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Part I Writing (30 minutes)

Directions: For this part, you are allowed 30 minutes to write an essay related to the short
passage given below. In your essay, you are to comment on the phenomenon described in the
passage and suggest measures to address the issue. You should write at least 150 words but no
more than 200 words.

Young people spend a lot of time on the Internet. However, they are sometimes unable to
recognize false information on the Internet, judge the reliability of online information sources,
or tell real news stories from fake ones.

Part 11 Listening Comprehension (30 minutes)

Section A

Directions: [n this section, you will hear two long conversations. At the end of each
conversation, you will hear four questions. Both the conversation and the questions will be
spoken only once. After you hear a question, you must choose the best answer from the four
choices marked A), B), C) and D). Then mark the corresponding letter on Answer Sheet 1 with
a single line through the centre.

Questions1 to 4 are based on the conversation you have just heard.

1. A) He was enjoying his holiday. C) He was busy writing his essays.
B) He was recovering in hospital. D) He was fighting a throat infection.
2. A) He broke his wrist. C) He slipped on ice and fell.
B) He lost his antibiotics. D) He was laughed at by some girls.
3. A) Turn to her father for help. C) Ask the manufacturer for repairs.
B) Call the repair shop to fix it. D) Replace 1t with a brand-new one.
4. A) Help David retrieve his essays. C) Offer David some refreshments.
B) Introduce David to her parents. D) Accompany David to his home.

Questions S to 8 are based on the conversation you have just heard.

5. A) She is a critic of works on military affairs.
B) She is an acclaimed hostess of Book Talk.
C) She is a researcher of literary genres.

D) She is a historian of military history.

6. A) It 1s about the military history of Europe.
B) It is set in the 18th and 19th centuries.
C) It 1s her fifth book of military history.

D) It is a war novel set in the future.

7. A) She visited soldiers’ wives and mothers.
B) She conducted surveys of many soldiers.
C) She met a large number of soldiers in person.
D) She looked into the personal lives of soldiers.
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€. A) She doesn’t have much freedom for imagination.
B) It is not easy to make her readers believe in her.
C) It 1s ditficult to attract young readers.
D) She has to combine fact with fiction.

Section B

Directions: In this section, you will hear two passages. At the end of each passage, you will hear
three or four questions. Both the passage and the questions will be spoken only once. After you
hear a question, you must choose the best answer from the four choices marked A), B), C) and D).

Then mark the corresponding letter on Answer Sheet 1 with a single line through the centre.

Questions 9 to 11 are based on the passage you have just heard.

9. A) Santa Claus. C) Cocoa seeds.
B) A polar bear. D) A glass bottle.
10. A) To attract customer attention. C) To combat counterfeits.
B) To keep up with the times. D) To promote its sales.

11. A) It resembles a picture in the encyclopedia.
B) It appears in the shape of a cocoa seed.
C) It has the drink’s logo in the middle.
D) It displays the image of Santa Claus.

Questions 12 to 15 are based on the passage you have just heard.

12. A) It often occurs among commuters. C) It improves their mood considerably.
B) It promotes mutual understanding. D) It takes a great deal of effort to sustain.
13. A) Social anxiety. C) Lack of social skills.
B) Excessive caution. D) Preference for solitude.

14. A) People usually regard it as an unforgettable lesson.
B) Human brains tend to dwell on negative events.
C) Negative events often hurt people deeply.
D) People generally resent being rejected.

15. A) Contagious. B) Temporary. C) Unpredictable. D) Measurable.

Section C

Directions: In this section, you will hear three recordings of lectures or talks followed by three
or four questions. The recordings will be played only once. After you hear a question, you must
choose the best answer from the four choices marked A), B), C) and D). Then mark the

corresponding letier on Answer Sheet 1 with a single line through the centre.

Questions 16 to 18 are based on the recording you have just heard.

16. A) It depends heavily on tourism. C) It i1s mainly based on agriculture.
B) It is flourishing in foreign trade. D) It relies chiefly on mineral export.
17. A)Tobacco. B) Bananas. C) Coffee. D) Sugar.
18. A) They toil on farms. C) They live in Spanish-style houses.
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B) They live a poor life. D) They hire people to do housework.

Questions 19 to 21 are based on the recording you have just heard.

19. A) They will be more demanding of their next generation.
B) They will end up lonely, dependent and dissatisfied.
C) They will experience more setbacks than successes.
D) They will find 1t difficult to get along with others.

20. A) Failure to pay due attention to their behavior.
B) Unwillingness to allow them to play with toys.
C) Unwillingness to satisfy their wishes immediately.
D) Failure to spend sufficient quality time with them.

21. A) It will enable them to learn from mistakes.
B) It will help them to handle disappointment.
C) It will do much good to their mental health.
D) It will build their ability to endure hardships

Questions 22 to 25 are based on the recording you have just heard.

22. A) Failing to make sufficient preparations.
B) Looking away from the hiring manager.
C) Saying the wrong thing at the wrong time.

D) Making a wrong judgment of the interview.

23. A) Complaining about their previous job.
B) Inquiring about their salary to be paid.
C) Exaggerating their academic background.

D) Understating their previous achievements.

24. A)Those who have both skill and experience.
B) Those who get along well with colleagues.
C) Those who take initiative in their work.
D) Those who are loyal to their managers.

25. A) Ability to shoulder new responsibilities.
B) Experience of performing multiple roles.
C) Readiness to work to flexible schedules.

D) Skills to communicate with colleagues.

Part 111 Reading Comprehension (40 minutes)
Section A

Directions: In this section, there is a passage with ten blanks. You are required to select one
word for each blank from a list of choices given in a word bank following the passage. Read the
passage through carefully before making your choices. Each choice in the bank is identified by
a letter. Please mark the corresponding letter for each item on Answer Sheet 2 with a single
line through the centre. You may not use any of the words in the bank more than once.
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If you think life 1s wonderful and expect it to stay that way, then you may have a good
chance of living to a ripe old age, at least that is what the findings of a new study suggest.
That study found that participants who reported the highest levels of optimism were far
more likely to live to age 85 or_ 26 This was compared to those participants who
reported the lowest levels of optimism. It 1s_ 27  that the findings held even after the
researchers considered factors that could _ 28  the link, including whether participants
had health conditions such as heart disease or cancer, or whether they experienced
depression. The results add to a growing body of evidence that certain psychological
factors may predict a longer life_ 29 . For example, previous studies have found that
more optimistic people have a lower risk of developing chronic diseases, and a lower

risk of 30  death. However, the new study appears to be the firstto_ 31 look at the

relationship between optimism and longevity. The researchers_ 32 that the link found
in the new study was not as strong when they factored in the effects of certain health
behaviors, mcluding exercise levels, sleep habits and diet. This suggests that these
behaviors may, at least in part, explain the link. In other words, optimism may__ 33 good

habits that bolster health. It is also important to note that the study found only a__ 34 as

researchers did not prove for certain that optimism leads to a longer life. However,
if the findings are true, they suggest that optimism could serve as a psychological 35 that

promotes health and a longer life.

A) affect I) plausibly

B) beyond J) premature
C) conceded K) reconciled
D) correlation L) span

E) foster M) specifically
F) henceforth N) spiral

G) lofty 0) trait

H) noteworthy

Section B

Directions: In this section, you are going to read a passage with ten statements attached to it.
Each statement contains information given in one of the paragraphs. Identify the paragraph
from which the information is derived. You may choose a paragraph more than once. Each
paragraph is marked with a letter. Answer the questions by marking the corresponding letter on

Answer Sheet 2.
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A)

B)

9

D)

E)

F)

No one in fashion is surprised that Burberry burnt £28 million of stock

Last week, Burberry’s annual report revealed that £28.6 million worth of stock was
burnt last year. The news has left investors and consumers outraged but comes as little

surprise to those in the fashion industry.

The practice of destroying unsold stock, and even rolls of unused fabric, is
commonplace for luxury labels. Becoming too widely available at a cheaper price
through discount stores discourages full-price sales. Sending products for recycling
leaves them vulnerable to being stolen and sold on the black market. Jasmine Bina,
CEO of brand strategy agency Concept Bureau explains, “Typically, luxury brands
rally around exclusivity to protect their business interests, namely intellectual property
and preservation of brand equity (5% /) .” She stated she had heard rumors of stock

burning but not specific cases until this week.

Another reason for the commonplace practice is a financial incentive for brands
exporting goods to America. Umited States Customs states that if imported
merchandise 1s unused and destroyed under their supervision, 99% of the duties,
taxes or fees paid on the merchandise may be recovered. It is incredibly difficult to
calculate how much dead stock currently goes to waste. While there are incentives to do

it, there’s no legal obligation to report it.

A source, who chose to remain anonymous, shared her experience working in a
Burberry store in New York in October 2016. “My job was to toss iteins in boxes so
they could be sent to be burned. It was killing me inside because all that leather and
fur went to waste and animals had died for nothing. I couldn’t stay there any longer,
their business practices threw me off the roof.” In May this year, Burberry announced
it was taking fur out of its catwalk shows and reviewing its use elsewhere in the
business. “Even though we asked the management, they refused to give us detailed
answers as to why they would do this with their collection,” continued the source,
who left her role within two weeks. She has since worked with another high-profile,
luxury label.

In an online forum post, which asked if it’s true that Louis Vuitton burned its bags,
Ahmed Bouchfaa, who claimed to work for Louis Vuitton, responded that the brand
holds sales of old stock for staff members twice a year. Items which have still not sold
after several sales are destroyed. “Louis Vuitton doesn’t have public sales. They either
sell a product at a given price or discontinue it. This is to make sure that everybody
pays the same price for an item ,” he says. He goes on to disclose the strict guidelines
around the employee sales: “You may buy gifts for someone, but they track each item,
and if your gift ends up online they know who to ask.” One investor commenting on the
Burberry figures was reportedly outraged that the unsold goods were not even offered to

investors before they were destroyed.

Richemont, who owns several luxury brands, hit the headlines in May for taking back

£437 million of watches for destruction in the last two years to avoid marked-down
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H)

)
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K)

prices. It’s not just luxury brands either. In October last year, a Danish TV show
exposed H&M for burning 12 tonnes of unsold clothing since 2013. In a statement,
the high street retailer defended itself by saying that the burnt clothing had failed
safety tests: “The products to which the media are referring have been tested in external
laboratories. The test results show that one of the products is mold infested and
the other product contains levels of lead that are too high. Those products have
rightly been stopped in accordance with our safety routines.” In March, a report
revealed that H&M was struggling with $4.3 billion worth of unsold stock.
The brand told The New York Times that the plan was to reduce prices to move the stock

2

arguably encouraging consumers to buy and throw away with little thought.

Over-production is perhaps the biggest concern for Burberry. While there has been
much outrage at the elitist connotation of burning goods rather than making them
affordable, executives at the British fashion house are no doubt struggling to defend
how they miscalculated production. The waste has been put down to burning old
cosmetic stock to make way for their new beauty range. However, while the value of
destroyed stock is up from £26.9 million last year, it’s an even more significant

increase from 2016°s figure of £18.8 million, highlighting that this is an ongoing issue.

In September 2016, Burberry switched to a “see now, buy now” catwalk show format.
The move was a switch to leverage on the coverage of their fashion week show
to make stock available immediately to consumers. This is opposed to the traditional
format of presenting to the industry, taking orders for production and becoming
available in six months, time. While Burberry announced “record-breaking”
online reach and engagement, there has been little evidence to suggest that the strategy
has had a significant effect on sales, particularly as the Aype(}) 4% ) slows across
the season. In February they made adjustments to the format, dropping some catwalk
items immediately and promising that others would launch in the coming months.

In a statement, Burberry denied that switching to “see now, buy now” has had an impact
on waste. A Burberry spokesperson further said, “On the occasions when disposal of
products 1s necessary, we do so in a responsible manner. We are always seeking ways to
reduce and revalue our waste. This i1s a core part of our strategy and we have forged

partnerships and committed support to innovative organizations to help reach this goal.”

One such partnership is with Elvis & Kresse, an accessories brand working with
reclaimed materials. Co-founder Kresse Wesling said, “Late last year we launched
an ambitious five-year partnership with the Burberry Foundation. The main aim of
this is to scale our leather rescue project, starting with off-cuts from the production
of Burberry leather goods. We are working tirelessly to expand our solutions and would
love to welcome anyone to our workshop to come and see what we are doing.”
At the moment, the partnership only addresses waste at the production stage and not

unsold goods.

While these are honorable schemes, it makes it harder for Burberry to defend these
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latest figures. Fifteen years ago, Burberry was at crisis point as their signature check
pattern was widely imitated by cheap, imitation brands. It deterred luxury consumers
who found their expensive clothing more closely associated with working-class youth
culture than a prestigious heritage fashion house. In the year 2004, at the height
of over-exposure of the Burberry check, the brand’s turnover was £715.5 million.
Under Christopher Bailey as creative director they turned the brand around and this past
year revenue hit £2.73 billion.

L) Bina believes that brands need to readdress their exclusivity tactic. “Exclusivity
1s starting to be challenged,” she says, “I think that goes hand in hand with how
luxury itself is being challenged. Access to fashion, and the brands who police it,
are becoming less and less relevant. Things like health, enlightenment, and social and
environmental responsibility are the new luxuries. These all come from within,
not without. That’s the challenge that traditional luxury brands will have to contend
with in the mid-to long-term future.”

36. Burberry’s executives are trying hard to attribute their practice of destroying old

products to miscalculated production.

37. Selling products at a discount will do greater harm to luxury brands than destroying

them.

38. Imitated Burberry products discouraged luxury consumers from buying its genuine

products.

39. Staff members of a luxury brand may buy its old stock at cheaper prices, but they are

not allowed to resell them.

40. In future traditional luxury brands will have to adapt their business strategies to the

changing concepts of luxury.

41. One luxury brand employee quit her job because she simply couldn’t bear to see the
destruction of unsold products.

42. Destroying old stock is a practice not just of luxury brands but of less prestigious

fashion brands.
43. Burberry is working with a partner to make full use of leather materials to reduce waste.

44. Burberry’s plan to destroy its unsold products worth millions of dollars aroused public

indignation.

45. Burberry’s change of marketing strategy to make a product available as soon as

consumers see it on the fashion show did not turn out to be as effective as expected.

Section C

Directions: There are 2 passages in this section. Each passage is followed by some questions
or unfinished statements. For each of them there are four choices marked A), B), C) and D).
You should decide on the best choice and mark the corresponding letter on Answer Sheet 2
with a single line through the centre.
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Passage One

Questions 46 to 50 are based on the following passage.

Social media is absolutely everywhere. Billions of people use social media on a daily
basis to create, share, and exchange i1deas, messages, and information. Both individuals and
businesses post regularly to engage and interact with people from around the world. It is
a powerful communication medium that simultaneously provides immediate, frequent,

permanent, and wide-reaching information across the globe.

People post their lives on social media for the world to see. Facebook, Twitter,
LinkedIn, and countless other social channels provide a quick and simple way to glimpse
into a job candidate’s personal life—both the positive and negative sides of it. Social media
screening is tempting to use as part of the hiring process, but should employers make use of

it when researching a potential candidate’s background?

Incorporating the use of social media to screen job candidates is not an uncommon
practice. A 2018 survey found that almost 70% of employers use social media to screen
candidates before hiring them. But there are consequences and potential legal risks involved
too. When done inappropriately, social media screening can be considered Unethical or

even illegal.

Social media screening is essentially scrutinising a job candidate’s private life. It can
reveal information about protected characteristics like age, race, nationality, disability,
gender, religion, etc., and that could bias a hiring decision. Pictures or comments on
a private page that are taken out of context could ruin a perfectly good candidate’s chances
of getting hired. This process could potentially give an unfair advantage to one candidate
over another. It creates an unequal playing field and potentially provides hiring managers

with information that can impact their hiring decision in a negative way.

It’s hard to ignore social media as a screening tool. While there are things that you
shouldn’t see, there are some things that can be lawfully considered—making it a valuable
source of relevant information too. Using social media screening appropriately can help
ensure that you don’t hire a toxic employee who will cost you money or stain your
company’s reputation. Consider the lawful side of this process and you may be able to hire

the best employee ever. There is a delicate balance.

Screening job candidates on social media must be done professionally and responsibly.
Companies should stipulate that they will never ask for passwords, be consistent, document
decisions, consider the source used and be aware that other laws may apply. In light of this
it is probably best to look later in the process and ask human resources for help in
navigating it. Social media is here to stay. But before using social media to screen job
candidates, consulting with management and legal teams beforehand 1s essential in order to

comply with all laws.
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46.

47.

48.

49.

50.

What does the author mainly discuss in the passage?

A) The advantage of using social media in screening job candidates.
B) The potentially invasive nature of social media in everyday life.
C) Whether the benefits of social media outweigh the drawbacks.

D) Whether social niedia should be used to screen job candidates.

What might happen when social media 1s used to screen job candidates?
A) Moral or legal 1ssues might arise.

B) Company reputation might suffer.

C) Sensational information might surface.

D) Hiring decisions might be complicated.

When could online personal information be detrimental to candidates?
A) When it is separated from context.

B) When it is scrutinised by an employer.

C) When it is magnified to a ruinous degree.

D) When it is revealed to the human resources.

How can employers use social media information to their advantage while avoiding
unnecessary risks?

A) By tipping the delicate balance.

B) By using it in a legitimate way.

C) By keeping personal information on record.

D) By separating relevant from irrelevant data.

What does the author suggest doing before screening job candidates on social media?
A) Hiring professionals to navigate the whole process.

B) Anticipating potential risks involved in the process.

C) Seeking advice from management and legal experts.

D) Stipulating a set of rules for asking specific questions.

Passage Two

Questions 51 to 5SS are based on the following passage.

In recent years, the food industry has increased its use of labels. Whether the labels say

‘non-GMO ( dE ¥ XX B 49 )° or ‘no sugar,” or ‘zero carbohydrates’, consumers are

increasingly demanding more information about what’s in their food. One report found that

39 percent of consumers would switch from the brands they currently buy to others that

provide clearer, more accurate product information. Food manufacturers are responding to

the report with new labels to meet that demand, and they re doing so with an eye towards

giving their products an advantage over the competition, and bolstering profits,

This strategy makes intuitive sense. If consumers say they want transparency, tell them

exactly what 1s m your product. That is simply supplying a certain demand. But the

marketing strategy in response to this consumer demand has gone beyond articulating what

15 12 a product, to labeling what is NOT m the food. These labels are knowa as “absence
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claims” labels, and they represent an emerging labeling trend that is detrimental both to the

consumers who purchase the products and the industry that supplies them.

For example, Hunt’s put a “non-GMO” label on its canned crushed tomatoes a few
years ago —despite the fact that at the time there was no such thing as a GMO tomato on
the market. Some dairy companies are using the “non-GMO” label on their milk, despite
the fact that all milk is naturally GMO-free, another label that creates unnecessary fear

around food.

While creating labels that play on consumer fears and misconceptions about their food
may give a company a temporary marketing advantage over competing products on the
grocery aisle, in the long term this strategy will have just the opposite effect: by injecting
fear into the discourse about our food, we run the risk of eroding consumer trust in not just

a single product, but the entire food business.

Eventually, it becomes a question in consumers, minds: Were these foods ever safe?
By purchasing and consuming these types of products, have I already done some kind of

harm to my family or the planet?

For food manufacturers, it will mean damaged consumer trust and lower sales for
everyone. And this isn’t just supposition. A recent study found that absence claims labels
can create a stigma around foods even when there is no scientific evidence that they cause

harm.

It’s clear that food manufacturers must tread carefully when it comes to using absence
claims. In addition to the likely negative long-term impact on sales, this verbal trick sends a
message that mnovations m farming and food processing are unwelcome, eventually
leading to less efficiency, fewer choices for consumers, and ultimately, more costly food

products. If we allow this kind of labeling to continue, we will all lose.

51. What trend has been observed in a report?
A) Food manufacturers, rising awareness of product safety.
B) Food manufacturers, changing strategies to bolster profits.
C) Consumers, growing demand for eye-catching food labels.

D) Consumers, increasing desire for clear product information.

52. What does the author say 1s manufacturers new marketing strategy?
A) Stressing the absence of certain elements in their products.
B) Articulating the unique nutritional value of their products.
C) Supplying detailed information of their products.
D) Designing transparent labels for their products.

53. What point does the author make about non-GMO labels?
A) They are increasingly attracting customers’ attention.
B) They create lots of trouble for GMO food producers.

P

e EFE
2021 4F 12 A EANSGEBE1E § 10 7 3L 11 W %]i ﬁ_ ks

]

-



C) They should be used more for vegetables and milk.
D) They cause anxiety about food among consumers.

54. What does the author say absence claims labels will do to food manufacturers?
A) Cause changes in their marketing strategies.
B) Help remove stigma around their products.
C) Erode consumer trust and reduce sales.
D) Decrease support from food scientists.

55. What does the author suggest food manufacturers do?
A) Take measures to lower the cost of food products.
B) Exercise caution about the use of absence claims.
C) Welcome new innovations in food processing.

D) Promote efficiency and increase food variety.

Part IV Translation (30 minutes)

Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into
English. You should write your answer on Answer Sheet 2.

PEEEFRE—RARRERL AT LEES LR TES, R—HEAY FEXEE,
BT 1920 54, 1921 F7 A 238, YEELEXEF—RLEARAKRSAELEF, KRBT
T EE R E —ANRARF AR, REFETPRAFHA, TETFEEZ a3
41952 9 F, FE—KANMBE, EIRAWAMITN. AR TABAI— K
RAEZI, TABHEH L REHAL, ACRATREL, @RES LG EE T AHF AR,
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Being Cautious about False Information Online

[1] The Internet is a complex and dynamic world full of all sorts
of information. Unfortunately, some of it isn’t that great. Lacking
enough consideration, we, especially young people, are easily misled
by false information which always appears in bulk on the webpage.

[2] To avoid being misguided by those irresponsible mass media,
we can start from the following aspects. [3] To begin with, one should
think twice upon reading online comments and information, as they
may be groundless and fictitious just to catch people’s attention.
[4)] What’s more, young people should also shoulder their
responsibility and only forward official information released by the
relevant departments. We must be cautious and careful so as not to
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become loudspeakers for rumors. [5] Last but not least, to deter Wb, R AN EE R MR
people from fabricating and spreading rumors and false information, BBl HEEsS Ny &5
and to punish those who do so, laws and regulations with clear BE S THE ERBESHER
penalties should be implemented and enforced. 15 BB A& D HEATAL 57 .

[6] As the saying goes, it is better not to believe in books at all, | [6] F| B E“REH, WAWTLH”
rather than to believe in them implicitly. Likewise, in the age of EHHCHWA BIUAKRMNR
information explosion, one should make his own judgment based on WELMZ TR HI B M &S BHN
real facts and experience. Efh.
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Part [

Section A

Questions 1 to 4 are based on the conversation you have just heard,

W: Hi, David. (1)1 haven’t seen you in class for almost two weeks. We thought you had disappeared on

holiday early or something.

M: Hi, Sarah. Well, it’s a bit of a long story I'm afraid. I got a throat infection last week and had to go to the

hospital to get some antibiotics as I really wasn’t getting any better.

W: Oh yeah. There have been so many viruses going around this winter. The weather has been so awful for the

last few weeks.

M: (2)And, on the way back from the hospital, I slipped on some ice and fell and then had to go to the
hospital to get an X-ray because I basically thought I broke my wrist, although, thankfully, it’s not broken.
But I need to be careful with it for the next few weeks.

: Oh, that’s too bad! How unfortunate!

: To make things worse, I managed to fall right in front of four girls from the ninth grade. So I was utterly
humiliated. Plus, the laptop in my bag was broken too.

W: No, what a complete catastrophe! Is the laptop still under warranty? If it is, then you can easily send it

back to the manufacturer, and they’ll send you a brand-new one for free surely.

M: The warranty ran out three days before I broke it. And all my essays are in there, and I need to hand them

in before we break for the Christmas holidays.

W. (3 Listen, I have the number of a really good, affordable computer repair shop at home. My dad has used

this guy before and he can work miracles. (4)Let’s go back to my house and we can call the repair shop,
and you can have some tea and cookies too.

Listening Comprehension

L =

M: Wow, thanks, Sara! That would be great! Let me just call my mom and let her know I’ll be home a little bit
later.

1. What does Sara think David w.
two weeks?

A [EHY 45 BHAE, XETFL, A (1) FERL iR
B MELEREHNMEHREREERT KT
T, e AR AT S 4R B 2 B R SR 2 O R A
2ET,

2. What happened to David on his way back from
the hospital?
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3. What does Sarah say they should do with the
damaged computer?
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4. What does Sarah say she is going to do?
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Questions S to 8 are based on the conversation you have just heard.

: Welcome to this week’s episode of Book Talk. With me today is Heidi Brown, (5)a historian who has
written five critically acclaimed books about military history.

: Thanks for having me, John. I'm so excited to talk about my latest book, which was published last month.

: So this book is a novel, your first attempt at that genre. I thought it was a bit of a departure for you.

: (6-1)I'd say it’s a major departure as it’s not just a work of fiction. It’s set 200 years in the future.

Right. So how did that happen? You spent three decades writing about the past and focusing on the 18th

and 19th centuries. And now you’re speculating about the future.

: Well, after years of researching soldiers and chronicling their lives during battle, I just started wondering

about other facets of their lives. especially their personal lives.
=i B
El%Ta

<

E XEX¥

ANK 2021412 24



M. I can see that. (6-2) Your novel is about soldiers and it focuses on their relationships, especially the bond
between sons and mothers and men and their wives.

W.: Yes. That focus came about when I still intended to write another book of history. (7)1 started by
researching soldiers’ actual personal lives, studying their letters home.

M: So how did that history book become a novel?

W: Well, I realized that the historical record was incomplete. So I’d either have to leave a lot of gaps or make
a lot more assumptions than a historian should.

M: But why write a novel set in the future when your credentials are perfect for a historical novel? As a
historian, any historical novel you write would have a lot of credibility.

W: (8)I felt too constrained working with the past, like what I wrote needed to be fact as opposed to fiction,

but writing about the future gave me more freedom to imagine, to invent.
M: Well, having read your book, I’m glad you made that choice to move into fiction.
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Section B
Questions 9 to 11 are based on the passage you have just heard.

(9) Whether it’s in the hands of animated polar bears or Santa Claus, there’s one thing you’ll find in nearly
all ads for Coca-Cola; the characteristic glass bottle. Most Americans don’t drink soda out of the glass bottles
seen in Coke’s ads anymore. But this week, the company is celebrating a century of the bottle that’s been sold
in more than 200 countries.

Flash back to 1915, when a bottle of Coca-Cola cost just a nickel. (10) As the soft drink gained in
popularity, it faced a growing number of competitors—counterfeits even trying to copy Coke’s logo. So,
according to Coca-Cola historian Ted Ryan, the company decided to come up with packaging that couldn’t be
duplicated.

A product request was sent to eight different glass makers. (11) Workers at the Root Glass Company got
the request and began flipping through the encyclopedia at the local library, landing on cocoa seed. Though
cocoa seed is not an ingredient of the soda, they designed their bottle based on the seed’s shape and large
middle. It won over Coke executives in Atlanta and would go on to receive its own trademark, spur collections
and earn Coca-Cola an iconic image that made it part of American culture for a century.

- It was 100 years ago this week that the bottle earned a patent. By World War I, Coke bottle sales had
ballooned into billions. Americans mostly consume Coke out of aluminum or plastic today, but the glass bottle
remains a symbol of America that’s readily recognized around the world.
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ATAAARET S BEAE — AT . BB & designed by the Root Glass Company?

BB B B) [BH]AFIAE. QDR 8EHEBAF
10. Why did the Coca-Cola Company decide to have B R THEB T X —E R, i1 FF2A 7 24 b I 54

special packaging designed? BREMEH, MARB TR F., BRTH
O [BH) AW HEE. 40083, EEX KKK P F AR KD IT KB —Fh R, TR 55 R

RHER S B 32 3K, T T I ROk R 1 3R 4t FHTERF P EIFBS> LB RS S B THTF.

Questions 12 to 15 are based on the passage you have just heard.

(12) Research shows that a few moments of conversation with a stranger creates a measurable improvement
in mood. But most of us are reluctant to start these conversations because we presume the opposite.

In an experiment, commuters who talked to nearby strangers found their commute more enjoyable than
those who didn’t. They were asked to predict whether they’d enjoy the commute more if they conversed with
other people. Intriguingly, most expected the more solitary experience to be more pleasurable.

Why is this? (13)Social anxiety appears to be the problem. People’s reluctance to start conversations with
nearby strangers comes partly from “underestimating others’ interest in connecting”. The sad thing is that
people presume that a nearby stranger doesn’t want to converse and don’t start a conversation. Only those who
forced themselves to chat because it was required by the experiment found out what a pleasant experience it
could be.

Human beings are social animals. Those who misunderstand the impact of social interactions may not, in
some contexts, be social enough for their own well-being. You should be chatting with the strangers you
encounter. (14) You may occasionally have a negative encounter that might stick in your memory. This is
because the human brain is biased to dwell on negative events. But starting conversations with strangers is still
well worth the risk of rejection.

It may surprise you that conversing with strangers will make them happier too. (15) The pleasure of
connection seems contagious. People who are talked to have equally positive experiences as those who initiate a

conversation.

12. What does research show about a conversation RS E RS,
between strangers? 14. Why does a negative encounter with strangers
O [HERY @AW P, mAD)RD), xR, Mg stick in one’s memory?
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Section C

Questions 16 to 18 are based on the recording you have just heard.

The Caribbean islands are divided into two worlds, a rich one and a poor one. (16) This tropical region’s
economy is based mainly on farming. Farmers are of two types. One is the plantation owner who may have
hundreds of thousands of acres. In contrast, the small cultivator is working only a few acres of land. Most
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visitors to the Caribbean are rich, like the plantation owner. They do not realize or do not want to realize that
many farm families barely managed to get by on what they grow.

(17)The Caribbean produces many things. Sugar is the main product. Other export crops are tobacco,
coffee, bananas, spices and citrus fruits, such as orange, lemon or grapefruit. From the West Indies also come
oil, mineral pitch and many forest products. Jamaica’s aluminum ore supplies are the world’s largest. Oil comes
from Trinidad, Aruba and Curacao. But for many of the smaller islands, sugar is the only export. Rum, a
strong alcoholic drink, which is distilled from sugar cane, is also an export. The world’s best rum comes from
this area. Local kinds vary from the light rums of Puerto Rico to the heavier darker rums of Barbados and
Jamaica. American tourists enjoy stocking up on inexpensive high quality Caribbean rum while they’re on
vacation. In Curacao, the well-known liquor of that name is made from the thick outer skin of a native orange.

Ever since America’s colonial days, the Caribbean islands have been favorite places to visit. Since World
War [l , tourism has increased rapidly. Because great numbers of people go there, the islanders have built
elaborate resorts, developed harbors and airfields, improved the beaches and have expanded sea and air routes.
Everything is at the resort—hotel, beach, shopping and recreation. The vacationer never has any reason to
explore the island.

As in most places, those who have money live well indeed. Those who don’t have money live at various
levels of poverty. But here the poor greatly outnumber the wealthy. A visitor will find rich people living in
apartments or Spanish houses at the seaside or in the countryside. Their servants might include a cook, a maid,
and a nurse for their children. (18)Most of the people live well below the poverty level. In towns, they live
crowded together in tiny houses. Islanders make the best they can of what they have. Their homes are quite
shabby. Sadly, most tourists never see the side of the Caribbean.

ERIER

16. What does the speaker say about the economy of | D) [i&#Y - PHAB. B/ QA7) WA, i) b X
the Caribbean islands? HEFEREART. BEEESR.
O DUSHY AP, mE LRSS HH A, | 18. What do we learn about the majority of people in
—ANEW,—RIT. B 016) A, XS the Caribbean islands?
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17. What is the main product of the Caribbean SR KBEAEFBEERABEZLZUT.
islands?

Questions 19 to 21 are based on the recording you have just heard.

Talk to anyone who’s a generation not too older and they would most likely comment that children are
more spoiled these days. No one wants to have or be around demanding, selfish and spoiled children, those who
get bad-tempered or silently-brute when they are not given everything they want immediately. Paradoxically,
the parents of such children encourage this demanding behavior in the mistaken belief that by giving their
children everything they can their children will be happy. In the short term, perhaps they are right. (19)But in
the longer term, such children end up lonely, dependent, chronically dissatisfied and resentful of the parents
who tried so hard to please them.

Undoubtedly parents want to raise happy children who are confident, capable and likable rather than
spoiled and miserable. (20)One factor hindering this is that parents can’t or don’t spend enough quality time
with their kids, and substitute this deficit with toys, games, gadgets and the like. Rather than getting material
things, children need parents’ devoted attention. The quantity of time spent together is less important than the
content of that time. Instead of instantly satisfying their wishes, parents should help them work out a plan to
earn things they’d like to have. This teaches them to value the effort as well as what it achieves.

Allow them to enjoy anticipation. Numerous psychological studies have demonstrated that children who
learn to wait for things they desire are more likely to succeed in a number of ways later in life. One famous
experiment in the 1960s involved 3- to 6-year-old children. They were given a choice between receiving a small
reward, such as a cookie, immediately, or if they waited 15 minutes, they could have two. Follow up studies
have found that those who chose to delay satisfaction are now more academically successful, have greater self-
viorth, and even tend to be healthier.
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(2D If they fail, children should be encouraged to keep trying rather than to give up if they really want the
desired result. This teaches them how to handle and recover from disappointment, which is associated with
greater success and satisfaction academically, financially and in personal relationships.

And lastly, parents should encourage their children to look at life from other points of view, as well as
their own. This teaches them to be understanding of and sympathetic towards others—qualities sure to take
them a long way in life.

19. What will happen to children if they always get MEERE, LELXEREA XL R B ER
immediate satisfaction? FEHAEF AL, EATAE. R, /NI IL
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BRI RN, BT 8BA T —40,% | 21. Why should children be encouraged to keep
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Questions 22 to 25 are based on the recording you have just heard.

It is not hard to mess up an interview. Most people feel nervous sitting across from a hiring manager,
answering questions that effectively open themselves up for judgment. (22) And your chances of being more
carefully considered for the job can quickly go downhill just by saying the wrong thing at the wrong time.

(23)The most obvious thing not to do is complain. Employers want to hire positive people. Talking about
a previous job negatively raises concerns that you might be difficult to manage, or you might be someone that
blames management for your own poor performance.

Don’t say that you’ve moved around in jobs because you haven’t found the right fit or feel that you were not
challenged enough. Statements like these will make you sound aimless and lost. An interviewer may well think,
why would this role be any different for you? You will probably leave here in six months. It also bags the
question of what type of relationship you had with your manager. It doesn’t sound like you had open
communication with him or her. (24)Managers usually love people who can self-sustain and enable growth
through taking initiative, who are strong at following through their work, and who bring ideas and solutions to
the table.

If you were in a management or leadership position, when discussing your current role, never take all the
credit for accomplishments or achievements. Emphasize your team and how through their talents, your vision
was realized. Most successful leaders know that they are only as good as their team. And acknowledging this in
an interview will go a long way towards suggesting that you might be the right person for the position you are
applying for.

(25)Lastly, have a good idea of what your role will be and try and convey the idea that you’re flexible.
Asking what your role will be suggests you will limit yourself purely to what is expected of you. In reality, your
role is whatever you make of it. This is especially true in small companies, where the ability to adapt and take
on new responsibilities is highly valued. And this is equally important if you’re just starting out. Entry level
interviewees would do well to demonstrate a broad set of skills in most interviews. It’s important to have a wide
skill set as many startups and small companies are moving really fast. Employers are looking for candidates that
are intelligent and can quickly adapt and excel in a growing company.

22. What does the speaker say can easily prevent an | C) [&#) AW Y-S, HEFLED, ERMH—F
interviewee from getting a job? HISR A, BHEMCOTH, MBRELREY
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23. What should the interviewee avoid doing in an B TAER AL R BB MR IR T R
interview? 25. What is especially important for those working in
A D) @EHnAm. A2 #R3, B ERMEM a small company?
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24. What kind of employees do companies like to ERRFRES. EAARLHEME, XEEE
recruit? HiEN RS FARBEFHRFTES .
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Section B

(302 5kiR) A3cik B 2018 4E T B 7E Forbes (1B ) L — #5437 % “No One in Fashion Is Surprised That
Burberry Burnt £28 Million of Stock” (Xt FE S F 5548 2 800 TR, B M AT A LRI BH)BICE.
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consumers from buying its genuine products X
JE3CH Y deterred luxury consumers, Bi& RN K.

. [B4) B3 F i staff members 1 old stock

fE B BE—4,

Usdr) 4890408, BB mRe, % misE
N R THERKIAR. MZEHEANARET
KR THE AR HLE : “IRTT AR FEAEAL
Yy B SBRE S — &, RFRHFL Y RA
HBLAE Wb, b 50 8 R 2% 2 0 e o R e R
RTIEHEEHIBRR_RA AT, T
f) they are not allowed to resell them &%t % il
BEANMMBAEE MERRI B,

[EAr) B & T & luxury brands, adapt 1
business strategies BRI BIXE LB,
D) AHRE. DRE—ARD, WEFE
BEFERILEA PORM, 5 w5 a2 435
TEBLRENFRE, BE—ABER, XRE
FECHEFKPRERRABASZHE Mk
iR ATAE S SR SEREETL, ERERE
B i SRR AR R L R, 3B N RS, AR
FEM2BEBHEHAME. BT+ in future
traditional luxury brands will have to adapt their
business strategies J& X & {7 Bt 55 —4A] H ) brands
need to readdress their exclusivity tactic fIg /5
—/]$H) contend with in the mid- to long-term
future FHEFE, BT # A9 the changing concepts
of luxury X i J& 3C # #9 things like health,
enlightenment, and social and environmental
responsibility are the new luxuries, &R N L) .

41. [E ) & T 7 #) one luxury brand employee

=]

e EEE
oo ]
ZiE T
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ENIF D)EL, WA R . BT K make full use of leather
D) [E#)] AW RHHAE. D BEMARD], — AR materials X 3CH #Y starting with off-cuts, £
BEREZNEEALTSET i 2016 45 10 A £4 T4 reduce waste 23X 3L H addresses waste
A—FEFHBEE TN, B =A 335X HIF LR AR R D,
LRI TERBREEREHOEMERUSY | 4. [EE) f & T 5 6 unsold products worth
BB BZA T, ERBEFRFATET, millions of dollars EMB|CE AB., -
BZER_ANRBMEREANBE TR, EFFH | A ERIAYE%E,. ABREHES, FE.B5
quit her job J& J& 3L #* I couldn’t stay there any FIRAEBE RS B R AP T M 2 860 J7 3548
longer F1l left her role fy ] SC#% 3R, B F H B4 she BIFESR  BEJE B8 AR Y, X — I B AR E
simply couldn’t bear to see the destruction of unsold HHRERNBE., BT destroy Xf B JF3CH
products J2& X JFE 3C 7 i) sent to be burned, it was #9 burnt, BT 7 #Y aroused public indignation &
killing me inside F their business practices threw X} JF3CH the news has left investors and consumers
me off the roof ZAb{F BB T, HER outraged R &R , BRI A
A D), 45. [ HBTHH) to make a product available,
42. [ HL) BT F 1 destroying old stock Fl a fashion show I effective B 2| E H)BE—.
practice not just of luxury brands 5 {if 3] 3¢ & ZHPgA,
PE. B [EH) A5 R%E. 1D EEM DR, BEFHF
P [BR1AFHEAE. DEEARIATEELA FAR R E T W HRGE , 1L S S BT DA SE B
) AR PR A B T W RO, B R B FER MR R —FpEE 7R, B S R 58 WO A Fh iR X R
UL T B & 5 S i e, BE S 38 & H&M X HERMABOR, 18 1L B A I R %K
MEERTERE DS OBR BRI XHEHEE T BRE W, WA R A EE L
B, TAETEN P BRATEHME B MRS BEFDNT LB MY EERIER KB TR
B, BT & f but of less prestigious fashion R ETE DERFERFBMHEE. ST+
brands X5 JfR3CH A9 H&M for burning 12 tonnes f) Burberry’s change of marketing strategy to
of unsold clothing #1 the high street retailer, #§ make a product available as soon as consumers
BEEND, see it on the fashion show %37 B 3C 4 a switch
43. [ HE T+ H) is working with a partner & to leverage on the coverage of their fashion week
PBIXE DBE—A4]. show to make stock available immediately to
D [EH] EWHENE. DERE—aHEE, BEHK consumers; & T 1 f# did not turn out to be as
BYEKPEZ — R — M A AR B T 14 5 R effective as expected X} L 3L # there has been
HGWE =40 T A VER N A R 5 A little evidence to suggest that the strategy has
FAERFHEAELEFHN TR, TiZBRRE —AE had a significant effect on sales f#[a] X 3R, B
BIXFMEIERR RN T A BA =B B R B, AT E-585 08
MEEH5EEKHEAERBE T FER U

5 BEEX

X FEEF R 2 800 TEGEHFS, MR EALBIESN
A () bR, BEREEREREHTE REPN T HME 2 860 T HB AR, R BB A B
FERNBR, BN RN LR, X — m RS NS
B) 37) HEBCRE KPS, B2 HEURE A LA, XA R TE 6 & & MR R 725 AR A .
B HTHUE AEE MR HERGAFHTENHE. ¥=R%EERXAER SR EMsgEH
ERT EHE. SRS RNERIT TR - RERR. E8%,. E650 S MY
AR LR ERLAS , BRI SRS R RN, H 0T Bl A R AR R A L
HEAFA B BERE.
O XFHER ML B — MR E R R E OB &8 R 2. REEXAEE, IRRE AR
B O R 7EF M E T HEAT 89 8, US40 SO B9 99 % W SEBE BL B SR B AT AR B AT . EHEH
WA S OFEETPR SR S RAR L R . R XA A WR  (BE R E AR X5 TR . J
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D)

B

| )

(€)]

=)

D

D

K

D

41-1) —pIAREBBRHE LB AL E T it 2016 4F 10 B A Y — KRB EFBIE TERNEH.
‘RO THERRICEAETNHBTE XHE MR U EEERE., ROAL RS, BIERE
EMEEBEBEAT IYINEAMEET. REFBEFVEATE T AMIMELTRIIERKE=
X445 B, BEHERKARNEFPRHEE, HFEFF R HANFELAR. “RERTAM
TEHEZ BMITEL R R AT BT A XA B X R, " XA H ALY, (41-2)
WERBANE TR, ke, S —KAEEEH M ITE.

(39-1) —EMELIRAIEFRI KBS BB RTEMNER T B CME, ZEX T HE R, BFRAES
BB TR AT - AA R BN, XS EEIR THERKIER., SREEZENRER
By R EEHR. “‘BEBRBRAATHEE. MNEAUBEEMMERGEE™MH E4EILHE. X2
JTHREA AR AR A A& K™= 5, " b, (39-2) M FER T 435 B T 48 M ™M
B “URAT AR FEAEALY (BT S BRER T — 1 % , I RAR ALY B 28 Y B AE ) b , 4t 7] 28058 7 3%
EigEnE,” WIE, —MBREENEEFA TR LR HEERBIBR, B X R H AR
SERY R AR BN R AR E.

42) REZNEB S DB FEERASMES A% T HELE, FREE TR B E S W E T 4
{H 43 700 HEBHFRILEHBS, DB GfE) . HAUNERES RS mbs. £4108,—
PRSI E R HRE T HAM B 2013 4ELAEILRERE T 12 MURE SRS . 7E—-HEB P, XK
HRERN AU, BRNAREAET L2 . “EERRBINT 5 CLEMFLREHRTT
WK, WRGREZH, KPS ZRBERLE, MBE —MHFRSHAEEH. RERIMNMWEZLER
B, X o= ShE E I R IEB Y " A4F 3 B, — it B, Ha&M [HHE 43 /2 & TH a7 i T fis ek
g, ZaHAARIRIFER , BRI RN R R B ERE, o7 LA R S5 I 2t & W K68
BN BR BRI,

AR RER B EHBAMHEE. 36 RENMITTEFLER S AL &M ZE M AR E XA
BB, (HX K Ei A F R B 1B 25 i Tx e P B AR T B A TR . XRMR 2R 4
B TFE SR H At B FEE R A TR RIS B AR L LB . SR, B SR EEAFAN B R 24 B0 2 690 JT 3%
BREATHE K, TAE EL 2016 4F A9 1 880 J9es, K N B3, (B HX B — NMFEEAFTERI A,

(45-1) 2016 4E 9 A , BEFHi ¥ m T “REE  HAL K EFE R, AR —FFEE, BH Hi R
EFH IS, L P BV R BIER . X SEERMATIRER A PTRIFEANNA Rt
MFRMR . (45-2) REEEHAMG T RIERHALRINBNS SE, HILFRAIERERHZE
BT R TEAR W, RRREYFER B MR, S4F 2 A, 10X —ER347 T HE,
SEENE T — e F T H , HARBHERRILAH AL EMATE .

E—BEHR, BEHENEE N RAEE . AEL" W BRAEEH. BZFHW—MIRE Aif—
BFER CERELHEFBHFELT  RITRUAREN T RBFTLEY., RIN—EEIFIRBESME
PRSI T . XERITREOZOES, TERTMNESESY TIKEXR, FHREZFAUHA
&, U B L BX — B AR.”

(43-1) Hp—ME1EMKER Elvis & Kresse, —AM# FAEAEM BB S 08 . HBRE QI AR ER -

FHiskih: “EEER, BRINSESHELSSART AR E RN AESETR. RFEBNEY
BRIOMEESETEH N EEHERLEFH RS, RIOTEERERS S, T BRITGBRT
R, RAEFMABIRIT TAEZRBBRITEMM4.7(43-2) HRL, SEKERR R RABEA =
BERYBEBE, A B R B HH R 5

R s H-RUES R, (B3 D R FE X S R B B F ATk, (38) 15 4FR, BEFELT
fEALEE 21, 5 A (1] A 2 44 2 SRR R B D ] L R B AL . XAEE B R T B A BT A 2, 4]
ERACBROBES THENEETF MR LAZ RMEG R EEE I FEY]. 2004 45, ZEE FH
FER RN R R, 2R SRR E 7. 155 {25465, TERNTRIE BT R - WA
SR A1 T SARABS L ERRREIRB T 27. 31258,

(40-1) WA, BEBREEFEBILEHAPURR. “SHEPFHBZIIRE, "Wk, “ WA K . X 5F
B A G ZBIMPLRRF VIR . BeAkET ¥ IR E 5B E N ¥ A &R B A, (40-2) f#
Bgil SRR IESRETEE &, XAk H AL, TARINE. (40-3) XREGEL S
ERKPNRERBASZHEHBIR.”

~
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Section C

Passage One
(3L ESRIR] 4303k B BB 7E www. workbright . com b — 55 #5#% % “Should Employers Use Social Media to
Screen Job Candidates?” ({ J& 3275 N i F F#E 3 S A4 SR SR BRLE 7 ) B =,

[(&HaiEE]

.........................................................................

O D1, 2 B EA AR E T AR E R R B |
- BROLOER, RG] R, '

FBRZF A Z AR

RE TS B, #, FNBT ARS8,

[*mﬁw "m] = e"éé':{"é'éééié"'Jéé%&}é%ééé'm?&é%%sﬁl%]ééiiéiéb&%ﬂ%%ééﬁ‘g

.........................................................................

O L6 BURIAT (BE) BRI A WHERIT TR, 3
R AAERMEI ;
46. )] AEFEE S RAREREEXEEE. W5 BT AR, BHEBR; B D) Wi 5 &Y hiring
D) [Bi)] FEXEE., XEF - . BEINM At decisions Ef B X FEE MW BB 5 —4), AL R3]
TR Z A M. EHEL RS, B AR F I — (5 BT BB A xR R R A R
BT PLZ A FIAE SR R AR T e SR IR 7 o T DY Bt TR , R LA TR BB P 3R A & 2, S oAt 3B
BARBITFI FIAL SR R i e SR BR & B ) -5 B DA SRR B, HHER D).
MAAEREIRPAEAAX —ERE. B3 | 48. [EA) #ifF 4 # online personal information
Y ELE R RLZ A P A A R S e SR R & EMPIE B =4].
XANEE., HERAID). A BRI FLHVHE, CEFENUBRE =154, 4
gt s8] SCEE8 T B R B T F FHAL A i SR BR % AR ERE R SRIFS RN E R, RS
BEAT R E B4R 2, (X RRFE R BT RIHEE T &9 B — AN SERRERE W LS, UEB 4R IR
— IS, A EABIEN, BHERR AT ; SCESE FRADMNE BB R Mg, TS
ZBMEUER BIE T T gk Al A A iAok 2 BRBFANIE BERIA.
HRBE RN B, B SR AN 4 3% [ietsE]) 55 B R ), B EEE S R AR F &R
s B —EMARYE, HX R 2R T RBAMA HRE (5 BB 7] BBAEAE R, A ook B 5 B L TC 4%
AT SR SR ERE B Mk, R AR A PR, HENRB T AL FRRE M e EF
RXEER, HHR B XCHFEF TR EMNA ZR EMAMEBIHERSXTETRPE > 4 R FH
AT A R 07 2 SR B A RO 1) 5 B, T R A 3E 1 A o BHERR B ; 3Ch RAR B R T A7 itk
75 B ST AL AR AL , O T 5 [ SURAF » BUHERR EXRBEFRHTHFE, MIESAXEFL,O
47. [B4r) fF 9 social media is used to screen TIARFFE IR R X BB —BRBIA A
job candidates JE7 B =Bk, PIAEA S BRI B M _ i BRHE HfE R,
A [FER) T4 s, XEHE=BRD, YmEtH {ER R B AT SRIE A TR R, BHERR D).
FAAE AR AR T B SR B B, IR BRVEAR L, B4 | 49. [EAL) BfE T #Y use social media information
XM AREBEANEAEER, EERIEED, to their advantage SE{7 B4 7 EX.
WERIA. B) [iiF) oy, SHEBRIED, B Y6 H
EsE) B BR A, ﬁi’zﬁﬂﬁmﬁfﬁﬁk*ﬂﬁﬁ ' IR R IR E T AR R BB ST ELS R
RIE BAHIFAL, FT LR RA— N RIT RS H T, REX—IBPETFEENE, BETRES
BT, XM R TS it Rk &R BIF A R HEIAFEUREIFHR T, HHRENZUE
BIFEEE . X B LAY AL 38 5 Ak R AT 975 208 T LA sk B 0 07 U P AL 3R 5k ok S SR B3, DA 4R |
RAFRIFEEZBIY W, BHER BT ; X EH N PR BB ERR, HERN B).
B3, B v AR ol A SR AR R IE B GEsE] XEFHLRBEHTRE, B ENKEE
— B PIELE , IAE IS PP IR BB L R BRI F P 3R R R S SR B ﬁ%ﬁ?‘ﬁﬂ’ﬂﬁ?ﬁ,
PR B BT B X AL 3T 1 A 5 2 7T BB A TR BEMRX T, ARFE R, i HERR
SR ML RARESRPAINGER.O WEENREE - TAIRD, h T R Ak
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R T TR, A R M RIT B R
ERRBIER TR, MIEERIARR, OTAK
A 3CHE SRR s SCEHF R BBV B S B AR A
FEHE , HER DY

50. [xEfr) i & T # B9 suggest Fll before screening

job candidates EN BB SE—B .

O (W] FLHVE. B —BRE—AHEH, N

TS A Tk, 76 AL AT AR IR R IE 2
B ZE A AT EENERAN XREXRE
EHL.BERRIO.

HEMIIHE AN LBERRRENHEXER,
R A% A B k#4751 % navigate —i@ 7E
ATUP BTG R Z . TR R RA D (K
W7 SRR ER, R AT XEE =B
B, F AL AZ A 78 2 T REAF 7E Y 7E TR R KUK
{E 23O 42 K J 3 7 68 L 7 ¥ AT L B 7T RE
B ¥ e XU, B) TUARF & SO B HERR s X%
B—BR B, b T RIEA SR I s 3 B P %
M FITARRR 4> F R B B ML E B G ik (B3
RAE—FR A BRI AR, SRR DI

CiBs) XERF—BRE, 7 _ILJPEFE%F%IJ:A
BEEY

- )

AR TAEARTE . LA REAEM LAk A A EARRAE HEURER.

AANFEBEEAER, SR AHREHYATIZRES . ER—RKKWEEN R 7EL3RE
E IR GEENR S KA ZER .

MR G 50 B E AR, iE 2t RARRE R, I3 . e, S A T B 2 R R 44t
TR T 2 A T R BRI E AN E S —AEEPRMEHRN—E. 46) (EARBYE
B —ER4) , A ATHAR IR IR A W 2 (BE A B E R A B R, B X R B NIEFI A ER?

G54 A A AR SR IR B B H A R — P A . 2018 SEA—TRIAZE R, 3K 70% B £
BFIRIE 2 A& A SR T i . (EX WAERRABAENEENR. 4D MRBERS,E
A AR R E BN R A E R, EE RN .

AR TR A R R AR A RIREWFANLETRE . b‘IUﬁHﬂ(*W%E‘J)&ﬁPB‘J%ﬁE EAE SN
Pk . B RIORIL ] RS, X AT RE LRI BRI . (48) AR 3B SOFR iR
BT Y, AT BRSSP EEEAMFHON S, XTBRA TR — MR A X 5 — R
HRECEXBRAATEH. BRET —MFENRSIFE, A T RARES R — L fRx R R
S A S ERE AR B

RIVBEB AL R — MR T RMIER ., BRAEEAFKRANZESR, BRA — LA
DAZEA BT 2% &, S SRR A AR5 B U E FORTE. (49) 38 X A3t S 44k 0 e A7 Bh T
RS AT B B R T, X R TR e ik ki 5 S BSURIR A A R E . 22X —id B Pl <F
EENE, R BB SR RA S UORBIFI R T . XHPEE— DK .

TEA R X R R E HATM R L FURIE L M TAER. ARMZARAESBBIUTILR K
EAER GRIRE) RAAFH, e AR E R GRED IR, Z IR A SRR, BETHRER KL,
AT, RFRIFH T RRERBEPHTER FERADFERIHFCEN LEREXER. #HX
Ak OkSEAFFE. (50) (B T MSFAIMBAR, e AL S0 R VR 0R SR IR 2 B, X S W R A

L BERE, X R EXEEN. '

Passage Two

[3xEskiR) A3cik g 2018 48 1 F 30 HFIBAE U. S. News & World Report (¢ 3 E# 8 5ttt FH45#E ) _E— RN
“Stop the Food Label Fear-Mongering” (¢ {51k FI & SRS IR L2510 I SCE,

[ZHaiEE]

O |81 B, ﬁTﬁE?ﬁﬁ%ﬁTﬁfﬁﬁéﬁﬂFnuf“ BHFRR, ﬁnnﬂ?ﬂﬁﬁ
DABCE R SRR A T O B SR

...........................................................................

XEFENRTREHE
WEEER ¢ X RE | | 825 BRSSO HSAR ORISR L REE ¢ B AN
A" MRRIRERSHE |- 0 MRGIFERBERE, NIHEMESNE, MAKERE, ﬁﬂ’ﬁﬂiﬁ
%‘ggﬁﬁﬁﬁﬁmﬁ* E | WEE

E 0 !

ANFK 2021412 H - 35



51.

D)

52.

A

53.

D)

[EA) BAS+ 4 A4 a report SE L B4 —Brds —
=4,

[BH7)] BL4 ., SB—BB—mRal, Hia
FIREZE5RABAHRNGERE THRREL
TR B AN, B 39% KN &
2 MABATT B AT RS By 5 R ) S A AR L R L E
B EEFE SRS, HERID).

GREEI XFREIIERHER I THENRES
RE SR MRS R BRI R L
BB AT XES BRI —TR L E
MHRAEETHREZTRERNEE . BRRHIER
BURABTHIAR S , 12K B 3 A  3X 2 A AT T X e s 3
B R HE 1 » T S Sk 38 fin )i T el S SR g, B) T 5
BTFARE S HERR ; SCh RIR B & & R KR
BpR& P BEE W ERAR S, e
EHNER B AR, OTARFE 3R, B .

[EfAr] AT H # new marketing strategy &1 3
BB, .
OS] FX4VE. XEF_BENaRA, &5
HEROXHEHEREER RRR TR
BA4, BT RAPBE 4. BE—R
B, XEREGRI T XEHRE, BfR%
T —FF RSB BERN A,

[BsE) (EH AR AR ERRERDIRE, R
REAEMETF=HEFRMERNRE R BEHER B)I;
O T “ LI RIS B AR5 R B 55 Kk,
EHERR s XEE —BE SR, RN R ER
EEEEH HARSHERRAERE LIRtEF
™= s BRI R X — R, M HIERHHEH A

%, lAb transparent B & T3, D) Eﬂiﬁ‘é‘*i

b 95 E: (3N

[EA) B & T & 5 non-GMO labels & £ 3] 45
=B,

U] FXaH 8, E=BREF—mR, X
“UeHERRETTRLSERERENERALE
F O3 ; 28 LBt R R 4R B, I RAR RO A

| BRIERR L

AREL N E N Y 2 MWLM & R4
PhEE, AT BBIRR, BERN D).

(@] XEE RN REFETRERAN™
afE R, B R G RE N R R R X —
R EFF R RS E IR G “IER R E"RIR
REBFBESHRE R, SR AT, 3
RRB| AR 2 i XN 22 AR A AT LR 3
ERRAFIN  FFRIBBIAFEE & 5 &R
S BHERR BT S = B R R B — R A A
FERAY= 5 B B ERERRE, H R B RX
BARE N R E B R TR T0, 8 ©.

54. [EAr) B8 T 1 absence claims labels #1 food

55.

B

SHEX

manufacturers &3 855 T B =41, »
[47) B8, BRBEE=AEH TR
HERRE, FH T REAREERENRES
BERHISURSEFNTE. OMEZENE
XA WA ERER.

GEsE) CHEBRRBIS A HE RN B ERE
ATHRERE THREZ>RERNER, MIEME
AR FAREERKE R, B ILRARE R
BEREEHRBAANE, AT SETAL, B
BB RBBRE A, T RXE RS R
SFRHERRRTLL.BAAFEXERR,
HHER B R BB — M, BERRIEEEY
REFNSMEAEN, FERT XEHRELR
b3k B RAPER R, BHBR D).

L) BT suggest MBI X ERE—BES
A, :

() S84, B —BE—aRa, aMH
ER AR AR, B 5 R
E—BLHNERER.

L) XERE—BIRA, FHT"REPRET
BES 538 H Rk A& & in T 05 T B9 B A 2 3k
W HISER G R, BAK R B A R R K N E
WA UE R B LTS, A .C) . D)=
AL L5 SRR, T AEFEA BRI, SRR .

EAESR, RBATEM THENER. D ZRHE FEME“IHRER TR TR, LR E LBl

n

KAEEY”, BREXNT TREL SRR RNERE TERBZHTR. —HriREHH,39%HE %

E St B BT SK A i A i S AR S SR A TR W W E R P R B A SR, VRN ELRE, B I R IE

FEBURFT AR R AT B 3X — BRI L B © B R7ETE S P kB, et Al .
X—SRMRTE RS EUERAEEA . IR R E RR MRS B EY, I &R 1R A7 5 B 2R
Ffta. XRREHRIEHER. (52) HE MEHXTHRRHERE TR BN, X EHERC A RRBBRT

R PET A, BT REFBHE M A XERERHRAN T RE L, BAIRE T —Fiiy

OB A S SO0 I ST 3 B R A8 7™ B AT D R BB A T
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B, DU A R UAERIZE R SRR B AR LI b T “Je e Bl RS
BAXFARTG. (53-1) —HIHSATAIEY 5 B F e RE RS, MERL ETA 4 PIEER

R LR EHBARER

R RE R, T TR R 5 —AMEE AL BRI RIS .

- BAAFIANRER AR GHEED) HRGTIRR AR T RS A A R E R BB H LS.
FEZE 6 1l AR B 4 7 R FR BT (BT, X RS mE A A 27 R AR R AR - S R AR
HIEEMABGITR , RITVA T M N REX B —=f A EE R REE.

(53-2) BP0 AT BB A —ANBEIR] X i 8 5 B 42 410 378 5 W S X e K A Y

EEL REBESNFASHIRER T HMGE? (64 X T8 5 Bl R 3L, 50K Bk E TH 2 E U A

BB UESEBN TR, MXHARREN. BEM—R RN, BREARFIEERARER RN E
HER,“TRFERAREWLERIS AL,
(55) BT W, B HERSIEEER TS ARE. BT RS~ KN R EE Rt

PR SCF RS T — M5 B Bl LA & S T 07 T A RIS R AR R ) , AR B HH
REAIE . 04 3 2 e B A R R B B S EFHRIE, AR A Sk SR X ARAE , BATTARR A BTt %«

Part [V Translation

The site of the First National Congress
of the Communist Party of China (CPC)
is located at No. 76 Xingye Road,
Shanghai, which is a typical Shanghai
style residence built in the autumn of
1920. On July 23, 1921, the First
National Congress of the CPC was held
here where the first creed and resolution
of the CPC were adopted, the central
leadership was elected, and the birth of
the CPC was announced. In September
1952, the site of the Congress was
renovated and a memorial hall was
established and open to the public. In
addition to introducing the representatives
who attended the first National
Congress, the memorial hall also

introduces the historical development
process of the CPC. It has become a
patriotism educational base where people
can understand the CPC’s history and
memorize the revolutionary martyrs.

significance & X ; EEH
declare H4, HR
liberate &5, iR R
symbolize R1E, BEHRE

BEFXSHRIER
1. $E—AR, BB B EiE R S at”, B AT RS — A4t
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B A, B R—H RN E AR which 5| RAIER
S EEMNA], AT AL B R the site B[R] A5, B a typical
Shanghai style residence; “BF++++--" 7] MRS % FCHRFE, kb B
Sy EMAEE BB 1E, B residence, 47 LLi%EHR which 5| &
HIEIE M4, BP“. . . residence, which was built. . . ”;“1920 4E£k”
AR EF ARG in the autumn of 1920,

. BRI, BRSO R AT RIS . “1021 AR HIFY

AUEREA, “KREBELT o P BEHETEET e B
T e A LRSS B SCIREE  BEX =N A B where 5| %
RO ETE A, AT AKX = N4 B i — A

. BRSE=Aet, P SGEF ST EENT . FEERNE, BF

AT EFAE, T AL B D BEES , R SCEbE.

. BB mAR, BRSO TE, T LUERTRAS RN —4,

BBRE— AR BE. “BRT AR Z 45, aT A% R in
addition to 5§ besides I/ 4, Fr LA A< /a) 7] L B i%E R “In
addition to introducing. . . ”5% “Besides introducing. . . ”; “ZHi—
KB R BT B AR, BETT AL R who 5| 5B € 1B A,
%3 who attended the first National Congress, 43 7] F BL#E43-17)
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