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SectionI  Use of English

Directions:

Read the following text. Choose the best word(s) for each numbered blank and mark
A, B, C or D on the ANSWER SHEET. (10 points)

People are, on the whole, poor at considering background information when
making individual decisions. At first glance this might seem like a strength that
1 the ability to make judgments which are unbiased by 2 factors. But Dr

Uri Simonsohn speculated that an inability to consider the big 3 was leading

decision-makers to be biased by the daily samples of information they were working
with. _ 4 | he theorised that a judge _ 5  of appearing too soft _ 6  crime
might be more likely to send someone to prison __7  he had already sentenced five
or six other defendants only to forced community service on that day.

To__8  this idea, he turned to the university-admissions process. In theory,
the _9 of an applicant should not depend on the few others_ 10  randomly for

interview during the same day, but Dr Simonsohn suspected the truth was__11

He studied the results of 9,323 MBA interviews_ 12 by 31 admissions
officers. The interviewers had _ 13 applicants on a scale of one to five. This
scale __ 14  numerous factors into consideration. The scores were _ 15 wused in
conjunction with an applicant’s score on the Graduate Management Admission Test, or
GMAT, a standardised exam whichis__16__out of 800 points, to make a decision
on whether to accept him or her.

Dr Simonsohn found if the score of the previous candidate in a daily series of
interviewees was 0.75 points or more higher than that of the one _ 17 that, then
the score for the next applicant would___ 18 by an average of 0.075 points. This
might sound small, but to__19_ the effects of such a decrease a candidate would

need 30 more GMAT points than would otherwise have been_ 20 .




1. [A] grants

2. [A] minor

3. [A] issue

4. [A] Above all

5.[A] fond

6. [A]in

7. [A]if

8. [A] test

9. [A] decision
10. [A] found
11. [A] otherwise
12. [A] inspired
13. [A] assigned
14. [A] put
15. [A] instead
16. [A] selected
17. [A] below
18. [A] jump
19. [A] achieve

20. [A] necessary

Part A

Directions:

Section II

[B] submits
[B] external
[B] vision

[B] On average
[B] fearful
[B] for

[B] until

[B] emphasize
[B] quality
[B] studied
[B] defensible
[B] expressed
[B] rated

[B] got

[B] then

[B] passed
[B] after

[B] float

[B] undo

[B] possible

[C] transmits
[C] crucial

[C] picture

[C] In principle
[C] capable
[C]to

[C] though

[C] share

[C] status

[C] chosen

[C] replaceable
[C] conducted
[C] matched
[C] took

[C] ever

[C] marked
[C] above

[C] fluctuate
[C] maintain

[C] promising

Reading Comprehension

[D] delivers
[D] objective
[D] moment
[D] For example
[D] thoughtless
[D] on

[D] unless

[D] promote
[D] success

[D] identified
[D] exceptional
[D] secured
[D] arranged
[D] gave

[D] rather

[D] introduced
[D] before

[D] drop

[D] disregard
[D] helpful

Read the following four texts. Answer the questions below each text by choosing

A, B, C or D. Mark your answers on the ANSWER SHEET. (40 points)




Text 1

In the 2006 film version of The Devil Wears Prada, Miranda Priestly, played by
Meryl Streep, scolds her unattractive assistant for imagining that high fashion doesn’t
affect her. Priestly explains how the deep blue color of the assistant’s sweater
descended over the years from fashion shows to department stores and to the bargain
bin in which the poor girl doubtless found her garment.

This top-down conception of the fashion business couldn’t be more out of
date or at odds with the feverish world described in Overdressed, Elizabeth Cline’s
three-year indictment of “fast fashion”. In the last decade or so, advances in
technology have allowed mass-market labels such as Zara, H&M, and Uniqlo to react
to trends more quickly and anticipate demand more precisely. Quicker turnarounds
mean less wasted inventory, more frequent releases, and more profit. These labels
encourage style-conscious consumers to see clothes as disposable — meant to last only
a wash or two, although they don’t advertise that — and to renew their wardrobe every
few weeks. By offering on-trend items at dirt-cheap prices, Cline argues, these brands
have hijacked fashion cycles, shaking an industry long accustomed to a seasonal pace.

The victims of this revolution, of course, are not limited to designers. For H&M
to offer a $5.95 knit miniskirt in all its 2,300-plus stores around the world, it must rely
on low-wage overseas labor, order in volumes that strain natural resources, and use
massive amounts of harmful chemicals.

Overdressed is the fashion world’s answer to consumer-activist bestsellers like
Michael Pollan’s The Omnivore’s Dilemma. “Mass-produced clothing, like fast food,
fills a hunger and need, yet is non-durable and wasteful,” Cline argues. Americans,
she finds, buy roughly 20 billion garments a year — about 64 items per person — and
no matter how much they give away, this excess leads to waste.

Towards the end of Overdressed, Cline introduced her ideal, a Brooklyn woman
named Sarah Kate Beaumont, who since 2008 has made all of her own clothes — and
beautifully. But as Cline is the first to note, it took Beaumont decades to perfect her
craft; her example can’t be knocked off.

Though several fast-fashion companies have made efforts to curb their impact on
labor and the environment — including H&M, with its green Conscious Collection
line — Cline believes lasting change can only be effected by the customer. She exhibits
the idealism common to many advocates of sustainability, be it in food or in energy.
Vanity is a constant; people will only start shopping more sustainably when they can’t
afford not to.




21. Priestly criticizes her assistant for her
[A] insensitivity to fashion.
[B] obsession with high fashion.
[C] poor bargaining skill.

[D] lack of imagination.

22. According to Cline, mass-market labels urge consumers to
[A] combat unnecessary waste.
[B] shop for their garments more frequently.
[C] resist the influence of advertisements.
[D] shut out the feverish fashion world.

23. The word “indictment” (Line 3, Para.2) is closest in meaning to
[A] tolerance.
[B] indifference.
[C] enthusiasm.

[D] accusation.

24. Which of the following can be inferred from the last paragraph?
[A] Vanity has more often been found in idealists.
[B] The fast-fashion industry ignores sustainability.
[C] Pricing is vital to environment-friendly purchasing.

[D] People are more interested in unaffordable garments.

25. What is the subject of the text?
[A] Satire on an extravagant lifestyle.
[B] Challenge to a high-fashion myth.
[C] Criticism of the fast-fashion industry.

[D] Exposure of a mass-market secret.




Text 2

An old saying has it that half of all advertising budgets are wasted — the
trouble is, no one knows which half. In the internet age, at least in theory, this fraction
can be much reduced. By watching what people search for, click on and say online,
companies can aim “behavioural” ads at those most likely to buy.

In the past couple of weeks a quarrel has illustrated the value to advertisers of
such fine-grained information: Should advertisers assume that people are happy to be
tracked and sent behavioural ads? Or should they have explicit permission?

In December 2010 America’s Federal Trade Commission (FTC) proposed adding
a “do not track” (DNT) option to internet browsers, so that users could tell advertisers
that they did not want to be followed. Microsoft’s Internet Explorer and Apple’s
Safari both offer DNT; Google’s Chrome is due to do so this year. In February the
FTC and the Digital Advertising Alliance (DAA) agreed that the industry would get
cracking on responding to DNT requests.

On May 31st Microsoft set off the row. It said that Internet Explorer 10, the
version due to appear with Windows 8, would have DNT as a default.

Advertisers are horrified. Human nature being what it is, most people stick with
default settings. Few switch DNT on now, but if tracking is off it will stay off. Bob
Liodice, the chief executive of the Association of National Advertisers, says
consumers will be worse off if the industry cannot collect information about their
preferences. People will not get fewer ads, he says. “They’ll get less meaningful, less
targeted ads.”

It is not yet clear how advertisers will respond. Getting a DNT signal does not
oblige anyone to stop tracking, although some companies have promised to do so.
Unable to tell whether someone really objects to behavioural ads or whether they are
sticking with Microsoft’s default, some may ignore a DNT signal and press on
anyway.

Also unclear is why Microsoft has gone it alone. After all, it has an ad business
too, which it says will comply with DNT requests, though it is still working out how.
If it is trying to upset Google, which relies almost wholly on advertising, it has
chosen an indirect method: there is no guarantee that DNT by default will become the
norm. DNT does not seem an obviously huge selling point for windows 8 — though
the firm has compared some of its other products favourably with Google’s on that
count before. Brendon Lynch, Microsoft’s chief privacy officer, blogged: “We believe
consumers should have more control.” Could it really be that simple?




26. It is suggested in Paragraph 1 that “behavioural” ads help advertisers to
[A] provide better online services.
[B] ease competition among themselves.
[C] avoid complaints from consumers.

[D] lower their operational costs.

27. “the industry” (Line 5, Para.3) refers to
[A] internet browser developers.
[B] digital information analysts.
[C] e-commerce conductors.

[D] online advertisers.

28. Bob Liodice holds that setting DNT as a default
[A] may cut the number of junk ads.
[B] fails to affect the ad industry.
[C] will not benefit consumers.

[D] goes against human nature.

29. Which of the following is true according to Paragraph 6?
[A] Advertisers are willing to implement DNT.
[B] DNT may not serve its intended purpose.
[C] DNT is losing its popularity among consumers.

[D] Advertisers are obliged to offer behavioural ads.

30. The author’s attitude towards what Brendon Lynch said in his blog is one of
[A] indulgence.
[B] understanding.
[C] appreciation.
[D] skepticism.




Text 3

Up until a few decades ago, our visions of the future were largely — though by no
means uniformly — glowingly positive. Science and technology would cure all the ills
of humanity, leading to lives of fulfilment and opportunity for all.

Now utopia has grown unfashionable, as we have gained a deeper appreciation
of the range of threats facing us, from asteroid strike to epidemic flu and to climate
change. You might even be tempted to assume that humanity has little future to look
forward to.

But such gloominess is misplaced. The fossil record shows that many species
have endured for millions of years — so why shouldn’t we? Take a broader look at our
species’ place in the universe, and it becomes clear that we have an excellent chance
of surviving for tens, if not hundreds, of thousands of years. Look up Homo sapiens
in the “Red List” of threatened species of the International Union for the
Conservation of Nature (IUCN) and you will read: “Listed as Least Concern as the
species is very widely distributed, adaptable, currently increasing, and there are no
major threats resulting in an overall population decline.”

So what does our deep future hold? A growing number of researchers and
organisations are now thinking seriously about that question. For example, the Long
Now Foundation has as its flagship project a mechanical clock that is designed to still
be marking time thousands of years hence.

Perhaps willfully, it may be easier to think about such lengthy timescales than
about the more immediate future. The potential evolution of today’s technology, and
its social consequences, is dazzlingly complicated, and it’s perhaps best left to science
fiction writers and futurologists to explore the many possibilities we can envisage.
That’s one reason why we have launched Arc, a new publication dedicated to the near
future.

But take a longer view and there is a surprising amount that we can say with
considerable assurance. As so often, the past holds the key to the future: we have now
identified enough of the long-term patterns shaping the history of the planet, and our
species, to make evidence-based forecasts about the situations in which our
descendants will find themselves.

This long perspective makes the pessimistic view of our prospects seem more
likely to be a passing fad. To be sure, the future is not all rosy. But we are now
knowledgeable enough to reduce many of the risks that threatened the existence of
earlier humans, and to improve the lot of those to come.




31. Our vision of the future used to be inspired by
[A] our desire for lives of fulfillment.
[B] our faith in science and technology.
[C] our awareness of potential risks.

[D] our belief in equal opportunity.

32. The IUCN’s “Red List” suggests that human beings are
[A] a sustained species.
[B] the world’s dominant power.
[C] a threat to the environment.

[D] a misplaced race.

33. Which of the following is true according to Paragraph 5?
[A] The interest in science fiction is on the rise.
[B] Arc helps limit the scope of futurological studies.
[C] Technology offers solutions to social problems.

[D] Our immediate future is hard to conceive.

34. To ensure the future of mankind, it is crucial to
[A] adopt an optimistic view of the world.
[B] draw on our experience from the past.
[C] explore our planet’s abundant resources.

[D] curb our ambition to reshape history.

35. Which of the following would be the best title for the text?
[A] The Ever-bright Prospects of Mankind.
[B] Science, Technology and Humanity.
[C] Evolution of the Human Species.

[D] Uncertainty about Our Future.




Text 4

On a five to three vote, the Supreme Court knocked out much of Arizona’s
immigration law Monday — a modest policy victory for the Obama Administration.
But on the more important matter of the Constitution, the decision was an 8-0 defeat
for the Administration’s effort to upset the balance of power between the federal
government and the states.

In Arizona v. United States, the majority overturned three of the four contested
provisions of Arizona’s controversial plan to have state and local police enforce
federal immigration law. The Constitutional principles that Washington alone has the
power to “establish a uniform Rule of Naturalization” and that federal laws precede
state laws are noncontroversial. Arizona had attempted to fashion state policies that
ran parallel to the existing federal ones.

Justice Anthony Kennedy, joined by Chief Justice John Roberts and the Court’s
liberals, ruled that the state flew too close to the federal sun. On the overturned
provisions the majority held Congress had deliberately “occupied the field” and
Arizona had thus intruded on the federal’s privileged powers.

However, the Justices said that Arizona police would be allowed to verify the
legal status of people who come in contact with law enforcement. That’s because
Congress has always envisioned joint federal-state immigration enforcement and
explicitly encourages state officers to share information and cooperate with federal
colleagues.

Two of the three objecting Justices — Samuel Alito and Clarence Thomas —
agreed with this Constitutional logic but disagreed about which Arizona rules
conflicted with the federal statute. The only major objection came from Justice
Antonin Scalia, who offered an even more robust defense of state privileges going
back to the Alien and SeditionActs.

The 8-0 objection to President Obama turns on what Justice Samuel Alito
describes in his objection as “a shocking assertion of federal executive power”. The
White House argued that Arizona’s laws conflicted with its enforcement priorities,
even if state laws complied with federal statutes to the letter. In effect, the White
House claimed that it could invalidate any otherwise legitimate state law that it
disagrecs with.

Some powers do belong exclusively to the federal government, and control of
citizenship and the borders is among them. But if Congress wanted to prevent states
from using their own resources to check immigration status, it could. It never did so.
The Administration was in essence asserting that because it didn’t want to carry out
Congress’s immigration wishes, no state should be allowed to do so either. Every
Justice rightly rejected this remarkable claim.




36. Three provisions of Arizona’s plan were overturned because they
[A] disturbed the power balance between different states.
[B] overstepped the authority of federal immigration law.
[C] deprived the federal police of Constitutional powers.
[D] contradicted both the federal and state policies.

37. On which of the following did the Justices agree, according to Paragraph 4?
[A] Congress’s intervention in immigration enforcement.
[B] Federal officers’ duty to withhold immigrants’ information.
[C] States’ legitimate role in immigration enforcement.

[D] States” independence from federal immigration law.

38. It can be inferred from Paragraph 5 that the Alien and SeditionActs
[A] stood in favor of the states.
[B] supported the federal statute.
[C] undermined the states’ interests.

[D] violated the Constitution.

39. The White House claims that its power of enforcement
[A] is dependent on the states’ support.
[B] is established by federal statutes.
[C] outweighs that held by the states.

[D] rarely goes against state laws.

40. What can be learned from the last paragraph?
[A] Immigration issues are usually decided by Congress.
[B] The Administration is dominant over immigration issues.
[C] Justices wanted to strengthen its coordination with Congress.

[D] Justices intended to check the power of the Administration.

-10 -




Part B

Directions:

In the following text, some sentences have been removed. For Questions 41-45 ,
choose the most suitable one from the list A-G to fit into each of the numbered blanks.

There are two extra choices, which do not fit in any of the blanks. Mark your answers
on ANSWER SHEET. (10 points)

The social sciences are flourishing. As of 2005, there were almost half a million
professional social scientists from all fields in the world, working both inside and
outside academia. According to the World Social Science Report 2010, the number of
social-science students worldwide has swollen by about 11% every year since 2000.

Yet this enormous resource is not contributing enough to today’s global
challenges, including climate change, security, sustainable development and health.

(41) Humanity has the necessary agro-technolo-

gical tools to eradicate hunger, from genetically engineered crops to artificial fertilizers.
Here, too, the problems are social: the organization and distribution of food, wealth
and prosperity.

(42) This is a shame — the community

should be grasping the opportunity to raise its influence in the real world. To
paraphrase the great social scientist Joseph Schumpeter: there is no radical innovation
without creative destruction.

Today, the social sciences are largely focused on disciplinary problems and
internal scholarly debates, rather than on topics with external impact. Analyses reveal
that the number of papers including the keywords “environmental change” or “climate

change” have increased rapidly since 2004. (43)

When social scientists do tackle practical issues, their scope is often local:
Belgium is interested mainly in the effects of poverty on Belgium, for example. And
whether the community’s work contributes much to an overall accumulation of
knowledge is doubtful.

The problem is not necessarily the amount of available funding. (44)

This is an adequate amount so long as it is aimed in the

right direction. Social scientists who complain about a lack of funding should not

expect more in today’s economic climate.

-11 -




The trick is to direct these funds better. The European Union Framework funding
programs have long had a category specifically targeted at social scientists. This year,
it was proposed that the system be changed: Horizon 2020, a new program to be
enacted in 2014, would not have such a category. This has resulted in protests from
social scientists. But the intention is not to neglect social science; rather, the complete

opposite. (45) That should create more

collaborative endeavors and help to develop projects aimed directly at solving global

problems.

[A] The idea is to force social scientists to integrate their work with other categories,
including health and demographic change; food security; marine research and the
bio-economy; clean, efficient energy; and inclusive, innovative and secure
societies.

[B] The solution is to change the mindset of the academic community, and what it
considers to be its main goal. Global challenges and social innovation ought to
receive much more attention from scientists, especially the young ones.

[C] It could be that we are evolving two communities of social scientists: one that is
discipline-oriented and publishing in highly specialized journals, and one that is
problem-oriented and publishing elsewhere, such as policy briefs.

[D] However, the numbers are still small: in 2010, about 1,600 of the 100,000 social-
sciences papers published globally included one of these keywords.

[E] These issues all have root causes in human behavior: all require behavioral
change and social innovations, as well as technological development. Stemming
climate change, for example, is as much about changing consumption patterns
and promoting tax acceptance as it is about developing clean energy.

[F] Despite these factors, many social scientists seem reluctant to tackle such
problems. And in Europe, some are up in arms over a proposal to drop a specific
funding category for social-science research and to integrate it within cross-
cutting topics of sustainable development.

[G] During the late 1990s, national spending on social sciences and the humanities
as a percentage of all research and development funds — including government,
higher education, non-profit and corporate — varied from around 4% to 25%;

in most European nations, it is about 15%.

-12 -




Part C

Directions:

Read the following text carefully and then translate the underlined segments into
Chinese. Your translation should be written neatly on the ANSWER SHEET. (10
points)

It is speculated that gardens arise from a basic human need in the individuals
who made them: the need for creative expression. There is no doubt that gardens
evidence an irrepressible urge to create, express, fashion, and beautify and that self-
expression is a basic human urge; (46) yet when one looks at the photographs of the
gardens created by the homeless, it strikes one that, for all their diversity of styles,
these gardens speak of various other fundamental urges, beyond that of decoration
and creative expression.

One of these urges has to do with creating a state of peace in the midst of
turbulence, a “still point of the turning world,” to borrow a phrase from T. S. Eliot.
(47) A sacred place of peace, however crude it may be, is a distinctly human need, as
opposed to shelter, which is a distinctly animal need. This distinction is so much so
that where the latter is lacking, as it is for these unlikely gardeners, the former
becomes all the more urgent. Composure is a state of mind made possible by the
structuring of one’s relation to one’s environment. (48) The gardens of the homeless,
which are in effect homeless gardens, introduce form into an urban environment
where it either didn’t exist or was not discernible as such. In so doing they give
composure to a segment of the inarticulate environment in which they take their stand.

Another urge or need that these gardens appear to respond to, or to arise from, is
so intrinsic that we are barely ever conscious of its abiding claims on us. When we are
deprived of green, of plants, of trees, (49) most of us give in to a demoralization of
spirit which we usually blame on some psychological conditions, until one day we
find ourselves in a garden and feel the oppression vanish as if by magic. In most of
the homeless gardens of New York City the actual cultivation of plants is unfeasible,
yet even so the compositions often seem to represent attempts to call forth the spirit
of plant and animal life, if only symbolically, through a clumplike arrangement of
materials, an introduction of colors, small pools of water, and a frequent presence of
petals or leaves as well as of stuffed animals. On display here are various fantasy
elements whose reference, at some basic level, seems to be the natural world. (50) It
is this implicit or explicit reference to nature that fully justifies the use of the word
garden, though in a “liberated” sense, to describe these synthetic constructions. In
them we can see biophilia — a yearning for contact with nonhuman life — assuming
uncanny representational forms.
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Section Il  Writing

Part A
51. Directions:

Write an e-mail of about 100 words to a foreign teacher in your college, inviting
him/her to be a judge for the upcoming English speech contest.

You should include the details you think necessary.

You should write neatly on ANSWER SHEET.

Do not sign your own name at the end of the e-mail. Use “Li Ming” instead.

Do not write the address. (10 points)

Part B
52. Directions:

Write an essay of 160-200 words based on the following drawing. In your essay,
you should

1) describe the drawing briefly,

2) interpret its intended meaning, and

3) give your comments.
You should write neatly on ANSWER SHEET. (20 points)
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[(FRRE] LTXEX+RARE, EME20%
(BB EHAE LSO LR Buo , SIS BE % 8T 515 B 0 B i (R M0 52 & 7 A I

L), an inability to consider the big B W A b poor at considering background information, i
the big 549 55 8718 UM AL, big picture 3§ “B MK IEIE . &/ 7. & R BLCIIEW., .

picture 3C A HRE B (R b 7 AHAVSE DS R .

[EETTHERR ] AR AN e s 5 it (1) o B35 80, m) 4807, i L S0 O o i B 5 IR s 4 8 1Y) [m) L, W]
HEBR s [BIHE“ S i AR g2 1 A e w56 42 7 kI s 97 B 3 S £ 8 IR S R S il 2 K A Sk B
27 AR T [(D] big M RR“ERBZ”, KA CE .

4. [A] Above all iz B Z 1 & U H & 5% [B] On average ¥ ¥ K &
[C] In principle JF | s 398 b KAK 364 | [D] For example LA, {4 4

[ZERK] ETXB8E, EHESY

(A EE] LXOANZ Simonsohn MM A . AfEHER2R/EFHMIEEZLETFWHERE
SRR AS 1Y 5 W TG 7 A e UL AR ) A LR R A S SR — 7 eSO B 1 L AA R R R R & T
Y A SRR AT 7 A= i D73 — WL O3S % ) S R SR BIRE 2 &R L [DIFF A 0.

[EEmHER ] LATFE AR P9 28 b die 3 8 R 1 9 — 5 (most important of all/especially) , 55 I , {H
25K A G LSO RGN EE 2 5 T A ASAE TR T SCRR R (% L s [ B3 7R “ 25 A 22 300 B8 T A5 H 9 ST 34 B0
S M0 28 M6 A B 27y A7 L AR 28 B 2 5 A s A 25 3R [ C ) sl /R “ B si e B8 1 ml 47,
EL 1 A A5 DL 92 R B 6 R KA [+, AR | (in general but not in detaiD)”,{HZ3 4% J5 he theorized that. . .
W2 M5 41 1 Simonsohn & H i #LE  IF AR 10 3 K SF AE B8 b A AT AT PR R R RS U A
45, HCHERSR .

5. [A] fond (of) B Eeeeeee [B] fearful (of) Eff=se-++ , fHLrve ooe
[C] capable (o) H fE J1flf--- - [D] thoughtless % L&A 5 14 s A B Kz At A1
[(ZRRE] L TXEX+RBRAAZE, EWE 38X
[fRR B EE] =A% BT EHR 4 of appearing. . . f&4f a judge, it W 9% B 24 B (19 48 32 . FOR K[

RIALAETHC, o2 A LR ) CRIBIHE D IR 55 2 J5 S T — (2 20 b 53 G At
DAL 0 R AR R AT B T B A XY — (0 A A 07 2 A A

2z I3
FIRIEY, HEATE et



FER LG MR E L[ BIFF A SR

[T ] (AR RSB (MER, RIEKMEZNEY "R E R (S AR F)”; [CIFER
“HRE ) B RE M T TIN5 S ROEAE . [DISRR R RS A B 51 AT b 09 1T fE P R R (not
caring about the possible ¢ffects of your words or actions)”, % JHEE &8k I T it is of sb to do sth 4544
H1, 1 : a thoughtless remark (52211 F 18 . 117 0 AL % A0 41 26 B0 A5 00 28 07 2 vk B 35 W1 A i I & i S
Ao B R A 1 T AS R R 5 B B A A L CHEBR

6. [A] in FE-e+-e-rf ;7R -+ S [A] [B] for &, %520 T
[C] to Jy T 50, 3] ;35 5 [D] on Xt F 3 % eeeeee W B E R, G oee e A5 K B

[FRREE] ARNEBEX tEEER, ERER 4%

[ fife 10 B B ] 25 A Ak A 1) 3 B 0 28 4K (sof O 7 5 PR IR (erime) "Z B R R LD B TR A S B,
CARARTZRBNAT s A AR N RE S 1 BEAT R i A R X AL R 285K, be soft on sth/with sb 2 [l
SEFE L 5 X - RGO B B " B DI & S0

(SR TUHEBR ] [ AT 0T 3R 7 L B i) Btk 25 56, 18 nT 38 % 3 31 58 sl & 2B 19 5 3, 01 We waited in
silence. (TR AT i th 55 % ) s [ BIZR 7R AT G2 sl FH ik 16 HL 5 S 45 ) sl fe FH - oo A N/ FEH) 7, A0 - Tve
got a present for you. (FEAT ALY LR ) s[CI] Feom H Y ab s il of o] FH 75 R SR AT A 80 AS . 1es
nice to be wanted. (# A\ 75 B BAEIRUT ), I =T AR soft $4 FL 2 7m X H .0 2 F 507 iCHERR
7. [ADif a2k [B] until ELF]--- 1k [C] though B K, R4 [D] unless BrIE, AR A

[(FHREEG] ARNBENZE+-EMESR, EHWE:20%

CFR R BB BE ] NI UM TR, 23 MW 1 B RS0 38 B 06T 400 91 58 2%, o ml g b 1 — o0 9l 45 n 40 5717
JELE R MG TR T AN N 24 A e R TR O A A R A L T | B O A 5 DN AR R
MR SR theorised (IS I I , & — A5 50 A S A) i I 28 (might be. . . had sentenced) 7] ] Wi 4 41
o AR A I P BERR 51 i AR AT ] T LR A RA LA

(SR TUAERR ] [ B A], 5 4 B 5% A WK 5 30 fth % A0S 7 HoAh g 45 7 AR 5 SCRUOR 55 [C
AR e R AT T B R 5 AN UL R AR (I SCHE RS TE B Ak A A
TR AL ST B [ DIR R A AT R FAREE RS RESRESL”
B ME — S5 AE X FAI Y T il .. nots Bl .1 can't leave her unless I know she’s all right. (B3 lE & 20135 i
B, A WA GE B TF ), 525 4% b S0 S 2 H A w15 5% 0 — X TR — o7 g 4 A0 2 AR AE

Il ®@To 8 this idea, he turned to” the @ﬁ#&%ﬂ*ﬂé&,'f@ﬂ‘&éﬁfﬁ X% iﬂlli
university-admissions” process. @In theory, the 9 2, @IEE,-‘{I‘?’FE‘%‘&‘JH&I)J}F EZEX&?E
of an applicant should not depend on the few others m“ﬁﬁﬁmmm,ﬁu@i&éﬁ?%%ﬂ?ﬁ%,
10 randomly for interview during the same day. 43&%;5&%#:‘:@:? Qz#ﬂﬁjﬂﬂto G

but Dr Simonsohn suspected the truth was 11 .

Oturn to ¥, IT 86 55 18] GET Y 5 s GHT O X 4 48) §  @admission [od'mifonn. FRVFHEA . FEH
B e /, """""""""""""""""""""""""""""""""""""""
- B .

8. [A] test ¥y ; % [B] emphasize 384 ;{5 ) [C] share 735 ;3£ RIPAAE [D] promote i #E7 ;#2148

[(EmRE] L TXEN, EWME:70%

[fEE ] 23k )5 this idea [M135 [ BE Simonsohn 1 - 1 4 I . A2 (& 4 7 S e & 2 4T W H
A BRE AR 1) 5 R AT A AL 5 AR B AR L AT R 5 R A SR R 5 TR SO B A A 4 L RE S A R L
FER I . ASMEE Al AR B FE SR Sy TR L TR A R LA

CEE TR HEBR ] [ B2 7% “ i I 5 00 o7 % 9 A5 Ak 41 o 8 ol i o) L G s ™ i B S O A 0 4 DA 55 3 i
G B S T DA S AR BCHE R . [CIZR (530 43 5 S S iy 7 sl I [l Y A

3 .,
%E E%iﬁ.m
EERE, AR HEa



CHEFhF: HRRERZ ) ” W . a view that is widely shared(—F175 2| 712 A7 AW &) 5 [D115 idea i H]
A 22 7 3 P 0 IR AT S 0 3 5949 L 4218 (to try to persuade people to support or use sth)”, ifii T
SCIF R AR K Simonsohn 43 3% 0 5 55 il AW 5 — B0, I8 K 38 K A A58 2 WL AR BiHE R LA I
9. [A] decision #eiZ ; 2sF  [B] quality 5453858 [C] status #4657, 54 [D] success B3 ; AL

[(ZEBKE] ETXIEX, EH/E20%

[ B B ] 25 A% ) A 28 K2 S G 2 ) Tl 30 4 . H I S 1 AR HCR FH AL AR,
23 4% T B 49323 3% MBA (9T % 45 5 (the results of 9,323 MBA interviews” , “ i i i o %8 J& 75 5% F 5 i
1 # (make a decision on whether to accept him or her) i % & it Rl 55 7 46 P 25 ] i 01, b Ak 78 7 1 B HR 3
R Th B S5 (DI & SCE

[EETHERR ] (AR AR 2R R B E T, B R 5 d g E A C Ry skE” T8 5K (M2 H
B A v ) s [B] L LCIR A IR Ay W% B R (R FH AN ANE R AR E T EeN A
By S a2 R L T AE BE RS A O BCHE RS .
10. [A] found #R3); /3 [B] studied #3% [C] chosen i&#%;i% 9  [D] identified #fIA;IAH ; KL

[ERBH] ARNEL, EBWE:73%

[fRTERR] 2SI 5H randomly for. .. f&1fi the few others, f§“TER — K P YHI =
P R A F A LA B A . AR A 4R R A SR B AR R A T 22 i € B3R randomly AT 4 “ﬁ:ﬁﬂ
JLQ$1%%”'3“EM$%%‘”T‘H K2k 2 BE AL L 02 B AL e B 25 L [CLIE T .

[SEmHERR] [AIRAR KRB, AR —BHEIFROFY”, [DIRA TN 0 R AR 2 B
B AR R, A B A9 B B, 5 randomly BT A B A BE AL BE AR 1 5 found I8 AT 8 7R CFE Ab B4 AR Hb)
filf 3 (to discover sb/sth unexpectedly or by chance)” , B £ & B4R 1 , (H B 15 & & AR A 2 48 4R lf 2 2§
BRI TR LT T 328 o > Hk ik — 2 HF T R A A S i B o AR R BERLR Y 5 R R
B i TR 2 HE T X — BT R, HEBR B,

11. [A] otherwise ABBEERY, 5 4MAY [B] defensible A #Ffif #Y, & T IHH B
[C] replaceable ] & fy , v /L& 1Y [D] exceptional 5% Y ; & WL AY

[(ZARE] ETXEX TR, EBE:18%

[ i 75 B8 % ] FE“*%J:)‘C In theory (HEE I+, W 7% 35 55 JF 3F 0 ) 5 25 4% /i 7% #7 3% 1@ but 7] A1,
SimonsohniA iy 245 5 B 5 1E AN [, B 92 1 3 Ak &« — O B3 3 19 502 AR B T [R) — K P 4 B AL b
8 At H 3 27 LR S A7 BT A o O S 4 32 B 22 AT 0 N A 43 B S e ERE T G WD A, S A%
E R R AR ARG SCE . 1 sotherwise XA FIVEIE 4517 , % & other than supposed; different,

[FOHEER ] [(BIB AR W LS ATsh %) A3 M, A L7, [DIME“KFFH. 5
(unusual and likely not to happen often)”, {H“IA fy g5 52 2 & B AY 8 R [R] -0 107 6k 5 S0 Eﬂl/t\, H:]f/
o8 A A % 5 [ C M W] e 4t P R AR SRR IR R W R AT A T b AR G SR

Il @ He studied the results of 9,323 MBA interviews OWBET & 3l ek AFRBTH

12 by 31 admissions officers. @ The interviewers had 9323 % MBA @AW LR, Q@XFTH »
13 applicants on a scale” of one to five. @ This scale HEERLIASHFADR. Q& —FH
14 numerous factors into consideration. @ The scores FULERSFTH . Qs HBEES ¥
were 15  used in conjunction with? an applicant’s score I & 8 & 2L 52 BF 50 A N\ 5 % X (Fp GMAT
on the Graduate Management Admission Test, or GMAT , a %K, — FE A 800 4 89 @ 4 ‘f’ﬂ’-‘_ﬁi#’ A5
standardised exam which is 16 out of 800 points, to R R B — R AR KRERE XA

make a decision on whether to accept him or her. TR

e A eSS
_____ WITER - £

scale [skeil ] n. 4%, H 5| §  @in conjunction with sb/sth 5% A/ 34—

ZiE 5
SRR, EEEE [



12. [A] inspired 8785 ;45 B expressed ik, 7R [C] conducted 41,520 [ D] secured {445 ; 3k 745

[(ZRRE] ETXIEX A EEER, EHE:8SY

[fEEEE ] S ZEA 4 A G (admissions officers)” 5 “MBA i, (MBA interviews)” 2 [a] 1
KR, AHMEF AN BRI AA2E V% 05 L 7, R SCR AT A A T R G
M, RACIRECE.

[FEHEBR ] AR “SBERE 75l (ff) 38 77 AR CGHE R i B i) » e ™, [ B 38R “ il i 4 1 L 3%
1 BAT Bl ok FaB ML VN 4 A A AN BT R B TR T 5 SCE R AF  interviews AN 2 B AR |
FNE B AR T HE R U PR I s [ D3RR il o 22 4 R AP sl 048 80 85 D 3R 1% S B Ky ]
SRR A E R A AR B AR R VAR B W AR AR ROR G

13. [ A] assigned 43t » 45 Uk [B] rated %4559 , 5355
[C] matched fifi # DEHC , AHFK 5 5 oo o AH VG [D] arranged % HE; fii 8 ; %
[(ZERE] ARBEXFEREHR, EHE.20%
[ffem FBak ] ZSH%ml g 10 1 4 IR — 3] 190k Mg, A ) ORI — 3 102 (on a

scale of one to five)” S F X @A “i% 4 %0 (The scores)” W15 X (8] F8 T fE v 4 20 , e Ak S 76 4 47 10 ik B %)
HE & PR R [(BIFF G .

[EmHER ] [ATRB I E GRS IR CTAE AT 5547, i L SCT 20, i 38 B R X o 3 3 47 1
W, AR HIE & 0 TAE BT 55 5 LT3 7m “ SR AR (AR 520 B9 A (B8 5 B X 7 1l K5 e e oo AH DE I, AS AH
- F (to be as good, interesting, successful, etc. as sb/sth else)”, & T match sb/sth to/with sb/sth
8% match sh/sth &5 4 51, i 3C R RE A J2 0K B3 5 AS 6] S5 43t 17 DE BE (L i 5 ) match applicants to/
with five levels) , AN JE LR T 5 WG H A& T (DR R F Y I 2 E R C sth) , R 22
AR HEFHEM for sb to do, L2654 applicants, ik ARG ZK , H 4% B — 3 1009 S 90k %
HE o3 357 I8 O AR I O S
14. [A] put i,k & [B] got #7155 ,3k1F  [C] took &Mt [D] gave 45 ;: 45T

(RG] BIEER, ERME: 0%

(MBS E] M HE into consideration A 81, R “ X — SR FZEB T ZHHEZE”, RALCIHE
LL#) (This scale) fif F1& , H 5 into consideration #4 i [F E & HE , TR “H0 w0 AL o IE BRI,

[&mHR] [AJR TS into consideration 5t ,{H put sth into consideration 1l # # 7~ “ 5 AW 2
YN FEAE L P97 T M Ab 1B The scale, AT HEER ; [B].[D]¥ A 5 consideration 4 il 2l % £5 12 , 4N
They’ve got no consideration for others. (fls fi1— s &R A J 5 A EF 4 ), We would have to give serious
consideration to banning it altogether. (FEATH A 15 A A E b % B 2w 25 1B X FE N O HIEES into
consideration #4 5 & HLFS T , BCHER
15. [A] instead f0%; 1M [B] then 28J5 . 4kiii  [C] ever ¥ & ; Ak [D] rather #5402

[(ZERE] ETXBE, EHE.70%

[fRBmBRE] &8 5 I 8 7E GMAT M Hh 19 43 80— B AR Sy R 2 75 55 1% i 1
FHWEENES FCmik s S0 1R 5 HORIES 7R X MBA S G R A9 A 249 Cip i T
4 L GMAT 4300 o 52 Ji 45 55 FHD » W /) 18] 77 76 W 7% 22 48, [ B] then 56 30,

[&EmHEr ] (AL I8 i (in the place of sb/sth)”, FE 4 s [ D v F B4, FH T 452 1 AS [A)
AR B WL A L 3 T not. . . but rather S5 44 o 38 W AR BE B RD 8 0 01 2% 10 1R 3R] 3R B S e A
S 5 45, U0 . The instructions were rather complicated. (GXE6{ A2 5 2% ) s Has M EF 022 1]
I AR Ay 3 L 23 4 At R R TR AR U IR L WCHERR I P I, [CH T BEIR) ) A5 a2 A) i A R, ROR
“TEATAAT B 42 o A 3K Cat any time)”, Ul : Do you ever wish you were rich? (/R% 75 21 H R & A W) ;8%
T He s g5 45 vh USR8 A, R “ e LU AT o] kgt . %5 227, 40 . It was raining harder than ever. (A T

2z INE
TR, ILEEE [EeT



T ARAT 0K )5 2048 T A ) B aR A L HLE LE AR A5 4 i U5 1B IR 3 AN 2R BHERR

16. [A] selected Pk . & ££ [B] passed(F i)t , &%
[C] marked %5+« #0500 0T L G [D] introduced 53 . 5] A

[(FaRE] L TXEL+FRMAE, EWE:60%

[(fAEEK] AU GMAT X Frbr bz, 56517 exam,out of 800 points Al RS
A5 o0 A 06 5 % wE BTZ I Y 37 4 AR ME (AL 800 Y L 4 ) IR AT DL R OR Aoy LS
M QA [CT, e Ab 2 7R “ Fe B8 800 11 B 403 Hh i i 57

[T HERR ] AT AR P Bk 6 715k, 3 FH select A out of B, Hrp A Fil B Oy [R5 4, 1Ml 3CH a
standardised exam 5 800 points AL FFE 44 ;[ B1 5[ DR A 5 exam &, R “md ik .51 A/ A
FR7 L H IG5 28 5 N2 out of 800 points i [,

N ® Dr Sirtnonsohn found il the score of the DB ZaHd %I, 4o RE—F @R
previous candidate” in a daily series of interviewees was P ,%T—-*fi)fz‘;i‘{,% W % 1’54@/%5—“_
0. 75 points or more higher than that of the one 17 B Q;‘7'-5 SE RS AT —a bk
that, then the score for the next applicant would 18 9}&4—%%%0 075. @ix b %A &
by an average of 0. 075 points. @ This might sound —?’-—?‘.—ﬁi,'fﬂ%ﬁ_ﬁﬁ—‘ TR R Y,

small, but to 19  the effects of such a decrease a E‘U}‘l‘l&%éﬁ GMAT)&.?&J&%%?EJE"%‘%%
candidate would need 30 more GMAT points than would TFE%E‘J&%&%& 30 5.

otherwise” have been 20 .[292 words]

17. [A] below fE++---+ ZF  [B] after fE-+---2ZJ5  [C] above fE+++++- Z 1= [ D] before fE -+ Z i
[ZERRE] ANEBEIEY, EMESON
[fRE BB AN 4 Simonsohn WYHFFT & B« 78 13 b, 20 5 A — oz i il & Hefh /b — LY

RO 0. 75, R — (L (0 7> B ox -+ F- 25 0. 075 4. F Bt Simonsohn Y B Hh , 75 B R 35 40 X AL 4R 2%
BRI T 02T AR b A — KR B X TN B e IR AR AT RE X e AN . EE — Bk
AL, Simonsohn fY8F 7% & B 5 H BE — B, SO #4520 BZOR AR RTLALAEAR S R R L T L — 4z
(4 70 B A 25 7 AR At A 7 3% S i — O TR X 3 LU il / it R TR A9 45 23 5 0. 757 [DIAT & U

[T HER ] [AISLCIRRITAL AL E (R Z b/ Z TSR HR O AR 55 Gl /8T
AE RGBS CEAME.

18. [A] jump #& ik 4% B [B] float M3 s B 5l 5 ({di) K77 50

[C] fluctuate ik 7% , % 3 [D] drop (i) B A% gk ik 2>

[FRRE] ETXEX +BRSET, ERME:00%

[(MRE R ] MU RIEH N BZ R m P 0,075 40 i LR B B2 SCR 4
i such a decrease GX Fhyd 20 ) i3 SC 1l 48 T GE n] A1, b Ab 26 7R 20 B9 820 (A (DA & U,

[ mHER ] (AR “BUR KO ks R 45 Bk, g7, 5 S0 M s [ Bl R “fE K I, 7%
B 7 R 0 S S T I A0 TR 37 A 2 35 [CT30R o/ HURE I i 45 f 0t 3 £
AGE” IR LR AR AL i AR S a) A ) k) R AR AR SRR .
19. [A] achieve 528t , ik | [B] undo i Jo 2k, U , % B
)
i Bp
FIEESE, IDEE Wl



[ C] maintain {445 , 4i 43 [D] disregard Z 4. TG

[(ZHRIRE] ETXIEX, ERE25%

(AR B BE ] AR b S0 5 — 037 H I 2 00 0 bk SR AR T 0. 075, A 563, 45 11 0. 075 BLRIT
HKARD AT EZ M 30 009 GMAT ik HEw, il or B A8, GMAT 20 B0 i 2
AHAHAR A L FR . (BS54 S0,

LS TUHERR 1 [ AOU F ol ol 5 b 55 5 sl RS B 9 465 SR, [ C M B i 3 B0OIR AR 45 /K O sk i 7, {H
IR AR o BRI R S S SR A (D] R AR E S Z 5 4 (o not consider sth; to
treat sth as unimportant)”, {H AL Z W . JC 1A 20 B AR B 52 00 7 IF A 55 3 GMAT 4 30 4%,
HCHRRR

20. [A] necessary W5 i B 1) [B] possible AT fEAY

[C] promising £ 7 B0 . A /i 1Y [D] helpful A FHY L A5 B

[(ZERE] ARNIEY, EME:40%

LR B B ] 2 i g 48t o G T Ot DL X T 0 B0 R B B2 o RIS & T 25 E GMAT I v L o 3
TH T 2453 30 41, W) otherwise 8 “AS [ db LS4 5 57, SCHp EPCFE D5 — B 07 BT

3 B0 52 A U 14 5 e 18 K 0 10 T ol BRI B A R e A S B 7 H R I, S 2R R
A8 E GMAT 43807 a4 0 A8 R BOR BRI B0 . GMAT Ml 222 2% 30 43 BT 9 5%
B 25 % Ak N R B AT IR

CETHEER ] (BRI HERY . ] HESZ LAY (that can be done or achieved)” . [ Cl3/R“ KA 4 LY . AR A il
7 1Y (showing signs of being successful or good in the future)”, —F #)F/x vl BEM:AY A/ i A il 57 nl GEE:
BRI AN & AR IE R B SR I, SCHERR . (DR “A3 FHE™ L IE F A% 00 A7 I 20 207 A 15 S

Section ]| Reading Comprehension

Sy
() DAt TA
7 Part A

Text 1 REE:BEO ARG, 55 K0

T — A

ALk B Businessweek Rl T) 2012 4F 6 J 21 H X # Book Review: ‘Overdressed,’ by
Elizabeth L. Cline (BIV (F R ) —PrmiFE « L - 338D . FEF XS Cline LIt P 17 2y 3238
B BAECE R DY IEAT T A ARIEH, 73RS XELF G —BO A4 Cline XJ PRI 1 (1 i 5%
B = BO PP Cline £ 11 (9 PR RE i 1 X6 22 38 B M ZE X B .

Y ERANRAEERE

I O In the 2006 film version” of The Devil 2006 B i (M %4 Bk AT R - M
Wears Prada, Miranda Priestly, played by Meryl T T T BT
Streep, scolds her unattractive assistant for imagining BRI AEB G, RE R D B S
that high fashion doesn’t affect her. @ Priestly explains CRE. ERMBAMET BN L LBEE
BEelfMELSFANNERREZGTRE, B
F 24 R IATHLZILY B8 RA L
RABRE .,

how the deep blue color of the assistant’s sweater

descended” over the years [rom fashion shows to

department stores and to the bargain” bin in which the

poor girl doubtless” found her garment.

%E E‘%iﬁ.m
EERE, AR HEa



@ scold sb for sth (A

®@descend from. . . to. ..

Dversion [ 'vafon] n. B

@descend [di'send] v. FP&E; &%

@ bargain [ 'bagon] 7. {HEH Y

@doubtless [ 'daotlis] adwv. JGGEHY ; B 7 Hi
@ ZHER

Mplayed by C(feeeee L{{TR:D)

@over the years (X EE4FE20, Z4F k)
®fashion show (I35 F5 , i) 2 J&)

A S A S S — —
N

Priestly explains how the deep blue color of the assistant’s sweater descended over the years from fashion shows

to department stores and to the bargain bin in which the poor girl doubtless found her garment.
T ET Pr‘ie‘stly ex‘pl?ins . . .
EiE e T | in which the poor girl doubtless found her garment.]

sl M| 2V
how the deep blue color of the assistant’s sweater descended
e Tif e
over the years from fashion shows to department stores and to the bargain bin
RN R CIRTE
LHREERE . A f) T N Priestly explains how. .. , B 7 & Bl Priestly W& “Hf i J5 A L1 7. How
55 19 218 A A) DL YR TE 6 A as 9183, F ] descend from. . . to. .. and to. .. &5 RELES i A LT
1Y )2 i 3

(Dhigh fashion; @descend from. .. to...to.. .5

DAVNREL“KZEFREHE” , EEFEEABETXORE", scold sb for sth G062 E ST &
“JEH 7 ; SR high fashion 1S 3 5E ,

QRS KX RAREERN SRR, BRI E LT o descended from. .. to. .. and
to. .. (descend to B4 “JiE B 2 /M1 % 5| -eeee YRR =k L RBIR G B BB B R
(fashion shows)— T %% 5 (department stores) =1 $% [X (bargain-bin) ., over the years I 78 — Ffi i 11 5¢ 4=
B I AT A T B K — B Rt ],

f)rh fashion shows {CZE R 14 BT, 8] 3 D 4] high fashion, bargain bin B} # B3 (& Z BB E
2 AL, ol D 4] unattractive,imagining that high fashion doesn’t affect her: B ¥4 2 i3 B, AN 335 B i

[REMIEI— .9 HEBERIC, BB #35k: scolds. .. explains. .. doubtless. .. 2 > 3K #H 3¢ ;
unattractive. . . imagining that high fashion doesn’t affect her. . . poor girl 15 Bl FiUAH 3% ; P 25 38 VT J@& BRI i &g
JBE S ) — 8 « Bk 1 2 T 2K 22 5K S R I T M IR AR 2 e A/ B BRI . = IR E A B AR AU R
5 ¢ BEYE I LS| HY 24817 (high fashion) —— i B & #37 (. . . . descended over the years. . . from. . . to...)”
F 32 4 J B 1 Ml A% GE WA - B i 1 TR 2 G B, — ol R 1 5 4 Bl 3 R B — B A IE]

21. Priestly criticizes her assistant for her . . E B MRRBFREA R
[ A] insensitivity to fashion CAD X H i AS fif gk
[B] obsession with high fashion [B] ik T & i

8 .
Zig TM
SRR, EEEE [




[C] poor bargaining skill

[CT B fig 12

[D] lack of imagination

[D] =

1
| A

[ iz 126 — Be QA5 H Priestly 767 3% B - U 2 B 0L midin i 4 5 © 6. @) Priestly

fif eI i el B BN 4R R BB R i, AT B A7 R P S
B M) ; criticize. . .

(e 8T+ (AR XSS % —

>0} IlTh'ﬂ AU CATIEH

for 5 scolds. .. for [d] ¥ ;imagining that

high fashion doesn't affect her 5 her insensitivity to fashion ¥ ¥,

[BI¥ @) Bl 2 32 5 J5 BRI Sk w0 i B 55 2 J6 26 (imagining. |
[CIX @ 4] bargain B 3 A= X . % 1) 7 3C
FSLHr BE 71 (bargaining skilD”Z LR £,
To K “H 4 F B Z (lack of imagination)”
AR A N Y R SR SRS, 8 E
il R O B AE A B R SC (AR S RRE R — SO AP A e S F B U & L VIR B S0 AE X,

o 2 F 5 St B 14 Cobsession with)”,
“JH 5% X (bargain bin)”,
L WPﬁJ{:‘r?b“EJJ}Eﬂ\)JQHTI‘Jﬁ H5axxk”,

[(HIERE
HBHERBEZID .,

BBk E 5 — B L Priestly. ..
B & S Al AR HE criticize. . . for 5 scolds. ..

scolds. .

\ Priestly explains.

for EI’J [fl kR EBEEN LL 3| (D 4] imagining that high fashion

. doesn’t affect her) "B H 5E 42 A 2 1Y
oR O 100 BH Bl 3R 42 H Ak
[D]%f D4AJ imagining. . . doesn’t. . . W
L2 5y AR E T B A R B CGREEUHMS,

e e, JL ] B Priestly W& . fif A

doesn’t affect her,{H 7% & Bl @ ) it B A 7T 4 5 [ A] 0 H B IE & X (fashion B high fashion & WA , i

& SE U AR ], J2: 1E 3 20

TR, ZHEWE S . [D]5 EH#EA{F R imagining. . .

@A) fif & AT i B SCTE

II' ®Z This top-down conception of the fashion

business couldn’t be more out of date or at odds with the
feverish® world described in Ouverdressed, Elizabeth

O In
last decade or so, advances in technology have
such as Zara, H&M, and

Uniglo to react to trends more quickly and anticipate®

Cline’s three -year indictment® of “fast fashion”.
the
allowed mass-market labels®
demand more precisely. @ Quicker turnarounds” mean
less wasted inventory”, more [requent releases, and

more profit. O™ These labels encourage style-conscious

consumers to see clothes as disposable” — meant to last

only a wash® or two, although they don’'t advertise

that—and to renew their wardrobe every few weeks.

@& By offering on-trend items at dirt-cheap® prices,
Cline

cycles,

. 10 .
argues, these brands have hijacked” fashion

shaking an industry long accustomed to a

seasonal pace.

@dlsposable [dl spavzeboal | a. AT b FEfY
®wash [wn[] n.
@dirt-cheap [ 'doit't]:p] a. FAFH F H Y
Ohijack [ 'haidzeek] v. )

Dfeverish [ 'fitvori[ ] a. KM ; ﬁf?ﬁf&TfZ‘FU ?

@indictment [ in'darttment | n. A& VFH; 54

®label ['letbal ] n. W% ; BikR ?

@ anticipate [zn'tisipert | v. T, 1012 §
o :
LR TN %

@ turnaround [ 'Lsznaraond] n.

®@inventory [ 'mmvontori] n.

- [B15HH#EZENF B 5E2MR,[CIX @ F bargain(bin) B34 (5 BE N &

B AR R, A B0 TP, (B AR 35

doesn’t. . .

APl —“fg L FPHAF i
B RAFAA(FERIE)— R, A EXB A=
SF TR At e B e 4G A4 U . BT A 45 09 4E
#REbblE, A ETFLARE L, R
Kt F 12 8 K & & I, v Zara, HEM,
Uniglo, A st it hf h iz 9 R 5 %
RitiTEMAENTN, A ZRERFEA
BREEZY BHEM LKA E S, KR
3 ARk ik R AT 84 7 B H A1 R IRAL A A
T B F 8 4 S RAZRARFE —HAK,
BRREMNFEwEH—HBLRBA T ILAR
BEH—RRAF, RKERE, BT AL
MR Z O &R, B RBH S Z R
T dAR, #3 T —AKAERTRT A
CEVHFRG L,

Ve ek

@ ZHER
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MDout of date (FH) § ®last only a wash or two ( RAEEAEYE— RO
@at odds with( e &) \:() @on-trend itemsCIE FAT I &)
@react to (=== f4H 52 i) ? ®at dirt-cheap price (LA {19 # 4% )
@ anticipate demand CF 553K ) § @long accustomed to (}& A LA 2 5 F--ee 0o )
3

These labels encourage style-conscious consumers to see clothes as disposable—meant to last only a wash

or two, although they don’t advertise that—and to renew their wardrobe every few weeks.

f) 7 )T | These labels encourage  style-conscious consumers
T HE T
to see clothes as disposable and to renew their wardrobe every few weeks.
SR eV V2
jot 2243 R LR A
| meant to last only a wash or two] |although they don’t advertise that |

IhgEERE . A ) £ 14 These labels encourage style-conscious consumers to . .. and to. . . , i W i
I R 2075 T T 2 AR U T SR WA . BT S A R 43 3 % 43 1A) meant to. .. f# BE U clothes as
disposable. 1fij although 7|5 bR 18 WA A W AE 4 3 4, Forpr that 48 48K A IR ik — R PR A9 73X — WL A

EZ ZBSI AT NG —Rm R B EETE), N E 2R &S HiESR,

FIRNAERBN“REEHXE(ZE. AL AR)"NBR VS RPHLEBERESE, X8i17:0
fast fashion; @hijacked fashion cycles,

OAMBIF N LT THRBE(EETE)— B RE &85, This top-down conception of the
fashion business(top-down B 8“ A Ll T B ™) 4 I Bt Priestly 9 (B % M 4. A couldn’t be more
out of date or at odds with B 45 & “45 % i) 5 Mo 9 i FH 38 i i 4 2 3557 (couldn’'t be more B 45 “ A0l fEH

------ ARy /B g ) H o B BIE M R IIBE” Cor FI T U IE UL R B4R T SEA DD AY A5 B s B/ S U
Yoo ") 51— 2SRR[9S Cat odds with BN 5 e B AR AR A/ TE A A < 58 3B A T iy

PRI AL (fast fashion)”, feverish world CIRUAF 19 T 50 #F A 9 Z1 7 [ 1% J&8% | indictment (a written
statement accusing sb of a crime“EIVFH ., L VFB") DLy ™ B g Te 7, = F W 8HZ A 3280, HE AP nst i,

@@ ® a1kt BA 1R B & B9 3% .. .. react to trends more quickly. .. Quicker turnarounds means. . .
These labels encourage, . . these brands have. . . Z & [E5 , 1§ M AR FHFAEH

QAEERHEAASTERXRNBEBUBEFE MR, A have allowed B to do C A A H R X &K . i
I AEHR Y 3E 2P (advances in technology) fifi £ K Ak ff i (mass-market labels) 15 LA X i 17 8 4 fif i PR
TN X AT 2R AR K WE T (react to trends more quickly ., anticipate demand more precisely) , Bl ; fig
g Jin P S A

CRaft—HAMiEHEEINREREME N EMIKF, A means B, C, and D 4 =X B 1t 8 Al
95200 . Quicker turnarounds HEF5 5] H1 @ 4] react to trends more quickly ... ;less wasted inventory,
more frequent release, and more profit % J2 3B JF 51 4% J& 17 PR 25 K A% i 8 09 Fh b 25 Ak . < 58 /D PEAF IR
U7 S5 B A S > B R S P i T R AR A A RS R HfE s R e /e s R A 1
A A

OEHEMBHFERETHAXRBERNEDEREHEMR, These labels [@45 mass-market
labels, A PRI #E B & . see clothes as disposable — meant to last only a wash or two (be meant to do
sth BB IE/EmitJE ") .renew their wardrobe every few weeks 15 B R A% 5 B T 75 5 19 714 2% W0 .
Al JiE A L SR Uk PR IR A % 3, A A B LR {8 75 0 BT — K . encourage (8 3f, A L although ... don’t

Zig TM
SRR, EEEE [




advertise (advertise B R“EH (H CFE) ™) Bal KSR . AR ST A S &R
WA (FAMZ TN R R ) .

OARLIEHAARMELHRTHEEAE—RE HME, WASI HF argue(BHRFHK, 2 H
FhFhIE B A B ) B B B B feverish.indictment, Bl 58 3 B B BB &L,

A]F 4R LL By. .. these brands have. . . ARS8 W] BLAS ik — 48 iR & 45 BB, i SRE
By offering on-trend items at dirt-cheap prices B % XF Lt | ™ b K A S R AR 385 2% 70 LA B LA B A9 1Y
M7 AECIEERAT WA, AL hijacked fashion cycles Chijack 2 b M B[ U T A S R H
#]”) .shaking an industry.long accustomed to & 3] 2 45 - «e- -+ ) 35 8 K A% b B A0 “ B 3 17 5 a seasonal
pace—>every few weeks 5t I I5F ¥ JE 309 “ KM@ b,

[FEMEZI— . INIEREEW BHRICARFEE AR d, Eliazabeth Cline’s three-year indictment of
“fast fashion”... 1 Cline argues. .. 78 B 15 B H QO @ @41 {32 94 0] 35 TR B AL 415 ixX — &5 44 R 11
A B Sk B B #S R AE A4 Cline W45, BE P encourage. . . although they don’t advertise that, .. (JF /R 7
FeE B A ORI S 3 2 D (hijacked (B G R0D LA T A & OBERCRIIED (9 B 19) 1 Hh 1%
# Cline XM R BT . Z VAR HER, BEX T8 GImBrh  BISE" A F T a2 g &~
2R A . high fashion.descend from. .. to... to... .top-down conception.a seasonal pace, 5 “RHF " H #
FHIE A9 IRC A : fast fashion . quicker turnarounds,see clothes as disposable,offering on-trend items at dirt-cheap

prices.renew wardrobe every few weeks, FsR T X7 K &2 AV 1AM s at odds with, hijacked, shaking,

22. According to Cline, mass-market labels urge consumers to | 22. FB3EIAN, KRBENMEEE G
[A] combat unnecessary waste LA S KA B yR 2

[B] shop for their garments more frequently [ B 550 2 i S i 2

[C] resist the influence of advertisements [C] HEHR T 5 B 52

[ D] shut out the f{everish [ashion world (D W AF By sk i S4B 2 11 4

45 A 78 o 15 — B A]HR i, JOAR i B 3 Dl T 9% 48 * o A IR A0 — WP 7= il R R T LR R B
— KA AT U 5 3R SEIA R SRR i RELE T ) TH B I S [BIE A .

[ E - EMI B E % — BE@ M) surge. .. to X encourage. . . to;shop for their
garments more {requently B see clothes as disposable ... renew their wardrobe every few weeks,

CAJE A 55 Bt O f) less wasted . [HIZ A48 FAR ity WL o A7 7R 2% 5207 B “ SR I 2 3 20 / X HT IR
7, [CIX 5 Bt @] don't advertise Wi B SL . & I AR 48 AR b Bt 35 il 114 2% 5 AN 52 )7 45 527, i 2 156
B R AR GRS T E A, 1012 W5 R % S 0H 2 &) o (DRI — Bt O 4] feverish world JE B T4, {Hi% %)
F6 70 S RIS T AT I s it B AR v 3 SRR G O L T ol i B A BRI KA B9 B e A

CHE TG 2 45 A M0l < i/ i o) 2B S ABE S+ A 057, e 2 i R o ) P B R AT ME A R
A B A 0 00 R IR T R SR B S A T ) B G 0 B R R, T RS RN R LTS
HHTE R IO 5 5 e AT AR B v FE S, A5 0 A 0 AR O s e 4 A e O 0 3T N O A — B R
AL AFAE D &

Bk FE, B SR8 B T mass-market labels urge consumers to & 2 55 — B @ /4] These labels
encourage style-conscious consumers to, 81 5 1E 8 5 i 7 31 I 4 see. . . meant to... and to renew. ...
i e BB 75 5L P 25 o A IR R SR FH S8 B FE L U R 5 — KL T L TR T — R A HE W P E (B,
G 2% v 3 U RO A 5 B0 3 BT KA i R A s i PR i (R AR T AR B O © A, ] R A E
H5Z 8w B, Rt HEr 52 7 ELA].LC].[D].
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Ml ®Z The victims® of this revolution, of course, LR x—E ST R RALTR TR,
are not limifed to designers. @ For H&M to offer a HE&M 2 2 7 3t A3k 5 2 2300 3 5 JE AIAE 5,
$ 5. 95 knit? miniskirt in all its 2,300-plus stores around 05 £ 7089 4t 2 3k AR AR , b AR AR 60 o b

the world, it must rely on low-wage overseas labor, B H B R B R R AR BT S
order in volumes that strain® natural resources, and use X B AA B E R

massive amounts of harmful chemicals.

................................................ .
Dvictim ['viktim] n. 32 3% A 44k & §  Dbe limited to (LR T +++++)
@knit [nt] . HEKY { Orely on (B KD
@strain [strein] v. ¢  @order in volumes(KH T ITH)
@ ZHER % @ massive amount of (i)

For H&M to offer a $ 5. 95 knit miniskirt in all its 2,300-plus stores around the world, it must rely on low-

wage overseas labor, order in volumes that strain natural resources, and use massive amounts of harmful chemicals.

| For H&M to offer a $5.95 knit miniskirt in all its 2,300-plus stores around the world, |
I8 T A U PR

FIFHIET: Vit mustrely on low-wage overseas labor, order in volumes,
FE HE BB BiE2  CRiB)
and use massive amounts of harmful chemicals.
1BIE3 TEVE3
TEN

lthat strain natural resourccai|
THEEERE . AR A LLC“HE&M M3 ARFE 7 R 51, 158 B B B 1% X 85 2 3% (overseas labor) . H $R % Y (natural
resources) LA M M 5% (use massive amounts of harmful chemicals) & B £ F 45 % . A F F T K it must
rely on. .. order. .. and use. .. ,it 8/ H&M,

F-REHRNEERNZTEE  EERREBIESR, X817 victims,

OQAREBT : X—EH MR TMRFIET T, this revolution([Al 38 F EEQ@@® M) #Rif Hert
ML R B E Kb 1. victims (32 % 3 B B 72 36 BT B i A9 58 2058 T, of course, are not
limited to designers & M Z B W VI I 2 fix BLHE 52 5 & (0 SO PR st i il i B 0 i 82 7 & L S0 2R B g R 07
KRZE) AHZEFEA LRI G AT 3Ce) .

QARHMBEOA M SERNEN T HINRE, HERAERNIENA, HEFEXLEZYEREN
KEBFEH. a $5.95 knit miniskirt.in all its 2,300-plus stores around the world [0 )i 2§ — Br ® 4 offering
on-trend items at dirt-cheap prices, LA 5 T Ui B A A% i B 46 48 i ot alb i) 7 5K - o) 8 R A 09 AT A A 5 O
i e Ol B R4S 323 . For. .. it must rely on A, B, and C 3R 8“0 3R 251856 227, J& IR B M 4%
W JE TG AT e A I AE (vietims) 7 low-wage 15 3K X3 HE Ab T B9 A 357 T #E 5 strain (i A HE K 32) ™ 5% B
SRR Y E A A 5 massive harmful chemicals W2 Xt T A X4 9% & Sy EX A AWM EIRE ., ©
7 M4 that(= volumes) strain natural resources & A F 3k, # 1L H W LSBT R, F3800N
WAG I - RAR b 738 B R T B S 0B A AT A BE A A AR IR,

(R R R R YRR 18 R BR , I SCEE 4540 - A B J B ¥ B X 380 3 0 L fh 1 TA I 24 3 A AR YR IR,
T ZE X A N R FA5 3 B Y ™ S (must rely on 3 3 28 /5 5 I AT b ) L 18 A S ZBUE feverish
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FHEY, IDEET



world. indictment FTAER 1Y 5 3 BB 1 09 58 ZUAE S, m ol nT ) Se B g b L6 T B A I RS
= B LA A 21 5 S RGP ) A i T .

EEWR -/
23, The word “indictment” (Line 3, Para. 2) is closest in | 23. indictment — iR (B E=17)a X
meaning to . mEEF
[A] tolerance [A] B2
[B] indifference [B] M
[C] enthusiasm [C] Al
[D] accusation [D] w5

[ 7 72 o i 25 2 1) T o ) (B8 BE QDA AT, %3 R B Cline gt “ PR 1% 7 A9 SR BE . T 3C
5 — .= BO RN, Cline WAy PR Bt 1 35 8l 8 9% 2 000 S50 A, g8 28 T i R s i T 2 fa . T I,
Cline i PR 8 435 “ 5 7 725 B [ D124 B % 1) 1E 8 & 5,

[&ERZIEMII[ D] accusation R EL T 45 — Bt D4 feverish — i {9 75 2 (0 % , L K Bifi J§ encourage
consumers to see clothes as disposable. . . hijacked fashion cycles. .. rely on low-wage overseas labor. . .
strain natural resources. .. use massive amounts of harmful chemicals 1% 33 [t JI 25 B

CAD55 e Cline X BRI i 9 A AR S (A M < 1 52 25 B2 {H SO 22 22 R 42 T Cline X R B 1 B9 1
E. [BIFIHEE — B D4 doesn't affect her 8 & T3 “ Cline X4 i i 3R 2.0 (indifference) ” . {H SZ bR |-
ZMZ A Cline WL K. [CIR S — BtDA] feverish JE B , (01218} Iz S (Cline Ay A i 4E 5
POIED - 31 X (Cline XF Heit i 7836 $u)

[T 5 45 ] SO SR IR R R A 5 A AR T SCHE W i) A RE 0 (BB D7 4 ir AR A
) A i 2 A S [ 1] / S ) G FR 7 A R U ZE TN R SC/ 3T S/ SUERGR AT I A U R AUE R,
fift L S AE TS 2 BRI E 2 2 R A B9 T 25 A 0 40 i B OC 3R 7 CHE 43 sl AR 45 1 1) 3 i
), i BT AR T TR o AT A

A A i Jm — A A AR RS E 5 — AN A BE T 5 )R A Cline g PRI i 7 25 BE 1 i BE A4
fiff 0 2 8 T AR ARE S R SO A B L = B L R RI B R A B R 1) 56 R (Heverish 5 %5 #1] indictment
1R B Cline X HLif i pOZSEE) |

IV @ Overdressed is the fashion world’s answer (ERSE)RMN SR HE B £ LSS T
to consumer-activist bestsellers like Michael Pollan’s BB (i bR B2 (hE ABYZE)
The Omnivore’s Dilemma. @ *“ Mass-produced BB, P R e F A, & HAN T AL
clothing. like fast food, fills a hunger and need, yet AT R AR, LRt 5 E B 2R,
is non-durable” and wasteful,” Cline argues. @ WAL, % BASE K 4N 200 104 ZIR——

Americans, she finds, buy roughly” 20 billion garments AL G4 M H AT R S 0, ik A
a year—about 64 items per person—and no matter how BARA kR

much they give away, this excess leads to waste.

v““';“"; ------------------------------ /f
L RICERSREADH - @
(Dnon-durable «. AT ) gé @no matter how much/how many/when/how. .. (JG
@roughly [ 'rafli] ad. HEH § W% A/ LB/ ] e eee)
@ ZHIEM
(Dfill a hunger and need (i & £ #FNF73R) 93
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SOR(ARERTR)BATITNERELE. XE—MBHEHRERARI FHHE B, X8 : consumer-
activist bestseller,

QA BETFM . ZHENEGANERERBRS FHEPOEE(HHFARX Ais... BBUK).
YEZ# LA the fashion world’s answer to consumer activist bestsellers(answer I 4b 3 S %k 254, Hb 30 A1 24 (1)

W17 RE A% W R A % R AE T I U 81 3 HR DR I 7 L S BEAR S T, FAR AT
B T M Bk (4 1) o like. . . (AR IE S TREAR oo s 2% 718 Bl TR B 46 ) 2 191 [ B 15 % 3 2 1 4 P B Ak RT DL

(RS FAN(ED . 3 31 2% 3 15 BR 4 7 (consumer activists) A FE A S KA 11 A9 I 9% > 504 35 18 2%, HJC
T E ST A A0 Ak 2 5 i R 7 S, PR kb PR e R 5T i AR AR A R TR e R T 2 SOk
QANA(HRERBRLSF)IRXE NV EREEZINNA - HBEFHNBRGTHARRSE, 7K
BLIAE T 85 L yet is. .. PF I8 AR 7 e /R s i e i U S S 7E T35 4 2 J5) «fills a hunger
and need — ¥ RE , L1 A5 U6 AT K B I 3K Stk Gt R 4 1 5 PR fils f0% 2 X A Bl A T LR IR 1 A i
3K s non-durable and wasteful (AT FH L HL YR 2% ) % T 58 38 1L 4 Az 7 I 28 1) Wi s, s i 2% 38 050 57 0 3K
QAXHERRIER : AELMXEAXENK, ERLTTRENRE, and Z 07 LN A AEHF WY
L E BT , and ZJ5 LLB }iE (no matter how much. .. this excess leads to waste) , B #ffj H Jo AT
BE G 14 TR B IR P T 34 S X 2 i — PO A FR AT AR 2 RIS L T A 0 A A AN 2 R B R B .
[REMEIFEILAREB TR, REEL EXNEE Cline WHRASKHA,EXFELIERBECSER
BRI O L BT A A A K B R SR AR i R B PR o e S AR P B A TR s A B
FEAVEF VEH) WA B 52 37 33 2 — 8 01 2 B o i 05 O A i 3R LS 7 i 0t R DR
V. @ Towards the end of Ouerdressed. Cline | ; , ﬁ«é—i{i)ﬁ»x}ﬁ%&ﬁt,i%,@jﬁ T ;&&ﬁf] ,ﬁl
introduced her ideal, a Brooklyn woman named %¢“ﬁ$%§ﬂ~$m%. %%%ﬁﬁﬁ%iﬁ‘%
Sarah Kate Beaumont, who since 2008 has made ‘fi,iz&lak 20’08 & Aok = 3 %‘] 4,'5 é] e AR
all of her own clothes—and beautifully. @ But as ﬁ&‘“ﬂ.'f&*ﬁ?&%%o {Edlﬁﬂi%,@'é‘&ﬁﬁﬂ,ﬁ

Cline is the first to note, it took Beaumont | i%%’f)’b‘l‘# Hﬂ“?ﬁ*iﬁﬁaéﬁ&ﬁé%éﬁ{&&
3 o o @ |, o e o : : : A S RS v tH :
decades to perfect her craft” ; her example can’t T A A

be knocked off.

Deraft [kracft] n. T2 F 2 Sg R EEE /R /B B E

@ ZHiER é @it takes sb ... to do sth (fE9f-ee-- B 9
§ S T BA BN S R

Dtowards the end of (7« BK 455 2 1) % @lknock otf AN 7L,

@as sb is the first to note/mention/write (1E QI1#E -+ =+ §

ERREHERERERARA S AKX
be knocked off,

OREHERBRLOREE : BHMARBROERS . ideal(LIE, 52 36 MAD) i B 37 3 L% 18 52 ¥ 47
M EIHES: . made all her own clothes W ) 78 31€ L0 T w7 %f P o 19 77 30 Al Y . —and beautifully
HE— 25 5 ] o 34 TR A R Tl LAAR 32 (58 4T DURCPC L 0 A 7= 09 PR B 1) o

QAHEMFUBTE . X—HEHEMUEF , W44 Gt took ... ; her example. .. )R FEFE KR FH
YR RESL . 58 45 58 3 BL R AL T 8T 4F , Jor LA L 35 9 AR AR TG vk 4% 0 52 1 (P her 2748 1A Beaumont;
knock off # & complete sth quickly and easily* 1 5 48 58 5% ") o AR BR il 22 1 M A1) as Cline is the

14 P 9]
ZiE i
ERIEE, LB ENTHa

BHEXY, HEERTE . XHESLHM, XE can’t



fist to noteCas 1L it took . .. her craft,fff note EiE)LL T2 F , W F2Z )5 BB . wEBE AW
P B TSR AE S BT AR A I T2 CE R R R 3 T 2 & 50 Hokk ok & 1 BRI )

[(REBZISESBEAMNEE , RNERLFBE . —  RBEOMM L BEQOMM L FE LI AXR, B
B Cline 1 2 78 2 75 B 43 14 5 W« LLESCHE 100 B DR st 1 IR i B AS T ) S TR 3%~ (B R TE 2 3 LU AL il A ”
HEATHR . = AB QAR b B DA B R I0TEOE F L R IR AE # % 5 Cline 454 /9 PF 3 . B 8 31X & — A< TH
BB TR A1 4 15 Gk T 38 5 TR 30 — 45 11 Cline /U v 8IS D00 2L &2 36 OB S22 F AR

VI @® Though several fast-fashion companies have RS R B OB ES A
maqe efforts t'o curl.)“” their impact o.n lab(‘)r and the NS I ATER Y — Gl RHRE
environment—including  H&M, with its green 2o At HEM, 2 28R R I, B AWK
Conscious Collection line—Cline believes lasting change TR R A, WAL TR A RS
can only be effected by the customer. @ She exhibits®” SR (A A DR RARR) R AW
the idealism” common to many advocates of mEEL, B AKEW, RALELE A EM
sustainability” . be it in food or in energy. @ Vanity” R4 W W 4 B, AT 4 A T 45 T RS
is a constant” ; people will only start shopping more Wy,

sustainably when they can’t afford not to. [418 words]

cRICEBRSERSW - /

Decurb [kab] . 5l Sg Mmake efforts to do sth (%% S A=)

@exhibit [1g'zibit ] v. FHH; BoR @curb one’s impact on CEE ] =+ ooe X eee oo 52 001D

®@idealism [ ai'diolizom | n. FAH = ? @collection line (H:—ml23E R %))

@ sustainability [so'stemnobilot] n. 354 ; &k £k § Deffect lasting change (A= 13 A A5 4k)

®vanity ['veenati] n. JE %0 g ©®common to (i WL F K — PR Z )

© constant [ 'konstont | n. fH 4t é ©shop sustainably (AJ 4522104 32, & (0 19
?;

® ZHER

FERERE =K BAMMESME: “ifﬁ%%ﬁ'ﬁiﬁﬂfﬁ*"a FMAMELREBEEEN , KEIRA :idealism,
ORI H 52 3% BB S HE( E%‘JK%)%E WREHA M IAAFALTRERBEES, ITEEL
Though. . . Cline believes. .. (B {H 5L .- oo b ok BT ORI = e e ) (5 138 1V 3 00 15 . 58 3 BB S Tt R 52, A
?){IE,JWLO Though NCIN T ae U%Nr’fllkbﬁﬁ“%ﬂfﬂ/r L5205 Chave made efforts) . =47 i i ¢
e TR T 1 A Dy CHRIE ol AN 23 FE 3l B2E ) AT T 2 3 R 2L JCRF A 8078 Cean only be effected by the
customer) , effect 4k FHAE sh1A] , 3 2~ make something happen® [ 1E 0 Mii & 47),
QRH#E—FTPRERERUAR, HFTARBEER: X2—HERLTAHELARESENEREN,
idealism(a belief that a perfect situation can be achieved, even when it's very difficult to achieve” Bl A 5=
SC?Y R - B consumer activist, B0 VR 35 %60 5 31 UL 300 75 07« 3 S — P AR 3 SC/AN BRSO . M
L B 254 be it in food or in energy(=whether it's in food or in energy) L 545 T 00130 1 53828 AL . #E AR
= XSRS & AR S 4 138 %5 (common to many advocates of sustainability) ,
QFAMBHMAMX AR —MEBEBEEV . ERFEAL, ANTSEFNELETEMSE, BiEMWITNH
Jz 1) i B O R L A 2 A s R VR B O S T — 43 A DA Constam(lﬂ’,ﬂyﬂgiﬁj,ﬁjﬂ”xﬁﬂg\ﬂ( IEREE S
P17 s R 2R TR AR O CRI . AT AN 23 F g 45 1k 3 B2 W 38 /58 B i ) . J5 — 20 A AL will only. ..
when. .. 3R P AT SE O B W S S BR B AT R W ) 1) ME — AT R < 2 A 1 TE 3 SR IR CRIP 5 E A 2
JHE) . they can’t afford not to = they can’t afford not to shop more sustainably = they must shop
sustainably(due to the high prices ),
15
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[REMBE]I— K5 LELAH—&, THMESEN Cline WS (ESHEHFEUBFI R REE)
R (MEE—BEBERE RNAEDE) A B lasting change can only be effected by the customer #2 %
LB her ideal. .. made all of her own clothes, $§ i) 57 3§ JBUHR 5 1% R B i B %) 2 38 ; can’t be knocked off .
Though. . . Cline believes.idealism & BAE # 5 5% 2 1% 97 2 {UHE LA 52 4T, BT 2 JC A0 b it g ok i %% 7 L TG f
TH 2 SO 3L SO LT A R R RAS T B AR S

ZEEEX,TEMEZNEEHRAITEEREZ . Z KT M B K “Cline X3 R B 5 2 7 #9328 24 #t
AU 2 575 B O] Ul W g S BB il B F 4R 5% I 1 HUOR BB i, K AR R ZE S g, i rh il AR
T =B Cline WA KRR T R 25 2 8 38 4% 54 ol DU o, 17 33K a2 200 40K T K o 45 4 9% R L 3 BL™
s, L, EELXMAHN :Clne WPEXNMR—FEHESERBLSFHER I REEATHIESR
HFH MRERHORE M AR IAZ—MIEBERE Y,

- EER
24. Which of the following can be inferred from the last | 24. NI E— R P AIEMN T BN E?
paragraph?
[A] Vanity has more often been found in idealists. LA HE 2 5 WL T B4R = 0%
[B] The fast-fashion industry ignores sustainability. [B] Pkl Zms 7 a5 2840k,

[C] Pricing is vital to environment-friendly purchasing. [CT EM X T 388 A U B Wy ) 28 TR 32,
[D] People are more interested in unaffordable garments. | [D] AfITXF 3E AR ) IR 25 B 8 048

[FEERE ] RBQmIEH , BRI A L, AT R A TGS 3 AT AR FFL2 0 4y B, A 2% FF b vl ¢ 42
PEWAY) . AT UL, RE AN XS T 0 W) 2 A T R/ A A O L [CLIE .

[Ar L fE 2 1 IERR I [ CJR 3k T4 S0 28 %) K B Q) /a) By I 344k 5 , environment-{riendly purchasing [7]
SCFE S shopping sustainably; pricing B #fi when they can’t afford not to T8 ;is vital to W] will only
start. .. when R ) —H K &,

[AJTER BERBER idealism F vanity [F 3R NOCHE . SO R4 Y NHERE SR, OF R L “3 A8 £ X
RN B AR K Y R e L [BIX R B O ) i) 4, 1% A 48 B b B 48 56 T R RF 22 P (have
made efforts to curh. .. ), [ DI 78 “JE %8057, 5 i 3 vanity is constant $i {81324 . H unaffordable 5 Jfi 3
can’t afford Xf i , B EATIR KP4 ME . (HIZPR EARAESE H “ AN R A 76 T8 1 AT A 23l 58 2 BE
WA A TS S AATTX SRR 1 Y 5 il 25 B s %R

[B0T5 B4 ] AR SOt 3C 3 oK B il SR 5| A 0, (H % BE SO 2B 3 RS AR H LS, AW %
HEF5% 119 22 38 (idealism, vanity is constant 4§ ) , W 75 52 34 W A) (D 4)) , HE U181 2% 45 74 (be it in food or in
energy) , BCRCHESC YR . U 75 B U1 T 30T, 856 B SOAF 40 Al S0 T 19 AN 2 B D BAs A =2 () 1
WEZR . TEIR T D0 PR S00ME DA PR B, B DA SCEE 32 80 40 By

BARRTE 8 e L b, AT HERR 5 SCE AR A [B] L L B in S Bk i [ AL FLCL.[DI# 5 vanity
is constant CHE S AE A L) AV & . BLESRE 5 A A AH % L Bl LG . 30 IBE R SO 2 BT D, AR SO IR Y
I AR 3 50N SEAS 1 B % MR A 7 A X6 A il B A AL 1 B I e IR i (D13 [ C.

25. What is the subject of the text? 25. AXEERMTA?

[A] Satire on an extravagant lifestyle. CAT W3 12 i A 6 7 =
[B] Challenge to a high-fashion myth. [B] k&%= G 2 ik
[C] Criticism of the fast-fashion industry. [CT ke msf 7 sl

[D] Exposure of a mass-market secret. [ D] 485 K ATl 3 1) s %
16
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(A E L] CEH—F = Begl A 49 703 B 45 10 X AR il BR 20 B i o i 3 ZUAtE ), 45 g
ZE B G AR A DR i X I P RS AR X R — AR AR Y, WL, AR
R AE T 3w 3k PR B e AL, [CTR SCF A AR,

[ Eifra ] [C] criticism of the fast-fashion industry J& F3EBMER M E S, ZA SAEH TSI 4 .

[ATK SCH 238 see clothes as disposable. .. renew their wardrobe every few weeks. . . buy 20 billion
garments a year. .. vanity is a constant JU F ¥ H 53 5 — &) “ B 4% 42 16 7 B0 B8, (5 52 PR b i s S i 4k,
“HRIE IR AT AR ARG AU (B IR 5] F 8 4 1Y G481 high fashion M4 3 F B i 4 3C
B E IR S AE S Z A 1Y fast fashion, [DIw B SCE 6 1 Xt 4 . SCFE 56 7 (0 2 “ 9 3h B B o (9 K AR T 3%
J# (mass market labels)” , 3f-3F“ Jc £t 17 4 (1§ % (mass market secrets)”,

(IR XEESEMEMETRANEERSCEIT SN R, B ERE UG, £
W[ CJH fast fashion J& ¥ A 4= ki A9 3¢ B 3A] , 1R B0 SC 22 5¢ 1 % 42 ; criticism HE 4% feverish. indictment,
victims,impact on labor and environment, & ¥ % HREF M AGH A A E, (Al FFEH 0 EE T K
(extravagant lifestyle) ,[ B] H a high-fashion myth(&& Z& it i) , [ D] K A 117 3 (mass-market secret)
FELSCOREXZ . A

Text 2 MRS EFAEEBERNKE

Y — BAER ~.

A A B The Economist{ & A)2012 45 6 A 9 H—F A Microsoft and Privacy: Change of
Track (K5 B2 FA - 5 B 1B B8R A9 B4R W 3C 3, 1% SCEI #5828 Data on People’s Online Behaviour Are
Worth Both Paying for and Arguing over(JH A 1E 24T J B IG A AAE AT Ty Z AT HACH , B AE 15 b Z 5 B 5
§r) o R TR SCE . E AT S AR RS AT T B AT T B R
i S LA pe T A SN AR L IR AL O R R S (RN AT R S R S ) R IR R AT A

N S AR RAERR

I @ An old saying has it that half of all advertising Bk, — E S AR
Bl A, XA fiE 2 —F, EEZIK
half. @Y In the internet age, at least in theory. this R B4, 2 0 £k b, 4R % 404 1 35 5 4
fraction” can be much reduced. @ By watching what A KW@ ¥, @FIWEAN M K6 A B 5
people search for, click on and say online, companies & A A E K F i, Ak T A A 2T AR
BT eI R AAERB AT AT &,

budgets are wasted—the trouble is, no one knows which T

can aim “behavioural®” ads at those most likely to buy.

Dfraction [ 'freek[on]| n. &5+ % @in the internet age({E H.I5 R 48D
@ behavioural [ bi'hervjoral] a. 7 M é ®at least in theory( £/ TEHIS [

@ ZELIEA § ©secarch for({#2)
‘

Dclick on( &)
®aim sth at sbCfli 5% 3F 5 A
@most likely to do sth(i#g Al fE i 52 )

(D An old saying has it that. .. (3§ F i)
@ The trouble is. .. ([A] L e eee)
®@advertising budget(J]” & W)

An old saying has it that half of all advertising budgets are wasted— the trouble is, no one knows which half.

i7
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fi) - 4:17:| An old saying has it < that half of all advertising budgets

T W B | EEAN| 515 ik
- - are wasted
7612 | the trouble is, no one knows which half .
il i i B8

ThE R A DL S B P SR AR A T A3 AR T TR IR B R S — ok —
At ] T R NI PR T T TR g AR R L

S—ZE-RAFE—BER,HEITHE"SFUAMBAARELERER,
F—BREBTEEEREQIESIHYTATE", X8R A “behavioural” ads,

AR T " STHERBEE , HAMBEEME, An old saying has it that, .. (¥ F i - )
LS 438 A6 OB L 165 218 1) BBUAT S5 dF JR 5 the trouble is B2 Ry 4l AR L K0 4% 3 38 VE i SO, 5 A () 81 ™ T
PE - CHLA[TR B 3 B, DK AN F0 U — 2 YR 2 CHD L AE B oA T T,

QOAMAMAE(EBENMMR)  REMATKIESE R, BM%ER & (B /E“ITAHT S, A5 H
L IEM), can F IR 5T R TCRE g 37 B 0T AR SR e AR S I L DG TR L (R I B RS AT R
H7Z TR R R E SC R saim sth at shARB AT AW E W L B AR S HEYE SR ETTT
AT = AR X 9% 1005 0] R = 0 S0, SO A O AT AT R R A
[RERZEIFARE " SEXNL" “EMERRK"SHEEFET B, ENEBER"TAHATEZT
EWEPERRGF . Bh =A% In the internet age W old, &P SC & iy “1H” 8“7 e “MEH57 5 “ H
W5 D7 3 A A hall of all advertising budgets, which hall, this fraction i #H B 3818, 81 & 4 Bk 8
ST B are wasted, can be much reduced., by watching. .. aim “behavioural” ads at. .. 9“3l
7 R A B R R AT LA DD BT )T R i U B A at theory at least FUR
COSEAF T RE A B S AT T SCRIDRE A A 8 SO AR 2E

- HERR -/

e R b

26. It is suggested in Paragraph 1 that “behavioural” ads | 26. £— B %R ,“ITA’ T EEMTFI &8
help advertisers to | 1_ "3

[ A] provide better online services [A] $EALTE b fE LR IR 55

[B] ease competition among themselves (B 25 N5 5 4

[C] avoid complaints from consuriers [C] ki 2% & & F

[ D] lower their operational costs [D] FEA%E & A

C#6 A i 140 — B O a4 th a2 7 45 TS 9 VR 2 5 @ (O ) 0 1 A fige = 1 366 1) B A 3k 38 43 9 VR 28
{189 AT R il 2> o PR Al CRP T 45 B R AR FH 7 IR0 L T 9 T A5 R T 1) W R R P R AT T T
P T UL, R A Oy ) A B S B S R A k. WCDIIE .

(@M 1T+ 0D X @O 4] 1 e A7 1 G .

LA LCIHE i 55 — Be O 4] il 45 e A7 vl g W S (1) 3 72 %5 17 (at those most likely to buy)” L M 5 —
B @) AR @ 24 95 8 F T M T 45 (people are happy to be. .. sent behavioural ads)”# 1% , (H§i & 5 7
A7 ) 4 E AR XS P O T A RO T 35 D ™ J & B 48 R T 4 7 R a7 A Sk & P i B
A7 RN ARG [ B2 — B @A) a quarrel. . . advertisers i 1 {1} a quarrel among advertisers, H. 4
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W55 — B @A) fraction® Fl41 " Ky friction® &4+, ifif Bt v If R 48 B I 4 s 4 Al 65 L,

(B2 T5 B85 120775 4 IS AR 25 OB« SE A B 8T DGR 52 07 . TS B @ i (5 B S 1 F ORIk 5 5
ZVEPC A IE BRI, AnA B, (i AT behavioural” ads & v ZE @A) , 7 12 A) AR B 7 45 g ol LB A7 Rk 7
AR L BT T R I B2 T AT R 0 L A g AR A B SR G
BT IR S R R ) —~ BRI BB ) 45 B (O A)D — TR R A7 o 1 45 RE I v bR 25 7 (O 4D AN i 4
Wr A7 k) SRS A k.

I In the past couple of weeks a quarrel has EHEMEAL, — S E BT X

illustrated” the value to advertisers of such fine- o 4 éﬂf‘r‘hﬁ%ﬁ{ﬁf‘hﬁﬁﬂ%
RIS . ‘ T @ 3 TM v‘ : i e '

grained” information: Should advertisers assume” that BAER PR TREREFREEGH S 20 &

v > @ s ™ 2 el > 0
people are happy to be tracked mdnd sent behavioural 2B TR P8 W A T
ads? Or should they have explicit” permission® ?

WICERSERSH - /

Dillustrate [ '1lostreit | o, [ W], 2% 41 i3 1] %

@fine-grained «. K5 Ui 1Y

@assume [a'sjum | v, % §
%

® permission [ po'mifon] n. LU, V1]

@ = AR
Din the past couple of weeks(7F i J: iy L HD
@fine-grained information ({5 B
@explicit permission (W4 1] )

Dtrack [treek | v. B
®explicit [1k'splistt | a. W 5 95 5 09

E_=ZEERTAHATERURBRAR,

FEZBENBUTATE"HN AR (8174 :Should. . . Or should. . . .

AEREU=A,LH A, ESEESANERDS , EABBERBEXR,

ESREE“MTH E"HMERSE I, illustrate (to show that sth is true) FE R B B “F S Ffi
B A Bl IS R ep DT R A 1 — S e R R AT R ) R T A A R VIS LEL%TIEEEH“/_
) B G PE” s such fine-grained information BI4E & Be @A) “ | 45 1 B WL %€ 3 19 R AT 0 (5 7 K
tf fine-grained 3678 “ A7 44 20 B0 AF 12 B3R 0k AR P 4R L B A9 45 8 R R B HH Ok ) 41 BT SR EE
*%(’ﬂ‘” & J:\a

BRBAYTAE"SWME . RERAPIFTREBEEEZITH, WAIF4 should W 4 it X
“ﬁ])"??fﬁfhjﬂ A5 TG AR ) R AT R A AT R VS I B U O ) S R R e
TELRAT R B or B i SCTE A0 7% T ) 4 o W 385 NEIZ 2 IRCHT & i WA 1 W) 7 2 305 happy CIE 2R 80
explicit permissionCiE ZCYF RN 5 I or 745556 10« T 78 5 37 2 38 Ak H T 45 1 1 I %) B3 R o - P
SR IR R IR R A Rt R A L R AS BRI S IR A A5 G B R AT [ R 4 SO A

“H I 2% B AL )

[REBEIEBR“ITAH EEHF VW ZAEE intheory BB Z B ERERBTHTEUSBET
EMENEFESENLHZH” HETX“SWHBRIE" :Should. . . Or should. .. JE NI, 35 Or
NG 18 U T8 TR A A DR 0T HE WA — A4S should 55385 </rr‘ﬁ>”,’5x%: > should 52 3 H & CIMi b
7 MG R C FTC Y DNT 35438,

EERE, AT W



Ml @ In December 2010 America’s Federal Trade 2010 £12 A , %@Eﬁ%ﬁ'%é—ﬁ £ (FTO)
Commission (FTC) proposed adding a “do not track” ERELBEANEEF ﬂﬁi’ﬂ “a ) e g
(DNT) option to internet browsers” , so that users could (DNT)?ik 7, v\ 42 A P T % & fo P T AT
tell advertisers that they did not want to be followed. FAKEE, MHEGIEA LS AAERH
@ Microsoft’s Internet Explorer and Apple’s Safari both 'Safariii‘l Yo S AR T DNT;'a@-:*’gfféﬁ-Chrome il
offer DNT; Google’s Chrome is due to do so this year. %%A-ﬁ‘—&%:\i’ . 2 A4, FTC % % -

®In February the FTC and the Digital Advertising .'AEEE(DAA)JEI&%‘WL ; ;#,-ﬁ-,g:f-r_\k Y 4 m e
Alliance” ( DAA) agreed that W would get o & DNT # £ ,

cracking on responding to DNT requests.

@browser [ 'bravzo] n. W ¥ Sé @internet browser(H I5 [}l %2 #8)
@alliance [ o'larons] n. B8 B & 5 ®due to do sth(Fl & A =)
@ TR é @get crack on CHI PR RE 3 A0 3D

(DFederal Trade Commission(FTC, 2 EBH H 5 R4 % ©respond toCRf -+~ 4 i KAL)

In December 2010 America’s Federal Trade Commission (FTC) proposed adding a “do not track” (DNT)
option to internet browsers, so that users could tell advertisers that they did not want to be followed.
#)FFT: | In December 2010 America’s Federal Trade Commission (FTC) proposed
CHFIRPREED FiE 5
adding a “do not track” (DNT) option to internet browsers

)4 i e

SRR TE £ Y
so that users could tell advertisers that  they did not want to be followed
gl B Ol RS gl i i A Uit

The ERE A/ 20 FTC 20, 3207 36 W48 B 2“8 DNT AW B &7 5 so thae 51 H 19" JH = AT
PLH FR A S B EE”, Ak FTC,internet browser developers, users, advertisers [l gi? un
T :FTC @i internet browser developers % fill DNT—users izt DNT 45/f advertisers A i # i

FZENAFVULEBAFRELHERRL, X8i17AH : Oproposed;; Dresponding,

QANFAFEANET S DNT IMAX EF A AR B EEIFE, proposed i 13 , g B B 7R X ﬁﬂt/ﬁ:ﬁ*ﬁ\
F LA H A = 4% A0 J7 5 ell WO F3 7 0% i #0559 B 0 L w Ak % ) 5 fE UE B Bt Should. . . (
should. .. FAMZ T & B AR B Ay P B AR B8 a8 e s A7 R 4 il R AR A5 A [ﬂﬁfﬂﬁf—'f”a

@@ﬂﬁ?@ﬁﬁgﬁﬁ’l‘%}ﬂ.o

QANBZAMNERZAEZEHRNE MK ER. SR L SHEHRMDNT ETR, 55T J 5%t
Ll o 200 15 6% % 28 - T Y 258 JF & Bk DNT £ 3805 i B (8] A5 5675 J5 , il “IRBE 2R BN “ e B I N7, 9838
gl 5t i R

@ aiEH DAA 5 FTC & B 317 : 3 ST 3847 ke B2 iR W B DNT # K o In February (2012) I i D 4]
In December 2010, 38 DNT H 2010 4F 12 A #2LLISE, 1 & —4E 2 A4 3815 DAA I8, B8 DAA W7
P 7% )45 17 5 get cracking on BE & 45 start doing sth quickly (57 B 25 T 5 ) Z &, X & do sth with
increased speed (IR A4 3 5 (14 38 B‘c S BT PR A 252 A RE Z ), sk A S T 6 9 30 0 Ak X DNT 42 3800k 2 %
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L AN QRIS EE A

Al # the industry [B]35 B 3 internet browser (developers) [ 3F online advertisers, B B #1 F :a. FTC 2
BRI DNT B 357 () X G 2 30 Y 45 I 42 B 10 AF 75 26 )™ 45 7 501 %9 6 A 11 52 0 (@ 4] responding to) i
PP 24 9K W 1202 W W0 45 T & R s b, @3 28 0 VE 28 T & B X FTC #2380 W A — A7 (9 B 2 380 4 (19 1
ARBSIN »  E 171 & T5 25 P00 U 4% T & R E R i DNT 36 390, 33 o 34 A 5 495 5 1 L8 B

[(REBZIFEBEELRSEHRT EEFHETH 2L ENEXE R B EH AP In December
2010 FRMWA KAT AT 4 4L (Should. . . Or should. . DR B H Z ,FTC B 7€ 2010 4F 12 H B & X H A%
thAh T %8 s Rl R W B B quarrel S5 3 W JE N DG TFAT A BB R G OF L B BRI AR R
W BB v A Al 308 B TR T SO 6 B R T RIS A .

mEEE -/
27. “the industry” (Line 4, Para,3) refersto . 27. “the industry (%17l )" (55 = B & M 1T)
EBHZE_ .

[A] internet browser developers LA 0 2% 30 G i T A i

[B] digital information analysts [B] #5715 Bobr#&

[C] e-commerce conductors [C] W F R 588 i

[D] online advertisers (D] fEZ ) 5 i

(8 R O 1425 1A B 72 ) @ A 45 1 . FTC M DAA —B0A Y the indu%try 2 % DNT 2 3R i i i

5, % B @qfﬁ Y FTC R AE 3 YE 45 LB DNT 28500, ] UL 50 A £ 1301 2 4 ST 35 J2 D 6 28 I &

T @A) JE A 28 UK TE B WG4 3 2R Safari § YT 4% . 4 8K Chrome {X“%?gﬁjjlliﬂ:lh DNT #£5i, H bl
A AE&}EEmMﬂ%?’HﬂDM XFF DNT $2 3504 (8] 57 (7] 81, (5 i © A v FTC Ml DAA BT $2 81 89 the
industry i 1t 2 FI5 0 58 28 JF & . LA .

[(EmE B P M LA M@, 54217 the industry B 2% 2% % 4 %F 224~ £ (4 19 IE 0 X B¢

[BJ# A @4 digital, ifif 3C P L4 J Digital Advertising Alliance® 5 & I #1713 A HLI L oK 52 &
digital information analysts“ 4715 B 4 H7 i 73X 4~ B ; [L]*E?ﬁi WU R AT T A AL R TR
55 B4 — o 208 0 4L 0T 00 L T SC R IR AR R Kl FRTSSE E AT LD O A usin DNT A By P &R
T b S TR A B R DNT%‘E@&@TL%J—"’*F‘TH@%” M =B RN R OO &
FW) Y A R T 4y 43 X T DNT 12 38048 S 180 07 7 AT 0 Al ik

(B RE]LFAERRBNMESES 1. REFEC KRB EEHERE 2. m R LERENA
T | 45 1 M B A T BT S R R AR IR B R UG W, — IR RSB ORI ;3. HHREBIW
1) TR 4 B A T Y R AR AR iz 8 AR L B L R A s 4. K PR E A% ) | 1) 21 58 5 A 5
TTHE R REEE.

IV @On May 31st Microsoft set off the row. @1t 5 A 31 B, Ak M Sk, LA

said that Internet Explorer 10, the version due 3 Windows 8 — A & ## IE 10 :ﬁﬂﬁ.%#&
to appear with Windows 8, would have DNT as DNT & % B ik B ‘ : -

a default® .

Ddefault [di'tolt] n. 55N § @ éﬁﬁﬁﬂ
és set off the row (kL 4+it)

R, AT W



SNELRAIE_ER BESUABRTREHAR (N, TAHAEFEANEF)RF I,

FUBERTERIWLEGF MREKE DNT IR ABKIAE, KXEIAH :set off the row,

OaiREERBE . AW .S E (2012 F)5 A 31 B, %, the row(row:a noisy argument between
two or more people® (1 A\ 5K 2 A Z [8] (19) 4 Wb, wh i ) [ 447 52 ek il , e W 5 2 A OG5 B 7E b SCE $2 2, [l
Wb SCED AT 2 IS B a quarrel 52 A BEMWIH quarrel AR N2 sset off“5 |, PRk k7R W
TR I ) B 25, 5] R AR Z il

QEAMEAREHNE . EMAEE IE10 X EEFhi% DNT ZAHEKINE . default” GHANLHIE) BIARE,
G5 TSR 57 N 55 = BE option, 2 WU 26 5 DN'T 3%y SR IA I 76 L 1T K DNT 5 %6350, i
P AT R A SR L — 2 AR R DNT Be 0 2R T4 R L AT 0 DNT BRA(E 1 1 2 5
AN R Fif 00 T TR R B A 2 1) SN

(R B MR )4 B 35 oh & 30 /2 0k 18] 9 26 Bk B BO ) 48 7% 1 3C quaarrel Y BLSE 9 2 U BTE L TE
10 W58 &8 BRIATF 3 DNT SRR F 87, 5 2, B LI quarrel 51 14T 4 7 45 40 80 B fifg B 7
R ARBA BIESF IR X quarrel FETFIEANBEWT , A% BE 92y 4 SC 58 — 2 R B0 1k B BR TS S TR
UV 200 ) =5 14 o8 25 5 e R i AL 1) 43 K

V @ Advertisers are horrified”. @ Human FARMART. k5 HA “éﬁ%i}ﬂ 2 L
nature being \ivhat it is, most people stick with BE K RAME R, IR AHATFE DNT,
default settings”. @ Few switch DNT on now, but if fode RE B A A ML T A — B AT £ MR
tracking is off it will stay off. @& Bob Liodice, the AL AR ETHAS LSS o A BRI, e
chiel executive of the Association of National R AT A R A MR B AR 6015 A R
Advertisers, says consumers will be worse off if the WML E R, AMAS G EReT Y,

industry cannot collect information about their AT B B g AR R AT L B B A
preferences” . @ People will not get fewer ads, he AP 7 R

says. @ “ They'll get less meaningful, less

targeted ads.”

(Dhuman nature being what it isC APERES%)
®@stick with("&4H)

Dhorrify [ 'horifar | v, fili 24 ; 50 9%
@setting [ 'setin] 7. &

EAEARERERCS

@ preference [ 'preforons] n. fi % . i 7] @chiel executive(fi &3 2 & HEH)
@ ZHER @ worse of f GEAL 1 5 B IR /better of fCli§ L 41 5%)
.,

ERABESW SRR EFNRN,

EREBRSWHEERN, X804 :horrified,

ORBREXIER)EBH SHNEE RN 2%, horrified 50 I 7~ 45 5 X Sl 28 e RS =2 4%
PR AT R R S R Mz ok

QOOMEMEIEM - DNT AR NELHEFI &8, QA REZHNRIFRANE"S QW PEAIF A
DNT”F BB B b SEBR 4 [6) DNT B30 Gia 174 60 - A B IT e 22 B0 Ak 1 SC R, 7 4% i 5 nl e
B R Z R P AELRAE B s @A) but Ja MR Z 2 45 145 T SR 10 R0 . — B DNT 38 R BRIA M L 38 B52)
RERE Bk AR DG HT ) 45 K O Tk BR AR ZR AT M 5 BAR S i 45, 13 : 1. Human nature being what it is 5¢

22 Y 1A 9]
iz mie
EWIRE, IDEEH e



#IE A Human nature is what it isCAMER A (Jm P —— APERERERE ERE—— AR ;2. off 1
LA R E) AN T AFBT A5 1 M7 stay of [ 325 K 4b T S LR
GOCANEER .ALE F8HhesSsKZSMEMIET S H L, consumers, people, their,

Hm SRS K EMEZ R, EWEERIZAY L A 15 R 35 5 A RUCE I 9% R 2R R e
B4 better off 1 B B 0K AN Wi DNT 3520 BRI Z 7, i 20 & G 2000 7 45 2 0 BoA 51 5HE VS
DNT ¥4 BN Z 5 o 18 9% K W 80 1 22 J0 38 SO JEEE Xk 45 00 F 00 92 L8 in '™ & DNT %y
RN XS T 45 R 1 AN F)

@F) R the industry 35X online advertisers, 3 B 0 T :a. #2 4 32 /£ 5 #F (cannot collect information
about their (consumers’) preflerences” /B8 HE 1 2% & i 4 19 15 87 L8 1 %2 3) # (consumers® I 2% #7)
LK sh A 1 B2 0 ( They'll get fewer ads. . . get less meaningful, less targeted ads“ ¥4 $% i 3] 08 /b )
T BB R B A B W R A L A5 B R SR (it 8 2 online advertiserssb. 6B S BR
FEYFIAR advertisers BG4S 10 19 195 25 S 0 ) 80, B8 B9 A% 00 18 3R X 2 2 advertisersse. R BEH #) how
advertisers respond J& 4 % to Microsoft’s having DNT as a delault, B % “ 5 20K DNT 35k BRI 87 i
W B #S2 online advertisers.,

[REBZIEEUBE EHNRRAE" A TR TS ERBENEIC"EH DNT M b 2%k 5 35 &5 5
100 B8 A% P ) S T EL AT AR A7 (IR BRIA R O AV R R T DR P (A AT B R R R L
JE TR SR BB NS B BCR Z 8 1 W FE 2R A7 A 15 80 s il DNT — FLBE ik BROA B L 50l 0k 25 K 2 U0 1 48
N ik e N | SR - B S B WG 1 D =S N o S P AR & N R A B Nl e 77 o2 1 7 N G s
T I PG R R Al DR BB A SR B R VA AT SR

............................ |
28. Bob Liodice holds that setting DNT as a default . | 28, #@%) « FIENHIA A B IEBER" %
ABIANKRE .
[A] may cut the number of junk ads CA] ] A /b by W) 45 09 % i
[B] fails to affect the ad industry (B Sm A3 ) 45470l
[C] will not benefit consumers [C] ANE3Z35 Tt
[D] goes against human nature [D] 5 A

(R AEE AL HBE@O@ M) 48 H Bob WA - 11 2% 75 B8 00K 00K . X S 0380 00 7 25 AU 23748 2 AH I
AR EANBEA B S BEA EE R, b T 1, Bob dA AR DNT & 8RR S Jo 35 Tl g L LCIIEH .

(& @R 2 1k 5| &5 N 2 B 7E 2% 8 X0 AW 0005 A 04 . 1 5 101 [ C ]2 6 28 1 BE @ 41) consumers
will be worse off IS .

[A]SHE RO MR E RN 5 AUAREAE DM [ BIS TRE SCREAE R4 m F) 25 AC 3k
i) Bob Liodice, 2 5 & LA T 2% 3 F 45 £ B2 Hh & 98 93 SO % 2 92 W B AR 4 ) 485 R 55 (7 4l
HE S Z M) A s (D 58 L BL @A) A AT A1 BRI e 10T A2 0 R O DNT 3 BRA
REG AR,

(BTG RS A s A B 00 i 28 O R A A B U A b 0 3] /45 55 O I (0 R 36 0 1) A U 4R A )
S A5, AN A S A B R 33k 1) K A5 5 Csays+ XL H1 5 B e 7 25 B @O ) B S AR AR 51 E N
1 19 consumers will be worse off, will not get fewer ads, will get less meaningful, less targeted ads nJ 4

ELC].
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VI @ It is not yet clear how advertisers will AR M BB 5 R A . i %] DNT
respond. @ Getting a DNT signal does not oblige” RN E S O T RE E S
anyone to stop tracking, although some companies have DAREAE LR, HTAESRA L AL

promised to do so. @ Unable to tell whether soreone W E AT A R R e W B A
really objects to behavioural ads or whether they are 1&5. -‘J‘EAJJ'.TFJE%I?—;’%\@.‘?& DNT £ 2 @
sticking with Microsoft’s default, some may ignore a %@;1&%_

DNT signal and press on anyway.

CRLEBSEASE - of

(Doblige [o'blaidz] ». 8 fif ;55 il Sé MDoblige sb to do sthGf i F A M3
@ ZHEH @object to( LX)
é @ press on (R 52 Hh 4k 52 )

Unable to tell whether someone really objects to behavioral ads or whether they are sticking with

Microsoft’s default, some may ignore a DNT signal and press on anyway.

)7 T [asome may ignore a DNT signal and press on anyway.
FiE HiE1 B2
J PRDIR T

Unable to tell whether someone really objects to behavioral ads or whether
they are sticking with Microsoft’s default,

IhBE E RE - ) E (0 T8 4598 4 0 A8OR R 3 5 unable ﬁﬁ;ﬂﬂlﬂ B W T BAE SRR being; 71\/:13:’& to tell [
i whether. .. or whether 5|5 89 I 51 i) 22 15 A, tell 3 HLAR “ 50 11, 43 JE b <o een NGO 2N
4T 45 T (some = some companies) Xt # DNT %}fi)\Iﬁ (Microsoft’s default) 7] §E ¥4 [ 1 : To A , 4k &¢

B 15 (ignore. . . press on anyway) .

ERBEIWITARR, %414 : Onot yet clear;®may ignore,

OrREHTEEMTARM BN AES ESMBERM, AP yet AT RIS MR & 4EH AT fE &£ K
B I T T A 0 SRR R R (wilD) , R BRI 14 A A B B R (not yet clear)

@@q?&qﬂl IFTEHERREHNNIT AR T DNT 5 S M4k &8 5,

QABRMANAI E@3 DNTIETESHRE . &g, BHR—ERBM, oblige“FEH . su KA
%Fﬁﬁ%ﬁ'ﬁl_ﬁ%)\ﬁﬁ$”%_ﬂ‘ﬂu does not 75 & , F- 4l LI 5 although. .. By /1, 3% DNT {5 5 X
HERIHARAAHR S JRE O KB R, IR IR MOR AT (PR 45 = B O] proposed F 4P Z &) .

QOmEEMIEH S B DNT BUAEW TREM R A . T, HEBE, A9 or B C“EOLRE
AT RTS8 T RA A SN E Y E AR TR E R R ES N TP
WA BN B O IR E] DNT {557 ;ignore . press on 3% B |45 3 7] BB % i 4% DNT SRA 5 5 R W
AT AS B AR ROR UL AN TR, OF BB P T P PR R (E B IR R R

[REBEIRBEEENETITARN"HEBE“DNT ff gt TS FH B /" doesn’t oblige.
although. . . promised to.may ignore. . . and press on anyway J\ = J7 [ 3 & DNT F3H H Fr M LK A% . — .
DNT 5% A B A RAERANR Iy = ) 58 5 1M o5 (B R AR B AT) s = 7 4 3 — AT OF
THLIR 4k S2E 5 .

24 ' A
EIEEE, 1DEET ETna



- HATRE - rJ
29. Which of the following is true according to Paragraph 67 | 29. RiEE K, TEMIRIERH?
[A] Advertisers are willing to implement DNT. CAT] ™45 iy i e TL“’M‘_IJ: R
[B] DNT may not serve its intended purpose. [B] “#k ka7 n [ALEESERENTN

[C]

[D] Advertisers are obliged to offer behavioural ads.

[C] “#k1kiB E—?”ﬂi?‘ﬁii&ﬁ(ﬁﬁ# TR .
(D] /5 R A SRR M IR .

DNT is losing its popularity among consumers.

AL)I_EJEJKHFQT B4 Z M DNT ﬂ\ﬁ\ﬁﬁ HEILHST?:I] DNT #J fj ):IFTHL’;
F R U E FR L [B]IEH

[ S g e E B W[ B X 28 X Be @@ 4] (JLH /2 @A) some may ignore a DNT signal and press on
anyway) [ & BRLIH 44,

(A5 QAT &R A2 DNT %%Wﬁff‘u"’?il_' P E R
BT ERATHAR DNT 557 MH1%; [CIP @A™ & B A TE 28 4 2 & 2 & B 4F DNT BROA T 5 5
“DNT 1E7E 2 22 HxH 4 23 B35 D7 , 1M SCR I AR B DNT 275 32 231 2 & 0l ;s [D] i e @4« & 1
S5 J AT DNT(does not oblige) ”§ufi #6352 1] 4t , AT i ) B A SC55- B2 8470 457

55 ] Which BRSO RAG B R R — BRI IO 4 B

R T T P00 A A A R IO A O L LA [D]Ejﬁf‘ﬂ:ﬁﬁ.ﬁ,_f%
f_LE@@/_J(anyone/%ome companies/some 88457 HLA]S @A) ignore #4E [ D]# @ 4] oblige
X CDNT i R 47 27457 [B].[CIR i EE DNT 1Mi 7 , {5 2 Bt ¥4 5158 DNT FF J& , i % 1ii 415 28 350 4
837 i E 7, [C1fE popularity among consumers 52 i & @) 4] whether someone really objects to
behavioural ads (someone 81t consumers) , [HZEI AR UL 4] drf whether £E )7 2 &, i ¢ T consumers
BT RS G o “AT R T e 2O E AR I AEL B

ilJ BE%HL&%?QHKHJF‘T@% TN

T A 1) o R AR AR SE i DNT”

ﬂ#?ﬁ%%éﬁmﬁiﬁ:@ﬁﬁi&ﬁw
:%&&&ﬁr%m%%%@%@mmnﬁ

VI' @ Also unclear is why Microsoft has gone it
alone. @ After all,
says will comply” with DNT requests, though it is still

it has an ad business too, which it

working out how. @]1f it is trying to upset Google, which
relies almost wholly on advertising, it has chosen an
indirect method: there is no guarantee” that DNT by
@ DNT does not seem an

obviously huge selling point for Windows 8—though the

default will become the norm.

firm has compared some of its other products favourably”

with Google's on that count before. @ Brendon Lynch,
Microsoft’s chief privacy officer, blogged” . “We believe
@ Could it really

consumers should have more control.”
be that simple? [434 words ]

R, R i o] FAE LT T o RBKRIER
X B & & L AR & 6 SR e aE, AR

BB T — A E Ak B R ARIE DNT &

AfE A R A AT H, # Windows 8 fa &, DNT
ERFE-AVRERET E— A FHAH
REE A — R SHRE R e —
FEAMLAH LR, HKEFEEREF I
HAELMEZ B RAAAH R H L E

HE SR IAREIE AR

@ ?éﬁﬁ@ﬂ
Mgo it alone(FAAMFTH 20 H T
@ comply with B , 385 D

@Dcomply [ kom'plat] v. % 5F ; i A §
@guarantee [geeron'ti:] n. filE §
@ favourably [ 'ferverobli] ad. A7 F| b, é
@blog [blng] v. KK é

S, EET Eat



@ work out (A H 15 H) % FER POl )
@huge selling point (K3 4 ©®on that countCFEH— J7 fii)
®compare. . . favourably with, .. Cffer e 5o Ji 17 5

If it is trying to upset Google, which relies almost wholly on advertising, it has chosen an indirect
method: there is no guarantee that DNT by default will become the norm.
TETYEY 2 VA |
|I It is trying to upset Google, |which relies almost wholly on advertising,

SRR
T ET[Vit has chosen an indirect method:
Tl W Sl A
X AR
there is no guarantee that DNT by default will become the norm.
there bety guaranteel1*] [ {7 15 A 1

IhBEERE DL AR, nT i e ARl LA oA =R 4 — JTE A R W e A T R R AR RO TR
“He DN 52 2k 00 U5 25 JF Ji3 BR300 11 EL 69 28 47 i 48 875 = L which DA /A 356 B 4% Wl 55 H BT it T 1
L7 R EE A W EE R A ; = 4] 7 indirect method, no guarantee SN /E & W & A B i), ZHAEH
X TR I 2 PR BE S

FELEMNHREFTHHETREEDTHFMEITEH . X8i7% : DAlso unclear; Dwhy,

ORI (BEEXER )M\ HMK AT ITHHREBETRH, go it alone(to start working on your own,
especially after working with other people” Bl 4730 , 4l [ 7)) W i &5 = By @A) “ Sl 40 5 35 S 28 30 WE % F &
AT 8 — 30, 848 5% FTC 00 30 W 4% P ¥ i DNT 3 1517, 58 81 90 260 0 vk 2% 385 A 4 S I AT 1% 7% 12 26 15
A AT fig T AR AR R AT AT,

QANBERERPBOA: LAXABEFITHERSEMEBE S Fil K, After all(despite what has
been said) I LE AP 2 58 BB R B B T 20l 55 (AR BR FT 504 DNT 52 BOA(E ™ RO AT H AR
B e O AR A0 T Sl B B0KE DNT 35 R BRI 27 8 F 351 B BB 2 k4T o 45 A7 4K 5 though
Peenr g AN ad, 2R Cused like but to add a fact or opinion that makes what you have just said secem less
definite, less important, etc)” %472 B, B AE A DA “ SR 0 LS %60 3 4 ] HL 44 St DNT 3 3K 7 i 55
A O M AN DNT 375 2R 7 0 B 2 P /B L IR R A A 0 B =2 2% R R A AT S

OQDANESXNFRERBPOA R EFEDHAEEEITHIESEDTF,

QANMRLIEERERE(AFAZ,B)EEITHEHA" B DNTIEHBRIAERLESRAITH,
DEEE T H BB T &, almost wholly BEHI AR ILT &5 5 L8 W B —" 80, R E
SO DNT 09785 BE A A 5T 22 00, o fif B 28 = Be @ Ay B A& 12 WM fal 5 F S 4 48 in DNT 3k 100, B =
H 0 1k ¥ AR BN s indirect method, no guarantee 4 M\ 57 52 45 5 | 3 BA i 4 1tk 26 I A B 3k B “ 47 < %
NI H Y

OANFRIALFTEREMRE(BTFERH,B)FEITHBA” :DNT 3 3F Windows 8 XFE &,
REEBEEBAHTKT G, does not seem H4“DNT Ky Gl 4% ™ il CHIHC 73 #i S HAth [ 47 7 b 10 3 09D B g B R 32
WFRIR T 15 E s though U B8R, R4S (used to introduce a statement that makes the main statement seem
surprising, unlikely, or unexpected)”iF: 2 2 B, B7E i A “ Tl 40 b AR HL 7= 5 5 48 0™ R IEAT T AR
FE7 itk SE AT DNT A AR Windows 8 FLRSE "M AR AT B A5 /4 NRIF , Kok 3 W “ UK 48 48 DNT fE
N5 A WGE P S AR IR R T, on that count™ ZER N J5 i " B AL 48 selling point™ 32 73X — J7 1 .

QORANEEENEAERBOA . HIEEELEEEESEHN,

QASIHMREAEE : A TILHHEREESEH M, more —HAMR HAELRT N EHHAS
I 9 ) e i 22 BRI

CEARBEKERES EMage, RAAIE AL R CE, MWIERK G IR EH XM h 7 H

2z I3
FIRSE, ILEET T
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B PR R BE A )5 B0 T A BRI 0T REIFASHE B DNT {555, b 3 2% % A5 0T R BEHY DNT
LA PR UE . &8 0, 1 3 s Sl i e 248 i P — — i 15 5 L 151 UUJJQ’UJ R ASTE”

[(REMRZ]— EBEEEEVUAT FF JJ: %3 Alter all. .. I .. there is no guarantee. . . does not
seem. . . Could it really be that simple? (} BN /(1 B PRy |14 L&{) { e LB I A A
ilﬂlﬂ:lrﬂ B 207 A I IR | H?klxlfﬂll}k :IA RO WY /S Lﬂ)iT“JW’E%’%‘XTT"i}‘if(ff:K%ﬂéf DNT
WA F N EE. X, — BEh @ though B R X \D i) though SRR FE 4T X & M F

however (4R fj . {H &) /R but however.yet 455 — A% & 148 SC 81 Sk sl BE & 2 b LU 5] il 308 3/ ol
Bedk &5 1 i s @A) though [ﬂH%/ﬁiU:ﬂ?éém VRN HUR }'”‘ v
- AR -
30. The author’s attitude towards what Brendon Lynch | 30. {EEXH A - MEFBEEZ PR SHE
said in his blog is one of | EE
[ A7 indulgence LA] 9\
[B] understanding [B] Hifi
[C] appreciation [C] K%t
[D] skepticism [D] £ %¢
(45 & A IR Be @) 4 24 Lynch WLAT 1 2% & WOZ A 35 2 45 AL © A Bl IS B [a) * B0 I8 4, 1 B

M2 0f UL A A Lynch WA R R BEZS B L (DI #

[fr &R 2 NIEM [ D] skepticism & X} [z [1] 4] 28 Could it really be that simple? )2 & 1Y & F14fE
Wr Cag e ie BIFR 5145 N Lynch B9 30 55

[(B].[C]51E ﬁf‘mlﬁﬁ(ﬁfvﬁ“]rf“”?ﬁ(%r'—’TJ/\?‘Lﬁ@lH‘%L}\"j% EWARFEDAAE CATTRTE TR
B4R KDNT BB 5 RS2 807 W 1E 3 S 3 DNT, B 45 2% A i B4l v 4 35 IR S 3F DNT, JiF L JBCAA
TR L2871 80 H 25 45 50 5 X Lynch 005 54 385 487 5 107 =l X6 Gl 4 2% 185 100 3l 457 290, L 322 385 57 o AN TE A o

[ 75 J2 25 T 28 VR 3 0 S A 0 st %) 285 J3E 80, S B - 43 TV 8 U st B SCrfe N 0 50 0
S, 55 A A O 1 S ) T O 45 S P 6 s A B 04 ] L il A L A ol Rk UL AR AR A B 1R X
Lynch % 2 5 09 Jsz ) 4 2 RT3k W7 LA DA AT 25 1 5 0 I ) A 36 0 75 58, 5 8 I ) A 4236 1 2, 3
ME fil”] B R A

Text 3 AERIBHNARE

Es
hlitits

Y =BG

AR CHE H New Scientist GIIREFEFR 2012 4£ 3 H 5 H—5i 8}y The Future is Bright for Humanity (. A
FEPA VWIS 0 SCTE . SCEEIEF T E AT AT A A 14 S50 A 8 il s A e R A O N 28 ROk i
JE R A S AL AR AR O,

Y AR RIESR

T @ Up until a few decades ago, our visions” of HE L, é&.ﬂ]?’}f‘**é‘)ﬁfﬂﬂ*i ,
the future were largely — though by no means R R AR — ﬂ,& RALE, (&A%
uniformly” — glowingly” positive. @ Science and Y F 3 Fe *Aﬁ&/\_,,%ﬁ, Yy A A, ,&ﬁ)l*—;;]— ‘
technology would cure all the ills” of humanity. leading ARt BB AR %ﬁ%%l&ﬁﬁi E :

to lives of fulfilment” and opportunity for all.

ERIR¥E, 1



CRLERSEASE - of

Dvision ['vizon] n. F5t ;414 % @ ZHFEf

@uniformly [ 'junifomlt] ad. —EUHh g Dby no means(4iA)

@glowingly [ 'glovigli] ad. [ #HE ; 7 # g @glowingly positive (% A 5k )

@il [11] n. A5 FHHE § @cure ills(JRIT IR » fift DR [m] 81)

®fulfilment [ fol'filmant ] n. 323, 58 A% és ®lead toGHA,5IAD
EEa -/

AR EESSH EHANMRERKRNSETH - ABRERRBBRELEY,

F—BNEEHEE . ETHMERRNEO, ANPALRRKESREBR"HER, XBHA:
glowingly positive,

@A BAR 84K 35 up until a few decades ago 5| H JL+E BTRIIE R : A Fxd Rk 4R A KM, our visions of the
future B8 4 SCUE AT . AR 4 3 A B B2 ; positive B glowingly (glowing & A giving enthusiastic praise or strong
support“HAEUHES / SR OAEME , 58 IR IR X — SRR BEZ 4L . W45 Z 181 A9 though by no means uniformly
(uniform=all the same) %} largely(=mostly) il LARNFE , 1125 26 BH“ Y SR FEFE D EL B A

QANEEE , MBAMBERULEE B R, cure all the ills(cure M ills 20 5 & “fift 7 Hl
PR R 2 D — 1B AT E R R A e ——REIA B — VIR BB A R IS B R A4S AW
TIZE &K A MES . leading to ... (FE B ) 5| H B & A 455, i — 25 Z0 AR A Sk i 7
HOfE B A FE S R0 HLBET . U lives A IAZ5H9 of. . . B4, U6 BA K ok A A6 B9 ##1E , fulfilment
and opportunity & of fYEE,

[(REMIE)— EIENEEFE, SENEEELZERNH. OmEMANMREHESL, OH B
AR5 14 52 0 5 1515 75 3537 would (used when you are saying what sth believed, hoped, or expected to
happen or be the case£x[ 7~ AHAE S 17016 78 B & €16 . Q4 52 R AMTRI(E &7, B D A1 & B /Y
K, ZEFELEMAE, FHEH Until(Fl oo gk Fe e Z00) & B 43 KW AE B L+ 4E 1T A
W FE TR Z Wi AT X o R A B8 SR R 5 B 7R FE IR 2 05 AT A5 A R 25 B2, Jin 2 D4 # by no means(not at
all“Z6 A , 15 E AR Fl glowingly DA K @A) B0 IR H B all ¥ 2050 98 48 F , 05 B8 59 & R il 8 43 A
SRR T BRPE  AROUAF R VI SEBR R AT T SO AT AR R R

I @Now utopia” has grown unfashionable” , as we oA B ERMNE B — 2 51] 2
have gained a deeper appreciation® of the range of threats W T2 R E -i?‘ﬁ & 7, BB AR
facing us, from asteroid” strike to epidemic® flu and to T A T 84w iR 2 6 AR B 36 36 X 8 47
climate change. @ You might even be tempted” to HMEHEZRRFRATT . z{,{:_&é‘ﬂ'ﬁﬁ%%ﬁiﬁ
assume that humanity has little future to look forward to. A A AL L FHH R L TAMET . S

CRCEEBSEaNr .

(Dutopia [ju'tovpro] n. 4G AR HP i SE 4 02 % @ ZHMIER
@ unfashionable [ an'feefonobol | a. o i 4 ; A B 5211 (Dgain an appreciation of ... (BRIEXT (1A IH)
(@appreciation [opri:fi'erfon] n. AR ; B i gs @face a threat T I &)
@asteroid [mstormd] n. /M7 2 § Qasteroid strike(/M7 Rl )
:
53

5 N T
@ epidemic [epr'demik] a. AT )5 f ety @be tempted toGRALE:: )
o ®look forward to(J&H, W)
©tempt [tempt] 0. FHEK

28
2z I3
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E_REMNBSHEE  ETHIE (RBEHATERMAERD) N TR, AN RRBBRE
Mo XEIRA little future,

OCaHEALBEEHAMNNSH R ENSE . SETRXNLIEERE, Now 5 Up until a few decades
ago WP R, K6 B0 A iz [0 G JL A 4F LR A9 BLFE” . utopia(an imaginary place or state in which everything is
perfect) 45 LR ANTE LA “SE R A” FFHTERIEET X —LIBNEESE . L ERELE =
A8, as 5 AT BERE AR 1 JELIA 5 deeper appreciation(appreciation 25 S “ PIARE AR & L 2wk . i 22 AT
XF R Z T % DL R TE T N B8  AE B DA B T T B0 T R A SR B L g (] U B S L 3
T IR MLIA, from. .. to. .. and to... EAKUEH threats facing us, J: %1 45 44 & 90\ 28 T8I I 140 ) 10 715 R
ZIT R BR A A IR A 3 A BRPEJRORE T B b R A AGE [R) T, BB A ] IR AR N F

OmiFt—FHEBANMEE BEEW, be tempted to do sth & to be attracted to do sth, even if
they know it is unwise or wrong™ (B 14N 48 w4515 i {di--- -+ 7, assume & A to think that sth is true but
without having proof of it“{& 48 & Z”; You might even be tempted to assume D445 = A Fr oL A & 30 2 A
NI THT I 5 7 J8 0 250 55 WA e e 22 T AT o A B I O, A O A AR KA R ke Y T A 0 B T X
— A BR e Z AR RS B R SR R AL S o

[UREMEIE] 45 Up until a few decades ago 118 a few (/D% L) BUAR R 5 decades, {H 85 2 “ it [a] 3t
ANKIL”Z 5 InzZz B lives of fulfillment and opportunity for all 4% B¢ humanity has little future. € . AA{l]
X A& e R 220005 SR A (1) A g A B O 25 5 33K P A0 2 X R A T RO L ARG BE AT A TR T
I T DLAS B A B R S0 O 1) 25 8 A 1R AR B X G, T SCOK R I — [ S AT A R

cEERE -/
31. Our vision of the future used to be inspired by . | 31. 3%, &M KRFHMBERH  #HX,
[ A7 our desire for lives of fulfillment CAT FATH 7056 AR 15 1) 7 2
[B] our faith in science and technology [B] FATXFRE 2 H A W15 0
[C] our awareness of potential risks [CT FRATT R8s 7 PR 1) 7 iR
[D] our belief in equal opportunity (D] AT ML EN &

[(BEEMIEEROME B, EZEIJLTFRT, ATEXS KK BEAMW, @S HEERERE . GA
) b2 FNBL R 23 o JUT A MERE Lk A N G 7S SR W 0 A T A B, AT X R R Y SR UL TR T X
P B RAF .0 [BIIEH .

[ Z ST M BIEHE T EEZE L, BT used to X D% H Up until a few decades ago,be
inspired by BH #f ¥4 /) 22 18] 5 & 19 A 3R 3¢ & ; [B] ' our faith in science and technology /& Xf science and
technology would cure all the ills of humanity FJH#EFE .

LA] LD B @ ay AT A5 i B py 25, R I AR 09 B 4 & R Y 5% i K NAETE 18 755 0L
S22 N NWE R/ FE7 IR Z i i B R e AR 7. [CIUR T 28 — Bow M At B 5 il Y
B A T SN2 A A A SR E R AT AR AR LA B A R TR LA AT R AR S T A SR A

(BRG] I ke BAREBYE 0 used to IR SCH I K A8 X L7 N 6“8 & R~
AT O, PR HE R A — B (Now) , B4 — B (Up until. . . ago) . inspired by. .. SEPr5] H“fE K7, i 4 5
Ay RN, 1 B W A i, O /A Ul B A8 e 0 BRI B0, AR AR T TS, HARE @4 - T W] R IR OR
SR fH would WY 4 4] R M AME SRR R AE MO0, B B R A [BJMDIfF &, ELD]H
opportunity{y T 45 FR i B, 8O IE (9IRS 7E 7T, Bl A A) i R R mEOR

2z By
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M @ But such gloominess” is misplaced” . @ The [ossil T TS S S
record shows that many species have endured” for millions of PR %ﬁ‘*’ e %L& T ﬁﬁ 7]‘—4}"-15&,‘
years — so why shouldn’'t we? @ Take a broader look at our /A;}k'ﬂ‘]/\éé)b 4’]"?}{,7{' w7 uir ]
species’ place in the universe, and it becomes clear that we AL R FALRATEAN A E T G
have an excellent chance of surviving for tens, il not hundreds, A AR AR B MPEEERT ﬁ‘
A FE MR BEERTERRAR
: LALEF)ESAHEATR—F B hEiE
the Conservation of Nature (IUCN) and you will read: “Listed BT A A A R AR
as Least Concern as the species is very widely distributed, WA S A ERRB, MRS EE
adaptable” , currently increasing, and there are no major | Egf, B R G SR L AR H T EKRTE
threats resulting in an overall population decline. ” & KR, ‘

of thousands of years. @Y Look up Homo sapiens” in the

“Red List” of threatened species of the International Union for
I

.......... LER SRS -
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Look up Homo sapiens in the “Red List” of threatened species of the International Union for the Conservation
of Nature (IUCN) and you will read: “Listed as Least Concern as the species is very widely distributed, adaptable,

currently increasing, and there are no major threats resulting in an overall population decline, ”
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threats, Least Concern 55— Z 8l K5 55 10 =5 BEHE 4T .

(Bl “/r At . {QTIEE&WJ‘" o BEHE R S A, [CIN B Rp 223 m 7 DL K (44 5% )0 1
R i (the Conservation of Nature) , il 2 = B A7 H 30« S A AE AL rp 22 0 HE A28l B R 587 Mkt
BTV NI B A . [ Dok 28 7 . J5t S0 S s 0248 5 A 15 (gloominess is misplaced) ™, 1Mij F 4>
A EANE,

(BT EE] FHTXM b FEREEFERNFEAN AR s i rsa  RPUXTrHNAES
VEEL A S B ERRIE K, [N UL AR A 1 S R e O RS IR 5. AR J%%E "FF‘@’j%E}xl’U <7
5%, Homo sapiens.Red List of ... TUCN %{5 B/EH & 24, (L N T B E B (L3NG U i,

TR, IDEET ENT



W, A4t Homo sapiens 7 & A (4 A 1 332 L 515 th P9 25 o il R 2R 2% 5 1t A B 15 /1) But 46 5 99 B )= 5 W
VEZ WA N e o AR, s 2 op B % B2 E W A AT S m &7, [C [ DI¥ A EEmE, milB]
25 NAE BRI AL, 5 (4 SO B ST R T [ SRR (the Conservation of Nature) ” i 7 .
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For example, the Long Now Foundation has as its flagship project a mechanical clock that is designed to

still be marking time thousands of years hence,

that is designed to still be marking time thousands of years hence
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= Perhaps w11]fully . it may be easier to think BAFEEE, (0hE) B E b ki
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immediate future. @ The potential evolution of today’s &ﬁ?ﬁﬁ%ﬁ%&ﬁ&%ﬁé%}’%i%ﬁ-é}
technology, and its social consequences, is dazzlinglymr /\Hzi T ﬁé@ﬁ %
complicated. and it’s perhaps best left to science fiction® 3 éﬁ&ﬁ'ﬂ]‘ﬁﬁl}i‘@%ﬁﬁj e iﬁ“ﬁﬁﬂ'ﬁ—? %
writers and futurologists” to explore the many possibilities we FRE . EER KA E«m»ﬂ#"lﬁﬁiﬁ
can envisage’. @ That's one reason why we have launched ']"Ef'}”{,ii%j A ROTA MR EZ —. 3

Arc, a new publlcatlon dedicated to the near future.
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The potential evolution of today’s technology, and its social consequences, is dazzlingly complicated, and it’s

perhaps best left to science fiction writers and futurologists to explore the many possibilities we can envisage.
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