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Part | Writing (30minutes)
Directions: For this part, you are allowed 30 minutes to write a short essay on the challenges of studying abroad. You
should write at least120 words but no more than 180 words.

Part 11 Listening Comprehension (25 minutes)

Section A

Directions: In this section, you will hear three news reports. At the end of each news report, you will hear two or three
questions. Both the news report and the questions will be spoken only once. After you hear a question, you must choose the
best answer from the four choices marked A), B), C) and D). Then mark the corresponding letter on Answer Sheet 1 with
a single line through the centre.

Questions 1 and 2 are based on the news report you have just heard.
1. A) A man was pulled to safety after a building collapse.
B) A beam about ten feet long collapsed to the ground.
C) A rescue worker got trapped in the basement.
D) A deserted 100-year-old building caught fire.
2. A) He suffered a fatal injury in an accident.
B) He once served in a fire department.
C) He was collecting building materials.
D) He moved into his neighbor’s old house.
Questions 3 and 4 are based on the news report you have just heard.
3. A) Improve the maths skills of high school teachers.
B) Change British people’s negative view of maths.
C) Help British people understand their paychecks.
D) Launch a campaign to promote maths teaching.
4. A) Children take maths courses at an earlier age.
B) The public sees the value of maths in their life.
C) British people know how to do elementary calculations.
D) Primary school teachers understand basic maths concepts.

Questions 5 to 7 are based on the news report you have just heard.

5. A) He owns a fleet of aircraft.

B) He is learning to be a pilot.
C) He regards his royal duties as a burden.
D) He held a part-time job for over 20 years.

6. A) He can demonstrate his superior piloting skills.
B) He can change his focus of attention and relax.
C) He can show his difference from other royalty.
D) He can come into closer contact with his people.

7. A) They enjoyed his company.

B) They liked him in his uniform.
C) They rarely recognised him.
D) Trey were surprised to see him.
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Section B
Directions: In this section, you will hear two long conversations. At the end of each conversation, you will hear four
questions. Both the conversation and the questions will be spoken only once. After you hear a question, you must choose the

best answer from the four choices marked A), B), C), and D). Then mark the corresponding letter on Answer Sheet 1
with a single line through the centre.

Questions 8 to 11 are based on the conversation you have just heard.
8. A) They were skilled carpenters themselves.
B) It didn’t need much capital to start with.
C) Wood supply was plentiful in Romania.
D) They saw a business opportunity there.
9. A) Provide quality furniture at affordable prices.
B) Attract foreign investment to expand business.
C) Enlarge their company by hiring more workers.
D) Open some more branch companies in Germany.
10. A) They are from her hometown.
B) They are imported from Germany.
C) They all come from Romania.
D) They come from all over the continent.
11. A) All across Europe. B) Throughout the world.
C) Mostly in Bucharest. D) In Romania only.

Questions 12 to 15 are based on the conversation you have just heard.
12. A) Go to a concert with him and his girlfriend.
B) Try out a new restaurant together in town.
C) Go with him to choose a pearl for Susan.
D) Attend the opening of a local restaurant.
13. A) It is sponsored by local restaurants.
B) It specializes in food advertizing.
C) It is especially popular with the young.
D) It provides information on local events.
14. A) They design a special set of menus for themselves.
B) They treat themselves to various entertainments.
C) They go to eat at different stylish restaurants.
D) They participate in a variety of social events.
15. A) More restaurants will join Restaurant Week.
B) This year’s Restaurant Week will start soon.
C) Bigger discounts will be offered this Restaurant Week.
D) More types of food will be served this Restaurant \Week.

Section C
Directions: In this section, you will hear three passages. At the end of each passage, you will
hear three or four questions. Both the passage and the questions will be spoken only
once. After you hear a question, you must choose the best answer from the four
choices marked A), B), C), D). Then mark the corresponding letter on Answer
Sheet 1 with a single line through the centre.
Questions 16 to 18 are based on the passage you have just heard.
16. A) Rewarding them for eating vegetables.
B) Exposing them to vegetables regeatediy. ]
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C) Improving the taste of vegetable dishes for them.

D) Explaining the benefits of eating vegetables to them.
17. A) They were disliked most by children.

B) They were considered most nutritious.

C) They were least used in Belgian cooking.

D) They were essential to children’s health.
18. A) Vegetables differ in their nutritional value.

B) Children’s eating habits can be changed.

C) Parents watch closely what children eat.

D) Children’s choices of food vary greatly.

Questions 19 to 21 are based on the passage you have just heard.
19. A) Space exploration has serous consequences.
B) India has many space exploration programs.
C) There is quite a lot to learn about the moon.
D) A lot of garbage has been left on the moon.
20. A) It is costly to bring back. B) It is risky to destroy.
C) It is of no use on Earth. D) It is damaged by radiation.
21. A) Record details of space exploration.
B) Monitor the change of lunar weather.
C) Study the effect of radiation and vacuum on its materials.
D) Explore the possibility of human settlement on the moon.

Questions 22 to 25 are based on the passage you have just heard.
22. A) It is likely to remain a means of business communication.
B) It is likely to be a competitor of various messaging apps.
C) It will gradually be replaced by social media.
D) It will have to be governed by specific rules.
23. A) Save the message in their file.
B) Make a timely response.
C) Examine the information carefully.
D) See is any action needs to be taken.
24. A) ltis to be passed on. B) It is mostly junk.
C) It requires no reply. D) It causes no concern.
25. A) Make it as short as possible.
B) Use simple and clear language.
C) Adopt an informal style of writing.
D) Avoid using capitals for emphasis.

Part III Reading Comprehension (40 minutes)
Section A
Directions: In this section, there is a passage with ten blanks. You are required to select one word for each blank from a list

of choices given in a word bank following the passage. Read the passage through carefully before making your choices.
Each choice in the bank is identified by a letter. Please mark the corresponding letter for each item on Answer Sheet 2
with a single line through the centre. You may not use any of the words in the bank more than once.

Questions 26 to 35 are based on the following passage.
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Have you ever used email to apologize to a colleague? Delivered a 26 to a subordinate ('~ J&) with a
voice-mail message? Flown by plane across the country just to deliver important news in person? The various
communication options at our fingertips today can be good for 27 and productivity—and at the same time very
troublesome. With so many ways to communicate, how should a manager choose the one that's best—__ 28 when the
message to be delivered is bad or unwelcome news for the recipient? We've 29 business communication
consultants and etiquette ($L1) experts to come up with the following guidelines for 30 using the alternative ways
of delivering difficuit messages.

First of all, choose how personal you want to be. A face-to-face communication is the most 31 . Other choices,
in descending order of personalization, are: a real-time phone call, a voice-mail message, a handwritten note, a typewritten
letter, and the most 32 is email. Some of these may change order according to the 33 situation or your own
preferences; for example, a handwritten note might seem more personal than voice-mail. How do you decide on the best
choice for the difficult message you've got to deliver? “My 34 concern is: How can | soften or civilize this
message?” says etiquette expert Dana Casperson. “So when I apologize, I usually choose in-person first, or a phone
conversation as my top alternative, and maybe a handwritten note next. Apologizing by email is something I now totally
3%

A) avoid 1) reward

B) convenience J) silent

C) effectively

D) escape K) specific
E) intimate L) surveyed
F) particularly M) unfriendly
G) primary N) warning
H) prompt O) witnessed

Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each statement contains
information given in one of the paragraphs. Identify the paragraph from which the information is derived. You may choose a
paragraph more than once. Each paragraph is marked with a letter. Answer the questions by marking the corresponding
letter on Answer Sheet 2.

How a Poor, Abandoned Parisian Boy Became a Top Chef

A) The busy streets in Paris were uneven and caked in thick mud, but there was always a breathtaking sight to see in
the shop windows of Patisserie de la Rue de la Paix. By 1814, people crowded outside the bakery, straining for a glimpse of
the latest sweet food created by the young chef who worked inside.

B)His name was Marie-Antoine Car@ne, and he had appeared, one day, almost out of nowhere. But in his short
lifetime, which ended exactly 184 years ago today, he would forever revolutionize French gourmet food (3£&) |, write
best-selling cook books and think up magical dishes for royals and other important people.

C)Caréne's childhood was one part tragedy, equal part mystery. Born the 16th child to poor parents in Paris in either
1783 or 1784, a young Caréne was suddenly abandoned at the height of the French Revolution. At 8 years old, he worked
as a kitchen boy for a restaurant in Paris in exchange for room and board. By age 15, he had become an apprentice  (%:4i)
to Sylvain Bailly, a well-known dessert chef with a successful bakery in one of Paris's most fashionable neighborhoods.

D)Caréme was quick at learning in the kitchen. Bailly encouraged his young apprentice to learn to read and write.
Caréme would often spend his free afternoons at the nearby National Library reading books on art and architecture. In the
back room of the little bakery, his interest in design and his baking talent combined to work wonders—he shaped delicious
masterpieces out of flour, butter and sugar.
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E)In his teenage years, Caré@me fashioned eatable copies of the late 18th century's most famous buildings—cookies in
the shape of ruins of ancient Athens and pies in the shape of ancient Chinese palaces and temples. Sylvain Bailly, his master,
displayed these luxuriant creations—often as large as 4 feet tall—in his bakery windows.

F)Caréme's creations soon captured the discriminating eye of a French diplomat, Charles Maurice de
Talleyrand-Pé&igord. Around 1804, Talleyrand challenged Caréne to produce a full menu for his personal castle, instructing
the young baker to use local, seasonal fruits and vegetables and to avoid repeating main dishes over the course of an entire
year. The experiment was a grand success and Talleyrand's association with French nobility would prove a profitable
connection for Caréme.

G) French Emperor Napoleon Bonaparte was known to be unimpressed by the declining taste of early 18th century
cooking, but under pressure to entertain Paris's high society, he too called Caréne to his kitchen at Tuileries Palace. In 1810,
Caréne designed the extraordinary cake for the wedding of Napoleon and his second bride, Marie-Louise of Austria. He
became one of the first modern chefs to focus on the appearance of his table, not just the flavor of his dishes. “I want order
and taste. A well-displayed meal is enhanced one hundred percent in my eyes,” he later wrote in one of his cook books.

H)In 1816, Caré@ne began a culinary (=4 #]) journey which would forever mark his place as history's first top chef.
He voyaged to England to cook in the modern Great Kitchen of the prince regent (5((£), George IV, and crossed
continents to prepare grand banquets for the tables of Tsar Alexander I of Russia. Never afraid to talk up his own
accomplishments, a boastful Caré@ne made a fortune as wealthy families with social ambitions invited him to their kitchens.
Later, in his cook books, he would often include a sketch of himself, so that people on the street would be able to
recognize—and admire—him.

I)Caréne's cooking displays became the symbol of fine French dining; they were plentiful, beautiful and imposing.
Guests would fall silent in wonder as servants carried Caré&ne's fancy creations into the dining hall. For a banquet
celebrating the Grand Duke Nicholas of Russia's visit to George IV's Brighton Pavillion on Jan. 18, 1817, the menu featured
120 different dishes, highlighting eight different soups, 40 main courses, and 32 desserts.

J)As he traveled through the homes of early 19th century nobility, Caréne forged the new art of French gourmet food.
Locked in hot kitchens, Caréme created his four “mother sauces.” These sauces—béhamel, velout& espagnole and
allemande—formed the central building blocks for many French main courses. He also perfected the soufflé—a baked egg
dish, and introduced the standard chef's uniform—the same double-breasted white coat and tall white hat still worn by many
chefs today. The white clothing conveyed an image of cleanliness, according to Car@ne—and in his realm, appearance was
everything.

K)Between meals, Caré&ne wrote cook books that would be used in European kitchens for the next century. His
manuals including The Royal Parisian Baker and the massive five-volume Art of French Cooking Series (1833-1847,
completed after his death) first systematized many basic principles of cooking, complete with drawings and step-by-step
directions. Long before television cooking shows, Caré@ne walked readers through common kitchen tasks, instructing them
to “try this for yourself, at home” as famous American Chef Julia Child might do, many years later.

L) Inthe end, however, it was the kitchen that did Caréne in. Decades of working over coal fires in tight, closed
spaces with little fresh air (to ensure his dishes would not get cold) had fatally damaged his lungs. On Jan. 12, 1833, Caréne
died just before he turned 50.

M) But in his lifetime, Car@ne, ever confident, could see beyond his short domination in the kitchen. He wanted to “set
the standard for beauty in classical and modern cooking, and prove to the distant future that the French chefs of the 19th
century were the most famous in the world,” as he wrote in his papers.

N> Decades later, chef Auguste Escoffier would build upon Caréne's concept of French cuisine  (%E) . Butin the
very beginning, there was just Caréne, the top chef who elevated dining into art.

36. Caréne was among the first chefs who stressed both the appearance and flavor of dishes.

37. Caréne wanted to show to later generations that French chefs of his time were most outstanding in the world. N
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38. Caréme benefited greatly from serving a French diplomat and his connections.

39. Caréne learned his trade from a famous dessert chef in Paris.

40. Caréne's creative works were exhibited in the shop windows by his master.

41. Caréne's knowledge of art and architecture helped him create extraordinary desserts out of ordinary ingredients.
42. Many people in Paris were eager to have a look at the latest sweet food made by Caréne.

43. Caré@ne became extremely wealthy by cooking for rich and socially ambitious families.

44. Caréne's writings dealt with fundamental cooking principles in a systematic way.

45, Caré@me's contribution to French cooking was revolutionary.

Section C

Directions: There are 2 passages in this section. Each passage is followed by some questions or unfinished statements. For
each of them there are four choices marked A), B), C) and D). You should decide on the best choice and mark the
corresponding letter on Answer Sheet 2 with a single line through the centre.

Passage One

Questions 46 and 50 are based on the following passage.

Roughly the size of a soda can, sitting on a bookshelf, a relatively harmless gadget may be turning friends away from
your home. The elephant in your living room is your Internet-connected security camera, a device people are increasingly
using for peace of mind in their homes. But few stop to think about the effect these devices may have on house guests.
Should you tell your friends, for instance, that they're being recorded while you all watch the big game together?

“It's certainly new territory, especially as home security cameras become easier to install,” says Lizzie Post, president
of the Emily Post Institute, America's foremost manners advisors. “I think it will be very interesting to see what etiquette
(AL1X)  emerges in terms of whether you tell people you have a camera or not, and whether guests have a right to ask that
it be turned off, if it's not a security issue.”

Post wants to make clear that she's not talking about legal rights, but rather personal preferenc. She also wants to
explain that there are no right or wrong answers regarding manners on this front yet, because the technology is just now
becoming mainstream. Besides, the Emily Post Institute doesn't dictate manners.

When it comes to security cameras, Post says it's a host's responsibility to make sure guests feel comfortable within
their home. “I'm always a fan of being open and honest.” For instance, if the host casually acknowledges that there is a
camera in the room by telling a story about it, that may be enough to provide an opening for a guest to say if they are
uncomfortable.

However, if a contractor is working in your home, you don't need to tell them that there are cameras watching. Then
again, the air of accountability that the camera generates can also work in contractors' favor. “If anything does go wrong
while they're in the house, they don't want to be blamed for it,” she says. “In fact, the camera could be the thing that
proves that they didn't steal the $20, or knock the vase off the table.”

46.For what reason may your friends feel reluctant to visit your home?

A) The security camera installed may intrude into their privacy.

B) They don’t want their photos to be circulated on the Internet.

C) The security camera may turn out to be harmful to their health.

D) They may not be willing to interact with your family members.

47 What does Lizzie Post say is new territory?
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A) The effect of manners advice on the public.

B) Cost of applying new technologies at home.

C) The increasing use of home security devices.

D) Etiquette around home security cameras.

48. What is Lizzie Post mainly discussing with regard to the use of home security cameras?
A) Legal rights. C) Likes and dislikes of individuals.

B)Moral issues D) The possible impact on manners.

49. What is a host’s responsibility regarding security cameras, according to Lizzie Post?
A) Making their guests feel at ease.

B) Indicating where they are.

C) Turning them off in time.

D) Ensuring their guests’ privacy.

50. In what way can the home security camera benefit visitors to your home?

A) It can satisfy their curiosity.

B) It can prove their innocence.

C) It can help them learn new technology.

D) It can make their visit more enjoyable.

Passage Two
Questions 51 to 55 are based on the following passage.

PepsiCo is to spend billions of dollars to develop drinks and snacks and reformulate existing ones with lower sugar,
salt and fat, as consumers demand healthier options and regulatory pressure intensifies amid an obesity epidemic (4T

W)

The maker of Mountain Dew and Gatorade has been one of the earlier movers in the industry to offer products with
reduced levels of unhealthy ingredients—PepsiCo claims a packet of its chips now contains less salt than a slice of white
bread. However, its new 10-year plan makes clear it believes it still has a long way to go.

Shifting eating habits, including a sharp drop in consumption of sparkling drinks, have forced radical change on the
industry. But those shifts have yet to be reflected in record obesity levels, which stand at 36.5% overall in the US.

Indra Nooyi, PepsiCo chairman, said the plan to make its products healthier was important for the company's growth.
But on the subject of obesity, she pointed out that consumers’ lifestyles have changed significantly, with many people being
more sedentary (AALAZNH]) not least because more time is spent in front of computers. She said PepsiCo's contribution
was to produce healthier snacks that still tasted good.

“Society has to change its habits,” she added. “We can't do much to alter sedentary lifestyles, but we can provide
consumers with great-tasting products, low in salt, sugar and fat. In the past we had to have a taste trade-off. But we're
breaking that trade-off.”

PepsiCo's plan for its foods and drinks is based on guidelines from the World Health Organisation, which last week
backed using taxes on sparkling drinks to reduce sugar consumption. Initiatives also include efforts to reduce its
environmental irnpact, water consumption and rnaterials used in packaging oy 2025.
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PepsiCo did not say exactly how much it planned to invest to reach its goals. However, Dr Mehmood Khan, chief
scientific officer, said the company had doubled research and development spending in the past five years and was
“committed to sustaining investment” , adding that companies cannot cost-cut their way to increasing sales. PepsiCo's
research and development budget in 2015 was $754 million.

51.Why is PepsiCo making a policy change?

A) To win support from the federal government.

B) To be more competitive in the global market.

C) To satisfy the growing needs for healthy foods.

D) To invest more wisely in the soft drink industry.

52. What does PepsiCo think it will have to do in the future?
A) Invest more to develop new snacks.

B) Reduce levels of obesity in the US.

C) Change consumers’ eating habits.

D) Keep on improving its products.

53. Why does PepsiCo plan to alter its products, according to Indra Nooyi?
A) To ensure the company’s future development.

B) To adapt to its customers’ changed taste.

C) To help improve its consumers’ lifestyles.

D) To break the trade-off in its product design.

54. What does Indra Nooyi say about the obesity epidemic?
A) It is mainly caused by overconsumption of snacks.

B) It results from high sugar and salt consumption.

C) Itis attributable to people’s changed lifestyles.

D) It has a lot to do with longer working hours.

55. What has PepsiCo been doing to achieve its objective?

A) Studying WHO’s guidelines. B) Increasing its research funding.
C) Expanding its market overseas. D) Cutting its production costs.
Part IV Translation (30 minutes)

Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into English. You should write
your answer on Answer Sheet 2.
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o Emad R
The Challenges of Studying Abroad
@ As is universally acknowledged, it is by no @ FFITWRAL, B iEE . E E B E AL E
means easy to study abroad @ since you could come @ MEER, S EE . fea R s EEARNE
across a list of unexpected difficulties and setbacks MEFIREYT
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® First of all, the top challenge is the culture least EL{& R AT 88 B =R, BB
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@ Secondly, the language barrier could be a
nightmare for many foreign students who possess come across {18,183
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.ﬂmen a bright future will await you.
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subject. Chris Humphries, chairman of the group, said that poor maths skills can affect an individual’s life

leaving them at a higher risk of being excluded from school or out of work. “Figures from a governmen,t
survey, published last year, show that 17 million adults in England have basic maths skills that are, at best,
the same as an 11-year-old,” he said. Speaking at the lounge of National Numeracy, Mr. Humphries said,
“That’s a scary figure, because what it means is they often can't calculate or give change.” Mike Ellicock,
chief executive of National Numeracy, said; “We want to challenge this ‘I can’t do maths’ attitude that is
prevalent in the UK,” adding that (4 )it was vital that all primary school teachers understand key maths
concepts, as young children who fail to learn the basics will suffer later on.

Questions 3 and 4 are based on the news report you've just heard.

(@R RR]) FUM PR  BE701, 1136751 42 4 B9 maths 1 British people Al 4725 e 47 I A 5 35 LA

B2 RE /1A O ; Fi4E 4 improve ,promote ] take maths courses at an earlier age ST — BN, FT A A

G LT & VI

3. What does the organization National Numeracy aim to do?

B)., (@R i R 4R A, 3¢ H H R H A8 ) FPuL (National Numeracy) FRNEFIEBFE R FEE—L

SepE BB ELA MR RS T . EEEREFRE PO, S7ES R E RMBER B
HEREE. BIERANB) .

4. What is vital according to the chief executive of National Numeracy?
D), (R FE RS, 2 E B RREEE S TN BT - REEUL, BrA/NEE AR
BRHEHSEXREE, AEREND).

” News Report Tl'll'(ﬂl

(5) The Dutch king has revealed that for more than two decades, he has held down a part-time second
job alongside his royal duties. King Willem-Alexander of the Netherlands said that he recently ended his role
as a regular “guest pilot” after 21 years with the national airline’s fleet of now-outdated aircraft. As a guest
flier, the king worked about twice a morith, always as co-pilot. He will now retrain to fly the bigger Boeing
737s as the old planes are being phased out of service. The 50-year-old father of three and king to 17 million
Dutch citizens calls flying a “hobby. ” (6-1) It lets him leave his royal duties on the ground and fully focus on
something else. “You have an aircraft, passengers and crew. You have responsibility for them,” the king
said. (6-2) “You can't take your problems from the ground into the skies. You can completely change focus
and concentrate on something else. That, for me, is the most relaxing part of flying. ” (7) Willem-Alexander
said he is rarely recognised by passengers. Very few people pay attention to him as he walks through the
airport in his airline uniform and cap.

Questions 5 to 7 are based on the news report you have just heard.
T = B4 2601 , 1 70+ 11y aircraft. pilot il piloting skills AIRJHEW , 3T HII A5 RATH X,
% 5 HIAIE 6 YT G he, THA A 7 14 W53 o ) his A0 him W E—2B 40, RATRAA L.
5. What does the report say about the Dutch king? _
D), (@ER) # BIFLRE), # 22 E TEBUL, M 20 BERBR T BT A S MEEMFH 25N E—ENFE—

H3EER, FEIERA D),
6. Why does the king say he likes flying?

B), (@ER) &M HHRE], A 8 TR 1,700 FFRA 50 # EEN CTNER, UHEMEE
SRS L, 25 DBAS— 3, ZE5| MR EREF R, 3o R B TR Ao
HERAY . LR, T TR A IR S LB . EBER N B) o

7. What does the king say about passengers at the airport?
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| Section B |

Imonversation One “

: Morning, Miss Semenov. Welcome to our studio.

: Thanks. My pleasure.

: OK then. Let me start by asking you how old your company is.
: My grandparents started the company in 1955.

: Why did they decide to open a furniture plant in Bucharest?
. (8) At that time there was a construction boom. There was a great need for furniture and my grandparents

saw a business opportunity. (9) Their aim was to provide quality yet affordable wooden furniture. And

s2sgsxg

this goal has never changed.

. Do you still only work with wood?

. That's right. It's what we know and what we do best. If we started trying different materials, our quality
would probably suffer.

. And all the wood is local?
. Correct. (10) A hundred perceni, of our raw material comes from Romania.
. Could you please outline how the company has grown over time? What have been the main challenges and

=

=R

opportunities that you have faced?
W. Well, back in the 50s and '60s, Romania was a lot poorer than it is today. My grandfather and father

did not have much capital, and our customers didn’t have much money either. So that limited growth.
(11) The big change was in 2007 when Romania joined the European Union. Suddenly, our market
exploded in size and we could now sell our products all across the continent. There was also more

financial investment. And, as a result, we went from having 20 employees to 200.

M. Which countries are your biggest market?
W. Besides Romania, our biggest market is Germany. There is strong demand there for our traditional style of

furniture.
Questions 8 to 11 are based on the conversation you have just heard.
(@ FUTEA) HU% DU B4 ¥E 1, Y6 T ) carpenters, wood., furniture B\ % [ & i 3 ) business ] 3] 25
W XE R 7S A A A 5, Fi% & Romania, Germany 25Kk 14 1 548 11 S 4 RETTIE AT s — 4, %4

HEAESRFEMEET . '
8. Why did Semenov’s grandparents start a furniture plant in Bucharest?
D), (@@ B+t iR G AP BT TR IF — R E R, o+ A SRR 2 2
RIE, RATRER, MAHLBER TR HbERN D),
9. What was Semenov’s grandfather trying to do?
A) . @ER) ®HRE), BN B R R AR . FUERN A).
10. What does Semenov say about her company’s raw materials?

C). @R 5B+ LA AMAR R 20, L FA B, TR TS 2 A= AP SR
T, BHERS C),

11. Where does Semenov’s company sell their products?

A), SR, 2007 45 BB M A BRI, T T BERMEA, RERZM, ]
BT ALY, T EL AR f 7 T LA g A B KR EHERNA) o

" Conversation ’I‘wﬂl

M. (12) Have you heard about the new restaurant, the Pearl? Susan and I are going to fry it out this
weekend. We have a reservation on Saturday at 7 o’clock. I can call to add two more to the table if you'd

like.
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W: That sounds great. We'd love to join you. You always seem to know the best places to go. Where do you
hear about these things?

M. I have a habit of reading (614) Magazine. (13) It has all the information on local events within the (614)
column code area.

. That was a clever name for the magazine then. Does it only focus on new restaurant openings?
. They have other information too. Things like concerts, festivals and small shops. I think the restaurant

information and reviews are the most exciting though. Each year they also sponsor a local event called
Restaurant Week.

. Restaurant Week? What’s that?

. Oh, it's wonderful. All the stylish restaurants participate. They have special set menus for the week,
usually in spring, at a number of different price points. (14) Susan and I go to at least three different
places during the event. It's a great opportunity to try some of the more expensive restaurants at a
discounted price and try something new. That's how we found the Pearl, actually.

W: Wow, that's an event I would be interested in. When will it be happening this year?

M. (15) You are in luck. Restaurant Week starts in just a few days, the first Sunday in May. Let’s make sure

they set a double date during the event. Just let me know what type of food you would like to try.

W. Okay, I will

==

==

Questions 12 to 15 are based on the conversation you have just heard.

(69 SRUFSCE) TH0 DU 4 YR TT , Y70 9 food \menus DA K [ HY BLHY restaurant (s ) AT 402 00, X 72

A5 EETEARA X FEEE 15 BT Restaurant Week (&) R B ol #E—F W, XA

YRR T L M ETE S,

12. What does the man invite the woman to do this weekend?

B), (B MiEFL, B ALt RERHE —F W B MHTET, H UL MFRIHT R X AR R —

T AUTFT T EA 7 AN EAL, BB, R 8%, fmT LUAETITEIE, P EAL
HiEZHA B),

13. What does the man say about (6714%) Magazine?

14. What does the man usually do with Susan during Restaurant Week?
C). (@M MiFTEHED, £RAMA, AMSPELSL=RARNETER. LRFAE—MRE
HIbLE 2 i B BT A TN, B T A — SR IE S AR T . BEERA C)o

15. Why does the man say the woman is in luck?

To HIERNB).

”__Pasqgge One ||

All parents know it is difficult to get children to eat their vegetables. Some of them offer rewards or treats
for children finishing their share. But researchers have discovered that youngsters who are not praised for
trying vegetables are more likely to eat them eventually. (16) The study found that the best way to get
children to eat food they do not like is simply to give them repeated exposure to it. Psychologists from Ghent
University in Belgium studied 98 children. They gave them five kinds of vegetables to eat—mushrooms, peas,
eggplants, carrots and cabbages. (17) The taste tests revealed that carrots were the least-liked vegetable
among youngsters. The children were then given a bowl of boiled carrots and told to choose how much to eat.
After 8 minutes, they were asked to rate the dish as “delicious,” “just OK” or “disgusting. ” The trial went
on twice a week for a month, with a follow-up taste test after 8 weeks. Children were split into three groups,
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with one group asked to try the bowl of carrots repeatedly with no further encouragement. The other two
er the trial, 81% of children who simply tried the

groups were given rewards of a toy or verbal praise. (18) Aft
carrots consistently liked them. This is in contrast to 68% for the group given a toy and 756% for the group

given verbal praise.

Questions 16 to 18 are based on the passage you have just heard.

& RITZEED) B =B A4 267, b 269 ) 5 Y LAY vegetable(s) 7l children AN, XA S BT RZHR
75 3, Fi%: & rewarding. improving the taste £l explaining the benefits %7 Al t— 54N JESCA B BAL BT

Va3 R
16. What is the best way to get children to eat vegetables according to a recent study?

B). (B RR) e R ), BT R, BLL T R B &4, BT b R RAL B TN R A B E,
W AT, B BT A B3, B B bR AT R R A3, R A B) o
17. What did the researchers find about carrots? ‘
A), (@) smocrhiRE], AR R, 1% RS TIIRAERMER. FHERHI A) o
18. What does the result of this research show?

B), (@) 3T, WRIRRIEAE KRB E IS AR —HEA FHZWER
B N, B R E — AR TFEG THE NEEBE— AR A —HE%TEZ TP b2
EoBROLET. REZE, BALRMOHE,81% WETREFRERIZHE b AIREXNA
B 68% WEFREERGHY M4 O kBEHKAE, 5% NETERBERCHAE b Bk
A, BT T EEAT AR, BSR4 B) o

r Ias—sage Two

(19) One thing about the moon many people don't know is that it has a lot of garbage on its surface,
leftover from human space exploration. But how much garbage exactly have humans left on the moon? It’s
hard to be accurate, but the trash likely weighs more than 181,000 kilograms on Earth. Much of it was left by
American astronauts who landed on the lunar surface between 1969 and 1972 during NASA’s Apollo missions.
The other rubbish comes from missions that did not have human crews. These missions were conducted by
various space exploring agencies, including those from the US, Russia, Japan, India, and Europe. Many of
the older pieces are equipment sent to learn about the moon. The equipment stayed there after its missions
ended. The moon is also home to lunar orbiters that mapped the moon before they crashed into its surface,
adding to the garbage heap. The objects left by the Apollo astronauts included equipment that was no longer
needed. (20) Bringing back unneeded equipment would have used up precious resources such as fuel. But,
as the saying goes, one person’s trash is another’s treasure. (21) Researchers can study the garbage left on
the moon to see how its materials weathered the radiation and vacuum of space over time. Moreover, some of
the objects on the moon are still being used, including a laser-range reflector left by the Apollo 11, crew.

Questions 19 to 21 are based on the passage you have just heard.

= A YT, th 26 [ & H B space exploration TTHEW, SE XA SRERRAR:
£ Yunar weather F% 4 H BLAY the moon T fk— 4N, X AW R A BR L HIIE O
19. What does the passage say may be unknown to many people?

D)., (@i E3TFLEE, X TA A — U RE AR, R E HREA RS RIR , X Lo R

BALKRSHRIOEEY . BHERND).
20. Why has a lot of equipment been left on the moon?

A). @FR ExhRs, EAERENLANDURS NN ST RN, BRRY, EX LR e
EHRIRAKRTE T ERN A) o
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2]. What can researchers do with the garbage on the moon?

v C). (@R SRR, ISR T B HOR B A 3 wmwwynn@ e
! BRMESFEN, BREEY C).,

| Passage Three l

' In my line of work, I receive a lot of emails. I also send a lot of emails. (22) Though social media and
messaging apps have taken over some of the roles from email as a form of communication, email is likely to
retain an important role for business communication in the future. Surprisingly, though, a lot of companies
and organizations lack formal guidelines for emailing. As most of you will soon be entering the workforce, I
would like to share with you my own rules for emailing. If someone sends you an email, reply to them
acknowledging the email. A simple “thank you” let the sender know that their email has arrived safely, that it
has not been lost among what could be 50 other emails that have arrived in your email inbox that day. (24) It's
not necessary to reply to a mass email sent to numerous recipients. These emails are often informative rather
than personalized correspondence requiring a response or action. (23) But it's common politeness to respond
to a personal message, preferably within 24 hours of receiving it. It's also important to use proper English.
Just because emails are a quick form of communication, doesn't mean emails, especially business emails,
should be written using informal shortened forms of words. Think of an email as a letter. Spelling, grammar

and punctuation should not be overlooked. (25) And never use capitals to emphasize a word or words in an
email. I's the same as yelling.

Questions 22 to 25 are based on the passage you have just heard.
%‘\ T DO TE R A58 10, B 15T A A communication, messaging apps.social media.response F reply
SR AN, S A S T SO R, W R AT B R S N A
22. What does the passage say about email?
A), (G HR) EIOTT KR, REHTHMIE B A AT T 2B T T ER R —FaE i R34
i6e, B FHR AR R AR 55 2SR R A BRI A EEAE . MIWERENA),
23. What should one do upon receiving a personalized email?
B), i) EICHRE, FENAMRGR—FLE, BIF7E 24 N ER, FHARK B),
24. What does the passage say about a mass email?
C). (@M Fcrhins, BEMIMEEANE, FERNC),
25.' What should one do when writing a business email?
D), (@M 430k 125 R AR RS TR —MARE 24N, XS TR R A
A, BIEZERHF D),

Part III Reading Comprehension

AT EER TG R T8 R ETIREEL(20) BELTE? RAWMERALERAEFAHS
KEZHIELT ded, KGR L EAF
o A4 F A EF R, BEN R Z o TR R AT 69— (28) FER2 B R B4 608 sl kb2
WHERRR LRI H & £A41(29) BET B 44 8mF AALE R, 4 (30) B R A AT
7 X KA R4 K BB T RFHFo

Lk, B RAEMRANEE, EXEALR(3]) EEN, BEBANZERFHS], LR X
B35 B A F R A AT, MR (32) DRFMR & -Fith, K F—RaFTRAMRE(S3) REN
W L3 ANAG 18 4F 2 B 3 B 4, F B AR S T b b 35 3 R R Am A Ao 3t TR B8 6 R AT &, IR AT
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B B RERT K (34) FELSHERE
Po

ﬁ?]’ﬁ&#ﬂ&éﬁ:&'%%:‘i/ﬁﬂi B AME RFA - FHE

vk, § BN, FEE B S DA A A R, LR T ARTFFREE, ARELS

(35) bRk A & F il A"
(ANEmAZE

&

i3: B) convenience J7{, [E#l; D) escape J5@5,#/pL; 1) reward [EIfR, H{FH; N) warmning il ‘
3. A) avoid 4, ##k; D) escape ¥, #EJF; H) prompt {25, W hah; 1) reward B, 25
L) surveyed ¥z, &hiill; N) warning %4 ; O) witnessed Flfi, 3RS %M

52539 E) intimate 3#5(; G) primary EE[Y, 7% 4 ; H) prompt S7HN, G ; J) silent zﬁgﬁa@,gﬁ

i9; K) specific 4554t , SL4kY; M) unfriendly AAATH
i8: C) effectively 7i%H; F) particularly 500, T

(BT
26. N) warning, (BiEf%) ZiASpTH, 25H# A1 F 51 delivered FIRER R a ZJ5 JETE R AiF] to, K M2 H

27.

28.

29.

30.

31L.

32.

33.

36.

OB — A BT 5 o A O T A i P MR A BFIR” . % HEH AT R4 A
i RA5 N) warning“ 45" 45 X, M5, B) convenience® J7{fE, {f#]” D) escape” k7, #ii" Al
I) reward“ [E4}, 3R ¥ 5 BARE, BEHEER o

B) convenience, lﬁi‘:ﬁ%}ﬁ’}\ ZFYHTER, ZSHE AT be good for, 25 % J5 A2 1A and 14517 productivity,
DUR A —A 15 productivity FEF1 194437, ARIEAYRIRIS B A4 R IEE R R M 4L, P R B TH
= REMLIAT, 52 IFF BRI %Z convenience® J A", ERN B) o

F) particularly, (G5 ¥ M) BIFPHTE, M iF when 5| S 9B FLRE WA Z AT, FrAeils £ T4 H5E
18 FMNEA— BT, AT, SARE R T B Rk PR T B BN S WG I B, 2
T E R e . & BT R FIAT effectively“ /4 %Hh” 1 particularly“ 453, L H”, AR
th, A7 particularly 754/ % , B —FRIRIER T, HILEEN F).

L) surveyed, (B ERR) SITFISHTAE, 25450 T BIShIA have 25 , K 7 AL BIEA SR 52 2 5 H
RS IR b T R < BT RS WA A RN LR, GRTT, A EEERNAE
L) surveyed“jEzs, #il” #1 O) witnessed” Bii, FHEN" ,HRA L) surveyed 775HE , lLAE R

C) effectively, (B MR BIFBITR, 40740 F L&A, R340 R 4 524, T I FT STA B, (40
using, & EREIEFA effectively A% 1" F1 particularly“ &5, L , K HA C) effectively“ H 2"

BEmE, BhER,

E) intimate, (@£ BAWHHTE, 245R0F the most 2 J5, I LINHA—MEE R, RBRH—0H#R
B ¥ 4, F AR T T NALRREE . 332 3 A /) Y B T X T 30 46 Ao U7 LA 254 BT B3 B 5 5 — ) PR A

personal 2B AHiT,E) intimate“ 3EH K" FFEER, BOVE R,

M) unfriendly, (@@ £ B AAPHTEL, AT the most 2J5, FTMARBA —MEAR, AT HHABTF

HRPFEIAE Ao 254 1 F SCAT N, VE 5 TR ML AL %45 Fh gl 7 2 A FL R BE I HER) 7 LA PR TP HIB A L R A

B RN , 5 2 BB AR M) unfriendly A 4R , BOMAF R

K) specific, (@ VEM) A TIMATIE ., 28R R T- i the FI4 i) situation 2 ], B Hk2s M A REHLA — A

WA, ZHIGH or #il]“the _ situation” 55 your own preferences“ /> A B SRS, B

HERT— AR BN T 3 B A AGTRISE M HER (1945 vl 273X, Fh B MM A0 IO e — R 3R B “ ™ 1L
TR, EREAIT, specific 45, SRR " A B0R, 15 situation ML, Fm “ FrE MBI,

H K) HER,

. G) primary, (@@EMR) AP, 2NN my, 2545 K437 concern, FF A 2 % Ab R HEATE 2517

EHETI P ET 47T G) primary* B4, PEEAY” H) prompt* 37 I RHEHY” F1J) silent FLERAY,
A" L LA SR, AT primary” £ 00, HELH" A IR HOS R G) o

A) avoid, (@ VL) SAMHTE, 254 (T4 03] S that MBI, BADH EER 1, B iAES)
i, A MBS e — MR BT AL A B A o SRS MT— A T FHI B T2 - O S
TSR T, B TR R B4, B A B = R B R A0 0 R T HRAE" , UL HEN,
PRI Rl e TR , 550 A) avoid,
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Section B

— AT B F A B 3R E 2 S A — B TR KB ,

A) @ﬁ-ﬁfiﬁﬁfﬁiﬁw&X‘Frﬁl%ﬁ%%,%ﬁ’f“q‘ﬁ@@Eﬁ?ﬂ'ﬁ'F"]féé?,llfﬁzé‘/\'ﬁ?“iﬁﬁ—‘%o (42) 2
1814 405 AMSH AT G55, AW —IR A 2 & b JE o) — 45 5 42 5 )T £ 4 49 R AT, ,

B) #uth 25 BA-E KR - F R, mibLFRE—REARSATILE sk —F AN, (45) 2R £
B — AP — AR RENR 184 T AT ETHALR, BT RIGMAO TS FAEE
e R EBAN LA T Bl AT EA,

C) F R E 5 — &, —Libhk, 1783 4 1784 51, AR EZMF 16 M3 Foofb it 2 TER—A
K50 ER, D F R R B A E A KA R R RBAF T, 8 e TR ECR G —RIL
T RRREAR, (39) BT 16 Fu WEBAABRE - NAHNFRT, BRT - NEIEAR S Lidohok g
Rz —d—RRBRI O BOEHFTLMEIT,

D) FE AR EFRRR, WA A A D F 4 T Wik B AR, (41) FEBEFTLETEHENN
BAERANEEH BT RALEAPEANIE, EXFIBAOE W 5 B, At Ak it e S B
BERAIR R T iR ES B R T £k R,

E) Af+IUF ez, FEAL 18 W B HRA B HEAMET T kvh 0 8 A——E F BT AR A
BEA SR T R TR A AR, (40) BT A R - NA) e g E A4 ERGHERIELET
A BaENRET
~ F) (38) FAE R A SR T LA B R E i R T R - RN - % - %
F IR X R e, JE 1804 SEHTE A B G TR T — kiR, A6 MABEEE— T EG KL, 5
H.ihi's/MFﬁé‘J#H%Wa‘Mﬁ&mii%éﬁ%??*%ﬁv%%’é,%ﬂi&%a‘é—-%ﬁ-éﬁi%ﬂ?ﬂﬁéiﬁo X — 2 XA
T EXA , P EA B b ik B ke AR B AT RIPKEMF .

G) B E EFERL - KT O 18 HRFHERARZN FTHLRARSEE, ERERFCR RS
WEAT At 2 T -FEB R G REHET RS, 1810 5, F E384 P ok o LA 5H = AERA
B - %G He4EALE i T — &R e EAL, (36) W h S P RRAF A AN, M AXEREIIAGA
KBRS —t, “&kAESHRAFoREfH, ERRT, —EERAEN RHEARST R, EREERDY
TEHPEHE,

H) 1816 4%, & 33 7748 T foth TH 2ok, A MARLA T RAEH B £ L — KB, Rk RE A
HEF RGN KA PR, ABARAEARE Y LEH LR~ EX B TS, (43) ARREXF
S B THR®, A RN FEBORET —KEM, AA—bARAFCHERERSR T L ANGTEE.
Rk AREGES HEELKE—K TG, XH—k, ALK EANSARIN AT

1) FEBH TR FRAEENEXBROFE . FRIRTREN, L AR AAE RS R SR
BT, AELERT P EH TR, 181741 A 18 B, £ KAUKE KAREBIT R G A R
BHEe L FEEA 120 B8 EE, AFRE T S ERFMNF A0 E 2 XA 32 E R,

J) ARFHRT 19 #a kRt FARFATHRLRGNLIR, HACHARREE,
E R E T AR R KRR Gt R R B R R, RAN SR B IR
SHBREF WE P B T 43 B A B ——— i B R 6 B8, I LN T AR B P R ARk % BT
BREFHASG I LI R RPRBHE EE T, EFEBAK INGEHNRERTR—FHTFHEEBE,
BF R AR, P E— W,

K) B E 2 F RS 6 T4 4 T A 6 B BT A8 AR o (44) st (2 EeRE
@mﬁvf‘zq’%éﬁiﬁ%ﬁ%{(%@Eﬁtﬁﬁﬂ}(1833—1847,&4@}&)%5’6&)&ﬂﬁﬁﬁ#&ﬁr‘é:ﬂ%f&% p & =30)
EAREEGN, FLE P ERAEE - Tt d, FARREEY A L2, FRERBLFT R
MR A ST EiEE R g CAERER, ELR3FEFLHXARERAL - & REHTHRYG—I,

L) AmEL, FEBS LW FT EXZR Ao Lt E5RKEEBLAF, FHNEZN IRV EHHAESR
(ATRIEMEERSRR) CEREMIRT AN, 183351 A 12 B, FREBEHRIEF# 50 & of &
T
M) R — A FEB—-ARERES R AT RESRE, (37) AR AL RPARTEE
¥k aArk, A OREGARIER, 9 HROEERTFARRLRA LY, WELFTTIHEE,
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N) St 5 BRI - A R4 B R A LA AR AT {2 R A B, RA T RA

:z/\—-/ﬁk}ﬁ%ﬁ-”kﬁﬁ’ri'] LA® B

G) French Emperor Napoleon Bonaparte was known to be
unimpressed by the declining taste of early 18th century
cooking, but under pressure to entertain Paris’s high society,

he too called Caréme to his kitchen at Tuileries Palace. In
1810, Caréme designed the extraordinary cake for the wedding

36. Caréme was among the first chefs
who stressed both the appearance
and flavor of dishes.

(@ EX) R H AR — R

?ﬁ;ﬁﬁfﬂ gﬁf Hq{roﬂg the of Napoleon and his second bride, Marie-Louise of Austria. He
T became one of the first modemn chefs to focus on the
appearance and flavor A B : appearance of his table, not just the flavor of his dishes. “
G) BUmEAL want order and taste. A well-displayed meal is enhanced one

hundred percent in my eyes, ” he later wrote in one of his cook

books.

ﬁﬁﬁg ENAR, ‘Fﬂéﬂﬁﬁﬁ%—*ﬂf 1SR R E , T HL R B SR A AL B g A S O e B — i, BT
iy stressed both the appearance and flavor of dishes i} i JEi3r 44 #4 focus on the appearance of his table,
not just the flavor of his dishes, #& %N G) .

37 Caréme wanted to show to later | M) But in his lifetime, Caréme, ever confident, could see

generations that French chefs of his time beyond his short domination in the kitchen. He wanted
were most outstanding in the world. to “set the standard for beauty in classical and modern
CES 9B 3 o0 e LR cooking, and prove to the distant future that the French
B ER A E A R R R chefs of the 19th century were the most famous in the

world,” as he wrote in his papers.

(@ EiL i J T A French chefs il in
the world EMZIXE M) BEZAL.

@ EE AR, %%ﬁﬁ?ﬁ?%“jﬂﬁﬂﬂﬂﬂﬁ‘?ﬁ%iﬁiﬁﬁ FH 10 AT B AR IE A , 19 2 i3k EE
TEHR FRA LM, BT F A later generations X7 J 32 1 the distant future; of his time X AZJFCH
fj of the 19th century;most outstanding X i J& )‘CFF'E#J most famous, &R K M), |

38. Caéme benefited greatly from | F) Caréme’s creations soon captured the discriminating eye of a

serving a French diplomat and his French diplomat, Charles Maurice de Talleyrand-Périgord.

connections. Around 1804, Talleyrand challenged Caréme to produce a full
(CESIR T TN &AL menu for his personal castle, instructing the young baker to use
SRR FIHB I A B PB A 25 B local, seasonal fruits and vegetables and to avoid repeating
@‘T_ )ty @ F # ) a French i main dishes over the course of an entire year. The experiment

was a grand success and Talleyrand’s association with French
nobility would prove a profitable connection for Caréme.

diplomat ] connections 5 {5 3
EFE.

(iﬁﬁ)ﬁﬁ&?&ﬂi'ﬁ%ﬁ&%—mﬁ@%ﬁHiﬁiﬁjﬁ}]ﬂﬁﬁ Aty AR E— By e B IS ’F‘%&Ela
!ﬁTEjﬁﬂyJ IR B A A KPR 24 SE B AR . T 0, RSB — Bk BANE R
CFRE, DA B A Bk P 28 B R BT R X KB 4T, BT Y benefited ﬁXﬂFi “F pmﬁtable

,connection amx% &%%%J F)o i

39. Caréme learned his trade from a C) Caréme’s childhood was one part tragedy, equal part mystery.
famous dessert chef in Paris. Born the 16th child to poor parents in Paris in either 1783 or
5 1784, a young Caréme was suddenly abandoned at the height of
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the French Revolution: At 8 years old, he worked as a kitchen
boy for a restaurant in Paris in exchange for room and board.
By Age 15, he had become an apprentice (%) to Sylvain
Bailly, a well-known dessert chef with a successful bakery in
one of Paris’s most fashionable neighborhoods.

(@F) £ 347l AT E T
BB — 12 & B AU
& T H 1 dessert chef
ERFICE C) BEL&AL .

e T e - ,_....,.,

PR et it Prsmeyr TR

CED I et B ERIBE ERATURT ~ THNERT o BT - TR E R fiE0 |

;ﬁzz~m—ammmmmamm%zﬁmma@%*%mmwnmmmnmm%ﬂﬁi*bwmwm
l apprentlce to ﬂﬂl’j )Uﬁ%ﬁ,a famous dessert chef in Paris ?EH‘J% Sylvam Bailly, ﬂ[ﬁﬁ%}g C) Py

el

!
|
|
!

A e e

40. Caréme’s creative works were exhibited 5 E) In his teenage years, Caréme fashioned eatable copies of
in the shop windows by his master. the late 18th century’s most famous buildings—cookies in

3 0 A1) B AR 5 At B DA the shape of ruins of ancient Athens and pies in the shape
of ancient Chinese palaces and temples. Sylvain Bailly,

R TE S T A BT L , | _

m H1f T f) the shop windows i his master, displayed these luxuriant creations—often
i as large as 4 feet tall—in his bakery windows.

#1 his master E{F|3E E) BREZAL.

B e s

F;Eﬁjaﬁmﬁﬁmm fR%M$m¢mﬁrEﬂwm@EMﬁﬁ

D) Caréme was quick at learning in the kitchen. Bailly
encouraged his young apprentice to learn to read and
write. Caréme would often spend his free afternoons
at the nearby National Library reading books on art
and architecture. In the back room of the little

41. Caréme’s knowledge of art and architecture

v -help_ed him create extraordinary desserts
.. out of ordinary ingredients.

AT LR AR R

BB R FE BRAE FLET R A SrE——— e

-E il art and architecture ery, his interest In dcsign dn en

%ﬁiﬁiﬁ Hﬂ;?ﬁ:FT ¢ b . _ combined to work wonders—he shaped delicious
VBI3E D) BEAAL : masterpieces out of flour, butter and sugar.

i Wﬁ@E%@%mgﬁ—wﬁ%z*ﬂgﬁM%
7 AT A R ERA N, M e

R E e S e d

A) The busy streets in Paris were uneven and caked in

42. Many people in Paris were eager to have a
look at the latest sweet food made by thick mud, but there was always a breathtaking sight

Caréme. to see in the shop windows of Patisserie de la Rue de

mggggg RENBHE—REEIE la Paix. By 1814, people crowded outside the
bakery, straining for a glimpse of the latest sweet

IR, C 5
E BT the latest sweet food food created by the young chef who worked inside.

SEABIXE A) BERAL .
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43.

. Caréme

became

socially ambitious families.
(@230 f3emmn 8 ga A
AT 0 B R R 1R
HE#H,

(&%}D BT 7 % socially

ambitious 5 {i | 3¢ & H) B
24k,

extremely
- wealthy by cooking for rich and !

H) In 1816, Caréme began a culinary (FiEL/)) journey which would

forever mark his place as history’s first top chef. He voyaged to
England to cook in the modern Great Kitchen of the prince regent
(B E), George IV, and crossed continents to prepare grand
banquets for the tables of Tsar Alexander [ of Russia. Never
afraid to talk up his own accomplishments, a boastful Caréme
made a fortune as wealthy families with social ambitions invited
him to their kitchens. Later, in his cook books, he would often
include a sketch of himself, so that people on the street would be
able to recognize—and admire—him.

(VR 52 ETHEE], AR BRI 1 2 RO, 500 RO R T — KRS, Iy — A3 |
DB RSB M= T 5o BT ) became extremely wealthy i rich and socially ambitious
families 4335 B SCH 9 made a fortune #! wealthy families with social ambitions, &&F H) ;. = |

44. Caréme’s writings dealt with K) Between meals, Caréme wrote cook books that would be used

fundamental cooking principles
in a systematic way. ‘

@ EX) RN EEE SN
R T HAB AR,

in European kitchens for the next century. His manuals
including The Royal Parisian Baker and the massive five-
volume A7t of French Cooking Series (1833 — 1847, completed
after his death) first systematized many basic principles of

cooking, complete with drawings and step-by-step directions.
Long before television cooking shows, Caréme walked readers
through common kitchen tasks, instructing them to “try this for
yourself, at home” as famous American Chef Julia Child might
do, many years later.

(@XM 8T H M cooking |
principles I systematic ERIEIC |
E K) BREZRAL.

Eﬁéﬁ ELL"J%@J Jﬁﬁ@ﬁﬁﬁ ’3 E’J‘?’L’:‘. ﬁ% J’Jkﬁﬁ%%’iﬁﬁﬁzkﬁﬂé%?ﬁ% FHBFARA BEMNE
—-ﬂ:—B’JﬁﬁEj’“@ TR flmdamental cooking principles 7 in a systematic way 43512 % R 3 basic
principles of cooking #l systematlzed E’J[—J}Uﬁiﬁ ﬁj{ﬁ‘z‘iﬁ 7%1 K)

45. Caréme’s contribution to French ! B) His name was Marie-Antoine Caréme, and he had appeared,

3 one day, almost out of nowhere. But in his short lifetime,
which ended exactly 184 years ago today, he would forever
revolutionize French gourmet food (% ), write best-

cooking was revolutionary.

(@ F) REFEEXTHEEREME T

iﬁg{? .ﬂ;ﬁé? H1 ) revolutionary selling cook books and think up magical dishes for royals
%ﬁ%}% B) ExE £ Ak and other important people.
\ T 2 2 . |

(@B R, RIS 4 10— s o, B MZE 9 T 9 £, HF Y French cooking 1
revolutionary 433X i L 3CH i) French gourmet food 7l revolutionize, {it&R N B) '

[Fassage One]

(46) ,\;&-‘_——/\%éﬁﬁkd\ AEFHR LA EFLAERG D AENTRSEMATRERDRZL, X
LY EFEHRE (BRHARIBLSEFE)RAKM LSRR A — MRRBEGAER T HLCE
AE A E A, R AALRTREHZEEETHRIRELNEAF LG 0, Wi MAELKE—RA
£ R B EE, RELSIFMAANAETETRT 57

2018.12/ 20 (2 %)




(47) “B % RAE—AIABE, A REREREFRELBEICBRRM AEFT, VAW - A
EE £ BB BAAURAA Y - RMELE, KA, R A &R s, R AT LR T ERE
kT AREARBAREREBRG T E AR RA AL LR~ EAAGF

(48) MM ABIAN R ikt R R E AR, A ANABHFAM, WiE BN A, % TiEF B
BB AR AN A, B A KA AMARA ER, S, LA -
(49) 5] & AR K, FMAFIL FAR LS RIEEAL T LhE T RS FE, “ % — f Bk TFARA

4511&:1,1/&%;%%1‘%&5—-#75%%im&@;%%?ﬁm,-;gm 2O ARAE LA B K, ERA VAR EAF L

fERARTRFRFMRT .
ﬁ’&rﬁ,ii%:%?ﬁ‘ﬁt@ﬁ?/ﬁl%.ﬂ'lI?T?—fé%ifﬂ&miﬁ?ﬁﬁ&&%éil’iﬂa (50) dosh, B 3k Fr i ¢
400 FUR sHE M A A, e AR L TN, RS T A A A, A R A B SR AR,

o “FEE IEAAT RLIEY A 20 £ 77 AR, LW IEALAL T A AT A

(BT

16. A). (@ELR)
bookshelf, a relatively
(VR AT, SRR —

S A 3 B R A AT #9 47y B R AT

A

iy 4 F 1y visit your home s (3 7 Br4#5—41) . Roughly the size of a soda can, sitting on a

harmless gadget may be turning friends away from your home.
R —/I‘Eﬁ»iﬁéjwl\\ﬁiﬁﬁ%iﬂiﬁﬁﬁﬁzgﬁtﬂﬁ

A LR R R . B = A AR R AR R T BRI K 2 5
k. Eialttiﬁﬂsi,Bﬁﬁﬂgﬂé%ﬁiﬁz%lﬂ%fc%E@%’Eé%{%a‘ké@ﬁﬁmm%%,ﬁkiﬁ%% Ao
(@A) B) “bAIRARATHR e E S SO ER AR B, HOHEBR : ©) “ K2R
MRESE I S M A TR R & BB — 432 3 relatively harmless® FIRH B AH 4 FAL ™, BOHERR 5
D) “ AT SE R R MR IR AR IR A2, WS
47. D), (@ELL diBT FH) new territory 7 5% — B “It's certainly new territory,

security cameras become easier to install,”
B d s, R B 1R A - SRR “ xR ABR, IR
T R R A S LA B AN T 7 B T U REERRARZERRETUR
z}\%’éﬁﬁ%ﬁia‘éﬁﬁ{%%ﬁﬁﬁﬁ%,EétﬂIﬂ4+Z$L1%l‘ﬂ@%%%~i¢ﬂFﬁﬁﬁE‘J$o A
ﬁjﬁ;ﬂ*m%@mﬁ%fgﬁa@ﬁzclazz%%wmmm@,ajz%ﬁ%%z D).

TER) A) LA FOCHEARGER HHER B) “fER R I EAR M RA" B
Jﬂi‘éﬁiﬂijﬁﬁ%%‘ifﬁi{éﬁ%%E‘%’é%%ﬁ%iﬁ%TJE#?E%&E%%‘E%EEZFHW]@&NF&%;
C) “FIER WA M RS AR ¥ 5, S — B RORR S AR
f’cﬁﬁ%ﬂi‘%{%&%JE';‘E%%%%%%T%B@‘E%&%;Ji%i}ﬁ’iﬁﬁﬁﬁiﬁﬁ@iﬁ@#ﬁ%iéﬁ%
%H‘Jﬁjﬂii’iﬁijmrﬂ;’@,rm,@;iq:%&ﬁﬁfm}‘(l‘ﬂ%,ﬁﬁﬁ%ﬁiiﬁo

48. C), ;ﬁiﬁl 15T 11 (f) Lizzie Post 7l the use of home security cameras s B 45 = Br s —H) - Post
hts, but rather personal preferences.

foVanﬁt:s*m make clear that she’s not talking about legal rig
I T i
iﬂrﬁ]’%& C) 1 f{y likes and dislikes of individuals % R 5 47 H Y personal preferences, A% 5
C)o
(@ AR A) AR, el WEITRE BT s (4 vk HBUR] , BCHERR  B) A R AT
BB A" %L, FIERAHEd A S L , LA SO R 4R B G P IR, B
HEBR ;D) “ KLU AT e , Al (LT A I TR £ B TR )R, SRR o
4. A), (@) di Tty a host's responsibility S {i ) 45 04 Be 5 — 41 When it comes to security
cameras, Post says it's a host’s responsibility to make sure guests feel comfortable within their

home.
CEIIES TR B — A, BBV RSk BRSUL, AT XS5 BRIEF AMEFM
it B & 43 47 5 f) make sure guests feel

E0HRF|4FE, A) # Y making their guests feel at ease
comfortable, H &R N A) o

especially as home

* says Lizzie Post...
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B) “BiHI2 2Bk MR R B = EAB R A X TR RGN E
L, BRZDHRAR EAEEL, R ELIEZAGIEUE CRERBATR T, MRS RE
NBBL IR, A T 5 SRR AR — 3, iR+ ) “ Bl 6 b B 23Rk , A Uy i BE HE BT
?&giﬁmfif&&%%%%IAE‘Z&W?&I‘?H%{SE% JBCHERR s D) “WARE NIRRT 5 FCRE
50. B), (@ ZELL) Hi/ T 19 benefit visitors 5 {3 %45 7 B fi /5 =41 : Then again, the air of accountability
that the camera generates can also work in contractors’ favor. “If anything does go wrong while
they're in the house, they don’t want to be blamed for it,” she says. “In fact, the camera could be
the thing that proves that they didn't steal the $20, or knock the vase off the table. ”
(BB VMR e FLHIWTE, SERLATHE SRR RIS M S BT A B R B R AR A R B
P4 ot AT THE S AR, 5 IR 32 0 T A4 AR, Al 74 /S A8 P Stk B2 B 5 ™ it iR 4R 2« “ras
L T LIGEREIR 20 SRR BABA T A , b A AER AR A I ITRE(A . e BL P 0, R % e 5%
BELFHEBIE A, BEE S A B) o
(@ REE) A)“TAIW R A.07.C) B LA Byt 12 I B A" 1 D) “ £ o LA IR

PR , SOy HE B, BCHERR

gadget [ 'gaedzit] n. /NIE,/NFE

the elephant in the room 7.5} W3 ¥ 2 By F 52
territory [ 'teratari] n. WS

in terms of #f----- =

legal rights 1:EHANF]

dictate [ dik'tert] v. 74, iBHHE
contractor [ ken'trekta] n. FAME ,FRARE
accountability [ e kaunta'bilati] n. HiFE

Passage T‘B‘

EXEE
(51) ﬁ%?ﬁ%%%&-iﬁ)&%ﬁ%,ﬁ%&hﬁé&,zm‘zﬂm#a%é@%4’?,@%%&&5%?&&3zz?‘r;t
AL AT A B A, A S T B RAT T FAAK, R T R AR AR RR R 69 AR
(52) T A o B (IR A 0 8] o AT P F e A B R AR 89 P oA F T A F
K AE—OELNAE TR a8 OFK, K , A5 3 A AT 44 10 3R KA BB ROBEE,
JATRA T IR BT, LIS A S B KB T M, 24T R A A T ARAL 69 X Ao {2ix X
FRREAR L E B4 L F R E— B i SR JEM AT 36.5% .
(53) FETRAGEFRERE - FFAT R % LR TR A5 MERRES, (54) 12EK
B AP L, R dg K BEHEBTRAAT EREN AEHSAZMALTH AXRAARMNERES
Wi A AT, AT, B FTRA G TRTLS” i F 4 B2k AR AR ARIT R B
CAATARAELTE, WAL, ROV EA L A TEF X AR TAA e AR R{2 ook
+F , 75 BLAK 3 AKAE Ao KT8 B 64 75 S o it AT A 44 ook A AR T P RN EE T E XA FH”
FETRA T AR RA AR A TR A ARG T4 AT, LA, Em R H e
JER, VAR VB o A8IE L35 %) 2025 Sy S ER B0 W i LK 8 AL R BRI
FETRADRA ALY EEHN S S F oA RFERE— B AT (55) Rit,mAARHAFE

LoAs - BEM AR, EHKEF P HFTHRAA AR S T — 4, AR A BRI R
3] 2015 49 BT A TRI- A 7.54 £ 7o

F7 AL A Ak RkiBaE Bl ARG F, FETRA

SR

51. C)o (ﬁi@ i 5T 1 (1) PepsiCo 7l a policy change &7 | 7 Bt ; PepsiCo is to spend billions of dollars
to develop drinks and snacks and reformulate existing ones with lower sugar, salt and fat, as
consumers demand healthier options and regulatory pressure intensifies amid an obesity epidemic

(FATH) -
(@) F XA, BB ) I T AR R, R T R, I AR R Y
T, RA

FifT, X H AR T2 L TR R R I E A, I L0 AT 7= AT
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52. D),

53. A),

54. C).

55. B),

TARNE RERFMRAR T A EC o BT 20, T 3] 4R 2\ Rl AR ;
DR R B s o e P L E R A
C!?:ﬁ? A) “ﬁﬁiﬁfmﬁ@@?zﬁ" RIS 8, SRBTERE B A Oy
S na, XPIE R FEPESR,
f BT (74 in the future & {7225 —Bt: The maker of Mountain Dew... However, its new
10-year plan makes clear it believes it still has a long way to go.

(@ VERE) SEoC i, SCEE —BHR S, TR AT, ME— AR AN SRR —H HEQE
16, SRT, AR F R 10 EiHRIR M, BH — BB RIGBEE . UL A, 3% B8 i R 3
7o i 2 AR T AR, S RO D) “RSEMGHE IR

@R A)" SEFIFRBMER" WIBFCC— BT, BT RA T REF RN RMRNTE,
R (R AR 37, B, B) “MRARse E ALK 5F = BUR —ds i i e
FEAR R DA B 26 [ B 40 S O NP L, 3R K 7 3 AT AR B 9 T R PR SR A IR B K, B
HEBR C) “T AR Y 23 MO S B, R R A B RA A RIREEEE AR T8, 8
HeBR o

(BEM) fA T+ # Indra Nooyi 52 {1 3|45 Y Bt 45 — 7] ; Indra Nooyi, PepsiCo chairman, said the
plan to make its products healthier was important for the company’s growth.

(SR FSar i, BB — i, T A MBS IUER, - BiFR, o7 E
BRI R R, T, T S AR R A P R T AR R M R AR R E R
¥ A) $1 /) ensure the company’s future development %if o7 % {3 /6] HF 9 was important for the
company’s growth, BN =R

G EE) B) “H T EMES OMRKASL” , IFIE%A R & 4 B iR, MR C) “ATHBREHETE
B TR B R B A TS R T B, B AR AR AR B, HEXREE, 8
B.D)“H T HBoT a4, S RBRE A, B A T 2 R SA A HE O R R
W (AP T FE T B AT , LRSS X A BT R T, HHEER o

@ EfL) hfET 9 Indra Nooyi 7l obesity epidemic 5 i 545 U B4 — /] : But on the subject of
obesity, she pointed out that consumers’ lifestyles have changed significantly, with many people
being more sedentary (AMLAZHT) not least because more time is spent in front of computers.
(G S8, Vs s ZEMR XA L, 2R - AR I S AR TR
ﬁiTEjt’}E%,ﬂE%F%)\EﬁHA%KﬁJ,D‘t;i%ﬁ%{ﬂﬂ]%%ﬁ%%ﬂ?lﬁ]ﬁ%ﬂﬁﬁﬁo B AT, 3
T - SR N 2 E A AR R R T A AR TR A T 07 KRR T WA, WERHNC).

(@S A)“xEZRHFEAMLIENSERY" M B) < ERTHE AR R PN
Fe R - BPHOVLA, B D) “ X SRR M TR A RARAR SEMATIR I RANIA L
K@%Eﬁﬁﬂﬂ’ﬂ%@ﬁﬁ)&T%fﬂfl@)]l.“.)]‘l‘-l‘lﬂﬂﬂ,Wfll‘lkﬂ"liﬂifﬁhﬁlﬁt’:,$ﬁ§1ﬁﬁﬁii§iﬁ?f§—§i,ﬁk
HeBR o

(G 1) f1 /BT 1y achieve its objective 5if {1 51| fit & —BUR —4i]; However, Dr Mehmood Khan,
chief scientific officer, said the company had doubled research and development spending in the past
five years and was “committed to sustaining investment” ...

(@ M) 5 M, AU, T 9B A B AT RA T B RREK DB - R
2R, fEad 52 b 4R, T BEAT SR T IRDF & 3 A T — 1%, HBRILA T HRSEARFE RN, Ul
A, T LB ET R A B4R, AT SR Al — BEAER TR 238, lEF RN B)

A)“TFFC i R T A IS 76", 5 BOREIF TSR Al B A AR TR R 2 Tttt
R ARSI TH TR, WIE A 7Y T sz 4ETHR, —EER R RS RS, R
O “ RIS ARSI R, CHERR ; D) “ MR PR HERLA T4, DS 08 - BB
INFERR, Aol Tovk A BVR AR A A B R, AR TR T T TR o
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EREE

intensify [ in'tensifar] v. fEHN5R stand at 5%

mover [ 'mwva] n. &AEH,RIUA sedentary [ 'sedontori] a. AMARBYHI
ingredient [ m'grirdiont] n. F43, FR alter [ 'alta] v. BUZE

have a long way to go 1R M HEE guideline [ 'gardlam] n. R
obesity level EEAKFP

Part IV Translation

It is a fact that more and more Chinese can hardly live without their mobile phones nowadays. Many of
them, including senior citizens, use mobile apps to keep in touch with others and expand their circles of
friends. They also use mobile phones to shop online and search for information because they are portable.
What’s more, communication through mobile apps costs less than traditional phone calls. However, this new
trend results in the over-reliance on mobile phones when people are socializing. As a matter of fact, some
young people have become so addicted to mobile phones that they have neglected the face-to-face

communication with their family and friends.

L BTk, R A LA Fe ik indeed LIRS A FEIC R —FE I “Tt s a fact that...” Fik, “BIAI
------ " H[{%Jy“ cannot live without...” 5 “ can hardly live without...” ,

9. BEE AR, “£4 )T FA the old people. the elderly,senior citizens & . “IR S5 A 2 B vl iE R expand/
broaden their circles of friends,

3. BEE =R, “F R FHETEH T EH:%Y because they are portable , 1 AT LU J AL & IR )
R 3kF=ik , B because of their portability. :

L EEEmaE, MRV RTER LA R E T AN RS . R BEAT A EA
FEATE Y Hodk , 34 “using mobile apps to communicate is cheaper than using traditional telephones” ,
T DUB EC B AL R B 45 R4 TE B HL 3, 320 communication through miobile apps costs less than traditional
telephone calls”

5. BEETART,“ it BRI BT LABHE R rely too much/heavily on mobile phones, #17 L Ff over-reliance
Sedm B SR BRI

6. FEAAPFH LB %?EX#?JH_LL%%, FHPREA] SR A% s , 3% become so addicted to mobile phones, #iiE
o ) neglect ignore Fi overlook #FR] LAZRIL“ ZH” BT, (HILAL%E ] neglect H&38 , 3R to pay too little
attention to something,
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