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SectionI  Use of English

Directions:
Read the following text. Choose the best word(s) for each numbered blank and mark A, B, C or D on the
ANSWER SHEET. (10 points)

Harlan Coben believes that if you’re a writer, you'll find the time; and that if you can’t find the time, then
writing isn’t a priority and you’re not a writer. For him, writing is _1 _job—a job like any other. He has _2 it
with plumbing, pointing out that a plumber doesn’t wake up and say that he can’t work with pipes today.

3 , like most writers these days, you’re holding down a job to pay the bills, it’s not _4 to find the time to
write. But it’s not impossible. It requires determination and single-mindedness. _5 _ that most bestselling authors
began writing when they were doing other things to earn a living. And today, even writers who are fairly _6 often
have to do other work to__ 7 their writing income.

As Harlan Coben has suggested, it’s a_8 of priorities. To make writing a priority, you’ll have to _9 some of
your day-to-day activities and some things you really enjoy. Depending on your _10 and your lifestyle, that might
mean spending less time watching television or listening to music, though some people can write _11 _they listen
to music. You might have to _12 the amount of exercise or sport you do. You'll have to make social media an
13 activity rather than a daily, time-consuming _ 14 . There’ll probably have to be less socializing with your
friends and less time with your family. It’sa _15 learning curve, and it won’t always make you popular.

There’s just one thing you should try to keep at least some time for, _16  your writing-—and that’s reading.
Any writer needs to read as much and as widely as they can; it’s the one _17 supporter—something you can’t do
without.

Time is finite, the older you get, the _18 it seems to go. We need to use it as carefully and as_19 _ as we can.

That means prioritizing out activities so that we spend most time on the things we really want to do. If you are a

writer, that means—_20 —writing.

1. [A] difficult [B] normal [C] steady [D] pleasant
2. [A] combined [B] compared [C] confused [D] confronted
3JA]If [B] Through [C] Once [D] Unless
4.[A] enough [B] strange [C] wrong [D] easy
5.JA] Accept [B] Explain [C] Remember [D] Suppose
6.[A] well-known [B] well-advised [C] well-informed [D] well-chosen
7.[A] donate [B] generate [C] supplement [D] calculate
8.[A] cause [B] purpose [C] question [D] condition
9.[A] highlight [B] sacrifice [C] continue [D] explore
10.[A] relations [B] interests [C] memories [D] skills
11.[A] until [B] because [C] while [D] before
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12.[A] put up with [B] make up for [C] hang on to [D] cut down on

13.[A] intelligent [B] occasional [C] intensive [D] emotional

14.[A] habit [B] test [C] decision [D] plan

15.[A] tough [B] gentle [C] rapid [D] funny

16. [A] in place of [B] in charge of [C] in response to [D] in addition to

17.[A] indispensable [B] innovative [C] invisible [D] instant

18.[A] duller [B] harder [C] quieter [D] quicker

19.[A] peacefully [B] generously [C] productively [D] gratefully

20.[A] at most [B] in turn [C] on average [D] above all
Section II Reading Comprehension

Part A

Directions: Read the following four texts. Answer the questions below each text by choosing A, B, C or D.

Mark your answers on the ANSWER SHEET. (40 points)

TEXT1

On a recent sunny day, 13,000 chickens roam over Larry Brown’s 40 windswept acres in Shiner, Texas.
Some rest in the shade of a parked car. Others drink water with the cows. This all seems random, but it’s by design,
part of what the $6.1 billion U.S. egg industry bets will be its next big thing: climate-friendly eggs.

These eggs, which are making their debut now on shelves for as much as $8 a dozen, are still labeled organic
and animal-friendly, but they’re also from birds that live on farms using regenerative agriculture-special
techniques to cultivate rich soils that can trap greenhouse gases. Such eggs could be marketed as helping to fight
climate change.

“I’'m excited about our progress,” says Brown, who harvests eggs for Denver-based NestFresh Eggs and is
adding more cover crops that draw worms and crickets for the chickens to eat. The birds’ waste then fertilizes
fields. Such improvements “ailow our hens to forage for higher-quality natural feed that will be good for the land,
the hens, and the eggs that we supply to our customers.”

The egg industry’s push is the first major test of whether animal products from regenerative farms can
become the next premium offering. In barely more than a decade, organic eggs went from being dismissed as a
niche product in natural foods stores to being sold at Walmart. More recently there were similar doubts about
probiotics and plant-based meats, but both have exploded into major supermarket categories. If the sustainable-
egg rollout is successful, it could open the floodgates for regenerative beef, broccoli, and beyond.

Regenerative products could be a hard sell, because the concept is tough to define quickly, says Julie Stanton,
associate professor of agricultural economics at Pennsylvania State University Brandywine. Such farming also
brings minimal, if any, improvement to the food products (though some producers say their eggs have more
protein).

The industry is betting that the same consumers paying more for premium attributes such as free-range, non-

GMO, and pasture-raised eggs will embrace sustainability. Surveys show that younger generations are more
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concerned about climate change, and some of the success of plant-based meat can be chalked up to shoppers
wanting to signal their desire to protect the environment. Young adults “really care about the planet,” says John
Brunnquell, president of Egg Innovations. “They are absolutely altering the food chain beyond what I think even

they understand what they’re doing.”

21.The climate-friendly eggs are produced .

[A]at a considerably low cost

[B]at the demand of regular shoppers

[Clas a replacement for organic eggs

[D]on specially designed farms

22 Larry Brown is excited about his progress in

[A]reducing the damage of worms

[Blaccelerating the disposal of uses

[C]creating a sustainable system.

[D]attracting customers to his products

23.The example of organic eggs is used in the paragraph 4 to suggest .
[A]the doubts to over natural feeds

[B]the setbacks in the eggs industry

[C]the potential of regenerative products

[D]the promotional success of super markets

24.1t can be learned from the last paragraph that young people

[A]are reluctant to change their diet

[B]are likely to buy climate-friendly eggs

[C]are curious about new food

[D]are amazed at agricultural advances

25.John Brunnquell would disagree with Julie Stanton over regenerative products’
[A]markets prospects

[B]standard definition

[C]market prospect
[

D]moral implication

TEXT 2

More Americans are opting to work well into the retirement, a growing trend that threatens to upend the old
workforce model.

One in three Americans who are at least 40 have or plan to have a job in retirement to prepare for a longer
life, according to a survey conducted by Harris Poll for TD Ameritrade. Even more surprising is that more than
half of unretirees—those who plan to work in retirement or went back to work after retiring—said they would be
employed in their later years even if they had enough money to settle down, the survey showed.

Financial needs aren’t the only culprit for the “unretirement” trend. Other reasons, according to the study,
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include personal fulfillment such as staying mentally fit, preventing boredom or avoiding depression. About 72%
of “unretire” respondents said that they would return to work once retired to keep mentally fit while 59% said it
would be tied to making ends meet. Can Congress save the economy? Fed chair says “US debt is ‘on
unsustainable path’ ”. Auto industry is still a boys’ club at the top despite GM CEO Mary Barrassuccess.

“The concept of retirement is evolving,” said Christine Russell senior manager of retirement at TD
Ameritrade. “It’s not just about finances. The value of work is also driving folks to continue working past
retirement.”

One reason for the change in retirement patterns: Americans are living longer. The share of the population 65
and older was 16% in 2018, up 3.2% from the prior year, according to the U.S. Census Bureau. That’s also up
30.2% since 2010. Older Americans are also the fastest-growing segment of the U.S workforce, and boomers are
expected to live longer than previous generations. The percentage of retirement-age people in the labor force has
doubled over the past three decades. About 20% of people 65 and older were in the workforce in February, up
from an all-time low of 10% in January 1985, according to money manager United Income.

Because of longer life spans, Americans are also boosting their savings to preserve their nest eggs, the TD
Ameritrade study showed which surveyed 2,000 adults between 40 t079. Six in 10 “unretires' are increasing their
savings in anticipation of a longer life, according to the survey. Among the most popular ways they are doing this,
the company said, is by reducing their overall expenses, securing life insurance or maximizing their contributions
to retirement accounts. Seniors are living longer, but planning for the extended years is key.

Unfortunately, many people who are opting to work in retirement are preparing to do so because they are
worried about making ends meet in their later years, said Brent Weiss, a co-founder at Baltimore-based financial-
planning firm Facet Wealth. He suggested that preretiree should speak with a financial adviser to set long-term
financial goals.

“The most challenging moments in life are getting married, starting a family and ultimately retiring.” Weiss

said.“It’s not just a financial decision, but an emotional one. Many people believe they can’t retire. "

26. The survey conducted by Harris Poll indicates that .
[A]over half of the retirees are physically fit for work

[B]the old workforce is as active as the younger one

[Clone in three Americans enjoy earlier retirement

[D]more Americans are willing to work in retirement

27.1t can be inferred from Paragraph 3 that Americans tend to think that
[A]retirement may cause problems for them

[B]boredom can be relieved after retirement

[C]the mental health of retirees is overlooked
[D]“unretirement”’contributes to the economy

28 .Retirement patterns are changing partly due to

[A]labor shortage

[Blpopulation growth

[C]longer life expectancy

[

D]rising living costs




29.Many retirees are increasing their savings by

[A]investing more in stocks

[B]taking up odd jobs

[C]getting well-paid work

[D]spending less

30.With regard to retirement, Brent Weiss thinks that many people are
[A]unprepared

[Blunafraid

[C]disappointed

[

D]enthusiastic

TEXT 3

We have all encountered them, in both our personal and professional lives. Think about the times you felt
tricked or frustrated by a membership or subscription that had a seamless sign-up process but was later difficult to
cancel. Something that should be simple and transparent can be complicated, intentionally or unintentionally, in
ways that impair consumer choice. These are examples of dark patterns.

First coined in 2010 by user experience expert Harry Brignull, “dark patterns” is a catch-all term for
practices that manipulate user interfaces to influence the decision-making ability of users. Brignull identifies 12
types of common dark patterns, ranging from misdirection and hidden costs to "roach motel” where a user
experience seems easy and intuitive at the start, but turns difficult when the user tries to get out.

In a 2019 study of 53,000 product pages and 11,000 websites, researchers found that about one in 10
employs these design practices. Though widely prevalent, the concept of dark patterns is still not well understood.
Business and nonprofit leaders should be aware of dark patterns and try to avoid the gray areas they engender.

Where is the line between ethical, persuasive design and dark patterns? Businesses should engage in
conversations with IT, compliance, risk, and legal teams to review their privacy, and include in the discussion the
customer/ user experience designers and coders responsible for the company’s user interface, as well as the
marketers and advertisers responsible for sign-ups, checkout baskets pricing, and promotions. Any or all these
teams can play a role in creating or avoiding "digital deception.”

Lawmakers and regulators are slowly starting to address the ambiguity around dark patterns, most recently at
the state level. In March, the California Attorney General announced the approval of additional regulations under
the California Consumer Privacy Act (CCPA) that “ensure that consumers will not be confused or misled when
seeking to exercise their data privacy rights.” The regulations aim to ban dark patterns — this means prohibiting
companies from using "confusing language or unnecessary steps such as forcing them to click through multiple
screens or listen to reasons why they shouldn’t opt out.”

As more states consider promulgating additional regulations, there is a need for greater accountability from
within the business community. Dark patterns also can be addressed on a self-regulatory basis, but only if
organizations hold themselves accountable, not just to legal requirements but also to industry best practices and
standards.

31.1t can be learned from the first two paragraphs that dark patterns




[A]improve user experiences
[B] leak user information for profit
[Clundermine users’ decision-making
[D]remind users of hidden costs
32.The 2019 study on dark patterns is mentioned to show
[A] their major flaws
[B] their complex designs
[C] their severe damage
[D] their strong presence
33.To handle digital deception, businesses should
[A]listen to customer feedback
[B]talk with relevant teams
[C]turn to independent agencies
[D]rely on professional training
34.The additional regulations under the CCPA are intended to
[A]guide users through opt-out processes
[B]protect consumers from being tricked
[C] grant companies data privacy rights
[D]restrict access to problematic content
35.According to the last paragraph, a key to coping with dark patternsis
Alnew legal requirements
B]businesses' self-discipline
Clstrict regulatory standards
]

D]consumers safety awareness

Text 4

Although ethics classes are common around the world, scientists are unsure if their lessons can actually
change behavior; evidence either way is weak, relying on contrived laboratory tests or sometimes unreliable self-
reports. But a new study published in Cognition found that, in at least one real-world situation, a single ethics
lesson may have had lasting effects.

The researchers investigated one class session's impact on eating meat. They chose this particular behavior
for three reasons, according to study co-author Eric Schwitzgebel, a philosopher at the University of California,
Riverside: students’ attitudes on the topic are variable and unstable, behavior is easily measurable, and ethics
literature largely agrees that eating less meat is good because it reduces environmental harm and animal suffering.
Half of the students in four large philosophy classes read an article on the ethics of factory-farmed meat,
optionally watched an 11-minute video on the topic and joined a 50-minute discussion. The other half focused on
charitable giving instead. Then, unknown to the students, the researchers studied their anonymized meal-card
purchases for that semester-nearly 14,000 receipts for almost 500 students.

Schwitzgebel predicted the intervention would have no effect; he had previously found that ethics Professors




do not differ from other professors on a range of behaviors, including voting rates, blood donation and returning
library books. But among student subjects who discussed meat ethics, meal purchases containing meat decreased
from 52 to 45 percent -and this effect held steady for the study's duration of several weeks. Purchases from the
other group remained at 52 percent.

“That’s actually a pretty large effect for a pretty small intervention,” Schwitzgebel says. Psychologist Nina
Strohminger at the University of Pennsylvania, who was not involved in the study, says she wants the effect to be
real but cannot rule out some unknown confounding variable. And if real, she notes, it might be reversible by
another nudge: “Easy come, easy go.”

Schwitzgebel suspects the greatest impact came from social influence—classmates or teaching assistants
leading the discussions may have shared their own vegetarianism, showing it as achievable or more common.
Second, the video may have had an emotional impact. Least rousing, he thinks, was rational argument, although
his co-authors say reason might play a bigger role. Now the researchers are probing the specific effects of
teaching style, teaching assistants’ eating habits and students' video exposure. Meanwhile, Schwitzgebel-who had
predicted no effect-will be eating his words.
36.Scientists generally believe that the effects of ethics classes are
[A]hard to determine
[Bnarrowly interpreted
[C]difficult to ignore
[D]poorly summarized
37.Which of the following is a reason for the researchers to study meat eating?

[A]lt is common among students.

[B]It is a behavior easy to measure.

[C]It is important to students’ health

[D]1t is a hot topic in ethics classes.

38.Eric Schwitzgebel’s previous findings suggest that ethics professors
[A]are seldom critical of their students

[B]are less sociable than other professors

[Clare not sensitive to political issues

[D]are not necessarily ethically better

39.Nina Strohminger thinks that the effect of the intervention is
[A]permanent

[B]predictable

[CJuncertain

[D]unrepeatable

40.Eric Schwitzgebel suspects that the students’ change in behavior
[A]can bring psychological benefits

[B]can be analyzed statistically

[Clis a result of multiple factors

[

D]is a sign of self-development




Part B
Directions:

Read the following test and answer the questions by choosing the most suitable subtitles from the list A-G
for each numbered paragraph (41-45). There are two extra subtitles which you do not need to use. Make

your answers on the ANSWER SHEET. (10 points)

A] Make it a habit
B] Don’t go it alone
C] Start low, go slow

[
[
[
[D] Talk with your doctor
[E] Listen to your body
[F]1 Go through the motions
[G] Round out your routine
How to get active again?

Getting back into exercise can be a challenge in the best of times, but with gyms and in-person exercise
classes off-limits to many people these days, it can be tricky to know where to start. And it’s important to get the
right dose of activity. “Too much too soon either results in injury or burnout,” says Mary Yoke, PhD, a faculty
member in the kinesiology department at Indiana University in Bloomington. The following simple strategies will
help you return to exercise safely after a break.

41.

Don’t try to go back to what you were doing before your break. If you were walking 3 miles a day, playing
18 holes of golf three times a week, or lifting 10-pound dumbbells for three sets of 10 reps, reduce activity to %2
mile every other day, or nine holes of golf once a week with short walks on other days, or use 5-pound dumbbells
for one set of 10 reps. Increase time, distance, and intensity gradually. “This isn’t something you can do overnight,”
say Keri L. Denay, MD, lead author of a recent American College of Sports Medicine advisory that encourages
American to not overlook the benefits of activity during the pandemic. But you’ll reap benefits such as less
anxiety and improved sleep right away.

42.

If you’re breathing too hard to talk in complete sentences, back off. If you feel good, go a little longer or
faster. Feeling wiped out after a session? Go easier next time. And stay alert to serious symptoms, such as chest
pain or pressure, severe shortness of breath or dizziness, or faintness, and seek medical attention immediately.

43.

Consistency is the key to getting stronger and building endurance and stamina. Ten minutes of activity per
day is a good start, says Marcus Jackovitz, DPT, a physical therapist at the University of Miami Hospital. All the
experts we spoke with highly recommend walking because it’s the easiest, most accessible form of exercise.
Although it can be a workout on its own, if your goal is to get back to Zumba classes, tennis, cycling, or any other
activity, walking is also a great first step.

44,

Even if you can’t yet do a favorite activity, you can practice the moves. With or without a club or racket,




swing like you’re hitting the ball. Paddle like you’re in a kayak or canoe. Mimic your favorite swimming strokes.
The action will remind you of the joy the activity brought you and prime your muscles for when you can get out
there again.

45.

Exercising with others “can keep you accountable and make it more fun, so you’re more likely to do it again,”
Jackovitz says. You can do activities such as golf and tennis or take a walk with others and still be socially distant.
But when you can’t connect in person, consider using technology. Chat on the phone with a friend while you walk
around your neighborhood. FaceTime with a relative as you strength train or stretch at home. You can also join a

livestream or on-demand exercise class.

Section III Translation
46.Directions:
Translate the following text from English into Chinese. Write your translation on ANSWER SHEET. (15
points)

Although we try our best, sometimes our paintings rarely turn out as originally planned. Changes in the light,
the limitations of your painting materials and the lack of experience and technique mean that what you start out
trying to achieve may not come to life the way that you expected.

Although this can be frustrating and disappointing, it turns out that this can actually be good for you.
Unexpected results have two benefits: you pretty quickly learn to deal with disappointment and realize that when
one door closes, another opens. You also quickly learn to adapt and come up with creative solutions to the
problems the painting presents and thinking outside the box will become your Second nature. In fact, creative
problem-solving skills are incredibly useful in daily life, with which you're more likely to be able to find a

solution when problem arises.

Section IV Writing
Part A
Suppose you are planning a campus food festival for the international students. Please
1) tell them about the festival and
2) invite them to participate.
You should write about 100 words on the ANSWER SHEET.

Do not use your own name. Use “Li Ming” instead. (10 points)

Part B

Write an essay based on the following chart. In your writing, you should
1) interpret the chart, and

2) give your comments.

You should write about 150 words on the ANSWER SHEET. (15 points)
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Section I Use of English
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PIPFEE AR, WO e HERR . 1E5T[Bin charge of BN“IATT, BL”, 1EFZIIRERL”
e, PIICHERR B; #3[C] in response to G MR, EA”, A SCIM RS A i B AR Y
BiE, WERA, SARFEEE, HILHR C.

17. [fRREE) AU SHEIEIER T/, UrEENCA L2, 5 supporter #5HL. J5 SR
B R BEUEH “something you can’t do without.”, #R¥E/1) 7 1] L& % [A]“indispensable”, /R[]
B TAEZOR A T Bl
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[TiRHER:] 17671 B Jinnovative = HAIH; [Clinvisible & AW ULE;  [D] instant 5721,
o B, R SORXE R IR, BB VRS MR R 2 R R TR ZOR UL AN T S
I = AN SO EARAT,  ToHERR .

18. [fFRUBER] ABTIHIEUN RS, HISCHR 2N 2 A PR, RFEEGEOR, IR
WA, ..7, =P8 G SCBATE R/ IO R ), 234 kst, A [Dlquicker,
RO, HEOCRGRR R SERE, BRI [D]

[FHHERR] [Alduller B B FCHIfY);  [Blharder 2 A HRMERY;  [Clquicter 5k B 2257 .
AIMTR SCAME R B, 2 B /B AR B iR Y S B 1) A B, 41 4 K it £ SR sk [ 0 390 Pl e,
IR = A0 100 5 JE S EORAT, R .

19. [FRREEBEY 2k IrsmhEln, s Bk E A yF eI IR A BRI, P[] i) g it
XFTZHE S L E T I R, AU FRATT N, 24 M S5, 12 RS 1 I 10) 7843 1) FH s i)
B I AT JE A UGB ik B R e T — SRR DAGEAE 2 0 ) 1 © B IR AR
AL, RR SIS R A %, [C] productively LASY P BE R, K& A IhIAIRLA R
F, O IEREE.

[THLHERR] 1EWi[Alpeacefully 2« P Mk, % 30 [B]generously i A M, ik i
[Dlgratefully 54 /BEM”, EARIA R SHRIF AR, BB,

20. [MREEREBE] I PTEGRA NS, Bikma—a), SRx VISR, I H
N EER R, R B FE . e, “WRIRRIER, AR %A
PRI ST R — B 1E I AR — a8 A, (RO SEER IR . PYA-1E35 A [Dabove
all DA “fohy EE”, BRI DL MR, MONIEME L.

[FHEHERR] £ [Alat most B A “x 2™, FEI[Bin turn FH“SAd>E”, #I[Clon average &
FEE”, AR SCIARES SCE O I B IR R R, MR

Section IT Reading Comprehension

Part A

Text 1

21D [#EREE] A iy K 88R climate-friendly eggs FIRTSCIR] 7 J5 M, AT E 37 25—
B 56 DU 4] @This all seems random, but it’s by design, part of what the $6.1 billion U.S. egg
industry bets will be its next big thing: climate-friendly eggs. (iX—VJ{IF-2FEVLIY, {HiX & ik
THESR, HrE 61 1Z3TTHRENSEATIATE T —FRF: AURA G RINGE,) FIE BER
— /] (This all seems random, but it’s by design, part of what the $6.1 billion U.S. egg industry
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bets will be its next big thing: climate-friendly eggs. (iXSLXSEIMAEAE IR 8 FIo—FT MM A%
IR EEE, 3RNE GRS A RpRes, (BB ATER B A FA R & 37 A T 1 526
- WENCIR L3RR IRBOR W] AR 2 UM ) X FEPUAS 0T, TS, 1B [D]on specially
designed farms (TEAFIRICITIIAYS) RAE(/AI@ but it’s by design (B2 #ix i) )
6] ik, SO [D] R IERR I

[THRHERR] AR5 TR IET[C]. HEI[CIPEY organic egg  (AHLE) HEIATEENL

AP, ERET[CIHRY replacement (B fUMm) TEBSOFARIE K, BETILHEAR,
R HEBRAE T [CT.L EIR[A] Y low cost (IRJSA) FiLII[B]H 1) demand of regular shoppers
(@MY ERITER) EARBIY ARG,

22.C [ffBES]  MRIHET g oCHE R Larry Brown is excited A& SC[R] i ] SCRE 37
T8 = Brh)@) 1’m excited about our progress,” says Brown, (FeXFATHHE R EE Y4y, i
BISeEVE. ) MA@MAI@HRY (55 EREE 2oy HEERIALRL
The birds’ waste then fertilizes fields. Such improvements “allow our hens to forage for higher-q
uality natural feed that will be good for the land, the hens, and the eggs that we supply to our cust
omers.”  (GXFERYPCHEMEFRATAY BEXG HEWS THB 2 5w BT i ROMAPRE, X s, BERGFIFRAT]
BER 5% PR XS EEHR A Ak . ) AT LG PUAS 2635 m] 41, 36751 [Cereating a sustainable system.
(BE— RIS RS 2% E (7 X I8 Fp/4) @) The birds’ waste then fertilizes fields. (22§
OS2 o IR AERE)  RORESE A

[FIRHRRR ARy 55 FIEETUA A, MO EA f 2 5 B 1 worms, 15 SN 2 197
i RO 5 | S FR AR IR EG R Z”, (H I AR B ade 29 142 A U BBER "X — ), 5503
T SFEAARF. B IEIE A IR BAR AL B, SCHRRIR KM iX —fE B, ST HRER .
D eI IR G [ P B W S, SCOPRIR K, mlHERR.

23.C [fRGBEE) MG T A 5 4A] organic eggs, is used to suggest ] 41, A FlIE
AR organic eggs [W] SCE NV T4 4 BLES 2 /) In barely more than a decade, organic eggs went

from being dismissed as a niche product in natural foods stores to being sold at Walmart. {5 /&

animal products from regenerative farms can become the next premium offering, A& &% — /] A
H, WEATIME T AIERN TEE KBRS e 2 O8N — 3K b i
XF BT AT 1, 9650 C.the potential of regenerate products (] FR-AE 7= AT 1) BRWL S B —
2.

[FIRHEER AT 5 T PRTTN A, {H2 A 1 natural food JERIAK, JESCH HZ M
K H A EAE R B R B RO EA TR PN B N g, FFAEIR SIIINEY, K
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HeM: D RARSE RSP T IR RIDAN supermarket, (HR IS4 DU AN RO S, Rkl
HEEE.

24.B [fRBIERE] MU T15 8 last paragraph F1 young people 1] DASE (v #ll fi Jg — B ) 2-4
), 52 A E BRI TR N A AL (concerned about climate change), 3 H.IG4)
H AR (shoppers wanting to signal their desire to protect the environment) , J5 [ [Y 3-4
A A B AR, FE A OHIBR (Young adults “really care about the planet), fiifi]& 1k
AT 5% (They are absolutely altering the food chain) , HIL A%, XIEPEXE B H
A RESEPREE A LT B A 35 IR 5

[TIRAERR] A PEIIE G FIAS Bednejo— )i A, SCH R R AR Yk, Ik
MR A ER IR R, A BRIRER, CRIESCHHAT], REEHEY, BR
VUAFR S Br & WSS a7 . D SO R, RAR ALY JE, BRAF R AIZ
TR A .

25. A [fREEH) SiH 9 John Brunnquell FEFFAE == pg Wl 1, R Julie Stanton F4 31
FORE, T8 24 MO AR T H)a—B, FroAEhA SOORE PR Bge, (HEFEmA
NZAEF T RATENL, T ABUETER G H AR B . 565 LR —41) Julie Stanton gl
A M2 R MEIEES Y (Regenerative products could be a hard sell), X ULFHAF -, 1M/
1, John Brunnquell F/R4E 52 EUAR &0 F AT AR Ay bk, I B H ST 3hiE
TEBU X HIER B W) B, SE WA R 28—, AT e D ANA T Ry 2 e B T F AT TR AR e,
KA —YI e A . WIS BRIRT L, RMERS AT PR 7= i B T 0 Hi S A A
BORH A EE, Wk A,

[THHERR] B RALIE T, —SEAMHCHWACE SELMELR, AR5 B EFRM
AR, H5IZMICK, HEbR: HEBGS 47 Julie Stanton A5 FRA = AR MEMERY, 2FE KA
RMEPEEEE AR, (U Julie BR—RYNLATL, SIREUTCR, CARiEE SCCIBTER H AL
AR RS L, YRR DRSS, SOPASe R, R AS, k.

Text 2

26D [fHERERE] hH X5 study DA Harris Poll W] E(FI5E By, T4k TR E
PEAT R G R, BO42EF]: One in three Americans who are at least 40 have or plan to
have a job in retirement to prepare for a longer life, according to a survey conducted by Harris
Poll for TD Ameritrade. (24 Harris Poll 25 TD Ameritrade {7 —IiHE, =42 —H 40
LA EREE NS ST RITERIRE A —m TAE, NERWAEMHUER), H asurvey
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conducted by Harris Poll 5 #8154 ia]—2, JF7 35 B W 3£ [D]AY) #4 more Americans
are willing to work in retirement (5 £ % [E AR ZFEIB K )G LIE), more Americans (5 £ 1Y
F[E N ) XF T One in three Americans who are at least 40 (=432 —] 40 %/ A LAYEFEIN),
have or plan to have a job in retirement (2 LT RIFERBIKGA —0r TAE) X} T are willing
to work in retirement (JEEAEIRIRIG TAE), # D NIEMEDI,

[TIRHERR] J5OSORSR AT [A] 1] physically fit for job (BHAROLE & TAE); HICRHEF
BRI NE . ETI[B]the old work for is as active as young people (4 NFIFE N TAE
—HEEER) , S SCRIFEARSE ARG AT LS S IR[CIAH =40 2 — i 6 E NS HLR
K (earlier), 5HJFESGRIRGUMRIER TAEARTRT., Fik& R

27.A [fEBEARKY |UiH x5 A paragraph 3 DA Americans 5E {7 1|4 —FX: Financial needs
aren’t the only culprit for the “unretirement” trend. Other reasons, according to the study, include
personal fulfillment such as staying mentally fit, preventing boredom or avoiding depression. (£
DR SR IFA & S EARB AR S A E— 5 AR IS, A5 PRk A0 36> N iR,

ANPRFPAS RS . B L TC s e AR, ) i@, ABIA T ORI . By 178
W ke S AR, BRI RES S, RI[ATRE—2, HONIEFEE.

[THHERR] 26 =Bt @523 preventing boredom (7 IETCH) , (HiX @ AN IRIRAYEFAE, dLal
BULEAR S S 2 IWI, 1%%i[B] boredom can be relieved after retirement (1B FoHIET DA
) BB, w8 =Bri@miRE] staying mentally fit (PREPIFHELE), HXEA4
BRIRPEFAL, W2 AN BIR 2 R TR Al e, 5 3E[C] the mental health of retirees is
overlooked (B R OBHERRPZ T ) BEAFRF, iR, =B O 5T Financial
needs (FlFK), (HXENART G KNS REERRKEHIWME—FEE, 5iE5[D]
"unretirement" contributes to the economy (“JEBAR X EFFATIER) HEARF, WHER.

28 C [fREIERE] HMHEET Retirement patterns are changing partly due to 7] H % E M E] 5 5
BZE 1 /8] One reason for the change in retirement patterns: Americans are living longer., i H [f]
due to (HF ), JBCAE ][] 45 One reason for... : B 5 G RIHEZE,
Americans are living longer. (FEE AJEIHFHE A T.) X C 50 longer life expectancy (5
AR A TN A7 A

[TIRHEKR] A LI labor shortages (353l Jpfk), JESCPHARSRE N, A HIERESR. Bik
Tji population growth (A F1344K:) | X} J& SC The share of the population 65 and older was 16% in
2018, up 3.2% from the prior year, according to the U.S. Census Bureau. That's also up 30.2%
since 2010.  (ZEE A 345 (U.S. Census Bureau) 4R /s, 2018 4E 65 % DA E AN LR
FBI 16%, LRl —4F LT T 3.2%. A 2010 4FDAR, X—HUrtd Bk T 30.2%.)  JR3C
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Pt 65 Z VAL AT BI ETF, B HIBEN AR, i, B MU RHRE S, D I rising
living costs (_ETHZETN AR) OO ARIE K, D NHFIREE.

29. D [fE&RERY AH W2 AERIR N ROIETER B AT E 2T (by) (R =,
thy ¢ ## {F] unretirees F/ increasing their saving %5 AN ME & v £ 7S B %6 ) 3%, Six in 10
"unretirees" are increasing their savings in anticipation of a longer life, according to the survey.
ARG KR R E B, RAEH AT AR S SR BR DA A T . AMER I, 2 =)0
W SR FRATRIRA T LR 72, 24T reducing their overall expenses, i J8 B A 14 B2,
PEXRTRY. D #6318 ] DAGR BN 75 (55 i de RAABAT T IR PRI P40k, FEIRI P o o4 &%,
WOk D AiE. [THRHERR AL IS Bk (increasing up in stocks) B. 7251 (taking up odd
jobs) C. getting well-paid work (FRBCHRIMUCIERYTAE) Ae0hRE N, R TIPSR, )
HERR.

30. A [fRGIERK) MRHEET {5 E Brent Weiss, retirement A1 many people 1] DA ZE {37 1| {5
B WIBCE ) L SR B R J5 Ak AR A N AH Lo A T W A 2 33 I AA L RB AR
7 F-ffi, (they are worried about making ends meet in their later years), Hj worried AJ 51, &
SMAMALY. Fihh, wmE—BWr DS AMIAEEBRAMURE TR E, A HRH
2, RENNHMATAREEIRIK, X —A) ] DUAILE AR TR B e B IR g, B %,
TR L8 J S AR AR AR 5 Ak 21 AR RS A FH O AEAD AT A0 10 47 28 T35 I AU K BB AR AR (they are
worried about making ends meet in their later years), H worried ®J %1, 75 2 Mg, %
E-E S A unprepared R HESTHF, A7 6 SR IERRE ZE 0] A Be A % i A5t IE Al
BRI — T A .

[FICHERR] B #£51 unafraid A EIAAY, D %51 enthusiastic #E Y5 SCH worried 5B I A
. C L disappointed B, S AUESA T TR AR AR B A R
s, BT AEA.

Text 3

31.C [AEERE] MRIZET15 B first two paragraphs Fil dark pattern 7] DA HI 56 —B%¢ T —
S5 F-FE VI dark pattern 2 QB IR 98 E AO%EHE  ( impair consumer choice) TEES B
ik — 2 B¢ dark pattern 41R[ 52 Wi J) 2 Hk SR RE JJ VA ( influence the decision-making
ability of users) MRIGPIBINE, WA HRIFHC (dark pattern) HYIE#IE S C. IR
FUE3E  (undermine users' decision-making).

[FHET] A B EH FIAL: (improve user experiences) FSCE &, X W SCFEE
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i)/ F4& ( where a user experience seems easy and intuitive at the start ff| FYARLGE— T 45 F
KL% S, IREM) but turns difficult when the user tries to get out. ({524 F iz & &5 71 ik sl A8
SR EHME) Frol 24, B EuiteEs H P E Sk H ] (leak user information for profit),
T RAREMEEGE R, BT ER. DN MM RAMSAR ( remind users of
hidden costs) CH', HESRA hidden costs , {HIFAZHEEE, T2 Brig null 51 H A 12 Fp RS
B B AR INZS, MIRFHAIBRAL A B IR X 42 HKIE™  ( On dark patterns.org, Brignull
identifies 12 types of common dark patterns, ranging from misdirection and hidden costs to “roach

motel,”) FfrLA%E .

32.D [f#EEEE] bt (1) 2019 4FKY dark patterns #fe By 72, MRS
TR AR B, 8 AR ek S AR R, R R AL R S RS ). (2)
MR 2019 study, PAK dark patterns, ASYEFRFE (/A)Hf & R 2E B, =], R1“Ina 2019 study
of 53,000 product pages and 11,000 websites, researchers found that about one in 10 employs
these design practices.” OAFMEE (7 (A IBEYE, BITH—AECE G —A B BiTH—
i]: “where a user experience seems easy and intuitive at the start, but turns difficult when the user
tries to get out.” & FARNEVEEHIT Y. @ULHCEE: A, AbfTERAYEIE B. Ml 15 Anyix
i C AT EREE D, AT, @l A EA IR DARRE, ARG T
Hi—4], FIE 51 —5]: “Though widely prevalent, the concept of dark patterns is still not well
understood.” R4E | IZAFAE, [H/2 dark patterns AR ANA R gl HfE ., RILIERE S
D I, Al S AR,

[ T3HERER] their major flaws ToHHAER, JROSCENEIF AT P flaw B, their complex
designs Zf— Bt A $E3 complicated, PR A (74040, FLE R I i Bgs BH 0 2R 74
HIP A BILEME SR T A L #E”, their severe damage JoH4E4, damage 7E4%
R EAE MR L, RAES BE A i M, “dark patterns” is a catch-all term for
practices that manipulate user interfaces to influence the decision-making ability of users.” dark
patterns < #RAA A4 ST AT 2 AR IO E R BE ), FEAER T EREE, Al
JEHERE,

33.B [fFERK] U1 54 digital deception I businesses 1] 7 {17 45 55 — P J5—4] .

X ) 3 H Y these teams 5 A A% B 55— A) HF 4G 9 N %% . (Businesses should engage in
conversations with IT, compliance, risk, and legal teams to review their privacy policy, and
include in the discussion the customer/user experience designers and coders responsible for the
company‘s user interface, as well as the marketers and advertisers responsible for sign-ups,

checkout baskets, pricing, and promotions.) {5 1T, &R, KU FVE: A ASEFT X HE
DAH A H R AL B3 . Any or all these teams can play a role in creating or avoiding“digital
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deception.” TART B BT A 3k L2 [41 BAER AT DATE ™ A8 Bk oo B0 1™ T AHEA/E A . B 3 5
FHRBIAAZ R, 5EMARRIE SRR, FroAEmhE %1% B.

[TOHERR] 1900 A: (BT S i5t, B30 C: SREDMSZALK, eI D: RKEEL AR5, 1
AR E AN ZE, I PART DA SRR

34B [fRSERBSY  H8T % 8k additional regulations Fl CCPA ] &1 B 45U B AQ), %
AP TS CCPA gy {EE. ( In March,...... announced the approval of additional
regulations under the California Consumer Privacy Act (CCPA) that “ensure that consumers will
not be confused or misled when secking to exercise their data privacy rights.”) M A/ A] $£ 44 H
—MEERG XA S B TEAT SR AU, ASERIAIITE RS, X5 I
[BIRyRIA A G, EHAPRYERE: RIPTH AR, 25 SO SO, TR,

IEWE S I [B].

[TIRHERR] ET[A]H ) guide users through opt-out processes (fi55: 4 Fik#E ALy ) H
T i SCE ) N —/4]:  The regulations aim to ban dark patterns ...... such as forcing them to
click through multiple screens or listen to reasons why they shouldn’t opt out.”, ZEI[A]REAS J& 15
Hr AL, oXF R SCfE B “listen to reasons why they shouldn’t opt out”(Wr Uk A2 BT T AN %
B AL AT TR, #EII[C] grant company's data privacy rights(Z5 T2 ) B0 FRFAAL)
TEEXT B QW) R BT, data privacy (BUPRFSFL) IR SCERE DU B QA R fscs, H
ROWTET, IR 24 T2 IR BRALL, T SCU) S AU ORI e 8 FeA T i A ke
FAL, BRWI[C1 S R SCRIAR A —2, HE[. HEWI[D]AY restrict access to problematic content
(BR DA F R AR X —(E BRSO IR N, BT I AA, Mo DAHERR.

35B [ffRRE] 1T X4 the last paragraph AJ DAE (BB f5—BL. fefn— BT
WiA)iE. 258 /)1 Dark patterns also can be addressed ... (HEREFEA W AIDA...... Sk fi )

] DAMSFIE M — R R A SO, A ER R O R R R ik, T R SR B
TR RBEE R RIS — A ih e B & NP LA BT A, R A LR
AT, “RIE T AR T E R, S AT e SRR A ] DE A B A T =
ARG, ([HEME—r) 4R Wil () B TR, BAMCERNARZR 75T,

117 BB AT S FE S B A T AR HE T 5T, R A2 Ak B, BEI[B] ki Ak
Hi—%, HhER.

[THRHERR] 1ETI[A] new legal requirements  GHTAAHEEOKR), RSO ER S TR HEER,
AR H X AR, JETIoHAEAR, BnTHER:. #£5 [C] strict regulatory standards (/™
IR, SRR EN T Il AniflE”, RS L™ s n AR, 8 T et 2,
HCRTHERR . JETH[D] consumers” safety awareness (JH#%& L4 RIR), JEICREIEK, BT
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A, HOTHRE.

Text 4

36.A [MBEEREY WIS H PRI .00E scientists, the effects of ethics classes Tf A #E 8 E
BB — B ), AR E SRR I AR AR ik, (EURRHA A A A 1 2R
FERMEMRESZAT R, RS ORFEsr), XEEURIRHORT A Ry 3250 S B a1l 15
A BN AT RERY H AR . AR, IR R mME A, BER A,

[TPEHERR] 20T B 1 BRURARAYSE Mgl SURE, IR SO BRI A T8>, Bl kIR T A
N T R E MR ECR A AR B B, HFARFTE SR C RBLIRAR A
RMER AN, ZkURE 7 E Besda — AR X, s — A RS B R BLER T
REF72E THRE AR, FEAREMER i (C BRERAY 2 Wl AR MERLZ MG T D AE BEERFR 5
MABRERL BAS, JROURTE M.

37.B [fEGEE] i B H A% X 817 reason,researchers DA & study meat eating, 7] &/ 5] 3¢
B B, H )@ 3 The researchers investigated one class session's impact on eating meat.

(FFFE N BT T — 3R T2 W 520) 5 4J@FEHH They chose this particular behavior for
three reasons (Al T3EFEIX —45F0K T A =R ) s 43572 students' attitudes on the topic are
variable and unstable (2242 X T X AN A R M FEIFF HAKEEE) behavior is easily
measurable, (17K {E T &) DA ethics literature largely agrees that eating less meat is good
because it reduces environmental harm and animal suffering. (&3 SCHk Fp B A B[R] 2 /D IZ N
SRR, BB 1T RS R BN A K S I . ) A EE PSR R 451, T [B] The
behavior is easy to measure ({7 R8T fifim) FIZE SR HEeME. FHit, #EU[B]IAIERF
TR,

[FIRHEBRIET[A]H It is common among students (FE2442 2 [A] 250 ), &I [B] AT It is
important for students' health (X} F2£/E RGBT 2L) %D [D]HAY It is a hot topic in ethic
classes (FEACPRIRAEH B POTITEE) FEF ORI K.

38.D [fRREREREE] 1% n] 1 81 22 v ¢ H1A] Eric Schwitzgelbel, previous findings il ethic
professors 7 {7 #| J5 SCH = Bt 8 —h), Hrh he A5 1] SCHIH ) Eric Schwitzgelbel (4%,
previously found that... 558 previous findings A [ X &, cthics professors JF 1| H. % M)
PFE[) Eric Schwitzgelbel A A 55 = B i i B W18 T B 2% ARSI, (2R)
AEAAE SE il B AT & RAG BRELFZ ethic professors FEFXZER | kI, B HZEAT R 5 HAD
P LA X, I DIE BNC BB A A BRI EicA 20, Rid SR
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SCECHMGY), I H R E B SHE X — a3 Oine,  RIL[DI A R .

[TIRHBRE T AIBE T A S BBt 2 A S AR, S HRIRIEI[A]. BRI [BLZH XA
AP ECER L BRI, 6B RAR =T AT N B B A AT, A A TR B
B & EAEA X -G SN E LR, HAMAF, #eiR(B]. EICLE M4t
IR BT T, BT BOA AR, SN S ESURT, #EHERRICI.

39.C [fRGIERY 8 H X84 Nina Strohming VA A effect of the intervention 1] 5&{v £ 45
VU B¢, 4% Nina (UL, =28 7SR 3, 4 4). J5 30 she wants the effect to be real but cannot
rule out some unknown confounding variable. And if real, Strohminger notes, it might be
reversible by another nudge: “Easy come, easy go.” ( b7 BRURE 2 EHLR, HAREHEG —L
AHIBIR AL 5. Strohminger $5 i, WA E, BEW BB — MRS M. “RIGES),
AT, ), A, ikl intervention PR AURCR W REFFEESE, RIffTESE,
XGRS YIS — 5] Schwitzgebel Ui, /NS AGREEARAKMBCR . %24 Nina
AL A B A R SO X VAR TR%E . a2 i, 7E Nina K intervention Jf3F—7E fiE
PRARRCR . RFHIEI,  C ULXFPRCR A ERT, FTLA C A IERIEY,

[FHEHERR] 4L )5 S0 Basy come, easy go. A HEXMNICRH A KA, #i[A]1 1) permanent (7K
AW)) iR HEI[Blpredictable (RIHIMINY) 2R HE 3 BE88 1 171 predicted T4, JR3CE
PRI AR IR PO AT, A B HEFR; #E5[Dunrepeatable (AN EREK)) hikT
P, JESCHE A% L A8 intervention & 75 BEFZ A RUR, T ARCR AT A5 HAL 1 1,
ik D HER:.

40.C [fRREERE) Hi8H F Ay 944815 Eric Schwitzgebel DA & the students' change in behavior,
BN R CE R G —B, HA @D 5 the greatest impact came from social influence (# KHY)
sk B AR5 m) ;. A7 Second, the video may have had an emotional impact. (LK,
MBTRTRE 4 THREGZ ) s FI@$2 K reason might play a bigger role (BN EAHH TN
HERIMEM) . RHPI AL A A3, EI[C] is a result of multiple factors (/&2 HE [ A 4G
) RN ECER A IESN, Bk, EI[CT IERRIEI.

[FIRHERR] 1L [A]H ) can bring psychological benefits (RET /OB P UAL), HETI[B]H
A can be analyzed statistically (7] A#EAT4E 1143 8T) FIEEDI[D]H A is a sign of self-development
(& HERE R E) RSO ARER.
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Part B

41.[E]

(B HT] A8 B Se B iR R B2 [l AR R 8 2 BT R 85, SR 5 H i JR O AR 44
(dumbbell) 4517 FEAI LA R RN Z e iz s i, N gdiE s, Bigkda
Denay BLAYIE A but JFHIEIA] T, S REEE T B AR ML, 2 — LR B B
B .

(e ER] ABAI AR AN 22, BTAB R ZAEFRIHA R A1, BB
Y& Hc 5 Wi/), “This isn’t something you can do overnight” iX &R —& Z [AI L EE 72 L =3, 5
E #EIH go slow (1818k) X, E Iy start low (FFAGHUAYTRIERA—LE) T30S /R KA
W45 ) L AR 23 P 25 TP oA B A B, 5 8 R A WO E .

42.[D]

(BB AT B R B IR TN SARIE, NiZ/EATs, A% AR, 25
SRR XE, B Bad REF, Ay, 5B IRIEN G K. 54 serious symptoms
“PEEREIR”, seek medical attention immediately “37. Rk =t -5 B R LA <.

[FaE B RIRIEA BB DT, B4 f5E AR S ikiE oL, 5B IRE0 A K0,
HA[D]i%5i Listen to your body. 5 — /] serious symptoms /= F [kt £ 8 78 [D] 3 i
Listen to your body, ¥4 & T J&[C]Talk to a doctor, 5 BEA AT IR, A W M &« 5
K>, WE SRR D].

43.[A]

[BE¥ET] ASB I 2R T IR S RS A B T 5L B ST ). SCR R R B R
WS RN 28 T3, N A s, IR 5 e, I f e ik R T
UKL i2 BB R AN B

[ ER] AB— AR K ETs s R A1 tt, A i K o, “consistency”
FRIBEHY IR IEDL, “is the key " FnAFRE S, X 5[AIETIH Y Make it a habit ki
BB T B SO — 2L, SO S A eI [A L

44. [F]

(Bt 1Z By A B2 3] activity“1i5 2l —1#], I H.45 H #18 you can practice the moves“ff
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BefE g shVEe, FfEIG =/mAiai %, HEESE BIES 20T aa, Wt IR shiE,
I HAEX A7) 7 BENS & 3] L4 A7 FRAY —L81R)L hitting the ball A1 swimming ¥z 84 5.
BG4, FRRIEE activity —ii]. HULAMHT, FEBOE M ZAE S Bk s %

[ EBR] WRIGALBE M, WEFTA B 7 AR, 015 ZH8 R — Az sh ek
TR K. St AR R R R R, ME— ALz BB ST R SRR R A2 F TN
10 motion iz 8, BME—1H], BT NIETI[F].

45[B]

[BE ] % B A4 e Jackovitz AW, BP<Ailfih A—#2iz 38 (exercising with others) HJ
DA K W Ab—— AR 54T 0 (keep you accountable); ilizz A #E (make it more fun),

PR EE ] BEFHR 4R, 28 A28 () nl DAMAYIZ B— —mi 0K (golf); Bk (tennis); FI
b N—HLHH  (take a walk with others) , 25 = AJdE—2B 42 HY, A0SR AN BE At A 3547 1D X Tl
WAL, 2RI R . S0, TR ARG, A R S A, SRIBSER,  Heandl
HIHLTE (phone) BEHALHKM: (FaceTime, Zoom).

(e &R A FBR a0, A a B b A—E 1 & X (Exercising with others,
take a walk with others, Chat on the phone with a friend, FaceTime or Zoom with a relative), 1] PA
Se AL, ATUARZ SR, I ARE e — S A KA. C 25 2 BRI b ARIAR:E: (doctor) ,
HICE I ARIE K doctor, B S, BEANEACT—MAMuzsh”, Sin il AfGz sh &35 2
s N—2 A7 A A B D B S e T (B

Section 111 Translation

46.

Although we try our best, sometimes our paintings rarely turn out as originally planned.

(G5 A4 ENE G5, ESHIA although 51 FALEEIRENF), 255840 FH
EHE. ETRTFIEEEW, FiEE our paintings, 1HIE/E rarely turn out, as A IETH 55
PR N

[ RAHT]

® (ry ourbest: try one’s best ;&R HIFIE, BANORIENZKS T, X HLAT ARE
T
® turnout: SN (LARMITR) A4 EEes SR, XBEAER R,

514 11

b

20 11




® s originally planned: as IS [ S ECRE, PRI B AT AR IR DR R F T SR A
T, BURGIIAT R RIREE .

[ZEFXVRERNCLB/INEE, AN, FRAIEIEARA RS GRIEAT TR IR
Bl

Changes in the light, the limitations of your painting materials and the lack of experience and
technique mean that what you start out trying to achieve may not come to life the way that you

expected.

(G5 ] AR e I =451: F25 /2 Changes in light, the limitation of your painting
materials, and the lack of experience and technique, 1§15 31 /& mean, Eif & that 5] FHM
/i) that what you start out trying to achieve may not come to life the way you expected. F 15 M H]
REEL: EiEE what 51545 PEM 4] what you start out trying to achieve, TH1E /&
may not come, to life APIRifE, the way you expected A7 ZOIRE“ AR T AR A 75 0,

[ RAHT]

® the limitations of your painting materials: %X B 2 £ 1aEMi24 17 A of B BER, HITE
B BUTE  BE  “BI A, B2 ) JFORkE) ey B

® the lack of experience and technique: X @H I EMif1H A of B HIE, HUTERE
BB N BRI AY, B« (2xi) ZEMEIREZ", 1oh, FATHATDAME lack
BRI, P s 2 AR AT,

® what you start out trying to achieve: XH./& what 5| FHYZ M), FEALIIN 2 A) 1
Bf, AT AKF: what BSR4 the thing, B4 X548 . T the thing you start out
trying to achieve, EA“VREHIAHZLAFARTE”, BE LT AT, X HA <RI 80
R AR BRI ERCR, T, %ER RGN VR W AR 2 iy VR

® come to life: =PI E Y IREE AL, IR HGE”, BRAR TR ORI, K ER s H SR
() achieve J&[[—EME, FEIHATEEN <RI E =4,

® the way you expected: JFixX A EARIE U, BV RAHHER >, HEHX
HRmE — 1M A] (that) you expected, HH that Sy ZACTH, FECHITRY the way,
T HAE A e i, IR EE 1.

[BHFFI] LAY, 2R R R, SEZE IR, X ERE, R
RV EAEROR, TR A2 DAMR TR A R B R

Although this can be frustrating and disappointing, it turns out that this can actually be good for

you.

%15 4k 20 W




[543 53 A 1450 M although5 'Y LEASIRTEM AT, - that5] S 32 15 M A1)
BRI

®  this can be frustrating and disappointing: iXJ&>FRFLEM, F AT A1 BH
B R X RER 2 AT AT Bt o0 R B E ok 2 ik N B 2k BRI .

® it turns out that this can actually be good for you: it AT A1k, that/5 b EIEAY 3274544,
B350 AT DAFEt turns out thatPRAFH — B [EE Kk, BHF N “FSGEl], XLk EXHRE
A1),

[BHEX] RE X NER KRB, (FHSCEXME A 4.

Unexpected results have two benefits: you pretty quickly learn to deal with disappointment and

realise that when one door closes, another opens.

[EEHAHT A4 T AR A 121 Hidband 71350 TN BIPE, 4 B2 learnFlirealise;
that5 | 5§ T =15 M)

[ R AHT]

® unexpected: unexpected FJ DARHIF N RUBLZ AN BCE T EORN); A ORI R

® deal with: HILEE NI, 5. . fTRGE X EEEN A, AP RE .

®  when one door closcs, another opens: X HJE AT DA FATT— 215Kk B Bagk b—d
], AT — s, BEETT I — R0 TR AT AR A2

[BHE] LA BIWEIRA A IFAL: 26— 2R AT AR PRAA S AT BEx 4 A K B2
WL, I HARA DARREN 2 — R IR KPR RN, 5 — R3] [ ARHOT

You also quickly learn to adapt and come up with creative solutions to the problems the painting

presents, and thinking outside the box will become your second nature.

(G585 P ] A AR AR 2 S TR B 1 9 5105 i )AL 7 — 1> 48 W that 1) 22 15 M) “the
painting presents*J & /i §i i ¥ painting; HH'learn to/5 5|5 T WIAEIME, 4% Zadapt (3E )
PAJcome up with creative solutions (A8} & A B3 S RIL T 52) XA )7 28 @ N T ik
J5 THI #9 44 Tilproblems, M problems# J5 [ ) 4 i M i) “the painting presents“ A& Mi; B PATEA
R 22 ] T R A TR) AL

[BE AT
®  “the problems the painting presents” & i M AJHHAE; PR A B 18 A AJ AT BT 5L BIr DA

BRI B 2 i i R (R B Y A
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®  Thinking outside the box: X H—ERNREMIFFMEE FAMNEE, X HEMRYE BT S0 HgE,
FATNAZREN] 1, RSO  EIF R <RIBS 4R r T2, Br DAX L FATT AT LA box
PR R — e Ze S HEME B <@ 2B AR TP, T Dhoutside the box, FATTH] CARHIF R Bk i
WA RLE, Bk B e, TR RS

® A and Al AR RIS K AR, (HARSE BN SO AT 5T A B A i 5% 28 T E
Bk,

[BHFEX] F AR, AR RE TR SE Sl B FLAEL S B3 A F 18 i A g e 22 1 o O
PR R0 R A S AR O R 5 R

In fact, creative problem-solving skills are incredibly useful in daily life, with which you are more

likely to be able to find a solution when a problem arises.

[EWAATIARR N E 4], 3T #4 Hcreative problem-solving skills are incredibly useful in
daily life. Hiwith which%| 1 IERRE P 15 M AR RIAIMORN IS, M) R AR5 . WA 3
B Ryou, FBNi Nare, Fifi HMlikely. EFRE M EEMFIBEE T — 1 Hwhen5 | H AT}
(PR TE AT

[ R AHT]

® creative problem-solving skills: creativeflIproblem-solving N JE 4%, & /iskills, W PAE
FERH R BT PR Y ) AR B RE

® incredibly useful: XA R, BHHTE A iuseful, A1SREHPEMHEDAEAFHLIE Y,
A S AR, U, incredibly useful m] AS | H 1 Ak 52 Y.

®  are more likely#llbe able to: be likely to do sth.Flbe able to do sth. 2 [ 561, 4 5 HH
BT REMOL S FT DA . REMB ML,

® with which5 | HHYIAERR @M iEMNA): ML, XA i b7, nl RASR AT
AR EE I, which#B L) f&creative problem-solving skills, with/g /717, Al DABHPE
e BhX —FEE.

®  whenF | H A AN ]  BFEPIRTE— MBI BB, dhiFariseBiF B P,

[BHFEX] F5 b, fEHFEGT, QUSRI B R AR L. A7 1K e E,
ML B, VR TR R E E R R Ik,

RN CEmRPTEE, AN, FATE RIS RIEAIT R IR £ .
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JEEA AL, ORI BRI, A XA E, XA, AR EA S
EERCR, WREHA S MR R 7 sNE B .

SR AR NS R EAHE, (SRR @A ALY . AR SRR B R 45 R A P
TRk SR — R AR AT DAMRPRAE S MRl R R BRI, I EHLARR] DARCIREN 24— B3 T TRAR %
PRSI, 75— BT T2 RO . 55 AR, ARt REPuE 2 2 1 I HAR S B MR
Jit A App o 2 T BT R B s e R A e O R o R

B b, FEHEAN T, QG B R R AR . A T e hE, B
e B, AR ] R E AR MR

Section IV Writing

Dear International Students,

I, the president of the Students’ Union, am writing this email for the purpose of inviting you

to participate in a campus food festival.

Here are some relevant details. To begin with, this activity will be held at 11:00 on May
52022 on the sports field. In addition, the purpose of this festival is to enrich our after-school life,
and provide us with some authentic Chinese traditional food. Lastly, we have also prepared a large

collection of foreign foods, say, Western, Korean and Japanese foods.

We are looking forward to your attendance, and please feel free to contact us for any

information.
Yours sincerely,
Li Ming
12 3'8
FRER E PR,

e, FAESTR, GRXEMMEA T B IRS IR E LTy,

X HA—SEHICRYANTY . EE, ARSI T 2022 42 5 A S H 1 AR AT
Sh, AT HBHBZN T EERARRANE, ARG — L biE ) P EL SR ]

i
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Ja, BATERER T RESNE R, GIANTIE . #BEHM H A .
FNVIFF AR, AT EE, W S RATKAR.
IHEL,

What is shown in the bar chart above indicates that dramatic changes have taken place in
China in terms of the number of delivery services from 2018 to 2020. During that period, there
was a marked jump of 32 billion from 51 billion to 83 billion in overall situation, while that of

rural areas increased gradually, by 18 billion from 12 billion to 30 billion.

This phenomenon received a great deal of attention in the public, for it exerts a considerable
impact on people in modern society. To start with, perhaps it is the convenience and efficiency of
delivery business that leads people to be more likely to use the delivery service. Besides, a
majority of individuals are under the belief that it is a direct consequence of the support from the
authorities to this industry. All of these lead to the popularity of express, especially in

less-developed rural areas. Therefore, it is pleasant to think that this trend becomes prevailing.

Considering every aspect of this tendency, I can safely draw a conclusion that the prosperity
in the industry of express will continue in the following years. Both our government and the
market should spend efforts to carry forward the progress, especially when facing the
overwhelming threat from the epidemic, so as to reduce people’s mobility while ensuring that we

can get daily necessities through certain ways of delivery.

WICFEX

AR E I T E 2018 4R3I 2020 AR PRI SRR ECORAEE, fEXIYIE], B A
Pl g5 B4l T ERAEK, M 510 125 830 12, JkiEis 320 124F, i & A1 HIX A K 4%
NP, M 120 {235 300 12, kiR 180 AZ1F.

AL ZE] T AR 2 R, PO A S A4 T E RN, H,
AR IR T (o R A A AT SR i DR I 55 R, AR AR i BRIl &
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FRRYERER. IrAX — YIS rRIEM AT, R KB R X, FHik, —H)
XA EBARFRATHR S AT L.

ZIEFXA B, RS e EE, RIPUE L B ARSR R N
OREEFFSE T 2. BUN- ST R%55 ) BAREBEX e, JUHE 43 ATIH A1 ) B R B
I, PARLPERAATR BT,  [RIi SCRER ORI T n] LA o pRidaz 18 77 2RI 15 A6 75 i
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