, to use its resources and R AR LR RS A et B A
engage in® activities designed to increase its profits. ” @ AR R B AR AR A B B B 8 T AR S
But even if you accept®? Friedman’s premise® and regard b {é:\kiié‘ﬁ"ﬁ:(CSR) R 2R A A
corporate social responsibility (CSR) policies as a waste e S LT SR AR R A e — & A
of shareholders’ money, things may not be absolutely —. B AY ,CSR T A & ik 4] 3 4%
clear-cut®. @ New research suggests that CSR may fAE—— % b B AT 6 B R

create monetary® value for companies—at least when the
¥ 3 Y ARdwit,

are prosecuted® for corruption®.
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,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

(Dengage in Z 1), A5 Sé @monetary ['manittort] a. % M09, 4 f 1
@accept [2'ksept ] v. 7Kk, [A] & ©®prosecute [ 'prosikjut] v. #wIF, &K

@ premise ['premis]n. i é Dcorruption [ka'rapfon] n. H 15 , JE W , 57 I 45
@ clear-cut [ 'klia'kat] a. —5}}1_1‘1’1 S B ff B (1 é&

F—BREREENREFFEREE Friedman i, ?:Etﬂéil"E CSR BE A4 £ Ml ) 35 £5 T 1) {E .
X & :@corporate social responsibility (CSR) ; @create mornetary value for companies,

ORFEN A Friedman ER“ U —HWHSTEE2HMERF", “... 7"+ wrote Milton
Friedman—+"“. .. "SC 30 R % A 25 W05 122 5. . L is. . L IR BL B B (90 Xlgffﬂ( """ B2/l e e )

T 5 | SC 5 8 4 b A £ DT A9 “ME—+4E” . one and only one(# H.AX A ) 14 35 Milton Friedman 5% 215
SE A AR AR A e — 5, 5 T HA

J T 51 3T A o — A 2 TR I A - e KAk B B &R, A]H That [Bl48 one and only one
social responsibility of business, i ¥ # 5 7% T increase its profits;is W £ — # 22 [a] 8 37 58 4 (Y B 42 X 45
KR A ME— ST = S H8mA &5, ﬁ*%ﬁiﬂ“ﬁ)ﬁ?égﬂgﬁ s B AR E TN B
ﬂ engage in., LA SR 8 B 97 B9 43 15 designed toCF FE «+e++ , A 5 B Y 5 Friedman HR Ho Al ME—

S TR AR R PSR B 2 (J’?@au%@liﬂﬁ%ﬁﬂ%ﬁ%

Q@@ A& R EE Friedman W & EHAZIEA“SWHSETETAEBERTNE". Bu HEOH
— QM) ARt H AWM A (DA F“VEE WA (QOH) 1Y 43 7 R LA Bt B B2

@A B % Friedman N &S S EARLIE S, even if (FEE - ], eeeeee B oo e A s oo ) A ] P R
R — e R L RN B CARINE 5 B J5 — A 5] BIEE Qn otk AR AR A RN F 52, B
B — 43 4] IR 25 A R 5 — 20 ) 51 AR 4 i 58/ W O B

AT — > A e B B2 32 1R Friedman JE A< W 50, I #F — 5 S8 i B ) (VE 35 5 4 Z & : Friedman
B R A5 S DU A A 422D . A1) R Friedman’s premise [B138 D 4] P %5 (premise B0 “Ri#2, FEARM A7) . and
ZJG it — 2 AR BB Friedman 8 51 £l 4t £ 57 4F (CSR) 52 X I AR BRI i TR 9% .

Jei — 43 /) i 10 A B 42 37 Friedman B4 W5, R 75 78 7N 19 3 55 S OF AR 46 XF — 43 o —, BD
Friedman Wi & 53 T 44 %F . things may not be absolutely clear-cut EAR & R . “lb 4t & 5T F“ b 1&8
BRFHAET LT AMEE ; Hrh things B M the general situation®fH . JE#” ;absolutely & “5E 4 i |
# St 1 5 clear-cut oA “—4r 2 TG, FBREEIA A,

QQAHMMREHALILE (RFWRLEIL): CSREANSIWFIEE TN E. may create monetary
value for companies(monetary & F“5R M1 . 4 £ 197) 5 @ /4] a waste of shareholders’ money JE %t Lt ,
BAHA things may not be absolutely clear-cut I, —at least when. . . 8 A CH &5 K EH I . £ 4L
A7 W 17 B R B, CSR W kg sl Q) 3 B8 A (6 . Forb at least 7402 3 : CSR b 4l B 3 17 0 A0 19 1%
AR R — i (HIX R AR S EEREFIE.

R E R ] BGE SO R R BC BB b N 2 5 7 1 7 2CTC AR AR 51 4 42 S0 R R WL AR, — € B WA 1 %
R CRER AN, B & I A% 4, U Sl o 3% 42 3 W I . Ziiiﬁ’i%)\%iﬁﬂ}ﬁki(%

DUJR %45 35 (BN ) )32 ok B, @4 #3117 But & S8 48 /R “VE % A BB R B8 (W] HL B 057 5 15 N A) 14 32 4 ok
F . even CGREARIATD K & B BE1E S, H-45 & R A3 B 58" 1948 5] (New research suggests) , /A X H
FEAE 2B B4 30RO WL
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31. The author views Milton Friedman’s statement | 31. {EEXtHK /R - 3B EBEE X F CSR M F iR
about CSR with | ¥ SE,

[A] tolerance [A] 8%

[B] skepticism [B] %

[C] approval [C] %A

[D] uncertainty [D] A&

[(FBAEEM]IEBROMENA Friedman WL, O M6 h1E#H Bk RIE/REESZ Friedman # 5
AW A, S L AT BE IR AR AR A e Xt @) 51 BB AF 5% & B LA 156 B 7 35 0L &0 CSR BB 2y 4l B 3 87 T
MAE” . B ILAEE ST Friedman W A5 F5 MR 565 B, [B]IE# .

[f@ﬁg] ERBBIREX H BEQ® %) Even if you accept ... things may not be absolutely clear-
cut...CSR may create monetary value for companies H filf{& i51E # % Wfl’]ﬁlfﬂfﬁi%ﬁo

[A]&L BIERGEIRBE” : tolerance B & A — M “ i 5E” , (H Bk Mg 2" A FE . [CIX @A) accept
Friedman's premise W % Bt X , Ay /E & % [7] Friedman W 5 , {6 Even if (Eﬁﬁ)ﬁé’fﬁi“Friedman Fit) 0, 5, S
M 3E LA N 3Z”, [DI¥ @A) things may not be absolutely clear-cut (fE % A K Friedman W & i T 44
Xt i i R “VE St Fried man WS R B 2 AR,

[HT B4 ] JFRSI A IS/ 35 F 2 MRS O D Mg 5] ARGE D BAN . e s
i B LAT JLAR Ik 1. /) Ia] DA S A7) PR 32 A B ) BT B /R A TSR 5 2. 2 A0 B fa R I 21 L il 3 L
B AT E IR R A B 3. PE LS ELARME BTHE i . L AME T 1 B SCh ST R I O
FRHTIT ST B FELE FIAE 3 WA — B LB M 000830 55 14 B S SORN 2 1 7 Sl MR

I @ The largest firms in America and Britain Mg kiGN EPG MFM, £ 4R E
together spend more than $15 billion a year on CSR, MRk AN B G CSR AT
according to an estimate by EPG, a consulting firm. @ 150 12 % 7. XM A5 Gt o b
This could add value to 11]Cif businesses in three ways. @ Wdh, B —, %% & THAME CSR & i
First, consumers may take” CSR spending as a “signal” EHRLLE S FEBHGGER, B,
that a company’s products are of high quality. @ Second, EPTRRENE L — AT~ 5, Ak
customers may be willing to buy a company'§ products as 4R Bh 7k A b P A Bh 2 K b 64 A 4
an indirect way to donate” to the good causes” it helps. @ X, B, it B e i eI

v . O] @ »
And th;rd., through a more .dlffuse halo effect . Hod b B AT A b B R OB A A A
whereby” its good deeds earn it greater consideration B KR,

from consumers and others.

 MICERSERDN -
(Dtake sth as sth -+« -+ T s eee Sé ®halo effect YRR
@donate [dov'neit] v. $H4, 1 ik ©whereby [ wea'bar] ad. &M, 8T

@diffuse [di'fjuiz] a. KH 43Tk

Second, customers may be willing to buy a company’s products as an indirect way to donate to the good
pany’s p

@ good causes 2% 35 F7 |l é (@ consideration [ konsido'retfon | n. 25 , 244
)

causes it helps.
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&5

Second, customers may be willing to buy a company’s products as an indirect way to donate to the good causes

Fr¥oa  EiE HiE FiE H IR

%M’U

THREFERE A AP as 51 B AARTE UL 2% 38 W0 S5 Al ™ i 64 B9 < 18] 38 O 2838 S5l 5Tk

vx: KZRZ2019

E_RHITE—®RIBIE &R CSR ?Q)\ﬁuU:W?‘iijﬂﬁﬂkﬁ'Jiﬁm%—o 3% $8 17 : add value to their
businesses in three ways,

OaEANBELZ BELIUEEEVN S  RETMER KL CSR #NE KX, The largest firms in America
and Britain.spend more than $ 15 billion a year on CSR ¥ M3 CSR & A B 18 2| £ K/ & 1A 7] 1 58
B, SCBR B 45 Friedman BS# T X &2,

QRDOAIEHE R, EERIEEEMNE .CSRENEBU=ZfAX AL WIEE, in three ways. ..
First. .. Second. . . And third /R385 454 .

QOmER , EFFEINAEMERRANILR—IEIEB"XF, A this B OH spend... on CSR;
could add value to their business 5 B B¢ K A] may create monetary value for companies [fi] % ;in three ways
BT X .

QANBE—FAR . HBEETEHEB LW CSREN'EEHFRRE"EH, signal MBS, M8
“/NE] CSR BEAFETY $ H R A PRI VE A ARERE =R B, AA] ATk CSR il 3 B 9 7 =X
A F R A 2k CSR # A (CSR spending) —> (JH J\g‘?)\j‘])/ﬁ\fnnuJﬁ%ﬁﬁ%ﬁﬁﬂmk(compan}’s
products are of high quality) =4k 2 F 8 /il (add value to the company) .,

@QANBE_MAX. ZEPHT AEBEHEEEL"NER  EERNIBANEESLHLLHN™
o /]9 (helping) good causes(ZZ 3 F L) g CSR F i, &4k CSR 5 A [1] Z — ; be willing to M| {4
PRI 23 %18 B 2 3 Ol B9 A B P 4 1 2 gk 45 LA B IR P K, AR ) BT iR CSR A A ol 3 {E 1Y
FRAFERK AU FEAFEZEEFT N (CSR)—~F PRI Kzl =6 2R ERZEEE D
(indirect way to donate) » M T 55 i & Iy 3£ (willing to buy)—4l 21 F]3# il (add value to the company) ,

CEANBE=MAX . EH“XRYLE", A UREEHXRB, A8 F TR, BB A7 818
through a more diffuse “halo effect”, 52 Pr | 58 2 % 3K 4 (This could add value to their businesses) through a
more diffuse “halo effect”, Fr L4 4% more diffuse(diffuse B 4“4 7L 3 #07) &1 X 115 16 Fh 500 1M 5 » (43R
SEER SIS T R T SE R R AE 5 B Aol 3 AT BB B N 38 44 LK (the halo effect TEILANTEFERD .

whereby (B I, & LD M RTE WA Sl —S5 R K R, LR E H T through A9 P, BI7E 6 3 3

REEIEF T A A AAL R 52 B0 2 % A R, S BRAS T R E e B Ri A R, 4
# consideration & 4 high regard; esteem“7R & BB B s earn sb sth TR R NFRAF -« "

F.— ABQO@O®M P good deeds 5 good causes & CSR it X, ¥4 Ak B CSR A ; =, = 4]
Fi 4 1 B consumers/ customers, 7 = FHRN 35 [/ ¥ KO & 10 “ B AW others” BHHIRE Z HRF B L L«
F X A3 G ER RN T WO FR LN A e sEE . = JBR RS —BOR M (23 FE B D at least when they are
prosecuted for corruption A] %1, 7% X H 7EWF 5T CSR A G IR RS « 78 4 b BRI A7 1 B 1 sF AT LA 45 30 £ 34 T fie
RFRIETD .

[REME] — ABRET LI ONNEGTE) —QOO@O® M KR ATl ) "L R, SEFr ik
B “OmNRATE) —QO@® A K B (i 25 H AT 3D " 1Y 2 5, X — W%ffﬁﬂ%f"ﬁﬁ%‘é&?ﬂiwj
A CBR BRI S5“CSR A IHIERE M, CSR A RE N R SELFEENEFME. — . 1&

ERE, AT W



S it [ 35 PP AT A R SRS B URIEIE B AR R S A SN E SCA A AR
ANZAT CSR ANy Al {8 ) = Fh 30, B Fh O sCF 0 B i S R W1 T, i g Jg — by KB 9
%%Eﬁﬂgﬁ%ﬁ\m%’ﬂﬁﬁﬁﬂiﬂ(ﬁiﬂﬂ: halo effect. greater consideration,others %) , # #E 3 F 3¢
AR T e 4k SR L8 I A
[#h 75 72 KIRHAL (halo effect) - Ja U 3 2% 110 15 , 15 24 DA 0 3 % — A~ A B9 32 B R AR T2 B4 SR 19
EPRJ5 o b 78 167 11 T 4% 4 38 i N L b D TG (O 4R AE . 3 BR B R S R R SR A R OE IR — A,
FEL R 18 9 HC, B A AATT SR TE S R 5K — 0 BRSO R “ S IR RN o

CmEEE
32. According to Paragraph 2, CSR helps a company | 32. RIBEE BN AAH,CSRELE
by . W,
[A] guarding it against malpractices LA] Bive sl RN EAT R
[B] protecting it from being defamed [B] 3 4l 4% 25 % 8 90K 5%
[C] winning trust from consumers [C] mifsk B % & 5 1E
[D] raising the quality of its products (D] 2w 4ol B9 7 it 5 i

[fEEEM] FBENAT CSR MM IHEMN == — W E K CSR B RN 7= & & &
BOAR RS s — T 2 0 T () 2 48 B 2838 S0l A0 B I R W S 7= 5 = L CSR il 2% 8 B Al A X 4 ol B8 fn O
FEIF AT, W] DX = 0y st @] Z Ab 7E T b ik B As ok A W 2 & MR, [CIIER .

A fEE ] [CIMET O@OM B L KA Y consumers/customers, FFHEFERFEHAE T FF L -
TH 238 X E CSR 8 A M 4k 35 9A R F {5 E A8

[ AJmalpractices (AN AT R R B 5 — BE K 4] when they are prosecuted for corruption, {H44 CSR f§
S Ay IR AT Ry 52 B A2 T R T O il A R YR T Y, [BIBE R T —BORANA“CSR fEH
4l A5 B 2 B HE (earn it greater consideration)” , 3 5% | 35 A\ 6 5247 A 24, CSR 2R 26 RE AR 4k 5
XA, M Z R E M E . (DI A B O®AHEIE high quality & & T, (5 i SC 2 CSR & “f#
H 2R E A A Ak 7= B i (consumers may take ... as . ... products are of high quality)” 2 8y “{E £
WS H =M,

[H 15 “:‘} 257 W H g 7 2 According to Paragraph 2, CSR helps a company by ] 51 4< 81 B 7] &
“ERSLAN T R (AR T B @@ @ T iR CSR Ak E i = Fh Oy Nz —) 7, ORI ST AR S (R =
P 7 IERRFAED ” o BT — BRI 50 % A= FOR K 38 300 (] S, 3 B 5 3 — A NS —BUW IR ED T, TR
— Tl 17 10 O R K, 5 A X T U B R PN R AT R AR L R G R R LR TR A R R
HYHEBRIE VRS SRR . HAEHEBR S QMM A B AR [D] (i et oy B HAEWEELES
Q@® N ATk : =4 ¥ B consumers. .. customers. . . consumers, . take... a company’s
products are of high quality. ... be willing to buy a company’s products. . . greater consideration 3 F 4l
72 i B A b A By T 52 56 E R AR BEAR G , AT HE AN LCIIE®; [ A] [B] 5 %4015 B 0 B 8 68,
T HERR .

[II ﬂPrevmus studies on CSR have had trouble® %33k CSR 6955 % £ 48 R 5 K 4 2 JLA
differentiating® these effects because consumers can be HE B E R ETAR =22 YR, B
affected by all three. @ A recent study attempts to AR B RLEE L BRI E R

separate them by looking at bribery® prosecutions under HY(FCPA) FTHAMF AR B LR S, HL
American’s Foreign Corrupt Practices Act (FCPA).
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@1t argues that since prosecutors do not consume a R, W TR E RARE S LA G Sk
company's products as part of their investigations, they Sh3tiR A 6 — 2 4L T oA M4 R T4 Ak S ER Ak
could be influenced only by the halo effect. B,

\

...............................................

Dprevious [ 'privvies] a. PARTH, BAEH % @dlfferentlate [idife'renfiet ] v. FEH], X 5
@have trouble doing sth i 5= 3% 47 [f] 4k 5 @bribery ['bratbort| n. (1547 H) MK
........................... 3 /s‘

EEEZERBEAE_BRIE . E—TFARBE LAY .CSR EEELWHIFZRERBE,

EZBENEARAR, HIEBEZARARXOER . X875 : DA recent study; @bribery prosecutions,

O A48 H 5E BT FF 5% ( Previous studies) REM XN LR =B N, RAHBUSHARTESUBER
4o had trouble differentiating these effects(these effects [Al 45 I Bt ff ik = F %¢ /) F1 consumers can be
affected by all three(Ji 2% 3 AT & [F] B 52 2] = Fh 200 A9 52w ) DA PR SR 6 R B B Se mT F o0 A “ AR R L IR Tl B
VNS RIS DR ' S s (T2 o G oS T = a7 Nt DT 51 P v o M7 N i1 R o S =0 o ol R k2 3
N2, B TIK L5 55 A0 W RPN X 43 AR LR R B A2 = Fh A B2 i (R T 2 3 (BN — B R A
i) others) " HWFF T4,

QARASIHFHAR , H/EMKRBN MRAX , HERZAXNEHLE,

QAN BHREW R, A recent study M D) Previous studies, [11 45 & Bt @A) New research;
attempts to separate them W [a] i D] had trouble differentiating these effects, B85 W 55 #) B # : X 43
=P RN A 52 CBI i G Y IR ROV B 52 ) . by looking at (look at AL B A “AF M WF 58, % JE ) B HY
W58 73X A A 3 [ (O Mg A B e ik >(FLPA)FH@?’?Q§1}%I’&-ECF bribery prosecutions ¥ & B Bt @ f] at
least when they are prosecuted for corruption, & “ & SR RR AR ENE B ANESRRIE.

Rt RATXMB XM, It argues 5l LLHET%X‘TE“%(H?”(EH LA 5T J7 2 S e 08 VA DU
B A9 “CSR OYEHZLN ) 975 B 5 since. . . they could be influenced only by the halo effect {43 “#f 5%
5 MWk 5E B 7 B w0 6 B CRP T 58 5 20 A B 20 « T RS T U A O R T R W R R A | 7R R
FACRI . AT B ARG 2B 04T 9% 38 S 00y o SR - AT R B3R 17 795 e 20 A 199 52 i ) s Al AT 3R T BB A2 B Ol R AR
NP ALIIN

R B R J0F 58 A0 49 ) 303 vh i i 45 45 A JE AT A58 (previous studies) ™ , 75 3 26 A9 /& “ JE R B 55 7 1
FEHAEAE & I S AR (ME R I SR HE S AE T M il WE 9" . $ B mi i 5E i B i KRB 9. — A 5B HT
A 75 H“BRAMZAR R BT s = e mi i e 5| ol LR R AR =
I)J\“S’Eﬁﬁm?fH’J%—Ziﬂ”iﬁfgﬁﬂt“.‘J—,’l HIATE 5T 00 & B/ 45 07 . B e b N R A B AR s R B 7
CFROMCSRTEFE M HE R,

IV @ The study found that, among prosecuted BREI, BRI, A ER
firms, those with the most comprehensive® CSR A EH CSR R 6 o b2 5L HIBE A
programmes tended to get more lenient” penalties”. @ TR AT . AT A TR 1 8
Their analysis ruled out the possibility that it was firm’s KEYw A, FAELCSR 2 BB EMERT

political influence, rather than their CSR stand, that KA TR B A KR ESRE S
accounted for the leniency: Companies that contributed W4 b B 8 T A A B

more to political campaigns did not receive lower fines® . vx: (KZRZ2019
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(D comprehensive [ kpmpri'hensiv] a. 2 ) ﬁ? Drule out(FHEFR)

®@]lenient ['linent ] a. TR {CZEM @ political influence (B IG B W , BLIE 52 W 77)
@ penalty [ 'penalti] n. 4b§T,FEST ®account for (R, )

@fine [fain] n. i3

® ZHER

Their analysis ruled out the possibility that it was firm’s political influence, rather than their CSR
stand, that accounted for the leniency: Companies that contributed more to political campaigns did not
receive lower fines.

I 8EERE . 4] T4 Their analysis ruled out the possibility, %5 —-> that )\ 4] possibility [ [A]
PEiE , EL A U6 B “ AT REME” A AE L , B 42 & it was A rather than B that. .. (3R AAX., BESFHAER
A i B 2D, Ho P ISR — A that WAJME M companies , 16 B 4> V. A9 T4 52 0 % 0820 £ i iy 52 4 531 7E
AR,

Elie:
Their analysis ruled out the possibility
T SEDT 5 A
it Lot sl mther than their CSR stand,
REVAZY NG LGN
that it was firm’s political influence.." that accounted for the leniency
51521 5miff)3Xit was. . .that. .. FiE 1515 R
Y wemm
: Companies  did not receive lower fines. |that contributed more to political campaigns
Fi& 5 iR = ]
)
...... R

FHENEAREZN, HFRAZZMWTEME, XE 18 DThe study found; @ more lenient penalties,

DAt R & W #F 1 (among prosecuted firms) H1, CSR % & 2 H A £ 1 5 2 59 & 51 R &
(the most comprehensive CSR programmes— more lenient penalties), X — %5 R % iE T 2 — Bt its good
deeds earn it greater consideration & % — Bt K CSR may create monetary value for companies, 8 Bl T CSR
F G RN < 4 Ml i CSR B B 6 IR R0 by oA 57 4B 42 L AS AT (R 58 B 1 B8 2 AR i N DG R, O
Al e 28 B WL A (T8 R A b 5, A1) Hh DG83 lenient B not strict in the way you punish someone or in
the standard you expect “F& K, {Z2E19”) . AJH tend to(GHE T, A1) 16 B X — & PR A% 34 2kt 3 A 7

QRHBRBAEMERESCLRESEXET "ML, AR R ZINAO A E S, Their analysis [ 45
D] the study; 4]F A ruled out the possibility(rule out 25 0 “HEKE”) i DL “ 00 3 BL 4 45 4 it was A rather
than B. .. that account for C”2 3 “ XU 75 % i 8 15 &~ i A5 < HEBR 8 R 3 BOA %2 CAD fi {4 ol 3R
5 98 KAL) (OO 7 (4 7T BE , SR JE W 5% AT S AR L T 8 #E B 5% B9 4k CSR 3735 (B) 4 Mk 3k 45 19 T8 K 4k 21
(OZEPHEREXEZR, Hr stand F M a position or opinion that you state firmly and publicly“[ 2> FF 2 B
H1EsK LS.

B SR WA — LR 38 2 BUA T Y 5T Bk 2R 1 ol 384K i Ab 531 CBP 58 K AL 3D (contributed
more to political campaigns 7 lower fines = the leniency) , 48 BI 4l (9 “ BOIG 52 17 5 “ fr 32 b 5117 22 [
AREAERRELR, fine BT AL,
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R E 5] %153 0T B8 226 A Bl 98 & B (The study found thats. .. ) 545 A B 9845 15 Cthe study
concludes that) ¥R » DTN A< B FH ok S e, {EL 400 58 e AR B 2 B2 A 4 “ B 0 & BT O 4 28 1T %2 “ i
BROFZET 07, W WA B B FE IS UERIF 5 (09 7 74 L 8 Fe 245 H 4598 G IIE P B8 5D il 2,

- HEE -/

33. The expression “more lenient” (Para. 4) is closest | 33. more lenient X—FiE (L NE )4 X R
in meaning to | k.

[A] less controversial [A] BAREA F WY

[B] more effective [B] B & m

[C] more lasting LCT B A H

[D] less severe (D] BA ™5 i

CAEAEE L] 5 U B @A) (5 A inl R 7E ) 48t WFSE K L CSR TR e 2w iAo FEE 23k
ML . @AHE—248 L IS HERR T B T Al 0 B yR 2 A g, T R CSR A7 35 48 B AT 3R A5 58 K Ak
B (9] 68 < R B0 I 3h 1 ECE 2 00 4k 22 B A9 ST KO AN AR, BT L more lenient RMEE X BRI
SBR[ D] IE# .

R ] [D] less severe 1F i fif 1352 @ 4] %t @ /) # #b 75 fi# B 2 48 . A B more lenient penalties 5
lower fines B[] L KR,

CATMES U B @4] ruled out. .. that it was firm’s political influence (HEER T 4l (1) BUIA 52 f1 (K 2
BT 30D HE A S8R AN TE VBN B4 iU (X OB RF ST O ik S R A Ml Y 2 ST L7 JE 6 . [B]
B4 DU BE @ 4] it was firm” s political influence, rather than their CSR stand, that accounted for the
leniency Hii fift 47 “ BUIA AL 71 o CSR AL ST TE 5 45 %07, T & T4t more effective, {H iy £ 3CA %1, CSR £
25 A A S e 28 TR R CAEST . [CIR S — BeoR A LA K88 = BT R BE Y halo effect GEFRRLNL) Y
PEBR BN # R AR B T more lasting, (BT & & i 19 & penalties (251 .

(15 28] A BB 58 % B0 v (14 56 S 1) 350 B 1) SCHE T A, b T e 28 R0 H L BR T8 0 190 3] SCHE B
77 1“3 5 30 K ) 96 FR A R SCHr SR T R R 3R] LA IR L R SRl R SR =Z Ak i
PELEA“BEIE B M7 CTFFEXT 57 W98 2516 7 55 ok B A% , 1F 5 300107 A6 76 G 8] T8 iU — B B2 e R .

Y74 LA iR 25 3 sk 0 0BT £ 1 B D @) ) 18] A b 7 % B 56 R L1541 leniency 5 lower fines [7] 3, JE A
FELDIIE# . W45 S5 H A CX 43 CSR A9 = Fp 2R L 56 UE 6 FR AN B9 %2 ma) W 92 5 =X (BP9 26 [ AT
WEF A G2 100 L) K o — D (0 2 28 Wi B WF 98 4518 (CSR A % 3R %500 A 1 £l 76 B IR I 32 25D 7T 4 S 4 58
Sz B A 3 Jir A6 B0 PN 200 CSI T80 d5 4 T A4 A ol 78 B U i A2 S A e il e (D 2 58 . i At = 33 )
TGk 7 1] S 7 WU 3 A5 OC R L BCHERR .

V @ In all, the study concludes that whereas® Y2 R A R R B R
prosecutors should only evaluate a case based on its FARE MK A AR R, A2 AT T B
merits, they do seem to be influenced by a company’s A% BN CSR L EM YR, “HAE
record in CSR. @“We estimate that either eliminating® a FARABRELEDIREY Y, &
substantial® labour-rights concern, such as child labour, T AR AL IS S 209, 8% Ak

or increasing corporate giving by about 20% result in fines BRSOk AN E T R AT K
0 s : “a q
that generally are 40% lower than the typical punishment L0V, — B R ik

for bribing foreign officials,” says one researcher.
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(Dwhereas [ weor'aez] conj. [1EZ0 2% JRE % Devaluate sth (based) on its merits (2 4% 35 1% A & 15
@eliminate [1'limmert | v. HE 1 % WAEFEHD
(@ substantial [sob'steen[al] . T A, 7T LAY § @labour-rights concern( 57 T. 4 £ 7] )

® ZHER é @result in(F 3, 18 MK

We estimate that either eliminating a substantial labour-rights concern, such as child labour, or
increasing corporate giving by about 20% results in fines that generally are 40% lower than the typical

punishment for bribing foreign officials.

ARl
, such as child labour,
205 ]
We estimate [« that either eliminating a substantial labour-rights concern... or increasing
il E | pom g |59 either...or... ZEHE ) E i

corporate giving by about 20% results in  fines
WE_ R
NG|
[that generally are 40% lower than the typical punishment for bribing foreign officials J
IheE E R A £ T4 We estimate that. .. ., M4 either. . . or. .. 3 3 W 4> I 51 1) 3h 44 i)
454 (eliminating. . . increasing. . . ) 2 DA /a) 3= 185 26 19 358 B i b fy 90  EL A 4 Ohy 42 Wl 2 b 510, D ) 52 1
fines JG X E— 1 that 5] 509 5E 16 W AME M fines, #F— 25 ™ 8 Al (9 2838 47 0 45 A Ml A7 Sl ) 8 35 44k

FEHEABTHIRE L, X817 O the study concludes; @ do seem to be influenced by a company’s
record in CSR,

OABREGELEX HHTREL . KEEWRETLZ LW CSRIEFH M, E4 In all, the study
concludes B 45 F3C, 5IHHBFR 58 . that 2238 P A) LL T8 <38 20 59 175 45 81 -+ 58 8 &) 17 (should only)”
A5 81 1 450 (do seem to) ™1™ i “FRAEIE B VS SEERIE L™ B X L L 52 3238 B 58 45 18 (whereas 1R B X H
KA HGEEE ) SRR BN (R T 245 4 & (only. . . based on its/the case’s merits) ; ifif 5 52 _F b i1/
7132 3 CSR it 5 M3 (be influenced by a company’s record in CSR) , Bl . 2% &) 35 47 1% Bl 56 35 3% 5 i 24
AR T RS I T KA,

QuASIFAMRRYBIELORN . FHFA CSRIERFHMATERNBE", WTFEAELL ... result
in. . ARILE SRR seither. .. or. . (TGRSR ee v iR veeee ) LA U T A5 AR 4ol CSR ARG ™, 0
“IH”;fines that. .. &8 “ B, W] CSR 8 A KGN 5 3504 b 7 32 51 3K K K AR T 4 BRI (40 % lower than
the typical punishment) . @l generally Gl & 3% 48 17 00 T ) 58 8 4] op 5088 38 T KR 250 .

[(REMZ] BREHMEEET(AXPAY)NATSENEECR, ABEOH LI IHIEESW they
do seem to be influenced by ™y i 1 5 W 23 “ ki 48 B A A B IZ % 2> @ CSR A8 %52 WA, {H 2 9 = Al i1 92 &
ZHF W LB @A) ) A 2 it was . . . rather than. . . that accounted for. .. Wi EMHERL LR, HE
JESCHH R 45 A TS O do+ 311 I ; D1t be. . . that/who/whom. . . 4] 5 ; @ X & 75 & 45 ) (3
PWHE B ; @ what 5] F 19 F 45 (I What really matters is cooperation. ) ; @ {5 3 45 # ; © &
TN
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BRI . o
34, When prosecutors evaluate a case, a company’s |34, H W B EFH T4/, £ A A CSR i
CSR record . R_ o
[A] has an impact on their decision LA] XA T B2 A Br i i
[B] comes across as reliable evidence [B] B& 12 {7 A Uk 4
[C] increases the chance of being penalized LC 38 hn i ol B A £77 19 7T i
[D] constitutes part of the investigation [D] 22— H R 4

[(FeEEa | R\ETHEENEE AR, ZEREARE KRBT RAMNZ A ZETREAL S H#T
PR (EH S BR AT 52422 2 B CSR AT FEMRE M, AT LA/ & 30 XL,

[drifma ] IE# [ A] has an impact & %f J; X they do seem to be influenced by a company’s record
in CSR A X # 5,

(Bl S E “ R T RIEA S HE , (HXE 532/ 7 CSR AT F AL I (seem to be influenced by)” &K
S %54 T CSR AT 7 1k H 22 7] 52 4F 38 (reliable evidence)”, [C] %t @ /] increasing. .. by about 20%
result in fines W7 58 B SC, AT HE 30 58 845 8 “ Ak 48 W 32 8 2026/ B CSR 4T 5% 4 , U 57 3k & [ 1K 40067
BN “CSR B FEA M AF Z Al fE e~ . [D] X “Kr 88 E FIG Z Ak CSR IC % 07 i B HE Wy i
“oll CSR 0 3 2 K6 22 i 25 19 — B 4% (constitutes part of the investigation)” ,{H B 48 = B¢l 1, X Fh i
W B B PR, MRk B IAL,

(75 B a6 AR EE 1B AT IR (9 “ BT 45907 ar il 35 S2 4071 B, X T A, 75 A4~ £ B i X
% I8 :®5§1E$ﬂ<éﬂi RO IE B 30 A — A RN T R IR = /A~ R SO QIR IR R T IRIEX
ETE MRS EERANERCEER, ME T+ ERBNE LEFEREREG., MASEET + EMH
I [A] When prosecutors evaluate a case, a company’s CSR record has an impact on their decision poITAQ)
] EF PN they/prosecutors do seem to be influenced by a company’s record in CSR, X A T X EEF,
4l CSR £ 7 ol ifr e A1 3 5% 0 A 18

0 Re%earchers admit that their study does not B R A ARG, M A 8B B
answer the question of how much businesses ought to spend “odb e CSR EHEA $ 073 — 8,

on CSR. @ Nor does it reveal how much companies are B AB AR LA L H R ALK, A
banking on® the halo effect, rather than the other possible P RESAEE LT, B RA
benefits, when they decide their do-gooding policies. @ But AT B AL, (2T E Y AET . S
at least they have demonstrated® that when companies get b R AR AR 2] N BT, 24T T TR B OE VR 4E
into trouble with the law® , evidence of good character can SF AR K4S T

win them a less costly punishment. [413 words]

RICERSREASN -

R e e ' A‘«ﬁ
(Dbank on 58 , K5 gé @get into trouble with the law [ A ¥k 4] 4y
@ demonstrate [ 'demonstrert] v. U, iEW )

%ﬁﬁﬁqﬁﬁiéi,?Eﬂjﬁﬁﬁ%ﬁﬁﬁ#iﬂaﬂﬁgﬁlﬁ(ﬁitﬁﬁ)o 3 £ 17 : © Researchers admit; @

win them a less costly punishment,

(o]
w
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OQHAIEHH BB (FREEMEFA DS ), Their study does not answer. . . Nor does it reveal. . . {7
BE A

OEHMRKREMENE TS — . Sl FFiZ7E CSR LA £ D, Researchers admit 7224 T 5%
BT R B UL HF R & B BB R AR B R, does not answer the question at
how much. . . 5% 18t B8 5] A A9 B B AR i

QuEHARAEMENTIAZ Z  DIKTERREAEE LRERBE XYM, how much
companies are banking on. .. rather than. .. Al WA B H A . — , R EF , LS X 40 45 1 1L T 0F 58 3
B4 1) 50, FUBE“ Y6 IR A (the halo effect)” 5 HiAth 3% 7 (the other possible benefits, #§ 45 — B fif i CSR #I
PR SS) K20 TR e HIF RBE I E“ il BRE”, = . BEF . I FEEARHS I NTHEBORERK
TR R O F 257 B0 3 3T 08 R R SR R 7 38 J2 “ 57 W b A0 g f i ol T 1 T R A R g Y )
— W VE# X Friedman WA HIE % I B/ 2, REIA N T4, A% do-gooding policies &
FUBEHE”, 5 CSR policies [F 45 ; banking on & relying on sth happening“$§ 2 JHFL - By K E”,

QaFEM (But) ERMRLE L . LW ENEZERUNF , RIFFEWEZ AHEBELLT . But at least they
have demonstrated(J; 71 at least B N “ B /DR E A ELFWER 1) HE RO A, 8 FH 0 0 & LT TE.
When companies get into trouble with the law 5 455 K 4] are prosecuted [@) X , & 5“5 J& " B ” ; evidence of
good character 5 CSR policies [F]#§ , 3 IR 31 Y the halo effect( Bl : CSR B S At Bl D6 BR3% 87 A Ry A b i B
it B AIESE) I A« FERBIFE N ; win them a less costly punishment JUJ [B] )i create monetary value for companies
(LA B —BER AJ Y earn it greater consideration) , 1 i “ 45 S W 17 4B 1% B 9% 45 16 5 = 4 1) VL ) — — X oz {0
MREERREE N B2 E RGN AT EBUKBEFE L g ket A BB 457 .

LR B i s A R 28 SO R g “ 55 B 0 7R Se ik B R A DF 5T A8 2 /38 B8 [ &L, J % T 2 WP T 58 K
./ BF5% B X (Researchers admit that. . . But at least they have demonstrated that) , f& A TE I %€ i 4 3 F 8§ (1E
R 5 I 32 B 7 2 A HE R T VR A WA S SR R 4538, VILSORE R A 1 Lk 25 N A IR B D VR YA
BE AT TSR,

35. Which of the following is true of CSR, according to the last | 35, HRIEFRE AN A, LT % F CSR I

paragraph? AR B — IR IE /A2
[ A] Its negative effects on businesses are often overlooked. [A] B (CSR) ¥t 4k 69 6 T 82 ) 8%
[B] The necessary amount of companies’ spending on it is | [B] 4>k %F FH (CSR) & A Y 05 B 55 %
unknown. KH .

[C] Companies’ financial capacity for it has been overestimated. | [C] 4 st H (CSR) M B g ¥k =mfh T

[D] It has brought much benefit to the banking industry. [D] B (CSR) B MR ML o K25 .

(AR ] REE A48, F 58 R 68 [ 2“4k B % 7E CSR B8 A £ 473 — [a] 3, 1 B £ b 72
CSR | LA 1y 0 B2 48 2 808 1o AN 15 1T %0, [ B IE 4 .

[fplf 2 JIEM I [B] & XK B & A their study does not answer the question at how much
businesses ought to spend on CSR Hj[F] X 5 ,

[AJIRIN AR BIOA] get into trouble with the law . . . costly punishment 2 7E/ 25 “CSR #¢ A1 Z
P G THT 8 7 10 SE B b AR FE W] CSR Sl i BURVEH . [CIH KRB O MR KREMRE
L% AE CSR AL A ihffh “BRREH T &AM CSR X AEJI/ CSR W BLEE 17, [DIMRER
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Bt @A1AlC banking BSCA: S 48 tH “CSR RE MR A7 ML 4 SR AR 20 257, T 52 & b banking on % h“4&
B MRAT I Tk,

[RT5 A ] IIRSORE il i) b BIF 78 T & 454 (B 4 B A S5 4 k) s . B TR 7 , i Al
N 2 R R SC AR SC v TR ) AR S e ok P 5 3 T P L AL A SO L I S O SR T i
A FAE B TR KA B IC AR 2 B — R B2 BB D 4 7 R F . A8 P, R 4E [ Al negative
effect [ B] spending on.[ C]financial capacity.[ D]banking industry A~ 4E43 5l & i Z @4, D4, D4), @
) BT B A B R AR O SGE DA R R S AR AR B [CI i S LA R B [D]EE
A S, RABIEX OfF EE N AR LRIE,

/ Text 4 ILEFMBER A —MEEZ

= XEREHH )

AL H The Atlantic{ KV EEH T 92015 4E 3 A 26 H — 55 88 One Way to Phase Out Newspapers :
Make Them a Luzury Good GZ A IR AR R ARIR A A 032 [ Z A —Fh BB M) B S0, £ RA“Ca sy
A i YPUUA5F 4R BT AR A AT R 51, 1R B 4R 5 R R 4K 1 R BE B S %, I 3 B B 1A R 45 IR R BuzzFeed 1%
PAT B LA HE HH 46 T T4 4K 2 i U R 2 RS B, 38 O i 3 K L R R B O A ST A I M %
AT

N =, ERANRLEET

I @ There will eventually come a day when SA — F (4 nE R )45 Ok 5 4 08 R 2% b

The New York Times ceases” to publish stories on sty vty
newsprint”. @ Exactly when that day will be is a AAMBRE, AHRUAEEFR. AR

matter of debate. @ “Sometime in the future”, the ¥ —R7,EWREMATE 2010 Ftid,
paper’s publisher said back in 2010.

Dceaselsis] v. &1k 5 1E (EE ) S% @ ZHIER
@newsprint [ 'njuzprint ] n. 7 H 45 ?S Da matter of. .. (F-Fe- 1y F)

EF— _BAIAE—EBR,EDOWERBR(AARRILBENHERE"S| H 2308 R 3F 8 4K AR KB
FE 5 %t B% o

HEFTRL,EFRKRR(ALRBIRE LGS, X B iR A ceases to publish,

OOAU“MS"L£RANMEER . XE—XEN, BEWMEXEFESFIN, WEELHEE(a day VS that
day.eventually VS exactly) 32 /] [A] 15 # ,

ORI EEMm: 88— H YR EILL, eventually BE 3 /n K 3 3 4 i 8] & A9 & A& (at an unspecific
future time) , ¥ 7R i < Fo AN 18] B P — 3 I 35 S #8377 J5 B9 45 )8 (as the final result of a situation after a
long time, especially after many problems or setbacks) , I J2 W% 7 48 B iR 41 2 i 2 Y% o 2= O BR 7 B oK 2k
I MALZFERXNFEEN . A KA AR PN TE Ay, iE:story 5 The New York
Times“C A LT )7 .newsprint* H 8 407 H0 3% , B2 BB B B " midE“ i " 2 &
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QA FEUE . B E7FS . a matter of debate {115 W A 3 455 B i i8] 4 FAOAR — , 52

JAf 4

VA IR “ T i A 7 R At T Al 370 728 588 7 10 SR ORI 7 24 i G A7 5 00 A7 s i) L 6 R 4 ED AT E 2 T R B

T % 000 AR 2 4 SR 9 8 T 3 A A B SR L BRI B T B — 2R 4 BT SO m B s 4 AR
FELTHEG - BAHBMARE 200 SHNEME(,ERASHEERE),

Qak“&Es|” F

“Sometime in the future” Bt D A] eventually come a day 2 “
S (8], 52 3 /) B (8] 467 45 5 back ™ FLAE - oo

debate Z“HMHFH hi%
B Al 2 A7 R AT H AR H G E SR LR S TE S,
FISE « Byl « 25 W4, B FIHE R “we will

future, date TBD. ” (FRATHE7E A 3 19 5 AN i 2452 EQC 41 20 0 42 )
[REMRE] OQAaFMHT, R mEN - BIECOF4

W2,

.. a matter of

T fw”, X[ R @A) Exactly

AU B AR }&A?/l{'fé&ﬁﬁ Ji 3% — 3 g
1 s publisher I 4k 52 48 € 41 29 B 42 ) 5 H AA

stop printing The New York Times sometime in the

H IR
Bt =) ) 1 28 Hh R JE Y A5 AN T T, L AR

SR S b R SRR S IR A @ B4 BV B ) A 10 T A A IS0 AR R T I ) 58 B R A AR

FEARERE WM F AN L) 4 T gk AR AL, BEAS S R AR IR A

i O @ 4

V) S J5 B B 40 J5R G 24 I i M5 B B K R B B 4 e B A R 2 o ) 7 SR R

[ @ Nostalgia® for ink on paper and the rustle of
pages aside® , there’s plenty of incentive” to ditch” print.

® The infrastructure® required to make a physical®

newspaper — printing presses” , delivery trucks —— isn’t just
expensive; it’s excessive® at a time when online-only
competitors don’t have the same set of financial

constraints®. @ Readers are migrating” away from print

anyway. @ And though print ad sales still dwarf® their
online and mobile counterparts® , revenue® from print is still

declining.

R
HREZHRE, AARE LS FRAR.
%M’E?E#h#ﬁé&ﬁﬁﬁséﬁ%zﬁ:iiz‘@——fv bl
A 1B A , %
TR&M%ﬁm%m%ﬂ%ﬁxmax
EX—EM4 e, Btk ERKR
MR BE R R, RERFART SHER
A7 3% 8 ) % MR Fo 5 AR, A2 4K R BN 37
ETHE.

WAFHR LB B SRR Y

(Dnostalgia [no'steeld3o] n. #IHZ 1% S? ©migrate [ mai'gret] v. T

@aside [a'said] ad. (N F 4 iA)5) B ARR g @dwarf [dwoit | o. (F A B B KW ) fdi-eee- 15 %
®incentive [ m'sentiv] n. B 38 JIN AR AR DL 4

@ditch [ditf] v. EFH § (2 counterpart [ 'kavntopait] n. XF N 19 A ok 4
®infrastructure ['infrostraktfo] n. FEAli% é @ revenue [ 'revonju:] n. (A A VAR SLBUF ) 1A
@ph.ysi'cal ['trzikal] a. #I TR, A5 TE § @ BT

@prmtll.lg pl‘esls n. BRI § Mnostalgia for(Xf e« R IHZ 1)

®excessive [1k'sestv] a. 1L £ 1,1 BE é @migrate away from( Mk -+ FERG ] ereeer)
@constraint [ kon'stremnt] ». PRl . H 44 §

The infrastructure required to make a physical newspaper — printing presses, delivery trucks — isn’t

just expensive; it’s excessive at a time when online-only competitors don’t have the same set of financial

constraints.
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] — printing presses, delivery trucks :]
i N E X infrastructure 25441

The infrastructure  required to make a physical newspaper Y isn’t just expensive;

B i £ U B ARG
Z¥RJ2 |it’s excessive at a time when online-only competitors don’t have the same set of financial constraints
T RKEH ik Ewhen & i A\ 7] B IS DR T

IEEERR . a5 W il ™ A4~ 43 A], 4> /] — it’s excessive. .. X 4> %] — The infrastructure. . . isn’t
just expensive B E— 2, 5 P& R L Bl G B T A EE & L BE T S 1) 2 005E i B infrastructure BLA&
fIr 4 sat a time. . . 5 515 50 Bl X Ltﬁgﬁﬂﬁ([ﬂﬁﬁkﬂiﬂﬁ TEO0 S ™Y AR A Z 5 .

EEaw -

vx: KZRZ2019

FRAMER . XABRRK(ERFRB(AARE)) AT S EEREMET B XBRAN:
plenty of incentive,

QaBR HAKRBEES N, ditch” (B AT E 77 (AR Z A6 IRETE) " 3R E B R
“F AR L 4R AR R4S A1 E GO A FL R 2 AW IR AL BE” Sl 4R S SO 638 3R 5 s plenty of
incentive — i =M, WEA plenty of B IS 4T IR 7 st 88 & 2 £ 7 I H R A9 45 R, LA incentive“ B,
5 DR B R A I A S TR AR R 25 AL £ 22 i A O T A I SR A 2 T 4R R R 4R T T i 4K ST IR
B s aside® LA T8 BH iR 5045 i A8 5 20 FLAN IR , FLASAE T2 A0 55 Ak 152 35 %o 4K I vih 28 4% (4R T0 VD U0 75 1Y BR 7
Z A% B R LA (AU Gl R L TR Ak Z2 7 S TR R N A B B 4R AR L A AR SR VD U S LA R R
F4) R 0K, V) A A A 12 Ko G T R — 403 B T AR AR T A R R B A b S

QDA 4 FZE =KW, anyway.And ¥ = i A # financial constraints, migrating away,
still declining AH3% , ¢ B4 6] I 51 467 4%

QRANEFHN—BREE R, ﬁ}@ﬁ?‘ﬁﬁWZ%\ﬁii&Z%;isn’t just, .. is... B LHU A 45 # R 2
""" 2" 52 R SR AL A A A8 “ AL -+ LR e e T8 0 S Bl AR B8 TR (I SRR AR 50D L )R 58
AR H AN OR U Sl ), #1585 ﬁ%f{?iﬁﬁ:}:‘&ﬂﬂﬁkﬁgfﬂ:)”m B SGE R R E LS TRECR
B4/ B s at a/the time when AR DR Z JEHE/ 2 - ooe B BHE AT 18 XA B 2 55— THT =+ 2o+, — T X
ceeees R T AR (9 785 655 B AR 0 R AR VIS R 205 A (1 ED D 0 AR B 4 T A R A 4 T I B R 8
(IS AT B . A7 L T IR 45 B4R 114 o o 5 constraints {5 G P IR B R A SR A T B D A) ditch K 2
BEYIKA A WRANRIEHEMWARTT”, 1 have EAH 7 X IRZ"ZH,

QRFIEFH = AEF K K, anyway AL Jg BRI E ABCH W ARG EFRE, TG AT, T BURE
TR AR 78 158 B A1 3 08 150 i =22, 17 LS AH Y T besides, B 2) O 4] ] 32 48 G 1k K?k}'i:’fli%’ﬁﬁﬂ
Z AW 4 B2 3, R LR 0 AR AR 1T S o T R IT ol s migrate i E L BB, & T, T HTZ

% (85 away from #3% , BIBA 45 “F 17, B @A) online-only R i 5153 35 23152 35 5E B J2 9 F F AR 51
ﬁ'ﬁitoTXTEE%?}ﬂim<<éﬂéﬁﬂTfﬁ>>ﬁﬁ§,Jiﬁ%'iﬁ%ﬁi‘#ﬂiﬁ’)n

@OAFNEHY= W38 Tl b still I AL A B BT RREe ) 3 — 45 2 i 8] 208 |45 50
W AR SRR AR TR A A B O A AL A SR B CRAR e VIR S BB K YT, R R 4R 5T IR AR

PR B AR S E A HILE TR W s dwarf™ (R A B B R e+ A /N7 AL e T 3 R R 48 L
BLRR )™ 45 45 4 41 LU AR /NE 7 RO AR 5 A B B ATE &, 58t AR 34 st i 2 4 P BE S /5 4R R A
FrEEzs ],

[RERZE] — AREEREBSIHESG— ST EHRAEEN, XRS5 HL2 LR EF“KME
L BTETALE B B H R . i B L £ 0 (8] E & (There will eventually, Exactly when. Sometime in the
future , BTG 35 M S A I R T 0 L 45 = 5 A T A S T ) B S A B 3 4 AR R R

43
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AL 24 I 42 ) 285 18T I 155 D A0 15 i 7, A BE 4K 1T LA plenty of incentive to ditch print & _F“45 1E7)8 F“iE £ 3h
ML 3 A7 Jr A 4% 412 4G 10 45 5 (Rl B v g 48 £ 1D 36 38 98] 40 ditch, constraints ,migrating away . still declining
—IJr' —BE) o AAT Ml 2 38 5 B e B A A 2 4 I ARG 0L A ) A A TR 5 EL el = R R R A
o I BT AT A R R A R A AT A PR T T X 50 A R Y SR B e i, B IS 2R
1"“9\0%Ef§f?5[] JERIB IR BUR T X RA BB o, . QO0Oa®MHAT, LA
R =AM anyway And P HE IR B I 51 G544 L (0 G O SCSE 0T G A PR 2R 06 AR - AR AU AR 75 6 (R T
AR D — 132 3 it 2R Cifz ) W O — (G I 22 L i 00T /0) 8 1{5(/\?—*4‘ T R,
L HEAE - o/
36. (AR EEELEEEDR A, & 9 R
H &= F o
LA] 188 AR &
[B] MM 4548 & H i K
[C] Rk AHFENBWES
[D] the complaints from its readers [D] 3k A& e

LA TE G ] 58 — Befifp B B “C 4L 24 6F 41 ) 40045 4 o Bl 2% 477 19 D IR, JHE o 88 — A I DR sl b B 9 D
A I AR AT B EN R HL 32 5% 4 55 BE Rl B0 , AN A B, T EL AR A% 26 0 55 PR L R o I 4 A 4R
958 4 %0 FAH b IRA R F & St . okl WL, [ATIER .

(AR e ] EMITLARX S — B @A AKSE . the high cost X i
M The infrastructure required to.

[B]15% — @’Fﬂﬁﬁilf’ﬂ“fﬁ }fJJUL BT T TR RS 1] T s CCI B — B (4l 24
PR ¢ YA — IR 2 45% B AR J5 R 0B B AR T R A D A A L g R D <48 9 A O 5 [ D el £
B /) “ B2 4 1EAE 12 2 il 185 4 J5T R 1) 0 6% R 5 - AL R 7l e s < 52 2 X 406 R R A 042

[HRCTT RG] RIR A0 A MR A LR . — T3P R F R k1A, = R Rk 1 1l 5 &

36. The New York Times is considering ending its

print edition partly due to

[A] the high cost of operation

[B] the increasing online ad sales

[C] the pressure from its investors

expensive,excessive; operation X

FHENE, = ﬁﬁuiﬂﬁj@fﬁ{n |5 BRI E S B IER AT AR, DYV = A TR A A R . AR
B A B DA incentive R Btk R Rk il B % A A E M EHFEQ@@ 4], I 1 isn't

. declining 2B GE — SZH £ A D]
“I0F 55 FEAL” , PR L 5 U AN 2 T 4% 0 1) increasing ad sales . pressure. complaints Fl high cost — — PG, Zi
WEAHE IG5l HEM O R HFREA=A TR —LCIh E Sk AR A (D]
K8k R  Berb AR B K i B o 45 R 4 A 5 A R AR AR 46 Y T 45 e LA B R,

expensive; it's excessive,financial constraints.revenue.

]H Overhead(D may be high and circulation® lower,

Kﬁ‘lﬂ#&)ﬁ@i&ﬁ&m i»ﬁ'ﬁ&'ﬁ&i

but rushing to eliminate® its print edition would be a

mistake, says BuzzFeed CEO Jonah Peretti.

1% ?ﬁi]. CERS R A -
(Doverhead [ovve'hed | n. Ak H % % 2% A % @ —I'ﬁﬂi'*gﬁa
@circulation[ sa:kjo'lerfon] n. (R 4LEE 2 d:HJ KT H

1
|

@eliminate [ 1'limmert ] v, 5K B )
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FEZEZLBAE_ER, A ARB)AGSEEABRRBENHE . RZCREE, MEER S
BEREAMENESER.

88 = B2 5l i& BuzzFeed CEO Peretti W S : NE SR L IE , FNH S BANHEIR, X875 2 mistake,

but i FEE“RBEMEENAS ZITER". may"(HFFINBERBEZE,EHF A5 HEKFH

YE L BO Wi, AT B AL AR 2 W] BB T B0 A2 k. 9 but JE AL R B A R AT g e e L, H
FEeeeeer 7, f& BE AT HE W A= 4RE 3 YD overhead. .. high [ i financial constraints. .. expensive/excessive,

circulation (may be) lower X} N readers. .. away M revenue. . . declining.

but [FE T ST L& ERFMAEZ", would HEHL T W) I rushing to eliminate its print edition
IR B g 52 1 J2 R B, 92 5T W B SC T a matter of debate 343 PO <R R L5, I ] rushing & 2 4T
0 R K mistake® 55 R IZ SCE AN BAZAMIE AN W B, AT T30 A B TR AT 22 00 1 s B
IR 228 7 AT R, A B R R T 220 A AL 2 RO AR HTE A R B ISR R AR IE R,

CREMIE] — AEFMUHH,EFE T 5K i a mistake 1R & 5 B0 X J2: Peretti 78 1L ¢ 41 2 B 4 )“ 01
154K IR ER Rl 3 — A8 3% L T R would 01X AN AL 2 Peretti B9 — Rl % AR S L M AE 52, 5 2, Peretti 7E Il
ASASL R AR R L 2 B ) 4 2 0 A0 A S5 AR 3 — B DR A 0B 2 A R 7 I HE I, M AE B &
TR A LEURNRART " BB 1 o A i 52 A 1E 4 32 6 1 BOR /) 5 6 SC R (Al Y B RO IF R AR A 45 TR 85 )
MRBEEEGIR UREWH”., Z F_BERBREIHE 1. L THE =5t E5| BuzFeed HEHRITE
Peretti — AN 2Z 5 X “ AR ARHR 40K BE 2 B 7 e I8 3R , B R I/RME# A BB B, /R 5 5 B (i e A9 Wi &
KEHBSEWSMES TP EAERHES A -G, EAEE AR 2R L EFL, 2. H=2LK
FAUFE K 21 24 Bt 45 ) B4 [7] 8L, 1T 55 585 7 B @ © ) “C 4 249 e 4 )t 3/ 1 7 St A% 7R 7= i 3k — SR W& i) 41, SO
BAEASCAL 2 )ax — R4 B 3 55 8 IR bR 435 45 /N 4 199 4% e Aol (3 2 Sf Hh 7 1]

IV @ Peretti says the Times shouldn’t waste time
getting out of the print business, but only if they go
about doing it the right way. @ “Figuring out a way to
accelerate” that transition” would make sense for them,”
he said, “but if you discontinue® it, you're going to have

3]

your most loyal® customers really upset” with you.’

(Daccelerate [ ok'seloreit | v, ffi------ e ? M waste time doing (VK % B ] fig 5= 56)
@transition [treen'zifon] n. §%7%5 ;745 5 AR T @get out of (phseeeee e 8 5 i 3 LR B (D))
@ discontinue [ diskan'tmju:] v. 5 1k, fili 7 1) § @only if( AAFFE - BT A
®loyal ['Ipal] a. KA g @go about doing sth(F FHIH35)
®@upset [ap'set] v. {#KH {HRE % § ®figure out (K 5 356, i H)D
@ ZHERE éﬁ ©make sense( % ;45 & L, Y15 3E)
ERaw e/
SIS K Peretti MA : ERYULERMUZT—NREBMIIECRELE, XBIR A the
right way,
QA& L4 7 Peretti MA AU EZBRRM LS ERERE,BRIEFHZTIR, shouldn’t“RNiZIEE
JIE 408 5 b 45 b I B Bt () 525 I 45 should 22 78 N IS A a) b 85 48 W alk 55 7, 38 B Peretti 3 AR I 4L
45
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JBRC R 22 46 Y 398 04 45 EDD B 5 s but only if £ 51 “PICEE e I 42 B 4K B ARl 55 i #8480 getting out of the
print business) B R4 AT 48 4% f4F - % BCE A (0 Fih 28 77 307 ik — 25 5 /R “ B AR b 288 07 sCIE A , 75 DU A 2 TR 9%
8] ZZ TG S, TR AR AN 3K 7, 0 AN 1 2% pE At SR K

QAHMIIREEXNMER(EEMERER)H I X LBECRLENER(EREBEXZIEELRE),
accelerate that transition. .. make sense B #ifi Peretti X “fin 3 % %Y, y1U %5 A (&) 422 B 48 53 Ak %5 (that
transition H¥§ getting out of...)” () X A B, EIIE O 4] shouldn’t I J# 3C & ; if you. .. you are going

IR _E BB e S AR R OR B A - 4 4 I R SE R Mk BE 2R B (have I AL R 8 A Bh A, R
ﬁlﬁ%%ﬁk9ﬁﬁ“ﬁﬁ1ﬁnﬂlﬁﬁﬁﬁh"> A% BE A most. really(really MAb & Ry “# H, B % 7 M HE“ F 5L
b LEIEH) LRI B2 AR 2 KL B Peretti W AR - 48 55 NG 14 A BAT Iy 22 3, RARBGR T & , L B %
WG # .

[REMRIE] —  FBS5 EEHM Peretti X “(A LR R) SRR ME MM EH FHE"/ 2462 81
AT ARTTE, B A0 R B E B E B RARBRQA B 2. 128 AT B, H 1R 2% i E
O 4% TE 5 2 2 0 5k 7 Y (AR B D) B @ ) 24 B ) 5 #R BE T BL Peretti 58 48 W A5 - 4 F 224 7 4€ W 4R 735 %
A AR T34 B 5 85 L 24 R )45 4R R 4 L 12 R B SR A B, el TR T Sl E D Z 4R —
ZREKRE”, Z . ABRLE FMU#HA, EREHK . OM shouldn't FHIERER, MEREK, BERY
S SR B Y, BV, 3 AN LS 50 AL 20 B 412 ) VR B B 8] T 2 ) DA 3 3K R TR 2 /4 5 e i) T A 2 2

V. @ Sometimes that’s worth making a change REEHE AN AR AT, REBER
anyway. @ Peretti gives the example of Netflix Netflix“ % 1k DVD 45 5 b 5 2 B £ 57 4 4k 7 8 4
discontinuing its DVD-mailing service to focus on F. R WA A KA M. ARk

streaming. @ “It was seen as a blunder® ,” he said. ERAELZ YR, 2RERE B E(AL )
® The move turned out to be foresighted®. @ And if AEMD R RARE L F R KRR,

ESSRNN

Peretti were in charge at the Times? @“1 wouldn’t BLCRARMAB IR D — P B RE L

) : 99 : “ .
pick” a year to end print,” he said, “I would raise W

prices and make it into more of a legacy® product.” et e ol
 WICERSRAN -
(Dblunder [ 'blanda] n. FEZE (EUHLLY) A6 R 5 @dlscontmue. .. to focus on... ({5 [k ++eee L& EF
@foresighted [ 'fosatid] a. HEWZHK 2 e )
®pick [pik] v. Pkik @turn out to be(UE B & , 45 & ; R
Dlegacy 'legosr | n. Bt |5 ;= S @be in charge(fi 3%, F4E)
@ =R 5 ®make sth into... EEYAE Sy-eeeoe )
= ) :
Dbe worth doing sthCHIE 2 {E78) § ©®more of CERME &), HLHGE)
ERAW

ERREMIELH Peretti M Z . AERE, WRMEBHERT R, X817 5 : O making a
change ; @ make it into moré of a legacy product,

OAHEd  EEMH M, Sometimes S BRI CH D AE”, EE R “CH B E”; anyway 55 =
B QA E] , AL BUH FH (R 5 — LA 5 R B R AN F B ED B2, AEERE”, BB R it Pk
G5 3 18 il AR A G A S AN Y, B O R A5 O R A B AR R AR, LAB B R R e

QO@RMBIEDA, 5 LB “Netflix AR M HEEERDER"HA“RBEEAFEXNNHE/E
X7, AABEAE the example 325 O %) (14 6 UE %7 82 . H & discontinuing. . . to focus on ff 5 W% i % [5] i
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change, was seen as a blunder VS turned out to be foresighted B AT F S5 E S RN KRB EYAER
BNy KA B, 45 )5 0 BIE B TR 5 18 o™ 0 O W R 2 4 1 0 Bk i [ B worth,

QOOMEMIZEHSHEMEE , EHEARTRH BRNAEB AHEA™H, wouldn’t... would. .. B
E L5 H W Peretti U R PUEEC AL 29 B 42 ) 24 2 R BUAYHE il , B P pick a year to end print 52 5 P 7 3C & Bk
@4]. .. a matter of debate I Z5 Ji SC 5“2 3 — H B340 5= Ep”, 3145 H AT wouldn’t 32 B Peretti fR AR
T B 2% 33 20 A LT P RE FEAE A H &R 4RR 5 legacy product 1 S — /il 52 HE & k42 K TR T SC 0
A VAN B A I BRI legacy 7 S8t 7™ 35t I 497 4 L HEWT S0 “ R i 4 B A Kb I sh AL R B LI A
JRSCAR T 7 5 “more of + 4418 "G TR AERKFRE LRAER - yEZ M B e BIRRIE”

[ /= fi# 132 I Peretti 51 2 Netflix EGIEERP SN LR E (ALY BY B HEEERAE" X—F
%/ (A SRR ) < B2 Bk A B AR 3 H Y, B P Netflix 25412 1 DVD R 37k 55 M
T 2R A8 AL IRl 557 7 R0 300 B (4 24 Bk i ) 7 1% 45 L 0B AR T % JBCE F iR 1Bl 2R 3C Peretti B R0 2Z 5K
CAUAATE Lk, ST AR M 34T 38 Sy B G Ty s A% 7R R SOG4 B B T 0 % 38 0 R U B “C AL AT B D)
7 SR T B 2 A 5 R AR L LRSS Netllix — 1 RHIR W& 4, 45 R A K3k e iThs:”.

cEERW .
37. Peretti suggests that, in face of the present | 37. Peretti 354 , EXT H BT &, (A AR K
situation, the Times should . Z_ .
[A] end the print edition for good LA] A A P45 1 BRIl il
[B] make strategic adjustments [B] 6 H 5k g o 4
[C] seek new sources of readership [C] B BEF E IR
[D] aim for efficient management [D] Phm & 3ok B 5

[FEAEEA] CESE = 0 BT K Peretti £ Xt 41 2 B 2 ) 4L 5 bz 24 A 5% B & RO F B, 58
SO R A ST AU UK S R A S UR A D B O 2 T T TR 4R B AR b YR B I TR] TR LA % T =R 80t
Fu, AR R A A7 L RCH B A A A — 7, R i 4R R AR A A O U AR R X E R
AL, Peretti TA A 2 24 B 4 ) 107 122 78 46 S8 36 A8 S P o B, BRCBIIE

(i) IEMW NS = 00, 7L B P Peretti ¥ 55 (rushing to eliminate. . . would be a mistake,
shouldn’t waste time. .. but only if. .. the right way.Figuring out a way to accelerate that transition would
make sense for them,Sometimes that’s worth making a change) [ 4= T #E 15 .

CALS % = B 4 2 1k 40 5T WURE 2 A 85 152 7 T8 R 1) T 41t 5 [CIAR 95 56 19 B @ ] “ 45 1k 4K B K 45
T i RS R 52 2 4 3 N T R T I A R R, T SC R O 7E R B R B S5 Y 132 A AR R B
AT 3% s 8 Bt 7807 5 (D 5 L 2 s 40 ) e 6 19 5 5 ol A B AR G A B M 4t D A B AR/ TR

(BTG RG] AW REZM T AW LS, MEERARERIREG XELETR YWEEXL
L o fF 2 I T SR ECSS R S S A0 Y Lk HHEBR IR A, B R LATHEER (B B 5 Peretti
S %5F ¢ 11 AR IR 7 IS ) 5 LR A 4 B @ O /) T e 2 s R o AR B RO 1) T R R, BB
TEIE AR WA HEBR [ CT e Ja AR 4 S0 388 1 B2 “ B B AR 35 82, 4R AR O% A o] iz e 5 =7 i 4K 14 e o T
HE R 2R A2 USR8 19 [D],

VI @The mojst loyal customers would still get the T T T P PG
product they favor” , the idea goes, and they’d feel like AT AR S, B AT A B R
EEFATEMERGRE. "Bk, mRAE
EEY S S AL WPS ST PR O

they were helping sustain® the quality of something they
believe in. @ “So if you're overpaying” for print, you
could feel like you were helping,” Peretti said. @ “Then
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increase it at a higher rate each year and essentially®”

® addit ch year el esentielly U 10 v4g g i, 4 98 AL R
i o ke i ot ke r o e who (SRR
omng to maKe a prin roauct, magxe :

are o - - A T A

are already obsessed® with it. @ Which may be what the : ;
Times is doing already. €@ Getting the print edition seven ﬂ'&‘%ﬁ«"ﬁ%ﬁ%&»&ﬁﬁ&% ﬁKJ ¥ —R
ﬁ-%’%%—ﬁ 500 é&m————i%

days a week costs nearly $ 500 a year — more than twice

as much as a digital-only subscription” .

Dftavor ['ferve] v. B, B &, L F Sé © obsess [ ab' scs] v, {2 R
@ sustain [so'stein | v, 4EFF, i 54 (Dsubscription [sob'skripfon] n. fiE 1] %%
goverp:yu[ellévla'p?:ll 3} Zﬂj{ﬁ %ij’ﬁc § @ 2 EiEE
essentially [1'senfoli] ad. #A<Jf ) .
feel like that, .. UBEBEARSE e )
®generate [ 'dzenoarert ] v. FEAE i AR § Q@ e Dﬂé’m:

The most loyal customers would still get the product they favor, the idea goes, and they’d feel like they
were helping sustain the quality of something they believe in.
EEOAEYNGI)!
The most loyal customers would still get the product they favor, |« the idea goes,

FiE THELER) A i&thatf &8 M A) FEiEHEE
HLL }‘A/jzv

and they’d feel like they were helping sustain the quality of something - they believe in

/\/l:l*/] ?%L }‘}\ % Hi%thatﬂ’]iE U\/_‘]

Ih B i E B 4 AGE the idea goes SE AN ) =, Hifth PN 25 58 2 Xt idea MR B, E 18 M A) they favor
i product, 5 most loyal #1324 ;feel like 5 Hi 3218 A, 156 B 33 35 43 05t 25 0 435 g 49 1) 00 318

ANEEMERREAER. AR 'R LM ER RN G RI A" X— DB S TABEREER
ER AR . 5§87 24 : the idea goes,
OAMEEEER:.ME-SRNM . ERXNMERABEENI  BEABREBRREELE P RRE,
{fi A1 the idea goes(the idea [M48 Peretti [ 9 M& ;s go JH T 51 il 2h AR B 45 0 AR N &, B M J2 )
SR 51 PR PR T 2 WA Be 52 b Bt B T AT 1 A% AR 7= 7 RSR W (14 1 41 ¥ B 5 The most loyal
customers & B , ] [ 55 P B R A7) Peretti X 28 15 40 AR ) D8 “ 25 005 B B0 R 52 387 26 WA L 1 R0 =22 5 52 Bk i
SHGHRLDAS T SFe L B E AR R 20 R B0 AL 3 A 3 — [V, VR 2 I s LT A R i S R X I PE R A R 11T
still 52 DU AR “ B A 10770 75 485t B S AR B0 AT 45 W 37 5 were helping iy i 40 2 35 , 28 W 33 A AN 2 — i
HE LD IRE IR AR RS HE T B R AR SRR R A O . T get SHBVRMRERE , R CEID LT,
Q@M IAKMMAGIUE: EMERB, MENAXRIEEMMH. OH print. D H it(=
print) @] it(=print product) ELIO4] product, 32 By 3 3 7= dh 7 50 LA 48 5 iR 17 B9 JE AR 4% A 5 )
IFE Bl So R b Ol ™ B8 SC Ay« B T B 22 ek “ 2647, T 51 i e = v 45 T R A9 %) L Then
I8 A CH T8 515 B 84T 0 45 5 (In other words® 3] 3% 567 CH T LA — Fh S [ 14 L 5 £ 8 1 o7 =X
ok 5238 B IR Y W A0 = AN IR 1) 9 B UE S A . PE L R P R R O AR M S B, B R A S
B3 Al (So) , FE 6152 35 T8 Ay 1 o 1) 49K R A S B, B R s 5% B — AT It ( Then) o 3% 4F 48 f — 46 1
7 Z (In other words) , % N 50 132 # Hil /E 4C IR 4C . Hh @41 overpaying® £ 11 837 & 8L D 4] sustain
ZER SC R TE M AUNAR M T R AR T @) essentially“ AR i LA F75 and M try to AHEE, 75 W] 2
LA EAR - B3 BTSN WO L RIS 5 R e A SR TR DL i 24 R AR AR A HE L 4 B B @ )
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already obsessed with it A UL O8] 5 92 % P 7B - — 0 DUk T i CARRR AR i s L 3 39N
OO AFRR(AL ) HaTf % . EERN, BEETISEKRTR. W AEIES =E would be a mistake,
S B shouldn’t waste time, 58 F B¢ wouldn’t pick a year F A S#HHIEF MAEREEIH/FEzE, OF
B YLHEN IR may BA6 T SR I8 already 1935 4, T e T3 4 3% Al — Fh ™38 3638, B0 908 R SR 2 36 W 24 Rifq 41
Ly 4 ) IE R IR ALL Peretti JT 5 9 4% 7K 7 i 3 BE —Fh SR gk < (©41) 40 477 5 17 LA CAR 4 40 35 15 8 “4EAE 1T 2
1K 500 ET0” N AR5 5 T R PR 2273 TR VA 0 PN AT R B A R S 2 K
[(RERZIFESIBEEA“RUMSBS—EERSBES"EVES: FREAEEIBLES
“legacy product”, & B 5 1F iR 1] the idea goes IR ; i f& B 9 8 & {5 & helping sustain the quality/helping
(sustain the quality) ,overpaying/increase it at a higher rate/seven days a week $ 500 a year,more than

twice as much as., The most loyal customers/the people who are already obsessed with M legacy product

SORAFAE - i R A R D B S 2 B AT .

CEERE
38. ‘I‘tlecgaarlc;)el):r(:;(:';e”(i from Paragraphs S and 6 that a 38, NEE ARTHUBRDERER" .
[A] helps restore the glory of former times LA] A B FWE & H R
[B] is meant for the most loyal customers [B] & Jydue Ol 1) i & 47 i
[C] will have the cost of printing reduced [CT il B a% A [ AR
[D] expands the popularity of the paper (D] 48 48 32 Wi 72 J&

CAERETE L] 58 L BOR A 1 R Bt M A5 7R P2 ™ 55 7/ B e i 98D R < e 4 5 R4 1 D 4T 388 1%
R A — B BV RS d R S R 13 R M 0 0 S T XK 7 I LS R R R — b R AE 4R
(L A 2 15 65 7, 1 B A 40 5 s Sy R 2 A B AR B9 SR T A . el kel DL B IE W

[ mfa] & 1 BOK A MO K4 1A legacy product, (EAVALE 88 “ I #% 8 B "X — 15 8 BB /S B
A%t Peretti A3 —HUR/EH U] IE#IBIE AP B, L E S N B @ F{F B (make it for the people
who are already obsessed with it) Fr#fE ) i) & PES516 .

CAJFI S AN B O 4) F B (5 B helping sustain the quality of. .. % & T4, (HiX & Peretti T 5 “ e 8
ST P 2 T DR I S A B AT R AR AR B AT S O B TR 2 legacy product A4S B 9% 715 I Ab sustain
CHER AR WA [E T &I (19 restore( & 5 B #) . [CIH 28 — B “C 2l 2 i 41 ) 4% B AR B 4% ok 5 7 3 W
5 H “Peretti (19 I FE B AR ED R AS " 19 8538 , 0 55 75 B O a) WA B 45 A5 7K 7= 5 19 24 i B 09 2 6] 365 4 Ak
W AT B AR BN R B AR . [ D145 55 7S B B “ 4R BT M % Ay i o 4K 5T R 194 e B S 93 8 1T a8 A A

[(HIGRE] W R CES SR M SR X R, S A5 BB 2 A 0 ] 1 B
7 70 O Al A AR B B R B A RO R VIRMERDE B . WA, IR A legacy product FES HLB
AR A E VAR TS S8 S BOE A the idea goes AN MEFE W42 R Sk J& A ¢ legacy product fiY 5 A5 B (5 &,
ARG S So, Then.In other words I JE i 19 38 SCHE 25K 56 1 5 A FE In other words (RLVR i 5 1 19
7 3 8 D) T 7 0 S5 052 S A 0 B2 2 S A o A8 10 TE

I 0(: It’s a <V}rcally hard thing to7do and it's a | “iX R4 % H %8 F, @ BuzzFeed &
e e 0 gy ek e

. ‘ #, R W RETHRELM EFAL
T EL T, RMAABZIFLAELY
changes. @ In those situations, it’s better to be more 5, AT A8 B AR 8G 1) A, A AR AR b L
aggressive” than less aggressive. ”[433 words ] T 5 - RRAEIRL S — BRI

questions like that where we have things we're doing that

don’t make sense when the market changes and the world
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(Dtremendous [tri'mendss] a. B K, AR % B aggressive [o'grestv] a. A W&, W T RNy
@luxury [1akfort] n. F3%, %% )

But we’re going to have questions like that where we have things we’re doing that don’t make sense when
the market changes and the world changes.

But we’re going to have questions  like that

TEER ABHIER B
T sprmim e

f)JFET: |where we have things we’redoing  that don’t make sense

FHE JEWMAIT SE A2
when the market changes and the world changes.
RE I AR TE )
I 88 £ : we are going to have questions N £ T IR iE M 4] where we have. . . & B 3= F & 4= /Y B[]
CRP &)  FRATT B 500 S B4 B Cthings B 4 8 35 LRI & 1) L 1 when the market change. .. W %
A 3k —1E L I SR 4 T

Emaw

FLtEBEHARE,IEH Buzzkeed N RBEUKMBERLYENHZ - TRAN . BEE,
X 17 24 : more aggressive,

OaEALIEHITEERTROMEE, 55 H BuzzFeed B H B B X MUER L EZH T E, luxury
“YEAS BTS2 LAMA R O W 1535 Peretti X1 A © 28 7] 24101 B A 1% 48 40l 26 0L IR 55 8 5 O B A 4% 48 T ¢
LRI R, HLAT tremendous M BIX FpLL B2 A, BUR G CHEITRASF LR B SA . E B A Te [4E
“OREM AL R, A AT R CRIDRE AR BT AT 3 A A R D 7K — BRI 2 A i AIB R ERE .

QA MY BuzzFeed KR L L BRAA AU LM A EFERREEIMER/RRER N, But
we are going to have I (D 4] doesn’t have, 3¢ B i % 55 5, K 3 VI A ] 5 4 H [\ 35 , 52 B 47 (] 145 42
where, when ¥ 5 78 LAY K W 1 “BuzzFeed 4 7 Mk 45 B 2 B (8] 9 3 B 4 A8 7545 ge iy JE 47 2% L 2 2= 5 AR
BRI 8 NE R AE S IX — AN AE MU s make sense DAL IEAR S B A B A2 G2
ZTHRE T WG IR 0 BT B2 0L 2 A% Gt ol A8 T B AL BT BT T G A9 B B . 1 where A
B DL ST e e o7 B FE - BT 7 28, 5 HJE when OB BLE [A] , 55 045 558 ) 73 SCAR S .

QA #t T 18 H 18 2 1% & W 55 B BuzzFeed HF KR 3T B B : & — LR FH I, it's better to L i
J& B BuzzFeed BN X 22 5 , 55 7 2% B 224 i 48 R4 07 12 SR B S B« itk — o | 5% 0 g I — 2 5 8 )b 56 A
Xt 4 ST IR T R B A AR o e A 9 R A An T L X R

[(REMZE] ZRU“GULNFAENAHRZELOHER"BREE M EL LT (R
BuzzFeed I J6 A& 4t i Ml T I #4958 558 o (5475 A 368 30 () 288 [ 0 ) S ) 5 1 AR A 0 i ol % 7R 26 P Uk i i
LA 75 BE I JEk 45 G2 R T AN 2 0k kD o DA 45 3R 4 S ik

_____ RS -
39. Peretti believes that, in a changing world, . | 39, Peretti iA A ,FE R LG R, |
[A] traditional luxuries can stay unaffected CA] 1&49:% 1% & 5E 2 35 H &
[B] cautiousness facilitates problem-solving [B] 1A BT [n) 8 i s
[C] aggressiveness better meets challenges [CT AR 2 B Al B 4 1 X 9k e
[D] legacy businesses are becoming outdated [ D] 1& 7K\ 55 1E #E 22 45 2 b5
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[BAEEMN] RBEOQOM H T H Peretti [FH . 24 T 37 0 B 52t 5 #8 & 4= 28 b i , BuzzFeed 1% 5
HRBIE A G IR, QK 238 UL 5 (42 B 450 A 2R 15 7ROl 55 (9 Bk 5 i, BuzzFeed I B & — 26
TR A BORE# . W] WL, Peretti AR« 76 H 25 28 {0 (9 th 5 o, B 2k BCRE Al 7 XF kA BOL CIIE 4 .

[EME] BT+ ERTECKAMFE X KE; 8T in a changing world B %f i In those
situations([A#§ @ 4] have questions like that where. .. when the market changes and the world changes) ,
IE#MIXT R it’s better to be more aggressive than less aggressive,

[AJSEH @ %] luxury,legacy 248t traditional luxuries, F H 5 H YT R4 G EE R “ER T B &
AE M B R Z A R AR R W P R IR AR E SR R EE S, RS S E R
AR JIT 15 AL O A AR N BSOS A BB DT A BR T ARAE s [BIUR A @A), #1540 B £ oh 3 4 R R [
T4 ;D] O4] doesn’t have a legacy business 8 & MM 3 , 1M H @ /) A M 4 %01 “ % A%l 55 B Bt 4% 28 3 T
ALETTY R R A AR Z R BuzzFeed 7 3t £ 38 U [ BE A% ARl 55 8] 580 G | THAX Ry A48 X M 4, 65 i
Z U7 H i Peretti S 1R 48 M 4R AT 18 A 4% 7K 7= 7t ] 4 01 A5 Rl 45 9 R ad it

CHTTBE ] N W 00 a5 R 1% 8 0 050 o 4 7R 58 BsF o BT LA 2 2 ) SR B 5 ) 3 0 ok AT 5 L 4
INEFE G SR EEWI, A8, Peretti 7E 3L H & CEO (1 B 4, o ZE T Ml 19 W A5 B S 1) 2
R LERE 7, S A AR 25 08 P A B AT LA BB, AT H ) can stay unaffected BB AN FF A & AL
(FEZB AL 1t 5 o AT o] 25 g AR 3k LAl 35 3L 8 ;[ D] 9 legacy. . . becoming outdated 1t & Wi , & S &
X, [(BIM{CIERFF &2 8, H B AR H BIARSF”, 5 & RIA M, B4 AR CAMEREIE
B 0,

40. Which of the foliowing would be the best title of the text? | 40. TEHMHRESEARTHTE?
[A] Shift to Online Newspapers All at Once [A] 3220 m fE 2 e 4k

[B] Make Your Print Newspaper a Luxury Good [B] 1EAR A4 46 5T 3R 4K B b — FP & 45 5
[C] Keep Your Newspapers Forever in Fashion [CT TR B 1 48 7K I f 5 B

[D] Cherish the Newspaper Still in Your Hand [D] 28R B AE AR T 19 3 4%

(45 7 T2 L ] i) 9 Bl I« A 2 B 4 ) 2% P8R0S 4 R AR A 7 5 B i BB, K 1 Bt B 3R BuzzFeed 4 &) CEO
Peretti (47 ¥ B i 180« 55 = B W0 505 3 200 480 O3 4R B R O AS A7 5 465 D i B 4 o el 3 B s 1 4%
FEFT 1 M AL A= 7 58 7S B X 1 R 7 i B A B B S ok P S O TR R B OO RS R R Y
ST Ak 22 = 5 AR S BT 2 B, A IR S LA 36 Uk T I ke i) SRV, S 92 T B4R 4R B IR T N Yo
AR R PRV R LR RO 7 . B MR WL, 2 SCETER Peretti Z 5 1) 48 G 3R 4047 i $2 H — F i i3 . B Y
Sy —Fh B i B S I I AR AR L Y B B RS L ER (BRI A

[ @ fE ] IEW P Print Newspaper 4 4= 3C & 451 & Bl , Make. . . a Luxury Good & & # 5 25 £
Bt ® 4] raise prices and make it into. . . legacy product. 38 75 Bt @ 4] increase it at a higher rate each year X
@) make it for. .. obsessed with it fFEE & H“M 5 B  RE LI AARBEGAN" X —HR.

[AJFI A% — Bt @ 4] Readers are migrating away. . . fl@F] revenue from print is declining 7 {& 3
F14) “ 4% J5RC IR A1 4 A 48 o ol T G (EL 4 SCIE IR AR Al TR AE 2 il AT T I, B i 0 405 T A OKE AR BR AR AT 3E A
&&= 7 [ClRE R & £ 30 F 57 Newspaper, {H 3138 I & A (5 B Print; H 0P IRIT R E KR REK R “HF
B 1) 807 1 AR “ Bt g 1) 807 5 [ A “ 4 20 B i ) #0045 40 5T bl & A7 73X — S 4 S 38 — Bt 1 4] Nostalgia(#R1H
ZE BB T, M4 38R 8 33k DL 3 10 56 817 Cherish AT 4 BLAY “ B8 15 1 1H 7 17 J2& LA SCH make it
into more of a legacy product T4 Bl {4 #k ik B XF 2 5“7 1% Iy s A& A& 7= 57

[FT5 B4 ] bR 3 B2 0 5 7E T BI040 T 0 A & 4 SCA% 0 38 IR X 42, fifp AL A 7 A7 440 88 1) G b 4 1
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5B R REA 0 25 4 S5 I A T A A U 25 ke T J 0 R i RO, o S 4 HL R W R A, 5 S
G — BN g AR, AN AR, PO AN G 3 L & Newspaper 3% — F0 WU, (B LA DB B 32 46 0 X 4K
TR AT ERFE” L[ C1 R Xof 4 4% 81 3 3 47 i I 17 L[ D g o 4% o 40 46 7 T i B b 7, b SR 5 4 3 43
Bk A% o X 4% 5T R BT AT L) RN A

Part B IR A ERAL 2 &

RIEH Entrepreneur{ A2\ Z 92015 4E 6 H 19 H — 58}y Here Is How You Should Upgrade
Your Professional Image (NIZ WA HE AL IE GO 1 CF . AR X FRH A LA A CTELRD
VLIS, SO = BORR IR B G 0 H M 5 R L Bk i A AR FHHRAML TR 2 5 AN/l -,

T =, R

[A] Create a new image of yoursell [Al it asnBe
[B] Have confidence in yourself : [B] 1 6#]"{%’4\‘3

[C] Decide if the time is right
[D] Understand the context®
[E] Work with professionals®

[C] #05 sE LR T A iE
[D] #4233

[E]l 5& 1 ALE4
[F] # & 1k B 4%

[G] ez &4

[F] Know your goals
[G] Make it efficient®

oo

|

(Dcontext [ 'kontekst | n. (5 & 4 #9) 35 56, R85 (D Sé @professional [pra'fefonal] n. Elk A+, 4T (E i)
It ) ) Qefficient [1'frfont] a. A E AY (G T

iEsw - o/

[A] RUZEBNIE L HRRIE L IR B, 55 4h , 3 T A% HE 45 1 2 0 45 o B mT B 40 41 42 3.

[B] W &k BOEE“ SRR ANTEA AE7, /T RBNEETRSELAH AE R ENE,

[C] B &k BEil O N 5 40 time (I E] (B ML) ” F L decide if ... is right 3 B B 9% 0 45 K “ 40 {o]
TRE HI T AL = AR R

[ D] 3% B 2% 9 B by 41 A context G BE 8RB " A 6 N 245, IR T e b BN [ 26 3 Y contexts.,

LE] W5 Ve BOis SCH U i 72 Ll A7 AT HEDN 25 B B ¥ S A4/ Al 5 Lk A5 4E7 .

[F] B4 e B 5 H AR 56 , 7] 58 23 41 %t “ 44l 0 2 B AR A48 .

[G] RUI BB S KR, i nl e A0 L SOk thot 34,
it TR B % 4 E X R A E X,
impact. @ This is especially true in first impressions. ERBHCHZREFEERY ", £F—
® According to research from Princeton University, PR @A e b, AR IR SN K F
O, and  BAT R AARA T AR 6 sh S, AT RL AR £

I @ No matter how formal or informal the work
environment, the way you present” yourself has an

people assess® your competence, trustworthiness
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likeability” in just a tenth of a second, solely” based on the FAE S — A NIERER B A T B e
way you look. TERE.

(present [pri'zent] v, JE7, JEH SS @hkeablllty [latka'bilotr] n. (likeable By 725 JE ) 7] 2 2
@assess [o'ses| v. PEAl . PEE / BE ik N

@trustworthiness [ 'trastiwadmis ] 7. (trustworthy %) 48 % @solely ['soulli] ad. 24X

ALV | %

CERaw ./

E—BREEHEHERNIANEEZEE, SNEFEE BEARTEFRENT, AWELESFEE X
R0, 4% ) This [8148 5 4] , especially 3 #F 48 HIE R X5 — EN R M E R E K. 55 = /A0 5| % Ak
' TR 2 () AF 98 R A B — ), HoH in just a tenth of a second il solely £ [6) (™ B AMETE S 7255 —EN
ZPWEEEM, T XNARGERETRE.

ST s b e s

TTEBER, THZ2, ARLLEA LR
KAntafl, L EHRER T ek — s
T-shirts can convey status” ; in others not so much. @ RGREF0, £S5 —LHEMNTE K, A
Plus® , whatever image we present is magnified” by oh, R F RA 2 I B AT A %v,ﬁ?%ikiﬁ'-ﬁu
social-media services like LinkedIn. @ Chances are, your 43 (LinkedIn) 2 £ #9#t X #E 4R R 578 K .
headshots” are seen much more often now than a decade WA ARGk TRIE— . =+ 5B 2T
¥, it seems, face the paradox” gk A £ W, F 2k —KANF @06 K H A FE

of being the least formal generation yet the most S ABTERM K, LR L RN
8 g — : R K IE B A A
conscious” of style and personal branding. @ It can be Sl { ;
A, TTHRAAARX,

) much broader. (2] Norms‘f" have evolved® and

fragmented” . @ In some settings” , red sneakers® or dress

or two ago. @ Millennials

confusing.

CRCEBRSRASM - /

®plus [plas] conj. MEoH

@ magnify [ 'megnifar] v. K. P K

(D headshot [ 'hedifot] n. K3k 8,3k
@millennial [ mi'lenol] n. T —1%

(@ paradox [ 'peeradpks ] n. A AT &

@ conscious [ 'konfos] a. 45 B DSER 1, K E M

era ['1ora] n. 1t ’Fﬂ

@norm [ no: m] n. W, 47 A o

@evolve [1'volv] w. ﬁ?ﬁiﬂiﬁhﬁ@?(ﬁ&“
@fragment [ 'freegmont ] v. ({f) W%, i
®setting [ 'setin] n. A HE

©®sneaker [ 'snitko | n. iz Bk

@status [ 'stertos] n. B4y, H {7

The difference between today’s workplace and the “dress for success” era is that the range of options is so

SRR ARG CREARES

much broader.

| between today’s workplace and the “dress for success” era

JAEE R
#]F AT |The difference is  that the range of options is so much broader.
Tl R Kk AA

ERR¥, 1HE8



Thee R . AR A0 4 A LI A28 o o G B9 MR B 2 1) 9 IX 0 i A . (EARE R R R EE

1% between today’s workplace and the “dress for success” era ' ,and Ji5 45 i the workplace of .
mEan .

FIRAENELHSEGTENTHTN, HHAREEYNSMIGERREL T, TEERET T,
= 00 AEIE E A AR AL . AT (6 MR T MR (1 dress T-shirt M E#E 25 [b dress shirt” (JL$5 L BE
i R T ol DI S Rl B A IS e 1= B B N 7 W | Y4 2 3= 1 Sl W 2 S e 240 7 S £ R O 1
C)FE— g A 2 URE R S0 4 SRR S SR TRLNER. KA TE ARG IR
v B B BT e 09 7 JE Y — Jr AR BE R, — O T SR 7 A, 1 R AR B T — A R A B
B T ARHEIZ IR T IE L B R T SCR A G I8 A .

Il @So how do we navigate® this? F@ How do A} 2 BT o AT o 5 A HE LR AT o AT
we know when to invest in an upgrade®? @ And s AERE T (O RY SRR R

what’s the best way to pull off one that enhances® RAME A EILE A R X XA A LB
our goals? @ Here are some tips: TR —

Dnavigate [ 'neevigert ] v. KB IEH 7L A AR §  @enhance [in'hains] v, H 75, 8908, 1843k

A5 — e
Dupgeade [apigeaid] o 8805 R é @pull off G352 M CRAEH )

FERHNME_RREEAETE—RUNEEESHES A MFIRFERABSREEE”, U=
TEAERRHE, EEFE,IHTXN BREKEANEGN B, HPE— P RAE LS <
fife R [R) R, ) P navigate Sy BGIRVRE RS B HR B 1E 80 19 7 vk Ok AF R dE B A2 26 9 ) 7 2 3 this 540 1
SCRE A IR . 5% AR A) 51 H Ay 4R i 8] 237, ) P upgrade $8“ ATE R BG4R T . 5 = A A ik —
BTN G AT R A7, A one [ 4§ an update, K] Here are some tips 5| H T 3% i3 46 [ 51
HBAEN 4.

N @ As an executive” coach, I've seen image ,(;17.;__2 39 AR 3, & 2L EH 242
upgrades be particularly helpful during transitions® — S AE CTAR) i 3 A A AR,
when looking for a new job, stepping into a new or W AR AR f B B B AR G, R E T
more public role, or changing work environments, @1If VSR B it do B E AL B 2 R, R R RS
you're in a period of change or just feeling stuck™ and in R AT R AT 2 B, I A AL Rk R A
arut? , now may be a good time. @]If you're not sure, M. da R R R A AR B AR
ask for honest feedback® from trusted friends, At b ALTFLIRAE SR, FREE

: ®
colleagues and professionals. @ Look for cues® about TRAEMA SR E k., LERFREBRA
how others perceive® you. @Maybe there’s no need for (B 2), ALk % A

an upgrade and that’s OK.
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Dexecutive [1g'zekjotrv] n. 4540 5 , 47 B4l % ®feedback [ firdbeek ] n. S5t , [0
@transition [treen'zifon | n. ¥ (3 ,ﬁrlfﬂ{ ©cue [kju] n. $##7m5,48%
@stuck [stak] a. Cstick Byt 224337 B K 4 (09, A 5 § Dperceive [pa'siv] v, oo F A8 NR
bk | @ zamE
@rut [rat] n. ZIHZ WK 0415 é ®5tep Hito (ﬂ:il"‘ﬁf( ﬁ:ﬂ A A
______________________________ 5 ie:rp g W
,,,,,,,,,,,,,,,,,,,,,,,,, /5'
-ERAW 4

VOB e L B O A SRR A M Lk B R AR T S R A E M. 8
g T B A TR S AR T S AR R R (AL . AR TN AE MR A AT
TEAb T e AR 1, sl S Al A T AR SR AR TC I 5 58 = 0 VA 15 R 0L A ARG B 2 B AR R L
W AT LU SR A A AR FT DL L T AXT BEC W EE NMAR A CEEFERABSELR.,

(42)

BHAEGHFLEZNAH 2K G0,
GCRFEBEBHBRELEZ R R EHZ? 5
—AARGL, BARTREE 8 22 AR AR
For another, it may be to be perceived as more LH R A —AAR, BRI T LR A
approachable” , or more modern and stylish’. @ For AARFHEASRANERE, TS
someone moving from finance to advertising, maybe they @@%@f—%’ﬁ‘%k*ﬁ"&ﬁmmﬁﬁg
want to look more “SoHo®.” (It's OK to use REmM“EH". (?TVX)*]%F#W%'&#&'—SO)

characterizations” like that.)

'V @ Get clear on what impact you're hoping to
have. @ Are you looking to refresh® your image or
pivot” it? @For one person, the goal may be to be taken

more seriously and enhance their professional image. @

_____ » AICERSREA S -
(Drefresh [ri'fref | . lH, 958 % mxi—"é‘%%
@pivot ['pivot] v, Pheseee e i B (© characterization [ keeroktorai'zeifon] n. (Xt A 54
@ approachable [o'provtfobol ] a. HI ] 3 () § B ) 4R 1 A i
Dstylish [ 'stati[ | a. BFEE1H @ &R
®SoHo R X, & HE X (4 245 & ¥ iil Houston § Drtake sb seriously (P EL X 7 540
Street B — L X, LAEE IR &R &5 A R Mt 2
EEa

O T B 45 TR 1 00 FL AR R % O DA — T RS R T Y

% LR/ REE ? Fo pivol Bl i B R SR LL e e J e ER IR R IHE R EIRER £

REETREE , 5 refreshCRHT T BT L . K =40 W GHE B8 B AN [N 9 S 6 (B R 82 7)) B A5 . H A For
one persons ..., For another, ... For someone. . . K3 3 51| 3¢ Z 9 [7] 1], (2 4480 B0 i 32 41 3 B {4 25 )
14 % 25 s AR A SoHo A% SCR“PRRE X, RE X, 7E ORI AR “ e w7, il — B K9 4 R R AN B

R, AT W



VI @ Look at your work environment like an WA K R AAE G AR 8 TSR
anthropologist”. @ What are the norms of your e P AL SR 55 o 49 ML 6 AT 47 A 4 B &
environment? & What conveys status? @ Who are your Sz a7 RAGEEBGWA? KA
most important audiences? @ How do the people you B A kR A e T EIL B TR kA
respect and look up to present themselves? @ The better 3T R A IR I AR AL B M B T

you understand the cultural context, the more control you e

can have over your impact.

(Danthropologist [ izendra'polad3ist | n. AR Sé Dlook up to CERAM , 25450
@ ZHMIET 23
- BRSO -

BABRE A B EGALRER-HEHEUE E'.E!’JI{’EPF o T F A G A ], BAR R
T 2% 2% & TR L T4 PR 45 (] 8, oo 38 U A] Y audience ?aﬁ(flb‘bﬁj: H®RATITscEM A, AR
g TR B C T AL IR EE AU I 4L L the better. .. the more. .. AFEHB T A" 5“4 A S &~
ZHEHPEERR,

(44)

VI @ Enlist® the support of professionals and FREDALE LS, LR AR S B A
share with the@ your goals and context. @ Hire a . R A RAT BT, R A AT,
personal stylist? , or use the free styling service of a Crew XA JE 28 5 Bkt RS, XL MR
store like J. Crew. @& Try a hair stylist instead of a SRR & )RR IF (R L L), ib—

barber®. @ Work with a professional photographer IR 3 4 B 0 T R A 89 B AR S A dh B
instead of your spouse” or friend. @ It’s not as 3 R AR AR TR L

expensive as you might think.

RIDERS RS -
@enlist [m'list] v. 4+ HC, 5 gé @ barber [ ba:ba] n. HLE R
@stylist ['stailist ] n. R EH I ) @spouse [spavz] n. PC{H

BRSO -

’f‘ﬁtﬁﬁflﬂ*‘étﬂﬁvarikgﬂk)\j:ﬂ%‘i?%,ﬁqﬂ goals and context W )i & T B Al 45 75 B, & B LA/
Wt 2 6] J2 R B A O AR o B A ) B 8 AT R ol A i Bl A8 R DB R B
S R BB TH UM L A 8 S . 26 T A Ab FE AR M BB T AR IF A A B, B B I — A O X 52
B, B AT AT

(45)
0 : . G )
@Vﬂ] @ The point” of a .?tyle upg.rade isn’t to become more HERAFECLEERE MER, b
vain”® or to spen'd more time fussm.g over what to W'.CE.H’. FRESRE AT ER W, LS AR
@Instead, use it as an opportunity to reduce decision ARI BB R RS, R—ERAEN

fatigue®. @ Pick a standard work uniform or a few go-to

56 e
EHIRE, TRET Eed.



options. @ Buy all your clothes at once with a stylist instead

IHERRAZILEHHE, R H R &itIF
—HBARBRB A, M AEH T X, — K

of shopping alone, one article of clothing at a time. [ 507

words] ke
cRATERSRASN - o/

Dpoint [point] n. H K, 2K % @ ZHIER

@ vain [vein) a. A A, JE 1Y 3 Dfuss over (A HF i FRK)

@fatigue [fo'tig] n. ¥ J5 § @go-to option (AJ K #i Al & 4%

g @at once (AR, —2)

55N BCE PR B AR THE S S G B T AE . B R A TR AR
to spend more time fussing over what to wear, 58 — A8 H H EEHK to reduce decision fatigue,
instead A B ) (8] A5 4T . 55 = DU AI A 48 LR IE B MBS AR R B s iR B & . KA =
) FE B — BRI AR R JLE R 5 10 AR R A R R — Rk KA R, I B — K
%, 10 F 2 Y/ 2 A 2 45 B [ LB v O R AR I A O Tk

N E, AEER e

() T S (58] TR 0 T, e R P A O e T S B R

TR ) W — TR 4% B TR B, AT AR M SO TR AT e T B L WAL E O L ITERIER .

() BB 2% Bovs , B R BV £ B, 28 A N B9 /DA

A1, [Z=]1C [FER] 5B s Jads AR & WAk T8 2 528 T X 2o 3 0 5 A+ 9 5 BY , 4k 1 4317
LA 28 04 ) W7 O 5 R AR T BB B 09 4 i AL, B b 3R 7R B[R] 09 18] T R 48 75 during transitions, in a
period of , a good time &M , 76 A [A] (4 B+ 1] Be A5 A R B9 SR 0 . 30 58 /b o] 40, R 3[ C] Decide if
the time is right H 3 T 7R B 8] B4 3R, HLBE o 85 =40 H i good 5 /N 8 H Y right L85 45 X4 5, [C]
R XA B A 2 A A

[FHmIEZEE] RIEE AR image upgrades R A 5 ¥ [ A]Create a new image of yourself 24 /E IE
BT, N AT Ve WAE SR 2T SR TR A S R E B BES BITEHIE R, HEBE
PRBARRE R AR —4) MM X REREEE SRR T A, AR FENBWMHMEATERN
Al B ], AR A REMESS Be vk & 8 i HERR .

42, [Z2]F [FR]EREENABEN - WHAEASEACH T AR, 5 S0 6] 5 R F
BN B bR AR TH , H G874 the goal, FARBME SET“H&”,[Fl#E Know your goals 5Bt &
A BT P know 5 EH 4] get clear Ry [F] XKk,

43. [ZZE1D [FE] SNBE A WARE B ZEH RN TAERSE, J5 LR A 2 XA 4
BB T T TR EE, AR AR T A EBRAESEW AC AN E W, K CHIE N work
environment/cultural context, #J WL[D]i%% Understand the context i 4 1% B AR 3,

44, [ZZ]TE [ ] BB It 48 5 2B R %k A 058 Bh , J5 SCE 4 48 BAR L
T 4Ar 3R R A AT % 65 B L H DG 8 3F) 2R professionals, A, 3 [ E]Work with professionals 5 4= Bt P A 4t
— , . professionals 3 &% B P 2 #] 19 personal stylist, hair stylist LA & professional photographer,

45. [Z 21 G [FEfm] /By WAl IE R g IR FAHE S R &8 T AR 1538 | sl 46 2 1
oI 8] 2 58 2E AT 3 o 1 R 1 U2 TR SR 0 97, 4 TR AR 5 JE SCaE — 2 A 48 IE W Ak B A e iR R b 4 T
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to become more vain or




4%, %W [G]Make it efficient Jg X A< Bt 32 52 W 21 B ABE 35 . efficient 15 B A W A1) i) B AR A0E — 2K
[FHTIEE] #BIEE H  become more vain (A5 75 5 i g 4% . [{ 1), A iE 204 1 & confidence (fF
) B[ B]Have confidence in yourself 24 /EIE#i 3, {H# 5% vain 5 confidence i X K GENZ (4% A [F , vain
RIA“BI R, NI X, confidence F & S5 ok, 3CH 4%t become more vain T LA 5E , 5[ B H & &
TRBF 5 TR, 24 2 R 352 A B AT 2601 i S0 36 B Sk 4 B v A R 4 Hh DL, T AR A BRI BROBIRE I

Part C MELEETE

[ A Rt
R ST ML BRI

G =, AR —

AXKFETHHEBEFMAET « £ /KT (Richard Carlson) Hifholk 0y B 25 5 2y 55« U1 F] (Joseph
Bailey) & 3 1Y Slowing Down to the Speed of Life: How to Create a Peaceful , Simpler Life from the
Inside Out (CJEU18 A= 15 95 25 . 4nAa] BP9 B0 A 7 — A B F B TSR A0 A2 08 ) — B o FEF A, 0 BRL{E BR
RS AER MR, To 8k 15, 2R TR e B O B R 2R AR, SR B T RUR 5 0 B R
S — B, SIMRATTRIrA B REE, THX— ST DERATBE T 22 2 ST A
o XA M AR SRS i G B N A, BB A, IR A S5 4 R EE R B AR
N =, BREAEAEER

I Mental health is our birthright”. (46) We don;t SRR AT D AR R A A
have to learn how to be mentally healthy; it is built into® (46)FANTR 52 S0 T R D B R i E 2

BMNEXRBEN, EWMEHRNB S EMEN
AERGORBERE—F, SEMEEL
HIFL REREHRE, CRBET R L
nutrition? or exercise can be weakened, but which never RAGEEALT A2 TR B2
leaves us. When we don’t understand the value of mental K HI 88,4237 MR & FF R AT, & HAAR T #
health and we don’t know how to gain access® to it, & ZEAEMRAMAA, 7 4o i o {7 35 fid 0 22 4k JE
mental health will remain hidden from us. (47) Our B S AERFHRAHRMATL, A DEE

mental health doesn’t really go anywhere; like the sun RFEEFEN BT ;BN =XEEHI KM,
behind a cloud, it can be temporarily® hidden from view, & BT TER (NS JME RS REER

us in the same way that our bodies know how to heal® a

cut or mend® a broken bone. Mental health can’t be

learned, only reawakened®. It is like the immune system®

of the body, which under stress or through lack of

but it is fully capable of being restored” in an instant. W EE,

CALERSRARE -/
(Dbirthright [ 'ba0rart | ». 5 A {5 3K i 42 5| ©®immune system 5 & 47
@build into i [E E T ; R Ky -e - B — B 4> @nutrition [ njo'trifon] n. 3% (MEHD) s ¥ 37
@heal [hil] v. K, @4 § ®access [ 'eekses | n. HEAR ;AL A L&
@mend [mend] v. f& S @temporarily [ 'tempororili] ad. % i
®reawaken [ rio'weikon ] v. T M ; Bk B & (K (Orestore [ ri'stor] v. K&
N EEAY)

1. in the same way that/as... & N “# 1% -« —FE, IEUN”, The cars are steered by computer,
removing the need for a driver, in the same way that aircraft can be set to autopilot. X 2675 %= B HL %
B, T Bk R, AR RALAT LU E O B Bh 2 o —

8§

o
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F—BEROEEFNMREA . REN, MERXIBH,

F—aMREHOBERERENS £ ERMNMA (birthright), FILARFHBA,

F_AXEBBEOEEREACAREN B, FAREEN, MR XEEEE, it is built into us IE
N B 4] birthright, 28 0% #£17] in the same way that $F.OMEFER LI AKW AR H(EESGO . BEE
0 JE R H AR

FZEAAEHOCERREARBEXR . ARLTFRERES, TUHEFTBRE,

FZMHAEEBREOEBEBERAGCRERSE — B, ERNSHHBE,BENAREE, TR EFRE,
KA It's like KO 39 {8 BR 28 Lb O A 0K %0 58 ZR G0, 3 0 L 4% 5. A A & Bl 0 55 (BN R B OT AT
reawakened (4 5 BT Me i , 5 75 A AR TH KD 5 never leaves us B HIFERE .

FHE ANAELBREOEBRREEZEN AR —H, ERHATEERS, BHREX,EHIXIKRE,
04 When we don't. .. and we don’t. . . K575 O BB RE AL TRABOIR S ER . AR TEME, R
ROE AT B Al . SR LA P 28 LR like B O BB L N R EEE R, BRERAL A TS
A B T A4k Z A  (E BB ST R F B

W/

LA

&

(46) We don’t have to learn how to be mentally healthy; (0.5 43)// it is built into us(0.5 43) // in
the same way(0. 5 43)// that our bodies know how to heal a cut or mend a broken bone. (0.5 43)

AR AR SE . N IREMMRIE. EENG,
[(BRESRE]

L. AIES

S 1 We don’t have to learn how to be mentally healthy;

i9& iH % BiE
4¥#] 2: it is built into us in the same way that our bodies know how to heal a cut or mend a
EiEF Wk KXiFE 7 XK E I
broken bone.
2. AIFERE

AAH DS A AR, 43 A) 1 R EEEH be mentally healthy 518 2 3l 2 45/ “ LR F5 0
ARV E AT A DOE B, 404 2 s built into us BACTRATR A RIS EERA”, O B AE R
D E R RS N — A, R —Fh KA IR E ARG KSR KA IE in the same way (1 LK
“LLIENRE 89 75 27 7 R i it is built into us, & # M 4] that. . . f# 1% B the same way, in the

same way that. .. A B4R R G/ E - — k7,
3. WXWE

(Dmend % W& U B0, 484 (iR L OSBRSS 7, b 5 E&MERAY, B0 F - &
S if a broken bone mends, it becomes whole again“CH I WME” . MEMBEBRETHE X, B, ABIE
5611 heal IR ESR , AL BIFE N ERT,

4. &RPAE,BHIEX

FRATTAS 0 2 37 Gn e O 4500 BLGE B B TR AT AR R A B, 1E 40 [ 3R AT A9 B 1A 0 T G AT A A B s g
EWrE—F.
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(47) Our mental health doesn’t really go anywhere; (0. 5 43) // like the sun behind a cloud,
(0.54}) // it can be temporarily hidden from view, (0.5 43) // but it is fully capable of being

restored in an instant. (0.5 43)

A RE R AR AR MRS FF IS EEIES

[(RRESR]
1. RIESWH
4 4] 1:0ur mental health doesn’t really go anywhere;
ER2 15 & W B R E
4l 2: like the sun behind a cloud, it  can be temporarily hidden from view, but it
# Xk X i85 H#3)ikiA EE
is fully capable of being restored in an instant.
%33 ki o 18 9K
2. AIFER

RAHDSSEENHE AN, 204 1, not 5 any & H B 3£ 7R 48 % 8 &, i doesn’t. .. go
anywhere 5 BN “ WA AT 77, 45 A& b 300 B R A i A T BEORCIR Sl B iR i B oA
HR”, 4r4] 2, 5 RO IE like the sun behind a cloud &4 434 3= 1, 80 B BE 2 L 0 = 25 5 T 19 K
FH , 7T 4% J5 1 PP 9 7E A 8 5 B BDIR 18 in an instant (32 %1, 37 B &4 being restored ., 5 B 0 B {elt B 75 31 9%
SRR A Z M, #3115 A be temporarily hidden from view #ll being restored W #%1% Jy 3 i 75 “ A fig

FERMOMEL " MER”, BHEMERETM®,
3. E

(1) view H ULA LA E , B 0L, B B 74545, & XFE be hidden from view i 5 i R , 21

A0S ORI R A58 SRR

BN

(2)be capable of (doing) sth & & having the qualities or ability needed to do something® 7 fit 7 ({4t

)7 AR fully SR KR RE SRR EE AR OR R 2R

4. 2R)HE, FHEX

o B A B I BE A BB T 5 96 0 25 2R TR R B L AR T R T S TR A L (E e A B AE L R

i)

[l Mental health is the seed® that contains self-esteem” —
confidence in ourselves and an ability to trust in our common
sense. It allows us to have perspective” on our lives— the
ability to not take ourselves too seriously’, to laugh at
ourselves, to see the bigger picture, and to see that things will
work out®. It's a form of innate® or unlearned” optimism.

(48) Mental health allows us to view others with sympathy® if

they are having troubles, with kindness if they are in pain, and

with unconditional love no matter who they are. Mental health

is the source of creativity for solving problems, resolving”
conflict, making our surroundings more beautiful, managing®
our home life, or coming up with a creative business idea or
invention to make our lives easier. It gives us patience for

ourselves and toward others as well as patience while driving,

50

SEMEERE R ES—
Bpxy B SR 4E s A ARLE B F R Ak
H . Bk R A A E WA B AL F B
A——HREBEX KT EH. A
IR KRB A A “AE 2|4k A R A0 A &%
HFEHRS. ER—FEEBEERT
R AW R, (48) IVEEEEIER M
EMABEEEROCREE, EZE
wEOIRE R, NI 2% (&)
HMELHREEHRHNE, 2Kk 2
“ff kR AR AR R R GGERIE R £ E
EREAEE BB R
AREP A EE TR & D
R, CiEEMTH SRS HART
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catching a f[ish. working on our car. or raising a child. It
allows us to see the beauty that surrounds” us each moment in

nature, in culture, in the flow of our daily lives.

(Dunlearned [an'laind] a. RAMREN , AN B & 095 K
IR 11

®sympathy ['stmpo0r] n. [F , [ 0

@resolve [r1'zolv] v. fif ok (] 55, (K 4D

Omanage [ 'meenid3] v. & 242 HE A7 806 i fa) 4

Dseed [siid | n. Fh1, ¥
@self-esteem [ 'selfis'tim ] n. [ 25 L)
(D perspective [ po'spektiv] n. % WLHWF S, AU % FE B
fig )1
(Dtake sb/sth seriously A B XJ ff 52 A/t 2h
O work out (i) 80 2 #i fift e ; (L 2405 60) % i Ak At BRAE) 2 B
®innate [1'nert | a. KA, 54 {ELd 0 surround [so'ravnd ] v . ¥R 4%, [l 4%
1. have perspective on sth &% ﬂq X R B E KK F17 ., You have the wrong perspective on that
situation. VR4 IX A A7 AE 5 15 FI W

R 2 U C

F_RRABAVERENNMEE 2EEED ,f‘%’gil_%@ JEUEEFEENTERA,, 4B [l B
I 7% ) ) o 22— e AR T i O BAER B A9 40 {5 ( When we don’t understand the value of mental health)”,

F—ZE=AEHOCEEREETEBE RV, self-esteem.confidence, an ability to trust,optimism 14
BT SCHE X AR B R ER /AR S — A O B A T AR R . TS RN
BBV self-esteem: X O RAE O HHAE B SR IRAIRE Sy . 55 = =403k B AR L A FE b FA: 3 5
55 W L g BRPE JE 2% /IR BE ) FLIR L 25 . perspective I 4L 24 the ability to think about problems and
decisions in a reasonable way without exaggerating their importance® % W3 W7 11 s AT R /G FE 17, Wk
Pr7 IR BN A the ability to. .. to. .. to... X} perspective fift B W LU AL B WAL 28X Ff A O FIRK
JRy s AN /N AT FL S S 1) B 1 O TR R

FOAEH O ERRENBEER . XBANAENALTFEAB.EE.TXHHXE, with
sympathy il. .. with kindness if. . . with unconditional love no matter. .. PLigh 7F 2 19 HE L 45 #4348 Y0 B
AT R 1) S 7 R S CRE Y 5 N B A8 A v ) Al AT 1))

ERZELAEFHBOCEEREFEEREEHT, =M L. Mental health. .. It gives us. .. It allows

TR L B LA 0 B B R A R S A O I A A O S A Y B o R R L 22 4 B 1]

;’Eﬂlﬁ solving. . . resolving. .. making. . . managing. . . coming up with. .. ™ @O REEHZ . $EAN5
Y| 26 Z 3 H 4 9% 55 (driving. . . catching. . . working. . . raising. . . ) #R O F A FE L AL H WGP ER
Mif ol o 35 - ) HE— 2B Th A 4 0 B e L 7 A e 2 R B R 35

HEER .

(48) Mental health allows us to view others (0. 5 43)//with sympathy if they are having
troubles, (0. 5 43+)// with kindness if they are in pain, (0. 5 43)// and with unconditional love no

matter who they are. (0.5 43)

AR G R - A R S ORI R RIE N LSRN
[ESE]
. 5 A
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Mental health allows us to view others with sympathy if they are having troubles, with kindness

X2 g & view# 4K 3% 1 F M RIEM G 1 view#y 4K 52
if they are in pain, and with unconditional love no matter who they are.
FAREREG2 S5 £ view#) Ik 53 ik AR BN G
2. Al FiERE

A /) E F 45898 Mental health allows us to view others with sth, =311 with %1% 518 5 3h i) view
P EAE T view. . . with, .. “RLee e BB oo 4L S0 IS AE B RS T R G AL B, N AR
MR RCD TR . TS i 51T B AR TE RSB AT R AR M A/ 55 L 1 IR DL 2T A
B E AN IE Z 0T . no matter 5| Sk IR iE ), R4 L3S S48 L Lk 2B i 22 93 A 32 T R B I

3. MXWE

(D allow 3 WA R &9, HEH” . A) 1 allow sb/sth to do sth 4544 & A to make it possible for
something to happen or for someone to do something, especially something helpful or useful {45 nf {8 ; fifi------
fEfg” , B AL AL B Al i,

(2) pain BN “CRMAR B #5030 o7 » B 7, AL are in pain B30 “ B # 7.

L E2REE,fHEX

O Bt BRE 1 3R AT 7 At A 388 B BRI Bt RS ) 195 280 32 R O PR B ORI AT R o (FRATD B 20 1F
THMH% .

I (49)Although mental health is the cure-all® for living UORBSHERESRMAEN
our lives, it is perfectly”? ordinary as you will see that it has Fae sz EEXEIERT, BHR
been there to direct you through all your difficult decisions. It any T—HERERBEREA

has been avallefble even in the most mundane® of life .snu(mons R, R AR TR A S,
to show you right {from wrong, good from bad, friend from R OE T TR NE  T

foe®. Mental health has commonly been called conscience® , K. AR — AR R A
instinct, wisdom, common sense, or the inner voice. We h BB ERIECRZE, RMKR
think of it simply as a healthy and helpful flow of intelligent BeMA— R ER AN SR
thought. (50)As you will come to see, knowing that mental GORELRE, EELERERNT

health is always available and knowing to trust it allow us to EREEEHT, XL RE T RS
= 3

slow down® to the moment and live life happily. [434 words] EE—% R EE
3 Zl> o

Decure-all ['kjuoral] n. J7RZY, RFHPZY % @foe [fou] n. HA L LEL
©@pertectly [ 'pafiktli] ad. SE4H;IER ;+ 50 ®conscience [ 'konfons] n. B0y, B4
@mundane [ 'mandemn] a. LI, IR ; Z BRI éS ©@slow down Ji T8 BE L 28 5 A8 3 5 A

1. think of. .. as... = R eeeee FAE s A g eeeees Jeeeees ”, Most of you probably think of Siberia as a
cold, desolate, unlivable place. #R{TRZ2EAAR AT REFSIA K PEAAF) A FEE FEFEFNAE G A A H Ty
........................... A ﬁ
. 1B Y
,,,,, BRI - 4

E=BRRCERRNFERX EARSBEZY—EERNMNETHRESISER, EEHULA
RO EE.BIRE, 2B W5 B s 7w iy [a] B2 — “45 6 AR %038 40 4] 42 fil 0 22 48 B (don’t know how
to gain access to it)”,

F—EZEMAaRALCEBRENEZES LM, WA 9% ordinary. has been there. has been available,
commonly . simply ¥4 ST X8 X3, 48 17 “ 38 /5 FL/ w07,

F—AEHOEERTSEE, —HESIFEAMMEHBRERE, LB RENGELE LBERNAECLH
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il B R i R ol AR 0 [ SR T 2 24 Ceure-alD”, EAVFE S OB E S A R CRE B RBA 2
AN [A] 2 Ak < 3 38 A7 7E . — H & 5] S 16 (has been there to direct...), :

F_AEHOERBREAEERP—HEIANS B RIE.EE . KW, the most mundane of life
situations( H %1% 1) Ml L AJ difficult decisions (R XYEHR BRI T BT %b , 58 I8 0 P (8 e 7F 4 Fp 15 T o 3
i & FEAE ;18 show you right from wrong, good from bad, friend from foe MR |47 19 direct you,

FZ NaEHOEERENREGEER . RO A . FRE, EHEEENEESHEERE, B
ISR T3 U 45 1 Ceall sth (as) sth.think of sth as sth) . 85 = /) 48§ Hy .0 BEAEE 5 0 # SRR R B O .
ARE VRE R R B O R BB IR A R T L el L Sl — ol felt B A 2R 0, % S (8] B Y
PR AL . simply COR S, OO0 1 725 o 29k BRE ) 3453

EHAEH THROERENEEEAEHCEEE"EANTANEBARTTE =T EHEE,

mental health is always available J&XJ | 3C DU AT 38 1 £ 550 3 {8 i 35 08 77 76 7 19 A 45 trust it 2 H AT L
AE RO R A IER S T R @R A 2R A B8 SIS AT MEEE .
CmERm -/

(49) Although mental health is the cure-all for living our lives, (0. 5 43 )// it is perfectly
ordinary(0.5 43)// as you will see(0.5 43)// that it has been there to direct you through all your
difficult decisions. (0.5 43)

A8 W R AR R RSB N R (R IE N A CEIEAA .,

[fE &5 3R]
1. AIESH
Although mental health is the cure-all for living our lives, it is perfectly ordinary
ik F Ik iE A & & A#HA AiE
as you will see that it has been there to direct you through all your difficult decisions.
JB B AR E N 8) seetd EiE M 4] k&

2. AFER

Although 5| il Rl AT, B RAF s (IR 7, as A ZF L BT as 51 SN “IR&
BRE — EHAFAE "5 as 0T 09 32 4]0 E 5 838 v 0 B ] R S 1B i i A7) as B1 S5 R TE NA], 3R
“PH Jgeeeee”, has been there SRIEAE RS — B AELE , W PR A “— B AF 47, direct you($8 5| R) J& M B A
11 254 through all your difficult decisions ELAT s 2P , AT 5 1% Sy 2h i8] 4a 0 58 /45000 i G IR e B 27,
B8 AN HT 1Y you A9 BGZ B B0 FiE R LA DUER B I5R .

3. WXWE :

(1) cure-all &} something that people think will cure any problem or illness“J7 R 2, R - 4b 25”7, W]
FRAE HAG 17 cure GR A +all(— Y1) 7 HE H 5 S,

(2)perfectly — Jal il & 2% 0 5¢ 92 M, B FE M7, (B 78 0 40 1B M JE 25 17) ordinary, JE R E A, BN
completely(used to emphasize what you are saying)“5¢ 4= b , + & #b (FH Fam i) 7,

(3)see # W& X R F W, BB, HJG W BRA Y AR 8B A3, b b 5 % 52 9 2218 A 4
M4 d Y, & E4E to find out information or a fact“ & FH . A (EZ H )7,

4. 2REE,FHIEX

RELHERERMNEEO TR AELETHEAL, HIEEER, ©— B EERRES| SR 5%
T A VR Y R

(50) As you will come to see, (0.5 4))// knowing that mental health is always available (0. 5

4¥)// and knowing to trust it(0.5 43)// allow us to slow down to the moment and live life happily.
(0. 5.4
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A2 R R ER BN BV RIBE N A I EIE,
[fREHR]
1. A&

As you will come to see, knowing that mental health is always available and knowing to trust it

FFRR LR BN 51 371 i% 39 %352

allow us to slow down to the moment and live life happily.
WHiE EiE HEANEE

2. AFER

A ) E1E R 4 B AN 39 8) 44 17 55 15 knowing that mental health is always available F knowing to trust
it A R, FE AP S AN B A R A E SR H T [ E 4548 know to do sthCHITIE dnfaf e ) . ARAIEIEI R A T
[#] 5 45 allow sb to do sthCARYFHE AR s (A A RERE MR 3) . A0 E 1Y As you will come to see ] H
see J5 [ /0 B2 18 , BHERE as VB N 3¢ R ARIA 515 18 v A HLAE A vh 70 2 52 0, 28 1R A A)B i B J2: 5 T RY
A F A ILH WLEEH as we know(IEMNFK AT as we can seeC1E ANFRATT BT & 2N HIIREE) .

3. RN RE

(Dsee R EXL KB FEH"HF LT XBRMEPWEHEBLREAL, ELHF M LA o0
understand or realize something® B [ , BRf# ,IAIRE]” 5 S M IERE T & X,

(2)available 48 ¥ 25 something that is available is able to be used or can easily be bought or found“#]
JHEG, 345 1), Sy B A0 7 L is always available A B 1% AN G A 47,

(3)slow down & to become less active or busy than you usually are® (1% 3 W/ , 5%, pLAb J5
I to the moment ., 1] LA Ry “ M8 T ok 36 7 4 — %17,

4. &aAE,BHIEX

PR 2823 BT L B0 A5 0 B 5 O BN R A DR AR5 8 L X BB IR T8 TR IS £ — 2, ROR ML AR TR 5 .

=#n HiE

0000P00EVO000OD00000000000000000 6

Part A 18 40
— HEiEE
. EBEES  BMETIXEA

PP 4 5 il 1) Hit B 2 JEELES
Suppose you are @ librarian® in 2. VB 8 A O B R B plodE
. | your university. ~ Write a |1, E{EZB . mA FE R A E R AR, TR
:L?: notice’ of about 100 words, | 2. BE AN &% & 548 5 BN Z G LR G
& | providing the newly-enrolled | . BEX K. Fr A% W H | 3. TR ONFAEBHEMA
?»E international students’ with | 2¢4 ChE PN 8 0t 8 45 1 0 45O IF #h
K relevant information about the | 4. BIEEE . N AR E FIiE BRI A 2 ' (B E
library'. T PR AR B (8] 45 U0 520 R 2E AR
K QFREENFAERMRS .
€4
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2. BHXRIA

Dinform[v. 13l 51 ; @library service [& 354 Ik 5%
3. TR

BB U lE AR

5 B A R B A R AR R R

ZRBFBEXER
""""""""""""""""""""""""" wEEX
Notice

DTo ensure that students from overseas have a better
knowledge of our library service, I'm writing to inform you
of some relevant information with regard to our university
library.

(D When you get enrolled at our university, you receive
a student ID, which would allow you access to the library.
@ Our library houses a vast collection of books, journals,
multi-media audio-visual materials both at home and abroad,
which accommodates the needs of different users. ©
Furthermore, we have computers available in the lobby for
checking any book or document you may need. @ An
orientation program will be offered to you on Wednesday
afternoon. ® You can take a library tour which will last for
about 30 minutes. ® The library opens on weekdays from 9.
00 a.m. to 10:00 p. m.. @DPlease feel free to contact us if
you need any help via library@ xxxuniversity. edu. cn.

Li Ming
September 1%, 2015

[(RES#E]

DR T o PRk B M Ah Y B 2 A
B 3t T A A 1 BT A4S A IR 5% L AR Ut A
— 3, DA R AT 96 T 3 AL F34H
B — LA RE R .
@ A T A 2 L AR 4 N & 3
— R R K R A ORI AT
AR E . @A B B A E Kok
B 9548 T S BRI 31 VR
FEREAFEENT R, OME, —
BT IR BEA THRAL, Jr {25 4 2 0l AT
RERE MM BRESCR ., @R =TF%
WA URAT B AL B B 0 B G 3 . © J i
PRATTAT A2 00 1 45 4, 3 s R St 492
NG, ©EIFEA -2 9 A E
10 P, @ RARA] T 22 AT fe] 35 )
Fif st R 30 38 ok & 2% R 44 2 library @ xxx-
university. edu. cn. B¢ & #A4].
2=
201549 A 1 H

F—R(LA) UHEMNEE — A B R E B ER .

EZR(7A): O Y B EAEEIE——5%4 K., OO H) A4 [ 45 5 5 5 5 35 A N B
(Furthermore SEBUIF S 45) . @@ A 4h 78 J B AE A 8 EH Z B BIRZ W52 © R4 245 K 45 11
TF A A I (8] . QD /RD o5 R PR 5 4 B DI R 07 3 T (o D 2 AR R I I O

[&FRIE]

1. have a better knowledge of B 4f-#l T fi#
2. with regard to XF

3. enroll [v. | FM, A

4. house [v. | FFH - S Ji

5. multi-media audio-visual materials £ I {4
ENUIAR
6. lobby [n. | KJT

7. orientation program #r 4 T 5|

00

e EFE
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L&A

1. Carefully regulated advertising to adult smokers can inform them of the significant harm-reduction

benefits of vaping and encourage them to switch.
——The Huf fington Post

13 32« LA S T D A O R 0 R A A W e R T O/ R AR S 5 Sl At A7)

AT AR A T 15
B4k sinform sb of sth B “45 0 5 A 3507, m] B w27 tell, inform 28 A T inform sb that
gErg & AR .

2. More and more organisations are expanding their parental leave policies to accommodate the needs
of their workforce. ——www. marginalia. online

LBk £ AR IEFE Y R = B2 B L, LA RUR 53 1 o7 K

B :accommodate A “Jif ee oo T LY IR 2 27 B S XL accommodate the needs of sb & 2 HE i

------ B K”, AT B % FH 33k meet/satisfy the needs of sb,

[(FEEax]

1. Our library houses a vast collection of books, journals, multi-media audio-visual materials
e iH & EiE
both at home and abroad, 3JER#il ¥4 2 18 M 4] : which accommodates the needs of different users.

A8 4235 1F 2 iE

AFRELTE:

OF H & #4]

Our library houses books, journals, multi-media audio-visual materials.

This accommodates the needs of different users.

@ FI I 5% 2 AR 1) K5 1] B ) B A

Our library houses books, journals, multi-media audio-visual materials, which accommodates the
needs of different users.

O 1 75 I B 2517 | A1 15) K T8 1 0 3 0 | P A R B S Uk

Our library houses a vast collection of books, journals, multi-media audio-visual materials both at
home and abroad, which accommodates the needs of different users.

AiFaXExA:

A4 BAR A 28 P A5 08 1R PR R A 0 P AR R 5 Al R A 1 D) 1 SR AR B i b FE A T IR
BIHEHRER.

2. Furthermore, we have computers available in the lobby for checking any book
R IE E4E 4B RiE g B2 K& I\~ 43 HOK 5 & B 8
or document 2 WM& T that # 5 1& M ) you may need.

AFHRETR:

OF H ] B4

We have computers in the lobby.

The computers are for checking any book or document.

6o

ER¥E,



You may need book or document.

QM Je B e i 8 18 ) HE A T )

We have computers in the lobby for checking any book or document you may need.

(O3 3 7% o T2 25 ) 45 1 3 25 K 0 A P A G R I % IR

Furthermore, we have computers available in the lobby for checking any book or document you may
need.

@5 I 167 #e i 43, 7 BT R 3

Furthermore,we have computers. . .

RIEARXEER:

AAHESE BB for fiT M T M T 3R H BB computers, B Mg T that # % # M A] you may need &
i any book or document, i B AR 4 11 3% B T & 45 45 1F PN I X 2 A= B9 VR FH .

(R R ]

A b L8 75 98 SC 4R MR i ok 8 48 5/ 2 A OC HL AR S 0 L TR B Y B

Notice
To ensure that PB4 5 E , I'm writing to inform you of some relevant information
with regard to 1jd B FIA- 28 N 2.
Our BIERNFHEY NE. Furthermore, we have #F— B FAH LS00 N #1L %, Please feel
free to contact us if you need any help via B¢ & /7 7% .

Li Ming
September 1%, 2015

=. 5EtEE
[BMERARE]
(1) FFki&
ok Please pay close attention to this announcement. I % Y] & H 1Z 457K o
&1 am writing to inform you of/that. .. & 7E & FiE - -
(2)&RiE
& If you need more information/for further information, please contact us at. . .

INRTEELHEL B - BRR AT,

M. 5%
TH 5 BAR RS R IC , 32 B R 32K, T S 1.

Directions:

Suppose you are a civil servant in municipal government.

Write a notice of about 100 words, providing the senior citizens with relevant information about the
new activity center for the elderly.

You should write neatly on the ANSWER SHEET.

Do not sign your own name at the end of the notice. Use “Li Ming” instead.

Do not write the address. (10 points)
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Part B BSHMHTFS &

— HERE
LEBMEERER ESEEREE
R R R (EBsY i S

K—E&mAm i, LTTE
FUNEHREAT X, EE
oL T ARG 2

KEMBFERARET

)

Bl =€ & M%7 — A5 | 53K LUAT 3 il 3R

s BETES
S RRERARII | e

AR

ELASEE WA N TN §= )
3BT B WX L — A A OO B LA
R RBREL T8 1% 5 — A WL &
PE, BREK ) £ 7 — i & 5. P 1 A
S 1 SCBEXT % T B B0 B2 AL B L UL SR
1T ) YN S S W S T3 AP o o S
Y8 FH 47 3 B T B 5 A B BE FLE A9 S0 %
HVEZ Q= INTTR N VBAN E et d e M A b s

2. BFXER

#E Xk #77 : Oparenting method £ 22 i ; @ urge S ; @ concentrate on 2= #f 5 11 ; D set an exam-

ple M85 EE ; ®make demands $2 % 3Rk

1E X 77 : Oteach by example LA B 1E ] ; @ bringing-up K #(; @ role model 17 K B kL ; @ follow

one’s example [f] s+ EN e
AT BB
BB E R
55 B B R e R E B OF T LA BT S E .
BB R R A EE .

ZMBEEXEN

P55 3 3

(D The above two pictures reveal two distinctly different
parenting methods of two fathers. @In the first picture, the
father is urging his son to study hard while he is just
relaxing himselfl, with his eyes fixed on the TV set. @1In the
second picture, both the father and his son are concentrating
on their study. @ The caption under the cartoon reads: “It is
better to set an example than merely make demands”.

(D What the above pictures intend to illustrate is that
parents can better teach children by example rather than
verbal instruction in their daily life. @ As an old saying
goes, a good example is the best way of persuasion. @) There
is no doubt that parents play a vital role in the bringing-up of
their children since they are the role models kids look to

for guidance, especially in their formative years. @ When it

03

LN, ST~
Z 75 3C

O L T P9 I 1B RN 1 A A8 KR
WAAFRB P BT Tk, OF —IF
P e, A2 3k AR Al B L B 2 2 T
fils B A8 TR PR PR, IR BT 3 A R
Bl O R K, KA ILT P
R SMEST ., OB THEE .
5 H R AR EOR , AU BERE

OE E AU KR, SCBE B W
AR I HR A DA B A U 55 SRR L R EL
hBHFEHMR. OIEWM—m %
Yl — R R B R . @2
TCBE (], SCH:AE 4T B 2 Pk F
BREEMMER, B0 AR £ 7 0 17
AR BT AA AL 5451 R
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comes to instructing and influencing kids, action tends to = RMZF(T4 TR . @A EF
speak louder than words. BRI TS T IES .
@ Therefore, in my opinion, it is parental duty for ORI, EFE K, REANNETH
adults to set an example for children. @ Only when adults M—MERERIARBHEE. ORHG
earnestly practice what they advocate can children follow = 24428 B& F147 5847 2 ¥, &% 117 BEHK
their example. @ This way, children can also enjoy better R EFIIEERE, @XFE—K,. Z (1AL
family atmosphere and get better disciplined. RSB AT 5 B AR R OE LA B4R

[REmE]

F—RUA) MR,

O/ BEFE 18 P IE E B XT L L, @ ORI IR PRI 2 . @FI IR,

FTR(4 /) AR R il b B E T F S IR X H T UEE,

QA BN E B O, — IR . @@ LAE SLZ i Ak 59 77 20t 18 B 1T81E

E=R(3A) ZHET, it F L.

%) B 3, 3B LB AR R AR ST, @O A & i & 44 3L Y IE [ /% & (Only when. .. This
way. .. SEEMTHD .

[(hERIE]

1. parenting method Z & 77 & 4. formative years ¥ 1 B9 By Bt
2. fixed [a. ] &M EK, KA 5. earnestly [ad. ] INE#b

3. persuasion [n. ] Uik, 5 6. disciplined [a. ] 251 #LIE
(&R

1. God taught His people to always look to Him for guidance and to move on or wait at His command.
—— I Know His Name : Discovering Power in the Names of God
VESC b T b Y B B il |, 0 R A R Wy M 2 25 AT AT B R R R
B # :look to sb for guidance B R “MMfi--- - 15| T, look to I8 K" Z B, A EREHEEX
rely on A to guide B,
2. When it comes to the environment, American Christians remain divided along political lines.
——The Economist
VS AR PR 5T, 56 [ BB R A BUA B A .
B #k : When it comes to sth B “7ER A5, LB F 7, 7]t concerning/talking about/speaking
of/as for 8% FIZR Ik 48w 1A ZFEPE .,

[(BRa]
1. In the first picture, the father is urging his son to study hard While M %] & 5 Hi:
IR G5 EiE W % £iE  RiEANEE
while he is just relaxing himself, with his eyes fixed on the TV set.
with4 #) & 15
AFRELTER:
OF & # 4]
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In the first picture, the father is urging his son to study hard.

He is relaxing himself.

His eyes are fixed on the TV set.

@ F 3 1) | A3 2 2 7 )

In the first picture, the father is urging his son to study hard while he is relaxing himself, with his
eyes fixed on the TV set.

(D) 1o VA T 1 ) 46 o 3 0 A R 2 Al R e S Uk

In the first picture, the father is urging his son to study hard while he is just relaxing himsell, with
his eyes fixed on the TV set.

RIFAXERR:

AR A JE 8 B XY while 48558 55 — iR & BRARBE T B A 94 SURE & /R 3 X B — P A0 R MOE A
W [ B4 25 38 M0 1T A 4 5 AR B Y with 2589 th B sh b HE 2 T B o N 28, JF RS BDAS AR IR 3K

2. There is no doubt [A] fif i& M 4] : that parents play a vital role in the bringing-up of their
There be % 4]

children J& K Ak ¥ M 4] since they are the role models & & }J\ 4] . kids look to for guidance,

especially in their formative years.

Ko

vx: KZRZ2019

BAFRETE:

OF Hi i 54

Parents play a vital role in the bringing-up of their children.

There is no doubt about that.

They are the role models kids look to for guidance.

@ F) F A7)y 17 B ) e

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to for guidance.

(B0 38 A AR T 38 o 28 G P D AR % S SR

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to for guidance, especially in their formative years.

RIFAXRER:

ZA) R 5 BOIE B P #0004, there is no doubt. .. BRI /A]INGE T o 08 A R B R GE N AT i E
BT chat B ETE NG, UL T B2 FEFAT RRFFRPER , + 43 & .

[BEEHERE]

BIR 2 R F 18" 5 B B P EUR 7 i hm A8 7R W L B AR 2 o BB ik R
HUAHER M, 5B —BefiR B R 5 58 = = Bl A [A) #f B J TP 8 34 - BT 4 i SO 7R, 58 — B ) B 1
li) i B T S A BT 2 R R IR I A AR VR L B8 = B AR UL B A R R GRALIE AR R . 4058
T BUIR AT DAL TR R AR AT 0 B G AE T IR a7 4 5 | M O Ak .
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I @ The picture above depicts a scene in which
@ Straightforward as the drawing is, it mirrors reality and is
loaded with profound meanings.

I O It

extraordinarily valuable contributor to success. @

aims to instruct us that is an

allows people to , which can ensure their great (&
quick/lasting) achievements. @ For example, . @
Those who don’t , though not necessarily doomed to

decline or failure, are more likely to grow unhealthily in an

unbalanced way, with very little success.

O L B il 22 7 X R — iF 3 5.
o Ok PR SR AR T R, {H S
THE, BERA,

OERERSEN, RS
W — A HHEEEHEFE, O

AEfE1E AT X BE PR UEA
13K B X B9 (5. R B L 3 A B9 AL
. Ofln, . @FFLR

BN B D0 AR 23 E T Bl i B2k e 5
AT A LA — A S i 9 O O i BR b

I ME DLEUAS R D .
Il DIn a word, is the pyramidal cornerstone for DEZ, SR ) ) 4 B S
success. @ Without the endeavor to , any favorable | A1, QU A% AT AT U 1 5

RBATREMAMA, O T AT
e 20 IR AT ZE A s

results are probably short-lived ones. @ In order not to be
washed out in competition, we should attach importance

to

R E R AR IS T SR 28 R S, B X B O 1 | L A BT O AR X
R 2 A B i 3 SR U 26 {51 4 IR AN 1 Sl BE UG EH A8 e 7 20

—

=L 51EfESE

[(BEEREHMRE]

o Education commences at the mother’s knee, and every word spoken within the hearsay of children
tends toward the formation of character. (Hosea Ballou, British educator)

HEWRTEFERT HEREWN —F —1F, 0 m R IE, CGEREZEE S Mk - B5)

o Example is always more efficacious than precept. (Samuel Johnson, British writer and eritic)

BEMTEL, GEEER MIFR EBRK - L)

o Children have never been very good at listening to their elders, but they have never failed to imitate
them. (J. Baldwin, American industrial designer and writer. )

B TR AR WK AT 15 (2 POR AR S ORBE5 T A7 2 (0. SRAEIR S5& [ Tl ™ & s i Ui
)

& A good example is the best sermon. (Benjamin Franklin) { BB BE 2 I U 0 i, ORAM « &
=X

dovalue of goods value of time A good example has twice the value of good advice. (Albert
Schweitzer, German philosopher)

— AN TEBERE A M (R — A R A M E R PI RS . (BTUR DUKF - 66 3 B EE %50

o The parent who tries to train without setting a good example is building with one hand, and pulling

down with the other. (J. C. Ryle,writer)

ZREE,
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Directions:
Write an essay of 160—200 words based on the following pictures. In your essay, you should
1) describe the pictures briefly,
2) interpret the meaning, and

3) give your comments,

You should write neatly on the ANSWER SHEET. (20 points)

[E&RAIT]
bait[n. ] fa/H
fishing hook £ 4
worm [n. ] BF
empathy [n. | [F 3.0
worldly wisdom Ab 2 £
impose[ v, | G ee e F it A
put oneself in one’s shoes M A 1A B H &

~1
[a-)

iz M
SRR, EEEE [
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