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SectionI  Use of English

Directions:
Read the following text. Choose the best word(s) for each numbered blank and mark

A, B, C or D on ANSWER SHEET 1. (10 points)

Ancient Greek philosopher Aristotle viewed laughter as “a bodily exercise

precious to health.” But_ 1  some claims to the contrary, laughing probably has

little influence on physical fitness. Laughter does _ 2 short-term changes in
the function of the heart and its blood vessels, 3 heart rate and oxygen
consumption. But because hard laughter is difficult to__4 , a good laugh is

unlikely tohave_ 5  benefits the way, say, walking or jogging does.

__ 6 , instead of straining muscles to build them, as exercise does, laughter
apparently accomplishes the_ 7 . Studies dating back to the 1930s indicate that
laughter __ 8  muscles, decreasing muscle tone for up to 45 minutes after the laugh

dies down.

Such bodily reaction might conceivably help_ 9  the effects of psychological
stress. Anyway, the act of laughing probably does produce other types of __10__ feedback
that improve an individual’s emotional state. 11 one classical theory of emotion,
our feelings are partially rooted _ 12 physical reactions. It was argued at the end
of the 19th century that humans do not cry_ 13 they are sad but they become sad
when the tears begin to flow.

Although sadness also _ 14 tears, evidence suggests that emotions can

flow__ 15 muscular responses. In an experiment published in 1988, social
psychologist Fritz Strack of the University of Wiirzburg in Germany asked volunteers
to _16 a pen either with their teeth — thereby creating an artificial smile — or with
their lips, which would produce a(n) _ 17 expression. Those forced to exercise
their smiling muscles_ 18  more enthusiastically to funny cartoons than did those
whose mouths were contracted in a frown, _ 19_ that expressions may influence
emotions rather than just the other way around.__20__, the physical act of laughter

could improve mood.




1. [A] among

2. [A] reflect

3. [A] stabilizing

4. [A] transmit

5. [A] measurable

6. [A] In turn

7. [A] opposite

8. [A] hardens

9. [A] aggravate
10. [A] physical
11. [A] Except for
12. [A] with
13. [A] unless
14. [A] exhausts
15. [A] into
16. [A] fetch
17. [A] disappointed
18. [A] adapted
19. [A] suggesting
20. [A] Eventually

Part A

Directions:

Section 11

[B] except

[B] demand

[B] boosting

[B] sustain

[B] manageable
[B] In fact

[B] impossible
[B] weakens

[B] generate

[B] mental

[B] According to
[B] on

[B] until

[B] follows

[B] from

[B] bite

[B] excited

[B] catered

[B] requiring
[B] Consequently

[C] despite

[C] indicate
[C] impairing
[C] evaluate
[C] affordable
[C] In addition
[C] average
[C] tightens
[C] moderate
[C] subconscious
[C] Due to
[C]in

[C]if

[C] precedes
[C] towards
[C] pick

[C] joyful

[C] turned

[C] mentioning

[C] Similarly

Reading Comprehension

[D] like

[D] produce
[D] determining
[D] observe
[D] renewable
[D] In brief
[D] expected
[D] relaxes

[D] enhance
[D] internal
[D] As for

[D] at

[D] because
[D] suppresses
[D] beyond
[D] hold

[D] indifferent
[D] reacted

[D] supposing
[D] Conversely

Read the following four texts. Answer the questions below each text by choosing

A, B, C or D. Mark your answers on ANSWER SHEET 1. (40 points)




Text 1

The decision of the New York Philharmonic to hire Alan Gilbert as its next
music director has been the talk of the classical-music world ever since the sudden
announcement of his appointment in 2009. For the most part, the response has been
favorable, to say the least. “Hooray! At last!” wrote Anthony Tommasini, a sober-
sided classical-music critic.

One of the reasons why the appointment came as such a surprise, however, is
that Gilbert is comparatively little known. Even Tommasini, who had advocated
Gilbert’s appointment in the Times, calls him “an unpretentious musician with no air
of the formidable conductor about him.” As a description of the next music director of
an orchestra that has hitherto been led by musicians like Gustav Mahler and Pierre
Boulez, that seems likely to have struck at least some 7imes readers as faint praise.

For my part, I have no idea whether Gilbert is a great conductor or even a good
one. To be sure, he performs an impressive variety of interesting compositions, but it
is not necessary for me to visit Avery Fisher Hall, or anywhere else, to hear
interesting orchestral music. All I have to do is to go to my CD shelf, or boot up my
computer and download still more recorded music from iTunes.

Devoted concertgoers who reply that recordings are no substitute for live
performance are missing the point. For the time, attention, and money of the art-
loving public, classical instrumentalists must compete not only with opera houses,
dance troupes, theater companies, and museums, but also with the recorded
performances of the great classical musicians of the 20th century. These recordings
are cheap, available everywhere, and very often much higher in artistic quality than
today’s live performances; moreover, they can be “consumed” at a time and place of
the listener’s choosing. The widespread availability of such recordings has thus
brought about a crisis in the institution of the traditional classical concert.

One possible response is for classical performers to program attractive new
music that 1s not yet available on record. Gilbert’s own interest in new music has been
widely noted: Alex Ross, a classical-music critic, has described him as a man who is
capable of turning the Philharmonic into “a markedly different, more vibrant
organization.” But what will be the nature of that difference? Merely expanding the
orchestra’s repertoire will not be enough. If Gilbert and the Philharmonic are to
succeed, they must first change the relationship between America’s oldest orchestra

and the new audience it hopes to attract.
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21. We learn from Paragraph 1 that Gilbert’s appointment has
[A] incurred criticism.
[B] raised suspicion.
[C] received acclaim.

[D] aroused curiosity.

22. Tommasini regards Gilbert as an artist who is
[A] influential.
[B] modest.
[C] respectable.
[D] talented.

23. The author believes that the devoted concertgoers
[A] ignore the expenses of live performances.
[B] reject most kinds of recorded performances.
[C] exaggerate the variety of live performances.

[D] overestimate the value of live performances.

24. According to the text, which of the following is true ofrecordings?
[A] They are often inferior to live concerts in quality.
[B] They are easily accessible to the general public.
[C] They help improve the quality of music.
[D] They have only covered masterpieces.

25. Regarding Gilbert’s role in revitalizing the Philharmonic, the author feels
[A] doubtful.
[B] enthusiastic.
[C] confident.
[D] puzzled.




Text 2

When Liam McGee departed as president of Bank of America in August, his
explanation was surprisingly straight up. Rather than cloaking his exit in the usual
vague excuses, he came right out and said he was leaving “to pursue my goal of
running a company.” Broadcasting his ambition was “very much my decision,”
McGee says. Within two weeks, he was talking for the first time with the board of
Hartford Financial Services Group, which named him CEO and chairman on
September 29.

McGee says leaving without a position lined up gave him time to reflect on what
kind of company he wanted to run. It also sent a clear message to the outside world
about his aspirations. And McGee isn’t alone. In recent weeks the No.2 executives at
Avon and American Express quit with the explanation that they were looking for a
CEO post. As boards scrutinize succession plans in response to shareholder pressure,
executives who don’t get the nod also may wish to move on. A turbulent business
environment also has senior managers cautious of letting vague pronouncements
cloud their reputations.

As the first signs of recovery begin to take hold, deputy chiefs may be more
willing to make the jump without a net. In the third quarter, CEO turnover was down
23% from a year ago as nervous boards stuck with the leaders they had, according to
Liberum Research. As the economy picks up, opportunities will abound for aspiring
leaders.

The decision to quit a senior position to look for a better one is unconventional.
For years executives and headhunters have adhered to the rule that the most attractive
CEO candidates are the ones who must be poached. Says Korn/Ferry senior partner
Dennis Carey: “I can’t think of a single search I’ve done where a board has not
instructed me to look at sitting CEOs first.”

Those who jumped without a job haven’t always landed in top positions quickly.
Ellen Marram quit as chief of Tropicana a decade ago, saying she wanted to be a CEO.
It was a year before she became head of a tiny Internet-based commaodities exchange.
Robert Willumstad left Citigroup in 2005 with ambitions to be a CEO. He finally took
that post at a major financial institution three years later.

Many recruiters say the old disgrace is fading for top performers. The financial
crisis has made it more acceptable to be between jobs or to leave a bad one. “The
traditional rule was it’s safer to stay where you are, but that’s been fundamentally
inverted,” says one headhunter. “The people who’ve been hurt the worst are those
who’ve stayed too long.”




26. When McGee announced his departure, his manner can best be described as being
[A] arrogant.
[B] frank.
[C] self-centered.
[D] impulsive.

27. According to Paragraph 2, senior executives’ quitting may be spurredby
[A] their expectation of better financial status.
[B] their need to reflect on their private life.
[C] their strained relations with the boards.

[D] their pursuit of new career goals.

28. The word “poached” (Line 3, Paragraph 4) most probably means
[A] approved of.
[B] attended to.
[C] hunted for.
[D] guarded against.

29. It can be inferred from the last paragraph that
[A] top performers used to cling to their posts.
[B] loyalty of top performers is getting out-dated.
[C] top performers care more about reputations.

[D] it’s safer to stick to the traditional rules.

30. Which of the following is the best title for the text?
[A] CEOs: Where to Go?
[B] CEOs: All the Way Up?
[C] Top Managers Jump without a Net
[D] The Only Way Out for Top Performers




Text 3

The rough guide to marketing success used to be that you got what you paid for.
No longer. While traditional “paid” media — such as television commercials and print
advertisements — still play a major role, companies today can exploit many alternative
forms of media. Consumers passionate about a product may create “earned” media by
willingly promoting it to friends, and a company may leverage “owned” media by
sending e-mail alerts about products and sales to customers registered with its Web
site. The way consumers now approach the process of making purchase decisions
means that marketing’s impact stems from a broad range of factors beyond
conventional paid media.

Paid and owned media are controlled by marketers promoting their own products.
For earned media, such marketers act as the initiator for users’ responses. But in some
cases, one marketer’s owned media become another marketer’s paid media — for
instance, when an e-commerce retailer sells ad space on its Web site. We define such
sold media as owned media whose traffic is so strong that other organizations place
their content or e-commerce engines within that environment. This trend, which we
believe is still in its infancy, effectively began with retailers and travel providers such
as airlines and hotels and will no doubt go further. Johnson & Johnson, for example,
has created BabyCenter, a stand-alone media property that promotes complementary
and even competitive products. Besides generating income, the presence of other
marketers makes the site seem objective, gives companies opportunities to learn
valuable information about the appeal of other companies’ marketing, and may help
expand user traffic for all companies concerned.

The same dramatic technological changes that have provided marketers with
more (and more diverse) communications choices have also increased the risk that
passionate consumers will voice their opinions in quicker, more visible, and much
more damaging ways. Such hijacked media are the opposite of earned media: an asset
or campaign becomes hostage to consumers, other stakeholders, or activists who
make negative allegations about a brand or product. Members of social networks, for
instance, are learning that they can hijack media to apply pressure on the businesses
that originally created them.

If that happens, passionate consumers would try to persuade others to boycott
products, putting the reputation of the target company at risk. In such a case, the
company’s response may not be sufficiently quick or thoughtful, and the learning
curve has been steep. Toyota Motor, for example, alleviated some of the damage from
its recall crisis earlier this year with a relatively quick and well-orchestrated social-
media response campaign, which included efforts to engage with consumers directly
on sites such as Twitter and the social-news site Digg.
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31.

32.

33.

34.

35.

Consumers may create “earned” media when they are

[A] obsessed with online shopping at certain Web sites.
[B] inspired by product-promoting e-mails sent to them.
[C] eager to help their friends promote quality products.

[D] enthusiastic about recommending their favorite products.

According to Paragraph 2, sold media feature
[A] a safe business environment.

[B] random competition.

[C] strong user traffic.

[D] flexibility in organization.

The author indicates in Paragraph 3 that earned media
[A] invite constant conflicts with passionate consumers.
[B] can be used to produce negative effects in marketing.
[C] may be responsible for fiercer competition.

[D] deserve all the negative comments about them.

Toyota Motor’s experience is cited as an example of
[A] responding effectively to hijacked media.

[B] persuading customers into boycotting products.
[C] cooperating with supportive consumers.

[D] taking advantage of hijacked media.

Which of the following is the text mainly about?
[A] Alternatives to conventional paid media.

[B] Conflict between hijacked and earned media.
[C] Dominance of hijacked media.

[D] Popularity of owned media.




Text 4

It’s no surprise that Jennifer Senior’s insightful, provocative magazine cover story,
“I love My Children, I Hate My Life, ” is arousing much chatter — nothing gets people
talking like the suggestion that child rearing is anything less than a completely
fulfilling, life-enriching experience. Rather than concluding that children make
parents either happy or miserable, Senior suggests we need to redefine happiness:
instead of thinking of it as something that can be measured by moment-to-moment joy,
we should consider being happy as a past-tense condition. Even though the day-to-
day experience of raising kids can be soul-crushingly hard, Senior writes that “the very
things that in the moment dampen our moods can later be sources of intense
gratification and delight.”

The magazine cover showing an attractive mother holding a cute baby is hardly
the only Madonna-and-child image on newsstands this week. There are also stories
about newly adoptive — and newly single — mom Sandra Bullock, as well as the usual
“Jennifer Aniston is pregnant” news. Practically every week features at least one
celebrity mom, or mom-to-be, smiling on the newsstands.

In a society that so persistently celebrates procreation, is it any wonder that
admitting you regret having children is equivalent to admitting you support kitten-
killing? It doesn’t seem quite fair, then, to compare the regrets of parents to the regrets
of the childless. Unhappy parents rarely are provoked to wonder if they shouldn’t
have had kids, but unhappy childless folks are bothered with the message that children
are the single most important thing in the world: obviously their misery must be a
direct result of the gaping baby-size holes in their lives.

Of course, the image of parenthood that celebrity magazines like Us Weekly and
People present is hugely unrealistic, especially when the parents are single mothers
like Bullock. According to several studies concluding that parents are less happy than
childless couples, single parents are the least happy of all. No shock there,
considering how much work it is to raise a kid without a partner to lean on; yet to
hear Sandra and Britney tell it, raising a kid on their “own” (read: with round-the-
clock help) is a piece of cake.

It’s hard to imagine that many people are dumb enough to want children just
because Reese and Angelina make it look so glamorous: most adults understand that a
baby is not a haircut. But it’s interesting to wonder if the images we see every week
of stress-free, happiness-enhancing parenthood aren’t in some small, subconscious
way contributing to our own dissatisfactions with the actual experience, in the same
way that a small part of us hoped getting “the Rachel” might make us look just a little
bit like Jennifer Aniston.




36.

37.

38.

39.

40.

Jennifer Senior suggests in her article that raising a child can bring
[A] temporary delight.

[B] enjoyment in progress.

[C] happiness in retrospect.

[D] lasting reward.

Welearn from Paragraph 2 that

[A] celebrity moms are a permanent source for gossip.
[B] single mothers with babies deserve greater attention.
[C] news about pregnant celebrities is entertaining.

[D] having children is highly valued by the public.

It is suggested in Paragraph 3 that childless folks
[A] are constantly exposed to criticism.

[B] are largely ignored by the media.

[C] fail to fulfill their social responsibilities.

[D] are less likely to be satisfied with their life.

According to Paragraph 4, the message conveyed by celebrity magazines is
[A] soothing.

[B] ambiguous.

[C] compensatory.

[D] misleading.

Which of the following can be inferred from the last paragraph?

[A] Having children contributes little to the glamour of celebrity moms.
[B] Celebrity moms have influenced our attitude towards child rearing.
[C] Having children intensifies our dissatisfaction with life.

[D] We sometimes neglect the happiness from child rearing.

-10 -




Part B

Directions:

The following paragraphs are given in a wrong order. For questions 41-45, you are
required to reorganize these paragraphs into a coherent text by choosing from the list
A-G and filling them into the numbered boxes. Paragraphs E and G have been
correctly placed. Mark your answers on ANSWER SHEET 1. (10 points)

[Al

No disciplines have seized on professionalism with as much enthusiasm as the
humanities. You can, Mr. Menand points out, become a lawyer in three years
and a medical doctor in four. But the regular time it takes to get a doctoral degree
in the humanities is nine years. Not surprisingly, up to half of all doctoral
students in English drop out before getting their degrees.

[B] His concern is mainly with the humanities: literature, languages, philosophy and

[C]

D]

so on. These are disciplines that are going out of style: 22% of American
college graduates now major in business compared with only 2% in history and
4% in English. However, many leading American universities want their
undergraduates to have a grounding in the basic canon of ideas that every
educated person should possess. But most find it difficult to agree on what a
“general education” should look like. At Harvard, Mr. Menand notes, “the
great books are read because they have been read” — they form a sort of social
glue.

Equally unsurprisingly, only about half end up with professorships for which
they entered graduate school. There are simply too few posts. This is partly
because universities continue to produce ever more PhDs. But fewer students
want to study humanities subjects: English departments awarded more bachelor’s
degrees in 1970-71 than they did 20 years later. Fewer students require fewer
teachers. So, at the end of a decade of thesis-writing, many humanities students
leave the profession to do something for which they have not been trained.

One reason why it is hard to design and teach such courses is that they cut across
the insistence by top American universities that liberal-arts education and
professional education should be kept separate, taught in different schools.
Many students experience both varieties. Although more than half of Harvard
undergraduates end up in law, medicine or business, future doctors and lawyers
must study a non-specialist liberal-arts degree before embarking on a professional
qualification.

-11 -




[E]

Besides professionalising the professions by this separation, top American
universities have professionalised the professor. The growth in public money
for academic research has speeded the process: federal research grants rose
fourfold between 1960 and 1990, but faculty teaching hours fell by half as
research took its toll. Professionalism has turned the acquisition of a doctoral
degree into a prerequisite for a successful academic career: as late as 1969 a
third of American professors did not possess one. But the key idea behind
professionalisation, argues Mr. Menand, is that “the knowledge and skills
needed for a particular specialisation are transmissible but not transferable.” So
disciplines acquire a monopoly not just over the production of knowledge, but

also over the production of the producers of knowledge.

[F] The key to reforming higher education, concludes Mr. Menand, is to alter the

[G]

way in which “the producers of knowledge are produced”. Otherwise,
academics will continue to think dangerously alike, increasingly detached
from the societies which they study, investigate and criticise. “Academic inquiry,
at least in some fields, may need to become less exclusionary and more

holistic.” Yet quite how that happens, Mr. Menand does not say.

The subtle and intelligent little book The Marketplace of Ideas: Reform and
Resistance in the American University should be read by every student thinking
of applying to take a doctoral degree. They may then decide to go elsewhere.
For something curious has been happening in American universities, and

Louis Menand, a professor of English at Harvard University, captured it skillfully.

[ G 41 bl42. | B 43 44 [45. |

-12 -




Part C

Directions:

Read the following text carefully and then translate the underlined segments into
Chinese. Your translation should be written neatly on ANSWER SHEET 2. (10 points)

With its theme that “Mind is the master weaver,” creating our inner character and
outer circumstances, the book As a Man Thinketh by James Allen is an in-depth
exploration of the central idea of self-help writing.

(46) Alien’s contribution was to take an assumption we all share — that because

we are not robots we therefore control our thoughts — and reveal its erroneous nature.

Because most of us believe that mind is separate from matter, we think that thoughts
can be hidden and made powerless; this allows us to think one way and act another.
However, Allen believed that the unconscious mind generates as much action as the
conscious mind, and (47) while we may be able to sustain the illusion of control

through the conscious mind alone, in reality we are continually faced with a question:

“Why cannot I make myself do this or achieve that?”

Since desire and will are damaged by the presence of thoughts that do not accord
with desire, Allen concluded: “We do not attract what we want, but what we are.”
Achievement happens because you as a person embody the external achievement; you
don’t “get” success but become it. There is no gap between mind and matter.

Part of the fame of Allen’s book is its contention that “Circumstances do not

make a person, they reveal him.” (48) This seems a justification for neglect of those in
need, and a rationalization of exploitation, of the superiority of those at the top and

the inferiority of those at the bottom.

This, however, would be a knee-jerk reaction to a subtle argument. Each set of
circumstances, however bad, offers a unique opportunity for growth. If circumstances
always determined the life and prospects of people, then humanity would never have
progressed. In fact, (49) circumstances seem to be designed to bring out the best in us,

and if we feel that we have been “wronged” then we are unlikely to begin a conscious

effort to escape from our situation. Nevertheless, as any biographer knows, a person’s

early life and its conditions are often the greatest gift to an individual.
The sobering aspect of Allen’s book is that we have no one else to blame for our
present condition except ourselves. (50) The upside is the possibilities contained in

knowing that everything is up to us; where before we were experts in the array of

limitations, now we become authorities of what is possible.

S13- Zix
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Section III  Writing

Part A
51. Directions:
Write a letter to a friend of yours to
1) recommend one of your favorite movies and
2) give reasons for your recommendation.
You should write about 100 words on ANSWER SHEET 2.
Do not sign your own name at the end of the letter. Use “Li Ming” instead.

Do not write the address. (10 points)

PartB

52. Directions:

Write an essay of 160-200 words based on the following drawing. In your essay,
you should

1) describe the drawing briefly,

2) explain its intended meaning, and

3) give your comments.
You should write neatly on ANSWER SHEET 2. (20 points)
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G . [CIRETE L N GE S AR, P EiET 5 impair 560, 265 550 R FFE A &7 (E AR B & X,
SHICEM ., [DIafR“Ar 7 e mf 2 8 21 SR R A s 1 7 I AN AR A 70 SRR S A 5 1A 8
AJRCYLE” I B 5 5 A FE R R R BT R — R R 3 H AR OR AR P E O AR
4. [A] transmit ik ; & 9 ;14 3% [B] sustain ffi {4 [C] evaluate 1} [D] observe W%

[(ERRE] ARNIEY, EME ASY

[RR R B BE ] i as M T 78 ) B 32 /m) JIr 4 7S 100 235 2R w7 4 2, BRI O KBS L 48 #8020 sl 48 B T 40 A 1) i el
J& T T BORN B ECD 5N B AR 2 A0 T A S0 AR B A AR s e R R R I A, IR R S
“5E HURR | O JUE B it A8 Ty BB B K5 IBIAR AL T SR LA R RS L [BIRF A CE

(ST HERR ] ARG RE "Iy, F BB 3 B A A5 B 78 IR, i 3C b 23 4% 1 1Y 12 3 = 1k R
laughter, flEBR % B X 5 transmit 8 7] R “f5 T 5 & VL F05 5 %7 A0 h4E & 0 = 06— o= “w ik sy
PR EE SN, H laughter HAE“R 7, SRR BIE”, C NIRMEME 527 1 Ul ik AR AN AL,
CCTFRIR X T 1 G- b P 3 S5 AR A0 07 080 ot = S R AT 1 0 A e 5 7 8 15 LA B Sk B 4 7= A 25 Ak
B2 "I TCR A AREM R SCh i BB 8, (D] R IR & /& 207, 1 K72 W Wi 3 fE R 1%,
AR X R 2 B AR AR B U B SRR ST

5.  [A] measurable fi 31 [B] manageable 7] &b B {1
[C] affordable i 8 75 i ) [D] renewable 0] B4 [

[(ERRE] AREX +HFREF, EWE.T0%

(B Rg] b SCERWY, SEAR AT B8 X B 40 52 52 e L 1o, S8 51 B M HIL AB 4 109 228 4k s A /) i 77 =X
R the way walking or jogging does H“ K57 Fl“ 45 i 18 87 7 FL %8, LA unlikely 6 B “ 55 # A 40 )5 &
X B 44 B R W) R, 36 T R R benefits 3% R s R RALAT,

[EETHERR ] HA =1 HRERm " (A B4 /e E D RERS - 97 M E LA “8E 117, [BIok
“TERE B DL ROHE BEKCE B A AR ROk, (O i« L A5 AR 7. (DRI I K7k 2 B
SCFH AR R Bk FEOE — B 7 AR R R (2 B S e T A 0 42 “ UM B O SO 47, 3
A ROBIAT R

I @ 6 , instead of straining” muscles to DI, % 2 M8 12 25 T 4% 8 1 48 1L

build® them, as exercise does, laughter apparently® B 2 L L R AT S T AR

accomplishes the 7 . @ Studies dating back to © the F. @Bf 20 2% 30 54k 6 5 M55 £ 7
1930s indicate that laughter 8 muscles,

: 27 BN
S, EET Eat



decreasing musc}e tone” for up to 45 minutes after the LR RS, T (A — ) AL AR B
laugh dies down" .

e i 8
L RICER -4
strain [stremn] v. JHJ740, 0 % hi s ﬁé Ddate back to [ - {EFEE A B W F oo AEAR
@build [bild] v. K&, # 5 ®tone [toon] I X Xn. UL 4552 i
Qapparently [o'peerontli] ad. F 3, BT, 4% 23 ©die down & i 48 55 ; 2 i - K
CHEAm -/

6. [A] In turn ¥ [B] In fact & ¥ Hb i [C] In addition % #p [D] In brief i 5 2

[(ZFERE] L TXZBE - NRIFAENT, EHE:65%

[fff B R ] b Ju A A Ak 12 M b 55, d W 3 N 3 S B AR B s i ek 2 T S A A
CEHIE B H R, FAAR B IS gl VS S S ] S v B A0, PRI AT 92 ) R X b SR B AR AL 3
ML [BIIEH .

[T HERR ] LA —Jy s 8 7 [ — A4 — 7 1028 4 ) I8 28 O 2 e eee S eee ) FRAE A
B— M, RV RS IR A 55 — e s R OC R 700 L SCZ R AR UEI I O R IR R R G
Z ., [CIRABER R IHME B A4 7T A0 s B — 8 #8955 — S, 25 4% LR SOOI RS
Ivi] — [7a) R0 9 A T A o [D LS R v Jo A 118 P9 27 1 4 4 i 1 ) - 0 2 B I 40

7. [ A] opposite # 5 1% [ B] impossible /A 7] fg i)
[C] average 1E# Y [D] expected i i B & A= 1Y

[(EmBE] ETXBENEE , EHWE 0%

[ 280 Bk ] A) i B 2544 instead of. . . W7 @ g% LA B VE T sU R AR Y . 2S5 4% 6] i
Zh A S A AL SR 3K, T SCHS SR RO S - PEARR AL P R 3K B el bt P O ke B A A AR S, LA IE A

[ HER ] [ BIFR 2R 5 T R n] GEA B M OR ", BRI 1 B R”, 5 1R SCHR I 3“5 X B 4K
HUABR 7 G . [CIFR“IB N E” % N A AE SCrh JE B AR BT 48 Bz 3 ok 75 B A 3L 58 19 5% iy
FIR7x —# 4, [DIRCGARH”, ZHNELFE LEET“ENWA”.$5 L FCwidE A,

8. [A] hardens fififk [B] weakens flifAzh [C] tightens({#i) 75 %% [D] relaxesfdf) ik #4

[(EHBK] ARIEXEE, EME:SSY

[fEE B ] s HAaiE N . PR R, K LR, B e RS 75 BE BRI Bk . SRk A
decreasing muscle tone. . . YEIR BB 25 4 1, 3 “ B AK UL PR S5 Ak 88, b B FSOAA LIRS 5 IR G [ DI TE A .

[ THERS T [ ATSR IR 4y B0 R Mk L 00 (i A8 BF , B 407, 107 3C P28 SRS BB 1 L IR BB 4k , [] B 5 B AR
SR EANA o (BRI s 87 — & B s T80, (5 i 55 5 0 e L B AR
TR T LA R B — D7 A R B, B — 7 R RS WL PR AR T A SE e S SRR A, [CIA
PR B R E R 4 AR AR i B S 1) T4,

[l @ Such bodily reaction might conceivably” help 9 R T e R
the effects of psychological stress. @ Anyway, the act of BFEMCEEAS LG h, O A,
laughing probably does produce other types of 10 LT R A G AR A A R A

feedback” that improve an individual’s emotional state”. @  #§ 3t fts % &) M ER A, ORE—F 2

11 one classical theory of emotion, our feelings are -ﬁ?—‘%%i‘ﬁ%@éﬁiﬁ}f,ﬁm%%%‘%é}:@i
partially rooted 12 physical reactions. @It was argued G B, @19 #RA ARG, AN
FARBREA R R, d SR E TSR
ToReGEIES R EN,

at the end of the 19th century that humans do not cry 13

they are sad but they become sad when the tears begin to flow.

iz FME
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(Dconceivably [kon'siiveblt] ad. W] A4 i, 7] {5 Hb gé @ state [stert | n. AR AR
@feedback [ 'firdbeek ] n. S5 )

9. [A] aggravate {fi /25 [B] generate =4 [C] moderate Z& Fl [D] enhance $2 & ; 358

[ZERE] FTXEX+FRAE . EFES0%

[f### B ¥ ] such bodily reaction 5 18 | — 4 $2 B 59 “ (& 51 & /9 WL A i #  IL A 5k 7 AR,
conceivably & B A< A S “HR 4% B YA 1 A9 45987, M AR 48 % U, UL PR R 7 e 0 B 17 N = A B T
ZfH ORI, XS T X QA EX — T NREE T AR EAN ARG ERE W " E L [CIIER.

[FEHERR ] HA=T AR T, [AJRRSHEREL . NE”. [BIRR“NEBALTRE”,
MWL A BAR AR &P e 117, (DI “84n AR TFHE N /9 00 4F G B (B B 2 567, 55 stress TG
A A S R, BB S SCE AT .

10. [A] physical B{& [B] mental 0> A, K5 # 1Y

[C] subconscious ¥ & 1 AY [D] internal .0y AY

[(ZFRRE] ETXEX, EWE:30%

(%R0 FB R | 2 M A0 3 ), 22 B 0 BB 5 ) A B3 A 1 4 R 5 0 LAl S 30 K. BhBhial does
FF produce Z #if, #2581 , 55 B IE 1 % A (9 improve — &2 , %F O AJ ik 47 3k — 25 U6 B, B B 3C Y other
types of  feedback HEE5 /] such bodily reaction X} i , ¥ {1 5 bodily #HIT 19 R A [A].

[FETUHERR 1 [ B3 8« BB 4 SR # 2 W 897 [CISR A “Fa T B4k b L | B R R &5 s 26 3h 75 lL ™
TR A B REHEE .5 bodily MXF . [DIH Ea“1e O Ay i) 8 “FE B Rk 387 , (B30
bodily reaction 5 i (92 “ B AR B9, R B9 S 2”7, TR SR BB B AR 85 B B9 52 17 L U HEBR o
11. [A] Except for e+ ZANCEFNTD) [B] According to 4 , % I8 (3 3 JE FK 48D

[C] Due to A, i T (R H) [D] As for Z2F, KT Gl HHFXTZ)

[(ZRRE] ANBE, EWME.0N

[ R 2 % | A AR S RN “ T BR85S RS AT VS Bk R B A R M S @A
il it Anyway, ...does... (M H. e B S wee o) S A QORI AL 5 U A 2 X 92 W 6 A ik — 25 S 3iE , B 3@
3o G| BRI SRR B b SO e, W P B R R 5 AR BRI RA[B].

CSETHE R ] [ADFH % b 38 1 0 J5 308 0 785 5 3l ™ S 0oF 2 B3 40 A 5 7 o (5L L HE B A 3 52 55 T
HE WX N B B — 3B, 1 3P one classical theory of emotion 5 our feelings 3fAERIZE, [CIHTF“HI
R O R R AR B ST T A R A e e BRI BRARNGE R E R R, [DIFHk
FHB“PER SR CHE X HEE AR WG W L S0 R H G 45 1 H AL E S,

12. [A] with [B] on [C]in [D] at

[(ZRRE] BEEER, EWME%

(A B S ERI N AL EIE . RINOBRZE—ERE L BERRN, SHLAN
A5 rooted — i, RUI“ERIZ” VS “ BRI N " Z H M 2C R . L 3CE M RG] ) B i N R BCE S A
WHAHORE” T Z AN ANELRE (=B IR A B R R, BE SR AR A & X [ SCHY 51HIE , B8 4 25 4% A i 5
SCARIE , PRt A AR A R BB R R “UR B T8 8, rooted in B CMRIRAE T L e pm A7 [CIIEH .

[EETHERR ] [ADATFHF“51 7 s [B] . [DIF] FH o 3 B 4e“ M AE - - /BT H AR AR [E
Y 3l i8] — i £ A, H B A AR, B3 rooted 5 =3RS GE— 240 L
13. [A] unless B&IE [B] until B 5| ------ H ik [C] if i [D] because Kk

[(ERRE] ARNEE + H$HIB, EME.20%
[ E ] It was argued. . . that. . . B 7R A A] 20 b A71“ 28 tBis” f i — 25 3580 L B8 1 4] o but J&

| 2z TN
S, EET Eat



WERZS E g s IS 400 T 8RR " — 205 AT A XMEF B but they became sad when the tears
begin to flow & T J& 76 [ B “ Wit 1H (B S ) VS B 55 CIF 48) 7 Y “Bif (8] S8 J5 26 & SR TE —~J5 3R 45) 7, 52
) 5 R 2 R SR G, B By A BB IRt THD S B 45 IR 3D 7, B G but Z R 1Y 8 25 — 28 5 % W A5 AH X
SELBRE (R IR BRI, S84 R because BEREABL“ B IR N VS 1H 4”7 2 8] 9 H SR 48, Lk
PRI but BT I 43 ) 22 (8] ) e B b L2 4 S (D] IE B .

[T HERR ] don’t cry if they are sad“WNR B A S HIH” X — Uk B 4 A1 H LRI & 4%
Z5 but JEAEBAY R 56 R (R SR 2 5 7 I A REM AL 3T, ScHER [C]. do not cry unless/until they are
sad 43 348 “Br ARG, A W A BB AR, ﬁ‘?ﬁ?ﬁ”,MﬁﬂﬁJ?égiﬁ WLl th—~FERE", UF
5 but G 5 R AR L, H 7 1 “not. X —BBWAFET 2R ATRIE/ER R
PaA wiH B A AT Jy i T T AR 4G &iﬁfﬁ,/\&?ﬁf‘ﬂ]ﬁiﬂ“ SRR CHBRIAME -G ATE
B A 2 B — L R

IV @ Although sadness also 14 tears, evidence DREES L% TFRE A, 2
suggests that emotions can flow 15 muscular® 2 AR A ’Tﬁ'%'ﬂ'ﬁg}z—ﬂim k|
responses. @ In an experiment published in 1988, social Be, OBELEREE k;éﬁ #ié\',t»‘;i
psychologist Fritz Strack of the University of Wiirzburg in SPEBEFE - MHE LT 1088 £E A
Germany asked volunteers to 16 a pen either with their 7 _mom weREIRE222 A 55
teeth — thereby creating an artificial® smile — or with their [5‘5&4@5{ AT R — AR B2 R
lips, which would produce a(n) 17  expression. @& Those %ﬁg@i}*{‘ JH A —ANKEEE R,
forced to exercise their smiling muscles 18 more @ﬁﬂﬁ%i}ii@é&% 5 LR A B AR sk A
enthusiastically’ to funny cartoons than did those whose /ﬁ%}ﬁ‘éﬁ/\ﬁf?j‘ﬁéﬁ%ﬁ@‘)ﬂ"ﬁ_ﬂziﬁ
mouths were contracted” in a frown”, 19 that 2L, X FTBA K AL T A % f b 2 o R
expressions may influence emotions rather than just the other 3 A& A& | i Aok & @Eﬁ_, KX —
way around”. @ 20 , the physical act of laughter could GHATARB R ER L,

improve mood. [289 words ]

----------------- /
 RICHER - o4
Omuscular [ 'maskjulo] a. LA % @ contract [ 'kontreekt ] [ X Jo. (fii 5 9) % 45 sl 4R
@artificial [ati'fifol] a. AN ;3E HRM ®frown [fravn] n. 48
Qenthusiastically [ ini@juzi'istikoli | ad. 0 b ; il 15 ©the other way around A 5 #th | 8133 3 | LAAH 5 7 =X
I H éS
EEEE
14. [A] exhausts {#iffj 5% J) /& [B] follows fE ===+ Ja K4
[C] precedes FE -« Z Jif & [D] suppresses M 1l

[(ZEARE] ETXIEX, ERME:50%
[fRmE B ] *UEP AthOugh ..alﬂo U‘L/T S 6 ) R B B SO R O R X B SO IR E— AR

H ik 7 3 SR R AEECIRIATZ G, R SSHR T R kA &
ETHE(HZ%”EI’JJE%”\%[L]N A.
[ETHERR ] [BIFRR“HE - Jii o [ eeeene JiF#”, 1M sadness follows tears 5 RN E —3, 54 B

Although. . . also. .. MR B BAHZ . [AJEH XA = (D SRIAF A B R SOR #h bl FER ; ()8 “FE R W)
T4 EWET T IR AR T Y s, S A R RIBIE X —uik., (DI M (B kg
R 7K — & L E T, BAES tears W A FEAY S IS B R PP HIARE " 0 B F SO K 5 30
TR, AR IR IH AN,

£z EX

EpRE TREE e



15. [A] into #]------ B [B] from ¥ H [C] towards [ (&) [D] beyond # Hi

[(FEERGE] BEER, EHE 4%

(#5802 BE ] 25 M8 B 7E A A2 A0 45 L 35 00 40 58 7 R TH 72 A B0 45 5 S5O 0 1Y B 4k e 7 5 IR T s 2
AR RS MR, IS SRS G — B IR T 5 R R 3C P emotions X R 457
muscular responses X N7 “ B A 5287, 45 K% 1) T BLARBLCUR T B SGE L CBIIESA .

CSETTHERR ] [AJR R Ve A RS W G, S8 “ W sh 45 2175 [CIHR " 10 46 /9138 H A 07 1 i
27, IR R BN I B (DR AR e oo 25758 — 8 CHEAT I 1 T80, 0 S6 38 4 5 SCRUAR R 5 FL % i)
J B R R B I (] 5 H R B SO A AR JE O tears, IEAECI ]V,

16. [A] fetch &3 [B] bite I [C] pick $k i} [D] hold fi 4%

[(ERIRE] ARNIEX +ohiRAEHR, ERE60%

(R BB 25 A% 17 BT H i 1 B AR 0 BE S R “ F R X E R ahiE” , R B3R “ BB E R BIE” X —3)
YEIR WAZ0 77 A= “4fi A1 (thereby. .. smile)”F1“E 15 M A] Cwhich. .. )7 BT R Y21 , 300 hold Fe/m shVERS A “ 45
il e S BERT Y U AR 02 CRR SRR 6055) 7, T = WS IR 487 [ D1IEH .

[EmHER ] [ATFRRRFEHBOEY” (0L % — 2 1B 3 “ v th R E L DR g OCF
PO BRI (W B 7 S5 B, (Rl T 12 5 3 S RUE” BAR R 2 RS2 56 s, [CITE iy s E AT
PR TF B FAE” M SO R RGBS TE /9 sh AR SRATERAL R A 057, SO W s JE vk AT s LK%
i) ) P v S e S SR R ST L AL TR S A K U0 R A B AR X AR AR SRR N A
17. [A] disappointed 2] [ B] excited #zh1 [C] joyful #5241  [D] indifferent BN &0

[(ZERBE] ANEY+ETXEY, EHE20%

[fRd B EE] FBAHTC o, SCH6 0 R Al R A 1 — Fh o 15 05 B8 r AR i IR R AL 5 —Fh R
“WEISENTAERMM R AN A S A G AR A BT I R 2 B R 58 e A Y
SR W BR 45 SR, TR M S 0T 25 i A R AR AT R 5 (B S AR s B bl R 30O ) 1 8 TR L 3 R R SE L
BN T e W TR A 448 S8 iR N N T LA L R A DR, B S — i BT A 3R R N T %
b AJIEH .

[T HERR ] [BIMILCIS smile K748 —, 3 & “ %7K — 06 BEAR 15 0 28 5 i) B 7 2641, ) 5
B MR AN [ PR sk g 25 75 X, B 61 5 R 3C contracted in a frown R IE R, [ D& 30 H 3k 19 =&
“TCFRANG BN EEAR  [RIRETE B9 S U0 2, 5 R SOfF B ISR R .

18. [A] adapted i Jif [B] catered Ml & [C] turned K BT ; ¥ JH [D] reacted [l i

[(ZRRE] ETXXEX 3R, EME.70%

[fRRL BB ] 25 M BT TE A N SEUR 45 3L o lh N SCHT A5 S 00 45 18 “ 2 1% 1T LA RS Wi 19 46 L B X — A7 e
FE 8 A 1 257 T 0, UL B R AT 1Y N BB A 8 B0 M T R S 2L A & RO (DR 2 5

[SETHERR ] [AJF R T RAK IS I 9 3 OB 17 RS B B30 W 1 X & — e BB IR R /1%
B/TAE” 0 CH EIE KR funny cartoons, AN FEAE“ T 4 22 5& W7 — 8, [ BN 2 5 AP SR sk
B M AN ENS 5 EDE KRB RN R AGEE, [Cl—FHER R T 55— J5 58RI
“TF GRS VG L U AR AR A St e T i o7 T SO A R U R L T A S S SN
Bl F, T “eee e AR SR B F/ FFSAME B R E im0 SO YRR T M L S0 56 BT iR B RN
VS TH L R 7M K,

19. [A] suggesting % 1 [B] requiring 77 % [ C] mentioning ¢ % [D] supposing &%

[ZRRE] ARNEY, EWME. 0%

(il R ] 25 A% R 38 43 A 42 ) v 38 MRl L w S BRSSO 45 R AR L A L A E X
T R T 14 L B g 5 B A B 2 Bk — B A Bl 1 BB 0% 5 i 28 (O A JE% a0 B e R ) L TR I s A S 43 S X
S8 45 R ik — 2B 558 A AR A LAT,

[SEMHERR ] [BIH T 513 =5 50 30 25407, i SCH a2 3 20 MBI Fp 2 5 F AR TR R X — &
WU BL 28 6 5 R BARE5 e I BB/ B R A7 2 4 A8 s HR B %M JE . require $ that M A)

6 £z B
SR, 1DEEE Eat



P 5 (T M P . [CIR“ R B R B, 1 S B0 45 SR 4R K SC 00 45968 7 SR 1 J2 SE B0 T 5 O A 14038
[D]—J5 WA T 5] W, B 8 B A7 i SCrh a8 4 38 o8 “SeaR 45 517 5 55 — o7 T T BUE S
A RENE D0, ATAT 25 I B0 T B 25 57, T SCHR that WA R 536 4548 T 4R “ A5 L7 .

20. [A] Eventually /& [B] Consequently [A it [C] Similarly [&]#¢ [D] Conversely #f JZ Hi

[(ZRRE] ETXBE, EMWE 0%

(R RBBE ] 25 M BT AR I A X — B R AT e 15 2% . b oCiR B IREH L E H XA
SR, 33X Ul W R L T LSS R 4 L TR R RE RS 4 R R . I b SO AE R X — B R Eh AR, )
B2 20 AR 1 [R)RE BB A8 U I 27 53X 5 28 4 ) i 8 — 380, IR B[ AP & 30

[FETHERR ] (AR B SRR A 557 1T 56 BE 0% 003 15 45 7 15 b SC 9 2 9 4k i 1) 2% ) 7 |0 6
LM —HBEMWA . [BIFIH P SCRAE“G0 R T —Fh g 17140, (51207 2 2000 25 52 2« KR
KRAEPHEREEN” RS L3RS 22 M BRI RH SRR E WAL FR, [DIHTIIHHMm
ZRT I BUAR B N AT T SO R SN E R A

Section I Reading Comprehension

Text 1 ¢ B2 & R H Il Hk &%

e U2l

RICHHEH Commentary (PFiE Y2007 4F 9 A — 58 R Selling Classical MusicCHESS i #5728 9 (3,
YR DAL 2 R AR A S M R A A DA S Fe R E AT I RS E I BRERAREHL, KRBT
PR D4 MR A B R SRS — (7 dh B Z2 B B9 8 48 QB AE T R S SR S5 B0 AR 2 8] v T Y

WL SCRE 2 M R —— R R NFIR 7 B9 IR 48 SR T

N S AR RERE

I @ The decision of the New York Philharmonic®” W R R AT 2009 & LA
to hire Alan Gilbert as its next music director has been LR TR R GRSk
the talk of the classical-music world ever since lhel‘ EEREFAR, G AR ERERARERAM
sudden announcement of his appointment in 2009, @% EH. B KW SR E Y T ZE .

For the most part, the response has been favorable” , ek KX AT ’!,"’,a%ﬁ o ERE RS
to say the least. @“Hooray! At last!” wrote Anthony REAR - HLBREEE, :

Tommasini, a seber-sided” classical-music critic.

(D Philharmonic (filha:mpnik | ». 2 5k 54 Al % @ ZHIER

@ favorable [ 'fervorobal | a. FRHEHY) Dthe talk of G3l& A 36 81

sober-sided a. 34 T # , P71 10 g @to say the least(Z T LL5)

E— _BRAXEEF—HS ,TR—EFRIZIEHEECHETRERASIZWRER R (EAWEMES),
E—BNREHHFNBEREM, X817 K4 OThe decision; @ favorable, to say the least,

Ziz R
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OANTBRWEGIE . 4] The decision of. . . to hire. . . as. .. 5] J& his appointment in 2009 [f]
¥ BNy, 3R] 16 BH 25 4 . 4 24 % R 92 B AR AR A Gilbert 2 T AT TS Ak Wy, BUAE 5E LAY 1E 38 has been the
talk of. .. (talk 25 R “¥% B R0 P0”) IR S0 A 09 4R35 ever since the. . . announcement. PA & 5 %
164 1% 2537 sudden (38 i &M announcement, SEFR$4 M the classical world) 2] ™ & 344 5 i . 4 7y i
AR SIS A, A E AR DL — A 2 BN, B2 B RS W (RS R AT i A E D .

Q@OmMEM AR M,

QAMAEHRM “ERE": &8 F KA ZE S S E % H (the response [ 7 the talk of the
classical-music world) o For the most part &4 the response, 3 4< 4] I iR T BOS A “ FHEAE”, /R T 3C
B AE i P e 2R A7, to say the least(“Hig i, /A LLUE”) 84 favorable, ™ i ity #1354k 5t
it A i 0 75 A A A R G CRD . A R RS U L S0 BR AT BB X R AR ED .

QasSIBFRTARSARHRMEFIIEDA, Hooray! 5 sober-sided J& il B KiE L 7% 2“4 b — 11
173 2 78 5 EE 9 AR IR &K L Tommasini J& 48 & H T W0 AR E B R 22 757, (™ I AR A AR LD A
last] f&IK“ KA — TR 208K W5 7 Al — B 7E T30 I oty 335 4R L 11 Gilbert XA 5957 b

[REMREZ] AR YWEH"FAE,BSMREXED : ABIT 308 FH HANFEH4DA)
5 A I (@) 7, O™ AT A 51 & iy B3 AR A 5T T MG, RS R AT A A R AL,
ELARC A 5 0 5 38 4L @ O ) T 25 48 A LS FE E H (for the most part)”, H 3 77 %I il H“ #4152
R, AT ENT SCAE ) - B 14 0l L R AR A A7 B IE T, B RS APEE X RIS .

B -
21. We learn from Para, 1 that Gilbert’s appointment | 21. NE—ET NS RAKFNESE
has
[A] incurred criticism LA] 48 8t
[B] raised suspicion [B] 51& 7 5E
[C] received acclaim [C] = B FrHe
[D] aroused curiosity (D] 5l k447

[FEEEM] 55— BOMIE I, 429 % 5K AR A B Gilbert 1 H T AR % 5k S W AT Ay b 2 51 & iy L
AR ARG, @A) B A5 RO S oy B AR R AR R B LR R R AT A i, @ A1 BE R DL E SRR
% Tommasini B9 F1IE o M3 AR L9 B R S B, ILLCIIE#f .

(AR E ] IE#I[C] received acclaim &%t @ 4] favorable, to say the least Ll &% @ /4] Hooray! At
last! MY HESE .

LATFIFH@A] critic /9 [RIAR R criticism % # F 8, H 30 h critic £ “IFIEHK”Z &, HH T F Hooray!
At last! WA X AF i (9 25 B 0 “ SRR “ b 07

[BIS BN ATIAH Gilbert 75 4 A8 5 357 5 525 & 35 SRk LT Ay B9 48 B8 2 & (suspicion) , {H
05— BRI SRS R SRR

[DIFHIE A5 —BtD4) the appointment came as such a surprise. {E5 H & SC8R 8 AT & SZHF T
i (LI S R B FE AN Bh O AT i I B G /A B e RO

CRTTREE] A S S i i 50, A T 0 SR  SC e A R 405 S O A 7 e 50 O A 00 1 7
— IR e I G B 2 5, TR AR Rp AL BAR L s = L BVACHE R SO g IR B /S R L DB R AR B K

XA S5 ) FE DB B B 5 = 0 O TR 0 2 o UL S A ST N
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B2 ZiEG AR b T RE
as such a surprise, however, is that Gilbert is 2R ERABEA R AAI, LEEY
comparatively” little known. @ Even Tommasini , who had IO e I P R X T
advocated Gilbert’s appointment in the Times, calls him “an L ERE (R KL RDHERE,
unpretentious” musician with no air” of the formidable” Bl L RARAAINEBHRIEERR
conductor” about him.” @ As a description of the next L7 s TF— A A haE— A e E sk
music director of an orchestra® that has hitherto” been led LA R R « T ZEXAGFRE LRI
by musicians like Gustav Mahler and Pierre Boulez, that 3E¢5 v /R B , X AR L FAEF R LS, M
seems likely to have struck at least some Times readers as F £ 1 7T g2 ik — (40 4 B 4R ) 64 3 & 045
faint praise. R —FrEBAAE,

I @7 One of the reasons why the appointment came

(D comparatively [ kom'peeratvii | wd FE [ A1 % @orchestra [okistra]| n. 45 5% 5k BA

@unpretentious [ ianpri'tenfos] . 4\541%‘”?_ 1 (Dhitherto [ hioa'tu:] ad. &4

air [ed] n. BRI ENL WA § @ ZBIER
@ formidable [ 'tormidobal | a. A1 A4 s 4 A AL 1Y 8 Dwith no air of (%A =Y ZEF)
®conductor [ kon'dakto] n. 515 FK 35 @strlkc . as. .. nyhj\U\ """ Eig)

As a description of the next music director of an orchestra that has hitherto been led by musicians like

Gustav Mahler and Pierre Boulez, that seems likely to have struck at least some Times readers as faint praise.

As a description of the next music director of an orchesm I like Gustav Mahler and Pierre Boulez, l

[ W IFea
PR that has hitherto been led by musicians
e FACE F i HER AT
AFET: that seems likely to have struck at least some Times readers as faint praise.
FiE A1 B (strike sb as sthBCh “ZAHE A LIEERRENS:

TheE B . A 4] T that seems likely to have struck. . . as faint praise, 31 that 7K P38, As 5]
SR IE F , a description of. . . 5 F & that [@45, HH P E —4 that 15 WA E i an orchestra, i B
Ehﬁﬁfﬂr]jjE@ﬁ%ﬁ%%ﬁ%%éﬂ%%ﬂ?%ﬁlﬁﬁW\;EE’J‘V*EU'J

i'ln%ﬁ*ﬁ' ! ./

%:Eﬁﬂiﬁﬁiﬁi%%ﬁ‘%’fgﬁﬁmﬁiﬁéz5’!‘“?-?7“5’\]5%@"((9511)8“ AEHMEB). XBRAA:
comparatively little known,

DORBEHEEITE . dHEFRANES BRI ZINNIE B2 Gilbert A1 5 & o 4717 however ¥ i
A b By S IR A i B 'f””“éﬂi BT BE 257, such a surprise #2J I B¢ sudden, has been the
talk } For the most part S5 & {7 B X — 4% Ay A7) % WA NEE ANl M R B BB P e Z S BE
1&. A4 One of the reasons why. .. is that... B 445 1 58 & . Gilbert #0 X7 AR S A G, 4] H
comparatively 15 X P 4 : Gilbert ﬁ'lkﬁﬂ@%fu’. o R R R A2 AR AR A GE L DT S e AR A1 AR T
Z— N3 3 B F RS AR B AR B Z LA 44 .

QOAPHEHR BT RFX—EERE, As a..., that seems likely to. .. FI WA [E]“IA —PE7 2 85 ,

@ A1 B X 5| iR Tommasini & & ,ﬁllliﬁﬁﬂ Gilbert B A H 4 o ﬁgﬁi 5 4 37 Even ™ & A< ) A1 47 ]
SR A — g IR IE 7 Y 3 B, 9T AE A PR E RS L LA Gilbert BRI 427 who 5|5 (9 DA ) A
B _E B A, 5898 Tommasini % 7] 4t b 458 SO0 4T 4y 38 725 5 20 32 4% 5 32 /) Dl E'I J5UiE 48 1 Tommasini %f

Gilbert fFEH A0 24 1K U5 b Y AR R IR 0 IR R, AR N E N
M AT A 0 35 SR TEIS 2t H AR B X AN L, Gilbert RN HE 44 1] A6 AT,
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QAEFERKEIHERBIFIE, MEECEHBEZRAMNEE., a description of the next music director Fl
15 that [A]4% 4] Tommasini 3518, €18 47 that has hitherto been led by. .. J7 %40 A 54T 4 W o™ i H
TR Fh B A SR T B R SR R B E R T R R B R AT AR . AL strike. .. as faint praise
(strike sb as & R H AL -e- 47 faint B R“TC I, 8 E 7)) ¥ Tommasini 55 & T X — 5 5
FP' FTVFE 2ol e 3 0 15 02 22 0k (0 08 567 (P TR 322 8 « 5 0 7 Ok P 8 S K R Ui ity oty 5 A WA ) B A %

7 e Y B A N A AR HE R UR Sk 7, 33X W A SR AN AR — R 36, ST SRR X S B LRE T Y

W%%)

[RERZ] EWBRERRTHASTRANEGHNSE, EXFL BT XHEFE: Gilbert W J7
A4 B 1 52 37t LS SR SR 0 1R R T R G A ] s % 2 s 4 ARSI A 4 AL SR B SRR A 2 5 O AR WA i
RS R AW TR G SCEE A AT I8 Fof fif F i — B 4

=
22. Tommasini regards Gilbert as an artist who is | 22. E S ARIAAFTREAB=E:—X 2
- K&K,
[ A] influential LA] A5 )i
[B] modest [B] #feith i)
[C] respectable (C] EA3 LY
[D] talented [D] A A4

[(FBAEEM] B —B QM & Tommasini ¥ {EAr Gilbert # 5 I , 4 — B @4 & X Gilbert 4 A\ B IEH
Tommasini 7EIZ AR Gilbert Jg“Hieth 19 A 2 ANAEBIRL 5", v WL BIIEH .

(@R ] EfMT[B]EXS — B @ M) an unpretentious musician with no air of the formidable
conductor about him B HEFE .

AT S — B O 1] T4, 8 Gilbert “AHXS AR AN E7 SO “AE 8 A 52w J1 /47, [CIx 4 — B
@) B o] T4, ¥ Tommasini 1A K Gilbert “I& A 4 AR B IR k780 “ 4 NN, [DIRE M5 =
BEOMMWAIAH GET EATNE K MEERHIE Gilbert £ & — M K/ KWW 4780
“Tommasini A Gilbert J&— 0 A KWt IFE %,

(BT3B ] AH A SCh AWk Tk A5 — B 7 07 1 . BEoR % 2k 4 i AR S A9
W/ WAL IR HEAT X ARV 26 SR B E BT R (5 S SR U5 HEAT IS 90 MEHE O AR B L R T Y i
7 3 A 75 A 3R ) T 8 R A5 2 2SR5 8 ) 5 Ll ) 00 A B8 S0 3 3 L7 2 T T % A
P ss”

FLR B AR, o Sl PE S B BE 56 T Tommasini BT A P& G — B @41, 55 — B @A) , B e X
BT XAy 5 — Bt @A) 2 Tommasini 5 Gilbert {9 F 1% 8 B @A A J& 5k Gilbert £ AW FH
B A LR R . HI S AE T unpretentious. formidable 8 4= ¥, 4E DA B 4% 453 51 Tommasini W5 ,
WO T B Even — 16] LA 3], @A) X A7) 3 A S0 X6F AT i J8% 380 0z 0o TR A 58 21 1148 R GEAS Sl A 07
Y SR EIE L [ B 5 S0 — 3K

[ @ For my part, I have no idea whether i iﬁé&_ﬁ%’,ﬁﬁ*ﬁ)hﬂi%ﬂiﬁ?ﬁ?ﬁ%iﬁi
Gilbert is a great conductor or even a good one. @ g fE K 8 25, :i—iﬁﬁr\ KR AFIE, R
To be sure, he performs an impressive variety of RMEETHEL SO ARG T RS, 22
interesting compositions” , but it is not necessary for ﬁz:ié?'f«‘i’-?] GHALERE « BEERT I
me to visit Avery Fisher Hall, or anywhere else, to ST 5 M3 A A R B A ARG B I R B

hear interesting orchestral music. @ All I have to do
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is to go to my CD shelf, or boot up my computer and AR A& B & 8005 1T e B B AT IF b Ak
download still more recorded music from iTunes. T J’.'F?,l’i.i§ HEE R i |

- RICERSEQIDH - /

D compeosition [ ikompa'zifon]| n. ¥ 5Kk AE & % @a varicty of (45 Fh 4-FE 1)

@ ZHIER § ®orchestral mnsic(}»é”lf'] LT\) N

(Dfor one’s partHLH A B é ''''' @_POO[ UpCRABRAEAR G IR B R
- BB -

%Eifﬁﬁiﬂ]%:‘ﬁﬁsﬁ',glAf’ﬁ%*kl—?'ﬁ%,?‘J‘E@%Eﬁﬁ@,ﬁiﬁﬁ%%ﬁﬂﬁo
EREAEEERRE . RSN R RSN A E SN EBRER MESTRT.BAREH
HEBEEFXFEEEEN"RE T R, X874 :not necessary for me to visit,
ORMEEERENE_BMRTAETRALERE  (RM1E D Gilbert RBEX,B)RIAFME LR
RILDEREHE K. HH For my part R 38 M B il b SCHY oy 8035 0k L7 5% 2“1 AR N (IR 38 3% A9 oy
ML IRUT A", B A SCEE OB UE# 4> . 1 have no idea whether Gilbert is. .. or even... I8N 4 — B
comparatively little known, B VE 35 W s - 38 44502 75 A R 9%l 1) o S At
QAEFERETONEEREHHETRAEWRE. ({13 Gilbert EEEBEHENIERNENFTTESE

B)REAVEERTEAWIEBNIZN R, AT To be sure. .. but... GEIK---- fH S eeeeee ) ¥ R L
A A S s B 52 B H S AEE G188 585158 712 4,
AT To be sure([F 4K , AN BE 7 ) W H 38 B 4R ] B4 Aty 9% SR AL & Glibert 19 JR A - b 45

THEELZHAEBIES . an impressive variety.interesting '™ & 5 /R4 2K A 2 40 A S AEFH H MR,
BME+TGFEE. FEAM but 7490458 0 A1EF B AU S HE L IR AL A SR JT. it is not
necessary for me to. .., or anywhere else, to... fKFL“5E & AU K7, interesting & P W “ 448 40 %
I Gllbertf’ﬁnuﬁi@ﬂﬂﬂf? &ﬁk”“ﬁ@ﬂ’] HRTEEANTEFALAT — FHFRIT. IF: Avery Fisher
Hall J2 4 2% IR AR A A9 £ 354,

BERANEH#EBR MEEFEFE . EEH#, All I have
to do is to go to. .. or boot up. .. and download. .. (all Z K“M—") 5@ "] visit Avery Fisher Hall. .. JE
AT H ﬂl'j}?”za/J\B’J“ﬁiﬁﬁ”fjﬁé“:?ﬁ@i—?Zl‘!ﬂﬁﬁf JR B S A R AR C M 200 0E 33 26 L 2R T o7 1 %
HERT).

[REMBE] AEEAFEE /W — BN W B, U0 iy 835 2R 50 41 24 % 2k 4k BT Ay Gilbert
R B I RO SRR - A AR Gilbert™ 1 25 A7 K 2 FE AR & 1 B8 17 3k IR 2% Sk 14T (EL S 5 ) g A
BEEIE ., = FRUIEE XU S 00 BB AR 4 JEE B RN B SR R A5 AT, 3 2 AR T AR AN S FR R A AR
KN S PR HAG 0 22 45 1 1 ot TAT B 0 5 SR T, TR R IR A A R Eiﬁéﬁ SR REE R .

IV @% Devoted” concertgoers” who reply that rccordmgs are TR 5 AR R R AR
no substitute® for live performance are missing the point. @ For BRETH E R AR TR ARA L ER
the time, attention, and money of the art-loving public, classical B, AT RELR ST 26
instrumentalists® must compete not only with opera houses, dance M £ Ak, tREREARMNAR
troupes” , theater companies, and museums, but also with the L iR SR B s E A E A
recorded performances of the great classical musicians of the 20th FE %, BELAL 20 ¥ h k&
century. @%? These recordings are cheap, available everywhere, R R RARE RS S, AEEA
and very often much higher in artistic quality than today’s live FERBIEE B TR ERBEAS
performances; moreover, they can be “consumed” at a time and Wl A R A SIS @ AT

ZiE
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place of the listener’s choosing. @ The widespread availability of VB E K T A 6 e A

such recortiiiflgs has th.us brought about a crisis in the institution® B, AR REH LR TARCES
of the traditional classical concert. S (TR TR AN TS,

Ddevoted [di'voutid | a. 72 i ; B MY ; 202 =M @ institation [ imsti'tjufon] n. 13 E A BT, il B
® ZHIER

Dlive/recorded performance(3 37 /5% 3 2%)

@of one’s choosing( H F ik #8)

@ bring about(5] iz, §50)

{
@ concertgoer [ 'kpnsatigova | n. AR W & é
@ substitute [ 'sabstitjuit | n. A H ;LY §
@ instrumentalist [ instro'mentalist ] n. 5k 75 2 %K g
®troupe [trurp] n. 3 H A, B A, 858 H §

FMNBEH#HITE_RER . “"REEFTZBERAGEE"NEIH R, EXLRECEERENWER
SIBBANEN, X417 % : Omissing the point; Dcrisis,

OAXRLIHERRBLIWMAVAHNELE (REERLTENRAEZ RS ), HBELRBEEFNRE
(RIZEBMEZDEE) o Devoted concertgoers who reply that. .. (devoted contertegoers “ i 5E 1 & 5K
KW AR By T3, AR BB R 8 W 0 SR B4 AR 51 R 2 8 IS I A | B W Y B
R R TS AL, missing the point ML M B9 YR A1 HLHUR T 35C . 3R 0 LB B 48

QOOARIECAMR , BRZLEA . ERRECLEEENTHRERESIMBENEN. =
the recorded performances. .. These recordings. . . such recordings # #%, [@ i D) recordings.,

QAEHTATFFAAARNEARSF 0 HLFEATRERTNREERE. AaEEEF, AU
For 4R 45 I TCTE 10 7 o™ oy S35 SR TR WG 42 5 6 25 ) BE B9 4 255 B4 but also. .. B T /A1 R, Al Bl not only. . .
but also. . . B #EZHGX S5 MR EIFF , 52 E SGH HE, SR TE S 7E T but also ZJF A 1™ i f B B4E
R 20 AR ME RE B R .

CAHMBEOR : ATAXEREERARMNESNF? 4] F LA These recordings are. .. and
very often. .. ; moreover, they. .. & it 2 #, B %R 20 20 5535 B SR 0 4 WAL B 58 — T (cheap,
available everywhere) M 5% & & 5k A% B J& 0 B9 46 25 A F5 % — & (much higher in artistic quality than
today’s live performances) i iff /4] & 5~ 2 S SEWT AR W 45 (recordings are no substitute for live performance) ;
%% = (can be “consumed” at a time and place of the listener’s choosing) [l )i | B, 45 H 5% 3% 3% IR i K B9 a5
7 o AT AR ) A ] b £ 24 AT B

DRALRGEER QNER, BT Z0EE" FiE: SLEERRECEAENTEREIBBANEN,
4A]F LA has thus brought about & i, K 5% 4 ;. The widespread availability of such recordings B “H”,
HEARQ A) 2 3 1 5% 3 3% 5 B A 48 #; a crisis in the institution of the traditional classical concert
(institution AR T KR A B> 38 2R, B8 8 4 the point IR . fF G M H M E R I BRE LA
FEHLCE . MG ERICERLRETLRZED .,

CR RS 55 = |0 Bty S 0 B4 B, R 506 B WA A PO 0 52 A SCHE 3 ML VS SR &
RO SE T AR 50D 5 3 V5 B T S ) 22 S T A PR A/ X b GR35 4k VS B3 25) . BRSEAY AT 55 th i B
ZALAEPIT 1) H 0 WA OB 2 1 2 L e, OB 2 3 S £ S ST AR A0 5 2) IR 3 R He B B LA SR i
FEWS JL——J2 P AR SR B 0 Bk L RAS 7 3SR P R Pk L 2k 7 R L A5 e dn e FIRAELHES) .
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23. The author believes that the devoted concertgoers . [ 23. fEHIAATHFEBERKX
[A] ignore the expenses of live performances [A] ZWT I #EZE 0 A

[B] reject most kinds of recorded performances [B] #kHil K ZH M2 ny iz &

[C] exaggerate the variety of live performances [C]l ZRTHZEEMFIAE

[D] overestimate the value of live performances (D] B THBEENNE

(45 fr ] 55 U B JE 48 38 SR & BB SE T AR IA O 3 5 0 B AR R 4 18 22, 1 3 X i 4 I A
PAER O R, B S AU - 5 5 5% 38 AR X 30375 1 2 B HL A0 34, 3 S 4 34 8 20 45 3y L 3 2R AR AT R
fabl. 0L MEE N D& SR s B ARG T B 3 2= B0 (i LDIE#

[érEifgas] IE#IILD]Z XS4 DU Bt missing the point 73 H EAK & SCHY IE# 3%, 2 X Q@@ F) &
BEANAEMELE.

LAJF|FH@H] the time, attention, and money ¥ & T #f 17} expenses, {H“ 8] | 5 i il 4 87 J2 4% 7 3%
FHIFMM R, MR RGEERRA”. [BI.LCIHMHOH] not only. .. but also. .. & T, HX¥
IR R M FH RAGEBENEZ AT RN T, MAEREA MG E LS EHEFEE AL, H reject
F exaggerate T,

(#5158 AR ENBENEZEMEEN P AYMEHEE”, FREERRERFL. EHE
Bt A0 63 0 B A4 S W Al . — GBS RO R A W, VSIS M R A M. R
T Bt 5 AR )RR DA KGR G R R 43 B A R R F AR IR E AR,

U 225 A BB, 1 4% T AR 9% 14 41) missing the point Y 5 B AR 35 1 (K% B 5 45 /) 0 40 745 ) A R B b 32
BB R thus G DI RE A “MEFG AU SC, R 45 517 FIWT B g B iE 45 M (O a2 £ 5, QO @4 A kit
TE) o BT K 32 2 56 1 mUBCAE A, JFAR 8 missing the point B SCH) BT 15 2 X & Ak 2 56 SE W AR B9 7 ik £F
CHFUASBE B AEE A RS A LB I R e A R ok [D

24. According to the text, which of the following is true | 24. RBEXE, U TH-—HNEFXETRREWN
of recordings? EFWRE?

[A] They are often inferior to live concerts in quality. | [A] BT FEF R TR ETRE.

[B] They are easily accessible to the general public. [B] BB ES KRk,

[C] They help improve the quality of music. [Cl efMAB TR S RWMIE,
[D] They have only covered masterpieces. (D] EMTREE T A A SRAEMS .

(454 e ] SBIIBOmTE & R B M AR R BE AL AT 45 2R G B R 22 s , il [ e %
“TH B i 1) R, @ R H 3 PR AR i3k 288 Sk 19 il 7] 45 P (widespread availability) . #([ BJIE#f .

(& 8] IE W [B] X A @ %] widespread availability, # & T @ 4] cheap, available
everywhere. . . can be “consumed” at a time and place of the listener’s choosing,

(AJSENEQM“FRAREFNERMAEEE LSS WAL EEFRELE2MIF. [CIE U th
EUEQA“HF RFEF L YSMEIM G EZE M &R &E”. (DX B @] great classical musicians of
the 20th century Wi #E B, SCR#EF]“20 M K M EF R R ER G I AE R EZE R G RH
T —AER

(415 @ ] A E A% AP JEREAFEENRE N FEMSHHPEMCRQE. B =B
2R IX — & e ME B R A O N T A R A B .

BASkF , IEFTI BIIE E#% SO R, A A58 = BEB (A% fD ., M RILA]
W A s L CCl i B (E B, [DI4R /N B X A Bl . 5 5 By b 0 (35 2 X A B iy 2% WL E 42 fiE 1)
BN AR NN SRR IR AR A MBI 18 227, W) S K ORI VK i 227 A4 80 110 e J32 O i 1wy T 0 B 436 19 W E
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V. @ One possible response is for classical performers to HFERERREE R, — AT

program attractive new music that is not yet available on BT iR sk 2 kR AR R R 89 A R 3
record. @ Gilbert’s own interest in new music has been B E RS, ERAKAASHE R

w2, &

widely noted: Alex Ross, a classical-music critic, has WA A e R E REA R L LN
described him as a man who is capable of turning the = GHRE AR AR DY E R R
Philharmonic into “a markedly® different, more vibrant HEARERRAN . BAEHBHERH
organization. ” @ But what will be the nature of thét AL AR AA R M AR SR 2R R
difference? @ Merely expanding the orchestra’s repertoire” BRI 7R B %A # A f&* B, R
will not be enough. @1f Gilbert and the Philharmonic are | + ﬂ!{é#ﬁvéﬂﬁéﬁﬂi 7 B ﬁ%é’;{lﬁﬂx’jl o
to succeed, they must first change the relationship MLRE L& ESE @%é‘;‘%é’ﬁ ol R H”

between America’s oldest orchestra and the new audience G A B AT AT AW R A,
it hopes to attract. [419 words]

L RALERSEADH - @ of
Omarkedly ['makidit] ad. 3 H ., B & % @ ZHIET
@repertoire [ 'repotwa:] n. (Rl @ | 2 18 & /1) 4% dh é (Mbe capable of (EL £ fEJ1)

H/%H 5 @expand the orchestra’s repertoire (¥ Jji1 2 gl H )

EARARL—BRE NE Gilbert W B RHMBEUIRNERD, EARALEGEZRAM T
R"ZEXER,—VEREK, X8iAH :Owill not be enough; @ change the relationship,

QOAHHmEHRERARERETHNRERE E Glibert W HF RPN BHFRA/SFREFREHEBH,
new music EMATHER R OB XER,

ORFEBR“BH”, A BRAEH —M TN K" . BEH S FIER, FIH One possible response 4
W A CHE B B XS A BT AR 4 ST B A SE L (0 — FI B 2 5 . #60% PA attractive ,new music, that is
not yet available on record &t “S XS AE T 257 Z 5 . BEAR fE ALk A 20 40 & 2k KA %8 & 5K IRt 25
AW 1) R SR A H S S . 3E :classical performers b A EME S, 5 4 15 3035 5k Sk 1A,

QREREHHTATRANRTERET LiABE, BSMENSHEMREHIE S EH,

B A7 N 4] to program attractive new music. . . » ELIR B 35 IR A HR A AE B T AR J5 1 D4R,
widely noted W R FH /R A5 X — MR T 2 kE, BSRAELIAEEM L FIFIEEK Alex
Ross 2 FIE Hi ity 8 2R 5 00 7 B2 CBI . TF T80 B 0 JF 3 ol 3095 2R 30 &0 B A ) 35 J) 10 R0 A A 1 JBL R
markedly different (markedly & 5“3 i9) .more vibrant(vibrant = “ IS 1E J1 09, 2 A %A /7)) & X
A PR B FE AL 0 AR o S8 vl M8 R X 9 AP AR I JRE B DUHC R R I R T R AR At B i 2K A
R N W R R NZiE Y SN

Q@R (But) W iXx—E WS ENEHERYBARRE . (NESRABEHERUNBIERYRHA,

QOfEEN i EEHITHEE ., what will be the nature of that difference? (that difference ¥ JZ ]
84 L) markedly different, )2 M5 O @4 P9 28) LA 3 Z 38 A5 BE 1 ok WL« B 35 2R 40 45 DAL X
HOARI DG P TR M B LR SR A A B EE I I8 SLnfa 2 CRP AR — A8 Ak I o ik K ] BEAR AR

ORAHKMBPHREEN A NETERAB B TGS FHEEH BH ., expanding the orchestra’s
repertoire 5 A O @48 #% UL & @ 4] that difference i, Merely. . . will not be enough 38 1% J7 ¥ A fig
AR HE S L

QABREX FEHHATFNEEHRK . ATMHFT WA ZEHER, If .. they must first... LR
PR 5 A58 SR A1 E IR B MR A L%, AT LA I . .. are to succeed 7K | /4] Merely. .. will not be
enough, $& ] 7 $L ¥ 2R BGE G AL 09 I 0E M B
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FEA LA must first 588 2k A0 200 8 56 BEAA S0 CRI. R 1 et ok — L Hiof — U1 B R AR,
America’s oldest orchestra 1 the new audience (new & A “FACHY A fnl T DLA 97D LL9R B4 357 1H 7% 2= |
i AR PG AL A O AR R ot 2 AR AR 00 AR 22 (] B 7 AR ORI 9 (IR e (] 8 45 = 10 B T 4 s B0 5K
REMWERBEFHCTEEARF T LA MATE EFEHET S LR R0 27 A R
FEPE R I SR S E RS R A A YL B B AR A A i oE 5 AR T, ENE 5 i B @
EAHESR . change the relationship W5 BA fift P 2 38 . SR F 00 25015 397 50 T AN A2 W7 L B B3 3 s EL R 51 = 3%
RIT(FHZE  RAAELEMZ LT R4 AR S .

[(REMBEZ] ZXRIEEMARE BREEEAREN EERRASK ( ROAREFTHREIRANES
WEm,ERARERASERMEFIAFHER) . F— ZBA A HE RAXEH RIAREAOR
M 5 = BONAEZ X R 20 K S0 BN AR 2 W A A A AR B ) R B, I DL missing
the point 5] HAE & PR SCEL : s & # AR © & (48 98 035 4R 25 S R B A fE IL—— 58 HLBE LA One possible
response 5| iy ML SR FUEE X AR A AL A A o SEBR AR B R ARy e BT, BAEE BIR T UK X
I i S () REEAR A, JE J1 71 Ak A1 E H A AL,

- EEA
25. Regarding Gilbert’s role in revitalizing the | 25. W FHRAFERMLAAZ R RBEAFRER
Philharmonic, the author feels . ER, 1EERE
[A] doubtful [A] ThEE
[B] enthusiastic [BJ &
[C] confident [Cl A&
[D] puzzled (D] MK

[ E ] BRI T revitalizing @0 BI5E AL B, Z B Q448 Gilbert 78 & 5 77 Ifi (1) & 71 3% 5
FAR P Tz AT AH Q) A bl B LA € [m) ) AT 5T S8 , @ ) 2 17 8 I — 4 it 09 )R BR 2 AU TR AR BT Y
22 M BRI A, T WA X R AR BE SRR B BE S B L LA IR .

(@] IEMUIL AR QA i EE & @4 will not be enough 8 Hi 19 J5 BR 4 %) o 1 fife 52 .

(Bl T4 “Hooray! At last!”,{H X J& Tommasini F M 5, & VE# A AR AW 4, [CIIRF R B
capable of turning the Philharmonic into “a markedly different, more vibrant organization”, {H J& X J& ¥ i &
Alex Ross M, B A2 A& ASHER] 04T . (DX R B Q) 5 15 A 132 44 B 0] J5T 58 BR A ™ A TR R

[BI5 RG] AR A 2 45 B, 3 T J2 SO AR B ise A, {H 5 o 25 A% 114 2 % SCHEE AR ) HL 4, i 2%
X BN SCEE A MBI g (R 06 R CINTC B W (% £ M R R R SC R N A . )R IR L
CHRINSC AR JUFH R 185 i a8 100 | i 528 24 0 O At A 09 A S VR 8 W a0

ELR R AR, PTG 55 B, 1% B DL ] BE 5 it JoT BEZ AN L 35 TR RE T IR0 R AR M A 24
T AR R PG TR BE L R AR L SCRE AR RCE W CBF — L B LR G = 0 R BT, R R
TR ST AR 1R S8 W FE 5 58 75 R AR AR AR D Al 29 % AR SR B e I 4 L e LA

Text 2 BEEEAREESDGHREF

Y = BN

A SCHE 1 Businessweek (R E F1)2009 45 11 H 16 H — &5 8~ Top Managers Are Quitting,
Without a New Job(TH 4% 2 B IE 75 4y 2 #1%F) 19 3CE , 32 SR I UE 2 9 | UE ik, 00T 90 4 4 Rl f& Bl ik
Jei 5% [ 7 iy L 4 T 9 2 BN 405 3 A AN T R BT B B S T
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AR HRRERR

I @“ When Liam McGee departed as president of AT EAS ANBEEAILER
Bank of America in August, his explanation was BT SRR SR e AR A S A
surprisingly straight” up. @ Rather than cloaking® his % WEAAER aﬁ-—g‘b@,{rﬁ -ﬁ“@ﬁ’% &
exit in the usual vague” excuses, he came right out and R G BT, RANTE B R
said he was leaving “to pursue my goal of running a CHTRARER—RAABAR, EA
company. ” @ Broadcasting” his ambition was “very much W, A At xé»'k Hi “SARAATHA
my decision,” McGee says. @ Within two weeks, he was £7. RMBA.ELLR 5%%?&&&%&

ta.lking. for the. first time wit}T the board@. of Hartford )ﬁ%%ﬁ%ﬁ?%’%ﬁ‘ng 20 8,%ER
Financial Services Group, which named him CEO and fEérfh CEO R EF £,

chairman on September 29.

R ERS A -
straight [streit] a. HEH, T 419 Sé ©impulsive [lm palsiv] a. MBI R
@cloak [klauk] v. 5% ; i 55 (26 150
@ vague [veg] a. & 81 A5 U ) (9 é ® ZaE
@broadcast [ 'brodkaist] v. A FFE A (F B4 § @dep;;t :s(ﬁ-iéf ______ %)
Oboard [0 7. 2y § @come ou AT ABIF D)
........................... /“
,,,,, BRI - o4

E—BNAEH . ZERTEH Liam McGee FIRRFIER MERRESHEEEPMEA, X8
17 A : Osurprisingly straight up; @ pursue,

COOAATRME , FEMIRITE R McGee FIEEE R,

Da BAE McGee BUEEL . EEE 1 A, as president of Bank of America,departed 435l 2 81 “ A4 B 1" K
AR AT BB TR straight up MERFHITIES , NEPIEFER . — IR ER, ASES T, — JHFRAC &
TFRYJELAL ;25 BRI surprisingly 4 , b SCEAR LI« 28 AT AR AT H IR &S,

QO EMIT 4B McGee B B EAM %, I A“ A TIERBRA",

QAR McGee BTN R EBER MEEKEER—ELNECSHWIRY BiR, B&iE Rather
than 58 %] McGee B HRIE FOU0 0B b PR . 28 “Bad B T 736 ELAR 7 247, I (5 By usual 3846 73X — P
M A1 otk i - O A surprisingly £ /& . he came right out and said(come out 74 to say publicly*/FF
WL s right 878 F2 ¢ jnéi’&”)uwk?*r# M & McGee W) B 4H %, 5 cloaking. vague FT & 8 ) & &
A5 A DA MR R AR 2 A e A A% 6 R R R L R i 2 R

QA5 A McGee FiERAEBMESHELMAMME, FiFBHEOM McGee 4728, HH1 broadcast %€ H
Z i McGee & HRAY 5 98 B 5 AL ambition 1§ B (9 “H 61 B4R JBUR” , BIQ A “ LKA B — KA 77,

OEHITRMATEZERRM A, 5B McGee HEUFER : RREKSBEIFREBIM, Within two
weeks B T4, 5 H M McGee M FEHR S 3K 7500 A MU B 22 060, AS phy b A9 000 G e R R o 46 T ok
1M for the first timeCE UCHE A T A6 i 320 D) 26 T il 52 S 44385 ) sk A0 18744 B0 HH McGee® R 457 3% 25 HR 07
A B B S 2 — IF 5] 345 A0 R 3 0% 0G 7 s named him CEO and chairman £ 4 McGee Bl BUE .

[REMBZINBEPFREHUNBAXARBEWREREPRALEZERE, OH departed B 5
exit, leaving @] 3, ¥R R“ B (H depart & 4785 FF 55, IF i B0 0 R 7 (9 25wk , DAL ifg A 3¢ 3 — JF 4k
78 McGee B HAZS BB , & PUA S0 46 A LGB SR . @) excuses 5 4] explanation 7 LR S , 1 25
ASTA) 9 5 8% 8 L excuses W AT 2 S, 1} explanation i 71, L explanation i B] McGee 25 B4 5, DA
excuses i i /5 & B UG, 8 2 5 R VEE B 50 McGee IRAT L7, il I B4 52 4 SCIE 1A] A9 155 SR 3 3

16 1A
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26. When McGee announced his departure, his |26, EESHBENR , M EFRXYRERHEH
manner can best be described as being ., o

[A] arrogant CA] fitg

[B] frank [B] 3HEMH

[C] self-centered [CT LLAR A PO

[D] impulsive (D] izl

[HE A EAr ] BAT — Auon) 22 2L B ARG 150 B IR AT VR4 - & AN B SR 3 5 AT QA 6 4R = D
WA MEARFE AR, ZRES T MR ORI A EE A, EOR B A 2 T A AT DL 3 R IR 0 A5
A, [ BIIEH .

[&EfE®] IE MW [B] X 3CH straight up. Rather than cloaking. .. came right out and say.
broadcasting %5 1) it R BLIA“ B A B T 249700 & BEAET .

CATFI[C)A I M @ 4 broadcasting his ambition A & was very much my decision 3= W i W H 22 3k
oA LL A TR A L7 E SR AR R R AR HEPE 22 B S O A T 5 R L AT g8 07 2K GR IR A 2R
%7  [DIND4] surprisingly F1@ %) came right out and said = W H1 22 He B8 JRE“ ahsh " 4% 1 SCh @
] to pursue. . . BIHf R B A bR A — KA,

[ 75 B gt 41 %o 48 ok 2 01 0 FF A, A B0 A A I 82 TF 5 1 LA A, 25 X 303 2% WL AT 48 Ol 4 ok X
HIFARRTEE ) s 4 B 25 4 R A0, S B A A Y TR R G 57 AN B AT O S O
L5 38 R KL (Y0 IF R S0 S PR B A €, T B A SO R AT B 4 SO

UNAS B, fife LRSS G A AR SO B HICBE v I R A B 1) Sk W 31 398 I, U0 3 ek 4 i) e I A AR R
B REEECEE A, SR ST S 3R 1 L e T A A R A R S A S U — 2. [A]
CCILDIH“ Mz X7, i 42 SC TG 3 1 30 w8 A A7 1 DA ot 2 5 0 - g 28 e IR VB BE SR R B0A R = AR
WA TE R R — PP A T AR 38, 3 5 ¢ 3 JE B MU LS A S B B A R O B A 1 R R ) &

I @ McGee says leaving without a position lined up ERSEARFTRERER, LT
gave him time to reflect on what kind of company he wanted R HA LG E G O RS A LA
to run. @It also sen} a Cléar message to the outside world NGl BLGRAAGSE TG EE
about his aspirations”. @““ And McGee isn’t alone. @In Frd. Rt KM RAUR R £ A —
recent weeks the No. 2 executives ” at Avon and American A BAEJUR MG e E BB A
Express quit with the explanation that they were lpoking for AWt F A E CEO x4 &
a CEO post. @ As boards scrutinize” succession® plans in ART. BEFALTRAERENIFm
response to sharcholder pressure, executives who don’t get SRR, AR AR S
the nod also may wish to move on. @A turbulent” business T’Iﬁ‘é,}@ﬁ*f}}l/f/ﬁo % % P e

environment also has senior managers cautious” of letting %&ﬁ-%ﬁ%ﬁ/\ﬁﬁﬁ%%ﬂi—@éﬁ% ‘
vague pronouncements” cloud® their reputations. ‘ﬁ«ﬁ’lﬁi 4 E;éﬁ??iﬁ : RGN

(Daspiration [ zespi'reifon] n. 1%, 11, ik (7] Sé ®turbulent ['tabjulont ] a. 3% (195 BIELAY

@executive [1g'zekjotrv] n. 45 g © cautious [ 'ko:fos] a. /MO 5 ALY

@ scrutinize [ 'skrutinaiz] v, {F 41 FH 5 A SLKG A é (Dpronouncement [ pro'navnsmont ] n. A W, 245 5 4
@succession [sok'sefon] n. 4k 7K , 4k AT, 4k 7R KL 23 ®cloud [klavd] v. flEACH] ;45 -5 L P52
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@ ZHIER % @ succession plans (AkAE TR, 432 BEA W B 150D
Dreflect onCGAEE %) S @get the nod (5 5] £ A1)

............................ >

CERAM

- ZRIH'EERR'X—REHEBRHFSFTARER,

& BB McGee MR LA EBB FIRP“EEEH"HHRNERRB, X174 : Oreflect on; @
massage; Qisn’t alone,

QO F AE = AFREEIR (says. .. ) BR McGee BSRABEFHNERE,

QA N“EH"EE - ErRERNEBZFREEI MK, leaving without a position lined up (H ' line
sth up/line up sth 2“2 HEHF 3L 25 7) HE 4G 1 Bt departed/exit/leaving. . . talking for the first time. .. it
PRI BN H TAESL RN, BIARFE” s gave him time to reflect on. .. T McGee HR H# & 19 4 Ak
AR R A B BR L B AR . 3% /A0t I TG 35 0] McGee #REF I 3E vh 8 22 26, 1 2 R B BB I 4521 .

QORI “BAEE BRIEABIMRFRME, EE LWL, sent a clear message. .. about his
aspirations M) & Bt @ @41 came right out and said. . . \broadcasting his ambition, &l McGee (8 &
HUE A B K @ B B0 AR H A clear DU U@ HE— 22 2 W McGee R Hh sy 8 19 4 AL - BB R 8008E &
B O R TR .

QATE , BITRNEHE—FH LA B LBIMK, isn't alone 65| W E WL 17 2 w5 &M
McGee —#f , 5817 ) WL A5 55T BEBERR & 5 A1 1 And BON“HA , A, F TR % ESC A58,

QOOALF R SEAESRULBFRMES ARHE X —LERAR,

OHEENES EECELATSENERESHIRLIBATS HEE"GHERB . Ah AR
EEIVEES McGee W — 5. B F M X & 7 F h#E L WAL, A it B S WA 8 5 looking for BR 3R
RSB N FIRZHN EEH to hope for sth* B JIFF7 I Bk .

ORFEMU“—EEERETHLEMBEE HTHE, UTFEEAE As(BER R B, & KR
) FIA]H in response to(fE R R eee o (I SR , & B = 75/ €4 (boards, shareholder . executives) K& H:
# H 47} (scrutinize, pressure . move on) [H] FF FF A 11 (4 B 2R G I < Ay o7 X6 JBe AR it 1 — 3 2 A 75 A 4 i
AR AT TR R L EERRAN TR ) — B SR 3R 5 & 2 (0 R A & R s who don't get the nod (L get
the nod R “BEH D EH L LB E EEFHIRMW R E . REEH S L2, EF W, 4% move
on B AR TAE(RDBKAED ", Z B R )2 Ll & K3k i & " (018 S, #F — 25 ™ e A B UL .
AHEETIR, MREATN L JRE N EEE—2,

CAN—EESERFTYREFREMS ARSI HTIHE, @& has RUMILHFEAR"S
“EE R AYE F O s turbulent 8¢ T A B IR EL”, F45 A vague pronouncements( 5 B B vague
excuses [A] 78 “ & W ATE B IR ) LL M cloud their reputation(cloud B H“BEIR, 455 LB
PITR A B 53— [R] SR OQI6 . B A A M PR 88 8l 55 S B, 28 LS 1A IR 0 JEL 1) AR 25 5 i b i L 2 R BE
AN T A AR T X A R 0 R R TR A

[REREZ]I REHANANEREBEGT A, BRHASHMHIES BEREHEAESE N gave him time

to reflect on. .. ,with the explanation that. .., (who don’t get the nod) also may wish to... .also has. ..

cautious of. .. &) , Y45 [a] 5 8 1wy VA 25 WU/ R 00 JL IR 5 T B 52 o 1R 190 0 gl i AN 1) A TR A
- mEE ./
27. According to Paragraph 2, senior executives’ | 27. RIFEFE B , SEMNHRAEKEZE
quitting may be spurred by . TSN
[A] their expectation of better financial status LA AT 3 85 4E 0 550K B i) 491 22
[B] their need to reflect on their private life (B A fiTAR A B8 5 AN A I B oK
18
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TR, ILEEE [EeT



[C] their strained relations with the boards [Cl 1 5#EF SN EHRXR
[D] their pursuit of new career goals [D] {7 %F 45 Bk B k)18 sk

[REAEEAL 1 B ER 0T T i B 0 D [ 22 SRR T S A8 31— 00 W i HRLIL B A L
B rElMEEZE AR S EE NER CEO B MR, &8 — 2 G WAL R R EFSEH M
A B TAESE— B R, AN . S BREE 8l T A S8 SR B A BRI AR LD]IE#

[fEfmE ] IER W[ D] X% — Bt @A) to pursue my goal of running a company. 5 — B @ /4]
looking for a CEO post 5 B #E45 .

[AJM®4] a turbulent business environment Fl1@ 4] looking for a CEO post %5 i B {5 B = i Wr B
“EE I Z T IO BDRERE 0 B PR R W, A Bl 50K CEO HAAL Ok o3 H B AR 4 R Al T = A
FBRME R, [ B D] to reflect on what kind of company he wanted to run fij#e 5« B &4 A4
&7, [CIX®4H] in response to shareholder pressure Wi il S, Crp b b F8 “HEH S B TR A E S, A
AR AR B — e S R A AR BRI, M mER N SEFSXRRE
s R,

(HI5 28] FRMA RAH B MFLAN , XX H ST @SB ERCRE, & A
J& the reason, because of, because. in that. as a result of, be responsible for, due to, owing to, thanks
to, A< FH T 3B B 1 19 B SR 5C &R 3] be spurred by,

45 — B2 f& Bl with the explanation that. .. ,who don’t get the nod also may wish to. . . X JSBRIE K R %
BT B AR R . A AT DAE O AR B NS B @ AR A AR IR AR R E
Bt @4] said he was leaving “to pursue my goal of running a company” 7] #£ A1 DJIE# .

Il @ As the first signs of recovery begin to W E A A R, %*’fn;@;iﬁ‘é“
take hold, deputy chiefs may be more willing to make BREAEA K I W T JL'F%E‘?«FERQ A
the jump without a net. @In the third quarter, CEO MR A REL R, W TRENEEL R
turnover” was down 23% from a year ago as nervous WHAHHE RN, B =FE W CEO A %3 &
boards stuck with the leaders they had, according to  ARdk 2 FH T 23%. M A& %5 G4 .5 T H
Liberum Research. @& As the economy picks up, R4 % 940 F F R 2 AR S 471/%\0

opportunities will abound® for aspiring leaders.

Dturnover [ 'taniouve] . AFFAS T K, A G & K §  Dtake hold (FF 1 58 445 i L A 48 435 KD
@abound [o'bavnd] v. K i fF1E 2 @deputy chiefs (Fll &%, —EF)
® & iE § Opick up (KA , B3)
E-RONMEEEFNUSKTENIINBRERE(HESHIE), X8I A irecovery,
DAEHETEFNMEREER . 2F BB IFHE, be more willing to. .. M BAEARRETHIE
TEEBREHLA AR CHELFEETIERNIZ VSR TREFEFEEIZ MEmEWNX—-REs
B 22 5% 4 3 T A8 45 S N30 . ) h o) 3 take hold BE AT LA /R“HLAR (AN 38 & B O I 27 2
/A vh— 7 T U8 B 2 B IE AR A R 1) B, 55— T T I R 48 F R ARt R A B IR AR B B RS W 5 b 3R 5K
make the jump without a net(FH net U % # HAE safety net, A< 45 “ W B AR 5557, bt Ab w48 “ 45 & T
VERAf7 ) [A] X4 |- B leaving without a position lined up, ™ 5 &5 45 2R P17 A 0 8] B, SCR% 7 Ho A XU
RIESCIIRETRE.
QORAaXMOANATHITEREAEILIE,
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QEANEERIE, B ETERLEBHALZ2FABE CEO ABETHEKIET M, nervous(“FE
i, R H ) stuck with(“EIR, ABEFHHLRALEH AN P EESANEHEAFEHHEDTR
B RMHEKERZFESCUAESEBERM, HHRONEENTEA T LB, ARNER.
)R stuck with f& stick with (38 253, H % BB TR &8, o0 EEA T A7, 0 —E 2
FLEANRE BREFHANPERESOPEE L HOEESP,ERN X LR TFABREH—&
BE AT EE CRNF R IR ) .

QAMNEERIE, M“BRE"AXKRBPLEFHFETHUEINSE S, abound RHE BB &ZZE;
aspiring (A # 19) F LLB i leaders, B 31 I Bt @] aspirations, F# 48 “4§¢ McGee — #f 18 3RK 5 Bl B #5
B mE”, B L SCRE TN ERE GESRA AP BFr. pick up PR DF] take hold,

[REMBIZIBRHOOOMEH —1 As WAl EiFERARR. HPO@H As WAIBES] i “B &, X
Bl RS . 2 E RN, W ERC A R 27, A F R EN S E R RE RN m; OF as (TR

IV @ The decision to quit a senior position to BEEE AN BRI R R
look for a better one is unconventional. @ For years yﬁi‘ﬁé“"lﬁ‘ffd B ER B AR AR —
executives and headhunters® have adhered to the rule A — AN B A E G| A8 CEO 42 A Z
that the most attractive CEO candidates are the ones J}E%ﬁﬁ#&i@%%ko HE/ B ZREIOATEE
who must be poached. @ Says Korn/Ferry senior BAKATF R« SRR AT R AR
partner Dennis Carey: “® 1 can’t think of a single AT — b EFLRTBRRE L BAEIED

) i ®
search I've done where a board has not instructed CEO”.

e ; 8
RLERSERSAN - | o/
(Dheadhunter [ 'hedihanta | n. &%k gé ® ZHIER
@instruct [mn'strakt] v, 7R ; /S (Dadhere to("E#F, B 5F , B M)
@sitting ['sitm] a. AL % @attend to (ZbHL; XA ; BEEL ; 66 (28 D
CIERA -

FNEARTIMAR,“EEXS"HRPAFKNEL S HSHEBHAMNHETWN,

FHR“EE:UAISERFEHAERL, X817 4 :unconventional,

OOEESHESUR . BE BB IHFEESEME, to quit a senior position to look for a better one &
FEMESE b SCRT R 4 = 4 2 2y 1 L3R SR B & A B0l B 4% 5 unconventional I LA R R “H &7 HYIE XA
¥, BRHE—THEFR, PSRBT I ABERE, DR T XESRERTE T MR,

QOABL“NESHRBBEEA(ZEA)"EEIEROA,

QABEELTEEEBEMM :TNEL CEO NS RMRIZERXMN . For years 552 BT A have. .. #%E,—
5 T 7 2 R 0 %o v 3 L T 3 9 A A R W - 22 4 R, T 0 R S A (R D I R R B AR O k) IR P Bk
T AT E AR, EEREABREMNEE,; I — RN, MmRHRERE LA
B R AATEFH, Ut —S R AR SR IME . adhere to 18 H F T Ui B XF B -1 B0 00~ f4) 7™ 4% 32 <F , 3C
e SR IR X — 15 1) R AR SR P AR R (D AR R AR B, R 5 3hHE . must 58 H L% BE M A48 X R S5 poach A
AR, B RS E GBI B B 5 SR

ORI BERLRFERPOR . EESEREHBELAMNAIBR CEOREZEA, WEEE (not... a
single search. .. has noO BRI EFEEK, BARZEERSE AR EELEE, MAREEFSBERNY—
FUMOE s sitting CYR TR, $HAE ™) LLE R TE 25 B A @ A 3 311 & be poached, #F — 25 Ut B “ 325 51 K 1) 1% £ 7 2

20 Y 1A o]
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CEO & F & b7 > Js ]

CREMIZY ABE A R EFERT SO RIS, B SCEE 8. & 8010 T 3 4 0 B 8 SR T &E R
MM is unconventional 24 ¥ ¥ P4 25, B S HEW A= 4] O 43 7K 0 s AR ) R 46, T SOK 3k “ad Z2 480607 J 7 156 1
H 5 @O A% 524817 For years. .. , have adhered to. .. .I can’t think of a single search. .. EFiE T 3% — &,

EEAR . o/
28. The word “poached” ( Paragraph 4) most | 28, S =17 poached — W E XN EHF A
probably means . BE o
[A] approved of LA] #Aw]
[B] attended to [(B] ¥k
[C] hunted for [C] #FH#
[D] guarded against (D] 2B

[ o 72 o |05 1) BT e ) b SC (D)) 6t BV B2 2 O 3 4 O 0 LA G R 4t 1 AL, ORI
Bl 5 BT £ /) (CQ /R fifp B - 2248 2, i B ARG Sk (T A8 33 E 9 RO . B A 5| ) 9 CEO 2 IR 4E - oo 5 R
(@D FIHEFREEZ SN . B —RAAEI T HAFSHSEMAAEIE CEOhE . JWMEm,
WACI“FR A LT XEBEMEL AAHF.

[HEmz] EFMILCIFE S ELN look for, search, look at, 5 headhunters(J& 3k ) 1B B AH T .

[AMa# T @O W A iEH: , @A) can’t think of. . . where a board has not instructed me to. .. X & 5
ETHELIAZERFEEFSEE A ETURFER CEO #BREZBKIAT M, [BJEDA the ones who
must be poached il the most attractive CEO Z [E] HLAR M %5 fiiE h g @ 0 R EMN"ZE . [DIx
il fff f#% SCH search, look at, headhunt & FT 4% ik B9 “H88 B, #48 T 73X — 15 3,

(45715 245 ] poach Je 4 1] , 02 56 V0 B 9 = OCHER] . () ise v AR TR T A A . 0 SO R A
TE L F XA RMIES WTUA, BH WA A T8 8 RS R R RO 2 O SCRI B,

Hf# poach FHEF| L F X FHRER. B, NaEEXEZEAF, OOAEXMNLXR., OFH
AL Ge ok 2 shEE R & TR T I BR AL s @ ) g A% G A8 - (55 ) CEO A 1k 4 2 2 #% poached HY
QOAIEMBELR. Qi —SMBEOM K EEBIEMN . & FH S BEEH LA T NHAL /A HAE CEO
g Ak, L5 BT B SRR CEO B8 Sk A A Rzt ok . LW, IR IEFS BEH T . 5 poach
M3 Bk R & CEO candidates, @A) 41 5 CEO #BC f 2 search 1 look at, RA[CIMFEH AR,

always landed in top positions quickly. @ Ellen RS R B, 10 54,304 - B
Marram quit as chief of Tropicana a decade ago. saying SR RN S AR EA S A B IR, AR —
she wanted to be a CEQ. @It was a year before she CEO; — 4 /6 oA B — R B R 475 & % 5 i
became head of a tiny Internet-based commodities W5 k. 2005 &, BAAME « B A AR IR B R
exchange. @ Robert Willumstad left Citigroup in 2005 H— 2 CEOMMB e BEFTHBER: =55
with ambitions to be a CEO. @ He finally took that FBEE— R AL BRI T E— TR,

Y

EBAW -/

FHEEEPNERFHNREE"MHRBEX—HUEIERAERLNERE, X817 5 haven’t always
landed in top positions quickly,

ORAERLETEH(UE) SETEFNRBYE. AL S EEHREH T IEE T £, haven’t always landed
in top positions quickly 5 755 Fr R F 5] within two weeks. . . named him CEO and chairman K4, B 7= #
T R R AN R McGee —FERE Y 3R 13 AR TN, jumped“ b7 R # without a job Mg "B 5
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landed in®“7 i ” (b Ak F R4 5 & SRR THA 30, Wi fs, 95 3 (R IF 2 ABABIM T &, —E—
W72 B G T R R O T RE S A - S R 0 Al T PR AS HAE TAE, LA AL B AR

QRAMOOANMNIEA I X ATRTERHENBEARREAOA,

QOAMNBNE—: 10 FHARFAA—NEBERLE, —ERABAEMNUZZA kL, quit as
chief of Tropicana 5 became head of a tiny company %I H @ B . 2 HA R A 1 5 & B A R4S A H &
B TF/NERAL AT FTIECE 7 A chief #“H% A &7 head M5 CEO #16, #mR“—HLF7,
XEEE K Marram P 5280 T H W CEO” i B 25 48, {H“J5 & il 43 of a tiny. .. ” DA K B[R 3% Tt
was a year before. .. (—4EJG A +ee e )7 SIS AR T VR I RO R - R A 45 SRR T RE RSN EE R

@@RAABIHE= 2005 ERERIT—UESEERE, ZERFAHAEERMHYLHM CEO, left Citigroup
5 took that post (=CEQ) at a major financial institution & B XF kb , & ) Willumstad S 7 HL BURE (to
be a CEQ) ; H ) finally. . . three years later( = 4E J§ A & Foe--e+ ) 33 — B[] 25 K A1 55 L BT RS ) i A5

[(REME] AEEFTAB"EIR, ABRREAENTWEI“BERFEOXER”, MH DO TENE
AT AR 100 1 BT R, 3 R S R T A R — B AR 1 5 IR R R LA SR IR SRR A B AT I B A B i R
755 S AT - R BT B AR R B — 43 M B B0 4 R IR (56 = B — [ i 1H 17 450 (58 10 B — 0 A7 TH A B0
R CGERED .,

VI @ Many recruiters® .say the old disgrace® is ‘ HBBBAR AT, L LA HARA M
fading for top performers. @ The financial crisis has THREYEERE, LA EER
made it more acceptable to be between jobs or to leave a R %ﬂ%%%ﬁ?*‘% Lﬂ? TR 8
bad one. @%“The traditional rule was it’s safer to stay S “ # a2 EJ %’ﬂ.’.’f’f - 'fii’f%
where you are, but that’s been fundamentally inverted,” Ao, kAN EE R ARAET L

says one headhunter. @ “The people who've been hurt the o8 T T BRI R AR R
REAR NV -y X B B e 28 7P =
worst are those who've stayed too long. ” [447 words ] sl e ,, . |

CRCEBSRaN - o

R e S AR N |
recruiter [ri'kruto] n. #18 A 5 SS @disgrace [dis'grers] n. E i, 5

EARERS”,BEUE . BHRHEEAN(THSERR)ICHEMESE, FAN (BE)EHAE
i, X7 A fundamentally inverted,

QARSI ABEEZSEY . "BERE(FL) AR "X—HMZEKL, Many recruiters say(IF £
R E RN - 00 T 52 W R T AN S A 7 i MR A 4 A L, IR T B WL BE) 7 5 is fading
AERAE AT I S R B 2SR BUR . AN E &R B R A H AN S ERBEHRIE; RS2, A
I B Ay e 32 BE Ok R T

Q@A MBREHEER,

QAHRTZHREENARBREAZ — 2MENE“EREAL N “FEFAFIE"EZZESZ. ©
be between jobs or to leave a bad one(F:H between jobs & 78 “%5 it 2\ (A9 X 8] Be)”) SE T B8 T the old
disgrace F) EAR AT HE . “ (BB BB (K LAE)” . more acceptable(“(3t4s ) IA[E A, IA BT #97) BE B is fading,
DL“BRTE (30 58 0 ] 42 327 3 St “ M BE R 63X — IH I FE T4 87 s made CBU L 5145 7) (430 5 2R G HK , R B A
HANTEZ B 25, AT m BT S S e P ER B AR TR R £ 1 7 s & Rl HLES 1, #R & 35 2 i 1k
AR TIERES B R, EEEHLE A IR (it HIE L EE  to be between jobs or to leave a bad one i B IE & %
BURAERREE”) s 4 HE 2T A5 R B TENSRE, “frl” R, X R4 EA
B R PR A = B A PR AR S B MR A E N, RS R A E R,

2 =iz ORE
FIRSE, ILEET T



QOASIAREELFRERPRAZ . . £G4 ‘THEERR" CEE I SEBHAREBL",

OAMBUNSHE . “FEREAMERL "X — MM E % B B, The traditional rule
fundamentally inverted 435I 18 17 (DA the old grace il is fading, 8 35 48 H4 “ & 45 0 00 44 190 &S i 28 7 2 1 138
I AR B, B &A fundamentally (B8 completely) &4 inverted (“ {8 @if5]”) , 75 4 8% 8
ST TE KL D) %) R A X6F ST W5 7 B U0 2 4K 18 57 e A A o 0 A T A A R BT

ORI FRAMSHE . FEHERGEM K, who've been hurt the worst % fit who've stayed too
long, 7843 J R 1% 5t tth 20 BA 7 X6 HRL % &8 Ay IR il 6 28 4 1f S vy,

R B L] A B Q@A) b T “ 4% 48 H00) C1E <P b 38 4 16) VS 24 BT A IR CRR 78 1 K MR A5 1) 7, 7R
BTN RN ANTE U ST i LB R b T B SR G S, L SRE SR B R G 4 4k B T R H
A0 AR — T AN HE I W, K SR 4V 3 AS BT R LA il e A Bk O S R B 8 R, @ @ 4 X B @ 4 T R
HAEW R SOR AT OUCE L TR AR, fy 0 WA 1 5 K B A TG i B R Bk, W £ 2 A
“CRTEARFAN O &8 i 92 LR H f g Bk A%, o B 4 Sc R B 2 A0 B 5 L R R SR GE# . g
G AL T M, B 3K — B 1 I BT s T A A WX — B SR BB i R E

EERR -
29. It can be inferred from the last paragraph that . | 29, MEEEE—FQE”Eﬁﬂ—O
[A] top performers used to cling to their posts [A] BHHR BT 25 — [n) R 51 SLHR
[B] loyalty of top performers is getting out-dated [B] & g HR G AT 0 RO IE A8 75 8 & BB
[C] top performers care more about reputations [C] MPERAIHELELS
[D] it’s safer to stick to the traditional rules [ D] <545 G5 0 ) 5 42 4>

(5 /4 TE L PR Bt @A 48 ) i i BR 7 1% G 000 R0 88 B R B6 , IR M AR Sh e & & i 5 2, i KR
WS AT ISP L . [ AR IE B30 .

[fpfdE ] EMu ATRQAE — D iR Xk S , used to XT W The traditional rule, cling to
their posts X} if stay where you are,

[BJHE®H] stay where you are %[ T loyalty, B 3CH“ i 25 A [ < J52 7 3l JHC 52 0 3 B KR, R %
7R RA R E AT TR S50 (B R AR AL (— EOR B R s . [CIM DA the old
disgrace is fading for top performers 5 # H “ & G WA 61 5 e A% e 44 7 7 (B BE T 8 — R AE B, AT A
SOt RSN R EE G B RRCR S H R By T AE B sl 227 i LB % . [D]HE® %) The traditional
rule was it’s safer to stay where you are ffij & i 127 1k B “ 5 <7 4% 45 J0 00 85 27 47 (1 & 2 W 7 traditional
rules iy & OB 3 iZ 55 — UIE G D 5 FHER M ST R T L 1% G0 00 8 B AT, /s FLU AR &2 427

[RETT BGE ] B I 4 W 0 SR 25 A AR R B b 19 B AN TR . 28 D SIS B S B A ST o B o T X
B S Atk L AR A R W AR SO AR IR IR Y B X, BERT iR 54 ik AR,

WA, @47 Uk 4 il FE AL R IR BT B i b sl e R RE TR Al 2 T BT 2, W

ABY b F AT AN RE 4 2 MR EE T8 1B ST KL 5 [RB, O) /0) d A% 46 1) i A7 B0 0 2 o 7 B R 1Y i o | B 2 4
L 2 33 TR DU 8 2% Bl 00 AT T B DA e VTR ] T [ SF B AL L (E B AE S B ANk, LA TIE

sREmaR ./

30. Which of the following is the best title for the text? | 30. A THW— TR A X R FHIRE?
[A] CEOs: Where to Go? CA] AT EAN : BE LM J7 7
[B] CEOs: All the Way Up? [B] HREHATEAN . — & T

£z DR
TR, IDEET ENT



[C] Top Managers Jump without a Net [C] w2 HATHE B A B TAERHE B0 F 8 R
[D] The Only Way Out for Top Performers (D] & g7 5 AT ME— Ay s

CREREEGL] o BN B AR 01 . 38 EARAT Mk 0 R AR B s 58 — L = B 43 1T o 8 AR 9 P9 S E TR R
B — R E BN EANBRRITZAL . YL R PAERER, A FEA 852 FmE. o, 2
SCHR B2 A RREE T R IT ISR, R EL A A MR R X B AN 3 e A 7E SR R R B, B CCIE A

[fr AR ] IEMMIIICTR 4 30 B w AR

[AD B S&Hs w003 i top managers fii# it CEOs, il CEOs & K 22 % & #R & 09 BOlk 38 5K B A5
LR LB [ 30 4 08 09 AN B DT e T SO PR A A AR T AUE R . [DINKREOM
been fundamentally inverted PA S @%1] who've been hurt the worst are. . . stayed too long % il #} The Only
Way 33— 46 X5 P52 35 5“5 G B0 00 /& 110 19 e 80 78 CRR B R LR S AT 3 2 AT D " AN RB 46 TR T |
TR A B RE— 2R T 587 T R SO “ IR A3 8 380 (R TE A R0 A AR B4, Tl [ L ik o 2K
TR B i S DN ET

[RT5BE] bR | e % A 303 1 8, M LA 25 19 T 7 34k S0 as A a2 iR . ) 0
WA =AMy SCRE R B ) SCEETF Sk B T AL AN SCEE RS R A AL . HL 3R A R R — A
S EE PR B 4500 CE IR . I S ) ) REAE R A R R B e B/ e S/ T 2 B,

A B 3 A 43 ) 2 D, . . surprisingly straight up. Rather than cloaking his exit in the usual
vague excuses, he came right out and said. .. : 2 £ L5 DL [A] A9 25 105 20 Qe 0 48 38D 148 17 24 3i B
BT AR A I — AN T I R A S MR EE . @ And McGee isn’t alone: 22 3 9 I @ P8 L EE 00 ofE——
AR L B HAE BV ER & . @ As the first signs of recovery begin to take hold, deputy chiefs may be
more willing to make the jump without a net: B #H 2 ¥ i 55 JR SN S S L. @ The
decision to quit a senior position to look for a better one is unconventional: & 25 i 4 R DL 33K 3 47 B A7
CEMRREE) I E 1% 48 7. @ Those who jumped without a job haven’t always landed in top positions
quickly : BEEE H AN — E HEAR Pk 2] = B . ©the old disgrace is fading for top performers : = & # & 1Y
AR IEAEIRE . YL, b Bk 3280 a) v 50, & 30— B AR 7E UF e i s, [ClIE® .

Text 3 FriK I 48 5§15 75 SR AU P18 0 P &

e 1L

AR IHH A McKinsey Quarterly{ 7 #8522 F]) 2010 4£ 9 H — 55 8 5 Beyond Paid Media: Marketing’s
New Vocabulary GRS 8% A - 117 37 8 85 B R0 1 S0, FEH TR BB R Z BN & I ERM
5 AL BRI LA A A DR B A B RREA) IR R S 2 4 O 3 W X e AR A
Z ] SCFR  LA KX 1 51T B8 77 A= 08V T gl 2y 07 Xef R A A 1 XU 41t 2L

W S ARSRAERR

I @ The rough guide to marketing success used to be %éﬁﬁ&%%kfi?ﬁmg%iﬁ% %
that you got what you paid for. @ No longer. @& While ?Eﬁ%%_ﬁﬁ"ﬁo iiﬁ’ffﬁ'ﬁj’ﬂ%*-ﬁ-, ﬁ
traditional “paid” media — such as television commercials A G S AL S e Ao
and print advertisements still play a major role, R AE RARKEE B A2 s b
companies today can exploit” many alternative” forms of JoAiE T AR A B —ﬁ'—'ﬂ‘b‘ﬁf ;\ WA
media. @" Consumers passionate about a product may HEE—nl ﬁﬁ"‘]’»& Bt h R

create “earned” media by willingly promoting®” it to friends,

=iz ORE
FIRIEY, HEATE et




and a company may leverage’ “owned” media by sending e- S e »
mail alertsg ag’out Sroductsgand sales to customei’s registegrcd (%ﬁﬁ%ﬂﬁjj‘% sty ﬁ%‘( ‘:"ﬁ*)
— : " = AR T AR e R Sk L A e
with its Web site. @ The way consumers now approach HBEEELTFERARMIELS LT
the process of making purchase decisions means that P h\’f‘] ]ﬂ“ﬁﬁ”%fi’fl\o%ﬁ;ﬁ |
marketing’s impact stems from a broad range of factors ‘ﬁ%{ﬂ(tﬂﬂ@%d&ﬁ% fi\iﬂﬂ ,%éﬁé{)#}
beyond conventional paid media. ok B AL AE A %ﬁ’fl‘ﬁ KEEE '\'o

exploit [1k'sploit] ». & i, F H % @ ZHIER

@alternative [o:l'tamoativ ] a. 7 LA ; HoAthpY (Dprint advertisement CEii) 45)

@ promote [ pro'moaut ] v. H AL (W) UL #E 45 B @ promote sth to shCEfF 54y i 17 45

@ leverage [ 'liveridz] v. # § )
®alert [o'lat ] n. &4, 0 5| ok $E é @stem from (Mg H I TH
©approach [o'provt[] v. & T-4b B (F7 55  HETZ) % @be obsessed with (£ #: A a{HEi® F) (31 8

BHERSEXMEAMXEFE . REHEREBSMBENANERMNE R, X817 5 :a broad range
of factors,

OQAMFIMTRLFEX*ARERILE “EHMN"NERAENS LRI, used to be. .. No longer 1§ ##
Wik RS R R EAERSERE.

QA HBET A (A used to be B) AT ERINEHMWEXREN . ERNEEWHE, you got
what you paid for (you got your money’s worth) Ji B M 35 %5 55 Al 2h o 0“4 BEAE & 4 LR (paid) , 3075
A B AR BUR (go0”, LI 73 B 453 (you. . . you) FEAR KRR JE b o] DA 450X — o A J POl st .

@l No longer B3 7,15 HE B BER AT R85 80 R E S CE N & AR A
) TR F a5 HEZERHY.

QOAFRELY  MERMIEMINAENR“ELERYEME", HEMBHUNSERERXAALE
HWHI ), many alternative forms of media. . . “earned” media. . . “owned” media | T i) 5 85 , 2 B 7§
AR — R IC R

QAMBEHEHTH . MSEHCABERBELEN L — 3 REN (“paid” media) , T2 iE 7T LLF B
Hi £ METiEN, A F KL, while. .. still. .., ... companies today can. .. J& W “ik 2 [8] 57 7 3¢ —F%
BB s i B 58, AR b A B D) - A5 G078 4 5 B0 5% Wy S Al ) 45 L BRI 4 S5 AT 2 I A (paid
media) , W0 44 BN SR 1 SR SR AE A5 A5 2 IR A (A) 5 B 0 T WUAE, DA S AR SR W A TR . still play a
major role W H & {5 2% I A 328 A 14 1=, W R AK IR & HE E AR . EM SR th A A8 4l in 4 el &
B34 1] FI) ] 22 Rh LA BT Ay . alternative — 7 Tl &5 7 B G197, Ml SC traditional AR X 5 53 — 5 T B
Bl R B B BT A S Ak SR T R 2

@AFHECA,S I HAHEEHEN . REB(OR)E N (“earned” media) . B H & I (“owned”
media) o 351 7% 37 and 7745 P9 A 45 A HE UL 64 45 fif 8 O R 1 A 00 A B 3/ S . BT — 43 A A 4
5 CH D B/ (“earned” media) : PUH T3 — 7 i B9 14 2% & G IR P2 4 27 45 0 A g, 000 A 0Tk 7 2
4. passionate Fl willingly FR 52 11 2% 2 B0 RIS BE A B0 06 B4 fF R = B £ 8h fiE77 . R — 2 i 4
B A A (“owned” media) : /A B4 H C W35 A9 A MHE K 2% email {28575 (AR A B EAN .

OABFEROOH,BEAZEOQA,EHAREHCRAENEAMNE R, 1 FEMALL A means B &
MEREXR, BiEBHFEODM, I REOOMH I8 H 404 1 8 5 %R B T8 1L 584 S 4 1Y 2 F [
2% USRI 2 LU . E TR M 7 A X — 1 T A AR AR T IR < 3 2 3 B0 W 3K R g

iz BRE
SR, 1HEEE Eath



877 2 (B RAFF D .

REMIEY &5 Xtk 7F &8 5 X A B B s A £ XF kb A7 7 17 used to be... No longer. ..
traditional. . . today. . . now. .. , Fll FH izt 25 1% T 78 B A 300 5 A4 ofe DO (AR P9 B8 AW A BT AR 51 T A 1 B
CEWMRRZMERAENERRGR. N EIRB . O AGT M E YA A O A E R A
BERT LAR“E BBEoL”, Al LIRS HEH7 A s & ;OB XERKFERIE,. A ES
EERE L =N EER NS S

31. Consumers may create “earned” media when they | 31. JE®BEWECE“RS(OR)"EN,
are . ERA (! Bt o

[A] obsessed with online shopping at certain Web site [A] 28 T 753 A W ok 3E 47 W 25 1 )

[B] inspired by product-promoting e-mails sent to them [B] Z3 k%A= I8 IR rIE &

[C] eager to help their friends promote quality products [C] & B I A e A 41 7=

[D] enthusiastic about recommending their favorite products | [ D] #4E T4 B C fix = W 1 75

[ EA ] RIS T B “earned”media E A7 B H B @4, A4, R FE— 7 5 0T 284 A
FEOH O 25 T A (R A T B AT (RO VIR . AT LD A S0

[l g ] 8T+ E# B DM X 48 — B @A) 56 F R 5473 4 Ak A R X3S .
enthusiastic about recommending X} if willingly promoting;favorite products X} i passionate about a product,

[LAJXI @] passionate. . . registered with its Web site Wi & B X , 5 3¢ T B F i A 0915 8 “ B 10T
BRI RE & A2 B S H AR B A (“earned” media) s 20k 45 W35 VM P KR HREE LRI A C B A BEA
(‘owned’ media) "B 2% B — & I HEM) T — i A A5 55 3R 0 36 A 8 I Y 25 3 R R AR I 4 ) 3 T )
B &S BBRAEEN ", [BIK @ 4] sending e-mail alerts about products H1 “4 b4k K B B E N A F B (a
company may leverage “owned” media)” B 5“7 & 4 B R B E N 19 X (Consumers may create
“earned” media)”, [C]# @] passionate. . . willingly promoting it to {riends 3 28 5 Z 1 E K& XA
221 eager to help their friends promote quality products,

[RITRE] W R HME B EY” AR E LR 7 MR 1R 28 5 B i B (9 35 IR A, % 3 i
RUHE . — RSB ATE ), BN W B 0GR 5 85 6 5 4RI B0 00 A0 HE B F Y000 A A B OE B R
Xt J SC Y [ LB SOEAE 51 R 5 T R T00E R N M R Rk B L5 B %

UNA R, BB T L A5 B A (earned media) B9 A2 5750 80, X I R SC (R BE @ )) T 6 K 5 A 357 A
CRRAFBEA7 A B A B LA B GEPIAB R B8 R GRS B A /I8 2% & /7= /W ks A A
23 E) /email /R 3G VTG TE 238D . BABRIX AN SE R G X LA, A B D] S FECE R —BGM AR T
P LSRR B, (B 34 it , CCTH ih {5 B A= 5 R SCHME AL L& SCHE I8 9 15 8., [D]IE# .

I ® Paid and owned media are controlled by WB A A AR Ry B
marketers promoting their own products. @ For earned MEET e, mNTRA(DR)Y SR
media, such marketers act® as the initiator® for users’ A EBATRA S AR RN B
responses. @ But in some cases, one marketer’s owned e i e
media become another marketer’s paid media — for IHLEBEBFAEALMEERE T 220
instance, when an e-commerce retailer sells ad space on  pgb _ Aab e g HENERT 34
its Web site. @" We define® such sold media as owned — AT A T A, g}(‘/fn;}g;z;fzf.éfg b
media whose traffic® is so strong that other organizations BN T L A E T etz K, L2 TH

place their content or e-commerce engines within that

26

iz mie
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environment. @ This trend, which we believe is still in its
infancy, effectively began with retailers and travel
providers such as airlines and hotels and will no doubt go
further. @Johnson & Johnson. for example, has created
BabyCenter, a stand-alone media property that promotes

@ Besides

generating income, the presence of other marketers makes

complementary and even competitive products.

the site seem objective, gives companies opportunities to
learn valuable information about the appeal® of other
companies’ marketing, and may help expand user traffic

for all companies concerned.

LR EABSR LT RS EAE
ECHRSTI T 8 ARA . KAl
IHELANBAETRERS, ERTEE
B A AL A 3] B JE SRR,
HBRAHR, B Fa % —F L&, #
do, B oA A A A ET R E TS
(BabyCenter) , & & — £ 1k L 4 A K &,
MFHR;EARLEER LSRG 2, B
TR FERAZI, A EHTN AL L
1% W 35 B4 N EE N, %g;\aﬁ@m/x

‘T@gmAﬂﬁﬁﬁﬁﬁﬁﬁiﬁrﬂiﬂ

CRCEESRAS -

Dact [aekt] v. 7524 ; & /EH §  Dact as (74, 404F)

@initiator [ 1'nifieita | n. BIH A, K2 A g @define. . .as. .. Cfgeeeees i LRypeeeees )

@ define [di'tam ] v. [ I ; A6 A& ;(* @in one's infancy (4bF i 2FARAS, WD
Dtraffic [ 'treefik | n. i &t g/\ @go further GETS %€, 44 H K LR
®appeal [o'picl] n. W 5| H §\ (Bthe presence of Ce+=-~ 1Y H B/ fF7E)

@ ZHiEE % ©user traffic JH 5 a] i)

E_BREREROABAERNMNARENTEMKNHERN  EERARLEERE T RONE, X

17 24 : Msold media; @will no doubt go further,

OOAIE—B,AELBUPAZMEXAEN(FREN . BEEN . REEN) SEHBZEXRE, I
ATXESLS HAEMETEENMEE, WAL such marketers [F15#14 .

OmiEH , FREN.

BEEENMYAESEE ST RN E B E#E, are controlled by marketers

promoting their own products & W PRl A (0« A PS8 TR PR, A K B 2 FEam Ml E ",
QaEd , REEN NP, EHECFRANEHBNEARPREMNRMAZEE . act as the initiator for
users’ responses 5 I A3 A BAR WA B AR E A T H (B A SRR AT v S A i HOR A P RN Y

B R AR 2T S ] DA A5 TR

QEQAAE_R KM R'BFEN"MFREN"MAFTEH HEEN" BEEERTHRE
HEHRONB(BEERN . EERNE—FEHIRIE),

QOOAERNTA..

QaFExOAIIEHITEXR:
some cases & WA MO MK . HA B
BT A2 56 7 L fl R 455 A T 00 I JRUAR R L B A
IX S 2 ] 5 A T S AR 0 A B A

@ORBRH#ECA ,RH“HEEN
HEAS . 384 LATR @ SOy sUam i« B A A
that environment [R]$8 “ [ U (%) 3 4 U5 [A) 557D , FF IS = B .

.. such sold media. . .

This trend. . .
—FXEHORBEEARENHE A HMEHBENAEEN, Butin
A7 IEA A AR A Al
A AB A L 5 s ) A 5 — B .

9 ”B‘J?ﬁ@,#ﬂﬁﬁﬁ?ﬁiﬁﬁc such sold media HE+5 L= 47
7 i R A

¥ = 4] a5 1 %

) 5 45 55 0 L £ A

o5 | A B

OF YU ﬁﬁﬁ % J K Y 1 1] 42 (traffic 0
A XA R UEULBWJW“‘F?&MIV&

EERE, AT W



OAHEMEHHEENHAFEEY, HFRBEWNERFERBRHNE KRB L. A H L effectively began
with. .. still in infancy. .. ... will no doubt go further (in infancy 8\ A FHYE : AS B “Ab F A= LI, e Ak
6“1 N A ) N LR 1l A 2R A A A X R R Y B KR O (RS R T SO T LA R .

@@ B4 BIHE : LL“38 £ AT HE BabyCenter "& =@ A6 EAHERENTHITERKX,FIERE
E—MEREFHNHESY(RIEEENERED).

© At B BabyCenter B “H B /1" % o Johnson & Johnson has created. a stand-alone media
property Bl BabyCenter Jh 30 4= 24 7 “ H A A7 B H AR B R A RA (BABFER) , EENA
that promotes. . . %8 BabyCenter BJ“ Hi 8 A7 1 B (I A 28 F0RF 7 45 25 ) 1 B, o 22 0 A) B9 A
PR IF B BRI (BEHE) 5 B AR P, UHE)T SRS R D .

@A 28 BabyCenter F4A E A EH BN B MA 2, /4 F 3 {4 L Besides. .. » the presence of other
marketers makes. . . gives. .. and may help. . . J&HLIX — B 5 A (9 00 K HE 3 1) 45 32 05 G A= 28 D)D) i R IR
55 2) (8 I 3k A5 IE 2 005 3) 45 4% 7 B8t 1) At 2 R 2 308 B SR B A AL & 5 4) 48 & T i Ok BE R A 5 )
K. seem objective.appeal.expand user traffic /2 K 5 B ACE 45 19 8 . A 5EE BAER AL, 2
EEUEW HARFANENSIRE S ;K seem LR FEE SR =i OUH R TS5 &0 L7871
190,45 45 1) 38 552 401 28 1E % W00, {5 SE B B AT R IR AR an it

[REBEIEBERZBUEXNBRENHBER(OOM) SIHE—FEM(OOO®A) 2 4]
REHFEY(OOR)"WEERF,SIHAXE 4 MEN“HEFEN (sold media)” , X HHITLENA
(EERAEEEHETRKONEB): DHAEATHEEN BEEN", BUTZE O M REN DM LR
HET R AFEN"IA E RGP Ui & 3) B aihak 784 o B B E AT UG & B # R CEig 2
“HEE VR SEE WOk Z M s AL MUk B FSL RS,

32. According to Paragraph 2, sold media feature | 32, IRIEE B &, HEE ML AR,

[A] a safe business environment

[A] %2R L3R5

[B] random competition

[B] BEHLI 55 4

[C] strong user traffic

[CJ 58 R B = 5 ] 4

[ D] flexibility in organization

[D] AL RIG

LA AR ] AR 0T 2647 sold media A EI5E — B, HBQ@ IS, BB AT B« B HBA",
HA AR - A BP0 B R FH P Ui 1] Gt ok 0 5 | R Ath 8 4 vl A+ 2 B0k . T CIAT & i,

LAr @RS ] I §95 [ Cstrong user traffic J& %145 — B @] whose traffic is so strong that. .. fFiR“H
B AR AR A S , R EE T H A0 WA traffic. . . strong,

LADH @4) that environment T 485 3 W HL AR 0 “ % 2 MBI IR BT, (H SO IR AR B8 MO B i & 42

7, [BIK©H Tk BabyCenter 4~ “HE)™ 3% 4+ M 7= i (competitive products)” 24 4 Hi 8 5 A 19 S 44,
FHEBNEFE RS X MEMNLIBEHLIE F A7, (DK @ ) Besides generating income. . .
makes. . . gives. . . and may help. .. ZIEB“ Ui B BabyCenter 1% — M 8 8 A (59 05 27 21 ff b “ 06 07 H B 16 4
AR ——H R N RIE”

[ET5 B ] A % 3030 T OGRS A A B0 M A A B R . — R T, R
features.is characterized by /& $ 7 ) 2 2 “ B4 S (A 4R AE 7 (3 101 05 3K 5 = L 8 0 J 3C DA 30 - 4% “HE &
PENE” VT8 A B4R 507 2 AR RRAE” 5 = % 501 6 T30 , M35 S | A4 0 O G st 1) 36 T2 1E B 9

BARE A8, 5 — B ©F]) for example — i KM , @ @ @ A i F X} “ Hh & A7 59 B A& A ; © @ N

2z I3
FIRIEY, HEATE et

28



J2 LA BabyCenter A8, Bt , B4 @ @G ) 4l Ol B #E MR 28 2%, © @ A 15 B W b 25U AF 40 IR 31 (AR 38
CHUBE AN B RERE 7 B2 GE R T BabyCenter?) X G 16571 % B0, [ C2 X “ S A H 3R 7 4 5 , i IE #5
[(Bl.[DJ A& ] B AR5 B 8T, B 5 B SCAFF, MO R LA X R 9 &2 S0 B4R 85 1E Cthat
environment) , fEL &0 %t Ho A8 UM T 45 1R 8% 32 (safe TC AR , t L HERR .

Il @The same dramatic technological changes that FARX T kB AT, S
have provided marketers with more (and more diverse) FBRE S (AAE SHEME) IRk
communications choices have also increased the risk that B RN, A T R, F6 3k 2 7 0 8 8
passionate consumers will voice” their opinions in WA AN B B AT T LAk ® AT
quicker, more visible, and much more damaging ways. P o X R AT I, A B EA
@ Such hijacked® media are the opposite of earned RRB(DR) ARG — AR R — A
media: an asset”? or campaign becomes hostage® to B E S A AR kA
consumers, other stakeholders® , or activists® who make PSS FHEAAS, G E— DR RE
® about a brand or product. @ AR T, Bl R ME AP E AR

Members of social networks, for instance, are learning B A T A S0 AR A ) B A X ok ) 4 el
that they can hijack media to apply pressure on the Ak RS

negative allegations

businesses that originally created them.

Dvoice [vois] v. F i, Fik R IE I @ ZBuiEf

@hijack [ 'haidzek] v. HHF § (Ddramatic technological changes(FE B RAFH)
@asset ['eeset] n. W=, - @ voice one’s opinions (&R & M)

Dhostage [ 'hostidz] n. NS, A SCATA A Eh 7 @ the opposite of (==« 1 JZ ifii )

O stakeholder [ 'stetkihovlde | n. Fi| 25 #H & % @ become hostage to (A=« A A )
®activist [ 'eektivist | n. {4 F ®make negative allegations( & 3 i H #Fi8)
(allegation [ zeli'getfon] n. PiL#k , 15 5 é ®apply pressure on ([ -« Tt I 1)

F= B RAREBENTEMEN“DFEN"  EERPELEHETERNNE RXE,

FZBENABBEFENPRNEFEZPAENEHEORNKEE, X817 4 :Ohijacked media; Drisko

OaE BEXFEN T FEXEN EES"RERNKM4", T TEAEL The same dramatic
technological changes that have. . . have also. . . 1 B 507 % iy 45 B2 41 32 4% i %1 3k 5 485 17 1% P T
P . more and more diverse communications choices [Bl i B P B & B ) 25 4k ; have also increased the risk
W) R A ) 5 S5 B 5 8 . R 718 M /A B A 53 il XU 4 T 48« voice their opinions in quicker, more
visible, and much more damaging ways = H % 92 F EL 4 LA 58 8 B 38 mouach, ™ 87 55 0 i 3 L ik
WorE T 2 R T PR S, XF 4 ol v B K BE SR ) BT B, passionate consumers 8L A — B @ A
consumers passionate. . . , 3t [ B I e O DURCVE L AT RE B R HERE S L L3R P S AN R AT fE
RN B B E AR

QAFLARHBERNWES, HUBENREENETA—SVERRENXRE, £F
LA Such hijacked mediaChijack & 4 seize control of “#h ¥ .35 7) #E+8 b4y, I WA 8 H 5 “FAR B A7 19 XT
S AT A2 5% & (the opposite of earned media), B S /AMHMX — X R  HE HAEHEWRMAEIL. 1) #H
FEXF & A Y B AP T 77 5 R Mk % 35 (an asset or campaign; HiH campaign 8 LLEAEHETT S B 909 L
WEh”) . 2) HIFEEEE I % E (consumers) . H A F 25 4 & # (other stakeholders, ® 45 B /AR . &

£z ORI
FHEY, IDEET



H5) WS T Cactivists, W0k A9 R4 B L% %), 3) Bk g #5755 x5 ML/ i R AR T IS
(make negative allegations;allegation £} “ JGARYE (1945 1 ki 57D .

Q@ BIE @ f (for instance) , LA MK H A" A B EAHBFEN L UHEE. AH them FHN
media, 88 LU 256 ™ 5 345 10 A0 4 78 Y T I T o8 Al sl M A 3 I L A A (R T 1B 3 4D R
7% Sy il BT TR A T 8 AR AR R ) — (R0 A 58 4 M A 4, OB N 46 T B A
Bl C i . are learning DABLZESEAT I I8 7% Bh RF WA 1T G 25 BAR B8 26 A, & A VR & 0 8 B 0B R .

DR BEREY A B BN 4 (O — & X (Q4) BIRIE (@) 3% 46 22 Fiy BE A 055 5 Ty
“ENRFBEA 1) B P IR - B T N T e W R A W B 37 B U7 U
FEAT 445 & R A PEIE . 2) R RS A B0 SE AT A 56 R I T 2 T RE B R 4 B AR L AR
“ERAT CH D A 5 T BB & R SO SRR L A B BRI . 30 Sk XU - Al B T Bh A

33. The author indicates in Paragraph 3 that earned | 33. EZE E S =ZKB I REB (08§

media . i o

[A] invite constant conflicts with passionate consumers | [ A] 38305 5 #4901 9% 3 19 AS Wr vh 22

[B] can be used to produce negative effects in marketing | [B] AJ &% I T il 3& & &4 1Y 7 2L 0

[C] may be responsible for fiercer competition [C] 7] BE 2 38 4 1 i 7 2 9 It 1A
[D] deserve all the negative comments about them (D] 2 )i 37 3 r A X H A7 7F s

(FBEES ] MBI carned media £ 07 814 =B, ZBAE M RN EREREREERE
B T R T 22 A% 0 R T 1 (W) B, b 340 T R KU FE T T (T R A 2 R RS R T Al 59 W A5 X B
BN FFHEA 2 RS (B0 A B ST . B8 B A A A FH A 5 T 45 P 26 0 5 B < T 45 P AT LG o B 4 R
A A 1) B ) B 33K 4 ) 8% 114 i ol CE - A ol A 28 LR O < AR/ DR A D iR . T UL, BAR (H
1) B4 A AT REBEH AR Bh 5" E A L LA B s . [ BIIE A .

(AR ] IEMILBIESE —BOOM B IRE S EEA MBA (DB BN XL AEXRTH
REL, Hof be used to produce negative effects X ¥ the opposite of, 3 B i businesses that originally
created them IR)Z N .

LATH O @ 4] passionate consumers will. . . voice their opinions. .. more damaging ways. . . make
negative allegations [T ¢ B it {5 8 “JE #3H 98 35 7T 68 ORI F A A B A ) 5 4 ol ™= A p 287 B0 “FE 3T 9% &
SHREENEMR”, [CIH @M campaign B R “T6 G 867 2 8 IF #F— 2 00 H KRS
A e 3 47 1 SE PR X L campaign B CEAEIE 317, [ DK @4 negative T 5“4 9% F X 7= dh %
R F A HEAR A 48 S T B X AR A & 3R TS HL SO I R 2 B — ) £ T VI B R A A
R AZ Y deserve all 2 K H 7],

[HT5 B85 ] AT Ay 2 2E R 42 2401+ 0 4R 0 J5 12 48 0C R 70 RE ), 0T k2 = BEE R 19 “ AR A
(earned media) " B BB, {H 1% BE 32 22 56 1 “ B 5 B A (hijacked media)”, 758 {SE £ &AL R, Wik &
KE D B =B A B U B BN R A A X SO R ) S B O )L O AR B
Consumers passionate about a product may create “earned” media by willingly promoting it to friends
JO7 5 2 B B 10 LAY 7 0 B A T A7 S BN J4 76 5 T 06 O O T B R TR HE Tk ST B B R R W
FEALG TERAFTEMHE . LA MWARLR [ BIE,

N @1If that happens, passionate consumers would try BRI L — R A M e R

tY products, putting the P A FIEAA KA E B, A
reputation of the target company at risk. @* In such a case, BB ARG M FAR, AR LT,

to persuade others to boycot
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the company’s response may not be sufficiently quick or AWEEARE BB AR, ST &+
thoughtful, and the learning curve has been steep” . ® Toyota INT G T L TS S e
Motor, for example, alleviated® some of the damage {rom its HENG B AR R WA R
recall crisis earlier this year with a relatively quick and well- MAXBRAT B E S, Bl A KRE
orchestrated social-media response campaign, which included Twitter A4t & # W M Digg % M 3% k5
efforts to engage” with consumers directly on sites such as KR EABEIH ERTAET L
Twitter and the social-news site Digg. [ 443 words | W BE AN RG> RE,

ALEESRASH -/

Dboycott [ 'borknt | v. 1l % Dput sb/sth at risk (ffi -4 FfEHLF)
@steep [stizp] a. (L FFEE T [ 288K 19 5 28 Y @recall crisis (£ \EHL)
@alleviate [o'liviert | v. I 4% é @ well-orchestrated Cf 0> 55 %I i)
@engage [in'gerds] v. oo LB YIS R R H iR § @engage with sb (5«e--e s, W)
(B dominance [ 'dominans | n. AL, $5 4 (35 ) g
@ ZHER é;
Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a
relatively quick and well-orchestrated social-miedia response campaign, which included efforts to engage with

consumers directly on sites such as Twitter and the social-news site Digg.

IfOl' example, ] Ifrom its recall crisis earlier this year

| wAE JEEEE
]FFET: |Toyota Motor, alleviated some of the damage
FiE HIE e

VES N

Iwith a relatively quick and well-orchestrated social-media response campaign,‘

s |

which  included efforts to engage with consumers directly on sites
Gl I IBE iR JE A o 8 UK

R0 |

[such as Twitter and the social-news site Digg. ‘
T RE i BE : for example F WA AR XS L SCAYHIHIE . with 3R 15 45 0 380 3= By 4 0l 20 451 0k i B A T
A KB 32 AR [ 35 3, Hod which 218 M A B i social media response campaign , £b 75 15 B 3 —
RN

CERAH -/

55 10 B 0 =5 358 BA 2 W) R 40 4] Rz X # 35 I v SR B RUEE . < 817 24 : the company’s response,

ORmAEZELE  #EHPHNFENTRNTERLE (that 3 EE N F), If that happens,
passionate consumers would. . . putting. . . at risk JEI K 85, UL B ER A4 b W SR B fE L I A
W+ (hijacked media) — 3841 1 2% & UL IR b 6 & K 7= 5 (persuade others to boycott products) —> H
Fr A b 1 Iif 75 2% f& ML (putting the reputation of the target company at risk) .

QaitmisHEX “HhFEN", L EHHRE FRNRE, B4 B RiEEIE— L&
(such a case El3E D AIE R ) o may not be sufficiently quick or thoughtful & 1F 1 52 15 . F2 55 8 250 28 , 40 24
F cannot/never be too quick or thoughtful “# i 3 | & B M7, “ i ERE A E B B A A7, the
learning curve has been steep (2] iR AE % BEUY) B 20l B 2 &) ff SCAE B (0] 8 AR S ARG O T, LA

£z O
FEOEY, IDEET EaT




K H 2 T B 7R B TR BE T (I - 26 T S i B SCTE L AR R AN DD

Qa“FE ML T H KM # i EH" GIHED A (for example), E AW 4 M B QM the learning
curve has been steep, PL“=F WA 84 20 % fE— @ & F AL ig A [ fE AL U8 B “ Al B 2 P i 48 3 T I
X B A B9 B F77 5 some T8 7 = /A ) B9 L X R AT R B R B B Ok B R AE AL 45 S L R
AT ERGE, @O MR A ARG TEE R, with 45 B A H 2 7] 6§ R
FEgiti . Ho T with a relatively quick and well-orchestrated social-media response campaign A8 ¥4 45 it «
quick,well-orchestrated. campaign 5% ¥ &= H 2 & [z B AH 24 i 3, 41 21 J& 2] 4 i, B R BB @A) the
learning curve has been steep, relatively M5 some S il [7] T, 75 K I8 71 4 b W b 58 BE s il 7 42 7 =5
6], L2 16 0% 7 S 35 0 A 38 2 % . which BB A A AZE M FEHA A M 1. 51 % H HEMKE
B, i) A A e R L DO B L R IR B E AT

REE#iE] AB UL I that happens. . . In such a case. . . for example. . . 23BN A7 32, $ B« 7k 3¢
HE— 2 U0 I Bl 45 1A 8 4 R 0 BORfeE e R Ry B L BR8240 B E T Y 2 AR R T .
) B, £ Bh 6 20 38 SCi) & B (5 FEHL7 AR BB 19 1R I risk, damage, crisis A5 “ %% 1 7 #H 1K 19 R response.
response campaign ., efforts) ™ & 32 & - AV N7 Q0 4a] 57 %o 5 5 G A 185 1% Y RUBS: .

[EEE£B] BRI CEBENE

A A 4 6 T A SR T LB A0 Bk
16 4 2 70 % Y 7 o fir
g g | SUATITREA G0 [ BB T | FSAT (LR R E 0 57K B
U Bk s e | R T 2 8% B B B R AR 2
T R R T O
, FEEE FL A EEE, | L EIE LR BCE R R
Al 9 %7 rﬁo
R || el BT SR ol 5 % 85 BT 4 A 8 A
BB A 7 T
N e T T e S | R AT R S R A LT RS
RRRN | WREARILA Y, R T
. o Az o < g EAS AR A R A
Al 5 5000 B %@f%%zﬁﬁﬁ gm%mﬁi%uigﬁfg
RS | o gy | D PO BT S| AT A R
SR Tl e, EPN e
sy | AENCHOVE S 91 | 3 8¢ 7 Facebook LS | BU T 60 6 601 G 90
TR gt M AR, | 2R Rl B4, 28 ool 4 0 L B 28 5 A
EEER -
34. Toyota Motor’ experience is cited as an example | 34. EFHAKREN BRI W AE B 51 F o

of

[A] responding effectively to hijacked media

LA A 20ml iz £ #7854

[B] persuading customers into boycotting products

(B 0 AR 2 % ol 7 i

[C] cooperating with supportive consumers

[C] 54 FFFH A S 1F

[D] taking advantage of hijacked media

(D] F S FrEA
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23 AL B A e A ) Y IR B R HE A . QA 54 R R 4 D A 49 T 6 7 A 00 T DAAE . H
AT UL 3 VR R R SO A 0] R B R A DRI A i S L [ A IEH

(o5 ] IEARTL AT SE U Bt @A) (HIE W S D 1 17 XS . [ B O 4 b8 # EA 10 & %
“HPFERURFHIIREATF”, [CIH QM engage with consumers directly fif % Bl {5 8“3 H 2 Al 78
HEREE ESFITECHERE TR MBI S HECHEEZELTAE". [DINOMA a
relatively quick and well-orchestrated social-media response campaign W25 S, B 4 =E /2 56 B 3
RN AR A 307, 1052 BR b =F 2 A2 B8 %5 ) 6 Bh R A e R e Bz E

(HTT RG] AR H7 A AR BIE | X 4318 00 40 19 B8 I, 45 il T 6150E 0 53 40 o A3 1E 3 2 e L [ 52
TR MO AR B A LSS B SO AR AR R BRS LRE . MR EE . — 36—
UL IR R CRME BV Bl B SCE T ) . 38 B0 e DR 38 SR T AR R TS AU R R S0 E
B AT 5 — S JR] P T S A5 N SR DD 5L, AT A T SR FE R A I A TR HE gk R 00 A 4
a7 R

BRFE A, 1 e R 46 % 45 32 7% 17 for example ¥ 28 WU B — 40 b —. O @ 4 i 45, @ A1 35 6 M ig
H& ; MR #E In such a case, the company’s response may. . . #F — 40 @) i 7 Jy 75 W0 5 47, 1F 56 3006 3%
EXOAMNE, {HEEE &, @4 H may not be sufficiently quick or thoughtful } the learning curve
has been steep A~ 5 Bl , 3 A 0] i By 1 SCE A7 418 B0 L5 SCL R g LA IE B . B0 J 1sf 1) P G 2% 4
@] & X, A 5 AR I 55 ) 3 3 {5 2 alleviated some of the damage . quick and well-orchestrated.
campaign. efforts 1 3= H A B B A AT A8 2 B XS S ML, FIBTCATIE &) [ D4, 1 B Bk (5 B X
Lo HEBR fir R e B (B A N JE & 45 B, supportive (9LC 1,

35. Which of the following is the text mainly about? | 35. U THW—HREAXF E?

[A] Alternatives to conventional paid media. LA] BG4 T A i A0 8,

[B] Conflict between hijacked and earned media. (B B3 A A5 g A i vh %€,

[C] Dominance of hijacked media. LCT EhREEEA 1 S BEHb 0
[D] Popularity of owned media. (D] HABEAMRAT.

(FBEER] @RS H—BIEH TS E R C LB AL 50 5 — 1 B A 1k 25 B AN &
FIVERIMSE R, 58 Z Be i A R B th B E A7 45 78 s T Sk ML L B = | B D] 58 B Bl AR A i 45 B
T 08 IR, I 158 B 2 ) L A Aa) 02 %o o AT L L AR S 3 B G R A R A T IR LA R B SR AT R .

(] [A]RX CE B A CGE—BO©AD M HEHE Mk 5, XA SCH alternative forms of
media.a broad range of factors beyond conventional media, H A& T 38 J% 255 09 4 B media FFE .,

[BIHR ¥ 58 = Bt @] the opposite of # & T4t » 3Crh iz il 5 i A9 2 B K5 1A AR (0 R8D IEA 9 X
SEATAE S R AR A B v € 56 R 7, ELAZ gk I LA O AE 4 - SCrPOR AR AUR T iR X AR 1 O R . [CIH
o 5 A SO R R B = U B B I 22— “ BRI 2 ABOAR SOME — SC T X G AR SR AL 1 L i HE 4 Y A
% ; H dominance TG MHEA . [DIWEEE — B4R MR Z M A A BEA 7 GO G X 4 B 5 = h Bk
FEA KPR BOZ N F , WRIRE LR AE 42 5 FLSCHPOF R 48 B A A AE 5 AT, popularity JC MR,

(BTG B ] A LR (% S8 3= 17 % Jr o, M 28 L 2 - Dl WE 4 S, il i A Br £ B R
BORHVE CEIGURLE M T U4 BE I 52 B0 1 DG B 1], A5 MY 4 SOAZ 0 8 3R X 42 5 2) 1F 0 T0T 0 20T 1A 22 b

2z TN
TR, ILEEE [EeT



MEHE A T BN A IR AT A E WAL

HAEFEAG, (AJERH LR MEB RFERF 2R E M media FH LRI T XH M B CE—
BO—— 4 CGE ZEWBO S XA EE & WA Z 8 Y7 03 67, SO .

ESERE

Hadmar ,
i Text 4

V= BERH

REEMNTILERU

A H Newsweek( 5 8 J& T))2010 48 7 H 9 H 5 — 55 8 % Not On Board With Baby (A5 5 5 [7]
ORCE, EFHMEH Senior HIJLWLGI &GN, 48 8 M B SRS T Wi &F LW, BB HENF L

SERRWL . A SR — R BOE SR IE T AN A S LB

v,

e

S ARSI RIAERR

I @ It's no

insightful® , provocative magazine cover story, “I Love

surprise that Jennifer Senior’s
My Children, I Hate My Life, ” is arousing much chatter
— nothing gets people talking like the suggestion that
child rearing is anything less than a completely fulfilling® ,

life-enriching experience. @ Rather than concluding that

children make parents either happy or miserable® , Senior

suggests we need to redefline happiness: instead of

thinking of it as something that can be measured by

moment-to-moment joy, we should consider being happy

as a past-tense condition. @ Even though the day-to-day

experience of raising kids can be soul-crushingly hard, Senior

writes that “the very things that in the moment dampen® our

moods can later be sources of intense gratification and

insightful [ 'msartfol] a. & A i 2£ 11 #Y %
@ftulfilling [ fol'filg] a. il A B4 A0 R /Y

@ miserable [ 'mizorobal | a. NI, AT 41

@ dampen [ 'deempon] . fili 2%, fii JH 3%

5
§
® = MR ;
Dcover story (i 3+) 83

B o B BRI IR A LR A s
PR EHBRF(RERGZ T, RTR
KO EFINRT HAN®, XHFRE
gk BEHEA 2T ILLIET L AZERR
BR.FELEFNRBR X —RNEZET LR
Atk T., BRAREAAN“E T TS
REAMRERER FHE SR E R, AR
BEMEEZETHEL TR RELE AR
TRCP B B R R E G A B, M
BlegilERilh —fFE LN K&, £AF
HA—B&EILE GRS R RGN
B RS FTihERMNFELGFHA
BEARBRABRMMEHBRFRRGRL” . B
Jo R B,

@child rearing(F JL)

@anything less than(#s AR J&)

@ moment-to-moment joy B[} A B b (16 FR 4R )
®day-to-day experience( H & — H £ 1)
©®dampen one’s moods(fiff A1 TH.3%)

It’s no surprise that Jennifer Senior’s insightful, provocative magazine cover story, “I Love My

Children, I Hate My Life,” is arousing much chatter — nothing gets people talking like the suggestion that

child rearing is anything less than a completely fulfilling, life-enriching experience.
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A7 ETF- It’s no surprise (€ that story, is arousing much chatter
WA B AiiE m | e SIS ks s A
A / i
gEEE] |~ FfE
Jennifer Senior’s insightful, | | “I Love My Children,

R T T provocative magazine cover | || Hate My Life,
—nothing gets people talking like the suggestion
XiEEE EE B iaeErh A
[N
that child rearing is anything less than a completely fulfilling,life-enriching experience.
G e I A B)is] Rk

ThEe E R I AIE A EIR , that 51 5 09 A O FIE £ UL Senior /E i Ul R LML . B S5
PN TE L S 8 B D AT Senior 15 fh 51 R BBOF A TSN Horb & that RAL1H U] suggestion B4R 2,

E—FBAE—ED, 2B Jennifer Senior BIILEBW (EEMRIME) . X817 4 : Dchild rearing; @
a past-tense condition,

ORI L Ef“Senior HEMBXESIZARW"FE,5IH Senior BILEBEBR, AFN=ZAEHET:
— NEFZ SR B S (B R #3537 insightful W7R) 7% Senior T JL =548 MBI A SCHE# 8K
SEM A 5 WS SO R AR SE R B A = IS N A BAR AR & (HE LT R AR R 2R,
# 9F 58 4 — Ot H FR L AR TR A9 PR 36 Gl i 35 % HE“ Love My Children VS Hate My Life” | 4 %t 3%
751 anything less than DA M W &5 5] H 17 the suggestion that. .. WAl , I 5 W 55 5w ] #E 50 24 T #h &)
EHEAT  ANEILAT RS BRI FEEE,

QO HI LAY 48 Senior B JLETE WHI M A (Senior suggests. . . Senior writes, . . A BB §E),

QaAEH NEFEXLBILER, BEAAI—F T ERXRE". 2AUHARESEIULEW
(Rather than. . . Senior suggests. . . :instead of. .. we should. ..) N 4 %f kb % ik (concluding that... VS
we need to redefine happiness;measured by moment-to-moment joy VS as a past-tense condition) %2 i B
Foft i 4% A ] 9 & JLSE AR« Senior B JLEME W VS B T RAT & LW PR BUR S Z W d LA . WF L
SE AR b BV B M A PR AR5 R A A insightful AN EHE W VR 6 A R I 15 X R R BE T

QAMBEHMA(“IEARE"): FILIERERE, EEEXELYMREINERRANEEEEH
BESHAMEBEMERNERER . TFHEBMERIAE the very things {9 [ul45 L K i [8] Xt L (in the moment
VS later) &3 %t [t (dampen our moods VS intense gratification and delioht) 5t V8 5 JL A= 7% B B 8] 55 05
N[5 1 5 R B AN TR AZ - 24 R AT 1% 28 VS H G 3 2006 2 A2 i 1L 8 e i 2 48 37 Even though R E fF
FEH S 1A 2 38R s AT E LAY W M CR AR ED S 5 38 Senior X & LA TE B Z W M B TF
4 soul-crushingly (H 31 2 551 crush the soul 28 Jy & & 1 48 il soul-crushing J& i@l il id 4% 1y 1
Fe) &M hard, 28 SR H H F LA TR 2 A0 58k,

[REREIABEHABE (OR)—2(QOOA )&, BEPEFEMEBEHLE HLN A Senior FILFER
WLOK B LB Mt K 2ORE B B R S TC L, H1R HJ AR 3 106 R S 4 1 R IF 3R W AR 38 0 5 %
LRAG 16 YA F S WAT B LWL OB 7 L R 00 0 BIVESE B b 64 PR AR A0 st B 3. L F B AR N R ) I S MR
A5E A,

= .‘,,‘ ........... : ﬁ
AAAAA B -
36. Jennifer Senior suggests in her article that | 36. i3 - ARREX T TP, TE X TFHDB
raising a child can bring : R o
[A] temporary delight CAT 5% 1P AR

2z Iy
FIRSE, ILEET T



[B] enjoyment in progress [B] o & i1 O il
[C] happiness in retrospect [C] [BI 48 ) 248
[D] lasting reward [D] ¥ A /Y [E R

[#EEEM] B BOOM B4 Senior Wt : MG H LB EMRE X —Fid XXRE”: 4T
B E Lt R B AR, F S 204 i o A2 Bl R AN PRAR B UR SR . TT L Senior WA FREF FLWAEH &ikA
i1 H J5 [l A8 >k 3 45 W =248 . [C L IE B .

[EmEE] EHMIMLCIEX Q@M consider being happy as a past-tense condition. .. later be
sources of intense gratification and delight §9 & & #5345 ,

(AT QA AT UM EILESW R HJE B IR (a past-tense condition)” # fift g “ s YA BD 3% 19 /2 & 1
WRIR” ., [B]¥ @) Senior 1} 75 B9 W A % & LA BD Bk B Hb 19 Bt 2k Cenjoyment in progress T X
moment-to-moment joy)” 4 Jy H A [F] B9 W &, [ D14 @ 4 later be sources of intense gratification and
delight(F L&k H 5 M E R PR B B A BE 5 978 DS IR A B ILSWRFEAM R,

(15 B ] ABE ST RCZHBE KR K “H 4 3 15 (a past-tense condition £8) 7 i 58 — Bt fiy
NPT 7, X ER ., — B W S 5] 37 (suggest, write, say %) K B4 45 7& (Rather than,
instead, instead of 5) X {5 B 432, K /0 AW BT F L Je AR s — B R B F XM R Rk A
TR S5 = VR EN K W 10 35 A2 OR[GO

BB AR, £5 B & 51 H 47 suggestion/ suggests/ writes/ % Bt 45 #7512 Rather than/instead of 7] B
i kI 43 Jennifer Senior T 4A W & (D4 suggestion that 5|47 N %% ; @47 Senior suggests & we should 3|
SEB 4 5 @4 N2 K H AR F ik (@4 Rather than & instead of B4R 2 , [ClE X H 7 W & 69 HE

I @ The magazine cover showing an attiactive GAEHB LR A BBIRBTE R
mother holding a cute baby is hardly the only BRAEARARAS LE—WEFETHE, &
Madonna-and-child image on mewsstands® this weck. HE TR AR T A HEEY
@ There are also stories about newly adoptive — and B BBEAE . AR EGEE, AECS
newly single — mom Sandra Bullock, as well as the Vol e ZRMARET?E— % L# W, LF
usual “Jennifer Aniston is pregnant® ” news. © BRI A R E Y — 45 0] B DI H o 459D 6 4
Practically every week features® at least one celebrity ﬁ‘]#ﬁ;iﬁ,,%/ﬂ'lﬁ%-%&-fd ELEGEE,

mom, or mom-to-be, smiling on the newsstands.

P e e D T T 3 /ﬁ
L RLERS RN - | f
(Dnewsstand [ 'njuizsteend] n. 1R % @ ZHEm
@pregnant [ 'pregnont ] a. fFZ2H) é @Das well as(Fk-+-- eeeeees WA
@feature [ 'fittfo] v, Lheeese ks gs @ mom-to-be(#E1B1D)
R P e : /€
L BRAMN A

E_EIRAFEIHRNS MBEEEMTHLELSRTEILN(BIEEZERINS),

F_RMEB YRR EXTHETILER  EHHEMXRENBILEE, X875 : Dhardly
the only Madonna-and-child image; @every week. . . at least one celebrity mom, or mom-to-be,

QAEHZASHE " ZEFZTFHRK"EIELREFME—, hardly the only“ 4 IEHE—" LIBI R T B MBS
568, R 12 I T 7 2% 24 A P AR R

QOmEtmiEHAEEE EMhZE T2 245, There are also stories. . . as well as. . . FEi hardly the
only, 3 Ji I 4RI 2 2 s newly , usual 24 25 24 di %t B £ U 32 %% F SR 22 0 B R V) 26 1 AR L B &

36 Zig IE!%!EI
S, DEET Eat



ANIrRESE o WA S 22 18] X6 A7 6 5“7 T 557 (4 B 003 i LA SR L Sy S SO B S 0 0 g BE U A TUBR AR 2K
OuEREIEH/NLESART LHE I EEINRE, Practically every week.at least one 43 %l M 5 [&]
U R AR D — AN A B O X R B R features R <o ee HEAT L AR GE /4 51 4R
TE” U] A2 338 % 2 R 0T 33 28 A 0 R B T
[(REBZIEBRHEUFR HGEEASEXTIEI H AR EH X B ETHFIFRE”, XNESE
“REXMTHESMNEETNTEMA" . £ B L is hardly the only. . . this week— there are also. . . as well
— Practically every week features at least one ¥4 ¥ i S35 3 , % B0 G A %o IR 22 AF 3 sl e 35 45 0 1 o 01
(every week features at least one) .4 7 i Cadoptive. . . pregnant. .. mom, or mom-to-be...) A9 3E i}
(newly. .. and newly) fiRi8 , Ff 3 9% FLJr 5 1% 09 52 # 221 52 38 A9 1 7 B 4 (Madonna-and-child, attractive
mother, cute baby,smiling) . TMi%4 & B G I 52 02 AR B PE B & B B F L4 AR 58 4 2 et A 3 .
FEFEFHMAER X —RBURES ZE AT IR AR, X — R TR LN EMEFTN Y T4,

37. We learn from Paragraph 2 that . 37. HE KA ’,
[A] celebrity moms are a permanent source for gossip LA BA A 0 4m J2 i (%) N X 42
[B] single mothers with babies deserve greater attention | [B] & JL i 8 3% 45 4 [ 45 3 58 £ 7

[C] news about pregnant celebrities is entertaining [C] KT W2~ B a8 M 2 A 158
[D] having children is highly valued by the public (D] AAmEEREILE L

[FEEREM] 4 —Bfg i IR TG A& L IR 0 B0 2 F LS FE, KR EBR“BA 4L
“H LA AR TE A R U H AR R AR MR G - S ICE RE S| & AT AT A A G ok BhOR R T a2
B R B A B R A AR IR TR A, S S B A RS YA S E S A E . BD]IE .,

[ REMR ] IE s [ DR 4 BN A ST R4 = B M L S « the public X 5
society;having children is highly valued Xf R so persistently celebrates procreation,

CADK S8 — Bk S oz “ A JE 4l Al 22 A AR &8 % B 2 4G 4 A9 4 ) 3R (news, features) "Bl b 52
TEAE S SO 22 19 “ B 1 0 5 (4% e 1) 2 05D 7k 18 A9 J\ P Xt £ (source for gossip)”, [B]single mothers
with babies Ji H % — Bt @) newly single-mom,{H deserve greater attention Z14& JG i 1 #9 N 2 (3C
I oA KB By 4 5 A A M /45 48 %t ) . [Cnews about pregnant celebrities ¥ H 2 — Bt @A) the
usual “Jennifer Aniston is pregnant” news, {H 3 H H & KX ZE R B AR 5 UL , 10 I A $2 K ask 2 a8 79 “ 4% Ik
” (entertaining) ,

(0I5 B G ] A J0 % e b B 6 4 4 10 B0 A FARE F35 HE B AE oy . e 250 1o S AU R iF 7 0 . — A B R
5 B UEAT MEHE 3 BE , AS 68 PICST sth 2R A 8 — ELRE B = O HEHS HE B 0 A ROBZ Be i id 2454 L 1 F 3t
HEBREERAD I E S CEB IR RGBS EWEN S = M W5 B 5 SO Ll HEBR IR &
43 IE B+ FB 4345 2R (Y 2L 30,

ERF A, B LSS R T 2B “ Il EBEEFEEFILEL N RWE & ki, 5 -
BB RUIAR SIS R F M FH LERN”, T BOE W e xR — AR S A T ks, TR D]E
gEA b SO A B PN A A O ARE A TR, Oy I AR 3,

ool = A K TR A E A,
procreation” , is it any wonder that admitting you regret “ B A LE K7 E R AR A A
having children is equivalent to admitting you support kitten- BB A 2 HIER? P B AR

killing? @ It doesn’t seem quite fair, then, to compare the B T R T e 6 7 AR 8
regrets of parents to the regrets of the childless. @ Unhappy

Il @ In a society that so persistently”

EiE GRE
FIRIEY, IHEATE et



parents rarely are provoked® to wonder if they shouldn’t HEAT, FEEERER Y Ak E
have had kids, but ® unhappy childless folks are bothered 6;%%2]&7(\5? %_;fg%v% B 2R EARY
with the message that children are the single most 2y A QW mF LR L E—FE
important thing in the world: obviously their misery must £ 4§ 3} ”ix — 42 B B B 3. B R A1 89 7
be a direct result of the gaping® baby-size holes in their k% 2 AT4 & P AR LI I8 & F Kb

lives. 0 BT R A AEB R

CHBSHASY - of

B N -
(Dpersistently [ po'sistontl] ad. 342 A Wi §  ©gape [gep] v. 5 I ; 2IF; #IT
@celebrate' ['selibrett ] Iv W4 N § @ ZHER
@ procreation |:I|praUkI‘I eIIGI—lj 7?. HH é Dbe equivalent to(%FF)
@provoke [ pro'veuk] . 4313 , i) é; @be bothered with(3Z«-«+++ ZZE7®)

Unhappy parents rarely are provoked to wonder if they shonidn’t have had kids, but unhappy childless
folks are bothered with the message that children are the single most important thing in the world: obviously

their misery must be a direct result of the gaping baby-size holes in their lives,

Unhappy parents rarely are provoked to wonder if  they shouldn’t have had kids,
Eif VA T BIREEE  EE KB
AHE2 1w
AFET: but  unhappy childless folks are bothered with the message
I FU3E i B3 VA
iz
that children are the single most important thing in the world:
5151 Fif R3hid it

XS R |
obviously their misery must be a direct result of the gaping baby-size holes in their lives.
PPEEbERE A WHiE ESShE R A Kift
ThEeERE A £ T8 but TEH WA I 5 4041, 5 —A 4 A1 if 51 19 AT 8 wonder #9235
VLTR8BS R AW 5| KW — T T 1 B %, 58 A4  that 515 message (9 7] 67 7 M A, B
AR SRR AN FE VLI FT R AR B 3L R UL AN SE AR T F Lo E T AR A AN S BT B .

B TR e R e SRR |
BRI 4

EZZRRITH, F=EMBEEZMTHSTILAH R AR, X417 doesn’t seem quite fair,

QAR LHEBLYTHESRNAHEST HEBRXMHENEHI . BEFILLAZEEQT, At so
AEINR: —  EHE, B0 b BT ik B S 0 A s B, o Y R A& 3 E LAY DR 4K (persistently :
continuing to do sth, especially in a way that is annoying and cannot be stopped$i & #”) I i 7 7E & it 1 75
B, Ia/A R is it any wonder that. .. ? (&It is no wonder that. .. )& A H &  FEXFE HESLEF KL
AR T KA LT L7 B R R A /M GX — B8 e 2 26) " AN A5 1%, A off (i PHURR B2

QOAH—FTBEFRXMBEAUMLSBETILRPEEN TR,

QRPEBEEAR B ITEZEXBHNER"MATERETFLENERBEEERLF, then(“H
W, BR SR 00 44 B R SR B SE 66 5 doesn’t seem quite fair Z5 W5 2% W b A5 5 VE # A BE . O 4138 i 3t bk 40 5
FWHEOABSE,HHAAMBERERREERA R, rarely are provoked to wonder. .. VS are bothered

N Zig B
THIRF, IDEET Ewttn




with. . . IR AN R R SEARACHEE” B R8T F L& R WA ST b AR D R < R R A
BT R E GRIEE BN A AEE WS R AT AR 248 L PR ER A —MAE AR T LR E) 54
HWE R ABE BT R AETE R T HIF A2, FAG % F A T LA R 00 2 15 S5 48 B 1 26 i 3%
BIEMEEBIHIZER X —F RS 43, BF &R iR IEAR L, R A EA #%T) ;s the single
most important. . . \obviously. .. must be. .. LA R 3% 0] 5 2 K 5 3¢ &R B direct result 3L 6] B B X4 F 44
“HKWTRE T L E ARG EE L EX MR % PR A L —REENFE, ETFLEN
AERBEZBHRAEZT.

[(REBZ] ARENNERARXBBERE THENEFLENALIME . YO ETESZMAET
(OAED > RERLCER D S PR R EBEARRNIZEE T EE A FEREF L& H W% T2
B — R E B, RN ERE A RE AT X AE BRI Q) — 13X Bl X 31 % R 52 A B2 T 4k & %
EFLEWPREARAN(QAD 1. B AW T T F L& 2. % T L& REmEE KA T4
XF X H AR T T

A
38. It is suggested in Paragraph 3 that childless folks . | 38, E=ZERPFEFERFHAINT
[A] are constantly exposed to criticism AT RN Wrih Az 23t 31
[B] are largely ignored by the media [B] R AREE gk Z M
[C] fail to fulfill their social responsibilities [C] WREBAT AT+ & FAE
[D] are less likely to be satisfied with their life (D] B AT R X A= 176 3 il 2

[(FBEEM] H—BOQOMA L YR 0 T F L& N Wr g s {5 BTk - % 7 2t 5 b o — &
BEN, EFLENANE —-ERTERAEEZ TS, T, T FLHEAWZRI R85, [AJEH.

(@ ®] FRIAIENE=ZBEO®MF L. .. (not) fair... are bothered with the message
that. .. &5 b SO A REHE 42

[BINSE Z B A “ BRI OCE M B F L AR B E R “JC 7 & w207 (H X
55 = BT F L E AW B S TR S BAR B A AE

[ClE % =Bt @] that children are the single most important thing in the world B & ) “%t & K A7
PUN SR NCEE = I i 3| $li ol i R EN S E 2 L DDV

[D]E% =B QM) obviously their (childless folks’) misery must be. .. B & B “H 2 KR &S« T #
S I A B AR ME XS AR TR R R (H e L S A B WA

[(FIGRE] ABRERE KX KL M B T & O M0k /8 B KA B/ A S E
PR B A B I A ) B X A SO R HEBE S| L MERE M K, MAAMBIRE . — 48 EIEESE
R VEER W RRE S B M L L R T R R R = S BER (B3 VS E3)H X
O3 SCEA B WAL A S AR R s DU IR R AZ I T P S i R

ELRE A AR AR R A R R 258 BT R IR A SO R B A A R B A B E B
HAEHEANIYTH S-S AE T WM ER RN R 588 3h & & (are. .. provoked. .. are
bothered. . . ) A 1A B A 4] BT ik 0“4t 23 b A /S BE P M AR “ SC A B R WA BIKFE B W R 2K
b ¥ JE AR LT Lo R R 8 TR BR S /NI RN SR ) 1Y) B R TR T & R T A R S e 1% F K/ R
KW EAEE R T E AR TEF Ao & A I8 18 46 42 Fn 5k W 38 57 3 — 2 W92 & 3, the single most
important thing in the world,must be, direct result I &AW IHEROAKEHBEBIAFAET FLH
FHE ) ; T rarely are provoked. . . Fil are bothered with. . . A%} H . 43 51 B2 18] | IE [ 4% 33 T #IF M “ L% .G
SERAE” TR 2 LA JIE .

Ziz ExE
EIEEE, 1DEET ETna



NV @®% Of course, the image of parenthood that (EA AR (AMYE B AL &P 2 9
celebrity magazines like Us Weekly and People present ﬁ&éﬁﬁkiﬂ-“ﬁﬁ%:—'ﬁ RAEERILE, AL g
is hugely unrealistic, especially when the parents are %ﬁﬁ?&iﬁ#%ﬁ 7?%’!(%'!;‘1] WE e, K
single mothers like Bullock. @ According to several Jﬁé’éﬁﬂ “%Aiﬁ%x#ﬁ%&i%—*ﬁ” L
studies concluding that parents are less happy than MR A, AR B R, R AR
childless couples, single parents are the least happy of 2 'ﬂ'}i’_’l‘iéﬁ y?ﬁ?@?ﬁ&ﬁ A TR Il —
all. @ No shock there, considering how much work it is AAEBFEEMNE 2 kiﬁ%;"‘f’-‘ﬁ" (ke |
to raise a kid without a partner to lean onj; yet to hear E)REE A ERE LA, R HEART
Sandra and Britney tell it, raising a kid on their “own” PRk .24 A AT ) B EhR D —ak,

(read: with round-the-clock help) is a piece of cake. ‘

UHCEBSRasH - L

® ZHER S? @ round-the-clock ( H B ASE, AL H B
Dlean on(K#i , 4K &) ? ®a piece of cake(/NE—HE)
@on one’s own(Jft {) 83

FNEHBFERMTHRSHTEILRN“RNESLME", X817 74 :hugely unrealistic,

OH(BREXEQ)AREEVAR - BEEFNRXB (AL FRUE ) REREFAE, RaEH=
A 5R I F 3K Of course,hugely unrealistic, especially % H /#7253 . 44 A\ 295 0 52 90 A9 S HH B 4 5 A S 4]
FERTF BRI I8 G 00 S otk , IR e 5 | R SO TE U A R B3R (I D) 1545,

QOAEMU“RAEEFRFRHEBBTILBEREKE"FHED A there [45 Th i 52 B /A) 8] A4

QARSI ZSTHARE R, EHEFRXBERER., WP LB K less happy... .5 & the least
happy of all. . . X & NHE“SEAR " HET : B F L RF>HALEEH > B 08, & IR 458 NS Bk
H LR INTEF &3 R B b B iR S R TCF L& B RN dE 537

QAMEERXBEILTRA"EFHRBAEEAEGREFHEDBEILER™ELEL", No shock
SR AT W R XIS A IS B U A IA ] s 2 piece of cake® /)N — AR IR E 1 6 B R 0 45 Ak
PoFF F R IS T R O F LR R S 19 how much work JE BUHR ZUXS L 5 N 515 #Y own —
1] (5|5 4R ROG sk, B 75 2 ) 45 A 35 5 A 78 SCF read: round-the-clock help(read & 20 “fff
B BB 9 5 W1 ORI G LS OF R B — AR FR Lo, 2 24 N BE B A NHE B, AT B
# D% unrealistic A, BT IR B Z 9 F B A RS,

[REMREE] OO A 4 & 5]k % ( According to)  /LiE 3% (the least happy of all) (Xt Eb %k (yet) (BIiE %
(especially single mothers like Bullock) BIE QA “BARXEFEZHNEILE S EFTIR S K (hugely
unrealistic)” :@/h) 5| BT 4538 U6 o AN ACHEH SEPRA U 6 F & R FEER, K @ IEO 4 ; @ &) 0 # —
AEIIM AT RN FL FILERE" IR SREEH NI EF LRI 17 BT b
Q@ ay # A& LU A0 g YA A, LA AR S 3 W R W R A0 00 LA B0 ™ 2k 52V BIHE D A

............................ ﬁ
39. According to Paragraph 4, the message | 39. RIFFHNETHN, BAEXEFEEREHNER
conveyed by celebrity magazines is . = °
[A] soothing [A] & ARt

40 ZiE EEI
FIEESE, IDEE Wl



[B] ambiguous [B] 4 75 AT #Y

[C] compensatory [C] HA#MEtEY
[D] misleading [D] EFRSFHHN

[(BEEM] FUBIEHSALEEENIALERLEFEAAL . FLENARXBERNEF &
RFFME, PR RAERFNFTE F L& EA W E KRR E) ; 8Lk 552 U] 2 5 G 1
HIFEFHEZ/NE ", T, 2 ARENFEERARSE,[DIEMH.

[GAEE] EMRBLDIZEEGQO M, X4 B 4 5417 hugely unrealistic [{] X 5

CAIX Q4] raising a kid. . . is a piece of cake M L, AN X —(EE“S ATCE”, HXEHS ALE
B EH WA IFIEB P X B B PN R B 2R 9E Chugely unrealistio)”, [BIK QO “ Ul H AREEHE
B 5 B ML E LS IR —BO B3R R “UE 44 A e i me w3 v, ol MU AT i ” . [CIH OO
A TR B SLAE B RC  ANAEAR B Z AN — B AR S R MR A T MR R

(HEEE] AWML CHBEERGFEENWMAER ., MENTE. - FHE2RASLEAORCR,E
MR TEBVE F B A Gl A R Z N RS B I T AR R IR | DA R R A A R R TR A

U0 2 A T, B LA B @ 4] According to several studies. . . @4 No shock there, considering. . . &

RENFHEE=RNZBEHENEEN QO & OaMISIE, MO EELR, REFOMEH,
HC5E H 5 7 T 5% U8 8 3R] hugely  especially BT ™ 8 19 A S 37 19 S N ACBETE 9 “ 2R 52 (unrealistic) ™,

Vv Glt s hard to imagine that many people are ML B A B AL BB AR E A
dumb® enough to want children just becaus§ Reese Fok kAR IE T A L B A R
and Angelina make it look so glamorous®; most KGRI RS RAREARA G, 2B TR
adults understand that a baby is not a haircut. @" Bk (LR, 4—‘1:"&%"’—]‘—324\151 AL
But it’s interesting to wonder if the images we see HALANMEAESMNERE S I A
every week of stress-free, happiness-enhancing® W h AT B e B 5 VS A B R
parenthood aren’t in some small, subconscious way B Xk RRA B AT AR R, AR
contributing to our own dissatisfactions with the EMNEATHOAG ALY — A BKRTE A

actual experience, in the same way that a small part b O AR AR A — BB AR
RS 7 L] o
of us hoped getting “the Rachel” might make us look

just a little bit like Jennifer Aniston. [450 words]

Odumb [dam] a. 85 gé @® é‘ﬁlﬁ@ﬂ
@glamorous [ 'gleemoras ] a. & A i 7119, A [ é @in a small way (L4 % #9520
(@ happiness-enhancing a. 3¢ 7 8 1 2 7+ :  @contribute toCG i 3 1)

But it’s interesting to wonder if the images we see every week of stress-free, happiness-enhancing
parenthood aren’t in some small, subconscious way contributing to our own dissatisfactions with the actual
experience, in the same way that a small part of us hoped getting “ the Rachel” might make us look just a
little bit like Jennifer Aniston.

g£Hlis .
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A)FET: But it’s interesting to wonder
fefis  EARE HIFHEE AN

FEIEMA
E the images aren’t contributing to our own dissatisfactions with the actual experience,
515E FEiE HE G
T TR TR A
o i i in the same wa
S A [ln some small, subconscious wayl ’ Y
we see every week [of stress—-free, happiness-enhancing parenthood| IR 55 )
% SEE e
LB HiE AR that a small part of us hopedy
5| S8 EiE 1515
S
getting “the Rachel” might make _us look just a little bit like Jennifer Aniston.
EiE 151 G FEAL
ThEEFRE A M £ H it’s interesting to wonder. .. , NEREHH to wonder if. .. aren't... (FFHHH
T e AL MEIER FiE, ik E if 53] 5 404 wonder 19215 ;in the same way that ... A2
AR A
.............. Ceeeeeaeaan /g
CBREAN-

EFRBRPAREGCZMTHESRTEIILANAREZN - MBRANLREILEENAH, X8AAN:
contributing to our own dissatisfactions,

OREEMEEFAEXN:. AZEFLURSEAEERNERZF", imagine, understand 43> 3 3
AT REPE R - LR AR 2 N BRI R R AR S PR AL N & H B BRXL 5 1 B hard, dumb enough, just
because EREVEH & E AU N B HREHMHELHERIEFILLERASANME EhEEEZ TRES
% s make it look so glamorous.is not a hair cut K5 & A 3C: SR BT 5 % 0 F JLAETE A A EGE = WEEW
25 5 1 SEBR b R 58 4 U itk (55 — Bt Senior W A7),

QmEMBURECH B RUMER XXM LEEILABOARB. FE 4. .. wonder if. ..
aren’t. .. “HH-ee oo LR R e TN TR E S AR i W A IR E A 0 O NS TE R VR R i R
I XF SEBRARBE B A5 ; Ho b stress-free, happiness-enhancing parenthood Fl our own dissatisfactions 4 %}
EFRIER T BA TS MR AR BRM M E LSR5 R WRMET LR R 2 8 0 B KR 22 5 R i
every weck Fl1J5 HOR1E in some small, subconscious way Ui B T 3% — 5% mi (4 1 B . < 9 00 1B B 1L 1Y,
in the same way. . . R FH 28 HF 15, LU VR 9 0 2L 4% 008 0 “ B0 5 4 (0 R A 3 LS I i) 42 36 N
I BRSE B A6 7 . 45 A5 Jennifer Aniston i “FHi Bk ” & B J5 & R, 35X — & B 7E Jennifer Aniston B I
Sk 1 TG HE, T AE B O B b G R 40 ok, bt s AR BT RELC AR RN [RIRE L R BN O B B 2 B A1 A
BAFRGTHOEBEHEC”, WAR AT RETC BRI X B H LB AR W . 1 “the Rachel” #5148 Jennifer
Aniston TE{ % &2 ) 903 1 19 AN WTE S Rachel B4R &2 & B, 5O 4) haircut 4503 ,

2,/ 3 5 BT R T 4 WAL S AT B LA R 2 P RS B S R RS RS i, B AR S B
WA HEENFILRESFT L.

CREMBIE] 7 B 5% BUAE L 61 3% 4549 (1t's hard to imagine. .. /it's interesting to wonder. . . ) % iR T i#
(But) AR AR EHF L BRKUZEW A EEARETLSEERAE HRANEFTE T, HHEMY) &F LK

40. Which of the following can be inferred from the last paragraph? | 40. M & /5 — R AT #E4N T 51 B — T2
12 Ziz EFE
FIRIEY, HEATE et




[A] Having children contributes little to the glamour of | [ A7 4= 7% F X+ W &2 45 45 i % J1 JL T %
celebrity moms. FHH B,

[B] Celebrity moms have influenced our attitude towards | [B] B BB E &0 TRITMNFF
child rearing: FLMEE.

[C] Having children intensifies our dissatisfaction with life. | [C] 2= 4Z 1358 7 AT % 4= 15 B AR .

[D] We sometimes neglect the happiness from child rearing. | [D] 81/ B2 Z0E & JLE LK.

[(FBEEM] FHBERMNIEH 2 FHNL AZLE L RENERTEEN ALY S IEEEREKAN
RS E LB R . AT UL, B RS AR R A E/ B T R, (B IE .,

[ApAAfR% ] IEMII[B]JE 58 H B @ 4] the images. . . contributing to our own dissatisfactions with
the actual experience FMEFG S| H

CATK ORI B U1 21010 i ik T8 4 R K] BB & R W iF 2 A AE 4% F B (It's hard to imagine. . .
many people. . . want children just because. . . glamorous[ celebrity moms_])” i fift o “ A= #% F X B 2 43 48 1 %
B KK, [CIE @A) A1 i3 AT X A= 75 AS W6 10 AR U 387 45 8 38 310 9 PR AR A8 b 19 2 N A BT
% (we see every week of stress-free, happiness-enhancing parenthood)” i #fe i “4: #% 17, [DIF| FH @A)
stress-free, happiness-enhancing parenthood {1 F# the happiness from child rearing, {H 3C " 3 & 1 F
TATZME T X Fp R (neglect TTMABHD .

[H TG B E ] A il & “ 4k A s i B R R A A) 7 I T a5 07 R SR R AR R RV B
for A 0 A, MR AOCHER. — R MBE A RN RIEEMS; S EXEER
WA 0 BT A ) L 28 T o DA 15 B 5 = L TRUI S AR At B — DG R b i B e AR R B

WA B, A Bk I (B NP I S R B AR RN KA RE S e (R S ) (BB
SR EE WA MBS AREESNFTILN B IREEE AW S R BEIERFE=ET i
W, @6 B KR E e, (HI0AH E2E U E B I A HE . if the images. .. aren’t in some small,
subconscious way contributing to our own dissatisfactions, [BJBEMF S BE T B. XN 5QMFEEN 2 ]
S EOET .

IRFDNF 80 T M LS A SR R R

i U

i . The Economist 2 3% % N ) 2010. 02. 25 — js 8 2N University Education in America:
Professionalising the Professor( 3¢ [ i) K2: 2 H . A9 Ll 1) i 3C 3, BB AR T 3 - 36 B R 2% 19 Bl 3
S — BT, CE RG] R —BO—— A b LA 8 B R B A B 3R A
HEME AL, i ASCERI R B L b s il T E R R G 2 NEBD VAR S A &N
AREF TR CGELBO B k447 3.

G = EEAH

[A] @ No disciplines have seized on professionalism” [ AT A6 A 2 A A S 2 A 76 A 2

@

with as much enthusiasm® as the humanities”. @ You can,

2z I3
FIRIEE, 1056 E*Ha



Mr. Menand points out, become a lawyer in three years and
a medical doctor in four. @ But the regular time it takes to
get a doctoral degree in the humanities® is nine years. @ Not
surprisingly, up to half of all doctoral students in English

drop out? before getting their degrees.

ALERSRASE -/
(Dprofessionalism [ pro'fefonalizom] n. %l fk % @ ZHMIER

N

@ humanities [ hju'meenatiz] n. [Eﬁ] }\i%ﬂ

Dseize on(%wﬁﬁi‘l%:&‘ Ei[ICED)
gs @drop out(i

M EETH LWL, EhHELLEE ART
AEFRA—LET WERA—LEE,
12, (4R) 8% & & 46 % AU ag 1A A A IR AT
AXEREEFE, EXRFE, FEFHRE
BEEUWEALRAFHFERBFT,

2R )

CEEAW L
[ATRRZASCER RS U R BRI 45 iR,
DRIIAL B IEHACEHERDERELMMEH, URHIEHF DR No disciplines have, .

as much.'..as..?ﬁﬂﬁki#’ﬂﬁ?ﬂkﬂ:E‘JEEEE%%%*}PZ%»H%mﬁiﬁﬁﬁ:/\i%ﬂﬁ:*&ﬁl_*
LA T R RIUIR .
QOOAMBAXNENEHFERE LM RT 8+ 2 REH M, Not surprisingly FEHOOQ —

@ 7 [8] A SRR iE .

QOAMHMEMNEERAXE LT HMNBEURRN (EERIEET AL ZWLHNEE), in three
years/in four Vs in nine years X kb At & ol , i3 B 3% #8 A SCHE -+ B % B (8] B 8 K F H AL %k, the
regular time F M2 & 9 F R E2E B ASCHERHE LS A0 F i, SEPRATRERE < .

QAR EZLAHFEBERR . BLAETRER2LIBRS(RACEENTWLHHER).
surprisingly 5| tH @A Bk Z B9 S5 5. up to half (Fs—2) A iR =R Z 5,

[ AR R AT ] A< B o A48 & b b Je SR 481 T8 R A SRR 9 T RESS A5 BRI, o T 4
MEEXBFBRUREHTOELA”, B EMEHE] R E B 5 7 professionalising/
professionalisation, H f A W A] B B 35 th “ &k th 35 )5 9 SE A7, B T RE 2 AT B30,

Not

[B] @ His concern® is mainly with the humanities: [Blib 2 B4 i2th 2 AL EH, X2

literature, languages, philosophy and so on. @ These are
disciplines® that are going out of style: 22% of American

college graduates now major in business compared with

EET S, XML S
22/%%133&# LAk EHEF AT
RAE 2N IS L, A% 2HEE, R

only 2% in history and 4% in English. @ However,

many

MF«?%EJ——VE/‘:—T—i‘F%Sk-Ei\ﬂiE
AR KA HALFROEAGAE
W 7 @4 R A %, 12 % HFRAR R
fTACHBIRIK T "ERER, HHEELESR
O EABRE, ‘AR RS XFH

leading® American universities want their undergraduates
of ideas that
@ But most find it
should

to have a grounding® in the basic canon®
every educated person should possess.

difficult to agree on what a “general education”

look like. @ At Harvard, Mr. Menand notes, “the great ZE A AL AL PV
books are read because they have been read” — they form BT — Fhak A A A

a sort of social glue®.

R, TREE NE



(Dconcern [ken'sein] n. &, H.L>, K1) y @ &ZBLIEE
@discipline ['disiplin] 2. SR 405 , 2= R Dgo out of style(GEH})
Qleading ['lidig] a. FEEM, HEH @major in(F#, %10
@grounding [ 'gravndm] ». FAEYI 2k @have/get a grounding in sth(#E % J7 A £ Al
®canon ['keenon] n. JRE, $EM AR 4 S @educated person(Z F| B IF#H A A)D
®glue [glu] n. fZ, 45 &5 §
CERAH -/

(BIEEHEBEARAEAXEZFUFERTE AXBERATERE,

OORBEHm M8 X ESE T AXFEFR (the humanities) , HIEH A X ZRBL FEETE RS,
are going out of style HEFE 45 i “ A SCHEFL ™ BRI BUE X 1 (204 .4 %0 VS 22 %) F LASIE . J7 52 fise ik
B ABOED TR B F 4,

QOLOAFMIEHERAFNE/RIMNX—EE , BXWHE HBEANFTFHER.. .. However... But. ..
SIRZERR, MR AR L.

QAEHMKELIEHXEMAAFNFZEMALINEEZELANAXBRELT (M FENEAX
HENVEME), F.want L HE - F A L3 R, MIERH 2 EF . the basic canon of ideas that every
educated person should possess(canon & b “Z: ML, e ”) BN 8 A CEE B T A B A HE N,

OABXREREH LA EBRI B .MM AHBEBIRKE"RUEIER LR, 7 general education 5
@ 4] ideas that every educated person should possess I H 32 & . “IH R T "85 — L IE L ay FiR (RO,
B ZHEFHHNEREGEED ML WHET HES, ERFAEMS TR M B E RGeS .

QABXREH,5| H Menand FriR“BITEIRBE "M R INES BB HXFE, AP B HETER
HEF W TR —— 324 M (the great books are read) , B H BB (MEHEHAXHBTHE KER) . E
118G e N ot , B ARG AR AT, 9 X e 45 LAJE 0 — Rkt 25 R & 700 O - AR B4 5 51 TR B s i, 5
VR R DG4 . S B SR S RIERD .

R A AR AT D — 7 BE WA Bl B0 56 VR S FE TN SCRE 27, IR XN SR BT 1R A A R, el T
0 the humanities 7£ 4 SC K H B, “M” 6 7E FCEA I M, BB [GI4 th Menand Fi4F EFEANF“RKE
K2 IEFE R A A e S0 2 B /) 003 ik« A SC2E B b A AT BB b, 7R 7T BE /2 X Menand WA Y &
FRULH A Beml B BB HE TGS .

T UAREE B L. .. However many leading Amercian universities want. . . But most find it difficult. . .
At Harvard. . . [ — R & ZEH P JE B, 18R 6 B K% A SCHE WA R (% KREASCER™
BRI, A A B H AL L AT A SCEUE 45 S A M LR AT Al A ik AR IR B SCH E R A BB SR
MO HBEAEZDAD , BRT SO RKGE 5 IR B,

[C] @ Equally unsurprisingly, only about half end [CIRMMRE HH 62, % T 5k *HH
up with professorships” for which they entered HEABT R A BEH E  h UA  — AR
graduate school. @ There are simply too few posts®. HBTHRERA, BREAEZAYT. H5 R
® This is partly because universities continue to HAFXSEEABSELE % 5L, 22
produce ever more PhDs. @ But fewer students want BEEIALLHAGEEIEY T 1970 £

to study humanities subjects: English departments

Ziz HRE
S, EET Eat



awarded ©® more bachelor’s degrees in 1970 — 71 than 1971 5 EBEARTHELEEL 20 558K
they did 20 years later. @& Fewer students require 25 ZAHBRYT . ARIFAKGERL
fewer teachers. @So, at the end of a decade of thesis- g @ ). B, S AL FAGFEEL R
writing, many humanities students leave the profession 7 +# %X B5EHh = EHkF AT H E L, EZN
to do something for which they have not been trained. A& A S & b 4 65 T 145,

D professorship [pro'fesolip] n. A (B HAL: 45) Sg © 1% i A
@post [poust] n. 5%, KA @end up with Lheeeees GER G AR
Qaward [o'wod] v. T (I 2= 45 @graduate school (BIF 5% 4 B¢ , BF 55 BT

?
5;

[CIREHAXFERELTRERGHN , ELXRA—MBosHEMHR.

QOAHREL: ( AXFEH )L RERGHBIRM BTt AL, PIAZEIE R Bk
b4y R 3 B 2 5 , LA Only about half,simply too few posts 5 BB : AT T B2 3k 17 M 2 i3 1
AL, Bk RE N — 2K RS ML Sk A —— BAAL 6 52 K 4>, Equally unsurprisingly S 1] B 78 1 3CH %
RBECE—E TRLASTEN(SRBEN IR RBEE LRI B —F 0.,

QEOANMAXZHBREL"HEE, OTMOOA L, But BB, WA AL “EE
WATHIEE . ORGSR E — KFERFFN LR L, B JIRI R4 #H 1 £ . produce DU
BB R G 7 T R E R B R A B R b ek S, @ @A 4 RE A
SR A AR B BT R BRI (@A) B 75 DA SEE Rl Bl A B A B X H U B X — 1
).

OHRBALRABEHERNER(S) : FE+REF S AXERELEVENLRLERIHFEL,
MEHMiE TIE, a decade of thesis-writing 1 do something for which they have not been trained ¥ i,
ER#&EZ, N B ASCHE MBS, R X —RESTRAE . T EFRERFER LR Y& E
— A B DL R A O, A0 & e LA AN BE N8 B AR Bl 8 T R 2 A AR AT I R A

[ & 4RiA# 7Y — .Equally unsurprisingly 5[ AJBt K BB Not surprisingly 156648, BHE N R, 5
2 RETE B HE 5C 2 < [ATHRIT A SC2A BHE 1 22 A R M AR A5, [CIM 48 (BPME RS T 2260 A SC#RHE &
AR X 0 P SRS B, oA B A T E A FLCLE .

Tl — AT SCE BT A [CIEEMA A HE R EG, T OLRRB MR R,

[D] @®One reason why it is hard to design and teach | [D] ik # iR 42 % vl 3% 3 Ao #H 45 44 B B
such courses is that they cut across the insistence by top R EMBETLEEAMEASE M
American universities that liberal-arts education and MEMN AXKTLEE LEE B ZREED>
professional education should be kept separate, taught in B ERAMEERE, RELERER
different schools. @ Many students experience both L TS I S
varieties®. @ Although more than half of Harvard f#ﬁiﬁ%i’f‘%‘?/%?‘li%&iﬁ?%lk,

undergraduates end up in law, medicine or business,

i 2z BN
TR, ILEEE [EeT



i ) _ RTI.)
future doctors and lawyers must study a non-specialist (2R kR M E A AT AR B R
liberal-arts degree before embarking on a professional L RMZ LA T — T+ bt AL 2

qualification® . Ao FlLRAR,
CRLERSRASH - |/

Dvariety [vo'raoti] n. Fhs,J5 M Sé Dcut across(FiE L . HEF ;5 MM

@non-specialist [ non'spefalist] n. JEE M A F @liberal-arts education( LB F)

@ qualification [ ikwolifi'keifon] n. &l ? @ embark on/upon sth(FF, FF 4 G 19 2R Mk 19 215))
® ZHLIER

G

One reason why it is hard to design and teach such courses is that they cut across the insistence by top
American universities that liberal-arts education and professional education should be kept separate, taught in

different schools.

BFET: FIBM
One reason is |_ that they cut across the insisience by top American universities
ATiE ZanA | 5l5AE FiE BB il JEEEIBEIREIE
TE A [FINLIEM A
why it is  hard that liberal-arts education and professional education
1A RRAEE AshE RiE 5154 EiE
to design and teach such courses || should be kept separate, taught in different schools.
RERMEENEE 1HiE BB HotRTE

ThEE R AP /4 that 51 5 [R5 M A], fEBE UL the insistence, M /A]H1E1E A should be kept
separate 1 (should be) taught, J& & & W& T 4 [F (9 1EF A 30 .

(DI KFEA AT HBALRE . ZEEAZ—REBF'AXBEESZLHESIE"HES,

OmEH XMHIER"REZITNHABHEE—EEZEERFE—REFHHFTESR, that ATH
FEERF BN TES ALABTESLUWEFTSE, S AEAR%RRIR. cut across B “HE
A CRBR) 7, B B 7R X PR AR (such across) T fE A LHFTRAZ LWL HT .

QUEMNBELER - REFZAEBEHFIAMHERNHL S (W . “XMIRE"HIETAE). AP
both varieties [A14§ liberal-arts education and professional education,

QaM UM AZF G EEHBOR, A EM K FRERMTE, AFL Although JE B H ik 25
e s K= A ORI A S T EEFT " WHEE  FAEFRE LI ZRLIEFE—TTA
SCEERFE AL IR R s must RPAIG B R =W A SCFRIIIA A ARHE R L BIR,

[ 34717 % #7 1 BL 7 One reason why. .. such courses /25 FCH R MR HL R, RIE B & MERD
AT 41, such courses ERHALHBTRAL L NVHT . HE 5[BIBTAR A general education“FBIRH T
h ., HARBS[(BIBM S E R ZHE [ BB EA VA EEERFHRITERAT BRI EME”, 4B 5|
HER . 3ETEERRKF —HERFHEN— AXEZETSETWBEEMNZRTFTE. A EABEB
“BEh AR RES LB B B QE IS AD KRB E, WABRRA TR TIBlE,

ERRE, LEEE e



[E] @ Besides professionalising the professions by this [ElBdx#HrB . 2BWLKER
separation, top American universities have professionalised” Bt A (2 L) B e A, @ B4k AR
the professor. @ The growth in public money for academic LEEL, ATEAFENALE R
research has speeded the process: federal research grants® 4K peik T ik — (% L) A2 .1960 £
rose fourfold between 1960 and 1990, but faculty” teaching 1990 1 A E WML T = 42,42
hours fell by half as research took its toll. @ ERT TR S P S T O
Professionalism has turned the acquisition® of a doctoral AE. LB EABEELAALRD
degree into a prerequisite” for a successful academic career: SR EH AL B, EE 1969 &,
as late as 1969 a third of American professors did not BEZAHZ —WERKRBREEAE LS
possess one. @ But the key idea behind professionalisation, fo, R R E, LY E
argues Mr. Menand, is that “the knowledge and skills needed MARBEZNE—ARZE LI EH
for a particular specialisation® are transmissible” but not SRR TSR, B R TR
transferable® . ” @ So disciplines acquire a monopoly” not just o, B A AR R T A iR k6 £
over the production of knowledge, but also over the production Wi, A R AR A 3 AR

of the producers of knowledge.

ATEESEAsE -/

(Dprofessionalise [ pro'fefonoraiz] v. {#i% 1k ? @ transferable [treens'foirabal | a. #] %% Y TS B A
@grant [gramnt] n. CBURF LA ) 5K @ MR

! 2L 1l aly [ > H E'|
@ faculty [ 'feekolt] n. CR ) R oibe » 4 A4 5 (Drise/increase fourfold AN E WUAE K T =45

@ acquisition [ sekwri'zifon] n. CHIR B HESS 1Y) E 15 § @ take its tollCon sby/sth) (= M5« 1 i 76 15 )
@ prerequisite [ pri:'rekwizit | n. e &M, B 4% § @turn sb/sth into sthCHE A D 5 ¥ i)
:

©®specialisation [ ispefalai'zeifon] n. %l
(Dtransmissible [ treenz'misobl ] a. B 1% 38 (1Y

[E]#6 H = B X % “# % & A /& ( professionalised the professor)” M &, F M iR 5 H “&E W &
(professionalism)” & FHHIRE X

@@@’77{]%—Eﬁ,l@ﬁ%@iﬁﬂ"]“ﬁﬁ?ﬂkﬂ” Oa g EREE . FERFHRL LA,
Besides M7 b 3CPA 2“3 1 3B 23 B Gl 2 Bl Ak, JF BE — 2B 51 A B I B & i fb” . @415
Mreg 2 Ltk BRI . A)FLL. . . has speeded the process 3¢ W [F 538§ . 2 AR BF 5T 4 28 1 K — B
U4 AT 22065 0 T R R T &l 4D o AFLED B F 202 s took its toll (= 28 6 5 ) I 75 1 3 WL & - “ %
T B ) 3G A0 L2027 B[R] 9 7 I AR S 5, DA BB LMk Ak Y 3R B . 0 B AT T 2 4 A T R AR AR
JRE AR AP, A 2 ) E R 1969 4R, M A 1/3 M 308 I A 1 2 06 I 7R B TR B R AT

@OAAZ—EH . BEMEHELL(HEFZMNELUNHLRELH)"EENEREINTER
Wi o @AEVFEYT 7T LA™ IS B B R A - 3 — e % M 9 S0 SRR 4 BB TT AR 3 L (RUOR T 6 Eﬂ~%
—’%ﬂﬁ@iﬂi”ﬂ]& B AT LARI AL 4 A% 7K (0N B %% FH 3 L b 2% R (RO 2% Bk 22 8] 53 FR 43 B L2 B R

o O] 5 I AL R Y R R JE SR Z . ) F RL. .. not just over. .. but also
over. .. I F ol A7 R Y A T 2B T ’”’ﬂZIﬂTW}‘bﬁiTiﬂlﬂfﬁiftﬁ’ﬂhlﬁr,ZT_H/EETAZI“W??E’P’E

48 1A
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W, BV - 2522 LS BR 23 B BE A2 BE SRR R e PAT B SR L B & b A F e A e B
[E& AR A EAT]— ABE Ll Besides. . . 454 UL A BUR 76 7R 35 b 30l T Fh 4 B 075 56 B TR K
2 1) 2B % b fk (professionalising the professions)”, 5| H #7 N 25 “ # 4% 19 % b 1k (professionalised the
professor)”,[D]E Bl K4 7] separate, g HH“EERKFRIFAXH TS L VHEFT ", RATEEH L3,
ZABRMECECGENED, R TR KA RESE WY EBFEMALR”,EBIC W5 N
Menand {9 32 B3 T 7R T A SCH 4R, BRI , 33 Sk b 8 BE R ARG ] L 19 2 5% A S U 1938 i
[F] @ The key to reforming higher education, [FlidAitdna, 5E/F A&
concludes Mr. Menand, is to alter the way in which “the EHEREAE iR EMREA S
producers of knowledge are produced”. @ Otherwise, K. BU, KRR SRR s A

academics” will continue to think dangerously alike,increasingly WA FAF, B &M E AR A S
detached® from the societies” which they study. investigate Fodb B AL A, “""*ﬁ;’m E A

and criticise. @ “ Academic inquiry®, at least in some BB, TR T By — mHE M, £ — s
fields, may need to become less exclusionary® and more BB 7 B e T LK — i e A
holistic®. ” @ Yet quite” how that happens, Mr. Menand AR

does not say.

(Dacademic [eeko'demik ] n. K2 H i @inquiry |:1r1 kwarirt ] n. W, RE

@detach [di'tet[] v. # i, B2 ®exclusionary [1k'skluzenri] a. HESMY

@society [so'sarott] n. [1E A § 4 il i 4k & (35 4 2L R é ®holistic [hov'listik] a. B, 4 TH
ML VL IR S AR @quite [ kwart] ad. 5E4=H1, FIE M

A ) —

[F]Eﬁﬂ?ﬁﬁigggﬁgﬁ’ﬂ%@:Ei”x“kj'ﬂ"]fn?%ﬁito

Q45 A Mr. Menand (I Z R R HEZEEE . N ESEHENXEBREUTAANERFAR, the
producers of knowledge #§“ A A7,

@f & @1k (Otherwise) , IEHE A XHMMNERER . AFHITH B EEMER. Hﬁﬁﬁy—ﬁ
academics B g “ K 2= H Ifi”, [l i the producers of knowledge, Bl #ff “H1 iR 4 7= &7 1y B & &
dangerously ™ i f& K& 4 .

@ AIEHEAR Menand ¥ & SR 5s /> — e HESM g, 8 — 6B {1, less exclusionary and more
holistic B 48 % i A A R 505 o BE I SRl A6, T J2 B3 A 22 24 BHRIR I il 2 510

@R H Mr. Menand I EEKIEH MMM EAAES, quite how. .. does not say I Z H
R4 Menand & A B8 H VIR ERF .

[ 4RiA R ] — A B OH concludes $&/R A B 4 SC RGN A, @A) 45 tH Menand B JF R, X
WA 34 1 7R AR BESE H B AE X Menand SCEE A 283 189 A B 3 43 (IEAS BB 28l AR SCOR B, IRl TG v HEBR “ A 3C
EEH— B KRB R7WATRE, Z AR S F BT MR R B AA B H 3R J7 7 (the
producers of knowledge are produced), 5 [E]HR ] “ %k 1k 22 Wi T A A 55 #” (the production of the
producers of knowledge) 7¢ £ N 2% LAY, 8 [FIRTBE 5[ Efir#2. 53 4h, A Be ik v] B 5 [CIIE " 4 th

ERRE, LEEE e



PRIBE —— 4 Hh Oy 7 2 4 i T BB HEELC )R .

[G] @ The subtleo) and intelligente) little book The [G]'ﬁ?ﬁ.mﬁ%)ﬁ ‘?%ﬁi’?&
Marketplace of Ideas: Reform and Resistance® in the American T T 1G-S P
University should be read by every student thinking of applying to £ kA E AL ) AR
take a doctoral degree. (2 They may then decide to go elsewhere. rﬁﬁ‘%’ Bk d, BEZ AT
® For something curious has been happening in American A E B BB, BH—LFE
universities, and Louis Menand, a professor of English at Harvard WEH—AEERAETE L, B

University, captured? it skillfully. [585 words] BhEHEEREL SN - B
[cHu] el HeMs] Mol Mol | sgosssrasz-ng.
y ‘._.:s. W e /_‘ ........... : ﬁ
 RIDERSERN -
Dsubtle ['satol] a. A K5 B Sé @resistance [ ri'zistons] n. JEHT , AL
@intelligent [n'telidzont ] a. %8 14, T HA 1) éS @ capture ['keeptfo] v. AL ; (HEM ML) 235 iR

[GIR(EEAIER)SIH—KBIEHZREEMEMRM(FHERZT B IFEER,H5GTIX),

OASIHBE(BRETH : XEXENLEMEN,HFEUS—UASRIFEENFETRIEILE
o subtle and intelligent ELHRIIEH X X H B FBEEH . should be read by every student thinking of
applying to take a doctoral degree W§7~i% 15X 1 L # F WA With .

QRAPHBEHZEXMEX  AERBEIEEETHBETHERAE S EMME, A7 then 358 I8 H#
PRL2R B o 156 B 3 A 43 19 532 Wil Bt g 52 4, it — 25 ) R 3 A X B %R

QRMBBOAIRE (For...) BHsIHIZBNT: REREEAEPFRENTENEH, something
curious FFRCE R XA BRR Y T A 2 T B FHREA Wtk Z KA 7 captured it skillfully i — 25 2
B B O OZ BB RN IS A R B T X — AR R

(AR A EHT] OABRC &8 E BB gl —A 457, 10 W 1 1] 383 (HE A% g 2 &) 7, IF )
BHCE KW, X R A SN B R BB SRR 5] THRBPHNE ¥ LA
WAL LT RN IZEN A B NE/BELE . A EEEREH LT IIR L T 2w Rmdgg,

SEERIBRABN], TS EY

HERIGIMEIME[E]IMMEC LA, BLGIE 8RR , AR CH — 55 150, 4 KBUR BT E 7E 2
W5 MR — A HBENE BEATVEM 7 R I . 25 Az v DA BT 4R 4% 1 I3 A Ar , T MNER DU B [ E ]
AT T B B SE JE E PRA, (EE EJE R B A LR B CE] o (9 B8 AR 1R this separation J& — N H N A 5)
Y 21 11, 28 A8 A LE T ) 99 40 4 30 25 5 I peil v .

§ = E

(—)BE2X,BEeXEE, HEBRAZRE MK humanities/ professionalism/ professionalising
AR A RA SCIE R A 38 [/ R A SR &l 1k

(ZDINELRHNEMERENF RBBENRBELD,

R.ABEEMHRIRZ . RARE+NE -

(T4 ] O (L A EE 4 i BLEIHE 1A this separation, [A] i 411 41 Besides professionalising the

2z I3
FIRSE, ILEET T
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professions Sy i A, 5 b SOMIZREE  HOATHES I SCEARA 20 7 “ B v g/ B Es ™ 0 o S B Ll b

[ERE] mlE&AR I AT I %0, (DI e R E] 130, B AR S %,

(D] ) 4 B S 5 §7) separation (19 [A] P i7] separate, EL45 13 28 [ K22 IR A SCHE FE L 3 F R
P SR IFYERE” W RLE]T this separation T 48 . J3 A0, [D]H 48 i X Fh 43 85 5 B# B 22 W, & 2R Z 18]
HORNVEE BE 2RI, B AR Sk, 345 proflessionalising the professions Wi . #([D]#E M %4
SUEJ YA, A1 [0 58 I8, Ry A& %

. FxFEENMRIZ KRAEE+ LT

(€ 00 78 i 128 = B[ D) Ay 4 B[S 07 such courses Jf- 0 #  3% A i 5 AR w35 11 A0 JF 42 19 JE R 7, #E
b SO BN U R PR AR AR ME BT R T R S5 DA B G B R A [GIRAR T &
AR EPOIETE R A A RER GRS, DR S B PN N i B R v R AR AR AT R

[BEREZE] HIEmI I AL Bl fe 5 ESC[GIATF [ DIfgHE.

MBS T X[DIfgEK A . [BIH 8180 such courses FokIF A CHFRA LW HEF , X 5[B]
BT R Y general education® il iR & 7 CI¥ A SC R A I A A BHE b8 3D — 3, HIB]B @442 &
FE 36 [ R A AT R ECE B R ME” 5 LD Ay sk R R AR M LB R 04 SRR A T e A A R R
MR . &% EAAILB]S T SC D1 HEmig

MBS L [GIM ok G [ G148 — oA 5500 S50 16 A8 58 [ b & 4B (B R 5 A S0 8,
1 Horp ARG A A A SCEE BRI A 2 B, AS 322 AR G (R AE AT B A X — SR AT R EE
LR 2 590 A0 A A 8 PR E0E O SO ) SOME LUk 383807 ) D 5 B A 4 s . ELCB & M) 9 His 48 /]
M5 [ G Louis Menand, i 1] 5¢ 42 i 52 [ B A MU& 4%

PB.EABEEENMIREE : L TXHE

TN ] A8 a0 — B E 00 MLE], 200 BT A 2= B Ll A6 00 st A e sy, SCnT gt 3 — 2%
B Lol b7 4k S TR ATTIE b v] RERT AR EE L 45 1 el Ak ik — ] R i R T R

[EREE ] AR b e 5, LA LF ] g 5 LE ] 3

CATE A48 AR &8 B Ll A i B8, I 438 W JHC FL A e B0 N S 2 Bl 3R A5, (75
RN ST, e AR B[ E i A 2# R 0 4ol Ak B8 5 K LB ™, 52 30N S iR B AN R i i . 53 b,
A0 W B E & W00 48 ) Menand (9 G 8 AR K i A SCERE” Gl 5 = i Be (CD]LLED X #
B R IREE 1 40 H1 (38 B K24 R R N SCHUE AL #UF 0 5 S BOERE 2l b B L tb) Z )5 LA E B
BT AR T BR300 & 3, AT A B %R

CFJ 8 ) S 45 45 1 Menand #5355 55 B0 Y o 8 0GB w08 A A 85 3% 10 7 X7, S5 B0 T LR 4 2
[EJR ALl L 28 W 7 A A K5 % 73X — ] 81114 fif e J5 %8, et i) the producers of knowledge & 3, B A
R K B . (HIXARE— ke, 4 SO SRR 1 B ) A N SCAE BB AR B T (LGB — 20 R ¢ %l
67 (CDILED — 42 t B f 35 it CCF D — 2041 ¢ & alk Ak X A SC2# R sl i 52 ” (CAJLCD ™, AR B IR L,
BCCF T8 9 56 1B, O R BRI fr 482 1R 3C, HEBR

4, FBEENMIRAZ BERAGE

[T ] B 200 7 B 0L A TR K “ A SC2 Rl AR R 8 ) B A= i s i #0003 AT R 4% 2t
RN SCFERHN Ll A,

[BREE] f E3csrar s, [CIar e 5 LA,

[CJH Equally unsurprisingly [ AJH Not surprisingly 24 W] & 3f %1 5¢ 28 2 41 35 . 2 5 I 680015 i
5 55 A0 B A BE R [ AR B NSO R A 3B 2 e i) s, [C 4 B Tl B2l A= AR M 3R 45 R,
— A A M, — AN 58 A S R e B Ll Ak S N SRR AL R Y R S L T B A
RPN SCFRIE E AT IRFBE 2005 8% e [CINER.

Ziz R
S, EET Eat



45 AMEBERHHMIRAR . KRERHEA

(TN KB ENALS, A E S LU RER RN AFEREY BIFRAFENLGREL
AT Al Xof 5 S AT A B A S SR ST R <E

(ExaE] B3, [FIaEh R B .

[F]h Menand %5 2 A SCa R4 16 9 PRBE 4 1 1 B0 B s AT B 50 B 07 307, & SO ROE L 42
LR (B — B —— AT IR (B = E N B —— 4R I GRBO 7 1947 302 # » concludes 2 B 2 19
BEERR I 5 540, A SO — 8 53T, [F B 45 H “ Menand 2 W 8 i 24 B 78 R IR A BT ST A0 )7, o A
A PIPFN AR R —— RS R LW O 7 i — s . BORELF] WA REE R

I, 4 SO0 E 8 [G]—[B]—[D]—[E]—[A]J—[C]—[F],

(Z)BIERW . 72 LHHF A RR 2 b, T8 B — 3, K S R 5 U W E BT S5 MR AR XY e
BRZW ARG YE, ERESFIE, T RAHiE.

BIHEHS 7 AT A FE R 0SSR IR

Y — Bk N

A% B Tom Butler-Bowdon BT 3 i #3524 Fifty Self-help Classics§ H B4 8 50 5 ) iy 5 —
T James Allen (T « 30/ . 3CH B LA FECHMAR BB Ak EB WA EIREE T RATH N
FEVER FSNB IR HAT IR, BB T EPHEREN, AXEHEE, BA —EWERAEmEM,H
EERME ., FEEENM RS &AW, I F G0 A EhES A RARYE B TSGR .

§ Z EBA RN

. . co “ . . o D »
I With its theme that “Mind is the master weaver® , ME“B A ERARRAIF", B A%

creating our inner character and outer circumstances, the T RA Y A A S AR X — &M,

book As a Man Thinketh by James Allen is an in-depth? BB AR BB A ) — F A
exploration of the central idea of self-help writing. Bk T 8B EiE e B,

............................................

Dweaver ['wiivo] n. 234 T, 44l # §  @in-depth ['in'dep®] a. WK, TRA Y
‘;:’E ............... : /lfi'
BB

FE—BRMRIECBEPIHEENR RIS THNWNEEEMIMDIRE,
) BB o R AR SCRT VT R 1 4 B PR L ST R S . R IR T 3R AT A9 P9 AE A N S B
i, “Mind is the master weaver,”creating. . . 3 & B 4k 2 1H A ELG1) & 1 4E A ; an in-depth exploration. . .
™ A X 3 R Y TE T AL - A R AR TR BE W ORE 48 AN VAR R R 2R R .
B (46) Allen’s contribution wss to take an [ e e
assumption” we all share — that because we are not ENEA AREESEESHEE"Z—2
robots we therefore control our thoughts — and reveal its AHEIE, EERTHEEFRE, B4 &AM

erroneous” nature. Because most of us believe that mind

52 Zig E!g:EI
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is separate from matter, we think that thoughts can be Bl kS HAMAE BRI YA
hidden and made powerless; this allows us to think one Fo 8 A AT gk 6 5 AL a4k
way and act another. However, Allen believed that the > & 2 % , 3 1% 42 5% 47 4k 4% 13X #E 48 20 A} 4
unconscious mind generates as much action as the %, K‘m, XA BRERFEZRELEGHKE
conscious mind, and(47) while we may be able to sustain® B —# k., fH,47) RE K {1 1F AT L
the illusion® of control through the conscious mind alone, FERIRMRYER“EFI” XTS5, B SE K ]
in reality we are continually faced with a question: “Why R 2 A B B X — A 18] R K A AR

cannot I make myself do this or achieve that?” ik B S XA S I A A7
CALERERARS - o/

(Dassumption [a'sampfon] n. &, K% % @illusion [1'1wzen] n. 4%k

@erroneous [1'rovnios] a. #5iRAY é @ ZHIER

@sustain [sa'sten] v. iR $F, i o & FF Lk é

Dbe faced with(Hllff)

1. we are continually faced with & 5“3 A7 /A Wt [ X -« ” . We are continually faced with a series of
great opportunities brilliantly disguised as insoluble problems. F i1/ W i s — & 51 B AL, & A7 6% 2 # £
5 A HE i TR 19 1) R,

E_ ZENMAYENNA . BIRSYRTEREFEEHRE, AWRDERATEESNEEEIR,

FE_BENRYCUA AT ELENECHER, BEERMITA=EMER,

BAEHY N AMETERAARABE—AEEHBECSWEE —r B IR %, an assumption
we all share—that. . . we therefore control our thoughts 3R K R RIEH N A : AREEH B C B 48 ;
reveal its erroneous nature 3% P AR R T KA B B 5 1R AN 5T .

EZ_ ZASNEBRAXBERIEI MBIEHFE, WA Z 8 A HEH X R (However) o

F_AEBALARE:BZRSYHERESEN, BEBETUERE A E# M, mind is separate
from matter fff Ff H B B A B IGIKHE . B IR 59 Rt & 4% 19 ; thoughts can be hidden and made
powerless [ B AT e 6l B 2 A9 B AR g AR RO L i 2 2k 2 4E H ; this allows us to think one way
and act another 1 B “ B A0 52 P42 61”7 10 45 5 . AT DUBAT A — , BB 2 38 iU B 1947 0 .

F-AEMAALEUA . BEERMBERFENERA— X, ALRARZLENBECSHNERE,BE

SXITAFFERZI o and BT #9447 3R 346 59 W A5, generates as much action as 3 ¥4 4 & 8 A1 6 & i1
RS ERAE F B RAT Hy 5 J5 2 ) b o i B R0 2 A, H A illusion of control([El 45 1 A] we can control our
thoughts) FiE WAL RY R EX 5w A« A BEE Il B 2 09 AR B RN 4E R WA o8, B AR T gE o8 & 45
il 5in reality. . . B HH FEAE AN BB 40 O i SRS A 5 o RS 7R U R AR A TR B Y S I A BELAS VR T o

"

(46) Allen’s contribution was to take an assumption(0. 5 43)//we all share(0.5 43)//——that

because we are not robots we therefore control our thoughts (0.5 43)//and reveal its erroneous

nature. (0.5 43)

o B R A, R BN B AR L R B S AR R T OB A X
2z I3
EIEEE, 1DEET ETna



1. \ESH

F fl:Allen’s contribution was to take an assumption. .. and reveal its erroneous nature
FiE %2 R X A5 I 5 4 MR iE
E & M A1 1€ 1 an assumption: we all share

B L& M A] : (an assumption)

that  because we are not robots we therefore control our thoughts

HEXE) o B K E M &) 4

2. AFER

A F F 45 # S Allen’s contribution was to take an assumption. .. and reveal its erroneous nature,
assumption # iE 7 M ) we all share &4 , that 5| 5 — > [ 5215 A1), X assumption F P 24 il BE UL , I H.
[ 437 38 DA ) PR i R0 KA B R S DA ) T R Ay 1 S 6 1 T R O 5 [ L B K ) T LA o
ORI Z G TS 51 b AT DUBCEE epoC 3R A T F 4R AR XA i — ok 4

3. MXHHE

(1) take: take ifl LB L, 5 assumption $4 it 7 4 B N “ 52 /B2 /I8 W eee - R . TR SC“ AR
UE 52 3% — BB S At iR 19 7 HEBR © AR T i, H2 327, i 1“7,

(2)share. & A “ IR INA CEME L FF a2 07 ) 7, an assumption we all share KE LA 1 {% 1%
G IS /N N 8 i

(3)erroneous: [ error YRAE T , BN “HERIN,

4. &RAE BHiET

FAR B TTHRAE T A=t FEAIE A ML A BT LLRE ] A & iy AR X — 2 A Rk, I 4R 1T
HBRTTE,

(47) while we may be able to sustain the illusion of control(0. 5 4)//through the conscious mind

alone, (0. 5 43) //in reality we are continually faced with a question: (0.5 43)//“Why cannot I make myself
do this or achieve that?”(0.5 43)

ARE AR AR RKIENG EEIES MREE,

1. AES R
ZF 4A]: in reality we are continually faced with a question:“Why cannot I make myself do this or
(KiE) Ei& 18 5 BiE

achieve that?”

ik S WK IE M A while we may be able to sustain the illusion of control through the conscious

518 & A9 A iE

mind alone,. ..

2. A1 FER

i1 while M\ A] ' we may be able X F 4] why cannot L. .. JE 8 & X2, LA in reality 155 & i) 5%
PR T HEH while Bl 5 A0 Z 140008 WA, B8 BUR R, 5215 the illusion of control H' control
F#48 | 3C control our thoughts, St B F B A7 2622 515 LA™ & HLARE & X, DA i SO A 2L A4

3. 1 X E

(D) sustain the illusion of control: control F$g = AGESE 6l H & 89 B AR X — M 445, illusion 4 BL{E
B IX — WA PP NRESE R A O AR R AR A G . sustain FoR“YERE QER TR LM AL,

4. £RIAE,BHIEX

JRAE T AT Bl 1A AT LS A 5 TR 24 25 < 0 sk e Al S o AT R R S U R R — A T L By

54 Zig EiE
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HaAaeil A C XA 558 AR AN 77
Il Since desire and will are damaged by the HFRE G EAAR ATl EER
i EE4 i b R —
@ . . .
presence” of thoughts that do not accord with desire, 568 B AR L B IR, 3 A ke F
Allen concluded: “We do not attract what we want, X AT RO E] 8 TR 2 AN P AR, T R AT A
but what we are.” Achievement happens because you SRR R h s 2 B AR A AR 2 A
as a person embody” the external achievement; you SN BRI R R ART BT TR
g 5 AR AN ,
‘get” success but become it. There is no gap B R . R 2 R A

between mind and matter.

&

don’t

RCEBSREARE -/

-

(Dpresence [ 'prezons] n. & fF1E g? @ ZHIER
@embody [1m'bodi] v. E{AE I MDaccord with(#4&,—F0
1. are damaged by the presence of“ [ -« - i BT A2 241 7, Human heart can be damaged by the

presence of cancer elsewhere in the body. A& . HIE 1] 58 45 I8 S A HLAth 38 457 1149 988 E A9 o 30777 A2 380 43 3

FEZRERTENE R AMRIBERATEESHEEEIR,

HARLBEREICHASHANEEEGL: . BABERESRRMANEEZEEE BEENAKSIH
TE2HEMNEAE, MEHEANET 2. Since K J& KA 5| i, desire and will are damaged by the presence of
thoughts that do not accord with desire P8 I BEA AT “ FATA BE X A~ s s2 BUIRAN 7 049 I 1A« 8 76 S8 A8 T
WA NEEMEE, AT EAT 1T 505 concluded A &5 5] 7], We do not attract what we want, but
what we are SR : AN 2R 09 SAE RN SR B, TR IR B 9 SBAR B, S U @ RO A 24 RE B9 N G 30 A
5 b A% 5 10 EE B EUAR . AR RV IR R, AR BRI AR R AR AN RS

FAEBYENER RESHIERRAMBAER M. Achievement happens because. . . 38 &
N Z 00 DA BRUAS B 2 R A b %) P9 A 080 2 AT 5 dont “get” success but become it 5 IR 4 £ F 8 #E AR
IR T RS e SR EA F GRS AE T, e 5% AL 8 W ot (i), BRIt A 48 L i 3 AL, KA

IV Part of the fame of Allen’s book is its contention® S EHB L ERSRE T T ik
that “ Circumstances do not make a person, they reveal BRI —AAL BRI — A
him. ” (48) This seems a justification® for neglect of those AP, () XBFEEHBRREENTH
in need, and a rationalization® of exploitation®, of the fEsEip, ARG S FEABHERE

superiority® of those at the top and the inferiority” of o R AR R T
those at the bottom.

,,,,,,‘,,,,; ,,,,,,,,,, _.— ,,,,,,,, % & - /5

CRALCERSSRARE -
Dcontention [kon'tenfon] n. &k, WA §  @exploitation [ ieksplor'terfon] n. Il , #4 HL
@ijustification [ d3astifi'kerfon] n. IE 24 é ®superiority [su:prort'oritt] 7.

®inferiority [mfrori'oriti] n. K%, B4

ZiE
EWRY, T2EH ENbe

@ rationalization [ iree[onalai'zetfon | n. & H{k, #E{L 2

=




ERAw
FN.IRERXEPIHZZRA - FERLER—ITAMEEHR T A,
FHNEMEYCHZFRER . HRELRASER —IAMELEA -1 A,

HANMEHERR HRELRSER—IMAMESER— P A, 5 BT R EMA AR BREIGE R
SRARAR N3 2 33 o A0 o pl 0 (A 30— Jk AR 7R, SE A 5 R 2 B B C T S AR B T 28 R 1 13 BE (make a
person) , B~ A 348 A A 32 3h AT 47 B Ak 1 SR 5 B 8 BRAR 2 AT A RE B9 A, RDIRBE 8 30 A AR R

E_ANBANMM ERRAMNEZ: ZRAB"ZUREENTH, #E HE FEABFNAERK
SEEANBNERM "SI T (This B 35§ B A its contention that. .. reveal him), a justification, a
rationalization 3R JA“ 255 A (RIHI | 1 )2 NS U0 IR 2 A B AR T BL 00070 2 A BB 45 seems ()
PO RIKMEEXN AMNBEFFARFE S,

(48) This seems a justification for neglect of those in need, (0. 5 43-)//and a rationalization of

exploitation, (0. 5 43)//of the superiority of those at the top and the inferiority of those at the bottom. (1 43)

PN 2 | R e SR R A i A R
1. A& #

This seems a justification for neglect of those in need, and a rationalization
FiE £ FE FiE1 4199 42 7% a justification #9J6 & & & 5% 52
of exploitation, of the superiority of those at the top and the inferiority of those at the bottom.
rationalization ) € #& 1 rationalization#y & 52
2. AFER

7 ) F F 4 This seems a justification and a rationalization, /)% M4E &5 7E T % 22 4> )17 55 49 1) 151
K& :for neglect of those in need J& justification B J5 & % i, of exploitation L & of the superiority of
those at the top and the inferiority of those at the bottom /& rationalization )5 B E1& . B117F 0 ME S 7E
T 44 VR I 5, 930 2 44 B T DUVE RO Sl i) 8 A E 3l i UR AR T Ok 04 45 1) B TR B R R B . a
justification,a rationalization i 3} id] justify, rationalize J& 4= i 2 , A 338 “HF - oo FEA7 g e S
17 neglect of those in need ¥ 4" 2L BT F & 7 , 13 3C .15 3 38 X7 45 .

3. 1A WA TE

in need A7 [& 22 2544, A 1% RIMEAY ™, those in need PER“FLHME ., 5 ZHIEH) those at the top/bottom
AR WS S S A B N SRS T A B TE R A RSB B s E R IREARE.

4. 2RPE,BHIEX

XA R TE R Z AT R BT R AERE, o RUE] k2 B2 B AR B At £ B B A B AR
e,

V. This, however, would be a knee-jerk® reaction 2 S5 R A 2 A e T AL & 8
to a subtle argument. Each set of circumstances, Kb E ., B—HERE AR S L EL, A
however bad, offers a unique opportunity for growth. If DA R R AR — kA LB . e RSB
circumstances always determined the life and prospects® R k2 AN %Afiﬁn‘ﬁff;@, AL
of people, then humanity would never have progressed. REFARY . FEE,ADTHEHHERE

In fact, (49)circumstances seem to be designed to

" 2z BN
TR, ILEEE [EeT




bring out the best in us, and if we feel that we have been HTHE RN E KB ETIE, R R ﬁ
“wronged” then we are unlikely to begin a conscious effort BHREZ T“RA”, A ATES SR

to escape from our situation. Nevertheless, as any EBHIEHEDTHLE, Rit, E o447 —
biographer® knows, a person’s early life and its ﬁ%%,ﬁg R hath TR, — AA I & o
conditions are often the greatest gift to an individual. A EIE AL AN RS ALY,

(Dknee-jerk ['ni:dzek] a. A HE [ W ()

% ® ZELfER
@prospect [ 'prospekt] 7. WA LS, B & é (Dbe designed to(#F I HT)

@ biographer [bar'ngrofa] n. f£iCfER @bring out (3 & , #)

EEaw -

v

FHERSIHEENELCERNREM T ANBERIREG MM, sk T HRFMFE,

BRAAELERA,EM (However) I HZIE S BN M TH WM AR AEEE N, This 35 FEIE®H
BYBRBALSEMR— DAL B ERE I —1 A7, a knee-jerk reaction to a subtle argument 3¢ B ¥ 3 o [ iR
T0F A 9 W R X SR I AR L IE R .

FE_CAEMEEER, AR BUNE"NAT - REREABISHORKINE, AEXWHERS
UGS o 585 /)M AT fa] B B8 A0 2 2 U Hh 4R 4 A HLIB , W5 OR E B AEE T AN 4] A X R AL
5=/ @ S RSB B IE S8 — /), B #8118 S 4] X If circumstances. . . then humanity. . . ¥ B 3R 55 R
SERENTHNAFIRT R, AT EBAG A, B S IR 5T 1 BRI LS 7 k25

FHAMNE_ZAERANBE .- RENEARHEANES, ANBEEEIAN AT 5S4 S 4
FYEF o circumstances seem to be designed to bring out. .. ™ 5 ¥R 55 B9 B IE U A B R T BE s if
we. .. then we. .. FIRHIRE L IE T O AL AN KA GEA B 25428 B AR 5%, Y 8 A @0 £ VAR
ZiH (feel. .. “wronged”) ¥ % 7 & A 47 & Cunlikely to begin a conscious effort to escape from our
situation) , /R IR B XK, A (BB BEPO N E, AR EMAESh s A H b 5%,

RAAZELA“BEZIREFENETM”, ¥ M (Nevertheless) EERHEFRENNTANE XY
Mido the greatest gift ™ {51 26 I PR 5% A 0 B2 AE A, 7 33 PR P 48 A — 2B VRS R i

(49) circumstances seem to be designed to bring out the best in us(0. 5 43)//and if we feel that we

have(0. 5 43) been “wronged”//then we are unlikely to begin a conscious effort(0. 5 43+)//to escape from

our situation. (0.5 43)

ABEZMIRS HHES BEEE FINEHM RENGD FAEXEN

1. AlkaHh

434 1: circumstances seem to be designed to bring out the best in us
E W AR E REX42EE B 6 KE

43fA) 2: and if we feel that we have been “wronged” then we are  unlikely to begin a conscious

#9 (B AERIBANE) 87 £ A% FE
effort to escape from our situation.
T & X AFa conscious effort#] & & % &
2. AIFER

Fomg L EAlEP R EAESNIAAEXMEREE R, XLXLRASAEZE IR EERIEXLR,
iz Ty
I'::'!_ 33

S, EET Eat



41 That's the way to do it. (FF#EMA XI) 5T have no time to go there. (F& ¥ B [A] 2% HF B ) ; Fortune often
rewards with interest those that have patience to wait for her. (I & i 2 24 Bl Fh iy 75 bk AR L6 i 0o b 55 75 it
W I B9 A , 46 4 4 44 17 way  time , patience S bR | 3 7 3 1 A% 52 2 3h 18 1 77 20 L i ] IR A S5, it B Rz
180245 18 0 51 0 O B B 4 D 33 88, 400 2 o1 comscious effort i %44 ], to escape. . . JEFE
J& B WO R BRI RS Sy "

.IANMNAE

(1) bring out the best: 1 I3 progressed 387~ A7EFR 1S i BUAS k2 , 7] 12 08 075 BE AL 16 “ (R BE) i A&
B A —TH

(2) wrong: B N RN IEMIFEF GEN) M GENO ZBIZ R, ML HE A TR N AL,

4. &RIAE, GHIEX

FEEOT PR T R BATH SR RE T 1%, AR I AT 3675 A S 32 T ALY A KT BB B iR %
BB RALET .

VI The sobering” aspect of Allen’s book is that we have F A M AR — T A
no one else to blame for our present condition except BT H S RIR, R R R AL R
ourselves. (50) The upside” is the possibilities contained in EATFAC. GOEEEEXYET, THT—
knowing that everything is up to us; where before we were MIRMBRFRNE S, A T L TaE: la

experts in the array® of limitations, now we become SRR MERNER AERINK T E
authorities of what is possible. [413 words ] I &2 AT A 1 B AL

(Dsobering [ 'souberiy| a. T AL, {0 AT B gé @ ZHLIER
@upside [ 'apsaid] n. O R 1 #9) &7 19 — i , 1F i é Dbe up to BT -1y ,
®@array [o'rer] n. — &%, K& {

B Ty r

L ERAA

EABRGEHEUXLEENRABRE . NMANTERRNATFES  ANAZEEAENENN,

HAMALEEEREAEBENNA: ANIDK REEZL FE S The sobering aspect I & Bt an in-
depth exploration, 5 I8 48 F/EH R, J5 1 EUE s no one. . . except 3RS A B B (B B P HANE .,

E_ASHEZENRRBRERNCAZBEAEN TN, NEFSHATEEM, The upside (W 5 B B
self-help writing) ™ & 5 /E B9 TR & X, possibilities contained in knowing that everything is up to us & #
A NP —YT A T A S R ] BEME” s where (25 [A] T whereas, 26 55 37 5 40O 51 H iz 5 5 A8 4k A9 2 AR
FH - B B 3 32 4 R R IR, 31 32 3 2 B A AT RE M L SRR AN N 4B A A I B,

>\___?H
H

...... PeE D

(50) The upside is the possibilities (0. 5 43)//contained in knowing that everything is up to us; (0. 5

41)//where before we were experts in the array of limitations, (0. 5 43)//now we become authorities of what
is possible. (0.5 43)

AEEZARL HFHIA TEFREEREE QEHDF.RIENG
L. A& S
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538 1: The upside is  the possibilities contained in knowing . ..
ER*3 % 3 19 & it J 4798 4295 L E 3B 15 4f the possibilities
Ei& M 8 : (knowing) that everything is up to us;

4> f] 2:where before we were experts in the array of limitations, now we become authorities of . . .

(KRB E]) EX)
MR EIFEBMNA ;. .. (of) what is possible.

2.AFER

KA apa) 2 AT 1 MAHNEE IR, 2R SRR MRARES EHE. 481 %
contained in knowing that everything is up to us #& possibilities ) J5 & E 1%, B F N IEH = L E TS
ETHR—YBRRETFACK —SBRPHATREME", WA T -V kT AC"A S0 EL /", Il %
REE BRI TR UR R R HLIE T R AR T, T e SV TR Z e A 2 v, B TR A
experts in. . . limitations.authorities of. .. possible i , 2 L% g “ () & Fh Jm BR 19 & 507 (il ) & Fh il fig
MBI ER” L U 5 455 /) Mg W AR L RS 45 A b 3G, 7E 44 TR AT JE B i s 8 L 1 A A R B,
DA 435 S R0 S LS T, 18 R A S o SR BRI £ 57 2 LA T M A AR

3. XTE

Ayi] 2 W where 5 — Fh &3 B R (FH 24 T whereas) , 58 4 K [6] (before vs now) , A 13 K 5 47 iA] ,
e e ST BAE - e 7O E R A,

4. £AHE,BHIEX

HIFMBEYET, THRT U TRMOAD, A TEZ6; it R 2 IFASMHRRY %
K MAEFRATHL T 28 545 Fh ] B8 1 19 AL .

Section Il Writing

lé]_
S R HIFMFE
Part A ¥HEFE ’
— &
P A 4 56 4 i) FBLE B A YR B S
Write a letter' toa friend N 1R BEGREER.
U L SERm A Lo T N
of yours™" to _ ) 2. VB 4 W ALY 5 AR IR T R
LI BT B oineof o | 2 2 R S 6. 7 B I TE 5% 38 4 3 3 I
recommend’ o our R, WA AE IE 3 I8 H N 2R
S P E RN S 2 . SR
avorite movies an VI HZRY
E3k i 4. GAEEB ¥ . e . .
2) give reasons for your 5. 35 6R B i Tﬁ; 5 SHBRER:OMFHF—HMEE;Oul
. A PR v ff—7 -7 N "
recommendation. 3 ” T i 75 33 348 R 52 A B AR
ZEFEXEW
L 75 30 3 B2
Dear Jane, SEEM .
DTI'm so glad to hear from you as it has been a long OB A A W, 1B = 2% e 2] AR /SR (5 .

time since we met last time. @ You told me in your letter @YRTE(F o P8 B W & Jih kB 52 . (R o 3k 48
that you loved to watch inspirational movies, so I'm NREHFHRBZRERPVBEZ ——(FH

writing to recommend one of my favorite movies to you, HLIKMIZE).,
which is called The Devil Wears Prada.

ZiE i

S, EET Eat



@1 love it for two reasons. @ To begin with, the ORERTAFASEE, OB X, X
film explores the theme of growth and self-discovery in ﬁg%%ﬁﬁj’@:{%_}:“&-&ﬁ BREIAH
the workplace, which could easily strike a chord with 33@,1&555] SlEER AL, QFF
young people. @ The aspirant heroine undergoes an “ugly A PR 4R W EAERGEH T A/
duckling-swan” phase in the workplace and finally returns | /Ilgjgﬁg” WrEt, B A& IE]E BT R, X

to her initial ideal, inspiring us to be true to ourselves. "ﬁmﬁ{fjgx,ﬁ;m i @% 51[~ A g 5 B
@1In addition, the glamour of fashion industry also adds 3‘%17&%];;;}%1@@2;1)
appeal to the film.

D Hope you enjoy the movie and look forward to @%%{{j{g ﬁﬁ{s @% ggﬁ,{{j{ﬂ{y

your reply. Bz,
Yours truly, L HEH,
s R ot
[&FiE]
1. inspirational [a. ] & F 3 i# # s o 2
2. self-discovery H & & FL 6. be true to oneself HTF A0
3. aspirant [a. ] AHAK 7. the glamour of fashion industry Bf i 5t 8
4. undergo [v. ] & St Gk 1
5. “ugly duckling-swan” phase F./Nf§ 75 [ K
L&A

1. Does music strike a chord with everyone? New Scientist
HIRAES RS A A RS g o
B #% . strike a chord with. .. 3y make sb. feel sympathy or enthusiasm,“ 3|« fyIL0g”

2. And that competition has forced these device makers to add appeal to existing technology.

Forbes
T 3T R 3 G 8 X SR A I S A OV BLE MR BRI S
B # :add appeal to. .. B Koo W s h”, X—FREXATZHTFHAEEY LS,
[(BE=Ea#E]

SIE®S (2 /) RAEEEN, FIHERFNRY, ONEE, RBWEDRFENEDN. OmERY
BERE—NRARE AR EER.

E@EBo (4 R) RAEFEE, OAFIH T HERERE G HELE, OOME O I IS, 53
BRBKEH. OFELRMEM R L T8, R BERERREZ — EAAWARG LIS 5| R
ng ;s @A) X @m B AR R 8 L EAMRK LT M AR S0, OFEREETERZ — . #
AR TR R R

ZEMS (1 1) REMFH, BRAEXN T EVCX B, YRR

(AR IR ]
A G 35 Y SO BRI ok & A T A& 2 8] B A .
Dear ,

I'm so glad to hear from you as it has been a long time since we met last time. You told me 7%

 , so I'm writing to recommend {EFFERINA , which is called BfAZF .

To begin With,___?_%_?—i@_{ifl_z_,:___ » which . ___%t%_?i?_}:?_:_l?ﬂ_g__:____, inspiring us to . In
60 ' 8
Zig B
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addition, EFEJRFE Z = also adds appeal to
Hope you enjoy #EFERIINEA  and look forward to your reply.

[(HEREFRRIE]
(ODIFRE - RASER®

& You asked for my opinion on. . . .

]

T

= 5EfiE®E

PR G RRA e OT T (R e,

& This letter serves to recommend XXX for employment.

XEAFREHEE XXX T,

Yours truly,

Li Ming

[ am writing to you to recommend. . ..

& At your request, I evaluated several... to determine which one you should purchase. I believe

that. . . will best serve your needs at the price you budgeted.

JOEAR B 2K, FRVRAS T LA R A B R PR E KA . FRAH (R

RAREI K

(2) Ha) B . BRI G BT e 9 N30

ses e

RE 1E 1 B4 795 Y 6] PA) i B 3t T

& XXX is one of the most pleasant persons you'll ever meet or work with.
XXX ¥ BRI s FE T AP RITAETRHAZ—,

& The characteristic that is most commendable in XXX is. ...

XXX B PR A R e oo .

& 1 strongly recommend. . . to you because I am sure. . ..

R - TR e
(3) 5 I

& For all of these reasons, I think XXX will make a fine addition to your team.
FHFLEFERE, RN XXX & RIRE A R LR,
& Should you have any questions, I invite you to contact me at (phone number).
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(D1In the picture, two tourists, enjoying a delightful boat trip
on the lake, are dropping litter recklessly into the lake — a
behavior that makes themselves as well as the scenery not
beautiful at all. @ And unfortunately, the lake is already littered
with a clutter of garbage, which has spoiled the previously scenic
lake. @ Just as the caption “What’s ‘Left’ after the Travel ”
implies, the cartoon is a poignant criticism of tourists with uncivil
conducts that lead to environmental damage.

D What is reflected in the picture is troubling many
scenic spots today. @ Such behavior comes primarily from
tourists’ lack of environmental awareness, thinking of just
casually littering garbage as mo big deal. @ They regard
themselves merely as passers-by, who need not assume the
responsibility of protecting the environment of the scenic

@ However, il lacked

awareness, standing by and seeing environment hurt, the

spots. everyone environmental
beautiful spots. even our whole country, would be swallowed

up by rubbish one day.

@D To avoid this kind of tragedy, the whole society should
take actions to protect our home. @ For one thing, everyone
should realize the importance of protecting the environment
and start small by no littering at will and stopping others from
doing that timely. @ For another, relevant authorities should
establish sound and efficient laws and regulations on
environmental protection, supervise effectively and punish law
breakers severely. @ Hopefully through shared efforts, we can
make ourselves behave better, make the landscape of our

homeland more magnificent, and fulfill the dream of “green

China” sooner. Mg E B,
[h&RiL]
1. recklessly [ad. ] ANAEZH 11. swallow up HF¥&
2. scenery [ n. ] sl 12. for one thing. .. for another. .. — J§ [ ««++-* b
3. be littered with. .. Foi# -+ — e e
4. spoil [v. ] B30 BEIR 13. relevant authorities #H 5& #B [] 14. supervise
5. poignant criticism 2R 8 B8 | B9 4L 3F (v ] W&
6. uncivil conduct A~ X471 H 15. law breaker i % &
7. scenic spot it i, 16. shared efforts £ [@ A9 %% 1 17. landscape [n. ]
8. casually [ad. ] N&EH L%
9. no big deal B4 T Rz 18. magnificent [a. ] AEWE A
10. passer-bv 1 &
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L& H 4]
1. The bookstore is a clutter of dishware, furniture and chic knickknacks as well as a few books.
——The Wall Street Journal

BT XA A B LR s e R R BB BN, PR JLA

¥R cclutter BOAUELL/AKE”, a clutter of K JE 28 i B IR &L A9 90 &, 78 3C P B 245 9l Bl 7 & 35 10
Bk

2. In addition, the agency would assume responsihility for cyber security from Commerce and the
FBL ——CNN

TESC: 3 Ah I A LA A 32 1 2 R R I A R HKWALQ’HFHQ%ﬁéB’J 5

B3k :assume responsibility for. .. &k “HEAF oo eee 5 AL, BT B B H 1Y take responsibility for

[REH#E]

£— 51(3"]) BHEHRER, OOMMEE T PO AT EETFER. Ol E A br
RSO AP LA K B B SO R

FZRAA) SWRE, O E R BRLER 45 1B X
R SCHAAT 2 B0 B IA o @ A AR 7 D R Ml B ™ E R R

E=B(4 ) RUNEK, OMK L2t M ILFE T30, RIPEE . OO H P T5 2 X 5 .
@A Hh N AR 55 PR PR TR 5 O A4 A T B 323 L W Rk =07 R BURE I . D) B4
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. @ Words in it
C(E. ©

to simply amuse readers is not the picture’s real

D TE 0 & o 5 7% o)
BN SRR TEROAE:
(K. QB%, ANEFREEHREK

I D As is shown in the picture,
reveal the implication of the picture:

Apparently,

point. )
I DIt is intended to sound the alarm over a prevalent
(38 ) [a] f8) .

enjoyed an increasingly prosperous life in the wake of enormous

phenomenon that @) People nowadays have

® Yet at the same time, we
(8] B1) s
. ®Fortunately,

social and economic development.
may forget that the consequence brought about by
looming large too. @ For instance,
([n] @) has been put at the top of the agenda in a majority of
countries(BY : our country). ©® However, it’s obvious that

many of them(# : relevant departments) still haven’t adopted

concrete measures to prevent things from getting worse.

EEMEERN.

O%EEEX X —WEH
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Bk B IE, A4 EEE% 0w
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Il ®To tackle the problem, it is necessary to complete D) i phe 3 — 7] B , 52 3% 46 7 40
relevant laws and regulations and firmly implement them. @ e ik MO IR % M B0 TG B AR A
But rules alone will not be sufficient, which must be B OOEE U R R R,

accompanied by persuasion and education that helps raise AR L U A R DR AT A
public awareness of (3% : about/that) . ® We should S DR AT A D R0

remember that our future depends upon what we do 3 B T 3% A1 24 BT B0 45

right now.

R E R 20 — B A B g 2 R A 2B R RN R R T O 5 A, 5 = B IR A
R Aoy B R R AN 2 T B L

= . 5E%E
[ERRRA 7]

ancient monument i i . tourism industry Ji€ #i# 7= V. , scenery/scenic spot/tourist attraction 5t [X ,
household garbage 4= 1G£8 , the deterioration of our environment at tourist spots &t X #5518 1k

[(EEEHRE

& Nature, to be commanded, must be obeyed. (Francis Bacon, British philosopher)#8 37 it Kk [ 4% ,
WU BESY R BRI, CEEE %R, 3T « B

& The nation that destroys its soil destroys itself. (Franklin D. Roosevelt, American president) %
SR ARHE, GEELS, 27k - B

& Nature never did betray the heart that loved her. (William Wordsworth, British poet) F B %k M 3&
AEEFAEMERA O, CGEEPEA,REE - EEEDD

& The development of travel industry is restricted by the environment of scenic spots. jift Wk 1) & J&
XX ARG L .

& As beach pollution drove away tourists and compromised human health, many seaside resorts
grappled with “how to get rid of the sewage”. W T M5 M E TR fEFE T AR, F £ 15 %M
H %% 7 i ¥ K Al

. Ziz OF
EIEEE, 1DEET ETna




	2011年全国硕士研究生入学统一考试英语（一）试题
	Section IUse of  English
	Section IIReading Comprehension
	Part A Directions:
	Text 1
	Text 2
	Text 3
	Text 4
	Part B
	Part C Directions:

	Section IIIWriting
	Part A
	Part B




