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Part | Writing (30 minutes)

Directions: For this part, you are allowed 30 minutes to write on the topic Changes in the Way of
Communication. You should write at least 120 words but no more than 180 words.

Part ] Listening Comprehension (25 minutes)

B T 20204 12 A Mm% R4 BILE T MR, 2K @) SHREASHER, RRETUIFAR
M, A EREREFAEERZ HIA.

Part T Reading Comprehension (40 minutes)

Section A

Directions; In this section , there is a passage with ten blanks. You are required to select one word for each
blank from a list of choices given in a word bank following the passage. Read the passage through carefully
before making your choices. Each choice in the bank is identified by a letter. Please mark the corresponding
letter for each item on Answer Sheet 2 with a single line through the centre. You may not use any of the
words in the bank more than once.

The things people make, and the way they make them, determine how cities grow and decline, and
influence how empires rise and fall. So, any disruption to the world’s factories _ 26 . And that
disruption is surely coming. Factories are being digitised, filled with new sensors and new computers to
make them quicker, more 27, and more efficient.

Robots are breaking free from the cages that surround them, learning new skills and new ways of
working. And 3D printers have long 28  a world where you can make anything, anywhere, from a
computerised design. That visionis 29 closer to reality. These forces will lead to cleaner factories,
producing better goods at lower prices, personalised to our individual needs and desires. - Humans will be
___30___ many of the.dirty, repetitive, and dangerous jobs that have long been a __ 31 of factory
life.

Greater efficiency 32 means fewer people can do the same work. Yet factory bosses in many
developed countries are worried about a lack of skilled human workers—andsee 33  and robots as a
solution. But economist Helena Leurent says this period of rapid change in manufacturingisa 34
opportunity to make the world a better place. “Manufacturing is the one system where you have got the
biggest source of innovation, the biggest source of economic growth, and the biggest source of great jobs in
the past. You can see it changing. That’s an opportunity to 35 that system differently, and if we
can, it will have tremendous significance. ”

A) automation F) feature K) matters
B) concerns G) flexible L) moving
C) enormously HD) inevitably ~ M) promised
D) fantastic D) interaction N) shape
E) fascinated J) leaning O) spared
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Section B

Directions; In this section, you are going to read a passage with ien statements attached to it. Each

statement contains information given in one of the paragraphs. Identify the paragraph from which the

information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter . Answer the questions by marking the corresponding letter on Answer Sheet 2.

The History of the Lunch Box

A) It was made of shiny, bright pink plastic with a Little Mermaid sticker on the front, and I carried it
with me nearly every single day. My lunch box was one of my first prized possessions, a proud
statement to everyone in my kindergarten: “I love Mermaid-Ariel on my lunch box. ”

‘B) That bulky container served me well through my first and second grades, until the live-action version
of 101 Dalmatians hit theaters, and I needed the newest red plastic box with characters like Pongo and
Perdita on the front. I know I’m not alone here—I bet you loved your first lunch box, too.

C) Lunch boxes have been connecting kids to cartoons and TV shows and super-heroes for decades. But it
wasn’t always that way. Once upon a time, they weren’t even boxes. As schools have changed in the
past century, the midday meal container has evolved right along with them.

D) Let’s start back at the beginning of the 20th ceatury—the beginning of the lunch box story, really.
While there were neighborhood schools in cities and suburbs, one-room schoolhouses were common in
rural areas. As grandparents have been saying for generations, kids would travel miles to school in the
countryside (often on foot).

E) “You had kids in rural areas who couldn’t go home from school for lunch, so bringing your lunch
wrapped in a cloth, in oiled paper, in a little wooden box or something like that was a very long-
standing rural tradition,” says Paula Johnson, head of food history section at the Smithsonian National
Museum of American History in Washington, D. C.

F) City kids, on the other hand, went home for lunch and came back. Since they rarely carried a meal,
the few metal lunch buckets on the market were mainly for tradesmen and factory workers.

G) After World War Il , a bunch of changes reshaped schools—and lunches. More women joined the
workforce. Small schools consolidated into larger ones, meaning more students were farther away
from home. And the National School Lunch Act in 1946 made cafeterias much more common. Still,
there wasn’t much of a market for lunch containers—yet. Students who carried their lunch often did so
in a re-purposed bucket or tin of some kind.

H) And then everything changed in the year of 1950. You might as well call it the Year of the Lunch Box,
thanks in large part to a genius move by a Nashville-based manufacturer, Aladdin Industries. The
company already made square metal meal containers, the kind workers carried, and some had started
to show up in the hands of school kids.

I) But these containers were really durable, lasting years on end. That was great for the consumer, not so
much for the manufacturer. So executives at Aladdin hit on an idea that would harness the newfound
popularity of television. They covered lunch boxes with' striking red paint and added a picture of TV
and radio cowboy Hopalong Cassidy on the front.

J) The company sold 600,000 units the first year. It was a major “Ah-ha!” moment, and a wave of other
manufacturers jumped on board to capitalize on new TV shows and movies. “The Partridge Family,
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the Addams Family, the Six Million Dollar Man, the Bionic Woman—everything that was on television
ended up on a lunch box,” says Allen Woodall. He’s the founder of the Lunch Box Museum in
Columbus, Georgia. “It was a great marketing tool because kids were taking that TV show to school
with them, and then when they got home they had them captured back on TV,” he says.

K) And yes, you read that right: There is a lunch box museum, right near the Chattahoochee River.
Woodall has more than 2,000 items on display. His favorite? The Green Hornet lunch box, because he
used to listen to the radio show back in the 1940s.

L) The new trend was also a great example of planned obsolescence, that is, to design a product so that it
will soon become unfashionable or impossible to use and will need replacing. Kids would beg for a new
lunch box every year to keep up with the newest characters, even if their old lunch box was perfectly

. usable.

M) The metal lunch box craze lasted until the mid-1980s, when plastic took over. Two theories exist as to
why. The first—and most likely—is that plastic had simply become cheaper. The second theory—
possibly an urban myth—is that concerned parents in several states proposed bans on metal lunch
boxes, claiming kids were using them as “weapons” to hit one another. There’s a lot on the internet
about a state-wide ban in Florida, but a few days worth of digging by a historian at the Florida State
Historical Society found no such legislation. Either way, the metal lunch box was out.

N) The last few decades have brought a new lunch box revolution, of sorts. Piastic boxes changed to lined
cloth sacks, and eventually, globalism brought #ffin containers from India and henio boxes from
Japan. Even the old metal lunch boxes have regained popularity. “I don’t think the keyday ( 28 %)
has passed,” says D. J. Jayasekara, owner and founder of lunchbox. com, a retailer in Pasadena,
California. “I think it has evolved. The days of the ready-made, you stick it in a lunch box and carry
it to school’ are kind of done.”

O) The introduction of backpacks changed the lunch box scene a bit, he adds. Once kids started carrying
book bags, that bulky traditional lunch box was hard to fit inside. “But you can’t just throw a sandwich
in a backpack,” Jayasckara says. “It still has to go into a container.” That is, in part, why smaller and
softer containers have taken off—they fit into backpacks.

P) And don’t worry—whether it’s a plastic bento box or a cloth bag, lunch containers can still easily be
covered with popular culture. “We keep pace with the movie industries so we can predict which
characters are going to be popular for the coming months,” Jayasekara says. “You know, kids are
kids.”

36. Lunch containers were not necessary for school kids in cities.

37. Putting TV characters on lunch boxes proved an effective marketing strategy.

38. Smaller lunch boxes are preferred because they fit easily into backpacks.

39. Lunch boxes have evolved along with the transformation of schools.

40. Around the beginning of the ninetecn fifties, some school kids started to use metal meal containers.

41. School kids are eager to get a new lunch box every year to stay in fashion.

42. Rural kids used to walk a long way to school in the old days.

43. The author was proud of using a lunch box in her childhood.

44. The most probable reason for the popularity of plastic lunch boxes is that they are less expensive.

45. The durability of metal meal containers benefited consumers.
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Section C

Directions; There are 2 passages in this section. Each passage is followed by some questions or unfinished

statements. For each of them there are four choices marked A), B), C) and D). You should decide on the
best choice and mark the corresponding letter on Answer Sheet 2 with a single line through the centre.

Passage One

Questions 46 to 50 are based on the following passage.

' A growing number of U.S. bike riders are attracted to electric bikes for convenience, health benefits
and their fun factor. Although ebikes first . appeared in the 90s, cheaper options and longer-lasting
batteries are breathing new: life into the concept.

Established bike companies and startups are embracing ebikes to meet demand. About 34 million
ebikes were sold worldwide last year, according to data from eCycleElectric Consultants. Most were sold
in Europe and China, where the bikes already have exploded in popularity. Recently, the U.S. market
has grown to 263,000 bikes, a 25% gain from the prior year.

' The industry is benefiting from improved batteries as suppliers over the years developed technology
for laptops, smartphones and electric cars. In 2004, the price of batteries used on ebikes fell, spurring
European sales.

But lower cost options are emerging, too. This month, three U.S. bikeshare companies, Motivate,
LimeBike and Spin, announced electric bicycles will be added to their fleets. New York-based Jump Bikes
is already operating an electric bikeshare in Washington, D. C., and is launching in San Francisco
Thursday. Rides cost $ 2 for 30 minutes.

The system works like existing dockless bikeshare systems, where riders unlock bikes through a
smartphone app. “This is the beginning of a long-term shift away from regular pedal (353#&) to electric
bikes,” said Jump Bikes CEO Ryan Rzepecki. “When people first jump on an ebike, their face lights up.
It’s exciting and joyful in a way that you don’t get from a regular bike.”

Two years ago, CEO Chris Cocalis of Pivot Cycles, which sells high-end mountain bikes, found that
U.S. bike shops weren’t interested in stocking ebikes. Some retailers warned Cocalis that they’d drop the
brand if it came out with an electric bike.

Now that sales are taking off, the vast majority of bike dealers are asking Cocalis when he’ll make an
ebike available. “There’s tremendous opportunity to get a generation of people for whom suffering isn’t
their thing,” Cocalis said. “Ebike riders get the enjoyable part of cycling without the massive suffering of
climbing huge hills.”

46. What do we learn from the passage about ebikes?

A) Their health benefits and fun values outweigh their cost.

B) They did not catch public attention in the United States until the 1990s.

C) They did not become popular until the emergence of improved batteries.

D) Their widespread use is attributable to people’s environmental awareness.

47. What brought about the boost in ebike sales in Europe at the beginning of the century?

A) Updated technology of bike manufacture.

B) The falling prices of ebike batteries.

C) Changed fashion in short-distance travel.

D) The rising costs for making electric cars.
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48. What is the prospect of the bike industry according tc Ryan Rzepecki?

A) More will be invested in bike battery research.

B) The sales of ebikes will increase. '

©) It will profit from ebike sharing.

D) It will make a difference in people’s daily lives.

49. What prevented Chris Cocalis from developing ebikes sooner?

A) Retailers’ refusal to deal in ebikes.

B) High profits from conventional bikes.

O Users’ concern about risks of ebike riding.

D) His focus on selling costly mountain bikes.

50. What makes Chris Cocalis believe there is a greater opportunity for ebike sales?

A) The further lowering of ebike prices.

B) The public’s concern for their health.

C) The increasing interest in mountain climbing.

D) The younger generation’s pursuit of comfortable riding.

Passage Two
Questions 51 to 55 are based on the following passage,

The terms “global warming” and “climate change” are used by many, seemingly interchangeably. But
do they really mean the same thing?

Scientists shaped the history of the terms while attempting to accurately describe how humans
continue to alter the planet. Later, political strategists adopted the terms to influence public opinion.

In 1975, geochemist Wallace Broecker introduced the term “climate change” in an article published
by Science. In 1979, a National Academy of Sciences report used the term “global warming” to define
increases in the Earth’s average surface temperature, while “climate change” more broadly referred to the
numerous effects of this increase, such as sea-level rise and ocean acidification (824%) .

During the following decades, some industrialists and politicians launched a campaign to sow doubt in
the minds of the American public about the ability of fossil-fuel use, deforestation and other human
activities to influence the planet’s climate.

Word use played a critical role in developing that doubt. For example, the ianguage and polls expert
Frank Luntz wrote a memo encouraging the use of “climate change” because the phrase sounded less scary
than “global warming,” reported the Guardian .

However, Luntz’s recommendation wasn’t necessary. A Google Ngram Viewer chart shows that by
1993 climate change was already more commonly used in books than global warming. By the end of the
next decade both words were used more frequently, and climate change was used nearly twice as often as
global warming.

NASA used the term “climate change” because it more accurately reflects the wide range of changes
to the planet caused by increasing amounts of greenhouse gases in the atmosphere.

The debate isn’t new. A century ago, chemist Svante Arrhenius started one of the first debates over
the potential for humans to influence the planet’s climate. Arrhenius calculated the capability of carbon
dioxide to trap heat in the Earth’s atmosphere, but other chemists disagreed. Some argued that humans
weren’t producing enough greenhouse gases, while others claimed the effects would be tiny. Now, of
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course, we know that whatever you call it, human behavior is warming the planet, with grave
consequences ahead.
51. Why did politicians use the two terms “global warming” and “climate change™?
A) To sway public opinion of the impact of human activities on Earth.
B) To more aocﬁrately describe the consequences of human activities.
C) To win more popular votes in their campaign activities.
D) To assure the public of the safety of existing industries.
52. As used in a National Academy of Sciences report, the term “climate change” differs from “global
warming” in that

A) it sounds less vague C) it covers more phenomena
B) it looks more scientific D) it is much closer to reality
53. What did industrialists of the late 20th century resort to in order to mislead Americans?
A) Made-up survey results. C) False research findings.
B) Hired climate experts. D) Deliberate choice of words.
54. Why did NASA choose the term “climate change”?
A) To obtain more funds. ©) For political needs.
B) For greater precision. D) To avoid debate.

55. What is the author’s final conclusion?
A) Global warming is the more accurate term.
B) Accuracy of terminology matters in science.
C) Human activities have serious effects on Earth.
D) Politics interferes with serious scientific debate.

Part [V Translation (30 minutes)
Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into English. You
should write your answer on Answer Sheet 2.

SREFWIRRER TSN —EE, AARBPE"FHEAFTER"FHRETHRA, EhFR
ARERGESLEATNEN LA DELERNL., CHFAEZARBARTPASALIL. PRA
AFAOARRMNADTERARS , REARHLL, SR LFANRREETRT A2MBRAA Y
ARBTG5,
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Part 1 Writing
L <
- 0' 1B HEEHRAMA : EERMEHUA S ATBRERRBIZE T AR ;
LR R, RRSGRARER. . :
The Changes | | | HoBAERAA Hio AR MM i, RABARAI A
in the Way of -E- 0. KREXER, Srfeimi @ AR AR E, A—, TRRAE |
Communication | |  EHABEFANHERARLERSORR, :
o MIBEHET: RILARIAZITABAGAFNLSA, RIE
RESRUARIMS, RERIMTSAIHROTE. ‘
X RIT:
BEEX MERIT
The Changes in the Way of Communication
[1] Living in the age of the Internet, nobody could fail to notice | [1] FFEI31/8 . & FEE T B ML, 4
the drastic changes in the way of communication and their AFBEE I & B A Br 7 = 89 B B A

penetrating influence on our life. [2] As the saying goes, every rose
has its thorns and communication is no exception.

[3] On the one hand, we must recognize the enormous benefits
brought by technology, through which we can enjoy the real-time
communication with families and friends in a distant place. This
brings us great comfort and sense of happiness [4) compared with

e ZEERANETEMERT
w5
RI15IHEERANK . EMFEHHRE
P EE.
[2XK5] 5 5 On the one hand #1 On the
other hand ﬁ%ﬂﬂh.ﬁﬁt&ﬁ =3

ancient people who heard from a friend three months later after YR BT o
he/she had sent a letter. [5] On the other hand, it cannot be denied | [4) A+ B H AKX T R, #T¥ S
that the easy access to the Internet and the wide popularity of iF, FiE M A £ e ao
smartphones are blamed for the root of less social communication A, B8 IGES e, 2
among people. [6] This can be best illustrated by the increasing I .
number of hours spent on WeChat, QQ or some other social | [6)] & 2424, S IEE INFE4. spend
networking websites. Bt 34318 spent /€ hours B )5 &
[7] To reach a balanced view, we need to take both the benefits FiE, RZA PR,
and potential harms of changes in the way of communication into | [7] M454 3. RIS TE BT Y
account. [8] But the top priority is that we could make wide use of WA A TS TEfE .
virtual communication and keep a balance between face-to-face | ¥8) #1l1&tiV . #R4S (# FH Bl 32, (3 4&F
communication and communication online. BRIMAE S B A4,
AR
connection ;X R ; ARk i mental health .L>ZR i
generation gap 184 i company P
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verbal HigH

' contact with sb. BEEKA

harmful effect(s) 45 F | give a like AR

cultural difference XL 5R i decline in communication 22 ¥R
double-edged sword X718 i family tie HEEAH

isolation FR4E, JIL i electronic media B &
loneliness Fi :
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containers, 8T " 9 started to use &%} E %)
started to show up MY B UL M, M & T+ &
Around the beginning of the nineteen fifties 5
EELLBHFAY in the year of 1950, &R N H),
[E{r) & & T School kids #1 a new lunch
box every year FE{ B3 ¥ L) B /E —4].
OR4T) B s, A, B FNEEs
SRRE—-IMFHOREUNR ERFORIEA
B,NEENNEREEREFR. BT H
School kids X§ i 5 {iz ) o ) Kids, & F h# are
eager to ¥§ A9 E L) F & would beg for, EF
* iy stay in fashion X} & {74 % keep up with
the newest characters B R, AR I L),
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R R SR, EAr/mR 3, mRaE R AIxt
JERRREREE .S T, BTN EGED) EWE
BAEIEAER. BT Rural kids Xf R 3L
#r# kids. .. in the countryside, &+ used to
walk a long way to school & X} %& i A] 5 travel
miles to school BY[E] LA, & RN D).

. [EfrY & SF A9 The author Fl using a lunch

box in her childhood E{IBI3C#E A)BIE—4].
AR 0 HEWTE . EAmHEH, “ R ORER
“BBIZROYHZ—, B34 LE B E5—1
AFHHES . R ZRBEELOEAGCEN
JL”, BF 9 The author F using a lunch box
in her childhood 43 5! X} RZ 5 £z &) b (9 1 F1 My
lunch box... in my kindergarten, T & F *# &
was proud of & # & & iz /) F i a proud
statement, BUERHF A).

. [@B£r) di8F # i) The most probable reason.

plastic lunch boxes il less expensive 5& {i B) 3C &

M BHE—ZE=4],

M) [H547) B R, Efaid, M TFe&REa

45,

D

HIERIFLET) 20 42 80 LERA R, BRI ERR
BB, REREAEER, ¥k, hEk
AR, RN R EBEEE. BTHH
The most probable reason # less expensive 433
X} RE SE 43 48] % Y The first—and most likely Fl
cheaper, 1fi 8 F & @ the popularity of plastic
lunch boxes & X & {i4)# plastic took over 7]
NER BRI M),

=) 8 BT84 The durability of metal meal
containers & consumers & {7 8] X & D B —.
—A].

O] R, EaRD), XN RER
A, AT ARIF B 4F . XF T ME KR, X RREF
W, BRXM FEFERRDERL. EBTHH
durability #1 consumers X iz %€ £ ) 7 #9 durable
# the consumer, BT 4 benefited &%t & i 4]
e great iR LR, BUERA D.
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BERBBIZUNY &2 —, R34 LE RGN AT E . “REREE EHRAAFZHIL.”
B EENREE—_FRNRIFBIRS TR, HRIHARRMCL01 BHDTERIBE LB, RAHE—1
Bt M EARLHAARFEAROVCEAONER, RAOEHFRAARK ’
BERREB—TEE
JLHERBREEL2E LTINS FEN ARV EURBRRERRE—E. BRAR—EHLURE
XH. Y2A—BEL CMEERTEAT. GOESEN—IHEE, HAHERREYE, BT
B FRWEE T WA,
LR E D] 20 HLPYP—RAHFTF R, LK. REERHT SR, FRMRER ML, Tz
SR EREREN A, @2 RGBS T, R FNTEGEL)EH
HEARBBIEER.
HEREREX LEHRRE G L EYEORYLRBIOARAEL - AWBU “HRROETFTESH, FF
AEEIRZFR AR SICF ROESR MER—NDIARBFFRYUMRE B HRER. XES
RR—IREAKERT "
F) Q8B —}H, |\ BN FRREFR, REFEEE. EIMIBRISHFR, fH ERIHERER
BERRLLMALLT TAM,
FEoWHF KRG, KRBT TERMFR .. EZOLEMATENS. MNEERSHIE
KEGER, XRWRHELZAEEBRAREIE, 1946 FMA N SEERFRIERER B BRTEN
R, R, mAeRRERAAKNHS. o ROFYEH ARSI R0 R R TR,
RIETE 1950 4F, — IR AT . WEFRATURZIERZE. MBABE L, XETTHT
A HE/R O ERFRL T T AR —N KA %5, (40)ZAFE L6 E T TANMMIRF P
& REA, M H— 2B LT B HAFELRBETIHFF.
D 5)ERXHMEAFMREE, AT UREEAE, 0TI % & Ui RR IR, (BRI T4 7 F 5k

BEAL, FUARBTHEENERT — A AR AT REN ER. NERERTR L
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B3%? WHRRE, BRbEE2%0T 20 #2 40 FRMBEHE.

L) ENFEASGRTAERBEN—NMFRT. wBRER, B —F0=8& , S ERREBAMATRTEME
A, B RSB, DETFEFRERRE—H R A& IR b BH 056, B8]
AR R A F R,

M) (43T & R R & I RATEES) 20 HE4E 80 SEAAPIH, ERBRRENBR . FHFATHELS,
S, R T RERY , BRR SR R EEE , AR, WA R — MR BR, R
M, —ER O P BRI LS RRENER, FHREF R BREENTITHRRO“RAE”, £E
B EAREXTHY BEMSMNBERANES BRHT BEMNFG RH2M—OH RERSTILE
MR AH VAL, AERETHMRE, 2RRELHT .

N) FEAILHFEHBT X TRHENFOREER. PHREER T ARMHRT, B, 2T ARITF
RTEENFREUZAFHEYNE. REZXOSMRESOTHEMATEN. MAHEEEMHEERNA
i —Y lunchbox. com R, ERIFTEEMEIAA D.J. FESESTALSE: “Ril et WF B
. RUNEELHMAT . BEHROFR, ‘FEECHEREERE VIR WHFELELLRT "

O fe#7E, FEMNHARERETRENOHR. YL, EFNFETHERL, PREENELZRAR
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(32 EERIRY 430386 B 2018 42 1 A 17 H FIBHE www. cnn. com R — B4R K “Electric bicycles emerge as a
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[24r) B188F 8 ebikes F1E 3 7] A 5E £
BEBREC_A,

[RR) AW A, EfaiEl, REasi a1y
R 90 FFRBLHBL T , {E S HR A9 P A% T E T
FREA XM METEATHOE . B
R, ER O hI, B3 BT EAFRRA
7. 8ERRO.

(E&) HBRE— a3, BRSO XEETE
WEBEEIH AT ENKS], B ATEN
{5 2 0B, M AR, (E3XPIFBAHE IR
BEABRNMEELT S0 R, HHEBR
A), EAAIRD), B3 AT FERLE 90 AR H B
T ERTEREHRIAE, Wik 900 FRMFTE
¥T,HHEER B), MEEATATM, B ETE
AT R R B o I e A 4 A% A el b A Bt , T 3
AR, #cHEER D).

(2 4r) &8 T &) Europe #l the beginning of
the century EI BB =E.,

DR s wE AT, SMBRD, BA B4R
FRTRTFLCABR. FEFIMEHRED
AR, B3 BT T IER 2 T &3k s Bk,
2004 48, B 3h B 472 L0 P A% el s R T B, 0038
TERMA SR, el &, b pAs T Bk 3
BATEERRH A9 B, B R K B).

[E457) 5B =BE— s, Eic 4B i W B FHl
B SR EMFF R T b b AW, ik
BT BT EREBAEES TERME S BITER
@it , A RRREER , BHERR . A 3OF R R E &
HRAT AEEER ©) o X IR R B3 ER
B, R D).

. [E4r) T8 Ryan Rzepecki E{IDIF A

®m— =4,

RN HEE W, B AIA4E H Jump Bikes B

RPFTEHRR « BEBEKEHRR XRNEE
AR 0 e B B AT MR AR T4 A58
— W% LB BT, 1R SXTFR R,
XFNEHRAEEE BT ERRAEN, d
RER « BEREFLNREFHBITESHEA
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6 B WA, SERHA D).

CE87) XPHARREFZHRSHRAIANE
B b BT I o, BHERR A). B A, X
2\ B AR M e 3 B T E R KRR R TG,
s 3h BT RS R &I, B) Kt BE e , S HE
BR. SCeRdoR L R IC S 3 AT E MW, B
B®O.

E4r) /8 F 4 69 Chris Cocalis 1 developing
ebikes EBIEAEL.

RSar) s W, OB S, Wi4F R, &4
M ¥ i % A Pivot Cycles & JE P 4T &
TR - BHREFMTRE, RE AT EHEX &
BIATERBXE, —LBEHEENFH
W7, anSRARAT A R e 30 B AT AR TR I
mfg. R, FHHELXSRHATE,X
BLIETREY - B FAMERBFREBH BT
I RHERAN.,

B BABOF R IR EAZS AT E M8 , S HE
B B), XRIHKRVEAXEIHATENHITE
273, B © . BB AR HFTEN - B
AR L 3 A, TR R T A B AL
WEMPm T FRE3HBITE DAFEIXN, K
HEBR .

(2 4r) d B F &Y Chris Cocalis 1 a greater
opportunity {85 —BH . =4,

i) NS, A, FX—RA
e, B R R AL A BEAF, XR—NE KL
2. WA TEMATUEZKEATERNSE
8, R XA AB SR8 E K. Btkwl 4,
TN « BRAMHA RS BT ERA E KR
RENFER —RBEREZREFEOHT, HER
A D),

(E57) KPR A RSB AT EMEH#E—P T
M), SRR A). SELLAHE Y, BRAE B AR BE
R, EWGE R EFIE , T34 7] 3¢ (e, #c HE
B B), ABBE—mMiEHES AT ERFHE
AR ZH AT AR, B R A2 2RI
B M AfTERR B E R, B3Rk ©) .
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EZMATEATAAMEILNEARAEATERBERR. As)ATERNARAOBEERNA, £
SELRRILMINA 2,400 FEEI ATE. KZEMAEKRMM P EHEN, EXLEARX B ETFEL
KBW, Bk, XETHOHNKD 26.3 FHEAFTE WE—EHKT 25%.

U BTN B EERFE T ATECAER . FBFUMENERNDEAR, B3 AITETIVIERSE
Fedth A3, 2004 4F, H 3h B 474 b 4P 6 el W R T B, T KM O B AR

ERERAMEFBEE NI, &8, =KEXEIEHTTE/AF Motivate, LimeBike # Spin E7ifl
IR ZERKE B3l T4, S TALAH Jump Bikes ELE4 B R LB X — Mo BITES
XM E,FETFANERSLHER . BT 30 S8R 2 ET.

RGN TEFEENFAANLOHAEATERE, WEETLLELEEFINARFRA BT
ZE, (48)“IC R M ¥HH B AR 151 7 B 5 4T AR A9 FF 4R, "Jump Bikes B ATEIERS - HREERE
Yo “WAMB— KR ETEN, ANNRSNEBRE. XBMNEMRERMEEETEERSAS
2.”

(49) BH4ERT, 8 8 ¥ 35 1L b % &9 Pivot Cycles BB SUTE BN - BIFAMAI, RE BT ERMEXN
AR EATERBNE, — ST HEEER-FRNT, R4 {048 b 3h 8 17 %, MAIBBEE &
A hd .

BE R IFHREIF, BB BT ELHHRMERPLR AN 20 ERABRAR S AFTE, (GO F
XA, TR A1 B X R—DME XIS, "B RN, “WEsh 8 ITENATUESR
L T AT ER SRS, R A2 2RI E XM ,” )
Passage Two
[3cE ki) &30 H 2014 455 A 6 H TR www. seeker. com MY E—RiFRE%4“War of the Words: Climate
Change or Global Warming?” ({3CFMRSF  LIRELERLERAER?)) 3.
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51. L&) i &+ 5 & politicians, two terms Fl Bty 3£ B) RS -E B accurately FIK B
“global warming” and “climate change” & {i 8] # consequences ZeEi% | (TR, Bya F (A
— B S BoR A A R B EFAREN RS T E ARG R AE S8
A) D) BEEIHE, B3 A RARE, B B, B, 35T ©) RARIEEMEF launched
BURJS — 44 ), A S ST R P B R 5K a campaign ¥ 49 FHRIT, (B3 38 A R B2
YEANER, BB —5RE, — BT X EHEHPRAE SR, KR, B9 DR
MBOAR R T — 5B 3, 632 B A RO B3 IRES B & industrialists 1% 8 69 F 50, 2 B
AL R RO s FRARAK L B LA A 2605 B FERA TR RER K ZEEHME N, TR
WIHBERERAO AL oA PR BE, BT I, BOA & RAAMRIEIAE Bl (9% 24 , SR
NRALREBRS BT ARERN T | 52. [RE) fiBF A9 National Academy of Sciences
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BraYIR &M T “ 2R IX —ARiERE IR
R V-39 18 BE 49 7+ 8, T “SARZE /L BT 2 398
REX—FAHRFBRIRZEW, LinEg¥Fm L7
MgERL. HEATA, XARIMREHRFZL
ETSREHR"RART AR, W “SEEL”NE
RTZARTHRAER, B “KEEL”RE
EEZHBR,BERRN O,

DEs) S mRs], “2RER "X —RiBHE R
i RR 2 T - 2538 BE A9 FH 8, T SRR N 4R
X—ABWFHENER. BT R, ZEESH
tEHEEER, EHR A, “ERTER"5K
FEE" BT ABHHAEREERBEEHN
WG, XPHETHRBNERAT P2, 8k
B B, “RTWR”M“[REL"IHREXHIRS
BRAACH ELLHOR, X P H B HBNEEE
3L, # 3R D).

[E£r) BB F 9 A industrialists of the late 20th
century Al mislead Americans E{ 3|55, 7 EL.
CR54r) BN, SCRESE O BHE t, — 2 Tk
FMBRERET —HEsh, FRELARMGLE
XA AR A AR B AR LA B A A 205 B
Hun R SR LN E. BRBE AR
B, aRNERAEESI—-RENIBFEDT
REBEOMERM. B mAEHRE, “SEELX—
VREEUTRERER A “LREB"IEA7H. dIw
B, TUFRMNMXFHEEEETURIRFR
RHHER  ERKI D).

[EBE5) CPRIBE A“RENATIER”.B) ‘@
ARSRERER"M O “GRIODIITRI”, iHEER.

SEREXL

54. [Br) AT+ A9 NASA EfBIBLE.
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55.
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D] A 38, EMERRD, XEERNZE
BRBERSBEELX—RE BRI ECERER
BT KEHPAREHME R E SRS BRI K
) A, AT, XEERMTHMAXRBZ
FrLEF“UBREA" X —RiE, RENED RE
SRS ERARERN, X—RIFHREE
HHEG, HERNI B).

(e 55) SCRHFBA B R BT & 158, iHER A).
B_BRE—AEH,BOARBE R MR A EAR
EREEARBER, MEEERXMSMXRBAW
AEORRE, B EXAREREFESEIR TR, 8
HeBx © . ¥ D) ZRIEE —BE— P The
debate R TRA, FERFETHERZME
8, 5SRERRMESMEBDIL, HHER.

(24 g8 FHhY the author’s final conclusion
SR R AL Bl IS — B e —A)
URE47) HERAE. 85 —BUTH . (Ea8EHE
WAAT N FRIBNSCH L URRFE. EN
A, BNmE, RERELAHTRE, AEBFT
FIEEMHRER, TEEEE~ENER. &
AT BB A AT R ASBNARIE, ALKRES
IIEEA BRI RAFHER BERHK O.
e5s) BB —mRd), “SEEL"X—RiE
A ASE B i R B R B S R LAY R,
WHERR A) . BAXFH RBEFX FEXHEAAR
ERSE R BRI EPAREERMAEEYE,
HCHERR B) . ORI A RABOA TR =R OB
RS — MR i HERR D),
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1975 5 MR REFEL - TP REBEIREFLZEO B XTPREKETELX—R
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25 B W R e B .
RILF R ERERAPI.

SR IIRA R F B,

AT, R BBA WE, SHAFRBEIASHSOERER, D) 1993 £, LREACLLLR
BT ARG NHR, X P A R B S E K, RZEL R

X—ERIEARHBE . — ML LR LERY R - IRESIARTE —GRXRTARREHED
ERs RS RAEIE . PSR ST T S AABRAE IR A S P MR R R0 ) , (B IR AL ZOF R
Bl —@)\%ﬁ)\ﬁéﬁ?ﬁ)“é’aﬂﬁﬂﬂﬁﬁ"({* ﬂﬁ%—&)\ﬁlﬂﬁﬂﬁﬂﬁﬁﬂd\ (55) B4, ¥R, R1A

46X — AR, B S A i R B T O R A B3 i 9 R

Fish is an indispensable dish
on the dinner table on the eve of
the Spring Festival, because the
pronunciation of the Chinese
character for “fish” is the same
as that of the character for
“surplus”. Due to this symbolic
meaning, fish are also given as
gifts to relatives and friends
during the Spring Festival. The
symbolic meaning of fish is said
to be derived from traditional
Chinese culture. The Chinese
have a tradition of saving. They
think the more they save, the
more secure they feel. Today,
even though Chinese people are
getting richer and richer, they
still believe that saving is a virtue
worth promoting.

frozen fish Yk f
tropical fish #Hr
keep/breed fish ¢
fish pond fa i

Translation

BEFASHRAER

- S—A)n, fish e R A TABE AT LB “@ " T IR “@ W™, AP @ Eh—

ARG A", SR fish AARTTHA R, RBhiFM is. “ARERTS
B 9 & FHR”7#%% A’s pronunciation is the same as that of B’s 8{#
A sounds like B, “A ®] g% §% 49 ” W] § & indispensable/necessary/
essential , “—3ig " A% R a dish/delicacy, “4:” 714 surplus,

- SEZAR, Il TRARIEER B ST AR “RIRBE M REE + 418

4515”3 88i%,1%¥ for/due to/on account of this symbolic meaning, “4E
FALYE 44 E B A & 7T iE K be given as gifts/presents to relatives and
friends,

CBEERERE LR, RAANRERXORE. “BR"TRADR it is said

that. . . 8% sth. is said to be/do. .. ¥ 8i¥. “¥WF”7]H originate from 5%
be derived from JE#iE, “PE{ES L AiFN traditional Chinese culture,

- BN E=A, B oA AR, W5 R ET, B

MiFH—A), “PEAFVEOEEZ AT FH“It is a tradition for
Chinese people to save.”, “PWHABUZE , RBBIQHE L7 AR “the
more. . ., the more. .. ” ¥ Bi%¥, “&4L77[i%% secure, H %} more

secure BY, securer,

. B RN, EERAIRAERLLEX R, 7T A although/even though

I i RE N A, AT E A RARRRE A but, “BORM + R
#%“more and more + JEA& ", “—FEBIAFHAIRME"FE) a virtue
worth promoting,

ERRIC
+ fish food At
various species of fish &P %
nutritious H &HIEH
i feast K4
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