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Part 1 Writing (30 minutes)

Directions: For this part, you are allowed 30 minutes to write an essay on the importance of
mutual understanding and respect in interpersonal relationships. You can cite
examples to illustrate your views. You should write at least 150 words but no more than 200

words.

Part 11 Listening Comprehension (30 minutes)

Section A

Directions: In this section, you will hear two long conversations. At the end of each conversation,
you will hear four questions. Both the conversation and the questions will be spoken only once.
After you hear a question, you must choose the best answer from the four choices marked A), B),
C) and D). Then mark the corresponding letter on Answer Sheet 1 with a single line through
the centre.

Questions 1 to 4 are based on the conversation you have just heard.

1. A) Why Roman Holiday was more famous than Breakfast at Tiffany’s.
B) Why Audrey Hepburn had more female fans than male ones.
C) Why the woman wanted to be like Audrey Hepburn.

D) Why so many girls adored Audrey Hepburn.
2. A) Her unique personality.

B) Her physical condition.

C) Her shift of interest to performing arts.

D) Her family’s suspension of financial aid.
3. A) She was not an outgoing person.

B) She was modest and hardworking

C) She was easy-going on the whole.

D) She was usually not very optimistic.

4. A) She was influenced by the roles she played in the films.
B) Her parents taught her to symbolize with the needy.
C) She learned to volunteer when she was a child.

D) Her family benifited from other people’s help.

Questions 5 to 8 are based on the recording you have just heard.

5. A) Give a presentation.

B) Rise some questions.
C) Start a new company.
D) Atteed a board meeting.

6. A) It will cut production costs.
B) It will raise productivity.
C) No staff will be dismissed.
D) No new staff will be hired.
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7. A) The timeline of restructuring.
B) The reasons for restructuring.
C) The communication channels.
D) The company’s new missions.

8. A) By consulting their own department managers.
B) By emailing questions to the man or the woman.
C) By exploring various channels of communication.

D) By visiting the company’s own computer network.

Section B

Directions: In this section, you will hear two passages. At the end of each passage, you will hear
three or four questions. Both the passage and the questions will be spoken only once. After you
hear a question, you must choose the best answer from the four choices marked A), B), C) and D).

Then mark the corresponding letter on Answer Sheet 1 with a single line through the centre.

Questions 9 to 11 are based on the passage you have just heard.

9. A) It helps passengers to take care of their pet animals.
B) It has animals to help passengers carry their language.
C) It uses therapy animals to soothe nervous passengers.
D) It allows passengers to have animal travel with them.

10.A) Avoiding possible dangers.

B) Finding their way around.
C) Identifying drug smugglers.
D) Looking after sick passengers.

11.A) Schedule their flights around the animal visits.
B) Photograph the therapy animals at the airport.
C) Keep some animals for therapeutic purposes.
D) Bring their animals on board their plane.

Questions 12 to 15 are based on the passage you have just heard.

12.A) Beside a beautifully painted wall in Arles.
B) Beside the gate of an ancient Roman city.
C) At the site of an ancient Roman mansion.
D) At the entrance to a reception hall in Rome.

13. A) A number of different images.

B) A number of mythological heroes.
C)Various musical instruments.
D) Paintings by famous French artists.

14.A) The originality and expertise shown.

B) The worldly sophistication displayed.
C)The stunning images vividly depicted.
D) The impressive skills and costly dyes.

15.A) His artistic taste is superb.

B) His identity remains unclear.
C)He was a collector of antiques.
D) He was a rich Italian merchant.
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Section C

Directions: In this section, you will hear three recordings of lectures or talks followed by three or
four questions. The recordings will be played only once. After you hear a question, you must
choose the best answer from the four choices marked A), B), C) and D). Then mark the
corresponding letter on Answer Sheet 1 with a single line through the centre.

Questions 16 to 18 are based on the recording you have just heard.

16.A) They encourage international cooperation.
B) They lay stress on basic scientific research.
C) They place great emphasis on empirical studies.
D) They favour scientists from its member countries.
17.A) Many of them wish to win international recognition.
B) They believe that more hands will make light work.
C) They want to follow closely the international trend.
D) Many of their projects have become complicated.
18.A) It requires mathematicians to work independently.
B) It is faced with many unprecedented challenges.
C) It lags behind other disciplines in collaboration.
D) It calls for more research funding to catch up.

Questions 19 to 21 are based on the recording you have just heard.

19.A) Scientists tried to send a balloon to Venus.
B) Scientists discovered water on Venus.
C) Scientists found Venus had atmosphere.
D) Scientists observed Venus from a space vehicle.
20.A) It resembles Earth in many aspects.
B) It is the same as fiction has portrayed.
C) It is a paradise of romance for alien life.
D) It undergoes geological changes like Earth.
21.A) It might have been hotter than it is today.
B) It might have been a cozy habitat for life.
C) It used to have more water than Earth.
D) It used to be covered with rainforests.

Questions 22 to 25 are based on the recording you have just heard.

22.A) Causes of sleeplessness.
B) Cross-cultural communication.
C) Cultural psychology.
D) Motivation and positive feelings.
23.A) They attach great importance to sleep.
B) They often have trouble falling asleep.
C) They pay more attention to sleep efficiency.
D) They generally sleep longer than East Asians.
24.A) By asking people to report their sleep habits.
B) By observing people’s sleep patterns in labs.

C) By having people wear motion-detecting watches.
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D) By videotaping people’s daily sleeping processes.

25.A) It has made remarkable progress in the past few decades.
B) It has not yet explored the cross-cultural aspect of sleep.
C) It has not yet produced anything conclusive.

D) It has attached attention all over the world.

Part 111 Reading Comprehension (40 minutes)
Section A

Directions: In this section, there is a passage with ten blanks. You are required to select one word
for each blank from a list of choices given in a word bank following the passage. Read the passage
through carefully before making your choices. Each choice in the bank is identified by a letter.
Please mark the corresponding letter for each item on Answer Sheet 2 with a single line

through the centre. You may not use any of the words in the bank more than once.
Questions 26 to 35 are based on the following passage.

The dream of personalised flight is still vivid in the minds of many inventors, some
developing cycle-powered craft, others_ 26 _money into jetpacks (B k{75 £). However, the
flying car has always remained the__ 27 _symbol of personal transport freedom.

Several companies around the world have produced__ 28 that can drive on roads and fly.
Airbus has a futuristic modular (24X A9) concept involving a passenger capsule that can be

29 from the road-going chassis (JiE#X) and picked up by a helicopter-type machine.

But all these concepts are massively expensive, require safety certification standards for road
and air, need__30 _controls, involve complex folding wings and propellers, and have to be flown
from air-strips. So they are likely to remain rich people’s playthings rather than practical transport
solutions for the masses.

“A car that takes off from some London street and lands in another_ 31 _street is unlikely to
happen,” says Prof. Gray, a leading aeronautical engineer. “Sky taxis are much more likely.” But
that won’t stop inventors from dreaming up new ways to fly and trying to persuade investors to
back their sometimes__32 _schemes.

Civilian aviation is being disrupted, not by the age-old desires for speed, romanticism and
33, but by the pressing need to respond to a changing climate. New electric engines coupled
with artificial intelligence and___34  systems will contribute to a more efficient, integrated
transport system that is less polluting and less noisy. That may sound simple, but as Prof. Gray
says, “When I travel somewhere I like this notion that when I finish my journey I feel better than
when I started it. That’s completely at_ 35 with how I feel today.” Now that would be progress.

A) autonomous I) pouring

B) detached J) prototypes
C) dual K) random

D) glamour L) repressing
E) imminent M) segmented
F) odds N) spectrum
G) opposites O) ultimate
H) outrageous
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Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
statement contains information given in one of the paragraphs. Identify the paragraph from which
the information is derived. You may choose a paragraph more than once. Each paragraph is

marked with a letter. Answer the questions by marking the corresponding letter on Answer
Sheet 2.

Companies Are Working with Consumers to Reduce Waste

[A] As consumers, we are very wasteful. Annually, the world generates 1.3 billion tons of
solid waste. This is expected to go up to 2.2 billion by 2025. The developed countries are
responsible for 44% of waste, and in the U.S. alone, the average person throws away their body
weight in rubbish every month.

[B] Conventional wisdom would seem to suggest that companies have no incentive to
lengthen the life cycle of their products and reduce the revenue they would get from selling new
goods. Yet, more and more businesses are thinking about how to reduce consumer waste. This is
partly driven by the rising price of raw materials and metals. It is also partly due to both
consumers and companies becoming more aware of the need to protect our environment.

[C] When choosing what products to buy and which brands to buy from, more and more
consumers are looking into sustainability. This is opposed to just price and performance they were
concerned about in the past. In a survey of 54 of the world’s leading brands, almost all of them
reported that consumers are showing increasing care about sustainable lifestyles. At the same time,
surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy
use and reducing waste.

[D] For the most part, consumers control what happens to a product. But some companies are
realizing that placing the burden of recycling entirely on the consumer is not an effective strategy,
especially when tossing something away seems like the easiest and most convenient option.

[E] Some retailers and manufacturers in the clothing, footwear, and electronics industries
have launched environmental programs. They want to make their customers interested in
preserving their products and preventing things that still have value from going to the garbage
dump. By offering services to help expand the longevity of their products, they’re promising
quality and durability to consumers, and receiving the reputational gains for being
environmentally friendly.

[F] For example, the Swedish jeans company Nudie Jeans offers free repair at twenty of their
shops. Instead of discarding their old worn-out jeans, customers bring them in to be renewed. The
company even provides mail-order repair kits and online videos, so that customers can learn how
to fix a pair of jeans at home. Their philosophy is that extending the life of a pair of jeans is not
only great for the environment, but allows the consumer to get more value out of their product.
When customers do want to toss their pair, they can give them back to the store, which will
repurpose and resell them. Another clothing company, Patagonia, a high-end outdoor clothing
store, follows the same principle. It has partnered with DIY website iFixit to teach consumers how
to repair their clothing, such as waterproof outerwear, at home. The company also offers a repair
program for their customers for a modest fee. Currently, Patagonia repairs about 40,000 garments
a year in their Reno, Nevada, service center. According to the company’s CEO, Rose Marcario,

this is about building a company that cares about the environment. At the same time, offering




repair supports the perceived quality of its products.

[G] In Brazil, the multinational corporation Adidas has been running a shoe-recycling
program called “Sustainable Footprint” since 2012. Customers can bring shoes of any brand into
an Adidas store to be shredded and turned into alternative fuels for energy creation instead of
being burned as trash. They are used to fuel cement ovens. To motivate visitors to bring in more
old shoes, Adidas Brazil promotes the program in stores by showing videos to educate customers,
and it even offers a discount each time a customer brings in an old pair of shoes. This boosts the
reputation and image of Adidas by making people more aware of the company’s values.

[H] Enormous opportunities also lie with e-waste. It is estimated that in 2014 the world
produced some 42 million metric tons of e-waste (discarded electrical and electronic equipment
and its parts) with North America and Europe accounting for 8 and 12 million metric tons
respectively. The materials from e-waste include iron, copper, gold, silver, and aluminum
materials that could be reused, resold, salvaged, or recycled. Together, the value of these metals is
estimated to be about $52 billion. Electronics giants like Best Buy and Samsung have provided
e-waste take-back programs over the past few years, which aim to refurbish (F37) old electronic
components and parts into new products.

[I] For other companies interested in reducing waste, helping the environment, and providing
the sustainable lifestyles that consumers seek, here are some first steps for building a relationship
with customers that focuses on recycling and restoring value to products:

[J] Find partners. If you are a manufacturer who relies on outside distributors, then retailers
are the ideal partner for collecting old products. Power tool maker DeWalt partners with
companies, such as Lowes and Napa Auto Parts, to collect old tools at their stores for recycling.
The partnership benefits both sides by allowing unconventional partners (for example, two
companies from two different industries) to work together on a specific aspect of the value chain,
like, in this example, an engine firm with an accessory one.

[K] Create incentives. Environmental conscientiousness isn’t always enough to make
customers recycle old goods. For instance, DeWalt discovered that many contractors were holding
on to their old tools, even if they no longer worked, because they were expensive purchases and it
was hard to justify bringing them in to recycle. By offering instant discounts worth as much as
$100, DeWalt launched a trade-in program to encourage people to bring back tools. As a result,
DeWalt now reuses those materials to create new products.

[L] Start with a trial program, and expect to change the details as you go. Any take-back
program will likely change over time, depending on what works for your customers and company
goals. Maybe you see low customer participation at first, or conversely, so much success that the
cost of recycling becomes too high. Best Buy, for instance, has been bearing the lion’s share of
e-waste volume since two of its largest competitors, Amazon and Wal-mart, do not have their own
recycling programs. Since the launch of its program, Best Buy changed its policy to add a $25 fee
for recycling old televisions in order to keep the program going.

[M] Build a culture of collective values with customers. A stronger relationship between the
retailer/producer and the consumer isn’t just about financial incentives. By creating more
awareness around your efforts to reduce waste, and by developing a culture of responsibility,
repair, and reuse, you can build customer loyalty based on shared values and responsibilities.

[N] These examples are just the tip of the iceberg, but they demonstrate how helping
customers get more use of their materials can transform value chains and operations. Reducing
waste by incorporating used materials into production can cut costs and decrease the price of
procurement (3Z I): less to be procured from the outside and more to be re-utilized from the




inside.
[O] Companies play a big role in creating a circular economy, in which value is generating
less from extracting new resources and more from getting better use out of the resources we

already have--but they must also get customers engaged in the process.

36. Some companies believe that products’ prolonged lifespan benefits both the environment
and customers.

37. A survey shows shoppers today are getting more concerned about energy conservation
and environmental protection when deciding what to buy.

38. Companies can build customer loyalty by creating a positive culture of environmental
awareness.

39. When companies launch environmental programs, they will have their brand reputation
enhanced.

40. One multinational company offers discounts to customers who bring in old footwear to be
used as fuel.

41. Recycling used products can help manufacturers reduce production costs.

42. Electronic products contain valuable metals that could be recovered.

43. It seems commonly believed that companies are not motivated to prolong their products’
lifespan.

44. 1t is advisable for companies to partner with each other in product recycling.

45. Some businesses have begun to realize it may not be effective to let consumers take full

responsibility for recycling.

Section C

Directions: There are 2 passages in this section. Each passage is followed by some questions or
unfinished statements. For each of them there are four choices marked A), B), C) and D). You
should decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a
single line through the centre.

Passage One

Questions 46 to 50 are based on the following passage.

Effective Friday, Screen Actors Guild-American Federation of Television and Radio Artists
(SAG-AFTRA) has declared a strike against 11 video game publishers over games that went into
production after Feb. 17, 2015. The companies include some of the heavyweights of the industry,
like Electronic Arts Productions, Insomniac Games, Activision and Disney.

The strike comes in light of an unsuccessful 19 months of negotiations after the existing labor
contract known as the Interactive Media Agreement expired in late 2014. overall, the strike is an
effort to provide more secondary compensation along with other concerns, such as transparency
upon hiring talent and on-set (F|{EH) safety precautions.

The video gaming industry has ballooned in recent years. The Los Angeles Times reports that




the industry is in the midst of an intense increase in cash flow. In 2015, gaming produced $23.5
billion in domestic revenue.

But SAG-AFTRA says voice actors don’t receive residuals (3& IIEf €) for their gaming work.
Instead, they receive a fixed rate, which is typically about $825 for a standard four-hour vocal
session. So the voice actors are pushing for the idea of secondary compensation—a performance
bonus every time a game sells 2 million copies or downloads, or reaches 2 million subscribers,
with a cap at 8 million.

“It’s a very small number of games that would trigger this secondary compensation issue,”
said voice actor Crispin Freeman, who’s a member of the union’s negotiating committee. “This is
an important aspect of what it means to be a freelance (M = B B ER W #9) performer, who isn’t
regularly employed every single day working on projects.”

Another major complaint from the actors is the secrecy of the industry. “I can’t imagine if
there’s any other acting job in the world where you don’t know what show you’re in, when you’re
hired,” says voice actor Keythe Farley, who chairs the SAG-AFTRA negotiating committee.

“And yet that happens every day in the video game world,” Farley told reporters during a
press conference Friday. “I was a main character in Fallout 4, a character by the name of Kellogg,
and I never knew that I was doing vocal recording for that game throughout the year and a half.”

Scott Witlin, the lawyer representing the video game companies, says voice actors “represent
less than one tenth of 1 percent of the work that goes into making a video game.” So “even though
they’re the top craftsmen in their field,” Witlin says, “if we pay them under a vastly different
system than the people who do the 99.9 percent of the work, that’s going to create far more
problems for the video game companies.”

46. Why did SAG-AFTRA declare a strike against some video game publishers?
A) The labor contract between them had been violated.
B) Its appeal to renegotiate the contract had been rejected.
C) It had been cheated repeatedly in the 19 months of talks.
D) The negotiations between them had broken down.
47. What do we learn from the passage about the video gaming industry?
A) It has reaped huge profits in recent years.
B) It has become more open and transparent.
C) It has attracted many famous voice actors.
D) It has invested a lot in its domestic market.
48. What are the voice actors demanding?
A) More regular employment.
B) A non-discriminatory contract.
C) Extra pay based on sales revenues.
D) A limit on the maximum work hours.
49. What does Keythe Farley say about voice actors?
A) They are kept in the dark about many details of their job.
B) They are discriminated against in the gaming industry.
C) They are not paid on a regular basis.
D) They are not employed full-time.
50. What is the argument of lawyer Scott Witlin?
A) Voice actors should have a pay raise if they prove to be top craftsmen.

B) Changing the pay system would cause the industry more problems.




C) Voice actors are mere craftsmen, not professional performers.

D) Paying voice actors on an hourly basis is in line with the law.

Passage Two
Questions 51 to 55 are based on the following passage.

Officials at the White House announced a new space policy focused on managing the
increasing number of satellites that companies and governments are launching into space. Space
Policy Directive-3 lays out general guidelines for the United States to mitigate (25 fi#) the effects
of space debris and track and manage traffic in space.

This policy sets the stage for the Department of Commerce to take over the management of
traffic in space. The department will make sure that newly launched satellites don’t use radio
frequencies that would interfere with existing satellites, and schedule when such new satellites can
be launched. This only applies to American space activities, but the hope is that it will help
standardize a set of norms in the dawning commercial spaceflight industry throughout the world.

Space, especially the space directly around our planet, is getting more crowded as more
governments and companies launch satellites. One impetus for the policy is that companies are
already starting to build massive constellations ( 2 [ ), comprising hundreds or thousands of
satellites with many moving parts among them. With so much stuff in space, and a limited area
around our planet, the government wants to reduce the chances of a collision. Two or more
satellites slamming 1nto each other could create many more out-of-control bits that would pose
even more hazards to the growing collection of satellites in space.

And it’s not like this hasn’t happened before. In 2009 an old Russian craft slammed into a
communications satellite, creating a cloud of hundreds of pieces of debris and putting other
hardware at risk. Journalist Sarah Scoles reports that NASA currently tracks about 24,000 objects
in space, and in 2016 the Air Force had to issue 3,995,874 warnings to satellite owners alerting
them to a potential nearby threat from another satellite or bit of debris.

That’s why this new policy also includes directions to update the current U.S. Government
Orbital Debris Mitigation Standard Practices, which already require any entity that launches a
satellite or spacecraft to vigorously analyze the likelihood that any of their actions, from an
unexpected failure or normal operations, will create more space debris. It includes accounting for
any piece of debris they plan to release over Smm that might stay in orbit for 25 years or more. It
might seem surprising to think about an item staying in space for that long, but the oldest satellite
still in orbit-Vanguard 1-turned 60 in 2018.

Agencies and companies throughout the world are working on developing technology that
would dispose of or capture space debris before it causes serious damage. But for now, the U.S.
government is more focused on preventing new debris from forming than taking the trash out of
orbit.

51. What is the purpose of the new U.S. space policy?
A) To lay out general guidelines for space exploration.
B) To encourage companies to join in space programs.
C) To make the best use of satellites in space.
D) To improve traffic conditions in space.
52. What is the Department of Commerce expected to do under the new policy?
A) Reduce debris in space.




B) Monitor satellite operations.

C) Regulate the launching of new satellites.

D) Update satellite communications technology.
53. What does the U.S. government hope to do with the new space policy?

A) Set international standards for the space flight industry.

B) Monopolize space industry by developing a set of norms.

C) Facilitate commercial space flights throughout the world.

D) Promote international collaboration in space exploration.
54. What is a space vehicle launching entity required to do according to the current U.S.
Government Orbital Debris Mitigation Standard Practices?

A) Give an estimate of how long its debris will stay in space.

B) Account for the debris it has released into space at any time.

C) Provide a detailed plan for managing the space debris it creates.

D) Make a thorough analysis of any possible addition to space debris.
55. What are space agencies and companies aiming to do at present?

A) Recycle used space vehicles before they turn into debris.

B) Develop technology to address the space debris problem.

C) Limit the amount of debris entering space.

D) Cooperate closely to retrieve space debris.

Part IV Translation (30 minutes)

Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into
English. You should write your answer on Answer Sheet 2.
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Part 1 Writing (30 minutes)

[Z%#X])

How to deal with the complicated interpersonal relationships always remains a major worry
for most of us. Wise words or books that aim to teach us to tackle this daunting issue are, almost
without exception, putting stress on mutual understanding and respect, the significance of which
seems self-evident.

Mutual understanding requires us to put ourselves in each other’s place and be forgiving of
others5 difficulties. By doing so, we will become more easy-going and accessible, and thus more
likely to avoid unnecessary conflicts and frictions with others, a common trigger for a failed
relationship. Mutual respect—for privacy, lifestyles, hobbies, professions, opinions and the like—
helps create a friendly atmosphere that encourages us to share and exchange our ideas openly
without the fear of feeling offended.

To sum up, this principle of socializing is certainly a prerequisite for healthy and stable
interpersonal relationships. Neglect of it will lead us to end up being estranged from, or even
hostile to, each other.

(¥ EX]
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#One of the most beautiful qualities of true friendship is to understand and to be understood.
(Lucius Annaeus Seneca)
HEMAERMEANREFNFRELMLER. (875 - 2855 - Z2RMN)

+When two friends understand each other totally, the words are soft and strong like an orchid's
perfume. (Martin Luther King Jr .)

FARZAE e & BRI, REBESMEHENGE —RERHEN. (BT - BE-2)
By mutual respect, understanding and with good will we can find acceptable solutions to any
problems which exist or may arise between us. (Dwight David Eisenhower)
REMBEEESEME, HEHER, RITMERIITFHERINERBRBN Z AEERATEE
FERMERT AR . (FBVRRE - R « EAREBUR)

Part 11 Listening Comprehension (25 minutes)
Section A
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Conversation One REBR R - #hA)

W: Wow, I would give anything to be more like Audrey Hepburn.

M: I never really understood why so many girls were such big fans of her. I mean, I’ve seen
the famous films, Roman Holiday, Break fast at Tiffany’s and a few others, but I still don't fully
get it. Was she that great of an aciress?

W: Well, for me, my adoration goes beyond her movies. She had such a classic elegance
about her. She was always so poised, in part because she spent years training as a ballet dancer
before becoming an actress.

M: Why didn't she stick to dancing as a career?

W: It seems it was fate. She suffered from inadequate nutrition during the war, and therefore,
a career as a professional dancer would have been too demanding on her body. So she focused on
acting instead. Roman Holiday was her first big break which made her a star.

M: Was that the film that opened with her shopping for jewelry in New York city? You know,
the scene she was wearing a black dress and dark sunglasses with a pearl necklace and long black
gloves. I see the photo of her in that costume everywhere.

W: No, that one is Breakfast at Tiffany's. That costume is often referred to as the most
famous little black dress of all time. Her character in that film is very outgoing and charming, [A]
even though in real life, Audrey always described herself as shy and quiet.

M: So what did she do after her acting career?

W: She dedicated much of her life to helping children in need. Her family received
international aid during the war when she was growing up. I think that left a big impression on her.
That's where I got the idea to volunteer for children's charity next weekend.

M: I'll join you. I may not be as charming as Audrey Hepburn, but I'm all for supporting a
good cause.
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Q1: What does the man say he never really understood?
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B4 MM #”. A) #4458 2 Bt Roman Holiday , Breakfast at Tiffany's 48, {H3XH3F
KRB =FZ Ko BE) B 2 BRI E B L& 2 AT 2 4, B3R
BHAB M 2miE. O #%8 1 B HiHEREBEMNE V), N7 EING R -H4
T, HIXIFIES LHEERATE.

Q2: What prevented Audrey Hepburn from becoming a professional dancer?

[EX]1B
[#HT] BD HERMESE X 5B LR I R A TR IR R L SR B Sl 2 ) ] << o il 4 f 341
RZEFR, HEREAEVATRSIEME S A AE . A) FHSE 7 BXHARERHS
T, BEHARFEBERBRZRAEFRKR. O B 5 BROAMHAE (FHHERED
B R R M R E SO IR A BB R T SRR N RIEY. D) B 9 BUS B A X
NEZZ AR 8 SO M KN 1Bt B2 5 S RE

Q3: What do we learn about Audrey Hepburn in real life?

[EXR]1A

[ET] A) RXE 7 BCBLEE T, MAsbE oA — M miit, Z2# A rE X
#3R, shy and quiet X [Fl#% T not an outgoing person. B). D) {EBIHHA HiR MM ML, %2
F S A PR <aha  RRNIRE R IE it I AN Ttk TAESR I3 “ANEA R,
EXEFHEEELRF. C FIH A G outgoing" iF BRI, 4 A& H easy-going

“PRRBERIR), WAE”, EXERIETE B .

Q4: Why did Audrey Hepburn devote much her life to charity after her acting career?

[EXR]1D

(@] B++D) IEMBESE 9 BRI =R B RR R AR — K Z 2 EirE
By, XEWET TIRANR, MEEFERFIBER L. A EMHEAERENAAEC 5HAL
HIERGEE ZERIFE R, CHTLE B SR -BOHIAESS 9 B I think that left a big impression
on her # that fr#: [E#E"#HA—KZIEIH MIERBHEIHAZREFT AN . C KEE9
BAS Bt A /NitH&E — 5K 52 3 E brig Bl 8 SO “ff A NN FE R E TR~

[ ARX]
Conversation Two EZATEBIICHR)

W: So, how is our presentation about the restructuring of the company coming along?

M: Fine. I’m putting the finishing touches to it now.

M:. But we'll have to be prepared for questions.

W: Yes, there's already a feeling that this is a top-down change. We really need to get
everyone on board.

M: Well, there's been an extensive consultation period.

W: I know, but there's always the feeling that if it isn't broke, don't fix it.

M: People are worried about their jobs, too. I think we need to stress that while there will be
some job changes, there won't be anyone getting dismissed. In fact, we're looking to take on more
staff.

W: Agreed. You can hardly blame people for worrying though. We need to make it clear that
it's not just change for change's sake. In other words, we really must make the case for why we are
doing it.

W:So what's the outline of the presentation?




M: I'll start with a brief review of the reasons for the change that we really need to make a
clean break to restart growth. After that I'll outline the new company's structures and who's going
where. Then I’ll hand it over to you to discuss the timeline and summarize and we'll take questions
together at the end. Anything else?

W: Oh, yeah, we should let the staff know the channels of communication, you know, who
they can contact or direct questions to about these changes.

M: Yes, and we can collect some frequently asked questions and present some general
answers.

W: Um, and we'll make the presentation and the questions available via the company's own
computer network, right?

M: Yes, we'll make a page on the network where staff can download all the details.

W: All right. Perhaps we should do a practice run of the presentation first.

M: You bet.

§3'9)
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— Rk
Q5: What is the man going to do?

[ER] A

[T ERXHER XL WiH B LT AR BRUCIRIH RN, B LRt IEE AT
BRI € (I'm putting the finishing touches to it now; FHH it #§4X presentation) ,7J LB+
Kt A R BSEEILIR, A Ef. B) %5 3 BB LAGHEETARREMICRA (we'll
have to be prepared for questions) "8 BUA“HR MU A”. C) B3 H X A & B BT R
BYCNBIE—FKF AT, D) F|HJiE get everyone on board (il KEH = Hillk) ik

a board meeting.

B e

Q6: What does the man say about the restructuring?

[EXR]1C
(@] C FEHE7TBRELIEE “WHMEMASYEE (there won't be anyone getting




dismissed)”. A). B) FIF%5 10 Bk restart growth #2if H “Hilyl A = A ” 1 “IR =27,
XPEPRERARAE. D) 5F7TRELEE “BNFERAES 7 L7 MA7.
Q7: What will the man explain first?

[EX]1B

[#EHT] B+ +B) RIXEME LICHAIZE— Il start with a brief review of the reasons for
the change, ' the change [Fl45 L 3C#2 %[ the restructuring of the company. A). C) 437l
VBT 3 10 BEAKHA] discuss the timeline M5 11 Bt & 1-4b 72 & the channels of communication,
HIABTE—D: MEABLEE=LEXHLLRBNE, FENGENRNE. D) ¥
% 10 BE@H“H /A 7 11424 (the new company's structures ) & BUA“ A & B9 H7 4 fiy (company's

new missions) "

Q8: How can the staff learn more about the company's restructuring?

[ZFXR]1D

[#ET] B ELLHR S LT EIARTANEREESICHRANH, BLEEE “Zi)
—APTIHE R TS, A TR@Ed AR M THELEE. A). B) BFH
%5 11 Bt who they can contact or direct questions to about these changes i 7 T /i KIX &,
SERRICH AR R TAT S#ERE. O ¥ 11 R L8 Bk R T 7 #VEEE (let the
staff know the channels of communication)” EXUN “HREZHFIVARIRIE .

Section B

(W AHREX]
Passage One (WL I Bh P ERST )

Airline passengers have to deal with a lot these days, getting bumped from flights and losing
luggage on top of the general anxiety that nervous passengers always feel.

At the Cincinnati/Northern Kentucky International Airport, miniature horses deliver a
calming force two times a month. Denver and Ruby are two of the 34 therapy horses brought in
from a local farm. They can usually be found in the ticket counter area interacting with travelers.

More than 30 airports across the country now have therapy dogs. San Francisco has a therapy
pig. San Jose, California, began a dog program after the terrorist attacks of September 11. Since its
beginning, the program has now grown and has 21 therapy dogs and a therapy cat.

The animals don't get startled. They have had hundreds of hours of airport training, so they
are used to having luggage and people crowding around them. These professional animals are
probably better at finding their way in the airports than the most frequent of travelers.

The passengers often say that seeing animals makes them feel much better and helps them to
calm down before a flight. This little bit of support can sometimes make a big difference. Some
passengers enjoy the animals so much that they call the airport to schedule flights around their
visits.

Visits to nursing homes and schools are also a regular part of the horses’ schedule. Their
owner is already working on a new idea for a therapy animal——donkeys.
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Q9: What is special about the Cincinnati/Northern Kentucky International Airport?

[EXR]1C
(M) O M I B E BN A E R/ BB R E YIS 5 3R AR D47 D (miniature
horses/therapy horses) Z23E &3k 3% (deliver a calming force), NIER. A) ¥ I B
miniature horses [T A", 1M 3CH RRF"ShIRITIm", RIEXRED. B) ERECH
luggage. horses. donkey LA K & 1R “5/5P % F T3k #21%& T - D) FF 3L passagers. animal
FELT, CHIFRE R REGTSHEAT .
Q10 : What are the trained animals probably capable of doing in an airport?

[ZEXR]1B

[N 1V BeRAfR X2 G L3l et AT B E Nk B E EE T
N7, B) FFE&ZER, AEMT. A). O AHAASFER. EFREZTINERY
ME R E T, BHIEARSIER “SHWEITIH” MEET. D) H therapy —iAENTIT R,
BCHR B R SIIRST IR AT “ ZRREF R IRIELE 7, Tk “ MBI EHRE .

Q11 : What do some passengers try to do?

[EXR1A

[BIr] V R A, —ERFIEREERX LY, EE2SITHIEATISE E QiR
HEEENIMIR A (their visits= animal visits), A) REREITAH, NIEMHM. CHEA R
F"HRBR A" "EBY” MHXELE, HR B). D). C) M VI B owner. therapy animal—donkeys
PR R, (Bixa)FFdERE AT A, TRSNIRST IMIE ERIATA “BfF FT 044 3P 55 57 i
F S ERST IR

[ ARX]
Passage Two (EER TR /R$H L5 D D I EEE)

Hello, viewers. Today I'm standing at the 2000-year-old Roman-era site. Here the
brightly-colored scenes that once decorated a mansion are being dug up. These scenes are turning
up in the southern French city of Arles, surprising the historians who have been working here
since 2014.

Patches of paint still cling to the stone walls of the bedroom and reception hall. Some of these
painted walls are preserved in places to a height of one meter. In addition, thousands of fragments
that fell off the walls have been recovered.

These pieces have been put back together with great care and display a variety of images.
Some of these images include figures never seen before in France, such as a woman playing a
stringed instrument, possibly a character from mythology.

The paintings were done with such skill and with such expensive dyes that experts believe




the artists originally came from Italy. They were likely hired by one of the city's elite.

Perhaps a Roman official wanted Pompeii-like interior to remind him of home. He was
probably stationed in this provincial trading port founded in 46 B. C. as a colony for veterans of
the Roman army. Or maybe a wealthy local wanted to show off his worldly sophistication.

The paintings may yield even more stunning surprises as additional sections are put together,
like pieces of a puzzle. Whoever it was that created such magnificent pieces of art, they surely had
no idea that their work would still be around thousands of years later.

§3'9)
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Q12: Where is the speaker standing?

[&FXR]C

(] O REFABELEUAE, | GHEN) ESART DR MM £, X8, (AD
IEERHE— R EEE . A) BIREIE L Arles. brightly-colored %17, 1ARILIEARAFE,
{HE 11 BRI &, A BEE AU A K —M (stone walls ), HFigE A Rt H ubE Btk E (at
the site) ", ¥ iiEH CEAE"HIA (Beside a... wall) ”. B) 4309 «“— B Z Bt #A ) £ &R
BUON—EE T DIMHHRIRIT . D) R R KK reception hall T3, {HICH38 H &
“RLabEEE EMEGRL” AR “UREANIES A", BRICH “H%% LY (Roman- era) "
MIE"F Y (Rome)”.

Q13 : What do the thousands of fragments display when they are put back together?

[EXR]1A

[N ] ADFFE LI BS B "W H #H8 5 B /R % F 14 (a variety of images) ”.B)¥% a variety
of F1 mythology ¥EZ%, 3CH R EHEN“BEE T 2R 2 — KRB #1E AY) (a character from
mythology)”, FFIEFEHH"BEE /R T £ A M5 TEHE (A number of mythological heroes) ”. C)
¥ a variety of Fl a stringed instrument ¥EZ%, MmAf4. D) FIH France #2iE&E“EEHZEARK",
B 3038 HEEEAEE R H B KF

Q14:What makes experts think the paintings were done by artists from Italy?

[ZXR]1D

(@Y1 DOEILIV B A= B BEm £ i ) i B H 75 A4 F ) B B2 Uk} (with such skill and with
such expensive dyes) & FKINAHE TR E FHRKF". A) H expertise BT XL E I skill,{H
originality Hiff# originally: SCHIEEITUFIKRE M, MIEFE/EREFREIME. B) BAFI
3 worldly sophistication, {HIXA X F<BEEHAH7HIE S, T JEXTBE /T 1R




R. C) BAREEEEALR A, EAZULILHEEEFE R EE.
Q15:What do we learn from the passage about the owner of the mansion?

[EX]1B

[#Hr] B) FE VEXNBEEANWHEN <thrT§E 2 &P L7 EE R (Perhaps 2 Roman
official) , AT RE& 4 —4Z B A (Or maybe a wealthy local) ". A) FHIR B X+ worldly
sophistication, {H F 1 R AT &1“SE— 4 AN T 15 H CERGE (BRI EBmHREZARD
TiHENLRHEEE”, 5925 M — MR EBINFEEURZE, HXARXN B FENL
By ) —FpHER, FFAEFIINE . © #e LR EBEE7E 44 O] UEAE L E-Ef e/ EAN
AR E”. D) K from Italy F1 a wealthy local Z4¥g, {HETHEfG“E T, F&AKE
BSEN (KIFTREER) 7.

Section C
[ ARX]
Recording One FERBEEENE)

Good afternoon,class.Today I want to discuss with you a new approach to empirical research.
In the past, scientists often worked alone. They were confined to the university or research
center where they worked.

Today, though, we are seeing mergers of some of the greatest scientific minds, regardless of
their location. There has never been a better time for collaborations with foreign scientists.

In fact, the European Union is taking the lead. Spurred on by funding policies, half of
European research articles had international co-authors in 2007. This is more than twice the level
of two decades ago. The European Union's level of international co-authorship is about twice that
of the United States, Japan and India.

Even so, the levels in these countries are also rising. This is a sign of the continued allure of
creating scientific coalitions across borders.

Andrew Schubert, a researcher at the Institute for Science Policy Research, says that the
rising collaboration is partly out of necessity. This necessity comes with the rise of big science.
Many scientific endeavors have become more complicated. These new complications require the
money and labor of many nations.

But he says collaborations have also emerged because of increased possibilities. The Internet
allows like-minded scientists to find each other. Simultaneously, dramatic drops in communication
costs ease long-distance interactions.

And there is a reward. Studies of citation counts show that internationally co-authored papers
have better visibility. Schubert says international collaboration is a way to spread ideas in wider
and wider circles.

Caroline Wagner, a research scientist at George Washington University, notes that
international collaborations offer additional flexibility. Whereas local collaborations sometimes
persist past the point of usefulness because of social or academic obligations, international ones
can be cultivated and dropped more freely.

The collaborative trend is true across scientific disciplines. Some fields, though, have a
greater tendency for it.

Particle physicists and astronomers collaborate often. This is because they must share
expensive facilities. Mathematicians, by contrast, tend historically towards solitude. As a
consequence, they lag behind other disciplines. However, Wagner says partnerships are rising
there, too.




The level of collaboration also varies from country to country. There are historical and
political reasons as to why collaborations emerge, says Wagner. This rise is also apparently
boosted by policies embedded in European Framework funding schemes. These policies underlie
funding requirements that often require teamwork.
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Q16: What do we learn about the research funding policies in the European Union?

[ZER]1 A

[BHT] A &5 IV B@f) “7EEEBBURNER T, BRNE — LB X RERAER
RRE” LR SCRFIA] “ SRR3R 50K B 5 BBUR A 5%, XEBURRIARN SR 14 %
¥. B). D) o5l “ERREESE” &k “RENFEHF LR XHIERMET K,
ESCHERAMKIE. C F “SHERFR” S TF1 B, HEBEIIHEREE, IV EREMNIEY
DR B 5% Bt BHECR N [ B & E RIS AE R, FF AR 8 H X S BURAR B 58 R SCIERT 57X .

Q17: Why do researchers today favour international collaboration?

[ZX]1D

(YT VI BB E & EERm R R TERE R, REZEHE (HEE1E 7,
D) Effi. A). C) i VII BEBREERNR A= MR L 2535 &V BRERE1ER
g EHH R R i E IS REGEIERA T F3RK E broGvE S0 A H B, H3C
BIHRIREMATPERSIN.. B) B VI BRFRREFEL EHE 777 HE S WS AR
NS IGm, BHFTE B3 H.

Q18: What do we learn about the field of mathematics?
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Recording Two (BT AMERRBRNEE)

Good evening. In 1959, on the day that 1 was born, a headline in Life magazine proclaimed
"Target Venus: There May be Life There!” It told of how scientists rode a balloon to an altitude of
80,000 feet to make telescope observations of Venus's atmosphere? and how their discovery of
water raised hopes that there could be living things there.

As a kid, I thrilled to tales of adventure and Isaac Asimov's juvenile science-fiction novel
Lucky Starr and the Oceans of Venus. For many of my peers, though, Venus quickly lost its
romance.

The very first thing that scientists discovered with a mission to another planet was that
Venus was not at all the Earthly paradise that fiction had portrayed. It is nearly identical to our
own planet in bulk properties such as mass, density, and size. But its surface has been cooked and
dried by an ocean of carbon dioxide.

Trapped in the burning death-grip of a runaway greenhouse effect, Venus has long been held
up as a cautionary tale for everything that could go wrong on a planet like Earth. As a possible
home for alien life, it has been voted the planet least likely to succeed.

But I have refused to give up on Venus, and over the years my stubborn loyalty has been
justified. The rocky views glimpsed by Venera 9 and other Russian landers suggested a tortured
volcanic history. That was confirmed in the early 1990s by the American Magellan orbiter, which
used radar to peer through the planet's thick clouds and map out a rich, varied, and dynamic
surface. The surface formed mostly in the last billion years, which makes it fresher and more
recently active than any rocky planet other than Earth.

Russian and American spacecraft also found hints that its ancient climate might have been
wetter, cooler, and possibly even friendly to life. Measurements of density and composition imply
that Venus originally formed out of basically the same stuff as Earth. That presumably included
much more water than the tiny trace we find blowing in the thick air today.

Thus, our picture of Venus at around the time life was getting started on Earth is one of warm
oceans, probably rich with organic molecules, splashing around rocky shores and volcanic vents.
The sun was considerably less bright back then. So, Venus was arguably a cozier habitat for life
than Earth.
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Q19 : What do we learn from the Life magazine article?

[EX1B

(MY PHE AR EIE CEVE) REMKRCEGIAEEM, B IE K5 Z LR
BAHZ (ttold of...) Z— “BI2FMEEE L RIK” (their discovery of water). A JiF|H
A5 B35 balloon. Venus T3, WrifRyER SXAILIAMXMIERELE GRAIR. W€ E
KEE). CIi#% Venus's atmosphere 1 discovery ¥gZ¢T#. D Til a space vehicle 7& “JF i X}
FELEMNB FIHRIER,

Q20 : What are scientists' findings about Venus?

[EXR1A

[T ) A TURFE RS E R E . MR NERANR E, £ES5RINMEBEREL G
resembles 5 is nearly identical to [ X, in many aspects ##& in bulk properties such as. .. .
B M 5RZFAIRFEEMRIMMBARA R ML ERHL WA AR RE I, EELXT
BEFIR notatall. C IAH|F a possible home for alien life % the Earthly paradise Z# H 15 &
F, BEEMBERE"RAATREME (least likely to succeed) " "IRAENZ". D HELHE
A, JBICFHFRN £ BRI HWER AT HUR 75 H HI R .

Q21: What information did Russian and American space probes provide about Venus?

[ZEXR]1B

[f##7) B BUERMRREREN R BN AN €8T S ET 6 L IEE ISR R,
B Z=ATRER FA M FEE, a cozy habitat for life [/ X 25 friendly to life. A W 5EX"&Rid
EHSIET e ECIAE BN 3. C BUXT LB 45 EX L (&R YA LLIAEE
Z 1K) "EBCA T EE AN (SR YA HMBREZK/K)”. D I rainforests AR 3CH
REMEE.

[ AREX]
Recording Three (B8 SO EERR BT 7T
I’'m a psychology professor at the University of British Columbia. I specialize in cultural
psychology, examining similarities and differences between East Asians and North Americans.
Our research team has been looking at cultural differences in self-enhancing motivations?
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how people have positive feelings towards not only themselves, but things connected to
themselves. For example, when you own something, you view it as more valuable than when you
don't own it. It s called the endowment effect". The strength of that effect is stronger in Western
cultures than in East Asian cultures. So we've been looking at other ways of seeing whether this
motivation to view oneself positively is shaped by cultural experiences.

We've also started to look at how cuiture shapes sleep. We are still in the exploratory stages
of this project although what's noteworthy is that East Asians on average sleep about an hour and a
half less each night than North Americans do. And it's not a more efficient sleep, not like they're
compressing relatively more value out of their hours. Other studies have found that even infants in
East Asia sleep about an hour less than European infants. So we're trying to figure out how culture
shapes the way you sleep.

Our experiment does not take place in a sleep lab. Instead, we lend people motion-detecting
watches, and they wear them for a week at a time. Whenever they are not having a shower or
swimming, they keep it on. These kinds of watches are used in sleep studies as a way of
measuring how long people are sleeping, how efficient their sleep is, and whether they are waking
up in the night.

Ideally, I'd like to take this into a controlied lab environment. We'll see where the research
points us. We usually start off with the more affordable methods and if everything looks promising,
then it will justify trying to build a sleep lab and study sleep across cultures that way.

Why do we study sleep? Sleep is something that has really been an unexplored topic cross-
culturally. I'm attracted to it because culture isn't something that only shapes the way our minds
operate; it shapes the way our bodies operate too, and sleep is at the intersection of those.

§3'9)

BEANFIBEHS LT KRR — L OB . RETTAEHOE LTI, RARTEA
AMIEENE R

AT HHT TR A — ELEAF4ABT 7T B 3SR T3 75 T A AL ZE R - AT AR R i AR BE
BRERUER L5MMNAERANED. LHH, —BEREERERT, KRB EFRHER
AR ROANEAGE. BB “ERBN". ZROUN KR I7E 7677 A EEAE AR IE ST
R, FHWRN—EEFHESREMTTIE, RFEFE RREHFEH CHHEREZUERN
HIRZ M

BATRIF 047 400 Fo ST AN frT R A RERR - 1200 B BT TR E M B——RE 5| ARTE
MR, ARG HAb R NADEEL — /N . T BEEEIR WA Bk, HAR UM
MESTRI RS TN EZ R EH. Kth—SH R R, EEERLAE LALLM ZRIL
BRI o i AFRATTIE B3k 373 SCHC N T 2 M R AT T AR B AR T 58

BATRAEREIR LI = hS00e, MRMES MBS ENFR, FFEMITELEME—H. &
Vel BURIKIN 2R EE TR BRI PRIEN—FIE, MENMIETZA. E
RMEWf, ULRRESEREBERK.

BAERU, HARICIX I T B AT 2 SL 90 M P AT . RITBF B Z A MR %
7. BAVE ENGHEBEN (B FiEEL, BRITREL, MoRIFRZHERSE
B = FF DLIX MO VAR BATES SCILBER AT AL R S B T .

T SRR ? BEHR R — N MR B IEEES AL A TR T 5 A EIRIRR
51, FAXHA NEmBMNBLEZENTR, ERKY¥MBENFAEFENTTR, MmERE
AAE R E IS XA

Q22: What does the speaker mainly study?

[ER]C
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(] FT+C) R XEIE B I specialize in cultural psychology. A) F|H 3 BR A& A
HEARIE L "8 dEE A 2> 7 C sleep about an hour and a half less each night) Zwif& i sleeplessnesso.
B) VAT I BK differences between...LL & 2 BY ¥ H] cultural differences #1515, ETH

“B57 W, BUTIRAIR. D) B 2BREA “BFAREREASEGTH M ZESR, A1
FIRRERE O ESCh “BF s E MR RK”.

Q23: What does the speaker say about North Americans?

[EX1D

[##tr] D) 4 3 BROAFRHE “HRENFHEMGILEN DL — /N (BT, d6
FEANUREABES AL, A) B3 BOA) “RIEANICENESD” S EHEN S “IEE AN
BAMER”; B) BHRMEEL “JbERANERAE”. C) H 3 RO "RILAREIRD, &
WARZE (notamore efficient sleep)” HIE MK,

Q24: How did the speaker conduct the sleep study?

[EXR]1C

[ET] O & 4 BROQAIFTH AL EAENMISEHENFER, iLHRBE—FH. A) &
XEPLEEXE. B) 54 RO “BATRERARLS E#1TLR” MiZ. D) MA@
REMFRBENMFINZ measuring how long people. . . how efficient. . . and whether they are...
FH, EERECRAWRN “SERN", I “FTFEEMIM7.

Q25: What does the speaker say about research on sleep?

[EX]1B

[##tr] ET+B) FAXERARERAHARENE: NTEFRER? (FR) EBRE—
MAREIEERS A A TR ESE . A) B 3 BB@F] Other studies have found (—L5HfF 5%
ERIL i EEHE H BEARAT FLBUR B RIS, RIS 3 B Frid B AR EM B F & -
C) 4 3 B@A]“H Ath— BB 5T & KB BT G 7 1) " BEAR A L A3t — 450 M %, D) X
cross-culturally attracted W ZEL Y, #i&H " AZI &t RE.

Part 111 Reading Comprehension (40 minutes)
Section A
[RXEX] RITRENRES KK

FEHZ RO, DN AT 2B AE T I, thA18 ATF & B AT SR BhH KAT 28
ANAFITHERAKRRREE. N, WTRERLRNAZEE HNERRE.

5 EENLR AR CELRIED T AR LTRAR VTR REE. ZhEEARF K
RRRAFEAMESE, BRE— RN ER ETRRES BRI ET WML
“PrErREMs .

B XSS ERMIET H5, FREBRMNZ TR ZENERHE, FENEEHR
B, REERNFTEBIENRRRK, BOFENEE LR B, EAITRASEE AN
uR, MR A RARE SR AT R

“—RWEMNREMEREE LR, BEEERN —FREEL, XERATREEN. 7
B TR E R, “Z P HHERTREZEANE L . MEXHAES KRB AR
H T B AT 7 SRR DR R B B B A AT TR B T 3

RAMZ TIEATREZF, FTEERAREROARIELE . REN 878

¥, MR SEZURIETIFR. FR s RPN AT M B ERGE S RREN
B L 5 YR BE D AT RIS R G . X b KBV EA, (H IE AR R BRI
“CYURIEFLRATE, RERXE—FPIE: RGN, BRI L REI BN ELF. I
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FTAERRTRIERRIL.” TR RIS,

[&RET]
26. [&R]11) pouring

[EEAT]  others money into jetpacks 5 some developing cycle-powered craft
HF, SRS EMEMELRIRGE, THFARERNS developing —%, N-ing 2.

[BRBIT] ZHRAEEERERN: EATFREBITERIN WITEE, AAKEE3
B AT E RS AT, BHEENER RN, #H, 1) pouring fF& 3L ,pour money into sth
REEHE, RRCH ... BAKXKEHEE”,

27. [&K]) 0) ultimate

LB ] A& T 5 17 the A142 7 symbol 2 8], FTRE AL AW -ed 431d
B ing 737

[BEREN] AN T2 RAFMAEMANCRE, HEE 7TEM UTEH: H TR
FIRARMAZEAHN___RAE. N\ EAR«BATERMBE G B A1« TR
£, WRFHFHWE, 24, 717, HE A7 However(FF i # 5l 1 3 B ) LA T 300§
ITRE I RIERANA, WHE R BEREATREA RFEE/BLEHFR”, O)ultimate £
HAXE.

28. [&X11J)) prototypes

A4 ] #5170 T8 15 have produced 5 that \NEJZ 18], AFFERIRIRIE, MA
EATIR

[ERBH] THARH, R LXK ARCAKGEY 7R LT3 HAe T
f__ RN Airbus FFRH—FKMESZE. AT, SARFARERR"BEE, HE, BEEE"D)
prototypes & X & .

29. [%& 2] B) detached

[iEEA#) _ from... 55 picked up 3£51, fLF canbe Z /5, MBBEEINE, TH
WM A-ed 404, H5 from .

[BERBI] N\EHRAEHEER “GF — el DUNEER BTN REA_ HFHEA
MRV BRERIREA” ATAXFERME: TR, REASHEERBR)RE
FHE, TR IREEANKPPSEREFRRNETH, KECYTHEER)RASEE
HuTH, BIRZFEAM S5EKA D FF. B) detached 5 M) segmented H)HF "7 2 &, BRTHERE"MN
AL LR B . HRET T R (becomes separated from sth)", JEETE "XTEARBAT VI 0/ 5 (to
divide sth into different parts)",B) detached £F& L& .

30. [&%] C)dual

(i34 ] 4% T3] need 14417 controls 2 [8], NoNAIE. &, -ed 431d
H-ing 73iA].

[BRBF) TRAMEARERN: XEHSERT, FEUEMSHHEFRZENE, EF
2 EHEE: el IR AREANIUE, BESARKAKELHTIAE. I,
TR BEED FILATHAE “EEBER., BEEE”, FEDH RE C) dual [RE control
ReRIZIE B MPRATSC, FHER RUIUERE “HmmA 2 T BHAHER T ARG
BEFN, IEHEAFRGEEI. A)autonomous BAES controls # AL, 1B “HE#HE” KM
PR BB, S5ZAFERERE AR,

31. [&%] K) random

[EvE T ] 284518 L T T 25 P4 R %2 17] another 142 17] street 22 [A]'S N 4437 T2
-ed 47 1A B-ing 5317 .

[BRMBI) SHEAERH, —HEMEBIIEREE LR, BEEA—% B
EE, XRATRERER. &6 LREA XSS ERFEERE LE M, XEEFF
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LR BB AR K, PRepEEE— %408 LM, K)random ff&3E.
32. [%&%]1 H) outrageous

LBV Y A& AL T 7% 25 18 P4 3 X 1A] their 144 18] schemes Z 8], H B &l 17
sometimes f&1ffi, SATEZE . -ed 731 B-ing 73]

[ZRB ) T AR BT E T RA AT HIM4E H, (HXFFAMEMG KK A
s AT N B BRI BB AT T R . 45EE BRI cycle-powered
craft 1 jetpacks AI 1, KMARXFRIHFER S, THAF sometimes NG 7R Hi 5B R AI1E T -
AT B 245 HROERIB(ESEFR_ EARTAT) M7 %; H) outrageous A &

33. [%&%] D) glamour

(&7 ] speed, romanticism and 1ESM1A] for F5R1E, A& RN N4 A

[BREH VSRS, FTELRAMTH, AR HRC AKX HEE . IREM__
W, M. AW, SRRSO IRE —M, AIEMBRRE X, FEmH R
A D) glamour FFEENR, Fn“ils, W57,

34. [%X] A)autonomous

iR ] E#EAAL T 3417 and F4417 systems Z 18], NOAZE R -ed 431d
B-ing 73]

[BREN] SHARE, FRBIHRIVIN EANTEGE RGEK =R EMN G
A, BRAEEEDRAOEEM ARG T, < RGNS BEF RPN
TERe— AL S . B R, Bl &i&TH R A A) autonomous FF&

35. [&%]F)odds

CEEAT Y ZHEAA AL T at A with Z (8], N4 .

[BRBIT] SHAEY, X% RIEMKDL; how I feel today Xt 5 24 /il A B il
RIBIZH RS FHAL, That X RQ@ R AR 1% OB H R 456 A5 B A IR )8 i 2
STHAELR, BREHENET. AETHH. F)odds fF&3XHE, at odds with [EH E R,
RAR"A—E, HEFR". G)opposites BH"MX, M2 &, EAS at f with #E, HHe
B

Section B

[R3CEX] AT EERRE S IBORR

[AlERHESE, BATAEFIRS:. 8%, SfF™4 13 CEEEY. 32025 ¢, X
—HFIRIEE] 2212 RIEE KB hif b ik 44%, (NERE, HiEAE A P55
RESHAEMY.

[BIAARBICF-E TN, 2~ FEA LR WmEME. AR REIRGE 3 7. 2R,
FCR A2 1 Ak IEAE AT Iy B B TR B . B RN T IRAM R R e B A#E B3k &%
oy RRE T IH 508 A~ F BRI R BAS R A L B

[C] FEIEFEIG K7™ s [ W Sl R, ROR AR OV 338 JT AR RIE T P . IX 5 AbAITad
FHR LM AR RN R . TEXTEER 54 ML REMRES, JLTFE RREER,
B WRERETRFENEF T SR, MEEMEEHAENRERER, Mild
SR AT B K PR B SR> IR A5 ) A S AT AR B

[D] ERARE L, HHEFEFEZRRHE. H-SARZRHEIRE, FEEMER
AT E I ARG HORNS, THEFEMBTIF R B&E 5 LB R FRRR T .

[EVREE. RS AT — T E MGG QLM 7RI R AT L
BT UE R AR U B 2 A s SR e OGRS B TR A
HIRST, AATIE T B AR R B i R, IR PR AR AT ARG 5 & et

[F1Bit, %4745 7] Nudie Jeans 7E 20 K[ IJE R0 BAMRS . BIEAHEF
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W44, TR IS B a4 . ZAF EERAMEESH TR RERMTIRS, XF¥E
B g PT DATE 28 2 S A B A AT 4 A FI B 2, B KT AU R85 14,
ERELETH P M ATTAO = B RSB B S A . SR K VIR A, Abf 1A L
REFNTE, (TERMNEFRITHFH, HFEFEL. 5 —XREAFEHEFRE, —x&
I P ANIREE G, RARTE AR R . A E] 5 DIY B iFixit S4E, BOH & TE KRR,
EeanBh K ANE . [RIEHE A IR AL 5 G M 4EA MRS . B AT, EIEERWALT AN B
TR S O BEBANRIEREL 4 . BAFTEFPITES S-SR FERERR, X
RAT (BED) HTEA—FKFEOHENAF . MH, RAeBHNIRS A B TR T 5 R A
IHIEE.

[GIfEELTE, PEE AR REIAL H 2012 4 LR — EIEBAT — N N AT RREL 2 08 (1 %
FEIIRE o B2 AT AFEAL (T 5 R 7 3 T3 TR 15 AT e, LU AR B AR
BLRERSIRAFS, ARG HAE B R A . EATHE SR /K IR AL KL . N T SR
%Lk IHEE, gAY (BEF) E&KIERBERREEMSEZHE, EEFRE8
SURIER HEM IR0 XL AT T fRFE AT M EE S, WRA T A
FEEMER.

[H] TR 2 B A8 . BAE 2014 EABRAETY 4200 Fid Fhik (B
FHESBETFRELREHBM), HHILERBERIM S5 5 800 MR 1200 JMdi. HFHK
TR L & RAESFAMEL, XEMBIRTUERE. BHE. BEGESIERFIE. BT
XELBRSMELN 520 12£8. AEIM=BEE 7o EkEd £ LEBE#EH T
BRI ERIE, B7ER B BT 5SAE8E A T5 =

(113 T Hofth — o7 BRI TR B ARG R BRI 1717 B A SR AL L i SR M T R 2 V8 7 R
AFRGE, PUTF RS i E R = RAIER S BRI R — Ly EZ LR,

DIHRBIEEIKAE . I RAR R — MRS B R HIER, A RERMEMREEIR
= R AR ARk . B T AMNER RS KRMEFRESEAFAE, EMAITEBIRE
IH T BT E . B RFIEEZE SRR (R E AR R A D EMEER
FEAFEE AT E1E, XM EMEXRX T #A 4, nApl 5| E A7 St A s E1E.

[KIZSLEFIHLS . R EZRRFABL L HEBERERIEY . thin, BHEA7 KM, #F
LAAF—HBEMNNEILE, EXSTARNEEH, BABNBUNES, Bellaa
REEREWRAT % B REERE 100 ETHBIR 440, BAHEHEE T —TEETR, 5
FIAATHE TR . 52, EIUE E R X Sp bR AER ™= 5 .

[LIEMRIETE FFha, FHEFAEHEAT IS E B & . AT BRI ER T RE Rl
BRI E, XERFESEAT Bir. WF—FHEEAEFS5EAE, EHEHR, &
F2E5EREUBEWRA RS . LEBZAF, BTHERKESNFTIBAR/REES
HOEWRE, ©—HEAEEE RGN ETEREWE . B#FHEERITE DR, 8
LR T HKEE, K IHEMALE Y SR IR 25 EIoAERIZITH MIZ1T.

M5 % &3 R R ETR S . BER/AFRSHZE L NEEZHBARNUNE
ZTTE . % RDIRFHEM ERA GMRD BN, BERE—MRIE. £BEKHEFH
sk, FTCAETFREMERSRREEFRE S EHE.

[N]IX e+ R UKL —F, HENMBRT #3274 AR Qe
BN EFETOZE . ¥ RN EF= RS IR IR 57, T FRARAAS SR TG 4% I/ 08
K, SmAEHEFR A .

[OIABIERIEEHA LT T KEEEE/EM . EEHEF Y, MEESHRE TEL
MR HBA R, MARFRFRE, EHAREBFILFES 53X —EEHR,

[EREN]
36. L¥EICY —LARIWA, SEAK G A a3 BT S 5 5 A 2
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[EXR] [F]

[fE#7]) [F] B @R K 3 1 4- 745 /A 7] Nudie Jeans HEATHRRT H MRS EK™ R
It ARG R, 38 7T LEVH 338 3K B 7= it SE A8 BT e R X% ) BT ik A 7]
HARAHEZ W (A]H Their philosophy & 7 ZF5 X Nudie Jeans FJ# &, {H Nudie Jeans R
R E R —ABARSe ], #id 2 H Some companies ¥ H#H 4T T2 4L), H ' benefits both the
environment and customers #2 %} 4] 1 not only great for the environment, but allows the consumer
to get more value out of their product HI7& TS .

37. FREXY —HUAE RN, 04 K3 78U K P R IR SR AR SGVE RE IR TT L AR B4R 17

[EX] [C]

(BT [C] BREPIAIIR 244 W8 TH B B & I B3R DI R SRR SRV v k4,
AR S FIPERE s R PYE)ETT L2 BUA A 45 R LMEIE . AR S & B E it LK™
FIFTRRAE S RNGEMR, HF when. REBRE BT %€ 580" 0K 7= 5 K e, are
getting more concerned about [F] X 24’5 are showing increasing care about.

38. [#3C] AR A] LUAE B E AR R R BRSO R B 7R % 7 AR EE

[ER] M]

@Dl [M] Bog e i 5Bz 2 L L FERME S, @FEM by /A B4k
“REFREIR, FH -FIME, SEEFHR, e EER T AR BB L
W W EN ABIZOABNZAEMIE, K can. . . by... EHEGF]E I, positive —1id]
T more awareness... X PR S5 148 H 59 IETH %€ 14 -

39. [#L] ARHEHARIE, ENNMEEEXBERTT.

[EX] [E]

[#2HT ILE 1 BoR B)48 " = RAT ML — e A R HEAT ORI (By offering... 2] launched
environmental programs FJEA46) BEARIE 7 7= i Jl E AN B, XRMRIRA B 47 752 &
REFZATRE 5 AT BN ([ some retailers and manufacturers are | promising. . . and
receiving...) i FIFEPEHER (When companies. . ., they will. .. )

40. (XY —FK BB E A 7 AR LA B % B B R B SR At .

(&3] [G]

(@] [G] BN BEEARMEES (B MEFERERTE, OEZOFEMENA
HAZ: BB EREA R IDEER IR BRI, KR EMREE, B8RS
R IPEER R SRAIT LR o AR XX 1Y ARtk #7 (78D EE7 BRI E N A RIS .
41. LY [EWIR T it AT LA Bl il v PR A 7= AR

[ER]N]

[##tr] [N] B@a)#5 il IR AR N A =I5 /] DU TR B R R TG4 4% A0
FRAS o R ST 1% A KR MESS, manufacturers BREABR EEH I, (HFHASE XX R
"ANFE"EAB production. procurement 255 A4 FE Il iE A S A HEH
42. (&3] 7= EF W UL EREAE &R .

[&X]1 H]

[#tr] [H] BR@®@HKELH: BFHRBESEFEK. . 5, XLpeLlE
MA. Bl BEY. 1BFFH, S ELE 5201270, 7T RIRBEX A A FRILRE
Wi+, S+ valuable metals that could be recovered & Xt iron, copper, gold, silver, and aluminum
——materials that could be reused, resold, salvaged, or recycled. The value of these materials...
K e 1B o
43. [ESLY MVLFIEEINA, A FRA 3 I 7= i B &

[%%] [B]

[ [B] BRE AN A MBS ARRAESNHEK=mEEFEY (XR<
FEHMHEANRG TR WERNZE R XSS
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44, (3L A EA BT EHEEE1E.

[&X1 1]

[T (1] BERUARERDIRS. RPHABRIAF “FREEWREE", FEHIBHH.
RERN 2B N ARLEEMEE, 1tis advisable Xf N i A4 408, FRE Y product recycling
REAFENMES., BEEEARVGER T, ©ANOH collecting old products. @) 4]
recycling.

45. (&3] —SEAWCEFHERIRB], LEIE R H AT FEY A TRERA R .

[&X] D]

[##Hr] [D] B@H)He th— Lo A FZ T B R Bk B Ui i1 B 48 58 A HE A T 3 B TR IR R L
K, R RFAMEEF M RR R B ERERE. R IHZ A KRR F
&, Some businesses [F] X # #t some companies»have begun to realize X} [ are realizing (&4
BiA realize TR &R A — MU RIS, B “BERIRE] .

Section C
[R3CE]
Passage One AL R R TR B FHRA A

ARAN: XEERLE—FXEBEMAT BEARKBEES (SAG-AFTRA) Efik4t
XF 11 KA FHERRATR 2015 45 2 A 17 HERAGIERHRAERE L. XBAFHALE
ZATIE I E 3L, w3k EZ H A F] (Electronic Arts Productions) 2k iRE 3%k T/E % (Insomniac
Games). ZMEE (Activision) At/ (Disney).

2014 FEIATH TERF CEBEEANY S28, 237 T7TH 19 M MIRAL, R
AR E T HREL., SRR, XHETIFERL—HIREEL IRMNB N7, R
BALE U HAEZ LD, andEiE A T TH g B B A K I E I R R i 2 IR HE e

LI RO T R K . (B AR RIEFR, ZAT W IEAL T I E ARG Z FF .
2015 4, ERANE T 235 XTI E RN .

{H SAG-AFTRA F/REC HE R IR IEIT S S5k TAEMB MBS . MR MmINERZ
IE6] 72 T =5 (P9 /N T 5 B PR s 1 L B2 38 5 400 825 2 m). [RLIG, I HIE RATESS Jidtesh«—
PATEA X — B Ar——BI Rk Rk 2t 200 F343 T 8EIE 200 J3 IR BIAA 200 5 (L
PR 800 73) IR K & .

“HEMDEIFR T RRZT ZIRABRIEE, " T2RAZRSKR . EHEER TR
P BB T MR REE G THE KB BHPRERARYE, XREEER—
FHH. ”

BRI R N EERBREXNMTURFTTAE . SAG-AFTRA RAZRLEF . BEHF
BERAREEERU: “BWAEFEERER EREEAE MBI RELE, IRAMEIREREMT4
Bl HARIE IR AR .

“ORMXFRBHBEBR TR ARG RE AL, EHER LW ke LEFLE.
“RE (B 4) FHEEERA, HE-DMIUSKIRMAE, AW, £—FL0T/ENEE,
R—EHHBAMERRAE NPT .

L FIRERR A B AR IR T TR - BURRFAR U, 0 B0 51 00 o o Pl Rk AR A 31T
3o THIL, “BlEfhATREAATIRIIE, WRENHOATRA S ERER 99. 9% T
EMNZEAFRRFHIER, BBSEETHRATHRES KRB, © BFFARG.

[ERfET]
46. [ZR1D
[Efr] A% SAG-AFTRA BEITHEK, 7T EMES BB A (The strike comes in
light of...).
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[t ] AKX EF“C 38 (expired) "B HBCN"#E K (be violated) . B
BEES _READUITH ARG, X777 KEREFEA”. C H 19 months of
negotiations J% transparency Z<¥F#2if, {H transparency 5 "% A& 15 1% B/ AAAE IR O TC 5%, T =&

BRI AA B L. 3 R E AR, 2014 FRMTH TEFRBIH, mMENFRELT 19
MHBRHA, B RARMALKR TIHIRET. AT 1 SAG-AFTRA A1 2 T 1R F &k AL
W, D IER.

47. [&ER] A

[efr) A% i TR~ (the video gaming industry) HRfER, AIEMNESE=
Bt (The video gaming industry. . . the industry. . . gaming).

[##47) B | H % — Bt transparency Bff[&, (H“% T35 ZRiE 15 U8 ZAT WL A& B
"o CXFE =B S B IR e RO 7 PR SO B A Be B i R R T, SO
FRREAREELINHEDH. DB =ZBERAHFIERLAETEHE AN IKA

(produced. . . domestic revenue) & SCH“[H H ) 37 & % % (invested. . . domestic market)
"o B=EIEH, BARERIEEROEH K, MEREE, 2015 F401E T EHE AU,
ATEZATIR S E R, A IEff.

48. [BFRIC
[EfL)] AEEERHFEANER, TEMEBIBEOH (the voice actors are pushing
for... )

[t A HH Freeman X R HH#IR“ TAEAREE (isn't regularly employed) "F 3
HEWT B R AR g, B R SCERIA X TAEA [ 5 BP0 &0 0 — IRAST I, R RAE ARATAR
EtIk”. B H who/a freelancer performer isn't regularly employed =& M i i 4« B ey BR ML A S
SiE R Z A, (ECPEE R EE AN TESERE B BN, SEMER. DBSEN
BX cap BT« Z IRATIH & 208 bR SO TAER R BR>. SBIUBR@AFEY, MEERIIE
BN IR, BIEEHERIA R —E BT (200 A ER/ THE/R ), RBEE
RATIRAB G342 (a performance bonus). B, FCHEVE R ERBIFHEB AN LHE, C
1E#.

49. [ER] A
[EhL)] A% Keythe Farley IR I A, FAIEMEH /5. -LE(. .says voice actor
Keythe Farley. .. ; ...Farley told reporters...) -

[T B XTE/SNBRBZR L, iRIAA the secrecy of the industry. . . I can't imagine if
there's any other acting job... 2 7E8 H WX R EC & i A B A HAA 727, MSEhRs X
NAEHEMBETVTEE RN EBETRHEREAERE”. C. DN EHLRARKES
B: WHMEERAREIER (isn't regularly employed). (HILSZD BEREWAN"H
£ Crispin Freeman,fi3F Keythe Farley. $575Bt Keythe Farley $2H, 7EHFHRITILE, A
BERAEE O HEMA A, BAMEH AR ESRA; $-LE Farley AR SHEH

“THET —EEEARIE B AR GEARECEF" . 7T AR A& R 2 TR —
FToHTE, A IEF.
50. [&Zx®1B

[EAr] 4% & Scott Witlin 8T B &, % AL % K B (Scott Witlin, the lawyer. . .
says...) o

[##Hr] A. CFIH top craftsmen TH#: A WREICFEHFRR (AFRIIRTIE/ME
BH, SERARFRPEMER BT RAE "ESCh B R WRNLR, W RHAAR
FF A RMF) 7 CHIFESCFERR (LREEEREERD) "B M ILXR (TEAR
LLiE D). D B Scott Witlin B ¥ 73y (REFEETFHEIRA T HIFI 2D K INAT H7 6 B
$ 825 for a standard four-hour vocal session fEWTTI R, JRCHTCMRHE. KB Scott Witlin $2H,
X F HL IR E, FoEiE R TR S TS TEMAR T 02—, TR HRA S
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1 99. 9% TAERIAARFRIF AR, 4R THRARTREL WAL, 70 Scott Witlin 1A
NEZH A R BT WL REL B, B IEM.

[R3CE]
Passage Two H B PRI R 23 E B

HEEREM  —OEFMATBER, BEEXNAFRMBIFKN ERSHHREM S T E#
ITEH. % 3 FATBURIES " NEEZ MR T MR LB ERAE R A0 @ i 1
BRAMESREN.

X—BURAE S BT RSB EEMIT T HEA . B S sias R LEAERS
THIAE LERTLABMZE, H2Hea fnar UR X FE L2 .. ZBURIUER TXREMX
TIES, EEEAETAE BT H AR AR B — B S 1 A BRUE o

W& BB 2 MBUR AL RS BB , KB ——IUH RN BB R T —— BRI
BRIE . XMBERH#SIE R —, REWVEEHFRBERERE L THMTEE R KEMFERE
A FTHR BRI E . KRR 2, MRAITERE BN =GR, B
AR R R AE bR A FT REME . PUBIEREE £ P Rt T 2P AR B A R IR, XPRE T
Hat K B2 BIERE KRG E .

XFERAREAE KAET. 2009 4, —ZZIHNET iR SEE L —EETE,
AT B E TR R, BHMEEE TRRZF. 10E - BTRR RE R,
EEEZMTH KT (NASA) HAMNEERH KT H ) 24000 N SE1E2016 2 FERGAM T
BRTAE KN 3995874 &S, ZoRAIMiE i T ERFER 2 R ERR.

X R AT AFTBURIE A E T “FRIAT (CEEBUFHER R I s ERIERNE) 1T
N, MIATHREMECLER B H EES KBRS, BESFHEITEHERE
ANE]FURE ) R MUE £ 1E 7 1B 1B )i — B = £ K S WA I AT eI AT RAR 04 ”. IXBFE T4
IR TR AT — B 5 20K, ATRB S TEHIE LR 25 R UL BRI > fE i fd R . 48
BIEANDESER TR E I A, BFES AN, BEE EEiTRREN EE—
K15, 2018 FECET 60,

A it S BUR P A LA IESUIF R FT DA B E IR R =0 AR, DB i ik
TERE. HEAE, XEBUFEEENILFEA R, MIEERHUE ErX k.

(&R

51. [&=1D

[EBAL) AEEEEEHKTZBCLNERRE, KEZBIRFRE. #3 B RiETE
fZEHE (focused on. ... to mitigate. .. and track and manage. .. .

[t JA B3 E BL@H] lays out general guidelines, (B R B B2 AR 27 F IS
B EE A H 25 (8] A5i# (to mitigate. . . and track and manage. . .) BEUN"IHRE KT (for space
exploration)". B ¥ & BROAJ I =B @A) Bk B F R 5T T2/ B2 2 gl i A«4
V5 (BUF) KZWME”. C M\ICH guideline. manage Z5/E F 18 BRI R, (HFBEURS
PEERBEMARNELX. EREH: FIATHEREAEEAGHENRTELE. 3 5KT
BUETR S G ATER) AEEEER W M L IOE B E R AT @ 2 T B K
feFE, AT ETBUR B AESE K TZE R B RTH B, D IE.
52. [ER]1 C

CEAr] 802 255 BUR Frpl € 17 45 S0 ERBL, B 954817 the Department of Commerce
AIEMNZEE B O®@H] (the Department of Commerce. . . The department. .. )

[##r] A BERBIREEEBRZ OB LR RFR R, MIEEERNARXRTSHR”. B
HE RO SR E N R H kG EERTLEMEZ U R TE LERSIT R (B
HEEEAY. SUEEES) . DIEES ZB@H radio frequencies,{H i 55 A 7 5t i
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R AR EE T, AAFEEEARAR . FEZBRIBHHBERR B ZMET K
TREEE, METKHRT KN EENMEASTIRIAE DEMTLBIE, FzHfnA
AR ATXFH LE, C Eff.
53. [BER]1 A

[Efr ) A REE 2 % EHBUR W BRARE B A5, AIEMESE B O (the hope is that it

[ the new policy ] will help. .. )

[##4r] B H@f) %k E AL HFHBORA B EREATRAREN (IFEMEHESE .
) i 3k AR ZE AT . C K @A) IR st—— WA R ML BB AE A A 3R G — A e
i i R <H 53t — B R E”. D B throughout the world #2i8 H “3€ E AR HE 3k [E br & 16, BoRE#7
BRI LA R R TZAOBR R EH RN RTRE. F_BROAEH, EEFBCRBIUEHT
A, BXEAFECHIBEWATRWVIEE—ERHEA R 2BRENL, 771, EEFBURNRE
H b A AR # L E BRbRE”, A IE#.

54. [ER1D

[EALY A< R85 BT " PIVE" X 25 8] AT 38 R AT SR ZESR, B8 current U. S.
Government Orbital Debris Mitigation Standard Practices 7] {7 £ % FLEX

[ ) A Frefi 5 i B () BB SR RTINS R —, (B EITHE R EE
SRefRFE AT RETI B KT 25 R A W =4 JR 7. B H Account for the debris it has
released into space I T @4, H at any time AFF & Z AN HEF HIFR € 2454 that might stay in
orbit for 25 years or more (FJRERFEHNIE LA EE 25 £ X LA ). C HI@H)5CEE A any piece of
debris they plan to release FHEEAMIK, 4 IATHIEE R 73T R AT 3 7™ £ W AT BE A
FRRE UL IR U 3 e o BB SO B T R . BEOBBMER”. BHEEGH, W
ATRRVE B SR ATAT p o D BT R B Seik, BT/ AR AT = E KB AT RE,
BFEX T RIBRIME— 5 2K E# . ATRESEHE B 25 & R UL A 1E H g R

CEP, WERSITE—FTRERERIME . IR fERe tmE i B R », D IEfi.
55. [E®1B

[EALY ABEE BRI L AN AT 5770, B8 space agencies and
companies aiming to do 7] % iz £ KB @OF](Agencies and companies. . . are working on. . . )

[T JA. C 42 K (25 (R BE  J& <1 R J A 1T« R 33\ K 25 ) (before they turn into debris.
debris entering space)”, ¥ B BURHLI A4V WSS 774 A< A MA IR D FHAK
E% throughout the world Zmi& Hi"&1E", RN CH "4 . 3R (dispose of or capture)” &
RN (retrieve)'. REROAJFEH, 25 RIBURFHLI AV ETESS 7757 & 7T AAR R s 3R
KW AR, Vi ER™ERE, B Efi.

Part IV Translation (30 minutes)

[(2%&FX]

China has a vast territory and a large population. People in many places of China speak their
own dialects. Chinese dialects differ most in pronunciation, and to a lesser extent in vocabulary
and grammar. Some dialects, especially northern dialects and southern dialects» vary so much that
they are often not mutually intelligible with each other. Dialects are considered an integral part of
local cultures, but the number of people who can speak in dialects has been decreasing in recent
years. In order to encourage people to speak local dialects more often, some local govemments
have taken measures such as offering dialect courses in schools and broadcasting dialect programs
on radio and television in the hope of preserving local cultural heritage.

[ZAfE ]
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1. FERERLRE, AOKRZ, RE7 AMIBEECHTE.

[iAIC Y 1® 5% 32 @ have/with a vast territory; A 0 population; 77 & dialect; local
language/tongue; (language) variety; V(1% 5 )speak (in) ; use

[(HF) “fRRA” f&—E R/ L, ATEA territory. “fRETN”. “AOAZE” 3
REBGEW, HIEEANEERE, HZEFRANDERF/A]. s vast and. . . is large & BHEH,
MHEE R R AR BEE TR W20, ARERMEEE, #aTEBh4A 3514 have 12
P /N % 41% 9 China has a. . . and a. . . (population BEEANFTE A, BIA AN FZM
ANE Tt i7])
2. AEAERE EEREK, WICAEEZENBD.

[iEJC] K& pronunciation; phonology; @I vocabulary; i&V% grammar; syntax

[H)F) eit2m “HE” ezt MER “DUBMSM AT E”, MIEN Chinese
dialects. “ZH|” HEAZAMEE, HRFHRKEEREEATLENE, g
W NBNE differ B X A/AFD $IBIE. "B "B/ N AT b B & differ BR1E most.
less, /5 & AT & FH 14 to a lesser extent (FERBFEE B) Rm. “@EREF L7 “HICHIE

R” WFOR ALY, AIREANAREE in..
3. AT E, RARILAMET A S, ZRMK, UETHRARTT RN FMRAENE
Bt UFIE -

[RIYCY JE5 B9 northern; in the north; B§ 57 southern; in the south; VA% F so/such. . .
that...;% &% often; most of the time; Wr{# understand; %It each other

(AF) HAREHDET#HHE, A E 4 so/such. .. that (KA IIHEMFEE
JEFEE R LR, ¥ON.. . vary so much that...BK...are so different that.... "UWAFE T & AR
R PHE"E PIF IRE: —RARRMEEGEMEH AR sb have trouble/difficulty (in)
doing B It's hard/difficult for sb to do B, HH"RAFETT 5K A" #E N people using
different dialects BY users of different dialects; — & “HiRiES LML CAEESHMHEH
H A ERFILAIES) 7R HE 518 mutually intelligible, 755 €17 not KEIL, HEH
AHXAES 1+is (not) mutually intelligible with +i& 5 2"f1“Z MEF + are (not) mutually
intelligible (with each other) "
4. FEPONAR LA —DNHE 5, (EIEFEREBEETRTT 5 AR EED .

LIC 131\ N 2 be considered (to be/as) ;be thought of as; be seen as; 243 () local; ......
HIZHAER 53 part of; an integral part of; (¥(&) /> decrease; decline; drop; fall

[AF]) “Beiii 5 5 FIAECH<$0 8.0, AN the number of.. 5515, “BEii T 5K
N’ people who can speak dialectse 58 B (8] 18] “Ur 825k AT R & <A Wi b b 3R BRAE
SERFATR S (RANMENTE—EHELI|IE, ArRRIESFRFERAETE), B has been
decreasing.
5. ATEMANIEZHAME S, —BHFBURFCEXEUEE, WEFRFRT SR, £
JTREMEM ERBTEIE, DR S

LRV Y &5 B N 5 £ encourage sb to do; A<M (#) local; FEUIE §E take
measures/steps/actions; FFi% (RFE) introduce; offer; add; make... available;7E) #&/HE AL L
on radio/television; ¥ 17 H broadcast/air... program; CAH{E % with a view to doing; in the
hope of doing; in orderto do; {RAF...... 387" preserve. . . heritage

(GFYAE “RNTER-” MER “UUHHRIE-” WRRZEN, A in order to
do. soastodo. inthe hope of. with a view to doing ¥ LM FEX (F=HEIEZHTHF,
MAFEE ). "AMTEZRAM T & T EFENE TS MMEFER, ¥N..more often, HAIH
RN S MAEES, %N more people. . ., “— S FHFCLFEIER” RASET,
HEEER], “HIfEZER - Y RXETRIE 9B BIZFEH, AT 1A such measures as...
B measures such as..., PINE4E T BB L AR as FIRIE.
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